ringers.

When it comes to preventing the broadleaf
and grassy weeds that most often plague your

customers’ turfgrasses, PRE-M® preemergent

herbicide is right on target. Why pay more
for other products when, time after time, university
trials prove that PRE-M offers you better overall
performance combined with unmatched value?
Superior performance made PRE-M the
leading™ preemergent herbicide. Superior G o
value widens the gap. PRE-M is everything
you'd expect from LESCO®, the leading supplier
in the professional turf care industry.
Ask your LESCO professional or call
1-800-321-5325 to learn how you can earn
generous rebates for your PRE-M purchases.

Get behind the leading edge.

\
- ¢
= ' {
’ " . A
. B
’

The Leading Edge.

*Source: Kline & Company report, US Acre Treatments by Turf Management

Always read and follow label directions

©1999 PREM® and LESCO® are reg
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The tools you need
from a name you trust.

Introducing the Cat” Rental Store.

Now there’s a rental store that’s equipped with the tools and

service you can count on. Plus, something else no other rental
store has: the Caterpillar name. That means you’ll get what
you need, when you need it, along with:

* A big selection of tools and equipment
from Caterpillar and other top brands

* Quick response to your needs
* Knowledgeable and experienced people
* Tools maintained by expert mechanics
For a Cat Rental Store near you, call 1-800-RENT-CAT or

visit us at www.TheCatRentalStore.com.

Circle No. 102 on Reader Inquiry Card
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manager found his funding through creative
partnerships on and off-campus
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PINK SLIP

Choosing the ever-dependable Toyota Tacoma as — &P TOYOTA —

| payload of any truck in its class,* it's one worker
your fleet vehicle is one of the smartest business on the job. ‘ that’ll do just about anything you ask of it. And like
decisions you’ll ever make. With the highest standard

-every day.—— You, it plans to be around for the long haul.

www.toyota.com 4 1-800+-go-toyota Circle No. 105 on Reader Inquiry Card

@1999 Toyota Motor Sales, U.S.A., Inc. Buckle Up! Do it for those who love you. *Based on comparison of base 5-speed, regular cab models


http://www.toyota.com
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ANLA.

American Nursery &
Landscape Association

Y2K Partners: Teamed for Success

The Mid-Am Trade Show, where horticultural professionals can find their every
need, congratulates the American Nursery & Landscape Association on its

I25th anniversary. Mid-Am is proud to partner with ANLA and be the principal
benefactor of the ANLA Gala to be held Thursday, January 20, 2000. Call ANLA

at 202/789-2900 or Mid-Am at 847/526-2010 for details on how you can

participate. Circle No. 113 on Reader Inquiry Card

Navy Pier, Chicago - january 19-21, 2000



o the record

BY SUE GIBSON / EXECUTIVE EDITOR

Is Your Body Y2K Compliant?

elieve it or not, | heard this as a radio ad-
vertisement for a weight-loss program,
and it made me think how weird this
Y2K thing is getting. It seems the more
people talk about possible Y2K “events”
that might happen, the less they talk
about forces that are pretty Y2K resis-
tant: the human body, the dreams and goals that moti-
vate us to succeed and, of course, Mother Nature.

Clearly, each of our bodies has its own personal
deadline, but January 1st will come and go for most of
us, whether we’re fat or thin.

Our drive to succeed and make something of our-
selves has been established as an awesome force, despite
any temporary Y2K or other glitches. Healthy organiza-
tions with strong leadership should ride out that storm
with little disruption.

But it is Nature's big surprises that have more devas-
tating effects than the Y2K thing. As a professional
landscape manager, you should have a handle on your
normal weather cycles, but are you prepared for those
“once a century” or even “once a decade” events? Do
you think they won't happen?

As David Laskin recently noted in the Wall Street
Journal: “Thanks to a confluence of geography, ocean
currents and global atmospheric circulation patterns,
the United States is blessed and cursed with the greatest
variety of extreme weather in the world. Practically
every region of the country has its meteorological disas-
ter specialty.”

It's unusual weather events that will wreak the most
havoc on your customers, your employees and even
your business’ survival — events such as:

Mother Nature won't stop surprising us with the
new millennium, which makes it important to have
an emergency plan. I have to wonder: Why

wouldn’t you have one in place already? -SG

www.landscapegroup.com / OCTOBER 1989

P freak snow and ice storms in the deep South;

P floods that linger;

P> hurricanes hitting Southern California;

P tomnadoes in unusual places, like Salt Lake City;

P prolonged, devastating droughts like the one this
year; and

P> dangerous blizzards or strings of heavy
snowstorms.

Mother Nature won't stop surprising us with the
new millennium, which makes it important to have an
emergency plan. | have to wonder: Why wouldn’t you
have one in place already? Could you function if your
office or papers are damaged; your employees are un-
reachable; your clients or departments all need to be pri-
oritized, then called; and your phone’s ringing with new
requests for emergency services? By then, it's way too
late to make a plan.

Find out how several contractors succeeded despite
the hands Mother Nature dealt them in our cover story,
“When disaster strikes, be prepared,” starting on page
22. They managed to keep their customers loyal, per-
form incredible amounts of work in a short time, keep
employees motivated and actually build their businesses
at the same time.

Maybe it's time you review your own emergency
plan. It might guarantee the sur-
vival of your business far
into the future — when
Y2K is just a dim memory
and that weight-loss cen-
ter is an empty storefront.
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events

WHAT, WHEN & WHERE

November
[®¥)Landscape Best
Management Practices
Symposium, Part Il

Cal Poly, Pomona, CA;
916/442-7198

EX-]Eastern Regional
Nurserymen'’s Association
Expo "99 Atlantic City, NJ;
800/376-2463; www.erna.org

[¥Tree Care Industry
Expo Indianapolis, IN; National
Arborist Association, 800/733-
2622; www.natlarb.com

& International
Irrigation Expo &
Conference Orlando, FL;
Irrigation Association; 703/573-
3551; www.irrigation.org

EXT) Desert Green
Conference Il Henderson,
NV; 702/223-3130

EX¥1 Penn State Golf Turf
Conference State College,
PA; 814/863-3475;
www.paturf.org

ES¥!INew York State
Turfgrass Association
Conference & Show
Syracuse, NY; 518/783-1229;
www.nysta.org

FE] lllinois Landscape
Contractors Association’s
Landscape Equipment
Auction Powers Auction
Service, Crystal Lake, IL;
630/472-2851.

[EX T Green Industry Expo
Baltimore, MD; Sponsored by
Professional Grounds Manage-
ment Society, Associated
Landscape Contractors of
America and Professional Lawn

Care Association of America;
770/973-2019; www.plcaa.org,
www.pgms.org, www.alca.org

[T:5T] oregon Landscape
Contractors Association

Field Day 1999 Canby, OR;
503/253-9091

EL] Arizona Landscape
Contractors Association
Scholarship Golf
Tournament Phoenix, AZ;
602/258-0126

30-Dec. 2] TH 1)
Central/lllinois Turfgrass
Foundation Expo

St. Charles, IL; 312/201-0101;
www. turf.uiuc.edu

Ohio Turfgrass
Foundation Conference &
Show Columbus, OH;
614/760-5442

Missouri Valley
Turfgrass Association
Lawn & Turf Conference &
Trade Show Columbia, MO;
573/882-2301; LakeLM@mis-
souri.edu

New Jersey Turfgrass
Expo Atlantic City, NJ;
732/821-7134; www.njturf-
grass.org

January 2000

%] Minnesota Nursery &
Landscape Association
Convention & Trade Show
Lansing, MI; 651/633-4987

[ New York State
Turfgrass Association
Northeast Regional
Conference Albany, NY;
800/873-8873

MANAGEMENT

VISIT US ON THE WORLD WIDE WEB AT: www.landscapegroup.com

Proud supporter of these green industry professional organizations:

FiTOCA
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Associated Landscape Contractors of America
150 Elden Street, Suite 270

Herndon, VA 20170

703/736-9666

www.alca.org

American Nursery & Landscape Assodiation
1250 | St. NW, Suite 500,

Washington, DC 20005

202/789-2900

Independent Turf and Omamental
Distributors Association
25250 Seeley Road

Novi, Mi 48375
248/476-5457

The Association

8260 Willow Oaks Corporate Dr. Suite 120
Fairfax, VA 22031-4513

703/573-3551

www.irrigation.org

National Arborist Association
The Meeting Place Mall,

P.0. Box 1094

Amherst, NH 03031-1094
603/673-3311
www.natlarb.com

Ohio Turfgrass Foundation
1100-H Brandywine Bivd.,
PO Box 3388

Zanesville, OH 43702-3388
888/683-3445

The Outdoor Power Equipment Institute
341 South Patrick St.

Old Town Alexandria, Va. 22314
703/549-7600

opei.mow.org

Professional Grounds Management Society
120 Cockeysville Rd., Suite 104

Hunt Valley, MD 21031

410/584-9754

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135
Marietta, GA 30068-2112

770/977-5222

www.plcaa.org

Responsible for a Sound Environment
1156 15th St. NW, Suite 400

Washington, DC 20005

202/872-3860

www.acpa.org/rise

Sports Turf Managers Association
1375 Rolling Hills Loop

Council Bluffs, IA 51503-8552
712/366-2669; 800/323-3875
www.aip.com/stma

Turf and Omamental Communicators Assodiation
P.0. Box 156

New Prague, MN 56071

612/758-5811

|
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A TURF HERBICIDE

YOU CAN LIVE Nl

Families rely on you for lawn care expertise
because they know you'll make the right
choices. very best for the turf, and for
the people who enjoy it. One way to keep
that trust is with Dimension® turf herbicide.
Dimension gives families a lawn they
can love. It provides season-long control of
crabgrass and over 20 other tough weeds and

grasses. It doesn’t stain, so you can apply

it close to walks, fences and drives. That
means no more weed “fringes,” because you

1ce right
up to the lawn’s edge. It’s even labeled for
use on ornamentals; so you can apply it to

can use Dimension with confi

lawns and landscapes.

Dimension’s low use rates and
favorable environmental profile mean less
worry. In fact, when you apply Dimension-
on-fertilizer formulations, families can
re-enter and use the lawn as soon as the
dust settles. That could even turn a
skeptical neighbor into a future customer.

ALWAYS READ AND FOLLOW LABEL DIRECTIONS
DIMENSION® is a registered trademark of Rohm and Haas Company
©1999 Rohm and Haas  T-O-224A

Circle No. 107 on Reader Inquiry Card

Dimension offers the widest
application window— 6 weeks more than
other preemergence products. You'll save

money because season-long control means

fewer callbacks. And most important, your
customers will stay customers, year after
year after year...the kind of callback you
can live with.

Call 1-800-987-0467 or visit us at
www.dimensionpro.com to learn more.


http://www.dimensionpro.com

FOLLOW

What do they call a chain saw that delivers superior

performance day in and day out, no matter

how difficult the duty? Echo.

Echo chain saws tackle your toughest logging, felling and limbing jobs and keep
coming back for more. That's because Echo chain saws have our exclusive Pro-Fire®
electronic ignition and all-position diaphragm carburetor to ensure fast, easy start-ups
and smooth running — every hard-working day. Plus, Echo chain saws are backed by

the strongest warranty in the business. That's Echo Pro Performance!

Built by the team that knows exactly what professionals need: quality, durability
and power. For more information call 1-800-432-ECHO (3246).

LEADER
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