W I'TH AN AVERAGE 265
¥ B /¥ daysofsunshinea
year, it's no wonder
these homeowners
wanted an outdoor
space to enjoy their Carson ( ity, NV,
home. But with summer temperatures
averaging near 90° E,, a livable space
meant incorporating mature trees with a
new back yard.

Outdoor Environments of Nevada
got an unexpected assist when the
homeowners decided to renovate the
rc\nlcncc.

An extension took the home deeper
into the back yard and, essentially,
eliminated the existing landscaping,
says Sara Anderson, owner of the 3-
)L’;H‘—()H. Reno-based firm.

The project was completed in two
phases, beginning with the back yard,
which was basically dug up during the
addition to the home.

“They ripped all of the grass out of

the back yard,” Anderson says. “There

After a home renovation destroyed the Russell
residence yard, Outdoor Environments went to
work and earned two awards for redesigning
and rebuilding the front and back yards.

was a lot of construction and demoli-
ton. There’s also a dry creek that runs
through there. We installed grass that
flowed in and over the dry creek. We
wove the grass and the beds through the
dry creek.”

The company also installed lighting
in many of the 30- to 35-ft. trees pro-
viding shade in both the front and back
of the home.

The work earned the company
the Nevada Landscape Association’s
(NLAS) 2008 President’s Trophy. The

more than $100,000 project, which
covered about an acre also earned
Outdoor Environments the NLA’s
lighting award.

But it wasn't easy. Construction of the
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Heavy-duty Attachments
for Commercial Mowers =

Save Time *Save Labor
Offer More Services
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Bilingual
Directions

Also with this amazing Software ...

Route sheets for the crews

Access to Customers, Jobs, Notes, History and Billing out in the field
Modify information in the field and sync back to office

Syncs with office via cable, Wi Fi or cell phone (with data plan)
Multi level password protection

Spanish and English built in

Call 800-635-8485 to learn how
to get started using CLIP2Go!

www.clip.com
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home addition wreaked havoc on a lot
more than just the grass.

“The back _\';ll'll took us a month
because we had to build small walls,
design drainage and the patio, and run
all-new irrigation,” Anderson says. “It
was time-consuming. It’s easier to start
from scratch. When you're trying to
redo stuff it’s more time-consuming.”

Outdoor Environments installed
a large water feature in the back yard.
Eight employees worked on the project
— the back yard in the fall of 2007
the front yard in the winter of 2008.

and

In addition to grass, ( Jutdoor
Environments installed irrigation sys-
tems in the front and back of the |)rnp-
erty (Carson City gets more snow, 22 in.
per year, than rain, 12 in.). One difficulty
was meshing what remained on the
grounds with the homeowner’s desire for
a livable space in the back yard.

“The back part of the property
was planted, but it wasn’t utilized,”
Anderson says. “We used the shade so
in the heat of the summer the client
has a nice, cool patio area. We used the
(existing) orchard with boulders and
herbal plantings. But there’s also patio
area with full sun.”

continued on page 54



http://www.jrcoinc.com
http://www.BerkshireEarthwings.com
http://www.dip.com

WE CALL OUR NEW DECL THE SELECT CUT SYSTEM:
YoU'LL CALL T TRE MOST INNOVATINE DECK You'NE EVER SEEN.

SLOPED-NOSE FRONT SKIRT WITH A
1/4°-THICK ADJUSTABLE LEADING EDGE

OFFSET DECK FOR
EFFICIENT CUTTING AND
REDUCED TRIMMING

DECK IS PULLED OVER TERRAIN BY HEAVY-DUTY
CAST-IRON FRONT DECK TRAIL LINK

FOUR STRATEGICALLY LOC
BALL WHEELS TO ELIMINATE SCALPING

COOLER RUNNING, VENTED
CAST-IRON PULLEYS

ADJUSTABLE STRIPING ROLLERS

PATENTED F
DECK WASH SYSTEM

COOLER RUNNING, GREASABLE

CAST-ALUMINUM SPINDLES WITH

PRECISION TAPERED ROLLER BEARINGS

www.cubcommercial.com

Introducing the Select Cut System.” With all these innovative features, the Cub Cadet® Commercial TANK™s
new deck is a marvel of engineering. It's easy to see why the Select Cut System™ is the most advanced
design available. Adjustability to match your mowing requirements means satisfied customers, and its
efficiency contributes to your bottom line. Visit your local Independent Dealer for more information,

or call 877-835-7841.

CONFIGURABLE INNER BAFFLE

BAFFLE OUT

This configuration allows
for maximum air flow and
discharge. Ideal for dry or
thick growth, especially

BAFFLE IN

Air flow channels clippings
into the extended cutting
edge of the blades for a
finer, cleaner cut. Ideal for
most turf types, especially
northern grasses such as
fescue, rye and bluegrass. A

southern grasses like bahia.
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NORTHERN GRASSES SUCH
AS FESCUE, BLUEGRASS

AND MOST TURF GRASSES
Maximum vacuum is created so
that grass blades are lifted into
the cutting edge for an even cut.
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SEED STEMS SUCH

AS BAHIA AND DANDELIONS
The front edge is up so that seed
stems and grass blades rebound
into the cutting edge for a cleaner,
even cut.

!
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ZERO-TURN RIDING MOWERS | APPLICATION EQUIPMENT | WALK-BEHIND MOWERS | HANDHELD EQUIPMENT

Cub Cadel-
COMMERCIAL.

WE MEAN BUSINESS.
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continued from page 52

['he }nlf_'f_'c\l C h.I”L'ngu was the
level of integration required. Outdoor
Environments had to harmonize the
existing environment with a variety of
new features.

“It was bringing those elements all
together,” Anderson says. “They have

large existing trees, 30 ft. to 35 ft. tall.

Your trucks and equipment take a beating every day 0n the job. Make them last with
Rhino Linings® superior protection. Whether you are investing in a new fleet of work

trucks or looking to add life to your existing trucks and
equipment, Rhino™ is a proven solution. Rhino Linings
advanced protection is impervious to most chemicals,
shrugs off abrasion and impact, and protects against
rust and corrosion. Count on Rhino to PROTECT YOUR
INVESTMENT.

For more information, visit rhinolinings.com
or call 1-800-373-2156.
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A new irrigation system in the front

and back yards helps keep the turfgrass
- green and growing — that and Reno’s
““average 265 days.of sunshine a year.

Qutdoor Environments
installed about 6,000 -
sq. ft. of pavers.

[t was utilizing all the things that were
there and incorporating new plant
materials, grass areas and patio areas,
while making the vard function in a
different way.”

Included in the many elements
in this project was the installation
of a new driveway, which Anderson
subcontracted. That part of the project
entailed ripping out asphalt and install-
ing 6,000 sq. ft. of pavers.

“The driveway took us three to four
weeks,” Anderson says.

While the back yard required the
bulk of the changes, Outdoor Environ-
ments also addressed the front yard.

“We put in new sprinklers in the
front,” Anderson says. “There were only
two planters that we changed out there.
I'he rest of it we left remaining.

“We only changed out the things
that I'c.l”.\ needed to be taken out and

replaced.” wm


http://www.rhinohomepro.com

Echelon turns follow-up applications
into a much smaller job.

The preemergent crabgrass herbicide that works harder, so you don’t have to.

Imagine a spring herbicide application that controls crabgrass, goosegrass, yellow nutsedge and green
kyllinga, all the while dramatically reducing broadleaf weeds. It’s possible with Echelon herbicide
from FMC, the preemergent crabgrass solution engineered to do more in a single application than
any other product. And with less need for follow-up applications, Echelon saves you time, labor and
herbicide costs. Get more out of your preemergent crabgrass application with the maximum control
of Echelon. For more information about Echelon herbicide, log onto fmcprosolutions.com or contact
your local FMC Sales Representative or FMC Sales Agent.

FMC Professional Solutions E ] l .
1-800-321-1FMC « Imeprosolutions.com c n

HERBICIDE

Always read and follow label directions. FMC and Echelon are trademarks of FMC Corporation ©2009 FMC Corporation, All rights reserved



PROJECT-orouo

A SCRAPBOOK OF DESIGN/BUILD OVERHAULS

THE MISSION

The long-neglected
landscape of an Atlanta
Arts & Crafts property
gets spruced up with

a new pool and some
special extras.

“What an opportunity to work with such a
dynamic piece of property, wonderful clients, and
beautiful pieces of architecture,” enthuses Adam
Huber, who designed and led this installation
project. He is a landscape architect with Roswell,
GA-based Ed Castro Landscape, and worked on
the |)miccl with ¢ )“C;Ig’uc Melda St:l‘lk;l)“.l.

The home’s new owners had decided that
their overgrown landscape was in “desperate
need” of a new strategy, Huber says. To that
end, the project focused on simple, clean lines
and contrasting areas.

A pool, several outdoor terraces and a new
overflow parking area were installed, as were a
front meadow with a grass paver system and a
pl;l} lawn. l.lf_{hling was also added.

Stepping stone paths with gravel in between
link the pedestrian circulation throughout
the property. A side yard terrace provides a
transition area and blends well with the natural
woodland feel throughout, while masses of
plantings add a colorful foreground to the
distant pool setting.

Although the challenges on this project
were relatively few, proper dramage was an
issue along the frontage of the property. This
was handled by installing a dry creek bed. As an
extra measure, the adjacent overflow parking
area has a gravel base with special soils, creating
an eco-friendly grass paver area.

The clients were pleased with the transfor-

mation. “This outdoor environment will be
enjoyed for many years to come,” Huber adds.
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THE WORK

1 | STONE PATIO. The front of the home now
features a large Norway spruce and an invit-
ing stone terrace, comprised of a large piece
of bluestone set on mortar pads with low
ground cover between

2 | FROM DEAD SPACE TO COOL POOL. An
overgrown and unusable area next to the
existing "Little House” (see inset) lent itself
to a potential pool location. The contrasting
colors in the pool area now have a dramatic
effect. Note the low-to-ground seating boul-
ders brought into the terrace

constructed to
fore, there was a distinct difference in grade

4 | KEEPING DRY. A dry creek bed was
’ created to handle a wet area on the

property, while the grass paver sys-
tem serves as overflow guest parking
Drainage was the main ¢ ange with
this project

5 | OVERFLOW PARKING. An area next 10
the garage was reclaimed to serve as an
additional pervious parking area, with a
granite wall added. Now the homeown-
ers can do more entertaining without
having to worry about guest parking
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PROBLEMSOLVER

LANDSCAPE TROUBLESHOOTING TIPS » BY H. BRUCE HELLERICK

- L :
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Many property owners want
PROBLEM to hide their garbage dump-

sters, electrical boxes and
other infrastructure features from plain
sight. There Is a right way and a wrong way
to provide attractive screening without
drawing undue atten-
tion to these areas.
Unnatural spacing
between ornamental
plantings Is a
common iSsSue.

SOLUTION i’ -
W
Most times doing nothing around these features is
the best answer. Doing nothing allows the eye to
pass over the feature. Far too many times, contrac-
tors add a single line of plants around the outside
of the structure. Such a display of neatly pruned or
sheared shrubs only serves to draw your eye toward
the very feature you are trying to de emphasize.

A better approach is to install three to five
plants in a more naturalized planting scheme. This
has the desired effect of allowing the eyes to pass
over and through the area. Planting this way makes

I ! ok ti t S ach month in Problem a necessary but undesirable feature blend with the
Solver. He can be reached at Hellerick@BrickmanGroup.com surrounding landscape.

Landscape Design

Software
_ ,that makes an :mpact!

R Bt |
#1 Landscape Design Software

Professional. Easy to Use.

COREL
Affordable ‘

www.visualimpactimaging.com
Visit our website for a free demo or call 330.259.7661
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|A RE-ENERGIZES WITH
NEW LOGO, TAGLINE

The recent 2008 Irrigation Show was jammed
with events and products to address growing
concern over water ISSUES. &y RON HALL EDITOR-ATLARGE

AS CONCERNS OVER water Issues, espe-
cially landscape irrigation, accelerates the
[rrigation Association (IA) is stepping up
its efforts to meet these concerns.

The IA, during its recent 2008
Irrigation Show in Anaheim, CA,
unveiled a new logo and tagline —
“Smart practices. Sustainable solutions”
— which is the most visible signal of the
IAS mission and its members’ commit-
ment to efficient water management.

The scuttling of the
previous logo and tagline
after 30 years also points
to the IAS growing focus
on the Green Industry.
This was reinforced by the larger pres-
ence of landscape- and golf-focused sup-
pliers over agricultural irrigation suppliers
at the trade show, which attracted 340
exhibiting companies.

The new logo design, with its stylized
green leaf and the blue drop, emphasizes
the growing cooperation between the liv-
ing plant industry and water agencies for
water management best practices.

“As we expand our efforts to promote
efficient irrigation and the importance
of working with irrigation experts, we
need a brand that helps policymakers,
consumers and those outside the irriga-
tion industry understand who we are
and what we're about,” said incoming IA
President Stephen W. Smith, CEO of
Aqua Engineering in Fort Collins, CO.

The IAS new officers and board mem-
bers (and the industry in general) face a
number of water-related issues and pro-

@ Irrigation

grams during 2009, which was reflected
in the brutally full schedule of educational
sessions, committee and strategy meet-
ings at the conference. More than 500
attendees attended educational sessions
and certification exams.

Making WaterSense

One of the larger presences at the
conference was the U.S. Environmental
Protection Agency’s (EPA) WaterSense
program. Its broad goal,
which it promotes by
ASSOCIATION™  Attracting partners and
labeling water-efficient

products, is to save water
and protect the environment.

In the three years since its launch,
the program has attracted hundreds of
“partners” — contractors, water agen-
cies, governmental bodies and supplier
companies. Landscape professionals
can become WaterSense partners when
they're certified through one of four A
certification programs.

During the IAS business meeting,
the EPA recognized Timothy Malooly,
as its WaterSense Irrigation Partner of
the Year. Malooly is president of
[rrigation Consultants as well
as Control and Irrigation by
Design, two related irrigation

The WaterSense Irrigation
Partner of the Year, Tim Malooly,
left, is congratulated by Wayne
Nastri, U.S. EPA Region 9
Administrator.

firms in Plymouth, MN. His companies
designed and installed the water-efficient
irrigation system for the first residential
project to receive Platinum certification
from the U.S. Green Building Council’s
LEED (Leadership in Energy and Envi-
ronmental Design) program.

Grower issues

Also during the 2008 show, the IA

held its second annual Grower Forum,
attracting nearly 100 industry pro-
fessionals. A panel of five water and
environmental experts discussed water
reliability challenges facing California’s
farmers, the role of the Sacramento-San

Joaquin Delta in the water supply for the

state’s growing population as well as the
need for efficient water use by all sectors,
and new water storage and conveyance.

The Forum was co-hosted by the
California Agricultural Irrigation Asso-
ciation and sponsored by John Deere
Water Technologies.

For expanded coverage of the 1A’
2008 Irrigation Show, visit
www.landscapeman-

;lgcmcm.nct. LW

LANDSCAPEMANAGEMENT.NET



PRODUCTS

TOOLS OF THE TRADE 3 FOR MORE INFO, GO TO WWW.LANDSCAPEMANAGEMENT.NET/SEARCH

Green blocks

Integrity Block provides a green replacement for
concrete block. The replacement is environmen-
tally friendly and meets the same performance
standards as existing materials. It can be used
for structural, architectural and landscape applica-
tions that can generate valuable LEED credits
www.integrityblock.com or 650/641-3104

Extra traction

1/675-1000 Aiiv)
SPOTLIGHT

TRACKED
EQUIPMENT
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New versatility Ee——

The new Brillion LSS6 seeder The LSS6 itself is 84 inches

features mounting capabilities wide with a seeding width of

for both skid steer loaders and nmmesandahomermdtv

tractors, adding flexibility to av:bushels. . 3
‘management. r

JANUARY 2009

Strong in snow

The auger housing on Husgvarna’s
new XLS snow thrower series is 40%
stronger than its standard auger hous-
ing for added strength and durability. A
high-speed impeller throws snow up to
50 ft. Other features include an aggres-
sively serrated auger, maintenance-
free gearbox, halogen headlight, power
steering and built-in hand warmers
www.usa.husqvarna.com or
800/HUSKY-62

Big dog

Features of Kuhns Power Equipment’s
Power Dog hydraulic powered tiller in-
clude dual rotating tines, a quick-adjust
tilling depth, variable speed on the go,
and clean, easy-to-adapt controls. The
series, which is made in the U.S. and
includes Power Dog 209 and Power
Dog 213, also increases ground clear-
ance and evens the soil as you till
866/505-8085
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