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team in the market. Serving as the industry conscience for 50 years, we not only report on, but also help shape, news, views, trends and solutions.
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WWW.MISTAWAY.COM

1-866-485-7255

BECOME A MISTAWAY DEALER TODAY!

We are actively seeking 

Landscaping Professionals 

to sell, install and 

service our innovative 

outdoor misting systems 

that effectively control 

mosquitoes and other 

annoying insects.

Great margins and recurring revenues!
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Select stories from our e-newsletters.
Visit www.landscapemanagement.
net/enewsletters to sign up or view.

LMdirect! 
Several Canadian provinces 
have banned the sale and use 
of most traditional lawn care 
pest control products. But 
that’s not stopping Canadians 
from crossing into the U.S. 
to purchase weed killers and 
insecticides. 

Athletic Turf News
See why Jessica Alba, the 
starlets at the Playboy Man-

sion and other Hollywood 
high-rollers are turning to 
synthetic turf for their land-
scape needs. 

LD/B Solutions 
A 1937 hillside home in the 
Los Angeles foothills gets a 
major facelift. What does the 
unique Spanish Revival abode 
look like now?

i-News
Urban landscapes can be 
as ecologically benefi cial 
as they are beautiful, says 
Jeffrey Bruce, FASLA, GRP. 
Hear what needs to be done 
to make it happen.BLOG

»  WWW.LANDSCAPEMANAGEMENT.NET

WEB 
EXCLUSIVE

San Diego-based 
Benchmark Landscape 
was awarded a $3 mil-
lion contract to install 
new landscaping at 
the Palomar Hospital 
in Escondido, CA. It’s 
an ambitious — and 
sustainable — project.

THE SOCIAL SIDE

Get the latest news and 
blogs by becoming a 
fan of the magazine on 
Facebook at: facebook.
com/LandscapeManagement.

Or you can follow LM’s 
tweets at: twitter.com/
LandscapeMgmt.

THE LM DAILY

You can buy a 5-lb. bag of one 
grass seed mixture for 
about $35. That’s 
expensive grass seed. 
Is it worth it?



You have enough things to worry about. But with Onetime® herbicide, wasting time tank-mixing isn’t 
one of them. Onetime combines our new patented formulation of quinclorac, MCPP-P and dicamba, 
enabling you to control more than 70 weeds, including crabgrass, clover and dandelion without 
tank-mixing. Plus, its liquid formulation, which includes the same active ingredient as in Drive® XLR8 
herbicide, provides more rapid absorption into the plant in both warm- and cool-season turf. If you’ve 
got weeds, it’s time for Onetime.

Always read and follow label directions. 
© 2011 BASF Corporation. All rights reserved.

betterturf.basf.us
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Granular 

#1 Most Effective
#1 Longest Lasting

#1 Most Tested
ORGANIC

/LVWHG�IRU

3URGXFWLRQRabbits, Voles and 
Small Critter Repellent 
Sprinkle 3ODQWVN\GG 
throughout your garden.
It couldn’t be easier!  
Available as 1 lb., 3 lb.,  
7 lb., and 20 lb. 

ZZZ�SODQWVN\GG�FRP

3ODQWVN\GG�
Deer Repellent

Repels deer, elk, and rabbits. 
Available as Ready-to-Use 

Spray (1 qt.) or Jug (1.32 gal) 
and Soluble Powder  

Concentrate (1 lb., 2.2 lb.  
and 22 lb.).

CALL TOLL FREE  1-800-252-6051       info@treeworld.com

For our DEALER LOCATOR, FAQs, testimonials and 
*independent research results, visit our website:



Zero Turns, Zero Headaches.

GXV690

GX200 iGX340GX100GX35

Commercial crews know how to run the wheels off a mower. When it comes to that

kind of wear and tear, some engines just don’t cut it. The new, exceptionally quiet,

lightweight and low-vibration Honda GX V-Twin engines deliver the power, durability

and fuel efficiency that commercial crews need to work quickly and cost effectively.

And a 3-Year Warranty* proves that when we say our engines are reliable, that’s 

a claim we stand behind. So if you’re looking for an engine that works as hard

and long as the people it’s made for, stop spinning your wheels. Log on to

engines.honda.com and find out how you can put our engines to work for you.

*Warranty applies to all Honda GX Series Engines, 100cc or larger purchased at retail or put into rental service since January 1, 2009.
Warranty excludes the Honda GXV160 model. See full warranty details at Honda.com. For optimum performance and safety, please read
the owner’s manual before operating your Honda Power Equipment. ©2011 American Honda Motor Co., Inc.
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Contact Dan at 216/706-3754 or via email djacobs@questex.com.

JACOBS’JOURNAL
DANIEL G. JACOBS EDITOR-IN-CHIEF

T
he hardest story I ever had to write 
came early in my journalism career. 
Actually, it came before my profes-
sional career offi cially started. I was 
still studying at the University of 

Cincinnati that Sunday when I walked into the 
school’s newsroom. As the news editor it was part of 
my job to check with the campus information offi ce 
to review the previous day’s events.

That’s when I came across the campus police 
report.

Sometime in the wee hours of the morning 
after a long night of partying, a student visiting 
from another school woke in the middle of the 
night, and perhaps confused and unsure of where 
he was, tumbled from the dorm room window. 
He crashed through an iron gate to the cement 
loading dock 11 fl oors below. The police report 
indicated his friends identifi ed him by his cloth-
ing; he’d suffered too much “facial trauma” to be 
identifi ed any other way.

It was a diffi cult story to write for many reasons, 
not the least of which were the sad nature of the 
events and the anger and disdain directed at me 
after the article appeared in print.

That was the day I became a journalist. I 
learned more about being a writer from that 
and my subsequent time at the paper than I did 
in any of my classes. Sure, I learned theory and 
style in the classroom, but my real teachers were 
my fellow editors and daily experiences in the 

newsroom and around campus. 
I suspect much of what you know about busi-

ness comes from the challenges you face running 
your company. Maybe you took some classes 
on your way to a degree, but it wasn’t until you 
started running your own company that the real 
lessons kicked in.

Little did we know the downturn and recession 
we’ve suffered the past few years would send us all 
back to school — and what a harsh headmistress. 
Consider it a master’s class in business practice. 

The recession might have offi cially ended, but 
with the housing market (mostly) still suffering, it 
looks like a long slow haul before we return to more 
solid footing. 

If this is your fi rst recession you’re learning the 
lessons and strategies that will make your company 
stronger, leaner and more profi table, strategies 
that will serve you well when prices stabilize and 
customers start spending again. 

We share some of those lessons as part of LM’s 
annual Top 150 coverage. It seems some of the 
biggest companies in the industry are getting 
some of their mojo back. Not everyone grew, but 
a signifi cant number did. We talk to them about 
the lessons they learned during the recession, how 
this downturn compared with others and how their 
businesses are forever changed because of it.

Our Top 150 coverage also includes a look at the 
up and comers — the young guns just off the Top 
150 list (and maybe a couple who just found their 
way on) to fi nd out how they fared against the big-
gest in the industry.

There’s also a story about the fastest grow-
ing companies. When the economy is in turmoil 
there’s always a shakeout — winners and losers. 
Even in a recession several companies grew at 
double-digit rates.

Finally there are the lists. In addition to a listing 
of the largest Green Industry enterprises, we’ll 
show you who does the most business in your 
region of the country. It all begins on page S1.

Lessons learned the hard way

It seems some of the biggest 
companies in the industry are 
getting some of their mojo back.
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uestex Media Group is 
pleased to announce its 
brands Landscape Man-

agement and Golfdom 
together earned 21 

awards at the annual Turf and Ornamen-
tal Communicators Association (TOCA) 
awards ceremony. The ceremony took 
place in May in Asheville, NC. 

Landscape Management reaped 13 
honors, while Golfdom brought home 
eight awards. The magazines earned 

accolades for writing, new media, special 
projects and graphic design.

“I’m proud to be part of a team that 
has garnered 37 TOCA awards in the 
last three years and 26 more than our 
closest competitor (TLC),” said Patrick 
Roberts, publisher of Landscape Manage-

ment and Golfdom. “We place a high value 
on TOCA as an association and always 
appreciate being recognized by such an 
influential group of professionals.”

Landscape Management team 
members won honors for cover page 
design (“The Innovation Lab”); writing 
(Nicole Wisniewski’s feature “Oil & 
Water”); special projects (“The Industry 
Pulse Report”); and social media (the 
LM blog).

The magazines’ staff members also 
were honored with nine merit awards. 
Among the recipients were newly pro-
moted Landscape Management editor Dan 
Jacobs for his “A Cut Above” series; Ron 
Hall for his “Water Wise” series; Hall, 
Wisniewski and Jacobs for their story 
“The Big Give”; Wisniewski for innova-
tive use of social media; and Hall for his 
editorial “Victims of our own promises?”

Golfdom earned six first-place awards, 
including one for feature writing (“Giv-
ing Thanks”); Web writing (“A Golf 
Course Uplifts a Community”); writing 
for commercial publications (“Plant 
Health Report” and “Water Wise”); and 
headline writing (“I’ll Take a…Mul-
ligan”). Golfdom also won first place for 
portrait photography with the June 2010 
cover photo of Chris Dalhamer.

Golfdom also won two merit awards. 
“The Best of Both Worlds” won for 
environmental stewardship article, and 
the 2010 Annual Putting Surface Guide 
for special projects. Golfdom editor Seth 
Jones won merits for his work last year 
at Golf Course Management magazine, 
for his operations profile of Whistling 
Straits and his cover story on Nick Price. 

Landscape  
Management and 
Golfdom’s continued 
commitment to delivering 
quality products results 
in 21 TOCA awards.

WINNING
WAYS


