S

with proven Rain Bird products.

Controllers

Rain Bird® ESP Modular Controller:

R:-1'1 § Rain Bird List Price
’ n 1277 | *16

— @ 'TIT /l Rain Bird® ESP-LX Modular Controller:

. Rain Bird List Price
a——-l ¥356%

Rain Bird® XF™ Dripline 0.9 gph, 12" spacing, 250’ coil:

Rain Bird List Price

$11947

Rain Bird® XB Emitters:

* * * 2009 List Price

42¢

Rain Bird® 1804 Sprays:

Rain Bird List Price

$248

Rain Bird® 1806 Sprays:

Rain Bird List Price

$939




See how much you'll save.

Use our Online Savings Calculator to estimate how much you could save on list prices when
you choose Rain Bird over the competition. Visit www.rainbird.com/savings to get started.

. I e

Ran I Birp.

- Savings Calculator

=/

\\ﬁ

www.rainbird.com/savings A

Simply input the products and quantities you

32%  $780.75 regularly install. The Qn/me Sawqgs Calculator
will compute your estimated savings.
o = = These new low list
- i - _ TALK TO YOUR
- R prices can go a long SALES REP or
-_— way toward helping DISTRIBUTOR
- you pay less. To find
o out how much you'll

really save, call or visit your local distributor
and ask about new Rain Bird list pricing

Just take a look at how much you could save on list price:

Typical Residential Installation

Ran Bud Model \ Qty Rain Bug List

| Qty | Hunter List Total st Savings
ESP-Modula 1 ! $127.00 $127.00 PCI001 ! } $162.00 $162.00 $35.00
Module Upgrade | ! | $50.00 $50.00 Module Upgrade ‘ 2 : $47.00 $04.00 $44.00
5004 Rotor 10 $12.00 $120.00 PGP-ADJ [ 10 $19.95 $199.50 §79.50
1804 Spray 10 248 $2480 PROS-04 10 $335 $33.50 $8.70
OV Valve 7 $22.50 $157.50 SRV-100G 7 | 27.75 $104.25 $36.75
Rotary Noxzle 10 $5.25 $52.50 MP Rotator 10 ’ 075 $97.50 $45.00
TOTAL $S53180
*
Typica mercial Installation sl
ypical Com I Il
Ran Burg Model | Qty . Rain Bird List Total Hunter Mode! l Qty i Hunter List Total Est. Savings
ESPBLX 120V $3%6.00 $356.00 1ICMBO0OM $3719.00 $379.00 $23.00
Module Upgrade $120.00 $129.00 Module Upgrade $140.00 $140.00 $11.00
SO0 SAMRotor | 120 $13.50 $1,62000 PGP-ADV 20 | $25.75 | 5300000 $1.42000
1806 Spray 40 $9.30 $375.60 PROS-06 40 $10.50 $420.00 $44.40
PEB 100 Vaive 16 $103.00 $1,648.00 KV 1016 16 | $99.00 $1,584.00 $-64.00
TOTAL $4,128.60 ToTAL $5,613.00 §130440
YOU SAVE %1,484.40"

Total

Hunter Mode!

RaNI B,

R


http://www.rainbird.com/savings
http://www.rainbird.com/savings
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CLIPPINGS D ht und ¥

Gehl celebrates roug up ate

150" anniversary

RIS, Wi I It’s over. h

Ul e OK, it’s not exactly time to party,

Scuges sy Skl ' but the drought that has kept much of

R b Gl g a2 the Southeast drier than a vermouth-

less martini officially ended when three
storms dropped 3 to 6 in. of rain from the
Gulf Coast to the Florida Panhandle.

y in 1859

“Marked changes of improvement water conditions. The severe drought
are noted on the heels of this drought- area in upsate South Carolina remains,
breaking rain, with removal of D1-D2in  though it is smaller, according to the
Louisiana, D1 in southern report.

Mississippi and Alabama, Drought intensity “In addition, DO was
and D2 in northeastern categories removed from all but
Georgia and western North D0 ... Abnormally Dry extreme northern Louisiana,
Carolina,” according to = [ area all of Mississippi, and all but
150 years ago the March 31 “National lowing dryness but a sliver of extreme east-cen-
Drought Summary” from RRLYSLUMOroOUgNL, Of tral Alabama along with the
.ANI-A offers expanded the National Drought Miti- ) sl H Florida Panhandle, with the
industry resources gation Center. (See chart at ‘ _" i potential for more heavy
WASHINGTON — The American right for explanations of the ~ D1~ Moderate Drought  ping gver the next week,”
Nursery & Landscape Associa drought designations.) D2 ... Severe Drought the report continued. The
tion' (ANL It is the first ime since D3 ... Extreme Drought  rest of Florida remains in
www.ANLA.org February 2007 that Alabama  pg _ Euceptiona drought conditions, as does
Hm anu-HeHeraNan ge has been drought-free. Drought deep Southern Texas.
APERREY VIR s A portion of the North- For more on drought
e east corner of Georgia still Drought or dryness types ., ditions, and to read the
: e suffers from below-normal A ... Agricultura National Drought Summary
. ; ‘ stream flow and ground H ... Hydrologica visit: www.drought.unl.edu.
boart RS :
g Greg Schaa
| T Stensdon m
ens donates ambulance
IA offers show details
FALLS CHURCH -The 2009 Jasper, IN — It was the spring of 2008 when a vendor
tion Show, the annu: approached Stens with a request to donate an ambulance
how g \S to Mercy & Sharing, an organization dedicated to helping
2-4 feed, educate and medically care for children and widows
in Haiti.
tonio “The request was a bit of a surprise, to be honest,”
frigation recalls Stens President Peter Ariens. “It’s not often that we

have vendors approach us for such specific donations.”
Mark Salter, the Stens vendor who asked for the

donation, has grown used to soliciting for such useful

donations. Since his involvement in the Mercy & Sharing Mercy & Sharing’s Mark

nprove t

cause o1t

organization, he has taken the role of program direc- Salter (right) thanks Stens
tor and has helped Founder Susie Krabacher foster the President Peter Ariens.

children of Haiu.
“I have been to Haiti and seen the dangerous and unhealthy conditions these chil-
& Cartification Bxams. will be dren live in every day. It’s truly heartwrenching,” Salter admits.
Haritiom Tiasday Dens? “As a business owner, my hope is to always change lives in a positive way,” says Ari-
oy ens. “After hearing Mark’s stories and getting to know the organization, it was nearly
impossible to say no. Especially in this time of economic change, we feel it is particu-
larly important to remember those less fortunate than us.”

rough
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Bucking conventional wisdom

BY DANIEL G. JACOBS MANAGING EDITOR

ith the economy tanking and
design/build among the harder
hit segments of the Green Indus-
try, it might seem an odd time to develop
and promote those services, but that is just
what one California company is doing.
Sierra Landscape Co., Palm Des-
ert/San Diego, announced the formation
of a full-service landscape design/build
division. The company has engaged in a
strategic partnership with RGA Landscape
Architects Inc. of Palm Desert/San Diego.
“Today’s competitive market demands
developers and owners to have designs
based on realistic budgets, shortened
project timelines, clearer and earlier
understanding of overall project costs,”
the company said announcing the part-
nership. “By organizing a collaborative
approach, Sierra Landscape is filling a
growing customer need that has never
been available in the past.”
LM spoke with Randy E. Mitchell,
vice president of Sierra’s new division, to
find out what was behind the company’s

APRIL 2009

Given the economy, is this really

the time to be pushing/promoting
design/build work?
We have found there are an increasing
number of owners with major projects
who are faced with serious budget chal-
lenges. We are able to minimize these
problems very early in the design stage
to maximize the outcome of the owner’s
budget. This process can only be accom-
plished when a team schooled in both
design and construction are collaborating
as a single unit and are key shareholders
from the beginning.
. How does this change what Sierra
" Landscape was already offering in
terms of design/build work?
Our core business has always been driven
by our landscape construction and land-
scape maintenance services. What design/
build does is enhance our offerings — and
provide an ideal series of professional
landscape services offered by one source,
from the early conception of the design
stage to long-term maintenance.

7% WhyRGA?

i The two firms have successfully
worked together for 29 years on a wide
variety of projects, but as independent
participants. Teaming our expertise and
creating an informal alliance between
both companies permits both RGA and
Sierra Landscape to offer our customers
the resources of both businesses under
one contract.

0 Isthis more or less a referral system,

- where you push your design/build

clients to them for their expertise and
vice versa?

Both companies maintain very effec-
tive business development depart-
ments, which reach out to many
regions of Southern California. All

inquiries will be shared between the
two companies, with Sierra Land-
scape handling the leadership and
coordination of all potential work.

« . Does this change your
" staffing in any way?
Very little staffing adjustments
are required.

CLIPPINGS

Quali-Pro shows its ‘passion’

Treker acquisition expand
rings

Ariens’ UTV off

Bartlett Tree Experts

opens new branches




“Green” turfgrasses are not something newly developed to
save our planet. Environmentally friendly and ecologically
sound fine and tall fescues have been underfoot all along.
More and more conscientious homeowners, landscape
contractors, parks managers and golf course superinten-
dents are seeding and sodding their turf areas with Chew-

ings and creeping red fine fescue for extremely low mainte-
nance, shade tolerant lawns with low fertilization and water
requirements. Or they've selected deep-rooted, drought-
and wear-tolerant tall fescue fore home lawns, athletic fields
and parks where a great deal of activity takes place and
maintenance are could be an issue.

Planting fine and tall fescues is such a simple step that
even the most “What can I do about the environment?”
citizens can have a hand in saving our planet. The benefits
are plenteous and obvious. A naturally green turf sward
with greatly reduced nitrogen and maintenance require-
ment is refreshing to look at, play on, and performs like an
air conditioner - reducing the global warming that’s being
discussed so much. Healthy turf also collects airborne
dust while stabilizing our soil, converts carbon dioxide
into oxygen, reduces stress in humans, provides padding
for kids’ elbows and knees, plus makes a statement that
we're all doing our part to help.

Oregon Fine Fescue Commission
www.oregonfinefescue.org

e

Oregon Tall Fescue Commission
www.oregontallfescue.org



http://www.oregonfinefescue.orgwww.oregontallfescue.org

Girard Environmental donates
landscaping services

Sanford, FL — Girard Environmental Ser-
vices — a full-service landscaping company
based in Seminole County, FL. — recently
donated more than $5,000 worth of landscap-
ing services to Midway Safe Harbor Center,
an after-school program in Sanford. The
Girard team installed irrigation and stone
pavers, and provided arbor and landscaping
care to the community center’ 10,000-sq.-ft.
outdoor garden classroom.

“The landscaping infrastructure
that Girard Environmental donated is
priceless because it helps us maintain
our garden project, which functions as
a learning tool to help teach kids about
horticulture,” says Pat Cucci, execu-
tive director of the Midway Safe Har-
bor Center, which also serves asa 2 1st
Century Community Learning Center in
Seminole County.

Nearly 180 students work on Midway
Safe Harbor Center’s garden thmu«'hnul the
year — and grow everything from onions
and corn to pineapples and red peppers.

“We are happy to help give Midway
Safe Harbor Center’s garden classroom
a much-needed landscape facelift,” says
Alan Wing, vice president of operations
at Girard Environmental Services. “Most
of our employees live in Sanford, and we
take great pride in this community.”

BELIEVE IT il

OR NOT ...

LAWSUIT ABUSE AWARENESS

Rick Popp, Yool -
OWNEr Of OZark | om | wases crammen  commnty
Outdoors in Customer sues for refund after us!
Springfield,

MO, is featured
as part of the
U.S. Chamber
Institute for
Legal Reform'’s
“I Am Lawsuit
Abuse” national
awareness
campaign.
Popp’s company sold a riding
lawnmower to a customer who
used it all spring and summer,
then sued the firm to get his
money back once the mowing
season was over.To hear Popp’s
story, check out www.youtube.
com/watch?v=sxegWf-FWWw.

Liquid Handling
uipment

Systems & Equ

‘. Ji 4
el

Mix-n-Fill Chemical

®
€l CHEMICAL

CONTAINERS, INC.

800-346-7867 * sales@chemicalcontainers.com
P.O. Box 1307 » Lake Wales, Florida 33859

Fusion-welded for durability

E-coated maintenance free finish Jhasraes
Backed by 20-Year Warranty

""| AMERISTAR® ruoncissintiss  iaransnesm
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Until it's proven, all the claims mean nothing.

The same goes for lawn care products. You need solutions that are proven to work. Products that have
been researched and tested to stand up to even your toughest weed, insect and disease problems. Others
can claim it. Dow AgroSciences can prove it. Our comprehensive portfolio includes the leading solutions
you know and trust, like Dimension®, Gallery® and Snapshot® specialty herbicides, as well as MACH 2°
specialty insecticide. And our Turf & Ornamental Specialists are a proven resource for the service and
support you need. But don't just take our word for it, see the proof at www.DowProvesit.com.

www.DowProvesit.com 800-255-3726

OFFICIAL
CHEMISTRY

; y P
Trademark of Dow AgroSciences LLC State restnctions on the sale and use of Dimension specialty herbicide products, Snapshot and MACH 2 apply. Consult the abel before purchase or use for full details COMPANY

Always read and follow abel directions. “The swinging goifer logo is a regrsterad trademark of PGA TOUR, Inc. ©2009 Dow AgroSciences LLC  T38-000-014 (1/09)BR 01060534 DATOTURFB043

P ROVEN S OLUTIONS
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Catalpa Landscape donates
services to Angel's House

Newnan, GA — Catalpa Landscape children of Newnan and Coweta
Management has signed on to donate counties. The landscape company is
full landscaping services to Angel’s volunteering a full year’s worth of land-
House, an emergency shelter for scape maintenance services valued at

O ——

$5,000 to the children’s shelter.

“As a small business operator in
Coweta County, Catalpa Landscape
Management is always looking for
ways to help out and give back to the
local community,” says Owner Rod
Smith. “We think that supporting vital
not-for-profit organizations in our
area, such as Angel’s House, is one way
we can do that.”

Guidance
Insigh
nity groups and concerned individuals

°
locally and throughout the state. In
V I Ce other words, it’s not the kind of place

that prefers to spend its limited funds

Angel’s House provides children a
comfortable place to stay and be nur-
tured and cared for until a permanent
foster home can be found for them. It
is supported with the help of corpora-
tions, foundations, churches, commu-

on maintenance services.
“Our maintenance crew will visit
Angel’s House on a weekly basis,” says

Take the first step toward becoming
a Professional Lighting Specialist.

Catalpa’s new-business manager, Casey
Child. “The shelter provides such a
valuable service to the community, and

Y we are extremely proud to help them in
Work has slowed down. You're looking to Y I

every way possible.”

generate revenue between irrigation and

landscaping jobs. Add outdoor lighting to

your list of services. You already have many
of the skills, and we’ll provide everything else

you'll need to be profitably successful.

VISTA lake it your business
PROFESSIONA to contact us today.
OUTDOOR Call 800-766-VISTA or
LIGHTING visit www.vistapro.com.

18 LANDSCAPEMANAGEMENT.NET APRIL 2009



http://www.vistapro.com

Cut Operating Costs - And Increase Profits!

Steep hills, rocky areas, ditch banks, wet areas, roadsides and medians. All are time
consuming to mow and trim — resulting in increased labor costs.

Embark® Turf & Ornamental Growth Regulator can slow or stop the growth of
turfgrass in these problem areas for up to six weeks — giving you time for other jobs.
Don’t cut profits, cut costs!

c; pPbI /Gordon

corporation
800'82] '7925 4 pbigordon.com/embcrk An Emplovee-Owned Company




Bobcat helps defend Fargo-
Moorhead community from flooding

Residents of North Dakota, home of
Bobcat Co., prepared for major flood-
ing in the eastern part of the state and
battled flood conditions in the west and

central areas in late March. Early on
March 28, the Red River hit a record
stage of 40.82 ft. Efforts then switched
from fighting the flood to monitoring

i A\
TARGET.
A4

Delivering Value

Yeans oF Sgavice

The products you need,
when you need them.

Wholesale distribution of specialty agricultural chemicals,
serving the following industries:

Landscape « Nursery « Golf

Vegetation Management - Pest Control « Fumigation » Public Agency

Expert Training Staff

AN AMERICAN
COMPANY

1509002

Come and visit us at: www.target-specialty.com
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Bobcat
donated staff
and equip-
ment to aid
in flood relief
efforts,

the river and returning the communi-
ties back to normal.

In response to the flood threat
in the Fargo, ND, area, near the
company’s world headquarters, more
than 100 Bobcat employees volun-
teered around the clock to help fill
and place sandbags, build flood walls
along the water’s edges, provide meals
and answer phones at the volunteer
center. Bobcat’s donation of more than
40 machines and 40 volunteer opera-
tors helped accelerate National Guard
efforts to efficiently fill a portable
floodwall system throughout the city.
Management at Bobcat recognized the
need for volunteers, especially opera-
tors, and encouraged all employees to
leave their positions that week to help
with the protection efforts.

Bismarck and Gwinner, ND — both
homes to Bobcat factories — and their
neighboring communities were hit with
overland flooding, washed-out roads
and near-blizzard conditions. Gwinner
employees ramped up volunteer efforts
to support neighboring communities,
while other employees volunteered
around Gwinner and in the Red River
Valley, operating equipment, participat-
ing in sandbagging, and providing food
and support to community members.
In Bismarck, where the Missouri River
had ice jams that led to unexpected
flooding, employees offered assistance
to community members and neighbors
in sandbagging and evacuation efforts
along the river.

Bobcat dealers around North
Dakota stepped up to help their
communities as well by supplying
equipment and resources toward
flood fighting. Another reason Bobcat
equipment was highly visible in the
Fargo-Moorhead areas was that many
customers were both working and
volunteering their time and equipment
to help protect the communities.

PHOTO COL



