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Introducing Provaunt.

New chemistry that shows no mercy to caterpillars.

e
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DuPont Professional Products

DuPont™ Provaunt™ insecticide quickly controls a wide range of turf and landscape ornamental >
pests. With low application rates and an excellent environmental profile, Provaunt™ is a next-

generation insecticide that doesn’'t compromise on performance. In fact, Provaunt® is based on a new >
class of chemistry powered by the MetaActive™ compound—and most turf insects have never >
before been exposed to it. To learn more about DuPont® Provaunt™ insecticide, contact DuPont >

Professional Products at 1-888-6DuPont (1-888-638-7668) or visit us at proproducts.dupont.com.

Advanced chemistry. Outstanding performance.

New class of chemistry
and new mode of action
No buffer zones

Low application rates
EPA reduced-risk

active ingredient

The miracles of science”
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Add-On Biz

EXTEND YOUR BUSINESS

Concrete engraving

» Landscape pros can beautify and stain existing
surfaces for clients who balk at the cost of pavers

BY DANIEL G. JACOBS /
Managing Editor

he customer wanted

a hardscape with

pavers arranged in

circles bordered by
flagstone. Had Michael Ro-
driguez tackled the job the
usual way, he would have had
to rip out a few thousand feet
of cracked and damaged con-
crete and lay each paver by
hand. The amount of manual
labor involved would have
generated a huge bill for his
client.

Instead Rodriguez, presi-
dent of Santa Fe Springs, CA-
based Creative Innovations
Landscape and Design, used

specially made cutting tools to

etch patterns into the existing
concrete. He then stained the
concrete to simulate the effect
of pavers.

He estimates the cost of the
project using pavers at about
$35,000. “With the concrete
carving, [ was able to do it, for
about $6,000,” says Rodriguez,
who got his contractor’s license
in 1979. He delivered the look
of pavers and flagstone without
removing the old concrete by
using patented tools purchased
from Engrave-A-Crete, a 15-
year-old company based in
Bradenton, FL.

Tools small and large
The tools look like souped up
hand and yard tools (think an

electric circular saw on

wheels with a vacuum attach-
ment to collect dust), but
they can etch any design into
a variety of surfaces. The tools
come in a variety of shapes -
everything from a handheld
etcher about the size of a
large fountain pen to a walk-
behind device called the
Super Compact.

Darrell Adamson, presi-
dent and CEO of the Florida-
based company, “spent years”
perfecting a methodology and
designing machines that could
create effects in existing con-
crete surfaces that replicate
any building material, claims
Paul DelFino, chief operating
officer of Engrave-A-Crete.
“You combine stain with our
machines and you can take
existing concrete walkways,
patios, pool decks or anything
like that and make them look
like tile, cobblestone or
pavers,” he says, adding that
not only does the company
sell the machines, but it also
trains purchasers in their use.

Rodriguez says he re-
searched different options be-
fore settling on this particular
solution. “I researched it two
years prior to going to their
school, workshop,” he says.
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Etched and stained concrete can
mimic the look and texture of

pavers and flagstone, and it
can be enhanced with designs.

Lots of opﬂﬂls o
The tools and training allow
creative landscapers to do
more than mimic pavers, flag-
stone and other patterns. Send
the company a design — per-
haps a photograph — and an
artist can turn that into a 3-D
template. That template can
be laid out and all the land-
scaper has to do is cut the
mold. Add stain and the only
limitation is the client’s imagi-
nation. The process works
equally well for large and small
jobs, says the company.

Before he had the tools an-
other client wanted a Chinese
character set into concrete.
But when he priced the job,
the client balked. Rodriguez
says he’s now able to go back
and give the client a less ex-
pensive alternative — and still
make what he feels is an ac-
ceptable profit.

Engrave-A-Crete sells a va-
riety of tools and materials.
The minimum entry is about
$2,500, says Brandon Adam-
son, Engrave-A-Crete’s vice
president and son of the
founder. A complete trailer
with everything the company
makes is available for just
under $50,000.

PHOTO (TOP) COURTESY: BMJ DESIGN
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Bush Hog® Zero Turn Mowers deliver superior performance the first day you
own them and for years to come. See why at www.bushhog.com/management

See the Bush Hog
Utility Vehicles at
www.bushhog.com/
management
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RECRUITING YOUNG TALENT:
' EMPLOYER PERSPECTIVE

Brette Hardison, human resources administrator for the Wauconda, IL-

based Acres Group, says her company finds and develops young talent
from industry events, such as the career fair held during the Profes-
sional Landcare Network'’s (PLANET) recent Student Career Days at
Michigan State University (MSU) and also the Mid-Am Horticulture
Show. Acres Group also seeks potential team members at universities
with horticulture programs such as MSU, Purdue and lowa State.

“We're looking for team players, as we're very team-oriented both

at and outside of work,” Hardison says. “We want ambitious, self-
starters, because we're growing fast and there’s going to be opportuni-
ties to move up.”

She adds that the company looks for young people with strong hor-
ticulture knowledge, and if they're proficient in a second language such
as Spanish, that’s another big plus. Acres Group hires five to seven in-
terns every summer, hoping to catch the students’ interest early on.

“The interns come in and learn our entire process and all aspects of
the business,” Hardison says. “They can choose to focus on a certain
area like design/build for example, and we'll let them do everything our
regular employees do, all the way down to working with clients.

“The internship program gives both the students and us a chance to
work together and see if we're a good fit for the future.”

The Acres Group offers interns a salary and housing, plus they line
up fun activities like visiting the Chicago Botanical Gardens and local
baseball games. The company hopes when the interns finish their col-
lege careers, or when the internship ends, they’ll return as employees.

“It's good to know you can go back to school and further you're ed-
ucation and be able to stay with the company,” Hardison says. “It's one
of the things we do that we think really sets us apart.”

Acres Group employees are given benefits such as medical, dental
and life insurance; 401(k) retirement saving; flexible spending program;
and tuition reimbursement.

“We talk to our employees about a designated career path, so they
know when and how they can advance and what they can expect from
us,” Hardison says. “If they have an idea of where they can go within

the company, they’re not going to feel like they’re stuck in the same po-
sition or decide to leave.”

— Mike Seuffert
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BUSINESS TOMORROW'S LEADERS

continued from page 25

Also, all seniors are required to complete an intern-
ship for real-life hands-on experience.

“The framework for the program is basically in
place,” says Allentuck. president of the Green Industry
CAB. “It’s just a matter of filling in the details.” There
is a lot of work to do yet in building the complete 4-
year high school curricula, he adds.

“The story here is not the people who created this
program. The story is the program itself,” says Allen-
tuck, pointing out that it's taken a lot of effort by a lot
of people to get the program up and running. Assist-
ing in the effort, in addition to his company, are Fine
Earth Landscaping; John Sorb Landscaping, Lila

Fendric Landscape Architects, Borders and Butter-

flies, Chapel Valley, University of Maryland Coopera-
tive Extension, Nature Unlimited, The Brickman
Group, Potomac Garden Center, Waverly Farm,
Green Gardens and Chevy Chase Country Club.

continued on page 28

RECRUITING YOUNG TALENT:

STUDENT PERSPECTIVE

Bigger isn‘t always better, students told Landscape Management at
PLANET'S Student Career Days at Michigan State University in March.
Undergraduates told us that as they look at potential employers, they're
more concerned about opportunities to grow within the company.

“It helps when a company is looking for a specific position, and
not just trying to hire any kid they can get their hands on," says John
Young, a graduating senior at SUNY (State University of New York) —
Cobleskill. “The companies that impress me are the ones that say
‘Where do you want to be in our company?’ and then work with me
to show how | can get there.”

Patrick Smith, a senior at Cal Poly, San Luis Obispo is looking at two
things: “First is location, a company from some part of the country that
appeals to me, like northern California or northwest Colorado. Second,
I'm looking for a company that shares the same morals and values that
I hold. It's a mutual relationship. | expect to be given responsibility, and
the ability to make decisions for customers right on the spot. And to-
gether we're going to succeed.”

“I think the best companies are the ones that go out of the way to
train you, and do what they can to help make you fit in,” says Tim
Fitzgerald, also from SUNY. “A company that wants to help you grow
looks better than one that isn’t willing to put in the work.”

“It also helps if they pay you a lot of money,” Fitzgerald grins.
— Mike Seuffert
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Landscape the Concrete!
The Ultimate Competitive Edge

Explore the easiest, fastest and most profitable way to transform
existing concrete walkways, pool decks, driveways and patios
into beautiful works of art. Engrave-A-Crete’s tools and process
will take your business to a new level of profitability and
service.

No Back Breaking Work Like Other Methods.
With the Engrave-A-Crete process you are not pouring concrete but
transforming existing concrete surfaces. The work is casy... you
color existing plain concrete and engrave any pattern or design
imaginable with Engrave-A-Crete’s easy to operate machines.

No artistic ability or experience required.
Using our systems to guide you, you can create designs that are
plain, fast, and simple OR take your time to create custom one-
of-a-kind works of art.

Now, you can put this expertise to work for you.

As the premier manufacturer of decorative concrete cutting equip-

: ¥ - . )

O ! ment, we offer the tools and resources for you to casily learn the art
b > of concrete engraving. Nearly 15 years ago, Engrave-A-Crete
o - 4 o developed the processes, systems and machines that have become

the basis of an entire industry - decorative concrete engraving.

TN AR SN PR «.s,

:,-.a : !-1,1“ 4

Photo Courtsey BMJ Design

EngraV®A:Crete .

Learn more -
Visit: www.Engrave-A-Crete.com
Call: 1-800-884-2114

Circle 114


http://www.Engrave-A-Crctc.com

\ SCHOOL RULES

BUSINESS
coming
h ready-made leaders
. : laint. There are not enoug‘ o’ (i b HUNOF
" umv‘e‘rsa| c:;“le open positions. The solution is simple. Dl::\:t‘t: what sev-
out of colleges ional programs. At least
iah school vocational P
- ; leagues - the Ioca! 4 ontractors have done through the Iand?cape
continued from page 26 eral northeast Ohio landscape ¢ r Center in Concord Township, OH.
“We've had to do a whole lot of selling and horticulture program at Auburn Craar: with the foundation of the techni-
to make this program real," says Allentuck. “They're walking out of most prog izons. "If they have 2 good teacher,
2 Z .
Program promoters worked closely with cal side,” explains Jim Paluch, of JP Hon A3 o
teachers to give them an accurate picture of they're also walking out with @ pasTogustfy veteran Dave Richards. ‘
the industry and its many opportunities. The teacher at Auburnis Greer.\ “. and seqlons,” Richards says. “The junior
“The industry realizes it needs smart m\e have about 35 students __'lun::: safety training, teaching them how o
young people who speak knowledgeably, do year we doa lot of hands on equ‘pmmaintenance: management and construc
mathematics, are technologically competent operate different types Of_‘a_n pe neral ornamental horticulture program-
and — if they have to the desire and drive — tion equipment safely. Thisisa ':::izein landscape construction.” ;
can run a successful business,” says Allentuck. The senior year is geared more terans like paluch, Steve pattie of The Pat'tle
Integral to the landscape career pathways Richards uses Green Indumu::le director of the Ohio Landscapers Wla-
is hands-on experience, which will be pro- Group and Sandy Mun~|ey. eXeiCcu‘um and content. The 12-member advisory
vided by internships and summer jobs with tion (OLA) to help decide ::url' WSO
participating companies and on-going projects committee meets quaﬂeo" T’ £ the time in the classroom doing traditional €
with the Montgomery National Park and Plan- “We spend about e i1t estimating, math for the landscape
ing Commission ' room studies — plant e landscap:s ys. “The other 80% of the time is
ning Commission. - 2c # Richards says-
CTE coordinator Ball says that the program industry, botany. pest:: St::::‘.se' where they learn by doing.” has begun
will provide a smooth transition for students to spent with hands-on d:;':)n of the advisory committee, the progf an?
continued on page 30 At the recommen to prepare students for OLA certifications.
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Mandalay Bay Convention Center — Las Vegas
NEW SHOW HOURS: WED.SEPT.19 10:00 AM - 6:00 P THU.SEPT.20 9:00 A - 3:00 PM

GARDEN MARKET EXPO

TRADE SHOW OF THE GARDEN AND LANDSCAPE INDUSTRY

oopcenenl GREAT MINDS...Come to see GREAT IDEAS

. The world’s newest producs, free education seminars, green-focused exhibits...
surveyed in 2006

found new products

* A Different Twist: The International
Innovation Center's new products and
worldly ideas will help ramp up your
business to the next level.

* World-renowned Keynote Speaker:
Retail guru John Stanley addresses

Landscape Marketing Trends, Outdoor
Garden Mavrket Living and Garden Trends.
— IBEX PO = e (heck Out the Green: Garden Islands,

Tropical Village, and the new Fruit
Tree Lane and Shade Tree Boulevard
(800) 748-6214 [x16] or (916) 928-3900 [x16] showcase specialty growers.

and services at

Garden Market Expo

-

FREE ONLINE REGISTRATION at www.gardenmarketexpo.com
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THE TOUGHEST
TOOLS.

THE LARGEST
SELECTION.

1T

Professionals have relied on Corona tools
for more than 80 years. Each tool is made
to perform under the toughest working
conditions. No matter what you need to
get the job done, there's a Corona tool

engineered to help you work more efficiently

Conomn=

and more comfortably. From pruners and

loppers forged out of premium steel, to rakes
and shovels of all kinds, to wheelbarrows
and more, Corona uses only the best
materials and adds a lifetime warranty for
confidence. Buy Corona, you'll see why

it's the professional’s choice.

Coro

P RO FES S I ONWAL R)

Contact Corona today for a free product catalog or to place an order: 1-800-847-7863
www.coronaclipper.com * sales@corona.bellota.com Circle 119
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continued from page 28
articulate in either 2- or 4-year college pro-
grams. While working with the colleges and
universities the program'’s advisory board will
continue to Ll(‘\’L‘]Op courses to prepare the stu-
dents for college-level courses. Montgomery
College has articulated an agreement with
Montgomery County Public Schools to ac-
cept six credits toward their Landscape Tech-
nology associate degree program.
Ball envisions the potential of 1,000 stu-
dents graduating from the cluster career

pathways program. If this model is followed

“The principals of the hi
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7o, Paluch sas chanay e OTSGer sending some ki o ti
the makinonn 1:rds next class went from 5 single-digit student i
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“W, € other programs have had to do. riierwon't be closing its
€ got together and crea e
L ted a little ch
ting into the fiyi 2llenge to Dave | '
living rooms of the students and meeting with ltr;rz .
parents, bring

throughout the country, community colleges

and universities will have an excellent re-

>y

cruitment resource. Furthermore with the
education and experience these students
will be bringing to the college classroom
faculties will be challenged with the need

continued on page 32

& Mold Gontrol

Great for Lawns, Ornamental Shrubs,
Flowerbeds, and Walkways.

* Environmentally Responsible
® Results within 48 Hours of Application

e Contains No Heavy Metals
* Easy-to-use Shaker Container

For Lush, Velvety Lawns

TERRACYTE.

e Py y

Broad Spectrum Algaecide/Fungicide

(toll-free).
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For more information, 1.888.273.3088
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i PRO-Fit System

Kits are a thing
of the past!
Itsaseasyas 1,2, 3!

@ CHOOSE YOUR STYLE:
@ CHOOSE YOUR SIZE:
@ CHOOSE YOUR PRODUCTS:

XY}
Vo=%0D

Call or visit our website
for a distributor near you!
866.877.6637 x1672 US
866.877.6637 Canada
www.aquascapeinc.com

(see page 103)
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