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PROFESSIONAL Lurking just beneath the surface are thousands of 

tiny weed seeds, threatening to ravage lawns a n d 

established ornamentals. Fortunately, Pendulum 

preemergent herbicide stops more than 4 0 

broad leaf a n d grassy weeds dead. 

Pendulum is a proven performer, offering well over a decade 

of unsurpassed, season-long control a n d unmatched value to 

maximize your profit margins. 

It's a combination that's e a r n e d Pendulum a higher 

satisfaction rating f rom LCOs than any other preemergent* 

To learn more about how Pendulum can m a k e sure weeds never 

Always read a n d follow label directions. 

see the light of day, 

call 1 - 8 0 0 - 5 4 5 - 9 5 2 5 , 

ext. T 3 2 5 7 or visit 

www. turffacts. com. 
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I'm your heavyweight champ. 
There's no contest. 'Cause I have 
no competition. Best-in-class power. 
And towing capability to match. 

Count on us. 
Call GMC at 1-800-GMC-8782. 
Or visit www.gmc.com. 

The new SierraR 2500HD. Smart money. 

Start running new GMC* Sierra heavy-duty pickups. And the last thing you'll ever 
run into is risky business. 

You see, we offer the most powerful trucks in the %-ton and 1 -ton working world. 
That's power defined as the very best, in GVWRs' of 8,600 lbs. through 12,000 lbs. 

It's power that translates into a GCWR' of up to 22,000 lbs. That is to say, the 
absolute best trailer rating. Its new optional Vortec™ 8100 delivers more power and 
torque than our competitors' V10 gas engines. Basically, Sierra is hyperpowered 
to keep your business hypercharged. 

For true power mongers, there's the optional DURAMAX™ 6600 diesel. The 
most powerful diesel engine ever put in a pickup," teamed with an available Allison™ 
transmission to create the most capable, work-eating heavy-duty pickup ever. 

Invest in a sure thing. The new Sierra 2500HD. 

Circle No. 104 on Reader Inquiry Card 

Trucks with GVWR from 8,600 lbs. to 12,000 lbs. Excludes other GM vehicles. tWhen properly equipped; includes weight of vehicle, passengers, cargo and equipment. "Based on available horsepower. Vehicles shown with 
equipment from an independent supplier. See the Owner's Manual for information on alterations and warranties. C2001 GM Corp. All rights reserved. 

http://www.gmc.com


Switch irom Dursban 
to Talstar and get 

Longer Residual and 
Better Performance. 

Guaranteed. 
'Hey. who turned off the lights?" 

Talstar insecticides can be used just about anywhere you use Dursban/ 
Talstar® insecticides are the replacement for Dursban. But unlike Dursban, they are guaranteed" to provide long-lasting 
performance against a broad spectrum of insects, or your money back. And you can use Talstar® insecticides on lawns 
and landscape ornamentals, for perimeters and just about anywhere else you'd use Dursban. 

Talstar® insecticides are formulated with the active ingredient, bifenthrin, a low-dose 
pyrethroid, which contains no alpha-cyano group. That means they are also less likely 
to cause the skin irritation experienced with other pyrethroids, and won't cause 
throat irritation. Plus, they're easy to handle and at label rates, are odor-free. 

For more information, contact your FMC authorized distributor, _ . _ 
call 1-800-321-1FMC, or visit us at www.fmc-apgspec.com. x ^ J f ^ ^ ^ _ 

, . c ^ n r .1 i. r j . .. p i A f l ^ i ©2001 FMC Corporation. The FMC* logo and 
S e e G u a r a n t e e P r o g r a m G u i d e l i n e s for detai ls. | | | | ^ T a l s t a r a r e r eg j s t e r ed t r a d e m a r k s of ™ c Corporation. 

This g u a r a n t e e does not a p p l y to termit ic ide products. • I V I V i « 'Dursban is a trademark of Dow AgroSciences. 
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BY SUE GIBSON PORTER / EXECUTIVE EDITOR 

Act now to keep America strong 

Even before the terrorists struck on Sep-
tember 11th, America's economy was 
taking a troubling turn. Add to that 
new fears of a disturbed, grieving nation 
and you have a recipe that can poten-
tially weaken our economy even more. 
Those fears are your enemy because 

they threaten your operations now and in 2002, and they 
also threaten the strength of our nation's business. 

Take action now 
What can you do? First, take time immediately to assess 
your situation. Look at your current and future finances, 
customer situations, supply line, employees and opera-
tions. Where is your business going through the end of 
2001 and what are your customers saying about next year? 

It's so easy to imagine those customers still ordering 
services without a second thought, but Americans are 
now a more thoughtful people and each expenditure will 
get questioned in these precarious times. Don't be sur-
prised to see maintenance budget reductions, project post-
ponements or service schedule adjustments. Don't be 
shocked if office buildings have more vacancies, home-
owners opt for basic over high-end packages or grounds 
renovation plans get simplified. 

Instead, be prepared. The greatest danger to this indus-
try and to individual organizations is letting fear immobi-
lize you. Remember the Chinese proverb that says, "Cus-
tomers are treasure, goods are but straw." Now is the time 
to be proactive, contact every customer and find out what 
you need to do to cement that relationship and get 2002 
business commitments. 

You may need to adjust pricing, offer new packages or 
even add non-landscape services to keep their business. 
You may need to slash expenses, drop unprofitable ser-

vices or increase investments in equipment or customer 
service training. 

The key is to make your organization as strong as pos-
sible going into this new economic climate, strengthening 
those precious customer relationships and contributing as 
much as possible to keeping this great economy rolling. 
You can't be complacent any more. 

We're responding, too 
What are we doing at Landscape Management? We also be-
lieve our nation's strength is her freedoms and her economy 
and we're dedicating ourselves to helping you make your 
organizations stronger. Watch each issue and our Web site 
(www.landscapemanagement.net) for new ideas on how 
to operate smarter, build customer loyalty, trim costs and 
develop dependable employees. You can start this month 
on page 15 and in more detail on our Web site. 

We know you're competitive, but this is one time 
when our industry must pull together, share ideas and 
proudly proclaim the value of its work. You can help by 
sending us your questions, ideas and comments. We'll 
share them in our pages and 
on the Web. Each idea 
you share may help 
our industry become 
stronger and by im-
plication, our won-
derful American way 
of doing business. 

Contact Sue at 
440/891-2729 
or e-mail at 
sgibson@ad-
vanstar.com 

The greatest danger to this industry 
and to individual organizations is letting 

fear immobilize you. 

http://www.landscapemanagement.net




When it comes to trimmers, Echo sets the standard for quality, 
durability and power. With a state-of-the-art design and 
powerful features like a vibration reduction system, ergonomic 
controls and a world-class two-stroke engine, Echo trimmers 
deliver outstanding performance - every hard-working day. 
Echo trimmers. We made them the best. You made them #1. 

The longest running, hardest working, most powerful outdoor 
power equipment in the landscaping business! 

For more information, call 1-800-432-ECH0 (3246) 
or visit us at www.echo-usa.com. 

JLECHD 
The Pre Performance Team 

Circle No. 106 on Reader Inquiry Card 
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The thing practically crawls up walls. 
This may very well be the most versatile tractor 
line on the globe. To be versatile, you've got 
to do two things first: be agile and be user-
friendly. Lots of old guard tractors are so big and 
clunky that they're hard to maneuver. Yes, they're 
durable, but difficult. Options can cost you. 

Carraro tractors offer a unique array of 
ergonomic and operational functions built in, and 
are engineered for simplicity, comfort and 
increased return on investment. 

A patented system called "Actio' in all 
Carraro tractors lets the chassis articulate to all 
terrain types and each wheel independently grips 

the ground for superior balance and stability. 
The center of gravity is so low that it virtually 
hugs the turf. Each wheel being the same size 
means you get equal ground pressure on ail 4 
wheels, all the time. 

Other neat features include a completely 
reversible seat and control system that changes 
direction in seconds, loads of attachments that 
mount front, back and even on top, as well as 
powerful, yet fuel minimizing, engines that 
help keep operations costs down. 

Recently, Carraro was honored in the 
"Best of Specialized" category in the 
international Tractor of the Year competition. 
So you know quality and engineering are high 
priorities at Carraro as well as value pricing. 

Call us for our free video and more details. 
Circle No. 107 on Reader Inquiry Card 
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Breaking barriers to better turf. 

Redexim Charterhouse Inc. 
950 Sathers Drive 
Plttston Township, PA 18640 
1-800-597-5664 
Tel: 570-602-3058 
Fax: 570-602-3060 
www.redexlm.com 
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JASON STAHL / MANAGING EDITOR 

The show m u s t g o o n 

Where were you when Amer-
ica was attacked on Septem-
ber 11, 2001? Most of you 
were probably well into 
starting your busy day, taking 
care of your commercial and 
residential accounts. Chances 

are that once you found out about the planes crashing 
into the World Trade Center and the Pentagon, you 
went on to do more important things, like calling 
loved ones to make sure they were unharmed. Some 
of you may have even gone home to hug your chil-
dren. I know I did. 

You'll never forget where you were when the news 
hit, though. 

"I was at a meeting when it happened," says Bruce 
Allentuck, president of Allentuck Landscaping, 
Gaithersburg, MD. "Our production staff kept work-
ing, but half our office staff went home. The next day 
we received no calls whatsoever, and we didn't call 
anyone." 

"We had crews down to the general area around 
the Pentagon, so we of course pulled them right back 
out of there," he adds. 

There were some who were even closer to the 
disaster, literally a couple miles away. Matt Smoot, 
project director for the The Brickman Group, Alexan-
dria, MD, was on the 13th floor of his office building 
watching the disaster in New York unfold on television 
with fellow employees. 

"My boss heard a plane and said, 'Oh, that sounds 
awful loud,'" Smoot says. "I ran to the other side of the 
building, thinking nothing was going to happen, and 
that's when I saw the plane. It was barreling toward 
the ground, and then I saw a fireball." 

Smoot then says that a couple of F-l 6 fighter jets 
flew over their building, making a "huge noise." Every-

one started making phone calls to find out what hap-
pened, some to crews who were out working. The 
property yard, Smoot said, is only one-quarter of a 
mile from the Pentagon. 

"They had all those streets closed," Smoot says. 
"We told our crews to stay and wait to see what hap-
pened. It turns out we had to leave everything, includ-
ing equipment and trucks, right where it was." 

What happened the next day was probably what 
happened in landscape, lawn and grounds crews across 
the country. The crews simply picked up their equip-
ment and proceeded as normal to finish their jobs. It's 
not surprising, given that people in the Green Industry 
are some of the hardest working around. It would have 
been nice to take a week off like the NFL players did, 
stating "our hearts just wouldn't be in the game," but 
let's face it, the show must go on, and that means tak-
ing care of our customers as well as we can. 

As Smoot says of his employees, "Everyone seemed 
to be intrinsically motivated, and nobody appeared to 
be nervous or scared about going 
to work. Everyone seemed to 
gain a greater appreciation of our 
country, and how lucky we are to 
work every day." 

A commercial customer 
recently called Smoot to re-
quest changing his flower 
colors to red, white and blue. 
If that doesn't make you feel 
proud to work, nothing will. 

Contact Jason at 440/891-2623 or 
e-mail at jstahl@advanstar.com 

The show ITIUSt go on, and that 
care of our customers as 

means taking ™ 
well as we can. w 
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