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Some mowers you buy on faith.
This one you buy with 100% confidence. (€% Jorn Deere

The new ZTrak”™ PRO 900 Series

Work It For a Week
Satisfaction Guarantee’




The new ZTrak™ PRO 900 Series

Y JoHN DEERE

Accept Nothing Less.

The Z900
Work It For a Week

Satisfaction Guarantee’

Put our new Z900 to the test, at no risk. You can
try one out on your turf, or on your crew for one
week—and return it if it doesn’t meet your total
satisfaction. That’s right. You can take one of
these mowers, pound out a week's worth of work
and see what a difference it makes. Once you do,
you'll accept nothing less.
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Commercial Landscape Management at its best

THINKING ABOUT BECOMING
A BUSINESS OWNER?

We can help.

We start with you. We stay with you.

Our Franchise Support Team has over 260 years of combined
commercial landscape industry experience to assist you with business and industry knowledge.

NATIONAL STRENGTH
LOCAL COMMITMENT

1-866-781-4875
franchise@uslawns.net
www.uslawns.com/franchise
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La d OUR MISSION: Landscape Management— the leading information resource for large, successful lawn care, landscape maintenance, design/
n sca e build and irrigation professionals — empowers Green Industry professionals to learn and grow from their peers and our exclusive business
Management intelligence. Serving as the industry conscience, we not only report on but also help shape news, views, trends and solutions.
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YOUR CAREON FOOTPRINT Select stories from our e-newsletters.

Visit www.landscapemanagement.
net/enewsletters to sign up or view.
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All-America Rose Selec-
tions’ only winning rose

for 2010, Easy Does It, is
Landscape Management’s hookstore is now selling titles from the Professional Landcare Network a floribunda hybridized by
(PLANET). Our online bookstore, designed specifically for the landscape audience, offers Harkness New Roses.
landscape contractors and others in the field the industry-specific and business management
resources they need quickly and easily. Visit: http://shop.landscapemanagement.net/shop.php
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PROGREIIIVE

Helping landscapers save money,
"no matter what they drive.

No matter what you drive, you could save with Progressive Insurance. To learn
more about Progressive, and see why we are the #1 Truck Insurer in America,
please visit ProgressiveCommercial.com.

e aity oS W

Call for a Free Quote | Find an Agent Pﬂaﬁﬁ[_’-f/y[

1-888-375-7908 ProgressiveCommercial.com COMMERCIAL

United Financial Casualty Company and its affiliates, Mayfield Village, Ohio. Available in most states. No. 1 truck from Highline Data’s 2008 written premium data. 09P00560.BA (12/09
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The Chemical Company

Always read and follow label directions.
© 2010 BASF Corporation. All rights reserved.



The Turf Professional’s Free
On-line Source for Weed ID and
IPM Control Recommendations
* Weed ID Photos » Regional Alerts
* Control Options * Turf School Links

TEST YOUR WEED 1Q!
WEEKLY CONTEST-

Correct ID
Can WinThis

With Disappearing In.k

An Industry Service From

. pbi/cordon
corporation

An Employee-Owned Company
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TAKE YOUR OFFICE WITH YOU

CLIP2Go

GPs
Tracking
of Crews*

Start/Stop
Times for

Bilingual
+ Directions + phichiyy ey

Also with this amazing Software ...

Route sheets for the crews
Access to Customers, Jobs, Notes, History and Billing out in the field
Modify information in the field and sync back to office

Syncs with office via cable, Wi Fi or cell phone (with data plan)
Multi level password protection
Spanish and English built in

f LW, a Wir ] ft MapPoint and GPS n

Call 800-635-8485 to learn how
to get started using CLIP2Go!

www.clip.com

LANDSCAPEMANAGEMENT.NET | MARCH 2010

Landscape

Management

CLEVELAND HEADQUARTERS
600 SUPERIOR AVE. EAST SUITE 1100
CLEVELAND OH 44114 800/669-1668

EDITORIAL STAFF
E——

Editor-in-Chief Marty Whitford 216/706-3766
mwhitford@questex.com

Editor-at-Large Ron Hall 216/706-3739 | rhall@questex.com
Managing Editor Daniel G. Jacobs 216/706-3754
djacobs@questex.com

Executive Editor Larry Aylward 216/706-3737
laylward@questex.com

Art Director Carrie Parkhill 216/706-3780
cparkhill@questex.com

BUSINESS STAFF
e

Group Publisher Kevin Stoltman 216/706-3740
kstoltman@questex.com

Administrative Coordinator Petra Turko 216/706-3768
pturko@questex.com

Production Manager Amber Terch 218/279-8835
aterch@questex.com

Production Director Jamie Kleist 218/279-8855
jkleist@questex.com

Audience Development Manager Antoinette Sanchez-Perkins
216/706-3750 | asanchez-perkins@questex.com

Acci Andi Devel

Manager Carol Hatcher
216/706-3785 | chatcher@questex.com

ADVERTISING STAFF
—

Associate Publisher Patrick Roberts
216/706-3736 Fax:216/706-3712 | proberts@questex.com

National Sales Manager Dave Huisman

732/493-4951 Fax: 732/493-4951 | dhuisman@questex.com
Account Manager Cate Olszewski

216/706-3746 Fax: 216/706-3712 | colszewski@questex.com

Account Manager Ric Abernethy
216/706-3723 Fax: 216/706-3712 | rabernethy@questex.com

Account Executive Classifieds Kelli Velasquez
216/706-3767 Fax: 216/706-3712 | kvelasquez@questex.com

MARKETING/MAGAZINE SERVICES

Reprints landscapemanagement@theygsgroup.com
800/290-5460 x100
llene Schwartz Circulation List Rental 216/371-1667

Customer Services Subscriber/Customer Service
landscapemanagement@halldata.com
866/344-1315; 847/763-9594 if outside the U.S.

Paul Semple International Licensing
714/513-8614 Fax:714/513-8845 | psemple@questex.com

For current single copy, back issues, or CD-ROM,
call 866/344-1315; 847/763-9594 if outside the U.S.

QUESTEX CORPORATE OFFICERS

President & Chief Executive Officer Kerry C. Gumas
& Chief Fi ial Officer Tom Caridi
Executive Vice President Antony D'Avino

E tive Vice P

Executive Vice President Gideon Dean



* TRICLOPYR FOR TOUGH WEEDS
* FAST VISUAL RESPONSE
* COoOL WEATHER PERFORMANCE
* ENERGIZED WITH SULFENTRAZONE

G pPbi /corRdon
corporation

An Emplovee-Owned Companvy

800.821.7925
YELLOW NUTSEDGE PBIGORDON.COM/TZONE

[suPrRESSION]

WiLD VIOLET BLack MEDIC

00857



Homeless,
but not hopeless

Chris Gardner, author of the best-selling autobiography
“The Pursuit of Happyness,” shares his street smarts
with Green Industry professionals.

I  BY MARTY WHITFORD EDITOR-IN-CHIEF

y/ 4 VERY TIME I see the

movie “The Pursuit of
Happyness,” I'm absolutely
amazed. How did those
people spend $70 million to tell a story
about what I did with nothing?” half-
jokes Chris Gardner, who penned the
same-named rags-to-riches autobiog-
raphy on which the 2006 blockbuster
was based.

Delivering the keynote address at
the Golf Industry Show in San Diego
Feb. 11, Gardner took Green Indus-
try aces on an emotional ride — with

a crowd of thousands roaring with
laughter one minute and solemnly
reflecting the next.

Gardner says his autobiography
strikes a reverberating chord because
it reaches out to every dad who also

has to be a mom, every mom who also
has to be a dad, and everyone who
refuses to let his dream drift away.

After his book was published, it

became a best seller for nine con-
secutive weeks. It was so popular it was
printed in 33 languages eventually.
Gardner took GIS attendees on his
journey — from the streets of
San Francisco to Wall Street stockbro-
ker to the New York Times Best Seller
list to the silver screen — with the

Will Smith and his son,
Jaden, played Chris
Gardner and his son,
Christopher Jr., in the 2006
blockbuster movie “The
Pursuit of Happyness!”

continued on page §
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THE HOTTEST SHOW ON THE WEED CONTROL
ROAD JUST GOT EVEN LOUDER.

Only a superstar rolls like this, and you're about to get a backstage pass to the hottest tour on

the road. It's the Rock the Weeds Tour featuring Dimension® specialty herbicide, the No. 1
preemergence herbicide brand in the lawn and landscape markets." Dimension is cranking up the
volume on tough weeds like crabgrass, creeping woodsorrel, bittercress and many other grassy

and broadleaf weeds. And its nonstaining formulation rocks all season long and delivers outstanding
early postemergence control on crabgrass. On this tour, there are no groupies or wannabes.

It's brought to you by the company that delivers only proven solutions — Dow AgroSciences.

www.DowProveslit.com

OFFICIAL
CHEMISTRY
'2008 Specialty Product Consultants. “Dimension is a trademark of Dow AgroSciences LLC. State restrictions on the sale and use of Dimension COMPANY
specialty herbicide products apply. Consult the label before purchase or use for full details. Always read and follow label directions. ®The swinging
golfer logo is a registered trademark of PGA TOUR, Inc. ©2010 Dow AgroSciences LLC T38-813-002 (12/09) BR 010-60661 DATOTURF3075

P R OVEN S OLUTIONS




PHOTOS BY: MARTY WHITFORD;ILLUSTRATION BY: ISTOCK INTERNATIONAL INC.

continued from page 6
$20-million-man, Will Smith, and his

son Jaden Smith, playing Gardner and
his son, Christopher Jr.

Gumption

One of the most humbling moments
along Gardner’ ascent happened early
on in the movie-planning process.

“I was asked to ‘take a meeting’ in
L.A. with these movie moguls,” Gardner
says. “I'm from Chicago. We take trains.
We take naps. We don't ‘take’ meetings.”

But Gardner did “take” the meeting,
during which one of the film producers
from Escape Artists asked Gardner why
he recently had declined an opportunity
to promote his book on national televi-
sion. “I asked the gentleman, ‘Have you
ever seen the movie ‘Forrest Gump’?”
Gardner says. “The room got quiet.
Then the gentleman nodded and said,
‘Yes.” I told him I felt just like Forrest in
the scene where he walks into an antiwar
rally, and they ask him to speak. When
the microphone finally gets turned on,
all you hear Forrest say is, ‘And that’s all
T have to say.’ I had written my autobiog-
raphy, and that’s really all I had to say.”

After the meeting, the man who set
itup turned to Gardner in the eleva-
tor and said, “You know that gentle-
man you asked if he had seen ‘Forrest
Gump’? Well, he’s Steve Tisch. He
produced ‘Forrest Gump.””

“So there I was, in a meeting with
Hollywood big-wigs looking at turning
my book into a movie, and I actually
asked the producer of ‘Forrest Gump’
— winner of six Oscars and at the time
the second-highest grossing film ever
— ifhe’d seen his own movie.”

*x K

In the 2006 film “The
Pursuit of Happyness,”
Chris Gardner's son

— played by Jaden
Smith, son of Will
Smith and Jada Pinkett
Smith — is 5 years old.

HOLLYWOOD Vs. REALITY

! According to Chris Gardner, who 4" W
penned the best-selling autobiography “The Pursuit of
Happyness,” the following are just a few of the creative liberties
taken by Hollywood when producing the like-named, Academy
Award-nominated, silver screen version of his rags-to-riches story:

HOLLYWOOD REALITY

“When my ex knocked on my door and
said, ‘I can't do this anymore. Here, and
handed over our son, Christopher Jr.,

to me, he was just 14 months old. We
instantly became homeless because
the boarding house | was staying at
didn't allow kids. Had the script stuck to
reality, it would have made the dialogue
between Will Smith, who played me in
the movie, and his son, who played my
son, very difficult,” Gardner says.

Gardner (played by
Will Smith) has his
belongings in a single
suitcase.

“Let's get real,” Gardner says. “When

| was running around like a mad man
after work every day, desperately trying
to get into a homeless shelter, | wasn't
as lucky as Will Smith was in the movie.
| didn't have a 5-year-old and a suitcase.
| had a 14-month-old on my back and
bags and bags of stuff in my hands.”

Gardner wears one suit
at work for an entire
year as he toils away
as a trainee at Dean
Witter, while trying to
hide that he and his
son are homeless.

Breaking the cycle
Gardner — now a multimillionaire
and CEO of Gardner Rich LLC, a
Chicago-based brokerage firm — says
the most important thing he’s done
in his life is be there for his son and
daughter, Jacintha. And they, in turn,
are always here for Gardner, teaching
him as much as he’s passed on to them.
“T’ll never forget the one day during
all of this hoopla that my daughter really
put me in my place,” Gardner recalls.
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“Let's set the record straight: | didn't
wear one suit for a year straight,” Gard-
ner says. “| had two suits. One was
blue, one was gray. The joke around the
office was that | was in the Civil War ...
and | was switching sides every day."

“Will Smith’ name had just come up as
the perfect actor to play me in the movie.
Don’t get me wrong. I love Will Smith.
I’'m a big fan of his music and movies.
But when I think of Will Smith, I think
‘blockbuster’ and ‘outer space.” My book
of memoirs was all about inner space.
“When I shared my doubts with
Jacintha, she turned to me and said,
‘Poppa, Will Smith played Muhammad
Ali. ... If he can play Muhammad Ali,
continued on page 10



Advanced chemistry that leaves caterpillars speechless.

DuPont™ Provaunt® insecticide has earned high praise for its outstanding performance
against turf and ornamental pests, including gypsy moth caterpillars and tent caterpillars. Even
with its low application rates, Provaunt® is the ideal choice for protection of oaks, crabapples,
flowering cherries and a wide range of additional trees and shrubs. What's more,
the active ingredient in Provaunt® has a favorable environmental profile. Learn more
by calling 1-888-6DuPont (1-888-638-7668) or by visiting us at proproducts.dupont.com.

DuPont” Provaunt® Advanced chemistry. Outstanding performance.

- Dupont. . DuPont Professional Products
Provaunt

INSECTICIDE

The miracles of science*

Always read and follow all label directions and precautions for use. The DuPont Oval Logo, DuPont,™ The miracles of science™ and Provaunt® are trademarks or registered trademarks of DuPont or its affiliates. Copyright © 2009 E.I. du Pont
de Nemours and Company. All rights reserved.



HAPPYNESS

continued from page §
he can play you!”

Gardner knew by the
age of 5 the importance of
being a good dad. He had a
few good “bad examples” in
his life.

“I grew up without a father, and for
years I had a stepfather who reminded
me of that fact,” says Gardner, with
a tremendous sadness in his voice.
“My stepfather would say, ‘T ain’t
your daddy. You ain’t got no daddy
— sometimes driving home the point
with a 12-gauge shotgun pointed right
at my chest.”

Gardner credits his mother, Bettye
Jean, for his relentless pursuit of
happiness.

“I blame my success on Mom,”
Gardner says. “My old-fashioned
mother taught me I could do anything
and be anything I wanted to. ...
Apparently, I took it too far.”

Y perseverance matters
“Happyness” is purposely spelled with

({3

a “y” — instead of correctly with an
— in the book and movie titles because
that’s how the daycare center that took
in Christopher Jr. spelled its name. And
that place, Happyness, was crucial to
Gardner being able to pursue his dream
of becoming a broker while knowing
Christopher Jr. was in good hands.
Some people who paid the price of
admission to see “The Pursuit of
Happyness” felt like too much of the
movie was a downer. Gardner says they
missed the message: The rainbow is

“ ”»

definitely worth chasing — just don’t
expect to stumble upon several pots of
gold along the journey. Many times, the
rainbow is the journey itself.

What do Gardner and “The Pursuit
of Happyness” have to teach Green
Industry professionals? Two words:
perspective and gratitude, especially
amidst this so-called Great Recession.

“Never lose hope — no matter
what,” Gardner says. “Dream big and
work hard. The rest will take care of
itself. Better buckle up, though. Life’s
areal trip. And don’t forget to enjoy
the ride.” tm
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QOutdoor Insect Control

We are actively seeking
Landscaping Professionals
to sell, install and
service our innovative
outdoor misting systems

that effectively control
mosquitoes and other
annoying insects.
#
k_es!

Great margins and recurring re
F

1-866-485-7255
WWW.MISTRWRY.COM

~ BECOME R MISTAWRY DERLER TODRAY! &

10 LANDSCAPEMANAGEMENT.NET | MARCH 2010




