
^ Holey Moley HydroPlanter 

1m reports 

ATI Corp.'s GK-4866 grapple kit • 

BRISCO, INC. 
8OO-IF-YOU-DIG 
briscoinc@aol.com 
Eliminate the hand work of dig-
ging with the DynaDigger by 
Brisco, Swannanoa, NC. Company 
claims it can dig a seven-ft. tree or 
shrub out of the ground in about 
two minutes. It weighs 43 lbs. and 
is 32 in. long before adding 18-, 
24- or 30-in. blade. Unit is pow-
ered by a two-stroke engine dri-
ving a piston rod to which the de-
tachable blade is attached. Driving 
rod moves up and down just 3/8 
in., allowing blade to slice into the 
ground cleanly and quickly. 
Cirde #260 

EXTRACTOR 
509/725-8443 
www.extractor@farmrc.org 
The Extractor from Extractor CDM, 
Davenport, WA, mounts on a trac-
tor or backhoe with three- or four-
pt. hitch to dig out trees. Several 
horizontally spaced tines pass 
through and under the root struc-
ture to minimize damage to roots. 
The machine then lifts the plant so 
a larger proportion of the periph-
eral roots remain intact. 
Cirde #261 

FOSTER MANUFACTURING 
262/633-7073 
www.fostermfgcorp.com 
The HaulZall line of powered carts 
carry all kinds of plants and plant-
ing material. Made by Foster, 
Racine, Wl, they come in flatbed 
and dump configurations and are 
propelled by dependable hydraulic 
drive. HaulZall carts can carry 800-
Ib. loads up a 20-degree slope. 
Circle #262 

GEMPLER'S 
800/382-8473 
www.gemplers.com 
Know where you've been planting 
— and keep others out of the way 
with high-visibility outdoor-grade 
vinyl stake flags from Gempler's, 
Belleville, Wl. Company offers flags 
in a dozen colors, including clear or 
fluorescent pink, green and or-
ange. All are made of 4-mil. vinyl 
and are on 15.5-gauge steel wire. 
They are available in a variety of 
lengths, packed in bundles of 100. 
Circle #263 

HOLEY MOLEY 
877/327-7782 
www.holeymoleyhydrotools.com 
Plant bulbs, ornamentals and even 
fence posts fast with the Holey 
Moley Hydro Tool line from Snake 
River Tool Co., Lewiston, ID. The 
tools come in three versions: Hy-
droPlanter (pictured), HydroDigger 
and HydroBore, all of which use as 
little as 15 psi water pressure. The 
planter digs the hole, moistens 
ground and lets water seep to plant 
roots. The digger can dig a four-ft. 
hole in 40 seconds. The HydroBore 
digs holes horizontally under exist-
ing drives or walks, perfect for in-
stalling irrigation or electric lines. 
Circle #264 

LEBANON TURF PRODUCTS 
800/233-0628 
www.lebturf.com 
To perk up iron-deficient plants, 
look into Perk from Lebanon Turf, 
Lebanon, PA. It is a 4-0-10 fertil-
izer with 10% iron humate for 
chlorotic plants. It also contains at 
least 2% manganese and 8% sul-
fur. If weeds are the problem, use 
Professional Preen, a pre-emer-
gent product for handling weeds 
in ornamentals, shrub beds, tree 
saucers and other mulched areas. 
Preen is a trifluralin and isoxaben 
granular product on a high-density 
dust-free carrier. It comes in 20-lb. 
packages and can be applied with 
most shakers and impeller-driven 
broadcast spreaders. 
Circle #265 

LITTLE WONDER 
877/596-6337 
www.littlewonder.com 
Keep hedged areas around planti-
ngs shipshape with the single-
edged, gas powered trimmers 
from Little Wonder, Southampton, 
PA. Units have either 30- or 42-in. 
blades featuring double-recipro-
cating action. They're powered by 
a 21.2cc engine with electronic ig-
nition and primer bulb carburetor. 
Circle #266 

RANSOMES 
CUSHMAN RYAN 
800/228-4444 
Move plants, bedding and up to 
2,200 lbs. of other cargo conve-
niently with the flatbed/box from 
Cushman Turf Care, Lincoln, NB. 
The dump box has an automatic 
tailgate release and latch. When 
the hydraulically-operated dump 
box is raised, the tailgate re-
leases. Lower it, and tailgate 
closes and latches shut, all from 
the driver's seat. 
Circle #267 

VERMEER 
641/628-3141 
www.vermeermfg.com 
Designed for large volume wood 
and yard waste disposal, waste 
reduction and recycling tasks, the 
TG800 tub grinder from Ver-
meer, Pella, IA, chews up organic 
material. Electronic fuel-injected, 
twin turbo-charged and after-
cooled Caterpillar 3412E delivers 
800 hp into a gear-reduction, 
transmission-driven hammer mill. 
The high-efficiency, microproces-
sor-controlled transmission lets 
the grinder deliver maximum 
torque with minimum hammer 
mill wear. 
Circle #268 

mailto:briscoinc@aol.com
mailto:ww.extractor@farmrc.org
http://www.fostermfgcorp.com
http://www.gemplers.com
http://www.holeymoleyhydrotools.com
http://www.lebturf.com
http://www.littlewonder.com
http://www.vermeermfg.com


BY BALAKRISHNA RAO 

Suspicious browning 
A 50-ft.-tall ash tree has been cut to 15 
ft. to allow more light to reach a neigh-
bor's vegetable garden. The plant now 
has five large branches growing from 
the cut end. The leaves of the branches 
on the neighbor's side are turning 
brown and are declining. Any idea 
what might be wrong? 

— CANADA 

The problem may be site related. Study 
the plant and evaluate the pattern of 
browning and decline. Study the foliar 
symptoms, distortion and/or discoloration. 
Since the branches on the neighbor's side 
are the ones showing browning, the prob-
lem is probably coming from that side. 
Check for possible root injuries on that 
side of the tree, possibly from the use of 
certain herbicides. The new growth pro-
duced from the cut end might have in-
creased shading on the neighbor's garden. 
Consider the possibility of borer insect ac-
tivity as a cause of the decline. Look for 
frass or small holes on trunk and branches, 
and provide treatment as needed. 

Bayleton qranular vs. 
Bayleton WP 
We're seeing red thread and dollar spot 
diseases in many of our properties. 
We've used Bayleton WP fungicide in 
the past and are currently using it. How 
good is the Bayleton granular formula-
tion compared to the Bayleton WP for-
mulation, and which would better man-
age these diseases? 

— Ml 

Bayleton fungicide performs better when 

used as a preventive treatment. Results 
may vary when used as a curative treat-
ment, or after the disease begins to show. 

If the disease is severe, consider using 
other fungicides such as Banner MAXX, 
Cleary's 3336 or Rubigan to manage the 
existing disease activity. Lawns showing se-
vere disease pressure may require over-
seeding to fill the empty spots. Consider 
using resistant varieties where feasible. 
Even with this approach, recognize that 
many diseases are difficult to manage after 
they begin to establish. The best approach 
is to provide preventive treatments on 
lawns with long histories of disease. Also, 
reduce stress and improve plant health 
through proper watering, fertilizing and 
pest management as needed. 

Both red thread and dollar spot disease 
activity can often be managed by improv-
ing cultural practices. Reports indicate that 
the application of 1/2 lb. of fertilizer/1,000 
sq. ft. helps mask disease scars. 

New lawn woes 
I'm a landscape professional who 
installed a new lawn with poor results. 
There were many empty spaces and 
weeds. The first spring, we treated the 
lawn with fertilizer and a pre-emergent 
for crabgrass. Almost one year later, 
the owner asked us to fix the lawn, but 
we told him it's better to overseed 
after Labor Day. He insisted he wanted 
the lawn to look good that spring. We 
seeded using all bluegrass. In the front, 
we applied topsoil, verticut it and seed-
ed it. That grass is growing nicely. 
However, the same certified seed mix 
we used in the back didn't germinate 
well at all. Why? Did the residual from 

the pre-emergent affect the seeding? 
The only difference in the backyard is 
that we didn't add any additional soil 
when seeding. The owner irrigated the 
lawn. 

— OH 

Several factors may be responsible. The 
pre-emergent's residual might have con-
tributed to some degree. You said you ver-
ticut it and added topsoil in the front. Both 
of these practices provide optimal soil-seed 
contact for germination and contribute to 
rapid establishment. Also, reports indicate 
that verticut lawns can be seeded if pre-
emergent herbicides have been applied. 

In the back, you said topsoil wasn't ap-
plied. This probably contributed to the 
poor germination and establishment, par-
ticularly if the verticutting didn't provide 
good soil-seed contact. Also, back lawns 
often have different growing conditions 
than front lawns, including soil pH, shad-
ing and irrigation. Kentucky bluegrass isn't 
tolerant of extremes of acidity or alkalinity, 
and does best when soil pH is 6 to 7. It also 
isn't tolerant of shading and requires moist 
conditions for germination and establish-
ment, which is slower than ryegrasses' and 
fescues' germination and establishment. 

Kentucky bluegrass lawns are difficult 
to establish. It may take at least two grow-
ing seasons before the lawn has acceptable 
density. If you decide to reseed, wait until 
fall. There's no need to 
apply new topsoil if 
you use a 
slicer/seeder and 
good soil-seed con-
tact occurs. 

Manager of Research and Technical Development for the Davey Tree Expert Co., Kent, Ohio 
SEND YOUR QUESTIONS TO: "Ask the Expert" Landscape Management; 7500 Old Oak Blvd.; Cleveland, OH 44130, 

or email: sgibson@advanstar.com. Please allow two to three months for an answer to appear. 
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Professional Grounds 
Management 

Society 

®jp9g 

privileges. The benefits 
of PGMS membership including helping you become 

more effective and efficient. Why go it alone, when 
there's over 80 years of expert help available? 
Comprised of on-staff grounds managers and 

independent contractors, PGMS is the #1 broad-based 
professional grounds management organization in the 

United States. So far, the only thing missing is you! 

Members nationwide agree: 
PGMS provides the greatest professional 
networking opportunity for grounds professionals. 

What are you waiting for? 
For more information about beginning your 
membership, fill out the form below and mail 
today. Or save time and FAX us: 
1-410-752-8295. Isn't it about time? 

Mail to: PGMS 
720 Light St., Baltimore, MD 21230 
Phone: 410-752-3318 • Fax: 410-752-8295 
Email: PGMS@assnhqtrs.com 
Name (please print) 

Organization 

Street Address 

City _State_ -Zip_ 

Phone ( ) . . Fax ( ) 

Membership 
Has Its 

Privileges. 
Professional Grounds 
Management Society (PGMS) 
invites you to join its ranks and 
start benefitting from 
membership in a professional 
organization dedicated to 
assisting individual managers. 
We've been growing since 1911, 
helping to strengthen the 
educational and economic 
advancement of professional 
managers nationwide. 

Iriternet/E-Mail Address. 

• Local branch meetings 
• Bi-monthly newsletter 
• Membership card and certificate, 

entitling you to discounts on rental 
cars, books and videos 

• Certified Grounds Manager and 
Groundskeeper Certification programs 

• Training manuals 
• Who's Who in Grounds 

Management membership directory 
• Information clearinghouse 
• Customized list of courses offered 

by ICS Learning Systems, the 
nation's leader in distance 
education 

• Annual conference and Green 
Industry Expo 

mailto:PGMS@assnhqtrs.com


Contact 
Subscribe 

ANSTAR 

^ o m e 

Search the classified section for 
recruitment, products, and services 
• Click into our searchable Archives 

to find past Landscape Management 
magazine articles and issues 

WIN A PALM™ Vx Handheld! 
Log on, take a look at our new features 

and enter to win a Palm™ Vx Handheld. 
Offer good through 8/31/01. Palm is a trademark of Palm, Inc. 

Landscape 
IV! A N A G E M E N T JL 
www.landscapemanagement.net AS! H ADVANSTAR WH 

r 
LandscapeManagement.net 

OUR NEWLY ENHANCED SITE 
ALLOWS YOU TO: 

• Find all the latest news and information 
most essential to landscapers 

1 Find companies, products and services 
in the Interactive e-Green Book Buyer's Guide 

• Note important conferences and meetings on 
our updated events calendar 

http://www.landscapemanagement.net


Receive HUH! iiilnriiialiiiii on products anil seniles advertised in this issue. 

NAME (please print) 

TITLE 

F IRM 

ADDRESS* 

CITY 
•Is this your home address? 

PHONE ( ) 

E-MAIL A D D R E S S . 

Landscape 
M A N A G E M E N T ! 

August 2001 I 
This card is void after October 15, 2001 

1 would like to receive (continue receiving) 
LANDSCAPE MANAGEMENT free each month: 
O Yes O no 
1. My primary business at this location is: (fill in O N E only) 
C O N T R A C T O R S / S E R V I C E C O M P A N I E S 
02 O 255 Landscape Contractors (Installation & Maintenance) 
03 O 260 Lawn Care Service Companies & Custom Chemical Applicators (ground & air) 
04 O 285 Irrigation Contractors & Consultants 

C Other Contractors/Service Companies (please specify) 
L A N D S C A P I N G / G R O U N D S C A R E FAC IL IT IES 
05 O 290 Sports Complexes 
06 0295 Parks 
07 O 305 Schools. Colleges & Universities 

C Other Grounds Care Facilities (specify) 

. S T A T E . . Z I P . 
O Yes O N o 

Signature:. 

S U P P L I E R S A N D C O N S U L T A N T S 
08 O 355 Extension Agents/Consultants for Horticulture 
09 O 360 Sod Growers, Turf Seed Growers & Nurseries 
100365 Dealers, Distributors, Formulators & Brokers 
11 0370 Manufacturers 

O Other (please specify) 
2. Which of the following best describes your title? (fill in ONE only) 
12 O10 Executive/Administrator - President, Owner, Partner, Director. General Manager, Chairman of the 

Board, Purchasing Agent. Director of Physical Plant 
13020 Manager/Superintendent - Arborist. Architect, Landscape/Grounds Manager. Superintendent. 

Foreman. Supervisor 
14 O30 Government Official - Government Commissioner, Agent, Other Government Official 
15040 Specialist - Forester. Consultant. Agronomist. Pilot, Instructor. Researcher, Horticulturist. 

Certified Specialist 
16 0 5 0 Other Titled and Non-Titled Personnel (please specify) 

Save T I M E a n d fax it: 
4 1 3 - 6 3 7 - 4 3 4 3 

_FAX ( _ 

AN ACWANSTAR # PUBLICATION ©2000 AdvansUr Communications Ine All nghts resefvod 

Date: 

3. SERVICES PERFORMED (fill in ALL that apply) 
17 O A Mowing 22 O F Turf Fertilization 27 O K Paving. Deck & Patio Installation 
18 O B Turf Insect Control 23 O G Turf Disease Control 28 O L Pond/Lake Care 
19 O C Tree Care 
20 O D Turf Aeration 
21 O E Irrigation Services 

24 O H Ornamental Care 
25 O I Landscape Design 
26 O J Turf Weed Control 

29 O M Landscape Installation 
30 O N Snow Removal 
31 O 0 Other (please specify)_ 

4a. Do you specify, purchase or influence the selection of landscape products? 
58 O Yes 59 O No 

4b. If yes, indicate which products you buy or specify: (fill in ALL that apply) 
32 O 1 Aerators 
33 O 2 Blowers 
34 O 3 Chain Saws 
35 O 4 Chipper-Shredders 
36 O 5 De-icers 
37 O 6 Fertilizers 
38 O 7 Fungicides 
5. Do you have Internet access? 52 O A Yes 
5A. If so, how often do you use it? 
54 O A Daily 55 O B Weekly 56 O C Monthly 57 O D Occasionally 

39 O 8 Herbicides 
40 O 9 Insecticides 
41 O 10 Line Trimmers 
42 O 11 Mowers 
43 O 12 Snow Removal Equipment 
44 O 13 Sprayers 
45 O 14 Spreaders 

53 O B No 

46 0 1 5 Sweepers 
47 0 1 6 Tractors 
48 0 1 7 Truck Trailers/Attachments 
49 0 1 8 1 rucks 
50 0 1 9 Turfseed 
51 0 2 0 Utility Vehicles 

101 113 125 137 149 161 173 185 197 209 221 233 245 257 269 281 293 305 
102 114 126 138 150 162 174 186 198 210 222 234 246 258 270 282 294 306 
103 115 127 139 151 163 175 187 199 211 223 235 247 259 271 283 295 307 
104 116 128 140 152 164 176 188 200 212 224 236 248 260 272 284 296 308 
105 117 129 141 153 165 177 189 201 213 225 237 249 261 273 285 297 309 
106 118 130 142 154 166 178 190 202 214 226 238 250 262 274 286 298 310 
107 119 131 143 155 167 179 191 203 215 227 239 251 263 275 287 299 311 
108 120 132 144 156 168 180 192 204 216 228 240 252 264 276 288 300 312 
109 121 133 145 157 169 181 193 205 217 229 241 253 265 277 289 301 313 
110 122 134 146 158 170 182 194 206 218 230 242 254 266 278 290 302 314 A 
111 123 135 147 159 171 183 195 207 219 231 243 255 267 279 291 303 315 A 
112 124 136 148 160 172 184 196 208 220 232 244 256 268 280 292 304 316 Q ] 

BUSINESS REPLY MAIL 
FIRST-CLASS MAIL PERMIT NO 950 PITTSFIELD MA 

NO POSTAGE 
NECESSARY 

IF MAILED 
IN THE 

UNITED STATES 

POSTAGE WILL BE PAID BY ADDRESSEE 

Landscape 
M A N A G E M E N T ! 
ADVANSTAR COMMUNICATIONS INC 
PO BOX 5054 
PITTSFIELD MA 01203-9697 



Receive HIKE information on |iniilii(ls and services advertised in lliis issue. 

BUSINESS REPLY MAIL 

N O P O S T A G E 
N E C E S S A R Y 

IF MAILED 
IN T H E 

U N I T E D S T A T E S 
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POSTAGE WILL BE PAID BY ADDRESSEE 

Landscape 
M A N A G E M E N T ! 
ADVANSTAR COMMUNICATIONS INC 
PO BOX 5054 
PITTSFIELD MA 01203-9697 

lllllllllllllll ill II.l.l...II i i l i l . i l i i i I..II.I 

NAME (please print) 
TITLE 
FIRM 
ADDRESS* 
CITY STATE ZIP 
*ls this your home address? O Y e s O N o 
PHONE{ ) FAX ( ) 
E-MAIL ADDRESS 

Signature: Date 

Landscape 
M A N A G E M E N T ! 

August 2001 A 
This card is void after October 15, 2001 

1 would like to receive (continue receiving) 
LANDSCAPE MANAGEMENT free each month: 
O Yes O no 
1. My primary business at this location is: (fill in ONE only) 
CONTRACTORS/SERVICE COMPANIES 
02 0 2 5 5 Landscape Contractors (Installation & Maintenance) 
03 O 260 Lawn Care Service Companies & Custom Chemical Applicators (ground & air) 
04 O 285 Irrigation Contractors & Consultants 

O Other Contractors/Service Companies (please specify) 

LANDSCAPING/GROUNDS CARE FACILITIES 
05 O 290 Sports Complexes 
06 0 2 9 5 Parks 
07 0 3 0 5 Schools, Colleges & Universities 

O Other Grounds Care Facilities (specify) 

3. SERVICES PERFORMED (fill in ALL that apply) 
22 O F Turf Fertilization 27 O K Paving. Deck & Patio Installation 
23 O G Turf Disease Control 28 O L Pond/Lake Care 

17 O A Mowing 
18 O B Turf Insect Control 
19 O C Tree Care 
20 O D Turf Aeration 
21 O E Irrigation Services 

24 O H Ornamental Care 
25 O I Landscape Design 
26 O J Turf Weed Control 

29 c> M Landscape Installation 
30 ( • N Snow Removal 
31 O 0 Other (please specify)_ 

4a. Do you specify, purchase or influence the selection of landscape products? 
58 O Ves 59 O No 

4b. If yes, indicate which products you buy or specify: (fill in ALL that apply) 

SUPPLIERS AND CONSULTANTS 
08 O 355 Extension Agents/Consultants for Horticulture 
09 O 360 Sod Growers. Turf Seed Growers & Nurseries 
1 0 0 3 6 5 Dealers, Distributors, Formulators & Brokers 
11 0 3 7 0 Manufacturers 

O Other (please specify) 

2. Which of the following best describes your title? (fill in ONE only) 
12 O 1 0 Executive/Administrator - President. Owner, Partner, Director, General Manager, Chairman of the 

Board, Purchasing Agent. Director of Physical Plant 
13 0 2 0 Manager/Superintendent - Arborist. Architect, Landscape/Grounds Manager. Superintendent, 

Foreman, Supervisor 
14 0 3 0 Government Official - Government Commissioner. Agent, Other Government Official 
15 0 4 0 Specialist - Forester, Consultant, Agronomist, Pilot, Instructor, Researcher. Horticulturist, 

Certified Specialist 
16 0 5 0 Other Titled and Non-Titled Personnel (please specify) 

32 O 1 Aerators 
33 O 2 Blowers 
34 O 3 Chain Saws 
35 O 4 Chipper-Shredders 
36 O 5 De-icers 
37 O 6 Fertilizers 

38 O 7 Fungicides 

5. Do you have Internet access? 52 O A Yes 
5A. If so, how often do you use it? 

39 O 8 Herbicides 
40 O 9 Insecticides 
41 O 10 Line Trimmers 
42 O 11 Mowers 
43 O 12 Snow Removal Equipment 
44 0 1 3 Sprayers 
45 O 14 Spreaders 

5 3 O B No 

46 015 Sweepers 
47 016 Tractors 
48 017 Truck Trailers/Attachments 
49 018 1 rucks 
50 019 Turf seed 
51 O20 Utility Vehicles 

Save T I M E a n d fax it: 
4 1 3 - 6 3 7 - 4 3 4 3 AN A W A N S T A R * PUBLICATION 

©2000 Atfvanitar Commumctfiont Inc Ail rights mtrvw) 

54 O A Daily 55 O B Weekly 56 O C Monthly 57 O 0 Occasionally 
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103 115 127 139 151 163 175 187 199 211 223 235 247 259 271 283 295 307 
104 116 128 140 152 164 176 188 200 212 224 236 248 260 272 284 296 308 
105 117 129 141 153 165 177 189 201 213 225 237 249 261 273 285 297 309 
106 118 130 142 154 166 178 190 202 214 226 238 250 262 274 286 298 310 
107 119 131 143 155 167 179 191 203 215 227 239 251 263 275 287 299 311 
108 120 132 144 156 168 180 192 204 216 228 240 252 264 276 288 300 312 
109 121 133 145 157 169 181 193 205 217 229 241 253 265 277 289 301 313 
110 122 134 146 158 170 182 194 206 218 230 242 254 266 278 290 302 314 A 
111 123 135 147 159 171 183 195 207 219 231 243 255 267 279 291 303 315 M 
112 124 136 148 160 172 184 1% 208 220 232 244 256 268 280 292 304 316 Q ] 



products 
• TECH CENTER 

I^sv"-
STIHL 

Buzzin' around 
STIHL says its new MS 191T chain saw has 11 % 
more power than its predecessor. It also has 1.9 
bhp and weighs 8.8 lbs. for an excellent power-
to-weight ratio. The MS 200T is STIHL's lightest 
gasoline-powered chain saw — at 7.9 lbs., it's 
24% lighter than its predecessor. It comes with a 

1 Quad Power engine, Master Control 
Lever, side access chain yNs^P^f 

tensioner and tool-
less fuel cap. 

For more information contact STIHL at 
800/467-8445 or visit www,stihlusa.com I 
circle no. 250 

Crisp lighting 
Architectural Landscape Lighting's Midvo 

collection of accent floodlighting lu-
minaires have compact cylindrical 
or rectangular housings that 
blend quite well into any land-

scape. Deep diecast ribs around 
housing add an architectural ele-
ment. 
For more information contact 
Architectural Landscape Lighting at 

800/854-8277 or visit www.alllighting, / 
circle no. 251 

Survival of the fittest 
New four oz. packets of ROOTS 1 -Step for trans-
planting contain the ROOTS biostimulant to 
boost root growth and increase stress tolerance, 
water-holding gels to decrease risk of drought-
related stress and yield losses, and 17 species of 
mycorrhiza including cold weather tolerant Rhi-
zopogon to provide broad spectrum applications 
for increased nutrient uptake and enhanced root 
systems. 
For more information contact ROOTS at 
800/342-6173 or visit www.rootsinc.com I 
circle no. 252 

Stones to pathways 
Vengeance Creek Stone's stepping stones are 
specially cut for laying in sand or soil without 
the need for concrete or mortar. They are 
hand split to an average thickness of 1 -1/2 to 
2-in. with a width of 14 in. The stones can be 
easily added to pathways, patios and land-
scape accents. Stepping stones have a lifetime 
guarantee. 
For more information contact Vengeance Creek 
Stone at 800/295-6023 or visit 
www.vcstone.com I circle no. 253 

Superior outdoor lights 
ExceLine's new "Geoscape" outdoor luminaires 
are available in three different designs and can-

Earthly Creations Inc 

A sporty aerator 
AerWay's new "Sportstine" op-
tion in aeration equipment is 
perfect for use on any large 
area of maintained turf grass. 
This new tine can be used mid-
season when the need is great-
est and it will not take the 
course or field out of play. Also, 
aeration depths can be adjusted 
up to 6-in. deep to suit the soil 
moisture. 
For more information contact 
AerWay at 800/457-8310 / circle 
no. 254 

complement any building exterior or premises. 
The lights have a die-cast aluminum housing and 
door frame, a corrosion resistant polyester pow-
der coat finish, and can be installed in a three-
step process. 
For more information contact ExceLine at 
800/334-2212 or visit www.exceiine.com I 
circle no. 255 

Gifted ground stake 
Vista Professional Outdoor Lighting's GS-200 is a 
14-inch ground stake for mounting low voltage 
lighting fixtures. The GS-200 features a quad 
blade which "locks" into position when placed 
into the ground and is designed for use on sites 
where soil and grade conditions are a concern. 
For more information contact Vista Professional 
Outdoor Lighting at 800/766-8478 or visit 
wwwVsstaPrQXom I circle no. 256 

Step it up 
Earthly Creations Inc. offers a new line of step-
ping stones that includes dragonfly, butterfly, 
frog and aged mortared designs. The stones 
measure at least a foot in diameter and come in 
gray or tan. Basic color is "cast in" for superior 
durability. 
For more information contact Earthly Creations 
Inc. at 800/766-2998 or visit 

I circle no. 257 

http://www.alllighting
http://www.rootsinc.com
http://www.vcstone.com
http://www.exceiine.com


The Evergreen Foundation 
Bringing professionals and volunteers together to create green spaces that improve our lives 

nit Gamble with 
four Watering! 

WEE RING™ 
Portable Sim-Drip Watering Device 

• 100% Deep Soil Moisture Penetration 
• No Run-Off-Targets Water to Root Zone 
• Reduced Water Requirements Significantly 
• Reduces Water Frequency by 50% 
• Delivery Time Allows Two Water Cycles 

per Day per Unit 
• Decreases Plant Mortality & Decline 
• 90% Water Absorption 
• Makes Every Drop of Water Count 
• Environmentally & Agrinomically 

Sound 
• Simple & Easy to Oean & Maintain 
• Easily Installs in Seconds Tree Ring Jr. Tree Ring 

Orders and Information Call: 
1 - 8 0 0 - 4 4 1 - 3 5 7 3 

It's a proven fact: 
Green apace* such as public greenways and trails: 

• Act as filters to cleanse the air of pollutants 
• Act as sound buffers 
• Have a calming effect on mind and body 
• Are places for recreation as well as enjoyment 
• Provide habitat for wildlife that would otherwise be driven away 

The Evergreen Foundation is unique among existing organizations working 

to create new greenways. We harness the skills and resources of professionals 

in the Green Industry; including manufacturers, and couple them with dedi-

cated volunteers from local communities. 

WE INVITE YOU TQ JOIN US 
Became a member af the Evergreen Foundation 

in one al three ways 

• Green Backer 
• Green Supporter 
• Green Promoter 

Far mere infermation about joining the 
Evergreea Foundation please contact 
Den Gardner, Development Director 

120 W. Main St., P.O. Box 156 
New Prague. MN 56071 

1.877 758.4835 
www.evergreenfoundation.com 

evergreenfound@aol.com 
evergreen 
dDHMMinfoundatiori 
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TurfGrass Trends delivers . . . 
Research Reviews from leading universities • Atypical grasses to know, love & use! 
• Answers to your biggest questions, from top experts • Trends in irrigation and nutrient use 
• New approaches to IPM • So much more in every issue! 

1 o Y e s ! Begin my subscription to TURFGRASS TRENDS 
U.S. & C A N A D A O 6 Months $105 0 1 Year $199 
ALL OTHER COUNTR IES O $230 (1 Year) 
Payable in U.S. funds drawn on a U.S. bank. Back issues available at $40 each, prepaid. 

My payment enclosed. (Make checks payable to TURFGRASS TRENDS.) 

O Please Bill Me 
O Charge my subscription to: O VISA O MasterCard O American Express 
Signature (Required) Date 

Card # Exp. Date 

Billing Address 

City State 

Fax completed form with credit card information to 218-723-9417 or 9437, or mail coupon with your payment to 
TURFGRASS TRENDS, 131 West First Street, Duluth, MN 55802-2065. Phone Toll Free in U.S.: 888-527-7008. 
Charges will appear on your credit card statement as Advanstar Communications Inc., A 
which publishes and distributes this magazine. 

Name (please print) 

Job Title 

Business. 

Address*. 

City .State 

Country 
*ls this your home address? O Y e s O No 
E-Mail Address 
Would you prefer to not be contacted by E-mail? O tes 

http://www.evergreenfoundation.com
mailto:evergreenfound@aol.com


CRITTER CONTROL 
Refer only the best...Critter Control 

• The nation s leading animal control firm 
• We protect your customers and their homes 
• Over 100 offices from coast-to-coast 
For the number of the Critter Control office 

nearest you, call toll-free: 

(800)451-6544 
Ask for a FREE copy of our Wildlife Supplies catalog 

The name "Critter Control" is not available in Minnesota 
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"I earn 78% more 
with a FINN HydroSeeder( ' 99 

7 bought my first hydromulching machine for price. But 
it's a toy compared to my new FINN HydroSeeder I've 
easily doubled my production." 
BRIAN KERBER, THE LAWN RRM, EXC&S10R, MN 

Call today. See why the most successful contractors 
agree: Nothing makes money like a FINN 
HydroSeeder. 

• Unequaled production and reliability 
• Superior service and technical support 
• Exclusive HydroSeeder Additive System™ 

for outstanding results 

FiNN 
C O R P O R A T I O N 

Innovative equipment 
enhancing the world 's landscape 

1-800-543-7166 
www.finncorp.com 

WALKER MID-MOUNT BUYERS GUIDE 

W A L K E R VS M I D - M O U N T 
A NOSE-TO-NOSE 

COMPARISON 
Make an honest appraisal 
BEFORE . . . buying a Mid-Mount "Z 

Riding Mower 

Walker Manufacturing has introduced a new brochure "What 
vou should know BEFORE buying a Mid-Mount T Riding 
Mower." This four-page, full-color brochure (Walker P/N 
6895-18) is an honest appraisal of the true value of a 
compact maneuverable, out-front Walker versus mid-mounts. 
Provided is a 10-point checklist to help the customer match 
the best of these two styles of mowers to the intended 
application while understanding their real-life mowing needs. 
Guidelines such as; working on hills and slopes, precision 
handling, high-quality mowing, grass collection, trimming 
capability and five otherwreal world'mowing applications 
that a customer should consider before buying any 
commercial riding mower. 

W V L K E R t ^ M O W E R S 
5925 E. Harmony Road • Fort Collins, CO 80528 

(970) 221-5614 • www.walkermowers.com 

Fairfield, Ohio 

W e nq. 12(? 

VORTEX AGFFAIHT 

• M i x e s f a s t e r t h a n any m e c h a n i c a l or 
j e t a g i t a t e d m a c h i n e 

• U n i t s Ava i lab le in 1 0 d a y s or less 
• S i n g l e e n g i n e s s t a r t i n g a t $ 9 8 4 . 0 0 
• T w i n E n g i n e s s t a r t i n g a t $ 5 4 9 4 . 5 0 

For your free demo CD 
Cal l Toll f r e e 1 - 8 7 7 - 7 4 4 - 8 8 7 3 or 

9 1 8 - 5 3 4 - 2 4 3 6 or 
Emai l : s a l e s @ k e t c h u m - h u r r i c a n e . c o m 

G o on l ine t o s e e our ag i ta t ion in ac t ion 
V is i t our s u p e r s i te a t 

www.ketchum-hurricane.com 
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Landscape 
M A N A G E M E N T ! 
For ads under $250, payment must be 
received by the classified closing date. VISA, 
MASTERCARD, AMERICAN EXPRESS accepted. 
Send to: Advanstar Marketing Services, 7500 
Old Oak Blvd., Cleveland, OH 44130. 
For Advertising Information & Ad Placement: 
LESLIE ZOLA, 1-800-225-4569 (ext 2670) or 
440-891-2670, Fax: 440-826-2865, Email: 
lzola@advanstar.com 

Business For Sale (Cont'd) • Business For Sale (Cont'd) 

Bird Control 

SE*B®G0NE ! 

• Simple 
and easy spray 
right on the 
grass ! 

• One Gallon covers 
one acre ! 

• Geese hate the 
taste ! 

• EPA Approved ! 

B i rd*B•Gone, Inc. 
We ARE the Bird Control Specialists I _ 

Any Quttlnro rtaordra GooM*l*Gem 

t K Call 1-800-392-6915 
•mail nobtrdiObirdbgon* com 

WeVccepTvi«a & Mastercard ! 

Circle 145 on Reader Service Card 

Business For Sale 

AVAILABLE FOR ACQUISITION 
The Geneva Companies Inc. specializes in 
the sale of private, middle market companies. 
A sampling of our current opportunities include: 

Full-Service Landscape Contractor 
New Jersey 

Revenue greater than $1.1 million 
EBITDA greater than $0,179 million 

Regarding Client 171461 contact 
Mike Ryan. 

Landscaping Company - Western U.S. 
Sales greater than $ 1.76 million 

EBIT greater than $0,163 million 
Regarding Client 169215 contact 

Rob Wagner. 
Materials will be sent to qualified buyers. 

(800) 854-4643 ext. 1536 

T H E GENEVA COMPANIES 
A member of citigroupr 

Member of NASI) and SIPC 

LANDSCAPE 
CONSTRUCTION COMPANY 

Well Established 
20-year Landscape Company 
Boston, Massachusetts Area. 

Annual volume $3.1 million PLUS! 
Company breakdown: 

• 70% Construction 
• 20% Maintenance 
• 10% Snow Operations 

Well managed and organized operation 
with a meticulous fleet. Will sell with or 

without the Real Estate, which has all the 
necessary provisions for repairs and parking. 

The 2001 backlog to date is $2.9 Million! 

Contact G L O B A L BUSINESS E X C H A N G E 
MR. JOHN F. D O Y L E at: 781-380-4100 

Unique lucrative, long established 
Service Business in 

Affluent Resort Community 
Features Include: 
• Nursery 
• Approximately six acres 
• Buildings and facilities 
• Vehicles and equipment 
• Excellent contracts 

$1,380,000 in net sales for 2000 
Please reply to Email: 

janeschwiering@norrisrealestate.com 

Lawn Care & Maintenance 
Companies For Sale 

Orange County, FL • Gross: $800,000 
Pinellas County, FL • Gross: $400,000 

South Florida • Gross: $2 Million 
For more information on the above lawn care 
companies and other data, check our website: 

www.preferredbusinessbrokers.com 
All Conversations are Confidential 

Preferred Business Brokers 
Jay Hollon, P C O 
Licensed Broker 

863.858.4185 • 800.633.5153 • Fax 863.853.3193 

AWARD WINNING 
NORTH CAROLINA 

RESIDENTIAL LAWN CARE BUSINESS 

We are in our 10th year, established as 
THE premier firm in our community, 

a turnkey operation - over 1500 clients. 

• Grossed well over $700,000 in 2000 
• Fully equipped and staffed 

• Working all year 

Owner prepared to train if necessary. 
Well prepared to expand into 
maintenance or landscaping. 

Call 704-491-0991 

Landscape and Irrigation Business in Northern 
Colorado. 30 employees w/tiered management. 
Owner doing about 15 hours a week and bidding 
alone. Has land and buildings. Over 500K equipment, 
150K inventory, over 400K net. Terms and training. 
Call VRRB: 877-353-0045. 8/01 

LAS VEGAS. NEVADA 
Full Service Landscape Company 

Complete with Nursery and Greenhouses! 
Established Business for 25 Years 

Prime Las Vegas Real Estate 
$1,950,000 

Call Mike Webster, Broker 
702-870-2199 

Business Opportunities 

i j j j j p i i n y 
The Best in Synthetic Golf Facilities 

W e will TRAIN YOU to b e SUCCESSFUL 
in t h e Backya rd Put t ing G r e e n B u s i n e s s 

Call t h e Putt ing Green Pros 
Toll Free 8 7 7 - 8 8 1 - 8 4 7 7 

w w w . t h e p u t t i n g g r e e n c o m p a n y . c o m 

CONKLIN PRODUCTS 
Start Your Own Business! 

Use/market, new technology liquid 
slow-release fertilizer, micro-nutrients, adjuvants, 

drift control, seed treatments, etc. 
BUY DIRECT FROM MANUFACTURER. 

F R E E Catalog - 800-832-9635 
Fax: 320-238-2390 

Email: kfranke@clear.lakes.com 

FREE APPRAISAL • N o BROKER FEES 

SELLING YOUR BUSINESS? 
Professional Business Consultants 
can obtain offers from Qualified Buyers 

without disclosing your identity. 
Consultant's Fees are paid by the buyer. 

CALL: 708-744-6715 
Fax: 630-910-8100 

To Place an Ad in Landscape Management, Call Leslie Zola at 1-800-225-4569 ext. 2670 

mailto:lzola@advanstar.com
mailto:janeschwiering@norrisrealestate.com
http://www.preferredbusinessbrokers.com
http://www.theputtinggreencompany.com
mailto:kfranke@clear.lakes.com

