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Business solutions
The Integra Group recently unveiled two new 

software products at the GIE Show. BOSS LM 

PRO is designed especially for small to medium 

landscape firms intent on keeping things simple 

and overhead low. Based on BOSS LM Enter-

prise, the software is the foundation for entre-

preneurs with a vision for profitable, managed 

growth. In addition, BOSS LM Mobile is a rugge-

dized, vehicle-mounted unit for automated field opera-

tions management. BossLM.com or 866/596-5971

Get smart
After the SMRT-Y (pronounced “smart 

why”) Soil Moisture Sensor Kit is 

installed, its digital sensor measures 

absolute soil moisture levels every 10 

minutes and relays that information 

back to the SMRT-Y controller interface. 

When soil moisture levels are above a 

pre-determined threshold, the control-

ler interface interrupts the irrigation 

schedule that’s been programmed into 

the system’s timer. If the sensor recog-

nizes dry soil conditions, the system’s 

next watering cycle will proceed as 

originally scheduled. This closed-loop 

feedback process means that actual 

plant and turf conditions at the roots 

are being communicated back to the 

controller for a truly accurate snapshot 

of a landscape’s moisture needs.

RainBird.com or 800/RAINBIRD

On schedule
Magnatag’s magnetic whiteboard 31-

Day Crew Scheduling Board helps plan 

work schedules and show them 24/7 

to employees. The heat-fused printed 

magnetic whiteboard system is avail-

able in four sizes to accommodate four 

to 16 crews for up to four months. It 

includes magnetic cardholders to show 

job locations and specifications. Mag-

net circles in 10 colors are included for 

your own special job detail codes. Mag-

netic month and date sets and write-on 

tools make it easy to show what’s hap-

pening. Magnatag.com or 800/624-4154

Tackles any job
The TM-70 pneumatic 

blower from Express 

Blower Inc. spreads 

a wide array of materials, including 

mulch, compost, soil blends, wood 

chips and aggregates. The fully self-

contained, steel-framed aluminum box 

features a 275-hp, turbo-diesel, Tier 3 

compliant Caterpillar C-7 engine. For 

greater flexibility, the unit is designed 

to work with a variety of tractor con-

figurations. Options include a supple-

mental injection system to uniformly 

apply mixes. ExpressBlower.com or 

800/285-7227 

A winning 
trifecta 
The new L45 

tractor-loader-

backhoe (TLB) 

operates like 

three machines in one, combining a 

strong loader and backhoe with three-

point implement capabilities. Powered 

by a 45-hp Kubota diesel engine and 

new HST Plus Transmission, it boasts 

a 10-ft. digging depth, a high-perfor-

mance inching valve and a standard 

hydraulic thumb bracket. The L45 fea-

tures standard backhoe crawling mode, 

providing the ability to move at “creep” 

speed — ultimately saving time when 

repositioning while trenching. Kubota.

com or 888/4-KUBOTA

More power
The Husqvarna 576XP 

features a redesigned cyl-

inder and crankcase that, at 14.5 

lbs and 5.7 hp, is one-half pound lighter than previous 

models and offers more horsepower. Like other models 

in Husqvarna’s professional line of chain saws, it features the 

X-TORQ engine that provides high power to weight ratio, 60 

percent lower emissions and 20 percent lower fuel consump-

tion. It also features Air Injection for longer air filter life and 

LowVib anti-vibration technology for improved ergonomics. 

Husqvarna.com or 800/HUSKY-62



CLASSIFIEDSHOWCASE

LANDSCAPEMANAGEMENT.NET  |  NOVEMBER 200962

Payment must be received by the classifi ed 
closing date. We accept Visa, MasterCard, and 
American Express.

Mail LM Box # replies to: 
Landscape Management Classifi eds, LM Box #____ 
306 W. Michigan St., Suite 200 
Duluth, MN 55802 

(please include LM Box # in address)

Every month the Classifi ed 
Showcase offers an up-to-
date section of the products 
and services you’re looking 
for. Don’t miss an issue!

ADVERTISING 

INFORMATION

Call Kelli Velasquez at 
800-669-1668 x3767 
or 216-706-3767, 
Fax: 253-484-3080,
E-mail: 
kvelasquez@questex.com

BUSINESS FOR SALE BUSINESS OPPORTUNITIES

®

Incorporate
for as little as $99
Visit www.incorporate.com

or call 800-616-0216

WANT TO BUY OR
 

SELL A BUSINESS?

Professional Business 
Consultants can obtain purchase 
offers from numerous qualifi ed 

potential buyers without disclosing your identity. There 
is no cost for this as Consultant’s fee is paid by the 

buyer.  This is a FREE APPRAISAL of your business.

  If you are looking  to grow or diversify through 
acquisition, we have companies available in Lawn Care, 
Grounds Maintenance, Pest Control and Landscape 

Installation all over the U.S. and Canada. 

182 Homestead Avenue, Rehoboth, MA  02769

708-744-6715 • Fax 508-252-4447
E-mail pbcmello1@aol.com

Dig up some new customers. 
Advertise in Landscape Management.

Contact Kelli Velasquez to reserve your ad space today!
800-669-1668 x3767 or kvelasquez@questex.com

For Sale: Well respected,
 28 year old lawn treatment company 

with nearly untouchable 96 to 97 
percent retention rate, season to season.  Over 

1,000 lawns.  South and west suburbs of 
Pittsburgh. Contact: 

Lawn Care
P.O. Box 16081

Pittsburgh, PA 15242

HELP WANTED
FLORASEARCH, INC.

In our third decade of performing

confi dential key employee searches for

the landscape/horticulture industry and

allied trades worldwide.
Retained basis only.

Candidate contact welcome,
confi dential and always FREE.
1740 Lake Markham Road

Sanford, FL 32771
407-320-8177 � Fax: 407-320-8083
E-mail: search@fl orasearch.com

www.fl orasearch.com

Check out the amazing software that landscaping 
contractors everywhere are talking about! 

www.wintac.net      1-800-724-7899

The #1 all-in-one software for lawn 

care and landscaping contractors

Scheduling, Routing 

CRM, Service History 

Job Costing, Estimating 

Inventory, Purchasing 

Automatic Billing, Invoicing 

AR/AP, Payroll, Accounting 

Marketing, Vehicle Management 

SOFTWARE
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Hydraulically operated
Designed for tractors of 35 hp or more, 

the new S.H.M. Model WC 5500 pre-

mium chipper is available to fit both 

Category I and Category II 3-point 

hitches. To ensure smooth, easy feed-

ing, the hopper opening measures 28 

sq. in., and the chip opening measures 

5.5x8 in. The chip chute can be rotated 

360 degrees for accurate placement 

of chipped material. Other features 

include double-sided knives, standard 

chip anvil, top discharge chip chute and 

powdercoat finish.

SwampyHollow.com or 877/827-2447 
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Winter green
Turf Revolution’s new 

Time Sav’r topdressing 

is pelletized, dehydrated 

compost from leaf and 

yard trimmings. It’s easy 

to apply with a fertilizer 

spreader, and contains just 10% water 

(vs. regular compost, which can be 

up to 50%). The low-odor topdressing 

is easy to spread, and does not con-

tain manure or animal byproducts. It 

increases soil water-holding capacity, 

resulting in increased drought tolerance 

and increased irrigation efficiency. It 

also increases soil nutrient holding ca-

pacity, maximizing plant nutrient 

uptake. TurfRevolution.com or 

800/823-6937

COLUMNISTS

Kevin Kehoe  949/715-3804  |  kkehoe@earthlink.net
Tyler Whitaker  801/592-2810  |  tyler@tylerwhitaker.com
Bruce Wilson  866/517-2272  |  bwilson@wilson-oyler.com

READER ADVISORY PANEL

Fred Haskett  U.S. Lawns/West St. Louis  |  
haskettusl@peoplepc.com
Lorne Haveruk  DH Water Management  |  
www.dhwatermgmt.com
Gary LaScalea  GroGreen  |  www.grogreen.com
Jack Robertson  Robertson Lawn Care  |  
www.robertsonlawncare.com
Robert Smart  Smart Scapes  |  www.smartscapesoh.com
Matt Triplett  Willamette Landscape Services  |  
www.willamettelandscape.com
Richard Wilbert  Robert Howard Associates  |  
www.rhaincinfo.com
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Contact Marty at 216/706-3766 or via email mwhitford@questex.com.

WHIT’SWORLD

S
ometimes, Thanksgiving comes 

a little late. That’s what my wife, 

Bridgid, and I learned after our 

second child was born on Dec. 27, 

1995. Bridgid and I know all 

children are gifts from above, but it took us a 

while to fully appreciate just how special a gift our 

James Martin Whitford (aka Jamie) is.

For starters, Jamie is named after my father. 

Dad died at age 61 in 1989. I was 23, in the Navy 

and dating Bridgid. I used to regret that I never 

shared with Dad how serious Bridgid and I were 

— that the day after we fi rst kissed, while lying 

in the grass with my head on Bridgid’s tummy, I 

told her, “One day, our kids will be in here.” I now 

know that Dad knew more than I thought.

Dad had his share of work and worries. A 

polio-survivor-turned-doctor, Dad raised 10 

children with Mom, and helped put all of us 

through Catholic grade schools and high schools, 

as well as college. God called Dad home just days 

after my kid sister Moe, the last of us 10, left home 

to attend The Ohio State University. 

Knowing Dad’s spirit is alive and kicking in 

Jamie has been a great source of strength over the 

past 14 years. I don’t doubt for a minute Dad’s 

spirit helps Jamie be as bright and gentle as he 

is. Jamie, in turn, gives Dad’s spirit (and all of us 

blessed to know Jamie) a glorious taste of a worry-

free, love-fi lled life on Earth. 

It was absolutely paralyzing and heart wrench-

ing when the nurse, holding Jamie, fi rst told us: 

“You have a beautiful baby boy, with lovely red 

hair. ... We have a strong suspicion he has Down 

syndrome.”

We didn’t even know this kid, and in a single 

moment he had turned our lives upside-down. 

“We’ll treat and love him just like we would 

any other,” Bridgid and I reassured each other 

during the wee hours of those fi rst nights at 

the hospital, silently questioning what else the 

future would hold. Little did we know it would 

be Jamie who would teach us how to laugh, love 

and live large.

When we come home from work, a beaming 

Jamie rushes to us with open arms. Every day, it’s 

like we’re returning from a week-long business 

trip. In an instant, his huge hugs can wipe away 

any sadness or fear, and replace it with pure love.

Jamie is one of the wittiest kids we know. His 

teachers and our family and friends — and incident 

after incident (some of which I’ll share next month) 

— confi rm this. When combined with his conta-

gious built-in laugh track, it’s no wonder we go to 

bed with bellyaches most nights.

Just as important, Jamie’s not afraid to cry. As 

a result, I’m slightly more open to occasionally 

suffering from leaky eyes. It took a special kid to 

teach this veteran that bottling up feelings doesn’t 

make me more of a man.

I can’t help but refl ect on the many life-

changing lessons Jamie has taught our family and 

so many others. During this time of year especially, 

let’s look around our homes and workplaces and be 

grateful for other great gifts disguised as challenges.

Happy Thanksgiving, my friends!

Our son Jamie 
takes after 
his recently 
departed 
godfather, 
“Uncle Jim,” 
— laughing, 
loving and living 
large.

Let’s give thanks for gifts 
disguised as challenges
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