addition to brown patch or large patch
(Rhizoctonia solant).

What's old is new again
In the 1920s, the first fungicide for turf dis-
ease control, Bordeaux mixture, was actu-
ally a combination of two products: copper
sulfate and lime. Old ideas, it seems, can be
good ones and finding the right mixture
and adding a bit of modem technology
creates some of the best solutions.

Not all fungicides are alike, of course;
they each have their strengths and weak-
nesses that must be recognized if they're

to be used to greatest advantage. How-

St. Augustinegrass, tall fescue (left) and
perennial ryegrass can be troubled by gray
leaf spot

wonder about incompatibility. Also, mix-
tures can even be more economical than
purchasing the separate fungicides.

In the case of Armada, both active ingre-
ever, by putting two or more fungicides dients have cases of documented resistance.
together for disease control several advan-  Therefore, the label indicates that no more
tages occur. This is evident in Armada, a than two sequential applications be made to
product offered by Bayer Environmental turf when gray leaf spot is the targeted dis-
Science. The product provides broad-label  ease, or no more than three sequential appli-
control of many of the major lawn dis- cations for any other turf disease. In lawn
eases, such as brown patch, dollar spot, care, with the restrictions placed on
anthracnose, fusarium patch, gray leaf chlorothalonil use, our options for resistance
spot, leaf spots (Bipolaris spp.), summer management are limited, so use fungicides
patch, pink patch, red thread, stripe smut,  prudently in a well-thought-out integrated
southern blight and rapid blight. pest management strategy. L
With these types of products (mix- — The author is in the department of ento-
tures) you do not have to keep up with mology & plant sciences, plant pathology &

two active ingredients, look up rates for physiology at Clemson University. He can

each, mix in the proper proportions or be reached at sbmrtn@clemson.edu.

Kits are a thing
of the past!
It'saseasyas 1,2, 3!

CHOOSE YOUR STYLE:

Pond or Pondless” Waterfall

CHOOSE YOUR SIZE:

Small, medivm of birze

CHOOSE YOUR PRODUCTS:

Match components (o fit!

L® ¥ 3}
Vo=vD

Call or visit our website
for a distributor near you!
866.877.6637 x1672 US

866.877.6637 Canada
Www.aquascapeinc.com

(see page 93)
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& Mold Control

Great for Lawns, Ornamental Shrubs,
Flowerbeds, and Walkways.

* Environmentally Responsible

® Results within 48 Hours of Application
e Contains No Heavy Metals

* Easy-to-use Shaker Container

For Lush, Velvety Lawns

TERRACYTE.

Broad Spectrum Algaecide/Fungicide

For more information, 1.888.273.3088 (ioll-free).

WWW
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DESIGN/BUILD FLOWERS DONE RIGHT
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it pays to be

BY JEFF GIBSON

Remember, every
bad plant you don't nnuals are go-to plants for

providing masses of color

pla nt 'n the f| rst in landscape designs.

Color in the landscape

place |S one you automatically becomes

a focal point drawing

won ’t have to the viewer’s gaze immediately. So, it's cru-

cial to choose the right plants for the
replace later. project.

Not all annuals are created equal: even
varieties in the same species can differ
greatly in terms of landscape performance
and maintenance needs. Clients, whether

commercial or residential, expect the

92 LANDSCAPE MANAGEMENT / APRIL 2007 / www.landscapemanagement.net

L €
Was this

oo
3 : ‘wi‘ely, grow
- .’ - ‘..\SUH\bl’m shade.
A r\“
& .

picky

landscape professionals they hire to install
the best plants for the job. Get it right,
and you've got a beautiful landscape that
you can use to not only get repeat busi-
ness, but also to attract new customers.
Get it wrong, and you've got a potentially
costly, time-consuming problem. Getting
it right doesn’t have to be difficult.

First, stay on top of what's new and
what's best for landscape applications. A
little research goes a long way. Start with
your grower supplier, who can be an in-
valuable source of information about
what's new in the marketplace. Often,
growers have opportunities to trial plants

continued on page 94

PHOTOS COURTESY OF: BALL HORTICULTURAL CO



Your Opportunity
for Success

Who 1]
v

WhyAguascape?

If you consider all of the resources

that Aquascape provides, no one can
compare. We not only give you all of the
tools to start your water garden business,
we give you the support you need to grow
your business as well. If you consider

all the benefits of doing business with
Aquascape, you will realize that we are
the true Low-Cost Provider of water
gardening supplies in the industry.

ar

S

Ponds Done Right. Customers Served Right.

v

v

se O11ers...

Distributor Network - The largest and most experienced in North
America, providing contractors with a local source for premium
product, support, and education

Programs, Services & Education - The best in the industry at
helping you grow your business, including: national educational
seminars, premium marketing materials, educational publications,
and state-of-the-art programs that give you additional benefits.

Support - At no cost to you, our seasoned Technical Service
Representatives walk you through everything you need to design
and build beautiful water features. We also offer our top-of-the-
line Customer Service Representatives, who go through rigorous
training to make sure you get the support that you need.

Research - By conducting focus groups and ongoing primary
research, we can better understand the needs of our customers.
By working alongside you in the trenches, the information we
gather helps us create new products, services, and programs that
help you grow your business.

Ongoing Communication - We offer several methods of
communications such as our Aquascaper newsletter,
e-newsletters, websites, blogs and direct mail—keeping you
connected to the water gardening world, one word at a time,
all the time.

And So Much More...

Take advantage of your opportunity for success.
Contact us today for a distributor near you or for
more information.

866.877.6637 ext. 1662

r 866.766.3426 Canada

www.aquascapeinc.com
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DESIGN/BUILD FLOWERS DONE RIGHT

continued from page 92

before they're commercially introduced.
Your grower may be able to offer great in-
sight on the performance attributes of
new annual plants. If you don't already
work with a grower, start now.

Check with your local grower or land-
scape associations, or research online at
sites such as BallLandscape.com. Visit
university trials, trade shows and even
local garden centers to see a wide array of
varieties first-hand. Talk with knowledge-
able people about what's new Also, read
consumer gardening magazines; writers
for these magazines often get advanced

looks at new plants and tell their readers

: 4 Seretn PU?P‘@ Angelonla

.

Magilla Vanilla Perilla

o Ry
LS P
o> ?"\..\-A,‘

-

about their favorites. Many of your cus-
tomers are reading these magazines. Fi-
nally, go online and you'll find a huge
amount of information about top plants
for landscapes, often available specifically

by region

Know your planting sites
Before you order any plants, perform an
analysis of the project site, Pay special at-
tention to environmental factors such as
sunlight levels, moisture, wind, general
temperatures and any existing structures
or plants. Measure the planting area, of
course, so you'll know how many plants
you need to fill the space. Talk with the
client about preferred or disliked colors
and ongoing maintenance, of course.
Order from your grower as far in ad-
vance as possible — four to six months
prior to installation if possible. This can
vary depending on the type of plant and
the grower's own pnh« ies. Because most
annuals only require a few months for
growers to produce, ordering early allows
you to have the best chance of getting ex-
actly what you want, when you want it.
When it comes to choosing a good
plant, start from the bottom up. Pull a
couple of plants out of their pots or trays
and look at the roots; if they're healthy

and white, and if there are lots of roots,
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Petunias, like the Tidal Wave Cherry
Spreading, version are fast growing.

chances are the rest of the plant is
healthy, too. Examine the leaves, which
should exhibit good color no matter what
color they are (not all leaves are green, of
course). A flowering plant should be in-
stalled when about one-quarter of the
blooms are open, with a lot of buds to
show more flowers are coming soon. At
this stage, plants recover well from trans-
planting stress and get used to their new
environment more quickly and easily.
Make sure there are no signs of disease
such as wilting, spots, discolored leaves or
misshapen flowers, buds or foliage. (Even
if you don’t know the scientific name for
what makes a plant look unhealthy, you
can usually tell when one looks “sick.”
And just remember that if you wouldn't
plant it in your own yard, your client
doesn’t want it in theirs, either. When in
doubt, remember that every bad plant
you don't plant is one you won't have to
pay to replace later.
— The author is the Business Development
Manager for Ball Landscape.
He can be reached at 630/588-3468
or jgibson@ballhort.com.
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-~ _COMPLETE YOUR sts N 174 THE TIME WITH 374, THE LABOR
USING ERASSHOPPER TRUE ZEROTURN™ MOWERS

Collect or mulch and trim while you mow for a beautiful look in record time with a

FrontMount™ DuraMax® deck. Aerate, edge, blow, sweep, plow and throw snow in :‘ sg ?‘v
1/4 the time using 1/4 the labor, thanks to True ZeroTurn™ maneuverability. For more l‘ ?
information, call 620-345-8621 or visit GRASSHOPPERMOWER.COM. :.:)

YOUR NEXT MOWER'-‘-"
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The importance
of master plans
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Visit our websites and subscribe to our enewsletters today!
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Project Portfolio

ENTERTAINMENT / GUEST PARKING / POOL / SPA / WOODED FEEL

The design

An environment in
character with the
architecture of the
formal house, but
with a “looser” feel.

The site before
construction

The site had a 50 ft.
cross slope with
which to create a
level appearance.
Placing the home to
minimize the
appearance of many
large retaining walls
was critical.

Project Requirements

= Present the home graciously
and provide ample guest parking.
® Maintain a "living in the
woods"” feel but complement the
formal architecture of the home.

Project Specifics

The landscape architect was
brought in when the lot was pur-
chased and was able to place the
home to achieve the client’s
goals. Due to physical limitations,
all spaces needed to be on the
same elevation as the main floor.
Another challenge was mitigating ABOVE The three-tiered fountain is symmetri-
drainage on the high side of the cal to the opposing spa. It can be enjoyed all
property and properly dispersing  year.

the water. The pool was built in ; -
fll soil, 50 engineering the walls RIGHT Views from the main rooms to the ter-

race were important to the client. This view
r was paramount.
PeiRecing: By of the bluestone patio can be seen from the
main hall down to the front entry doors.
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ABOVE The backyard ter-
race is a colorful,
functional, entertaining
environment nestled
into the wooded setting.

LEFT Elegant and formal,
the backyard environment
terminates with a curved
wooden arbor.

LEFT Before construction,
this front view of the site
reveals the cross-slope that
created a challenge

to a level landscape
appearance. After, the
front of the home is
framed by large cryptome-
ria, boxwoods and fea-
tures a Japanese maple.
The guest parking is incor-
porated to the side, but

is easily accessible from
the front door.

This project was a Grand Award winner
in PLANET’s Enviranmental impraovement
Awards program. For more information
on this program, or other services

of the Professional Landcare Network,
please call 800/395-2522 or visit
www.landcarenetwork.org.
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Trim Your Labor Gosts!

Leading landscape professionals rely on the easy-to-use, long-lasting formulation of Cutless*® Granular Landscape
Growth Regulator to reduce the labor costs associated with maintaining landscaped shrubs, hedges and groundcovers.
Plants treated with Cutless Granular require less trimming and exhibit a more compact, uniform shape.

Use Cutless Granular today... You'll love the increased profits and your customers will love the fuller and more

attractive plants. c *

For more information about Cutless Granular Landscape “tless G I
Growth Regulator, visit our web site at www.sepro.com, or ranu ar
call 1-800-419-7779. ‘ Landscape Growth Regulator
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e : e Treated Jasmine=
TSR o ; Note the enhanced blooms
. ‘V of fhe treated shrubs._

. | 4
Untreated Jasmine . - \ %A Treated Mexican Petunia— </

athelld Vo ~ E-"Untreated Mexican Petunia
s .o

LYy

Side-by-side @, T—
proven results with_am |7”
Cutless Granular.

Example below of reduced shoot growth and enhanced
bud development of the treated Jasmine on the left,
and untreated on the right.

Treated Plumbago
Untreated Plumbago

SePRO Corporation Carmel, IN 46032

“Trademark of SePRO Comorason  Aways read and follow kel
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