IMPEDE THE SEED.

WEEDS NEVER SEE THE LIGHT OF DAY.

Lurking just beneath the surface are thousands of
tiny weed seeds, threatening to ravage lawns and
established ornamentals. Fortunately, Pendulum®
preemergent herbicide stops more than 40
broadleaf and grossy weeds dead.

Pendulum is a proven performer, offering well over a decade
of unsurpassed, season-long confrol and unmatched value to
maximize your profit margins.

It's o combination that's earned Pendulum a higher

satisfaction rafing from LCOs than any other preemergent.*

To learn more about how Pendulum can make sure weeds never
see the light of day,
call 1-800-545-9525, p o
ext. T3257 or visit e
www.turffacts.com.

Always read and follow label directions.
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Back up alarm working? Check.
Coolant level OK? Check.

Hydraulic oil level 0K? Check.

Engine oil & filter? Check.

Electrical connections? Check. Battery water & charge? Check.

1 ol
Condition of wiring? Check. Fuel tank full? Check.

Safety cage intact? Check.

Control lever boots? Check.

‘ / Complete lube? Check.

Clean air filters? Check.

Tire pressure 0K? Check.

Forks locked in? Check. Tire condition? Check.

Hydraulic hoses? Check.

Broom condition 0K? Check.

Skid plates 0K? Check.

)T,
WE GHEGK IT OUT.

Reliable equipment. Fast service. Knowledgeable people.
For a store near you, call 1-800-RENT-CAT.

ww. TheCatRentalStore.com
01 terpillar
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events

WHAT, WHEN & WHERE

September 2001

18 Fall Field Day & Nursery
Tour / Georgetown, SC; 864/592-
3868

18 Turfgrass and Landscape
Management Field Day /
Riverside, CA; 909/787-4430

18-19 Turfgrass and
Landscape Field Days /
Blacksburg, VA; 540/231-5897

19 Texas Turfgrass &
Ornamentals Field Day /
Dallas, TX; 972/231-5362

19.20 Can West Show /
Vancouver, British Columbia,
Canada; 604/574-7772

21-25 ASLA Annual
Meeting & Expo / Montreal,
Canada; www.asla.org

25 ALCA Business Boot
Camp and Tech Knowledge /
Baltimore, MD; www.alca.org

25+27 Int'l Construction
and Utility Equipment
Exposition / Louisville, KY;
262/633-4500

October

1 OTF Golf Tournament /
Medina, OH; 888/683-3445

1-4 11th International
Conference on Aquatic
Invasive Species / Alexandria,
VA; 800/868-8776

3 Washington Landscape
Trade Show & Field Day /
Puyallup, WA; 425/385-3333

6 ALCA Business Boot Camp
and Tech Knowledge /
Baltimore, MD; www.alca.org

10-11 Western Nursery &
Garden Expo / Las Vegas, NV;
800/517-0391

11-14 30th NBSPA Annual
Meeting / Clearwater, FL;
703/257-0111

12-13 MTNA Horticultural
Trade Show / McMinnville, TN;
931/668-7322

16-17 Canada’s Fall Buying
Show for the Green Industry
Toronto, Canada; 905/875-1805

19.21 New Jersey Shade
Tree Federation’s Annual
Meeting and Exposition /
Cherry Hill, NJ; 732/246-3210

19-21 Grading and
Drainage - LARE Review
course / Davis, CA; 800/752-
0881

21«24 SMA Conference and
Trade Show / Fargo, ND;
701/241-1466

22.26 7th Annual Hawaii
Mid-Pacific Horticultural
Expo / Hilo, HI; 808/953-2088

2427 Southwest Turfgrass
Conference / Ruidoso, NM;
505/275-2576

MANAGEMENT

VISIT US ON THE WORLD WIDE WEB: www.landscapemanagement.net

Proud supporter of these green industry professional orgamizations:

ALLA
AN.({A.

American Nursery &
Landecpr Asaccsatnm

L4

Associated Landscape Contractors of America
150 Elden Street, Suite 270

Herndon, VA 20170

703/736-9666

www.alca.org

American Nursery & Landscape Association
1250 1 St. NW, Suite 500,

Washington, DC 20005

202/789-2900

Independent Turf and Omamental
Distributors Association
9864 E. Grand River, Suite 110, Box 326

8righton, M| 48116
810/229-9405

THE OFFICIAL PUBLICATION OF
American Society of Irrigation Consultants
P.0. Box 426
Byron, CA 94514-0426
A 925/516-1124

otF

~/

PGMS
. 4

——

Manuger's Assockition

FiTOCA
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The Irrigation Association

8260 Willow Oaks Corporate Dr. Suite 120
Fairfax, VA 22031-4513

703/573-3551

www.irrigation.org

National Arborist Association
3 Perimeter Road, Unit 1
Manchester, NH 03103
603-314-5380
www.natlarb.com

Ohio Turfgrass Foundation
1100-H Brandywine Bivd.,
PO Box 3388

Zanesville, OH 43702-3388
888/683-3445

The Outdoor Power Equipment Institute
341 South Patrick St.

Old Town Alexandria, Va. 22314
703/549-7600

opel.mow.org

Professional Grounds Management Society
720 Light Street

Baltimore, MD 21230

410/752-3318

Professional Lawn Care Assodiation of America
1000 Johnson Ferry Rd., NE, Suite C-135
Marietta, GA 30068-2112

770/971-5222

www.plcaa.org

Responsible for a Sound Environment
1156 15th St. NW, Suite 400

Washington, DC 20005

202/872-3860

Www.acpa.org/rise

Sports Turf Managers Association
1375 Rolling Hills Loop

Coundil Bluffs, 1A 51503-8552
712/366-2669; 800/323-3875
WWW,aip.com/stma

Turf and Omamental Communicators Assodiation
P.0. Box 156

New Prague, MN 56071

612/758-5811


http://www.landscapemanagement.net
http://www.asla.org
http://www.alca.org
http://www.9ka.Qrg
http://www.alca.org
http://www.irrigation.org
http://www.natlarb.com
http://www.plcaa.org
http://www.acpa.org/rise
http://www.aip.com/stma

s ) bl |
NTRODUCING THE MOST POWERFUL DIESEL
ANYONE GOULD PUT IN A PICKUP:

The new Duramax~ Diesel engine with the Allison” 1000 5-speed automatic transmission.

Both available only in Silverado” 2500HD and 3500. 300 hp, 520 Ib-ft. torque. 15,800-Ib. maximum trailering capacity.”

From Chevy." The most dependable, longest-lasting trucks on the road” 877-THE TRUCK or chevy.com/silverado

SILVERADO HD
LIKE A ROCK

dard equipped base vehicle plus driver. See The
divisions. £ 2001 GM Corp. Buckle up, America!
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©2000 Echo, Inc.



For more information, call 1-800-432-ECHO (3246)
or visit us at www.echo-usa.com.
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But no one has to know how easy ...

Sure, you had to cut around a lot of obstacles, but you did it in record time! And if
the customer’s turf looks better than ever? You did it all on a Grasshopper, and it's
never been easier. The secret is in the equipment.

No one has to know how easy mowing is with Grasshopper's front-mounted deck,
where you have the visibility to trim and mow. Or the advantages of HydraSmooth™
steering that eliminate all footwork. By all means keep mum about how you stay
comfortably in control with the Ultimate Operator Station. You complete your job
ahead of schedule and still feel renewed for the rest of the day.

If you're lucky maybe they won't notice all the comfortable legroom
you enjoy while reaching the deck under shrubs and

trees. You'll be the envy of every other

contractor if anyone finds out ...

So keep these secrets low-profile — DuraMax™ 90° FlipUp™ Deck
much like the terrain-hugging (44" to 61"). Bag, mulch or discharge
Grasshopper design — and let your using the same (44" to 72") deck.
quality of work speak for itself.

Snow removal & turf renovation
systems, PTO-driven, for no-slip RPM.

You can't even break a sweat with
maintenance so accessible and easy.

Give us a call or visit our website for details on Grasshopper's complete
line of true zero-turn (True ZT) mowers and large capacity leaf/grass
collection systems.

First to Finish...Built to Last Ask f0.r our free vnd_co on the Quick Converter Implement System, which transforms
your air-cooled or liquid-cooled Grasshopper True ZT power unit into a compact turf
renovation and snow removal system.

It's easy to finance or lease a Grasshopper! Ask for details.

YOUR NEXT MOWER

The Grasshopper Company | P.0. Box 637 | Moundridge, KS 67107 U.S.A. | Phone: 620-345-8621 I Fax: 620-345-2301
www.grasshoppermower.com 1 Ask for free video. 2001, The Grasshopper Company
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on the record

BY SUE GIBSON / EXECUTIVE EDITOR

It’s all about me!

f you're passionate about your business or
organization, read on.

Your organization may be the perfect
operating clone of your own personality,
brains and drive. You probably eat, sleep
and dream about it. Like many Green In-
dustry professionals, success is your obses-
sion. You are the organization.

So it’s easy to say it's “all about me.” After all, it’s
your business, staff and operation that has grown into a
functioning, often profitable entity. You take the credit
for success and stay awake at night worrying if things
go bad. People expect you to navigate through all the
storms.

And what's wrong with it being about me anyway,
you say? Aren't | the one who bears all the risk, carries
my employees’ burdens and handles all our customers'
fussy details? I'm the one sweating at the bank manager's
desk, making the rules and dispensing justice, shoulder-
ing the responsibility for failure. Don't I have more to
lose than anyone else?

You sure do. That's why you need to stop obsessing
about you and start thinking more about THEM. If
you've had only five minutes of quality training, you
know your customers are both external and intemal. If
you expect to be successful in 2002, they will be far
more important to your success than you.

Our 2001 State of the Industry research shows strong
demand for your services through this summer in almost
all segments of business (see page al). But some slow-
down is certain to occur as a result of the drop in corpo-
rate investment, the evaporation of many consumers’ net
worth from fallen tech stocks, and the uncertainty that
plagues us all.

It's all about them
Whether this economy moves up or down, you still need
to serve your employees and customers first. Here's why:

M Everyone’s worried about the economy, including
your employees. They need to be reassured, trained, se-
cured, challenged and encouraged to take ownership of
responsibilities. Now more than ever is the time to per-
fect your services and get your best employees on board
long-term.

B Your residential customers worry, too. If times get
tougher, you need to remind them of the value you
bring to their lives. When budgets tighten up, people’s
perceptions of value change. Look at events from their
perspective and find ways you can become indispensable
to them.

B Your commercial customers need particular atten-
tion. How can you help ease their workload or give them
more value for the same price? How can you become
their partner, rather than just their vendor? If you're a
grounds manager, ask how can you do more for less,
pare your budget or enhance the appreciation of your
Services.

You probably already know that success depends
on good relationships, in good times and in bad. You
are crucial to your organization, but it's

only by focusing on them that you'll en-

sure your organization’s future.
Contact Sue at 440/891-2729 or e-mail
at sgibson@advanstar.com
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WALKER vs Mip-MounY

A NOSE-TO-NOSE

COMPARISON

Make an honest appraisal
BEFORE... buying a Mid-Mount “2”
Riding Mower

| Those days, to the point of
confusion, the commercial riding mower
market is filled with Mid-Mount “Z"s.
Many of these machines are being sold
with empty points of price, ground speed
and overkill of horsepower—ignoring
true value to the owner.

1 To help the selection process, Walker has
| produced a Buyer’s Guide (hot off the
| press). While the Mid-Mount fits some
| mowing jobs, the Buyer’s Guide shows 10
' ways the Walker is the better choice for
. many of today’s landscaped properties.
|

|

Pick up a copy of the Buyer's Guide at
your Walker dealer or write or call for

your copy today.
Whet you Request M@W information Tl e A L pral g8
g ' <—| v/ Walker Buyer’s Guide WALKER MANUFACTURING CO.
FORT COLLINS, CO 80528
v/ Walker A Catal ]
e By (el e vt bt e (800) 279-8537 » www.walkermowers.com
P fiser Independent, Family Owned ( ompany Designing and Producing
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