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sustainability; Green Industry
Conference preview.

28 LM Reports Irrigation and
water feature products

34 Lawn Care Pro
Harry Collins, Landscape
Services, Tupelo, MS
BY RON HALL

is now on Twitter.
To getthe latest news,
blogs, and info follow
LM's tweets at:

twitter.com/LandscapeMgmt

1 WaterWi;e:PARn (&)Em)(DHmW)

How Australia, Texas and states fed by the Colorado
River are meeting the challenges of landscape
irrigation with of dwindling water resources.

28 Select stories from our e-newsletters.

pe

15 ATexas-sized water challenge
The second largest state in the union has huge
water problems. BYRON HALL

In our economy, getting
maximum productivity is
important to your bottom

19 The Colorado’s uncertain future COLUMNS ggfégtf‘ev?don't more of us
Areas fed by the Colorado River need to go on a
water diet. BY JOHN WALSH 6 The Hall Mark

BY RON HALL

Two synthetic turf com-
petitors announce they're
partnering in ambitious
research efforts with two of
the nation’s finest turfgrass
programs.

22 A climate change of attitude
Australia serves as a testing ground for water
strategies. BY RON HALL

26 Working Smarter
BY JIM PALUCH

32 The Benchmark

LM MARKET MATCH We've made your life a little easier by supplying icons
BY KEVIN KEHOE

that direct you to stories targeting your core business.

B — Business, D/B— Design/Build, | - kmigation, LC —Lawn Care, M- Maintenance

36 BestPractices

BY BRUCEWILSON A residence is veiled

behind a green screen with

spectacular glimpses into 1.8
acres of gardens, reminis-
cent of Renaissance Italy.

48 Whit's World
BY MARTY WHITFORD

IN EVERY ISSUE

44 Products 46 Classifieds
47 Resources

lllusion Midnight Lace is a
sweet potato vine with dark
foliage that can be used to
add interest to containers

or hanging baskets, and in
landscapes as ground cover.

37

LIVESCAPES
Planning and proper
irrigation are key to
fighting plant disease.

ON THE COVER
Photo by: Istock International Inc

OUR Landscape M.

— theleading information resource for large, successful lawn care, landscape maintenance, design/
build and irrigation professionals — empowers Green Industry professionals to learn and grow from their peers and our exclusive business
intelligence. Serving as the industry conscience, we not only report on but also help shape news, views, trends and solutions.
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Immediately Available Calcium

»Solucal Enhanced High Calcium Lime

1 superior results

istry pre

«Solucal-S Enhanced Calcium Sulfate

Your gypsum altemative

@ Sulfur MAXX

Addressing soils with high pH and high sod

um

-
All our products contain carboxy* PHCA Technology

FOR MORE INFORMATION CALL SOLUCAL-USA AT 508.500.0745
www.solu-cal.com

o

Cre?:ié Yur Own'

Stimulus Package

Visit www.jphorizons.com/LM.htm

JP29Horizons

LEAN RE-ENVISIONED
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Fast. Furious.

» Year-round fire ant protection

» Total fire ant control within 72 hours

For fire ant colonies, it’s a perfect storm.

Only one solution has the benefits of both baits and contact insecticides. DuPont™ Advion® fire ant bait is one of the fastest, most
effective products available today —eliminating the entire colony in just 24 to 72 hours. Thanks to a new class of chemistry, Advion”
provides outstanding year-round protection in just one or two applications. And it does it all with an excellent environmental and
toxicological profile, and a reduced-risk classification from the EPA. Experience all-in-one fire ant control today. Call 1-888-6DuPont

(1-888-638-7668) or visit us at proproducts.dupont.com. Advion.” Unbeatable results.

DuPont Professional Products

The miracles of science*




Saving water and growing a legacy

ames “Jay” Livingston Fraleigh is a

proud and progressive grower. It’s a

lifestyle he is familiar with as he’s the

sixth generation in his family to work

the family farm, which is now Gro-Eco
wholesale nursery, near Madison, FL.

Fraleigh is also a businessman. In 1999, he founded
the plant nursery that’ just a short drive south of the
Georgia state line. He directs the more than 90-acre
operation with the help of his wife, two sons and about
50 other co-workers (during peak season).

A wholesale plant nursery is one of the first links
in the Green Industry supply chain. But like every
other link in the chain, it is being asked to produce
and deliver its products and services in a more envi-
ronmentally friendly way. This includes reducing
its water and energy footprints.

Fraleigh began getting ahead of that curve a
decade ago when, after months of study and hun-
dreds of drawings, he engineered a new way —

a less water-intensive, more efficient path —
to grow healthy, hearty landscape nursery plants.
He named it the Gro-Eco Growing System.

The patented system uses raised beds where
container plants are placed in protected sock-
ets overlaid with a drip irrigation system. The

Fraleigh says his patented Gro-Eco
Growing System saves 85% in
water usage compared to traditional
Irrigations systems.
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automated drip irrigation system applies the water
directly to each plant, and only the amount of water
each plant needs. Fraleigh says the system saves
85% in water usage compared to traditional irriga-
tion systems. He estimates it is saving more than
100 million gallons of water annually.

“I’'m not digging ponds and ditches and trenches
and becoming a waste water treatment plant. Envi-
ronmentally, it’s the best way I have seen to produce
container plants,” says Fraleigh.

There also is an irrigation line in the middle of
the bed that maintains the proper temperature for
the root system, even in harsh weather. The soil
protects the roots of the plants from bitter winter
cold (yes, north Florida gets freezes) and scorching
summer heat. And with containers surrounded by
soil, employees no longer have to set them upright
again after a strong blow.

Gro-Eco plants, recognizable by distinctive blue
labels, are available at retail nurseries throughout
the Southeast. His long-term goal is to establish
Gro-Eco Growing Systems elsewhere across the
United States — close to locations, including retail
outlets, where significant numbers of ornamental
plants are sold. Buyers, including the big box stores,
increasingly will favor local suppliers for environ-
mental and also economic reasons, he believes.

In 2007, Fraleigh was awarded the Agricultural
Environmental Leadership Award by the Florida
Department of Agriculture. He says he is flattered
by the recognition but stresses he created his pro-
duction system for a more fundamental reason.

“I did this because I love the industry and at the

ame time I wanted to improve it,” he says.

Fraleigh recognizes the great responsibility he
has to his family and employees. But he’s equally
aware of his responsibility to preserve the resources
of the region, especially its soil and water resources.
The farm has been in his family since the 1840s,
and he views the legacy he leaves to the land’s sev-
enth generation, sons Russell and Lane, as central
to his life’s work.



Kubota Turf Equipment
These days, often the difference betw
making a p! the quality of y
equipment is built with your busi
higher level of performance; to be more fuel-efficient; and to
provide more comfort and conveniences that make L{rC?UOb
more productive. That’s what turf pros all across the country
call the "Kubota Factor

B26 TLB - Tractor, loader and backhoe—this is the perfect
all-in-one tractor for landscaping work. Now with more
horsepower, greater versatility and enhanced

operating performance

Z200 and Z300 Series — Compact or full-size? Gasoline
or diesel? Either way, you get a high-performance zero-turn
mower with a powerful Kubota-built engine. All models
deliver high levels of torque to handle your toughest

turf challenges

RTV500 - Starts quicker, Runs quieter. Stops smoother.
This all-purpose utility vehicle packs rful 15.8 HP

Kubota-built gasoline engine, yet is small enough to fit into

the back of a long bed pickup

| 2200 Series
I

Financing available to qualified customers through Kubota Credit Corporation, U.S.A. For product and dealer information,
call 1-888-4-KUBOTA, ext. 403 or go to www.kubota.com,
Optional equipment may be shown.

CKubota Tractor Corporation, 2009




NEWSY

GREEN INDUSTRY EVENTS, TRENDS AND TIPS

The president and president-elect of PLANET offer
insight on how next month’s Green Industry Conference
will help professionals truly ‘go green.”

BY DANIEL G. JACOBS MANAGING EDITOR

nglish is a living language,
and words have a tendency
to shift meaning over time.
Different groups claim them
— some might argue hijack
them — to serve their purposes.
“Green” and “sustainability” are two
terms whose meanings essentially have

been lost to the Green Industry because
other groups have finagled their way into
the “green” discussion.

Landscape Management spoke with Bill
Hildebolt, president of the Professional
Landcare Network (PLANET), and
David Snodgrass, the president-elect,
about those words and about the upcom-
ing Green Industry Conference (GIC),
which runs along side the GIE+EXPO in

Bill Hildeolt

Louisville, KY, next month.

“Its all about emphasizing professional in
the Professional Landcare Network,” says
Hildebolt, owner of Nature’s Select Pre-
mium Turf Services, Winston Salem, NC.

The problem, he adds, is that outside
the landscaping world, the concept of

continued on page 10
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David Snodgrass

THE PRO-TECH DIFFERENCE

QUALITY. iNNQVATION. EFFICIENSY.

Call or visit Pro-Tech online to locate a dealer nearest you.
888-787-4766 or casestudies.snopusher.com

® 2008, Pro-Tech, Inc. All rights reserved.
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PLANET’s Breakfast With Champions

NEWS+VIEWS

continued from page 8
what constitutes a “green industry” has
been co-opted by other interests.

“We want to advance and take the
lead in sustainable practices, and show
the world we are the original Green
Industry,” says Snodgrass, president of
Dennis’ Seven Dees, Portland, OR.

That will require retaking control of

the “green” message and teaching con-
tractors to embrace sustainable business
practices and lifestyles. Neither task will
be easy.

“If you ask a group of 100 people
what *sustainability” means, you'll get

negative,” Hildebolt says. “The term
has been co-opted by activists and used

roundtables again will be held each morning.

100 different perceptions — 90 of them

INTRODUCING THE FINN MTS
MATERIAL TRANSFER SYSTEM

Whether it's soil, aggregate, mulch, or paver block,
moving it is back-breaking work. The FINN MTS allows
you to quickly and efficiently move these, and other bulk
materials — no shovel required. So go ahead and bury
your shovel. And watch your productivity soar.

» Aluminum panel construction ensures durable
lightweight design

> Reversible floor system for easy unloading from
either side or quick dumping out the back

» Powerful, multi-purpose vacuum, allows quick
clean-up of debris/leaves

» Electronically controlled hydraulics - no troublesome
chains, drive belts or pulleys

leaf vacuum

[Putold-fashioned, labor-intensivesss
practices to rest with.a FINN MTSH

Visit us at GIE+EXPO booth #7206.

Learn more at finncorp.com/mts
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against us so many times.

“But we are the professionals, the true
stewards of the environment,” Hildebolt
adds. “What we're working toward is:
How do we integrate sustainability into
PLANET so we can be known as the true
leaders in this increasingly key areaz”

Learning from one another
Much of that begins with the educational
programs at this year’s GIC.

“Some are well ahead of others in
adopting sustainable practices,” Snod-
grass says. “We're going to share their
best practices at GIC — elevating the
industry as a whole and changing and
greening how we think and operate.

“T'his whole sustainability movement
started out all about the ecology of the
planet,” he continues. “Now it’s much
broader — encompassing the necessary
people and profit parts.”

At GIC, top professionals in the indus-
try will share ideas and strategies regard-
ing sustainability and lean management,
Hildebolt says. And those messages will
continue through other PLANET-spon-
sored events in 2009 and beyond.

“We are developing a continual sus-
tainability learning experience that will
follow us from venue to venue,” he says.
“Last November, we had an outstanding
Crystal Ball meeting on sustainability.
We had a really healthy, frank discussion
on what sustainability means to regula-
tors, the public, the service sector and
opinion formers.”

Naturally, that discussion led to new
educational opportunities at GIC.

“We're looking at how you can
sustain your personnel, as well as your
personal health and well-being and that
of your family,” Hildebolt says. “We’re
also looking at educating members on
the many paths to increased profitability
through sustainability.”

Embracing sustainable business
practices and lifestyles also will help the
Green Industry manage the message and
public perceptions.

“If you’re not taking care of yourself
and you don’t have a profitable business
model, you won't be sustaining much of
anything,” Hildebolt says. “At PLANET,
we're taking a holistic approach.” v
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