
When it comes to preventing the broadleaf 

and grassy weeds that most often plague your 

customers' turfgrasses, PRE-M® preemergent 

herbicide is right on target. Why pay more 

for other products when, time after time, university 

trials prove that PRE-M offers you better overall 

performance combined with unmatched value? 

Superior performance made PRE-M the ^ ^ 

leading* preemergent herbicide. Superior 

value widens the gap. PRE-M is everything 

you'd expect from LESCOR, the leading supplier 

in the professional turf care industry. 

Ask your LESCO professional or call 

1 -800-321-5325 to learn how you can earn 

generous rebates for your PRE-M purchases. 

Get behind the leading edge. 

Source: Kline & Company report, US Acre Treatments by Turf Management. 

Always read and follow label directions. 

© 1 9 9 9 PRE-M® and LESCO® are registered trademarks of LESCO, Inc. 

Crabgrass 

Spurge 

PRE-M' 
The Leading Edge, 





(USDC APPROVED) 

GO AHEAD, FEEL FREE TO CHOOSE 
Now more than ever you need to keep your options open as to what equipment you use and how much 
it costs you. Dixie Chopper can help by giving you the freedom of choice. Take your pick of a 42" or 50" 
cut with a 19 horsepower Kawasaki engine, the price is the same. All Dixie Chopper machines have a 
lifetime warranty on the frame and front caster bearings along with an available five year extended drive 
train warranty. You also get our promise of being the best mower available for the combination of Price, 
Performance, and Reliability, along with our 30 day money back guarantee. If within 30 days of purchas-
ing your new Dixie Chopper you find another machine of equal cut and horsepower that will outperform 
your Dixie Chopper for production mowing, we'll gladly refund your money. 

n i u / r nunno^o 
USAkl. L r i i u i i i - n 
The World's Fastest Lawn Mower 
www.dixiechopper.com 

800-233-7596 

Kawasaki is a registered trademark of Kawasaki Motor Corp. Dixie Chopper is a registered trademark of Magic Circle Corporation and may 
not be used without permission. Pricing shown above is for models LX1901-42 and X1901-50 only. Model XI901 -50 pictured. Extended 
drive train warranty available at additional cost. Prices subject to change without notice. Copyright 1999. All rights reserved. 
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42. A w a r d - w i n n i n g l a n d s c a p e 
m a n a g e m e n t 
University of Missouri's distinctive campus 

E - b u s i n e s s 2000 ^ 
Read our Green Industry Internet 
Report for an exclusive look at 
what's happening in our industry 

COVER IMAGE: RANDY LYHUS 
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'Chevy Commercial Customer's Choice Program. Excludes Silverado See your dealer for details tSh&vn with landpWplUg dump 
See the Owner's Manual for information on alterations and warranties "Includes vehicle. passen<Jfr§. equifi lWiVihd cargo. 

V̂ from arUrdipfnctent: 
0 G M C f i p ^uclie up. t-

PROUD SPONSOR Of |J j 
U S OLYMPIC t i A M 

The Chevy C3500 HD Chassis Cab isn't for backyard flower gardens. But it is for guys who appreciate 900 bucks. 
Because it comes with up to a ̂ 00 cash allowance' on upfits. Combine its dump body1 with its 15.000 lb. 

GVWR" and you've got the power to change the face of the earth. That's what you'd expect from a 
dependable, long-lasting Chevy Truck. 1 800 950-2438 or visit www.chevrolet.com. 

C O M M E R C I A L 
SPECIALTY VEHICLES 
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In aeration, there are three ways to go. 

Too fast. Too slow. Just right. 

Knowing the difference could make all the 
difference in your job, not to mention your turf. 

Sure, there are pull-type aerators that 
will run over your turf very fast. But like 
the hare in the fable, they won't pro-
duce winning results. And, o f course, 
there are those drill-type aerators where 
you have to be a little more cautious like 
our friend the tortoise, because you're 
not quite sure o f the 
result, how well it will 
work. What you're really 
looking for is an aerator 
that will go just right. 

Fitting your needs exact-
ly with the correct piece of 
aerat ion e q u i p m e n t for 
your soil conditions is pre-
cisely why Verti-Drain® 
offers a dozen models , 
from a narrow width pedestrian to a 
wide-swath, high-production unit. 

And all Verti-
Drain models offer 
you the option o f 
either solid tining or 
pulling cores. You 

Verti-Drain s unique, 
patented shattering 
effect. 

Verti-Drain's Mustang model 

might be surprised to find that solid 
tining is preferred often for severely 
compacted soils. 

Many turf professionals have discov-
ered our thinner tines called needle 
tines - the aeration holes are so small 
that you can hardly see them, yet you 

still get the patented Verti-
Drain shattering effect 
under the surface. 

With the heaving/shat-
tering action, each tine is 
forced backwards under-
ground, cracking the soil so 
air and water can move 
freely, strengthening roots 
and helping grasses resist 
pests, weeds, disease, 

drought and hard play. 

So, the moral of the story is that there 
is a Verti-Drain® just right for you. 
Call today to contact one of our 
knowledgeable distributors to find out 
more details. 

VERTI-DRAIN® 
Redexim + 
Charterhouse <m 

Breaking barriers to better turf. 

950 Sathers Drive, Pittston Township, PA 18640 
1-800-597-5664 
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BY SUE GIBSON / EXECUTIVE EDITOR 

One voice, one message 

Our industry is huge, but not unified. 
There are many local associations for 
lawn care operators, landscape contrac-
tors and grounds managers, each with 
opportunities to network with peers and 
learn something to improve your future. 
If you don't belong, you should. 

At the national level, you have 
many choices: ALCA, PLCAA, PGMS, ANLA, IA 
and more. These groups help you network, increase 
technical and management knowledge, become certi-
fied and improve employee programs. You've asked 
for these services, and the associations responded. 

But while each association serves its members, the 
industry as a whole rarely benefits. I don't see many ef-
forts to show your work has value for homeowners, 
property managers, regulators and politicians, investors 
or students looking for a "green" career. 

These associations try to do this but their resources 
are limited and frankly, they've been directed by mem-
bers to do otherwise. Many co-sponsor the yearly 
Gallup poll measuring consumers' use of professional 
landscape services. But there is no coordinated pro-
gram of public relations targeting shared key groups — 
those who buy, regulate or staff your services. 

Right now, you handle PR on behalf of your indus-
try, in your own marketing and political efforts. If you 
believe in licensing and professional operations like 
Troy Hall, owner of Hall's Horticulture Design in 
Charlotte, NC, you educate your customers yourself. 
"Public awareness of registered landscape contractors 
and the extensive testing we must go through should 
set us above the rest. Whether it does or not is up to 
me as a sales person," he says. 

He's right, but I also think it's up to your associations 

to help. It's time to focus more associations' efforts on 
spreading the message of value. You can't do it alone. 

More bang for the buck 
Here's what I'd like to see: One unified program, 
funded by participating organizations, developing first-
class public relations and lobbying on behalf of the en-
tire professional landscape management industry. 
Starting goals with key groups could be: 

Consumers — Develop an appreciation for the 
value of professional landscape management. 

Commercial buyers — Understand how profes-
sional services benefit their property values. 

Investors — Provide accurate and comprehensive 
industry research. 

Regulators and politicians — Provide quick re-
sponse, accurate data and coordinated lobbying. 

Students — Increase existing efforts to explain how 
great a landscape management career can be. 

With one voice, the associations would not have to 
reinvent the wheel and would have a new "critical 
mass" carrying more weight with regulators. These 
messages of professionalism and service value will 
eventually increase your own 
respect and rewards. 

I'm serious about this 
and pledge to help get 
this thing organized. But 
you need to tell your asso-
ciations this is important 
work, with benefits for all. 
Many voices together 
make one strong 
message. Let's 
talk! 

There is rio coordinated program of public 
relations targeting shared key groups — those who 

buy, regulate or staff your services. 
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WHAT, WHEN & WHERE 

M A N A G E M E N T 

VISIT US ON THE WORLD WIDE WEB AT: www.landscapegroup.com 

Prond mpporter of theic green iidnitry provisional orgaiiiatitni: 

OCTOBER 

18-19 Western Nursery and 
Garden Expo / Las Vegas, NV; 
800/748-6214 

20-22 New Jersey Shade 
Tree Federation's Annual 
Meeting and Expo / Cherry 
Hill, NJ; 732/246-321 

23-27 Hawaii MIDPAC 
Horticultural Conference 
and Trade Show Expo / Hilo, 
HI; Sponsored by the Hawaii 
Export Nursery Association; 
808/969-2088 

25-2b International Maple 
Symposium / Lisle, IL; 
Sponsored by the Morton 
Aboretum; 630/719-2468 

2 Southeast Texas 
Grounds Maintenance 
Conference / Conroe, TX; 
936/539-7822 

28-3 American Society of 
Landscape Architects 
Annual Meeting and Expo / 
St. Louis, MO; 202/898-2444 

NOVEMBER 

1-3 Eastern Regional 
Nurserymen's Association 
Expo 20001 Atlantic City, NJ; 
800/376-2463 

4-7 Green Industry Expo 
and Conference / Indianapolis, 
IN; Sponsored by PLCAA, PGMS, 
ALCA; 800/458-3466 

9 - 1 1 Tree Care Industry 
Expo / Charlotte, NC; Sponsored 
by the National Arborist 
Association; 800/733-2622 

12-14 20th International 
Irrigation Show I Phoenix, AZ; 
Sponsored by the Irrigation 
Association; 703/573-3551 

14-16 Virginia Turf and 
Landscape Conference and 
Trade Show I Virginia Beach, 
VA; 540/231-9738 

14-16 New York State 
Turfgrass Association 
Conference and Show I 
Syracuse, NY; 518/783-1229 

28 -30 North Central 
Turfgrass Show I St. Charles, IL; 
Sponsored by the Illinois Turfgrass 
Federation; 312/201-0101 

DECEMBER 

4-7 Ohio Turfgrass 
Foundation Conference and 
Show / Columbus, OH; 888/683-
3445 

7 -8 MVTA Lawn and Turf 
Conference and Trade Show 
I Columbia, MO; Sponsored by the 
Missouri Valley Turfgrass 
Association; 573/882-2301 

12-14 New Jersey Turfgrass 
Expo / Atlantic City, NJ; 732/821-
7134 

A M j I 

a 
ANTLA 
American Nursery & 
l andscape Association 

m 

PgMS 

fi TOCA 

Associated Landscape Contractors of America 
150 Eiden Street, Suite 270 
Herndon, VA 20170 
703/736-9666 
www.alca.org 

American Nursery & Landscape Association 
1250 I St. NW, Suite 500, 
Washington, DC 20005 
202/789-2900 

Independent Turf and Ornamental 
Distributors Association 
25250 Seeley Road 
Novi, Ml 48375 
248/476-5457 

The Irrigation Association 
8260 Willow Oaks Corporate Dr. Suite 120 
Fairfax, VA 22031-4513 
703/573-3551 
www.irrigation.org 

National Arborist Association 
The Meeting Place Mall, 
P.O. Box 1094 
Amherst, NH 03031-1094 
603/673-3311 
www.natlarb.com 

Ohio Turfgrass Foundation 
1100-H Brandywine Blvd., 
PO Box 3388 
Zanesville, OH 43702-3388 
888/683-3445 

The Outdoor Power Equipment Institute 
341 South Patrick St. 
Old Town Alexandria, Va. 22314 
703/549-7600 
opei.mow.org 

Professional Grounds Management Society 
720 Light Street 
Baltimore, MD 21230 
410/752-3318 

Professional Lawn Care Association of America 
1000 Johnson Ferry Rd., NE, Suite C-135 
Marietta, GA 30068-2112 
770/977-5222 
www.plcaa.org 

Responsible Industry for a Sound Environment 
1156 15th St. NW, Suite 400 
Washington, DC 20005 
202/872-3860 
www.acpa.org/rise 

Sports Turf Managers Association 
1375 Rolling Hills Loop 
Council Bluffs, IA 51503-8552 
712/366-2669; 800/323-3875 
www.aip.com/stma 

Turf and Ornamental Communicators Association 
P.O. Box 156 
New Prague, MN 56071 
612/758-5811 

http://www.landscapegroup.com
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The 

Right 

Financial 

Partner 

For Your 

Needs 
• • J O H N D E E K E 
t m CREDIT 
You Deserve Credit for Buying the Besf 

You have a growing business. And you'd like 

to expand. Choose John Deere Credit as your 

solutions-based lending source, and we'll be 

there for you every step of the way, with 

customized financing for the equipment you 

need. You won't find a more powerful financial 

partner - or a more convenient resource. 

Because John Deere Credit is available at your 

John Deere dealer, you get one-stop shopping 

for equipment and financing. So when you're 

ready to purchase equipment, ask about 

John Deere Credit at your John Deere dealer, 

visit our Web site at http://lgc.jdcredit.com, 

or call 1-800-468-8517, ext. 817. 
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IT'S ONLY HUMAN NATURE 
TO WANT THE BEST OF BOTH WORLDS 

The conventional wisdom on grub control is shifting from 

a curative to a preventive approach. Fortunately, MACH 2® 

Turf Insecticide offers effective preventive grub control with 

a powerful curative component as well. 

Apply MACH 2 once before egg-hatch to prevent grubs all 

season long. Or apply shortly after egg-hatch to cure grubs up 

through the second instar. Make the choice that suits your 

schedule and resource availability. 

And don't worry about watering MACH 2 in immediately. 

Unlike other products that degrade on the surface in a single 

day, MACH 2 can wait 2 weeks or more for your customers—or 

®/RohMid U . C . Company ©2000 
Always read and follow label directions. 

mother nature—to water it in without sacrificing effectiveness. 

Prevent or cure. Unmatched irrigation flexibility. Effective 

control with an award-winning environmental profile. Only 

MACH 2 truly gives you the best of all possible worlds. 

For more information, call 1 -888-764-6432 

ext. R3107, or visit our website at www.mach-2.com. 

ltlACH2 
TURF INSECTICIDE 

IT'S ALL YOU NEED 
TO PREVENT OR CURE. 

PRESIDENTIAL GREEN CHEMISTRY CHALLENGE WINNER 
Circle No. 131 on Reader Inquiry Card 

http://www.mach-2.com

