1 DuPont treated lawn care profession-
als to airboat rides through the Florida
everglades, where wildlife has a way of
sneaking up on you.

2 A former sailor, | got a little lonely after
spending time on an airboat.

3 Many lawn care pros recalled seeing an
airboat on the 1960sTV show “Gentle Ben,”
but few had ridden such a cool watercraft
before the event.

4 “As Good As Gator Gets”: Greg Kinnear
look-a-like Jay Arnsperger, president of Turf
Care, acts like he runs into alligators every
day in Omaha, Neb.

5 A Strangler vine embraces a Cypress tree
on our boardwalk tour.

6 Even from hundreds of yards away, it's
clear two eagles’ nest is no small matter!

PHOTOS BY: MARTY WHITFORD
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Above, DuPont sales rep Ross Eckstein
takes a spin in a NASCAR simulator.

Top right, Brenda Franke, DuPont
Professional Products” marketing manager,
gets close with NASCAR driver Jeff Gordon.

FEEL THE NEED FOR SPEED?

Get on the fast track: DuPont Professional Products
is offering six lawn care professionals, and six of their
guests, a weekend getaway featuring rare access to a
NASCAR race.

The DuPont NASCAR Experience includes air
travel and tickets to the Kansas City Speedway
Oct. 1-3, as well as the opportunity to meet, and

AUTOMATE

YOUR SUCCESS

vitr GroundsKeeper Pro busiess software

Organize your business better with
. It's spedially designed for

the lawncare and landscaping industry, easy to use
and affordable. ..

Time & Materials  Contracts E

Estimating Routing ——mo
Scheduling Billing

Optional credit card processing

Income & Expense Reporting

JUST $399

ADKAD TECHNOLOGIES / 1.800.586.4683 / WWW. ADKAD.COM/LM_HTM
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receive an autograph from, DuPont driver Jeff Gordon (#24). Full access to
DuPont’s hospitality tent for food, beverages, entertainment and a chance to

win more prizes, also is included.
There are two ways to win:

1. Sweepstakes (one winner) —This contest is open to all U.S. companies, part-
nerships, joint ventures or other legal entities that apply DuPont’s Acelepryn in
the U.S. Contact your DuPont Professional Products sales representative for
an entry form. All entry forms must be received by Aug. 15, 2010. No purchase

is necessary.

2. Acelepryn Sales Challenge (five winners) — Be one of the Top 5 purchasers of
Acelepryn and earn an automatic trip for two to the DuPont NASCAR Experience.
Contact your DuPont Professional Products sales representative for more informa-
tion; entry details and rules will be announced soon. — MW

continued from page 50

study — conducted by third-party
researchers and lawn care pros, as well as
DuPont scientists — showing Acelepryn
to effectively control the 10 major white
grub species as well as other turf pests
such as annual bluegrass weevils, billbugs
and caterpillars.

Investing in innovation
Daniel Potter, Ph.D., professor of
urban landscape entomology at the
University of Kentucky, said Acelepryn
is the only insecticide for both the turf
and golf markets that provides season-
long control of both grubs and grass-
feeding caterpillars.

“Acelepryn has very low toxicity
with people, birds, bees, earthworms
and fish,” Potter added. “We can rec-

ommend this product for its perfor-
mance and also feel good about its
environmental profile.”

Chris Paisley, technical director for
Mariani Landscapes in Chicago, tested
Acelepryn ata 120-acre cemetery, and
he discovered the product saved a lot of
turf, ime and money.

“In areas where the cemetery’s board
opted not to treat with Acelepryn, we
had to go back and repair three-and-a-
half acres of turf using 2,400 Ibs. of seed,
130 bales of peat moss and 126 bags of
mulch,” Paisley said. “The difference
between turf treated with Acelepryn and
turf not is as clear as night and day.”

U.Ks Potter closed by agreeing
with Coffelt regarding the necessity
for ongoing innovation in lawn care
technology.

“Some companies are trying to get
more mileage out of their existing prod-
ucts by mixing them together,” Potter
concluded. “I'm not a big fan of these
combo products. I just don’t get the
shotgun approach. Why apply two or
three chemicals when you might only
need one?”

PHOTOS BY: MARTY WHITFORD
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A WALL, IS A WALL...IS A WOW!

If your client wants more than an ordinary retaining wall, select VERSA-LOK. No other wall system gives you the same combination
of aesthetics, installation ease and performance. VERSA-LOK's unique construction gives you the freedom to create stairs, curves,
corners, columns and freestanding walls. Units can be quickly modified on site—eliminating the need to order special pieces.
And their solid-unit characteristics provide unsurpassed durability. In addition, the Weathered™ texture and Mosaic® random-pattern
options will give your project a look that is sure to turn heads.

To find out why customers prefer VERSA-LOK, call (800) 770-4525 or visit www.versa-lok.com.

E‘ ¥ =4 mans:ii6 0K
> ©

Freestanding Mosaic Random Fully Integrated Random-Pattern Freestanding Multi-Angle Corners
Walls Face Patterns Stairs Tall Walls Columns

-
o #

Retaining Wall Systems
Solid Solutions.

© 2008 Kiltie Corporation - Oakdale, MN
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ADVERTISING Payment must be received by the classified Every month the Classified
INFORMATION closing date. We accept Visa, MasterCard, and

Call Kelli Velasquez at Ameri%an Express. p Showcas_e UL EIL up-to-
216-706-3767, Mail LM Box # replies to: date SeCt.IOI”I of th,e prOdl:lCtS
Fax: 253-484-3080, Landscape Management Classifieds, LM Box # and services you're looking
E-mail: 306 W. Michigan St., Suite 200 for. Don’t miss an issue!

kvelasquez@questex.com Duluth, MN 55802

(please include LM Box # in address)
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Merger & Acuisivon Speciaiss - Consultants can obtain purchase - 1o I Two Revenue Streams
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potential buyers without disclosing your identity. There 4 Gt g : 5y
is no cost for this as Consultant’s fee is paid by the A Simple, Easy Add-On Service

buyer. This isa FREE APPRAISAL of your business. = | Buy Factory Direct - Wholesale

Ifyou are looking to grow or diversify throi ] A TMENTE E TR ST
acquisition, we have wmpinicsg;vaﬂablc in Lawn C:;gi,l ] s NO PAYMENTS & INTEREST
Grounds Maintenance, Pest Control and Landscape g ; e
Installation all over the U.S. and Canada. 4 o~ . FOR DAYS
182 Homestead Avenue, Rehoboth, MA 02769 2 Lo 5 . ; . Ve \ our l n Sta I IS
708-744-6715 * Fax 508-252-4447 - ' ' 1-800-334-9005
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www.allprogreens,.com/training

EARN BIG

'W&h Landscape Lighting
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-Great Add-On Sale

-Enhance Your Projects

-Penetrate Affluent Households
WE CAN TEACH YOU TO DO
LANDSCAPE LIGHTING THE

Incorporate

Training ~ Support ~ Producfs
Call For Information : $99 Maryland based lawn maintenance company
( ) 100% commercial providing lawn maintenance,
1.600.687.9551 3 ' for as little as installations, and snow removal.
1 million annual gross sales.

Includes all equipment.
(301) 725-4956 (301) 725-2001 fax

wiw nitetimedecor com

. Visit www.incorporate.com
Snow, L ot Sweeping, & L andscape Contracts
Join the affiliation that works for YOU. or call 800-616-0216

Contractors needed throughout the US.

THE
Sign up today www.agmgus.com.
EXPERIENCE THE AGMG DIFFERENCE. C(QM RPAT‘:IN'Y
COREORATION landscapemanagement.net

INCORFORATING WHAT'S RIGHT FOR YOU

RPN~ :Landscape

your ad W|th color Management
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FINALCUT

A season for growth

’m your typical lawn care and landscape
customer.

The weather starts to warm up even 10
degrees in Cleveland, OH, after months of
bitter cold, and I get the bug — the land-

scape bug.

It starts out small at first — just an itch. I take a
walk around my yard and assess the winter damage.
I notice the mole tracks running rampant through
one side of the lawn, along with the thick, matted,
straw-looking patches — a result of heavy snow.

I nearly reach for the rake to start breaking it up,
which my lawn care service provider recommends I
do before coming out to perform the first treatment
of the season, but the turf still squishes under my
feet so I wait.

I keep walking. The problematic ice storms
we had in Ohio this year pretty badly affected one
of my front yard trees — a ‘Skyrocket’ juniper.

I tilt my head as it leans slightly left realizing I'll
have to do something to get it growing strong and
straight again soon. My ‘Wine & Roses’ weigelas
are overgrown. I'm dying to get out the pruners,
but the small piles of snow yet to melt remind me
to be patient — not to mention the furrowed brows
of my husband as he can practically see the light
bulbs blaze over my head as the project ideas start
to form.

I take a deep breath and check the mailbox.
Nothing. Just some bills.

About a month later, my mailbox is flooded

An account manager who might have
driven by, noticed my leaning tree and
suggested a solution ... could have
secured a client for life.
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NICOLE WISNIEWSKI EDITOR-IN-CHIEF I Contact Nicole at 216/706-3735 or via email nwisniewski@questex.com.

with postcards and fliers from the local lawn care
and landscape companies looking for my business.
At this point, my landscape bug is in full force, my
juniper is straight, my weigelas are pruned, my
lawn is raked and my lawn care service provider is
expected to apply the initial fertilizer and pre-
emergent treatment within the week. My plans are
in place. My mind is made up on a majority of my
landscape needs and concerns.

Simply stated, if you put a flier in my mailbox
that week, you lost my business.

Not only were you late, but your direct mail
pieces were identical. You didn’t tell me anything
I didn’t know. You didn’t change my mind or con-
vince me to add a new project to my agenda. You
became — sorry to say — junk mail.

Everyday in every field, there is room for
improvement. This industry is full of companies
that can mow and edge turf, fertilize lawns and
prune branches. And they do it well. They do it
with a precision — and tools — my neighbors envy.
But how many companies offer true landscape
management services? Consultation beyond the
typical mow-and-blow, build-and-go business?

An account manager who might have driven by,
noticed my leaning tree and suggested a solution, in
addition to telling me how to prevent the problem
next year, could have secured a client for life.

In the pages of Landscape Management, we bring
you best practices advice from your peers on how
you can take your business to the next level. With
the largest and only experienced editorial team in
the industry, we strive everyday to drive smarter
solutions for a growing industry.

Tknow ... after 12 years in the industry I may
be a bit more educated than your typical customer,
which makes me a tougher one, no doubt. But it
also makes me a great sounding board. Think you
have an idea to take your business and the industry
to the next level? Or a service that would tempt
even the pickiest of customers? Give me a call.
We’d love to share your success stories.



REASONS

New DUOCIDE" Should Be Your Primary Weapon
In Your War On Bugs

Maximum Insect Control — Extremely Low Cost!

10. It Works Above The Surface 4. It Delivers Active Ingredient Where

It's Needed
9. It Works Below The Surface

3. Disperses 100% Into The Target Area

8. It's A Curative

7. It's A Preventative 2. IT DELIVERS MAXIMUM

6. It's Two Proven Active Ingredients INSECT CONTROL...

5. It's One New High Tech Formulation 1. AT AN EXTREMELY LOW COST!
(patent pending)

Find out more about why you should add Duocide into your course maintenance schedule.
Contact your distributor or your Andersons Territory Manager at 800-253-5296.

'Ih PN
LSS

Andersons il

_—

©2010 All rights reserved.
® Duocide and Andersons Golf Products are registered trademarks of The Andersons, Inc.



Controls located in control levers.
Sounds logical, doesn’t it ¢

-

The Comfort and Convenience” Package:
Only on the new ZTrak PRO 900 @ JOHN DEERE

built in electronic controls that raise or lower the mower deck
and also disengage the mower blades. You can only find it on
the new John Deere ZTrak PRO 900, the most advanced and
easy-to-use commercial zero turn mower made today. Call your FOR 24
John Deere dealer today for a free demonstration. And ask MONTHS
about the Work It For a Week Satisfaction Guarantee.

%o

APR

The most comfortable levers, and probably the smartest as well: 0

*Available on the Z930A 60" mower deck, Z950A 72" mower deck, and all Z960A, and Z970A models
Offers valid March 2010 through 2 August 2010. Subject to approved credit on John Deere Credit Installment Plan.

0%APR for 24 months only. Some restrictions apply, so see your dealer for complete details and other financing options.
y PRy y P 9.0p www.JohnDeere.com/MowPro




More bugs

outof yourturf. =
~ Less bucks out of your pocket /

FfMC

FMC Professional Solutions



