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LM Blog
.

To read daily Green Industry
news & views on the Landscape
Management blog, visit
www.landscapemanagement.blogspot.com
or scan the tag below.

Gat the frea moblle app at
http://gettag.mobi

Landscape Managementis proud to be the official
publication of the American Society of Irrigation
Consultants. Our commitment to coverage

of irrigation and water issues makes us

the perfect fit to work with “an

organization of professionals within

the irrigation industry.”

GOT CLASS?
Looking for some design inspiration, but have no time to
get out from behind your desk or off of a jobsite?

Try an online course.

The Secrets to Exceptional Outdoor Spaces is an
accredited, in-depth training course taught by a designer
and featuring actual projects. The next design-only course
runs every Tuesday from 6:30 p.m. to 7:30 p.m. MST Apr.
19 - May 24. A construction-only component of this course
runs every Thursday from 6:30 p.m. to 7:30 p.m. MST Apr.
21 - May 26. Companies can sign up for both for complete
training. The video modules are downloadable to a laptop
or mobile device and can be used
as tailgate training for onsite
work crews. ‘1 :

For more, visit https:// ?9‘ ;
tnal.infusionsoft.com/
go/secretsofspaces/
nwisniew/.

SEE HOW
WE CAN

HELP TAKE
YOUR
BUSINESS
TO THE

NEXT

LEVEL!

* Capture more
market share

* Transition from
“the worker” to
the business leader

* Internet marketing
& sales support

* Systems to build
your business

* Solutions to help
streamline your
business

GroundSGuys

LANDSCAPE MANAGEMENT

(800)638-9851

GroundsGuysFranchise.com
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MYBIGGESTMISTAKE

Mistakes come in all sizes.
Bill Schwab after accidentally
smashing his skid-steer
window on the job.

COMPANY: Naturescape
Landscape Co.

OWNER: Bill Schwab
HEADQUARTERS: Encinitas, CA
FOUNDED: 1991

EMPLOYEES IN A GOOD
ECONOMY: 27

EMPLOYEES IN A BAD (THIS)
ECONOMY: 8

SERVICE BREAKDOWN: 15%
maintenance, 20% irrigation
and drainage management,
65% design/build installation

2010 REVENUE: $855,000

PROJECTED 2011 REVENUE:
$1,300,000

LESSONS LEARNED THE HARD WAY » BY CASEY PAYTON

HERE WAS A
time when a
client's word
was as good
as a written contract.
Bill Schwab, owner of
Naturescape Land-
scape Co. in Encini-
tas, CA, says he can
remember those days
when he was a young
man helping his uncle
build golf courses.
When he started
his own business,
Schwab felt comfort-
able taking work on
handshake agreements
alone. But after a few bad
burns — including one that
landed him in court — he
did a serious overhaul of
how he handles business.
Willingness to do work
without a contract typically
happens with people you
already know or friends
of someone you knowy,
says Schwab. There may
be a level of comfort that
doesn’t make a contract
feel necessary. Schwab
was introduced to a couple
by one of his old friends
and took on some work
for them with a written
proposal, but no signed
contract. From the start,
there were indications the
job was in trouble when
the couple couldn’t agree

on the plans for the project.

It became complicated
even more and put on hold
when wild fires swept
through Southern Califor
nia. A month later, when
the job was back up and
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» Bill Schwab believes people are good —
for the most part — but he learned the hard
way that a signed contract is still a necessity.

running, the homeowner
had decided he wanted
additional work done. "I as-
sumed he understood that
meant more money,” says
Schwab. “But that was

my biggest problem — |
assumed.”

When he sent the hom-
eowner his weekly bill, in-
cluding the new work, the
homeowner called with six
simple words Schwab says
left him shocked: “Get your
equipment off my land.”

In the end, the dispute
went to court, an experi-
ence Schwab says made
him realize that unless you
truly earn enough money
to make court worth the
expense, “the only person
who wins is the lawyer!"”

“That job cost my
company $32,226," admits
Schwab. "After that lesson
| started keeping a Post-It
note on my computer with
that number. At the very
least, it's a reminder of
what happened as a result
of no contract.”

Since then, Schwab
has made two significant
changes to the way he
does business. First and
foremost, everyone signs
an itemized contract. And
not just any contract — the
specific one that he draws
up. That's important be-
cause Schwab says some
clients may want to create
their own terms.

Second, Schwab also
has his foreman keep a
journal in which everyday
functions, conversations

and phone calls are logged.
He says this minimizes
liability if a court case
were to arise. “This is held
consistent as a legal docu-
ment in a court of law,”
says Schwab. "It is often
classified as a legal record
and can actually save your
hide.”

Having everything
written out in an itemized
contract also limits liability,
says Schwab. “"With an
itemized contract the only
thing you can be held liable
for is the item in dispute
— and it's all there in black
and white,” he adds.

Today, Schwab'’s
contracts are as detailed
as possible. "It is quite
common to have 20 pages
detailing every item, right
down to the screws and
minor hardware,” he says.
"A non specific contract
can be as loosey-goosey
as a handshake. |'ve seen
$50,000 jobs from my
competitors that were writ-
ten on one page. Without
exact definitions of the
scope of work, how can
you possibly manage the
expectations of your client
and turn a profit?”

Schwab says his
mistake in working off
handshake agreements has
been a costly but valu-
able lesson. While he still
believes, for the most part,
that people are good, he
also knows now that it's
critical to his business that
he draws up specific terms
in a signed document. The
bottom line, he says, is not
to do anything until you
have that signed contract
in hand.

Payton is a freelance writer with
six years of experience covering
landscaping.

PHOTO COURTESY: NATURESCAPE LANDSCAPE CO.



THE BAR HAS BEEN RAISED.
AGAIN.

The New Standard, here’s why:

* HyperDrive™ Hydro System - Industrial Grade Pumps and Motors

* VX4™ Deck Technology provides the best finished appearance period!
* 60, 66, and 72 inch Side Discharge decks

* 60 and 72 inch Rear Discharge decks

* Simple design

*» SmoothTrak Steering - responsive precise control
* Kohler/Kawasaki engine options up to 37 HP

* 15 MPH

LIMITED WARRANTY

5:(7007

ON TRANSMISSIONS

*See your local Hustler dealer
for complete warranty details

Visit hustlerturf.com and contact your nearest
Hustler Dealer for more information.

CUTTING GRASS, NOT CORNERS. . HUSTLER

HUSTLERTURF.COM



