
C L A S S I F I E D S 
BUSINESS OPPORTUNITIES 

Let ALCA Be Your Business Partner! Join ALCA, 
the national association for landscape contractors 
and take advantage of our outstanding resources: 
publications, seminars, conferences, and national 
networking. Contact ALCA at www.alca.org or call 
1-800-395-2522. 7/99 

MARKETING OPPORTUNITY Energetic persons 
needed to network market Conklin products nation-
wide. A very lucrative part-time, home based busi-
ness. $799 investment for the product and training. 
Call 1 -800-832-9635 for free catalog. 2/00 

EDUCATIONAL OPPORTUNITY 
Two year AAS degree program in Golf Course 
Maintenance Operations, Landscape Contracting, 
and one year Golf and Grounds Certificate. Fully 
accredited, VA approved, expanded learning facili-
ties, new equipment. Graduate placement assis-
tance available. Contact Golf Course 
Operations/Landscape Technology Dept., Western 
Texas College, Snyder, TX 79549. 915-573-8511 
ext. 305 12/99 

Become a landscape designer. Approved home 
study. Create plans for lawns, estates, courtyards, 
walkways, gardens, shrubbery. P.C.D.I., Atlanta, 
Georgia. Free Career Literature. 800/362-7070. 
DEPT.GTG694. 6/99 

Let Your 
Classified Ad 

ST ND O T 
From The Crowd! 
Try the Impact 

of Color! 
Contact Leslie Zola 
800-225-4569 ext. 

670; 
440-891-2670; 

Fax 440-826-2865; 
or Email 

lzola@advanstar.com 

Put the Power of 
D i r e c t M a r k e t i n g 

to Work for You! 

d l T B B W A f t i B K f f i H Use the Landscape Management targeted list to mail, phone or 
fax to over 50,OCX) highly responsive decision 
makers in the landscape industry! 

Target your message according to your spe-
cific needs...demographic selects are avail-
able—our data is also available for database 
enhancement or overlay. 

For List counts and pricing contact: 
— • J oe Gi l l iam 

440-891-2773 or 888-RENTLIST 

ne Landscape Management 
rapid response card deck is another cost effi-
cient direct marketing tool. Use this deck to 
introduce new products, test products and 
markets, and direct prospects to your web-
site 

For Card Deck details contact: 
— • J im Knaggs 

440-891-26Ó5 

management 

/ W A Y T m 
S O U R C E 

WVTW 
Y OU 

Don' t let the dark forces of 
ignorance defeat you. Right 

• in this ga laxy you can tap into 
the sou rce—the f ree C o n s u m e r 
In format ion Cata log. It l ists f ree 
and low-cost federal 
publ icat ions on a var iety of 
impor tant topics. 

So d ispel the darkness and get 
the source. Cal l tol l - f ree 1 -888-8 
P U E B L O for your f ree Cata log. 

Or set your coord ina tes for the 
C o n s u m e r Informat ion Center 

• W e b site: 

www.pueblo .gsa .gov 
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Grab Bag 

W a n t t o snaz u p y o u r f r o n t y a r d ? 
Mike Hebrard is a whiz at painting colorful logos on athletic fields, so when a friend 
asked him to paint a special design on his lawn, Mike gave it a try. Now his "lawn art" is 
a common sight in and around Portland, OR. Mike, owner of Athletic Field Design, 
Clackamas, OR, says some of the requests he gets for lawn art are, well . . . different. 

Only driven by old 
ladies on weekends? 

Pssst!, Hey buddy, hov/d you 
like to buy a clean used Kubota 
tractor real cheap? Barely used. 

If you hear this line, be suspi-
cious, be real suspicious, says the 
Kubota Tractor Corporation. 

Kubota recently won a land-
mark case which it hopes will 
stem the importation and sale 
of used "gray market" Kubota 
tractors into the United States. 
Kubota reported that an ad-
ministrative law judge of he 
U.S. International Trade Com-
mission (ITC) fined Gamut Im-
ports, Inc., $650,000 for violat-
ing a Cease and Desist order 
prohibiting Gamut's importa-
tion and sale of the tractors. It's 
expected the ruling will be re-
viewed by the ITC. 

The used tractors in question 
were manufactured for use in 
Japan, and may not have safety 
features required in the United 
States, such as ROPs and PTO 
shields. Also, these tractors are 
not backed by a Kubota war-
ranty, and it may be difficult to 
get parts and or service manu-
als for them, a spokesperson at 
Kubota tells LM. 

How can you tell if that used 
tractor that you're considering 
buying is a grey market tractor? 

Find the serial number 
plate (usually by the pedals 
near the operator's seat), write 
down the serial number and 
the model number of the trac-
tor and take this information 
to an authorized Kubota 
dealer to see if it's a unit they 
can support, says Kubota. 

Landscape s p e n d i n g rises in 1 9 9 8 
American homeowners spent a record $16.8 billion 

for professional landscape/lawn care/tree services last 
year — a 32% increase in the average amount spent 
per household. The latest Gallup Survey results, spon-
sored by a consortium of green industry associations, 
noted that spending jumped $2.2 billion in 1998. 

Landscape installation and construction activities 
had the largest growth, with a jump of $2.7 billion in 
spending (a 48% rise in average amount per house-
hold). The survey was conducted by the American 
Nursery & Landscape Association, the International 
Society of Arboriculture, the Associated Landscape 
Contractors of America, the Professional Lawn Care 
Association of America, the National Arborist Associa-
tion and the National Gardening Association. 

Grab Bag features brief observations and 
prognostications throughout the green industry. 
If you have an unusual photo or comment you'd 
like to share with us, please send it in... 



There's good. There's better. Then there's 
the best: Snapshot* herbicide. It controls 
more broadleaf weeds and grasses than any 
other preemergent herbicide. I l l species, 
to be exact. For up to 8 months. Wiffiout 
damaging your ornamentals. Contact your 
distr ibutor ior more in format ion about 

Snapshot . Or, ca l l M*/**-. „ . --
1 - 8 0 0 - 2 5 5 - 3 7 2 6 . P ^ ^ r o S ^ c e s 
You'll control weeds. Q n O l l c l i n i 
And labor costs. O l l t f l J o l l U l 

G o o d w e e d c o n t r o l , 

b u t w a i t u n t i l t h e y a l l 

d e m a n d a r a i s e a t o n c e , f ' 


