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Preventive or curative? Why not both?
MACH 27 is the only turf insecticide that

gives you the power to prevent or cure grub
infestation. Apply mid-May to prevent grubs
all season long. Or apply immediately after
egg hatch and grubs up to the second instar
stop feeding within hours after ingestion,
and die shortly aofter.

Plus, the innovative new chemistry behind
MACH 2 Turf Insecticide requires no immediate
irrigation, is virtually odorless and offers a
favorable environmental profile.

So, when it comes to MACH 2° the best
of both worlds is clearly an understatement.

For more information, call 1-888-764-6432
; : ext. R2551, or visit our website at
o i~ www.mach-2.com

MACH 2

TURF INSECTICIDE

IT’S ALL YOU NEED
TO PREVENT OR CURE.
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valentpro Jcom

-~ The new Valent Professional Products web site is a great business partner for the turf

sS1 g
"

professional. This is the first web site that gives you the convenience of buying Valent
. professional products online. It also gives you instant access to Valent TurfTalk and other
industry news. It even includes a unique problem/solution feature that makes it simple
to find the most effective control for any turf pest problem. Naturally, valentpro.com  @Fe+®
also has label and MSDS information on products like dust-free Orthene” Turf, Tree &
Ornamental Spray 97. To see it all, stop in now at www.valentpro.com.

Read and follow the label instructions before using. ORTHENE is a registered trademark of OMS Investments, Inc.
ORTHENE 97 patents pending. ©2000 Valent U.S.A. Corp. 2003-TTR-ADPRO
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24. Get mobile with tech
New tech tools are making your work faster,
easier and more efficient

BY JASON STAHL

32. Tuxf goes ‘Space Age’
GPS isn't just for golf courses anymore.

Find out how it will streamline your operations
BY GREGG BRENINGMEYER

36. ASPs: Outsource services
on the ’Net

‘Application service providers’ let you concentrate
on what you do best — service your customers

BY DAvID WEINSTOCK

44. Life after Dursban:

The new insecticides

New rules mean new products. Find out what options
you have

BY PAT ViTtTUuM, PH.D.

Ilabor crunch ]

40. 13 ideas to ignite training

Training doesn’t have to be a drag. Spice it up with
these fun ideas
BY PHIL FOGARTY

[grounds management center |

42. Award-winning landscape
management
Peterson Air Force Base: PGMS Grand Award winner

COVER IMAGE: JERRY MANN WITH SPECIAL THANKS TO TOM SPRAGUE, OUR GENERAL
SERVICES MANAGER, FOR LENDIING US HIS HANDS.
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’'m your go-to guy.
| carry all your tools. And keep you

N the green. 'm always on the job.
And hardly ever rest.

Bring me on the job.

Call GMC at 1-800-GMC-8782.

| live for work. Or visit www.gmcforwork.com.

When your business relies on the growing season, every day is a push for profit.

The GMC* classic Sierra® 3500 HD can take the heat. It offers a base payload
capacity of up to 9,232 Ibs and is available in three wheelbases. Plus, flat frame rails
mounted close to the ground make for easier body installation.

Our choice of engines gives you power to burn. Both our standard 290 hp Vortec™
7400 gas engine and available 6.5L turbo diesel with 195 hp keep your business moving
forward. And our standard four-wheel
antilock brakes help you maintain steering

control even during adverse conditions. @ ‘:
1 ¢ ®

The classic Sierra is relentless power and

reliability at your command. Do one thing. Do it well:
Vehicl hown with equipment from an independent supplier. See owner's manual for information on alterations and warmranties Proud Sponsor of the
3 9508 © 2000 General Motors Corporation. All rights re 2000 U.S. Olympic Team
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From screen fo green,
Greentrac.com’ is your best
way o buy. And sell.

Join the landscape, golf, municipal and other turf industry professionals and
their suppliers who have already saved time and money with Greentrac.com.

Greentrac.com is the global marketplace that links to eRFPs they can’t get anywhere else. And

buyers and sellers of turf, equipment and supplies. excess inventory can be bought and sold in eAuction.
Buyers submit an electronic Request for Proposal ~ Come visit us at www.greentrac.com and see for
(eRFP) and get competing bids from vendors across yourself why Greentrac.com is your best way to buy.

the globe. Vendors benefit too by gaining access  And sell.

Main Office: 2121 East Coast Highway, Suite 200 « Corona del Mar, CA 92625 « (877) 774-8722 TOL-FREE » (949) 759-8131 FAX
For a free CD demonstrating what Greentrac.com can do for your business, call toll-free (877) 774-8722 or email us at customerservice@greentrac.com.

Greentrac.com’

e-business to business

From screen to green, your best way to buy. And sell.”
www.greenfrac.com
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|on the record

BY SUE GIBSON / EXECUTIVE EDITOR

How high tech won’t help

fter five minutes in a Best Buy store,
‘ I've usually found three or four
"\ things | "must” have — new soft-
- | ware, a portable phone, some audio
"  gizmo. Tech does that to you. Tech
i toys change constantly, luring us
with more memory, more features,
smaller size, sleeker design — you name it. They're al-
most irresistible.

Two things about tech amaze me: the quick and
constant innovation and the speed of obsolescence. My
four-year-old laptop works fine but it's almost embar-
rassing to admit it doesn’t even have a built-in CD-
ROM drive. And it only has 100 MHz. Get serious!

Many of us mistakenly think that because our tech
toys are faster and more versatile, they'll make us
smarter, faster and more productive. That'’s the
promise, anyway.

If you've actually used every feature in your Word
program, please give me call. And if you've never got-
ten sidetracked using the Internet, call me also. I want
to meet you. Even learning the new features of a soft-
ware upgrade takes lots of your time and effort, not to
mention your employees’. | know what you go
through when you completely change your computer
systems — a hassle of the hundredth magnitude.

Tech's here to stay
Let's face it — tech is taking over. In response, we've
focused several articles on new technology develop-
ments for your "mobile” office (page 24); new Internet
business services that might solve some of your prob-
lems (page 36); and GPS systems that may soon make
your management chores much easier (page 32).

But remember, it’s so tempting to think that tech is

We mistakenly think that because our tech toys
are faster, they'll make us smarter, faster and More
productive. That's the promise, anyway.

www.landscapegroup.com / AUGUST 2000 /

all you need. It may be fun to use your palm device on
the fly, but is it really the most useful thing you can
buy for your organization?

I love talking with our editorial advisors, because
they have so much good sense. Dwight Hughes, of
Dwight Hughes Nursery in Cedar Rapids, IA, pur-
posely keeps his organization small and constantly
finds business growth through efficiency.

What does he think about the new tech toys?
Dwight uses palm devices and computers, but he gets
enthusiastic about his real love
ery. He tells me about his visits to landscape opera-

landscape machin-

tions full of gleaming computers and office setups.

But Dwight doesn’t want to see that. He wants to
know why the owners haven’t bought equipment to
help their crews work smarter, easier, faster. He wants
to know why megabytes are a more important mea-
sure than revenue dollars/employee. He wants to
know why the production crews are in the 19th cen-
tury and the front office is in the 21st.

It's a matter of priorities and situations, and smart
landscape professionals remember that production is
the core of our business. If tech tools make you more

productive, go for it. But if

your crews need help
being efficient, take an-
other look at ground
level. Your best invest-
ment might be in iron,
not silicon.

Contact Sue at 440/891-
2729 or e-mail at sgib-
son@advanstar.com
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WHAT, WHEN & WHERE

Proud supporter of these green industry professional organizations:

August

23 Michigan Turfgrass Field
Day / Lansing, MI; 517/321-1660

23 Indiana State Lawn Care
Association Summer Field
Day / Carmel, IN; 317/575-9010

September

7-8 Southwest Horticultural
Trade Show / Phoenix, AZ;
Sponsored by the Arizona Nursery
Association; 480/966-1610

12-13 Turfgrass and
Landscape Research
Conferences and Field Days /
Riverside, CA; 909/787-4430

13 Hampton Roads
Agricultural Research and
Extension Center Field Day /
Virginia Beach, VA; 757/363-3906

14 Lawn and Ornamental
Conference / Dallas, TX;
Sponsored by the Texas Chapter of
the PLCAA; 800/458-3466

14-16 Northern Plant
Symposium / East Lansing, M|;
800/879-6652

19-21 Turf and Landscape
Field Days / Blacksburg, VA;
Sponsored by Virginia Tech and
the Virginia Turfgrass Council;
540/231-5897

26-27 Trees, People and
the Law National
Conference / Nebraska City, NE;
Sponsored by the National Arbor
Day Foundation; 402/474-5655

28-30 Tree City USA
National Conference /

Nebraska City, NE; 402/474-5655

October

1-4 Society of Municipal
Arborist (SMA) Year 2000
Conference / Lansing, Ml;
517/482-5530

4 Washington Landscape
Trade Show and Field Day /
Puyallup, WA; 800/833-2186

4-5 Turfgrass Landscape
and Equipment Expo / Costa
Mesa, CA; 818/764-5016

18-19 Western Nursery and
Garden Expo / Las Vegas, NV;
800/748-6214

20-22 New Jersey Shade
Tree Federation’s Annual
Meeting and Expo / Cherry
Hill, NJ; 732/246-3210

23-27 Hawaii MIDPAC
Horticultural Conference
and Trade Show Expo / Hilo,
HI; Sponsored by the Hawaii
Export Nursery Association;
808/969-2088

2528 International Maple
Symposium / Lisle, IL; 630/719-
2468

28-30 American Society of
Landscape Architects
Annual Meeting and Expo /
St. Louis, MO; 202/898-2444

November

1-3 Eastern Regional
Nurserymen’s Association
Expo 2000 / Atlantic City, NJ;
800/376-2463

ALCA
anfa

$
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Assodiated Landscape Contractors of America
150 Elden Street, Suite 270

Herndon, VA 20170

703/736-9666

www.alca.org

American Nursery & Landscape Assodiation
1250 | St. NW, Suite 500,
Washington, DC 20005

202/789-2900

Independent Turf and Ornamental
Distributors Association

25250 Seeley Road
Novi, MI 48375
248/476-5457

The Irrigation Association

8260 Willow Oaks Corporate Dr. Suite 120
Fairfax, VA 22031-4513

703/573-3551

www.irrigation.org

National Arborist Association
The Meeting Place Mall,

P.0. Box 1094

Amherst, NH 03031-1094
603/673-3311
www.natlarb.com

Ohio Turfgrass Foundation
1100-H Brandywine Bivd.,
PO Box 3388

Zanesville, OH 43702-3388
888/683-3445

The Outdoor Power Equipment Institute
341 South Patrick St.

0Old Town Alexandria, Va. 22314
703/549-7600

opei.mow.org

Professional Grounds Management Society
720 Light Street

Baltimore, MD 21230
410/752-3318

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135
Marietta, GA 30068-2112

770/1977-5222

www.plcaa.org

Responsible Industry for a Sound Environment
1156 15th St. NW, Suite 400

Washington, DC 20005

202/872-3860

www.acpa.org/rise

Sports Turf Managers Association
1375 Rolling Hills Loop

Council Bluffs, IA 51503-8552
712/366-2669; 800/323-3875
www.aip.com/stma

Turf and Omamental Communicators Association
P.0. Box 156

New Prague, MN 56071

612/758-5811
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Scotts, Platinum Taé.
The New Standard In Seed Purity.

The purest,
cleanest
seed means
thicker, more
vigorous turf
that's worth its
weight in gold to
sod growers. And
Scotts, brings you proven seed
purity that goes far beyond the
Gold Tag standards.
Scotts Platinum Tag seed
sets the highest purity testing
standard in the industry. Scotts
screens samples 2 times larger

than accepted Gold Tag
sampling sizes. That's your
assurance that Scotts seed is
cleaner than any other, right
to the bottom of the bag.
Scotts offers Platinum Tag
purity in an exceptional range of
Bluegrass, Ryegrass and Fescue
varieties. Many are exclusive
varieties which have all grown
out of Scotts’ long history of
innovative technology and
outstanding performance.
Remember: no company
takes more care in research and
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development, cultivating,
cleaning, testing and packaging
than Scotts. And no one takes
better care of you than your
Scotts Tech Rep.

Contact Scotts Customer
Service at 1-800-543-0006 or
Larry Humphreys at
1-888-763-8873.

Scotts.

... The Scotts Difference
www.scottscompany.com
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WE GUARANTEE TALSTAR'
INSECTICIDES WORK.

{OF COURSE, THERE’S NO LIVING PROOF.}

THE TALSTAR®* MONEY-BACK GUARANTEE.

When you use Talstar® insecticides, we’ll sensitive turf and ornamentals without damage or
guarantee long-lasting performance burning. Plus, theyre easy to handle and are

against a broad spectrum of insects, odor-free at label rates.

or your money back. That’s Find out more about our
because Talstar® insecticides new money-back guarantee for
have the longest proven residual Talstar® GC Granular Insecticide,
in the industry, providing up to 6 [alstar®* GC Flowable
months control of target pests. Insecticide/Miticide, Talstar® PI

l'he active ingredient, bifenthrin, Granular Insecticide and Talstar® Lawn

the only biphenyl pyrethroid available in & Tree Flowable Insecticide/Miticide’
the industry. And since bifenthrin contains no Contact your FMC authorized distributor or call
alpha-cyano group, Talstar® insecticides won't 1-800-321-1FMC.

cause the skin or throat irritation experienced
with other pyrethroids.
lalstar® insecticides can solve your tough-

est insect problems. In and around buildings,

"

on lawns and ornamentals, even on golf -

-3

courses, Talstar® insecticides control a broad R
. ;‘u
spectrum of insects and mites.

I'he water-based flowable and the granular

formulations can both be safely applied to

=g
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