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BY LARRY IORII / GUEST COLUMNIST 

I gained more practical information at 
my networking meeting than at any Other 

event I've ever attended. 

Come over to my place 
f you want to learn a lot of useful informa 
tion that you can use in your company, 
hold a meeting. It's as simple as opening 
your home or business for your nome or Dus iness ior an evening to a 
group of local competitors. Last year, I 
held my first networking meeting. This 
year, I hosted two. 

my case, I organized it for local branch members 
of the Profes-
sional Grounds 
Management So-
ciety (PGMS). 
The meeting 
was designed to 
gather informa-
tion I couldn't 
get at tradi-
tional confer-
ences. I think 
it worked 
great. I've at-
tended local, 
regional and 
national con-
ferences for 
25 years, 
but I can 
say without 

a doubt I gained more practical information during the 
two or three hours my meeting took than during any 
other event I've ever attended. 

How to get started 
I mailed a simple notice to all the PGMS branch mem-
bers, suggesting possible discussion topics. My flyer in-
vited them to "open up" and share information. We 
then had an informal gathering at my house, complete 
with favorite local foods. i favorite local foods. 

The two meetings I've held so tar were overwhelm-
ing successes, probably because everyone was eager to 
trade information. Once the guests arrived, I handed 
them a form listing all the discussion topics and let 
them pick five. 

Each discussion group split up into a separate room 
in my house. Every half hour, guests rotated to a differ-
ent room to discuss a different topic or the original one. 

During the rest of last year, owners and key employ-
ees who had attended the meetings continued to thank 
me for having such a useful gathering. Many competitors 
got to know each other better and established better ties 
by trading information. 

— The author owns and operates Down to 
Earth Inc., a landscape firm in Wilmington, DE. He can 

be reached at 302/654-8113. 

Larry lorii sent this letter to PGMS branch members inviting them to a net-
working meeting. Copying this format will be helpful to you when you de-
cide to hold your own meeting. 

my way 



Three sure signs of weed control 

Featuring Chaser® Ultra, the 
newest member of the latest 
generation of three-way herbicides 
• A family of superior cool or warm season performers 

that control broadleaf weeds such as dandelion, 
clover, chickweed, plantain, oxalis and spurge 

• Chaser® Ultra, made from the amines of Clopyralid, 
MCPA and Dichloroprop-p, is also effective on a broad 
spectrum of other weeds that are much harder to 
control such as ground ivy and Canada thistle 

www.uhsonline.com 

• Chaser® Ultra is not made with 2AD and because it 
does not contain Dicamba, it's better for use around 
shallow-rooted ornamental plants and trees 

• Chaser and Chaser 2 Amine are economical Triclopyr 
and 2,4-D formulations with excellent turf safety and 
superior control of hard-to-kill weeds 

• Use Chaser in cooler weather such as the spring and 
fall and Chaser 2 Amine when days are warmer for 
year-round control , _ _ . , . _ y Circle No. 125 on Reader Inquiry Card 

t i United 
Wd v t Horticultural Supply 

http://www.uhsonline.com


PROVEN 
PERFORMANCE 

Creeping Bentgrass 

KENTUCKY BlUtGRASS 

KENTUCKY B L U E G R A S S 

These are just a few of the top names from more than a hundred seed varieties that United Horticultural Supply 
has to offer the turf professional. No other seed marketing and distribution company has as many top quality seed 
products to offer in all categories and is able to serve every level of customer requirement. 

Our list includes the most elite varieties for the world's best golf courses to general 
reclamation needs for customers in golf course and sports turf management, 
professional lawn care, landscape contracting, commercial turf and sod production. 

Many of these seed varieties are included in blends and mixtures to meet local 
climatic and use requirements and feature pure seed of the highest genetic quality. 

For more information and a copy of our Seed Specification Guide, 
contact your local sales representative or see our web site 

W W W . U H S O N L I N E . C O M 

http://WWW.UHSONLINE.COM
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NEWS YOU CAN USE 

Companies b id for 
Aventis Biotech 
LONDON — Aventis has nar-
rowed the list of potential buyers 
of its agrochemical division, 
CropScience, down to German 
companies BASF and Bayer and 
U.S.-based Dow Chemical. 

Bayer revenues 
exceed $10 mill ion 
PITTSBURGH, PA — Pittsburgh-
based Bayer reported a 13.6% 
increase in sales to $10.1 billion 
for 2000. This is the first time the 
company achieved revenues 
exceeding $10 billion. Earnings 
were also higher as after-tax 
profits rose 32% to $202 million. 

Oyler resigns f rom 
U.S. Lawns 
CALABASAS, CA — Thomas Oyler 
resigned as president of U.S. 
Lawns (USL), the franchise land-
scape maintenance company he 
founded in 1986 and sold 10 
years later to Environmental 
Industries (Ell). Burton Sperber, 
CEO of Ell, said that Ken 
Hutcheson, USL vice president of 
marketing, would assume addi-
tional responsibilities as general 
manager of USL. 

McGinnis Farms 
Has new name 
MOLINE, IL — Deere & Company 
announced that McGinnis Farms, 
Inc., its recently acquired wholly 
owned subsidiary headquartered 
in Alpharetta, GA, is changing its 
name to John Deere Landscapes. 

continued on page 16 

Recession? What recession? 
Busy as ever, Green Industry pros find talk of 
economic slowdown laughable 
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B Y J A S O N S T A H L 

If you want to give Marty Grunder's 
crew a good laugh, he suggests you tell 
them the economy is slowing down. 

Grunder, owner and president of Grunder 
Landscaping Co., Dayton, OH, says his 
crews are as busy as they've ever been de-
spite talk of an economic slowdown. 

"Our sales are $100,000 higher than 
they were last year, and our backlog is the 
same, too," Grunder says. "We have three 
large projects we're working on right now, 
and if they come through, we'll have a 
record year." 

Grunder says he feels his company, which 
grossed $2.4 million last year and handles a lot 
of high-end residential accounts, can stand up 
to tough economic times better than a com-
pany that does primarily commercial work. 
"Most of our residential clients have a com-
bined gross income of $200,000, so even if 
they take a little hit, they're still not going to 
cut their own grass. Their prize possession is 
their home." 

Jim Cam-
panella, owner of 
The Lawn Dawg, 
Hudson, NH, 
says his company 
is behind where it 
wants to be this 
year, but it has 
nothing to do 
with the econ-
omy. "We've 
been trying to sell 
lawn care over 
the last two 

months with snow on the ground," he 
says. 

Still, he says his company is up 44% 
over last year and has had record sales 
over the last couple weeks in April due to 
rising temperatures. He's doubled Lawn 
Dawg's business every year since he 
started five years ago, and he expects the 
same this year with projected revenues of 
$3.3 million. 

Rene West, president of Executive 
Landscaping, Pensacola, FL, says new resi-
dential installations are down slightly. In 
fact, his overall business is down in the first 
quarter. But he expects a better second 
quarter for his company, which grossed 
$2.7 million last year and has already sold 
$1.8 million this year. 

Most of the maintenance work Total 
Landscape, St. Louis, MO, handles is for 
commercial properties, not expensive 
homes. Still, times are good. "We haven't 

continued on page 16 

INDUSTRY SNAPSHOT 

Here's where some landscape and lawn companies' revenues 
stand so far this year compared to last: 
Custom Lawn Care 8< Landscaping, Washington 
Court House, OH +30% 
Allentuck Landscaping, Gaithersburg, MD +12% 
Raymond Brothers Landscaping, Hillsdale, NJ +15% 
Beebe Landscape Services, East Windsor, CT +10-15% 
Summer Rain, Margate, FL +15-20% 
Joyce Landscaping, Marston's Mills, MA +20% 
Four Square Landscaping, Dallas, TX +20% 
Landscape Images, New Orleans, LA +15% 



industry almanac 
continued from page 15 

"This name change allows us 
to create a larger vision of what 
John Deere Landscapes will 
become," said John Jenkins, pres-
ident of the Worldwide 
Commercial and Consumer 
Equipment Division. "Instead of 
serving just regional markets, 
John Deere Landscapes aspires to 
become a national supplier of 
products and services." 

DuPont w i thdraws 
Benlate 
WILMINGTON, DE — DuPont 
announced that by the end of this 
year, it will stop selling the fungi-
cide Benlate. On the market for 33 
years, Benlate's been been criti-
cized as a health risk. DuPont cited 
high legal costs for its decision. 

Lesco reports d rop 
in net sales 
STRONGSVILLE, OH — Lesco, Inc. 
reported that first quarter net 
sales were down 8.3% compared 
to last year. The company said 
the drop in sales was due to a 
late spring over the northern 
two-thirds of the country, a 
severe drought in Florida and an 
increase in costs. For 2001, the 
company said it believes it will be 
able to report higher earnings 
than last year because of an 
increased presence in stores and 
a rebound in sales growth due to 
normal weather patterns. 

PLCAA Day on the 
Hill dead l ine nears 
MARIETTA, GA — Don't forget to 
sign up for PLCAA's 12th Annual 
Legislative Day on the Hill by 
June 29! Hotel reservations must 
be made by June 22. Contact 
PLCAA at 800/458-3466. 

continued from page 15 

had to seek ou t commercial contracts be-

cause they've been just falling in our lap," 

owner Bob Franey says. 

Franey is on target to reach the $2 mil-

lion mark this year, which would be an 

18% increase over last year. His average 

installation sale is u p 30%. "People are buy-

ing more jobs, and bigger jobs," he says. 

Despite talk of a sour economy, he decided 

to push water features this year, and so far 

his decision was a smart one — he 's sold 

ten valued from $14,000 to $20,000. 

O n e word of caution comes from Bob 

Smart, owner of Yard Smart, Olmsted 

O M I S S I O N 

In the May issue of Landscape 

Management, the first page of the 

article entitled, "Managing Diseases, " 

was omitted. We regret the error. Go 

to www.landscapemanagement.net 

to read the article in its entirety. 

Falls, O H . "Everyone needs to remember 

that, w h e n a recession hits, we ' re usually 

the last industry to slow down and the last 

to get going again," he says. 

W H A T D O YOU B U Y ? 

LM survey respondents who buy: 

One or more (net) 38% 

Seeding equipment 23% 

Large skid-steer loaders . . . . J3% 

Front-end loaders 12% 

Backhoes 7% 

Tree planting equipment 6% 

Trenchers/vibratory plows . . . 6% 

Mini skid-steer loaders 5% 

Mechanized graders 2% 

Articulated units 1% 

Other 6% 

(SOURCE: LM 2000 SURVEY) 

People 6t 
companies 
The J.R. Simplot Com-
pany's Turf and Horti-
culture Group named Hi-
romi Yanagisawa vice 

president 
and general 
manager of 
its newly cre-
ated Inter-

national division. 

The Evergreen Founda-
tion's Board of Directors 
recently expanded with 
the addition of John 
Deere's Bill Klutho and 
Aquatrols' Demie Moore. 

Yazoo/Kees Power 
Equipment named Bob 
Morgan sales manager. 

ProSource One named 
Brad Boroughs turf 
representative in the 
Texas market, David 
Auchter vegetation 
management represen-
tative in Minnesota, 
and Jennifer Smith or-
namental sales repre-
sentative in the South 
Central Turf & Orna-
mental market. 

Becker Underwood 
promoted 
John 
Walther to 
national 
accounts 
manager and 
Mike Sher-
man to 
business de-
velopment 
manager. The 
company also 
hired Wally 
Boilek as 
national 
accounts manager. 

http://www.landscapemanagement.net


The new R-Series R030 All Surface Loader is a small 
machine with big-time performance. Its specially designed 
rubber tracks and light weight allow you to work on 
manicured lawns with minimal surface disturbance. 

About the same size as an ATV, the R030 works wonders 
in small backyards and also fits in the back of a pick-up*. 
With a 31.5 hp Cat* diesel engine and hydrostatic drive, you 
get plenty of smooth, reliable power. 

RQ30 Brief Specs: •Always check the load capacity 
and local laws before hauling in 
this manner. 

Made in USA 

ASV, Inc. 
Grand Rapids, MN 

A Caterpillar Affiliate 
800.346.5954 • www.asvi.com 

R-Series dealerships are still available 
in some areas. Contact ASV for details. 

Circle No. 109 on Reader Inquiry Card 

http://www.asvi.com
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Landscape Management, Golfdom, 
Turfgrass Trends win 17 TOCA awards 
PHOENIX, AZ — The Advanstar Landscape 
Group collected 17 national Turf & Orna-
mental Communicators Association 
(TOCA) awards at the organization's an-
nual meeting held here last month. 

Landscape Management won six awards, 
including firsts for senior editor Ron Hall, 
managing editor Jason Stahl and associate 
publisher/executive editor Sue Gibson as 

Hardscape and edging galore...fill 
the pages of Oly-Ola Sales' "Bric-Edg 

Paver Restraints, the 
Only Serious Choice" 
and "Oly-Ola Edgings, 
the Only Serious 
Choice" catalogs. The 
catalog on pavers 
contains information 
on Bric-Edg's design, 
features and installa-
tion options, while 
the catalog on edg-
ings contains 
scannable drawings 

along with detailed product descrip-
tions of Oly-Ola round top and low 
profile landscape edgings. For a free 
catalog contact Oly-Ola Sales, Inc. at 
800/334-4647 or visit www.olyola.com. 

Scores of hand-held outdoor power 
equipment...can be found in Red-
Max's 2001 catalog. The full color, 20-
page catalog contains photos and com-
plete specifications for each RedMax 

well as merits for the entire staff. Senior 
graphic designer Jeff Landis also collected a 
first for TurfGrass Trends. Landscape Man-
agement's sister publication, Golfdom, won 
10 editorial and design awards, including 
firsts for Larry Aylward, Frank Andorka and 
Lisa Lehman as well as merit awards for Pat 
Jones, Kim Traum, Lisa Bodnar, Frank An-
dorka and Larry Aylward. 

string trimmer, blower, hedge trimmer, 
reciprocator, edger, auger, drill, 
sweeper, chain saw and pole saw. A 
chart in the back is a quick guide to the 
accessories available for each tool. For a 
free copy, contact RedMax, a division of 
Komatsu Zenoah America Inc., 4344 
Shackleford Rd., Suite 500, Norcross, GA 
30093 or call 800/291-8251 ext. 213 or 
visit www.redmax.com. 

Manage property better...with ACRT, 
Inc.'s Green Resource Manager for Win-
dows software package. It lets facilities 
managers track and manage every 
plant, fixture, piece of furniture and 
building with just a click of a mouse. 
Organize inventory data, map and view 
your entire property, schedule and 
track vegetation and hardscape main-
tenance, produce management reports 
and access work histories. For a free 
demonstration copy contact ACRT, Inc., 
P.O. Box 401, Cuyahoga Falls, OH 
44221-0401 or call 800/622-2562 or visit 
www.acrtinc.com. 

In all, the group 
won 17 out of the 29 
editorial and design 
awards for commercial 
publications. 

"Although we've 
been honored to win 
many TOCA awards in 
the past, we're serious 
about constantly im-
proving Landscape 
Management," Gibson 
said. "We believe one 
way to measure our 
progress is in profes-
sional awards programs 
like this one. That 
we've one several 
awards this year, against 
many worthy competi-
tors, is a positive statement about our efforts 
and the professionalism of our staff." 

Scotts goes West 
MARYSVILLE, OH — Scotts Lawn Care 
expanded westward by acquiring Chicago-
based Liqui-Green in May and the lawn, 
shrub and tree business of Northern 
Lawns, Omaha, NB. Mark Long, vice 
president Scotts Lawn Service, said Liqui-
Green's six Chicago-area locations will be 
absorbed into Scotts' three branches. 
Scotts will also be franchisor for Liqui-
Green's franchise locations. Regarding 
Northern Lawns, 21-year owner Dale 
Amstutz will stay on through early sum-
mer to help with the transition. In recent 
months, Scotts also acquired Green 
Valley, Kansas City, KS, and the lawn 
application business of Munie Outdoor 
Services, St. Louis, MO. 
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On turfI on ornamentals, on edible fruit trees, 

EAGLE; one of the best systemic fungicides available for turf and ornamentals, now is labeled 
for edible fruit trees. 

EAGLE controls important turf diseases like Brown Patch and Spring Dead Spot, as well as 
ornamental diseases like Powdery Mildew, Scab, Rust and Leaf Spot. 

EAGLE has been tested on popular landscape ornamental plants, and is labeled for use on 
over 100 species, including crabapples, dogwood, roses, apples, apricots, cherries, peaches, 
plums, and grapes. Now a single, cost-effective product controls disease on turf, ornamentals and 
backyard fruit trees. 

EAGLE fungicide. The one and only. 1 

n n U M n Agricultural Chemicals Department 
" J l " 1 - ; m m 100 Independence Mall West / Philadelphia, PA 19106 
I M H H S ^ J 1-800-987-0467 / www.rohmhaas.com 
O 1999 Rohm and Haas. ALWAYS READ AND FOLLOW LABEL DIRECTIONS. Eagle isa registered trademark of Rohm and Haas Company. T-O-312 12/99 
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It's amazing what can be built when you start with the right foundation. 

We've found dirt, rock and grass are the best ones for great equipment. (Not abstract ideas 
or academic research alone.) 

We look at what jobs needs to be done. Take field trips. See the problems and imagine solutions. 

After the prototypes are made, every machine is operated for thousands of hours of tests in the 
most punishing environments. And goes through even tougher tests: Customer feedback sessions. 

All before they wear the name John Deere. 

(Computer-aided design is used and the latest in manufacturing techniques. But what leads to 
the most patents is simply meeting a natural need.) 

SUPERIOR 
TRACTIVE FORCE 

'Total capacity 6x4 Diesel. Includes 200 Lb. 
Passenger and maximum box capacity. 

FAST IMPLEMENT ATTACHMENT AND DETACHMENT 

UP TO 
1400 LB. 

PAYL0AD* 

W W W . J O H N D E E R E . C O M 

http://www.JohnDeere.com

