
and grassy weeds that most often plague your 

customers' turfgrasses, PRE-M" preemergent 

herbicide is right on target. Why pay more 

for other products when, time after time, university 

trials prove that PRE-M offers you better overall 

performance combined with unmatched value? 

Superior performance made PRE-M the ^ ^ 

leading* preemergent herbicide. Superior 

value widens the gap. PRE-M is everything 

you'd expect from LESCO", the leading supplier 

in the professional turf care industry. 

Ask your LESCO professional or call 

1 -800-321-5325 to learn how you can earn 

generous rebates for your PRE-M purchases. 

Get behind the leading edge. 

The Leading Edge 

* Source: Kline & Company report, US Acre Treatments by Turf Management. 

Always read and follow label directions. 
©1999 PRE-M® and LESCO® are registered trademarks of LESCO, Inc. 





H ave you wondered why everyone is talking about water 
gardens? Have you been so busy trying to keep up 
Iwith your regular business that you've neglected 

investigating the pond business? Do you lack confidence 
or knowledge in designing, estimating or maintaining water 
features? If you answered yes to any of these questions than 
this new publication is for you! Water features are the fastest 

growing trend in the Green Industry today! This publication 
is dedicated to helping contractors and retailers succeed and 
prosper with this exciting and booming market. 

T o see for yourself how water features can impact your 
bottom line, call, fax or write us today for your FREE 
subscription to the Aquascape Designs Magazine. 
Circle No. 102 on Reader Inquiry Card 

Call us or Send this coupon in for your 

FREE SUBSCRIPTION! 
(If you are already on our mailing list, you will receive this magazine!) 

Your Name 

Company Name_ 

Address 

City _State _ _Zip 

I I 
I 

I 
I 
I 

Telephone 

Clip out and send this coupon to: Or call/fax us to order: 
Aquascape Designs, Inc. Toll Free: 1-800-306-6227 ext. 9098 
1119 Lyon Rd. Fax: 1-630-326-1800 
Batavia, IL 60510 
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HOW ONE 

PINK SLIP 

Choosing the ever-dependable Toyota Tacoma as 
your fleet vehicle is one of the smartest business 
decisions you'll ever make. With the highest standard 

- TOYOTA—| 
on the job. 
every day. 

payload of any truck in its class*it 's one worker 
that'l l do just about anything you ask of it. And like 
you, it plans to be around for the long haul. 

w w w . t o y o t a . c o m • l*800*gO'toyota 
(D1999 Toyota Motor Sales, U.S.A., Inc. Buckle Up! Do it for those who loveyou. *Based on comparison of base 5-speed, regular cab models. 

JUST MIGHT 

PREVENT ANOTHER. 

TACOMA F L E E T 

http://www.toyota.com


Last year 62,000 bags of 
dry ROOTS were used. 

Now, dryROOTS® is available 
with Mycorrhiza at an 

affordable cost. 

d r y R O O T S is the most widely used product for carrying landscape plantings 
over the stress of installation, and for starting rapid root growth in the establish-
ment of all trees and ornamentals. 

For all high stress conditions where the soil is poor or the weather is dry, we 
recommend using the new M - R O O T S w i t h Ecto and Endo Mycorrhiza. This 
product has 12 species of Mycorrhiza, yet it's still the most affordable 
Mycorrhiza product available. 

JWOtSmc 3120 Weatherford Road • Independence • M O • 64055 • 800 342-6173 • www.rootsinc.com 

http://www.rootsinc.com


BY SUE GIBSON / EXECUTIVE EDITOR 

Make your peace with change 

a Death by a thousand cuts" is how Allan 
James describes efforts to limit spe-
cialty pesticides. The executive direc-

| tor of Responsible Industry for a 

Sound Environment should know. The 
push to ban pesticides shows up every-

where from school boards to Capitol Hill. 
We hear reports of long-time products coming under 

fire at EPA, with manufacturers now confronted by im-
possible standards to attain. The market continues to 
offer new products, but it's forcing change upon us. 

How is this is changing your operations? Most of you 
use some form of pesticide and use them skillfully. But 
continuing efforts to limit pesticides have had effects. 

We got a glimpse of how these changes are reality 
when we visited Tom Tolkacz, president of Swingle 
Tree & Landscape Care in Denver. As he walked us 
through his clean, large loading area, he explained one 
reason why his tree and lawn care trucks have cus-
tomized injection retrofits. 

"In the last six to seven years, we've reduced our pes-
ticide use 40%," he said. "We're using more injection 
(for trees) and inspections." 

Swingle sells "Plant Health Care," a system based on 
lots of inspections and spraying as needed. Pesticide 
changes are causing Swingle to its business. 

Tolkacz explained: "The difficulty with the (new) 
pesticides is that many are not as persistent. In some 
cases, they may not be persistent even through an in-
sect's hatch cycle. Therefore, we have to go out and 
apply them more often." They might end up applying 
the same amount of product as they did in the old days. 

The irony is not lost on Tolkacz. "It used to be a 
three-time application, but now with products active for 
only 30 days, we're making five applications. That's a 
real issue with us," he says. 

I bet it is. It must affect productivity, profitability, 
scheduling, labor, customer relations — the whole ball 
of wax. It complicates his operations, and maybe it does 
yours. And it's also hard to explain to customers. 

That's change for you. It's time to face up to a new 
market, where: 

• new products are more specific, less long-lasting, 
less toxic to the environment, more expensive. 

• manufacturers are consolidating and changing 
their distribution making some products harder to find. 

• heavy registration costs are making some compa-
nies reconsider, maybe withdrawing some products and 
keeping others to build market share. Which ones? 
That's a $64-million question. 

• a new generation of applicators (and managers) is 
coming out of schools wary of pesticide use. 

Are you ready for this? 

It s Your Life 
What do you get from your work? Are your re-

wards worth your efforts? Can you balance work and 
free time and still achieve what you want? Our new 
column, "It's Your Life" (page 16), explores making 
your rewards and your professional life grow. 

Bob Baird's look at focus is our first. He should 
know abour focus. His career 
started as a Navy Seal and 
now includes financial 
planning, competitive 
athletics, parenthood, 
writing and more. Let us 
know what you think — if 
you can make the time! 

sgibson@advanstar.com 

"The market continues to offer new M 
products, but it's forcing change upon us." -SG c ^ f l 

mailto:sgibson@advanstar.com


events 
WHAT , W H E N & WHERE 

December 
O l South Jersey 
Landscape Conference 
Glassboro, NJ; 609/291-7070 

[••SO Ohio Turfgrass 
Foundation Conference & 
Show I Columbus, OH; 

614/760-5442 

VC-] Missouri Valley 
Turfgrass Association 
Lawn & Turf Conference 
Show I Columbia, MO; 

573/882-2301; LakeLMOmis-

souri.edu 

kfiO New Jersey Turfgrass 
Expo I Atlantic City, NJ; 

732/821-7134; w w w . n j t u r f -

grass.org 

January 2000 
tti Minnesota Nursery & 
Landscape Association 
Convention & Trade Show 
Lansing, Ml; 651/633-4987 

B New York State 
Turfgrass Association 
Northeast Regional 
Conference / Albany, NY; 
800/873-8873 

Western Nursery & 
Landscape Association 
Trade Show I Kansas City, 
MO; 202/789-5980, ext. 3006. 

North Carolina 
Turfgrass Conference & 
Show I Charlotte, NC; 910/695-

1333 

H P H Eastern PA Turf 
Conference & Trade Show 
King of Prussia, PA; 814/863-

3475; w w w . p a t u r f . o r g 

H P f r ] Kentucky 
Landscape Industries 
Winter Conference & Trade 
Show I Lexington, KY; 
502/899-3622 

E E Connecticut Nursery-
man's Association Winter 
Meeting I Waterbury, CT; 
202/789-5980, ext. 3006 

E E Landscape and 
Nursery Expo 2000 I 
Sacramento, CA; 916/448-2522 

EEEQ Illinois Landscape 
Contractors Association's 
Design Seminar I Hoffman 
Estates, IL; 630/472-2851 

F E g H Winter Convention 
Seattle, WA; Washington State 

Nursery & Landscape 

Association; 253/863-4482 

Ffcg^'I Leadership 
Conference, Washington 
Association of Landscape 

Professionals & Oregon 

Landscape Contractors Assoc. I 

Kauai, HI; 503/253-9091 

FI:gM«] Midwest Turf Expo I 
Indianapolis; Sponsored by 

Midwest Regional Turf 

Foundation; 765/494-8039 

Ej Mid-America Green 
Industry Convention/ 
Kansas City, MO; 816/561-5323 

E G American Nursery & 
Landscape Association 
125th Anniversary Gala Dinner I 

Chicago; 202/789-2900; 

www.anla.org 

Ffc^' l Mid-Am Horticul-
tural Trade Show I Chicago; 
847/526-2010; 

www.midam.org 

M A N A G E M E N T 
VISIT US ON THE WORLD WIDE WEB AT www.landscapegroup.com 

Prond m p p o r t e r of t h e i e g r e e n i i d n i t r y p r o f e i i i o a a l o r g a i i i a t i i n i : 

Associated Landscape Contractors of America 
150 Eiden Street, Suite 270 
Herndon, VA 20170 
703/736-9666 
www.alca.org 

American Nursery & Landscape Association 
1250 I St. NW, Suite 500, 
Washington, DC 20005 
202/789-2900 

Independent Turf and Ornamental 
Distributors Association 
25250 Seeley Road 
Novi, Ml 48375 
248/476-5457 

The Irrigation Association 
8260 Willow Oaks Corporate Dr. Suite 120 
Fairfax, VA 22031-4513 
703/573-3551 
www.irrigation.org 

National Arborist Association 
The Meeting Place Mall, 
P.O. Box 1094 
Amherst, NH 03031-1094 
603/673-3311 
www.natlarb.com 

Ohio Turfgrass Foundation 
1100-H Brandywine Blvd., 
PO Box 3388 
Zanesville, OH 43702-3388 
888/683-3445 

The Outdoor Power Equipment Institute 
341 South Patrick St. 
Old Town Alexandria, Va. 22314 
703/549-7600 
opei.mow.org 

Professional Grounds Management Society 
120 Cockeysville Rd., Suite 104 
Hunt Valley, MD 21031 
410/584-9754 

Professional Lawn Care Association of America 
1000 Johnson Ferry Rd., NE, Suite C-135 
Marietta, GA 30068-2112 
770/977-5222 
www.plcaa.org 

Responsible Industry for a Sound Environment 
1156 15th St. NW, Suite 400 
Washington, DC 20005 
202/872-3860 
www.acpa.org/rise 

Sports Turf Managers Association 
1375 Rolling Hills Loop 
Council Bluffs, IA 51503-8552 
712/366-2669,800/323-3875 
www.aip.com/stma 

Turf and Ornamental Communicators Association 
P.O. Box 156 
New Prague, MN 56071 
612/758-5811 

http://www.paturf.org
http://www.anla.org
http://www.midam.org
http://www.landscapegroup.com
http://www.alca.org
http://www.irrigation.org
http://www.natlarb.com
http://www.plcaa.org
http://www.acpa.org/rise
http://www.aip.com/stma


Start your own success story. 



The U.S. Lawns Franchise 
Over the past decade, U.S. Lawns has been helping entrepreneurs realize success in the landscape industry. With a nationally recognized name and a 

proven operating system, our owners have instant advantages over their competitors. Maybe that's why U.S. Lawns is one of the fastest growing landscape 
management franchise companies in America. So give us a ring at 1-800-USLAWNS when you're ready to start the best success story of them all. Yours. 

\ ou own the business. We help you run it. Here's how: 

° Superior Financial Management - Our experts will teach you how to streamline your business with a time-tested financial 
operating system. We'll cover everything from estimates to invoices. 

° Advanced Sales & Marketing - As a U.S. Lawns franchise owner, you'll learn how to grow your business using sales techniques 
that made us the industry leader. You'll also have access to MarketShare, our team of telemarketing professionals who will work 
directly with you to generate business for your franchise. 

° Purchasing Power - Backed by the purchasing strength of Environmental Industries, Inc., our 450-million-dollar parent company, 
you'll realize substantial savings on everything from trucks to mowers. 

0 ( ontinuous Support - A U.S. Lawns owner is never alone. Need advice ? Have a question ? You'll always have an experienced 
team of landscape professionals in your corner. 

I-800-US-LAWNS U.S. LAWNS www.uslawns.eom 

Y es, I'd like more information about a U.S. Lawns franchise. 

Name Title 

Please complete and mail to: 

U.S. Lawns 
4777 Old Winter Garden Rd. 

Orlando, Florida 32811 

Company 

Address _ 

City. 

Phone 

E-mail address 

. State. Z I P 

.Ext. . Fax_ 

. Best time to contact you. 

http://www.uslawns.eom

