
• Start with a standard 20 mpg V8 that’s priced less than the competitors’ V6 models.

• Throw in a truckload of exclusive standard features, like a Class IV receiver, styled 
  steel wheels, Spray-in bedliner, 4- and 7-pin trailer connectors and heavy-duty 
  engine and transmission cooling.

• Combine with a standard RamBox® Cargo Management system.

• Top it off with the lowest MSRP in its class.1

Add it all up and there’s simply no comparison.

Compare for yourself. Visit your dealer or chryslercommercialvehicles.com during Ram Commercial Truck Season. 
Or call 877-2THELINK.

1MSRP does not include tax, title, license and fees. 2When properly equipped. 3See your dealer for complete details and a copy of the 5-Year/100,000-Mile Limited 
Warranty. 4Based on EPA estimated hwy mpg, 4x2 models. ON THE JOB is a retail incentive program. See dealer for offer details and end dates. Program ends 1/2/13. 
Ram and RamBox are registered trademarks of Chrysler Group LLC. ©2012 Chrysler Group LLC. All rights reserved.

T HE  NO- C OMPA R ISON  C H A R T
 2012 Ram 1500 2012 FORD F-150 XL 2012 Chevrolet
 Tradesman 4.7L V8 4x2 3.7L V6 4x2 Silverado WT 4.3L V6

LOWEST MSRP1 $22,730 $23,895 $23,190

MORE TRAILER TOWING2 7,700 lbs 6,000 lbs 5,400 lbs

RAMBOX CARGO  Standard Not available Not available
MANAGEMENT SYSTEM

UNSURPASSED POWERTRAIN 5-Year/100,000-Mile 5-Year/60,000-Mile 5-Year/100,000-Mile 
LIMITED WARRANTY3

Ram is the only pickup manufacturer to achieve 20 MPG HWY across its entire light-duty engine lineup.4

Now available in Regular, Quad and Crew cabs 

The fast lane for small business.
THE COST OF DOING BUSINESS 

JUST WENT DOWN.
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OUR MISSION: Landscape Management — the leading information resource for lawn care, landscape maintenance, design/build and irrigation 
professionals — empowers Green Industry professionals to learn and grow from their peers and our exclusive business intelligence. Serving 
as the industry conscience, we not only report on but also help shape news, views, trends and solutions.
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HELP! LANDSCAPE

PROFESSIONALS

We are actively seeking 

dealers to sell, install and 

service our innovative 

outdoor misting systems 

that effectively control 

mosquitoes and other 

annoying insects. 

WWW.MISTAWAY.COM
1-866-485-7255BECOME A MISTAWAY DEALER TODAY!

GREAT MARGINS &

RECURRING  REVENUES!

Would you
Know a Great
BUSINE$$
Opportunity
If It Bit YOU
On The Nose?

Would you
Know a Great
BUSINE$$
Opportunity
If It Bit YOU
On The Nose?
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BLOG

THE NOT-SO- 
SOCIAL SIDE 

OF THE GREEN 
INDUSTRY.

WEB EXCLUSIVE
A system isn’t ‘smart’ if its 
fundamentals are not sound
It is incredible how far technology has advanced in the 
irrigation industry… However, none of these advance-
ments mean anything if irrigation fundamentals are not 
practiced. I am talking about “Irrigation 101” type stuff.

THE LM DAILY
DID YOU CATCH THE LATEST FROM THE BLOG?  

» To be a good salesperson you need to become a great buyer
If you are going to be ef� cient with your time and make 

a sale that is win-win, you should be working with 
potential customers who need what you have — 

not just want what you have.

Visit landscapemanagement.blogspot.com 
to get the latest from the LM staff and a few top 
Green Industry contractors.

FROM THE 
TWITTERVERSE...  Not following Landscape Management 
on Twitter (@landscapemgmt)? Here is a tweet you might have missed:



• Special Financing Options

   for Existing Businesses

• Business Model For Success

• Bidding & Estimating Systems

• Sales & Marketing Programs

• Corporate Purchasing Power

• Ongoing Support by Industry Experts

Since 1986 we have helped  

existing landscape service businesses 

become a success within our  

franchise network.

Join us and it will change your life.

BUSINESS OWNERS – TAKE ADVANTAGE OF OUR 
NEW OFFER OF $0 DOWN TODAY!*

Call us today at 1-866-781-4875
 franchise@uslawns.net      •      www.USLawnsFranchise.com

New Offer for Conversions:
If you already own your own business, we can help you reach your commercial growth 
goals. U.S. Lawns has brand recognition. We are the leading franchise company in the 
commercial landscape management industry! We have operational systems and support 
that are second to none. Seriously. Look us up.  Ask our franchisees. 

Now we are offering special finance options for those who are converting their business to a 
U.S. Lawns franchise. Not only will you be joining the leader in the industry, you will be 
taking advantage of our newest financial outreach to conversions. NO MONEY DOWN! That 
just is not an offer you want to pass up. If you were ever considering a franchise, now is the 
time and we are your future. We have the marketing you need. We have the systems for 
effective bidding, efficient routing, timely invoicing and business plans that set you on a 
growth path. The best part? We are NOT acquiring your business. You still retain ownership 
of your business. 

With U.S. Lawns, get set to grow!

Commercial Landscape Management at its best

NATIONAL STRENGTH • LOCAL COMMITMENT

*Individuals must quality for $0 down financing. Qualifications are based upon credit worthiness & gross billings of the existing business.
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Get more motor out of your motor.

MOVE UP >>

©2012 FRAM Group IP LLC.

Move up from your old OE plugs to Autolite®  XP Xtreme Performance®  plugs. 

Made for any vehicle, import or domestic – they enhance performance, help 

maintain peak fuel effi ciency, and last up to 100,000 miles with a fi ve-year 

limited guarantee. To learn about XP and all Autolite parts, visit autolite.com.
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NEWSVIEWS+
GREEN INDUSTRY EVENTS, TRENDS AND TIPS

North Coast Media’s Landscape Management 
& Golfdom garner 16 TOCA Awards
NCM’s brands nab 2 Gardner Awards for photography 
and new media, and win 14 other Turf & Ornamental 
Communicators Association Awards.
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Landscape Management
 garner 16 TOCA Awards

VIEWS
Landscape ManagementLandscape Management

C LEVELAND — MAY 10, 
2012 — North Coast 
Media LLC (NCM) 
continues to reap the 
rewards of its ongoing 

investments in Landscape Management
(LM) and Golfdom — most recently win-
ning 16 design and editorial excellence 
awards from the Turf & Ornamental 
Communicators Association (TOCA).

At TOCA’s annual awards ceremony, 
held May 3 in Nashville, TN, LM
reaped nine honors and Golfdom seven. 

“Once again, we won more total land-
scape and golf industry TOCA Awards 
than any other company — strengthen-
ing our longstanding leadership position 
— including bringing home two Gard-
ner Awards for photography and new 

media,” says NCM President 
Kevin Stoltman.

Golfdom’s seven 2012 
TOCA Awards include:

› “2011 Plant Health 
Series” (April, May and June 
2011), Editor-in-Chief Seth 

Jones and Art Director Carrie Parkhill 
Wallace — Portrait/Personality: Photo 
of an individual or group;

› “The Reinvention of Mark Woodward”
(April 2011 cover), Jones and Parkhill 
Wallace — Printed magazines: Cover 
photo;

› “Turf on Trial” (October 2011 
cover), Parkhill Wallace — Printed 
Magazines: Cover page design;

› “The Golfdom Daily” (www.golfdom.
blogspot.com), Jones — Best Blog;

› “Home Course Advantage” (May 
2011 feature on Commercial Country 
Club), Jones — Writing for Commer-
cial Publications: Operations pro� le;

› “Dr. Wong gets the girl” (Golfdom’s 
“Chip Shots,” June 3, 2011) — Writ-
ing for Electronic Newsletter: Original 
content; and

› “The Golfdom Daily” (www.golfdom.
blogspot.com), Jones — 2012 Gardner 
Award: New Media.

“At North Coast Media, it’s � rst 
things � rst,” says Pat Roberts, Golfdom’s 
VP of Sales. “We know from experience 
if we fully engage our readers, advertis-
ers follow.”

Celebrating its 50th anniversary, LM
has won more TOCA Awards than any 
other publication. For eight consecutive 
years, LM has taken home more TOCA 
Awards than all other landscape publica-
tions combined. LM’s nine 2012 TOCA 
Awards include:

› “Close the Deal” (May 2011 cover), 
Parkhill Wallace — Best Photograph: 
Printed magazine cover;

› “Safety Superhero” (September 
2011 cover), Parkhill Wallace — 
Printed Magazines: Cover page design; 

› “Safety Superhero” (September 
2011 cover story), Parkhill Wallace — 
Two-Plus Page Design: Editorial;

› “Business Planner 2012” (October 
2011), Parkhill Wallace — Printed 
Magazines: Overall magazine design;

› “Go to the Source” (LM’s March 
2011 “Livescapes” special section), 
Jamie J. Gooch, contributor — Writing 
for Commercial Publications: Orna-
mental feature article;

› “The Turf Issue” (April 2011 cover 
story), Nicole Wisniewski — Writing 
for Commercial Publications: Best turf 
feature article;

› “Road to Recovery” (October 2011 
“The Industry Pulse” annual report), LM
staff — Writing for Special Projects;

› “Add-On Biz,” Casey Payton, 
contributor — Writing for Commercial 
Publications: Series; and 

› “Close the Deal” (May 2011 cover 
story), Parkhill Wallace — 2012 
Gardner Award: Photography, Video & 
Multimedia: Publishing. 

“Landscape Management has set the 
bar for Green Industry intel for half 
a century — and we’re just getting 
started,” says LM Publisher Jason 
DeSarle. “Stay tuned: LM has big plans 
for additional enhancements — print 
and digital media redesigns, circula-
tion expansion and our new Lawn Care 
Forum.”



Gaithersburg, MD — The Brickman 
Group announced last month that its 
board of directors has elected Andrew 
Kerin as chief executive of�cer and 
member of the board, effective imme-
diately. Scott Brickman, who served as 
CEO for 14 years, will become board 
chairman, succeeding his father Dick 
Brickman, who will serve as chairman 
emeritus. 

Most recently, Kerin served as 
group president, ARAMARK Global 

Food, Hospitality and Facility 
Services, a $12 billion busi-
ness, where he led a team of 
more than 200,000 associates 
worldwide in delivering food 
and facility services to multiple 
industries. Over the course of 
his 16-year tenure at ARA-
MARK, Kerin held numerous 

leadership positions. Prior to joining 
ARAMARK, Kerin served as a vice 
president with Ogden Facility Services.

“Brickman is preparing for the next 
phase of its evolution,” said Scott Brick-
man. “With over 25 years of experience 
and proven track record at every level 
in the services industry, we are excited 
to have someone of Andrew’s caliber 
assume the leadership role.” 

“I am very excited about joining an 
organization that is a leader in its indus-

try with a brand known for its strong 
values and commitment to its people 
and customers,” stated Kerin. “Brick-
man has a rich history of exceptional 
performance with a strong foundation 
to build on and I am excited about the 
opportunity to lead this company into 
the next era of growth.”

Kerin earned a BA degree from 
Fordham University and is a gradu-
ate of the Harvard Business School 
Advanced Management Program. He 
serves on the board of directors of 
Arrow Electronics, a global provider 
of products, services and solutions for 
enterprise computing solutions. He also 
is on the board of trustees for City Year 
Inc., where he was honored in Phila-
delphia as a “2011 Idealist of the Year”, 
and serves on the Board of Trustees for 
Fordham University.
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Andrew Kerin elected CEO of The Brickman Group
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Scott Brickman becomes board 
chairman, succeeding his 
father, Dick Brickman, who will 
serve as chairman emeritus.

Before joining The Brickman 
Group, Andrew Kerin served as 
group president at ARAMARK .

PERC offers a perk
Contractors can receive $1,000 toward 
the purchase of a new propane mower.

The Propane Education & Research Council (PERC) is 
seeking a limited number of customers to participate 
in the End-User Propane Mower Incentive Program. 

This program is a research initiative that rewards custom-
ers with a $1,000 incentive toward the incremental cost of a 
new, dedicated propane mower in exchange for their com-
mitment to provide feedback about mower performance and 
usage during the mowing season. Any new, dedicated propane 
mower with a 60- to 72-inch cutting deck is eligible for the 
program. Participating customers can purchase up to 10 

eligible mowers with program 
incentives through any mower 
dealer across the nation.

One of PERC’s primary 
missions is to research, develop 
and demonstrate the effective-
ness of new propane-fueled 

equipment. This program will support that mission by 
encouraging mower users who are able to demonstrate pro-
pane mower technology. PERC will use the mower perfor-
mance and usage data provided by participating customers to 
continue to improve propane mower technology and advance 
the market for propane-fueled commercial mowers. 

Save green and mow clean
Ask your mower dealer how you can save $1,000 on a new 
mower purchase.

Save money and go green this mowing season with a new, 
dedicated propane-fueled mower. Propane-fueled mowers 
offer many bene�ts, including:

› Proven, easy refueling options
› Estimated 30% reduction in fuel costs and 

lower overall maintenance costs
› 50% or greater reduction in greenhouse gas 

and smog-forming emissions
› Less downtime due to approved operation 

on ozone action days and on-site fuel delivery

More information
To �nd out if you qualify to participate in the End-User Pro-
pane Mower Incentive Program, and for application guide-
lines, visit: http://www.autogasusa.org/MIP/Home/.



If you’re a landscaper who wants to make 
a difference, don’t miss your chance to 
register for the Professional Landcare 
Network’s (PLANET’s) annual Renewal 
& Remembrance and Legislative Day 
on the Hill events. The events take place 
July 9 and 10, respectively.

As always, landscapers from across 
the nation will descend upon Arlington 
National Cemetery for this year’s Renewal 
& Remembrance, one of the country’s 
largest, and arguably most memorable, 
Green Industry service projects. 

Hundreds of landscapers band 
together every year for Renewal & 
Remembrance, donating their time 

and equipment to beautify 200 acres 
at the cemetery. The donation of labor 
and equipment typically is valued at 
$250,000.

On July 10, meanwhile, lobby on 
behalf of landscapers in your state during 
Legislative Day on the Hill. Landscapers 
will meet with their U.S. representatives 
and senators, discussing legislative issues 
that impact the Green Industry. Accord-
ing to PLANET, Legislative Day on the 
Hill enables landscapers to exert greater 
in�uence on lawmakers by demonstrating 
strength in numbers.

For a full schedule and to register, visit 
landcarenetwork.org/renewal.
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Time again for R&R and Day on the Hill

NEWS+VIEWS
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Following its sponsorship of a weeklong installation of neighborhood gardens 
throughout Milwaukee, WI, Case Construction Equipment congratulated Vic-
tory Garden Initiative for the success of its “Blitz” project that resulted in the 
planting of a record number of new vegetable gardens in the city.

During the May 19 through 26 Victory Garden Blitz, homeowners, commu-
nity groups and volunteers installed 278 gardens.

In addition to CNH’s �nancial sponsorship of Victory Garden Initiative, Case 
donated the use of a skid steer loader for the Blitz.

Throughout the project, raised-bed gardens were installed in yards, busi-
nesses, schools, churches and community spaces. Materials for each garden were 
available for a $150 donation or sponsorship. A variety of volunteer and neigh-
borhood groups helped build, �ll and plant the gardens.

“With generous support from Case and our other partners, we were able to 
expand our 2012 capacity to plant 278 residential gardens. This will enable hun-
dreds of Milwaukee county residents to be able to grow their own food,” Mead 
added. “Their generous support allowed us to provide garden beds at a sliding 
scale fee or for free to families in need.”

On May 31, the Toro Co. did its part for a different community, teaming with 
the Minnesota Vikings, the Minneapolis Public Schools and local non-pro�ts to 
help Minneapolis children.

More than 200 volunteers helped build a new playground at Sheridan Arts 
Magnet School. The new playground’s design is based on local kids’ drawings. 
The playground project is meant to inspire kids to break away from the TV and 
play outside more. According to the event press release, only 20% of children 
live within walking distance of a park or playground, a reality, it stated, that “is 
having profound consequences for kids physically, socially and cognitively.”

The new playground will provide space for more than 500 children.

Case and Toro support separate 
community service projects

Register by June 22 for the annual Green Industry 
service and lobbying events.   BY BETH GERACI SENIOR EDITOR

An arborist performs cabling at Arlington 
National Cemetery during R&R 2011.

CONTRACTOR HAS “HARDEST 
WORKING HANDS IN AMERICA” 
CINCINNATI (MAY 4, 2012) – Severely 
dry hands can be both painful and 
debilitating. That’s why O’Keeffe’s Co., 
makers of Working Hands cream for 
dry skin, held a contest to �nd and 
celebrate the Hardest Working Hands 
in America. Allen Crippen, a certi�ed 
welder from Kiowa, CO, who owns a 
tree service and steel building erection 
company, was chosen as the Grand 
Prize winner.

Crippen always has been a hard 
worker. As the recipient of the title of 
the Hardest Working Hands in America, 
Allen will receive $5,000 and a lifetime 
supply of O’Keeffe’s Working Hands 
moisturizing cream.

Crippen’s and other winning entries 
can be viewed at www.facebook.com/
okeeffes.



D E S I G N  S O F T W A R E

PRO Landscape is the most complete 

design software on the market, 

providing the perfect set of design tools 

for landscape contractors, designers, 

architects, as well as garden centers. Use 

PRO Landscape for all your design needs:

• Photo Imaging

• Site Plans (CAD)

• Night & Holiday Lighting

• Complete Customer Proposals

• Irrigation Designs

• 3D Designs

For almost 20 years PRO Landscape has 

been the best selling landscape design 

software for professionals. The same easy-

to-use tools that make it great for new 

construction also make it the best  

software for renovation projects.

Extraordinary is Just

a Click or Call Away!
prolandscape@drafix.com 

prolandscape.com • 800-231-8574

Current

After Cloning

Proposed

PRO Landscape® Companion
Introducing PRO Landscape Companion for iPad/

Tablet – the perfect complement to PRO Landscape. 

Wow customers and enhance your sales potential 

even more using the latest technology.

Ordinary

and everything in between.

to

Extraordinary

From
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Love and hope for MJ

Contact Dan at 216/706-3754 or via email at djacobs@northcoastmedia.net.

MJ Boyle needs 
your help as 
he continues 
to battle the 
effects of Krabbe 
Disease.

W
hen Michael John “MJ” 
O’Boyle was just 2-and-a-half 
years old, Grandma noticed his 
right foot slightly turned in as 
he walked. It was in December 

last year when she mentioned it to Michael, MJ’s 
father, who brushed away any concern. After all, 
what kid doesn’t walk a little pigeon-toed once 
in awhile? Maybe it was the new shoes or maybe 
he bumped his knee. But when he began to get 

‘clumsy’ and started falling down more fre-
quently, they immediately went to the doctor.

The pediatrician pointed them to an 
orthopedist, who recommended a pediatric 
neurologist. On Feb. 7, MJ was diagnosed 
with Krabbe Disease, a lekodystrophy, which 
is a degenerative condition of the central 
and peripheral nervous system.

A couple months ago, MJ underwent a 
breakthrough procedure involving chemo-
therapy, a bone marrow transplant and stem 
cell replacement therapy. The transplant 
was performed in mid-March and is fol-
lowed by the “100 days,” a three-month 
period of uncertainty during which they 

will learn if the procedure was successful. It’s also 
during this time that MJ remains vulnerable to 
infection while his immune system regenerates.

MJ was diagnosed about two months after the 
date of his � rst symptoms. In that time he lost the 
use of his legs. Between diagnosis and engraftment, 
meanwhile, MJ had further degeneration of his 
hands and speech.

The bone marrow transplant/stem cell replace-
ment treatment MJ received is relatively new and a 
risky procedure. Had MJ not received this treat-
ment he would have certainly continued to digress 
rapidly. After losing the use of the feet, legs, hands 
and arms, a person affected with Krabbe loses the 
ability to speak, swallow and see before ultimately 
losing cognition. A patient then enters a vegetative 
state for several years before � nally losing function 

of vital organs resulting in death.
As advanced as the technology is, the best that 

medicine can do is stop further progression of the 
disease. MJ’s condition won’t improve. There’s no 
way to reverse the effects of the disease, only to 
prevent it from becoming more debilitating.

The tragedy is that a simple and inexpensive 
blood test at birth could have discovered the condi-
tion, and the condition could have been addressed 
before any of the symptoms appeared. If MJ had 
been born in a hospital in New York, he would have 
undergone this treatment before the symptoms 
appeared and possibly lived a completely normal 
life. No other states routinely test for the Krabbe 
disease, which occurs in 1 in 100,000 births. MJ’s 
parents urge everyone to contact his or her state leg-
islators via Hunter’s Hope website (www.huntershope.
org) to encourage them to explore infant testing.

MJ is being treated in Pittsburgh and was 
recently allowed to move from the hospital to 
the Ronald McDonald House, where his mother 
and grandmother have been since his treatment 
began. Medical insurance has covered the bulk 
of the expenses, which Michael expects to exceed 
$1 million by the time the treatment is done. But 
the family recently had to move to costly COBRA 
insurance since Robyn is now using the Family 
Medical Leave Act (and work is not supplementing 
the cost of the coverage). 

To offset some of the medical costs, family and 
friends, including LM National Sales Rep Craig 
MacGregor, have organized a fundraiser at Our 
Lady of Angels’ Linus Hall in Cleveland, OH, 
July 28 from 6 to 11 pm.  There will be live music; 
an Irish dance performance by Patrick Campbell 
and Kevin O’Malley of “Michael Flatley’s Lord of 
the Dance”; silent and live auctions; and a raf¡ e. 
For more information, visit the Facebook page at: 
www.facebook.com/BandTogetherforMJ. The bene� t is 
currently accepting donations to “Band Together 
for MJ” at any KeyBank branch or via PayPal at the 
website above.


