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GIE+EXPO offers attendees educational programs geared towards 
information you need to help sustain and grow your business. Learn from 
the experts who will address the industry’s issues head on. Discover best 
practices from your peers. The lessons learned and knowledge gained 
during any of the educational tracts will more than pay for your trip! 
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We love GIE+EXPO! We come every year to see all the 
new equipment, take classes and see what others in 
our fi eld are doing.

Katherine Taylor
Lawns Plus
Thompsons Station, TN

N E T W O R K I N G  •  D E M O  A R E A  •  E D U C AT I O N  •  N E W  P R O D U C T S

Thursday, Friday, Saturday | October 27-29, 2011
Kentucky Exposition Center | Louisville, Kentucky
web: www.gie-expo.com | email: info@gie-expo.com
Toll Free: (800) 558-8767 | Phone: (812) 949-9200

professional grounds
management society

GIE+EXPO is sponsored by:

REGISTER TODAY AT WWW.GIE-EXPO.COM

Co-located with 
GIE+EXPO 2011.



LANDSCAPEMANAGEMENT.NET  |  SEPTEMBER 201162

Payment must be received by the classified  
closing date. We accept Visa, MasterCard, and 
American Express.

Mail LM Box # replies to: 
Landscape Management Classifieds, LM Box #____ 
306 W. Michigan St., Suite 200 
Duluth, MN 55802 

(please include LM Box # in address)

Every month the Classified 
Showcase offers an up-to-
date section of the products 
and services you’re looking 
for. Don’t miss an issue!

ADVERTISING 
INFORMATION

Call Kelli Velasquez at 
216-706-3767, 
Fax: 253-484-3080,
E-mail: 
kvelasquez@questex.com

CLASSIFIEDSHOWCASE

BUSINESS FOR SALE

BUSINESS OPPORTUNITIES

BUSINESS OPPORTUNITIES

HELP WANTED

All Landscape Management Classifieds are posted online

DID YOU KNOW?
www.landscapemanagement.net



RESOURCES
AD INDEX

Arysta ..............................................................35
Ball Horticultural .............................................54
BASF Corp .................................................13, 31
Blue Thumb Distributing .............................. 41B
Border Magic...................................................17
Corona Clipper.................................................51
Cub Cadet ..........................................................9
Dimex ..............................................................48
Dodge Chrysler ................................. CV2-1, CV4
Dow AgroSciences ....................................37, 47
DuPont ....................................................... 24-25
Earthway Systems.............................................6
FMC .................................................................19
General Motors ...............................................29
GIE + EXPO ......................................................61
L T Rich ............................................................53
Mistaway Systems............................................4

PBI/Gordon ......................................................43
Pennington Seed .............................................16
PLANET........................................ 59, Insert (reg)
Polaris Industries.............................................11
PRO Landscape by Drafix ..................................7
Progressive Insurance .....................................12
QXpress ...........................................................34
Rain Bird ........................................... 14, 15, 41A
Schiller Grounds Care .....................................23
Sepro ............................................................ CV3
Sprinter............................................................21
Super Lawn Trucks ....................................... 45B
Target Specialty Products ............................ 45A
Tree World ........................................................6
Turfco ..............................................................33
US Lawns ..........................................................3
Vista Professional ...........................................18
Walker Mfg .......................................................5

Indices are provided as an additional service. The publisher 
does not assume any liability for errors or omissions.
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HELP WANTED

SOFTWARE

LMdirect! 
The Mean Streak turned out to be just as nasty as its name. I knew from 
the start I would not emerge from the Mean Streak unscathed.

Athletic Turf News
Safe and resilient synthetic turf fi elds and parks allow kids to be active 
year-round. The opportunity to participate in sports is critical for the
fi tness, self-esteem and leadership development of youth.

LD/B Solutions 
The National Park Service and the Van Alen Institute invite colleges of 
architecture, landscape architecture and related disciplines to participate 
in a design competition to look at the visitor experience of the future.

Get Growing 
The U.S. Department of Agriculture’s Animal and Plant Health Inspection 
Service changed the way it regulates imports of nursery stock.

i-News 
The Land and Water Conservation Fund Coalition praised efforts by the 
House of Representatives to restore $25 million in funding for the LWCF 
that was cut from the program in a bill being debated by the House.

         DIGITAL VAULT
                                      Select stories from our e-newsletters. 
Visit www.landscapemanagement.net/enewsletters to sign up or view.
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MYBIGGESTMISTAKE
LESSONS LEARNED THE HARD WAY  »

»

Payton is a freelance writer with 
six years of experience covering 
landscaping.

COMPANY: 
LMI Landscapes Inc.

PRESIDENT: Jody O’Donnell

HEADQUARTERS: Carrollton, TX

CLIENTELE: 100% commercial

SERVICE BREAKDOWN: 
45% maintenance/55% 
construction

2010 REVENUE: $13 million

JODY O’DONNELL, 

PRESIDENT of Texas-
based LMI Land-
scapes Inc., says 

getting a handle on man-
hours is one of the most 
challenging, but also most 
important feats in running a 
successful business. In the 
past, he says, he might not 
have paid as close attention 
to man-hours as he should 
have — but today, he’s 
learned it’s something he 
can’t let slide.

“Your two biggest 
expenses in a landscape 
business are material and 
labor,” says O’Donnell. 
“Material is much more 
easily controlled than 
people and man-hours, 
so sometimes business 
owners tend to put more 
effort into worrying about 
materials. In reality, it’s 
the man-hours that really 
need your attention. It’s 
not something that can 
be ignored.”

O’Donnell says that 
years ago, as his busi-
ness grew rapidly, he was 
overloaded with a lot of 
tasks that took up time and 
attention. He says back 
then, he wasn’t as attentive 
to man-hours. 

“There are a lot of 
things business owners 
and their managers are ac-
countable and responsible 
for, and sometimes there’s 
a tendency to take care of 
some of the easier stuff,” 
he admits. “It’s not always 
easy to focus on the chal-
lenging tasks like managing 
man-hours. But once you 
start paying closer atten-

tion to what your actual 
costs are versus what your 
estimates were, you realize 
how important it is to keep 
better track of the man-
hours on each project.”

Today, O’Donnell holds 
weekly meetings where he 
forecasts and scrutinizes all 
the jobs he has going on. 

“We go over a man-hour 
report at every meeting, 
so that we know exactly 
where we are,” he says. 
“Now we know exactly 
where our estimates are 
falling in terms of what’s 
actually happening.”

Gaining control
In terms of getting better 
control over your com-
pany’s man-hours, the 
biggest investment is time. 
O’Donnell stresses that 
there’s no need for any fan-
cy system. “You can do it 
with an Excel spreadsheet 
if you want,” he says. “It’s 
just a matter of looking at 
what you had budgeted 
for in terms of labor, and 
then looking at what you’re 

actually doing. There are a 
lot of ways to keep track 
of that information — and 
honestly, the simpler you 
make it, the more effective 
and implementable it will 
become. If you make it too 
complicated, you’re not 
going to want to put the 
time in.”

While the manage-
ment of labor can be 
delegated to other manag-
ers, O’Donnell says this is 
an area that should start 
with the business owner’s 
attention — at least in the 
beginning, until he or she 
has gained control. 

“The function of man-
aging man-hours should 
emanate from the owner 
and trickle down to all the 
appropriate managers re-
sponsible for your different 
crews,” he says.

O’Donnell adds that the 
best advice he can offer 
to help other business 
owner better manage their 
man-hours is to “make it a 
priority.” 

“You can talk about 
how important it is all 
you want, but you actu-
ally have to do something 
about it to make a differ-
ence in your business,” he 
says. “In a perfect world, 
business owners would 
be able to stay on top of 
everything. But if you had 
to pick one key area to re-
ally focus on, I’d defi nitely 
say it should be managing 
man-hours. Once you start 
staying on top of it, things 
begin to take care of them-
selves — and you realize it 
should have been a priority 
all along.”

BY CASEY PAYTON

Business owner Jody O’Donnell learns the 
power behind managing man-hours.
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IF YOU HAD TO
PICK ONE KEY 
AREA TO REALLY 
FOCUS ON, I’D 
DEFINITELY SAY IT 
SHOULD BE 
MANAGING 
MAN-HOURS

Jody O’Donnell






