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By any name TruGreen

LandCare keeps growing

MEMPHIS, TN—For those of you who
thought there’s been a lull in acquisition
activity, think again. TruGreen Land-
Care, formerly TruGreen Landscape,
continues to snap up companies across
the United States.

Chief Operating Officer Paul An-
deregg, in a telephone news conference
to announce the official name of Tru-
Green LandCare, said that the landscape
giant would be closing at least 15 deals
by mid-summer. TruGreen, whose par-
ent company is ServiceMaster, jumped
into the landscape maintenance/con-
struction market less than two years ago,
but already has 145 branch locations, a
presence in 60% of major U.S. markets.

“We're looking to acquire business in
our existing marketplaces,” said An-
deregg in the mid-June teleconference.

He added that by the start of the new
year the company should be well on its
way to establishing a national identity for
the landscape company. The beginning
of the new year will also see the com-
pany penetrate new landscape markets,
he said.

Company spokesperson Judith Guido
said that the name TruGreen LandCare
was chosen after a survey of 600 cus-
tomers and prospects, and several focus
groups involving employees in Los An-
geles and Orlando.

“TruGreen obviously has great name
recognition both in residential and com-
mercial markets,” she said.

The company will be developing a
logo, colors, uniforms and other distinc-
tive identifiers within the next 30 to 60
days, Anderegg added.

William Murdy, LandCare
founder, leaves TruGreen.

We asked him to stay

MEMPHIS, TN— Bill Murdy, who emerged as a leading
figure in the landscape industry in early 1998 with the
formation of LandCare U.S.A.,, is apparently leaving it.

In response to a question during a teleconference in
mid-June, TruGreen LandCare COO Paul Anderegg
said that Murdy had decided to leave TruGreen some-
time this summer. “He will not be with us long term,”
Anderegg said.

Murdy became associated with TruGreen, specifi-
cally its parent company ServiceMaster, this past No-
vember when ServiceMaster purchased LandCare
U.S.A. which had been in a feverish race to acquire

landscape companies with TruGreen.

“We certainly did our best to try to talk Bill into assuming a very important role
with ServiceMaster,” Anderegg said. “Bill did a wonderful job of bringing us all to-
gether. ServiceMaster would be a better company with him.”
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Free online website
design service
New England Business Service
(NEBS) is offering a free online web-
site creation and hosting service for
small businesses. This is part of NEBS
interactive website, designed to be
a comprehensive small business
management resource.

This is a joint marketing agree-
ment with WebNow.com™
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(www.webnow.com), which will
host and maintain the business web-
sites. The sites will contain no un-
wanted advertising and will remain
free as long as they remain hosted.
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SACRAMENTO, CA—

The California Golf Course Superin-
tendents Association is supporting
a state bill that would require cities
and counties to consider the eco-
nomic impacts of prohibitions on
taxpayers, consumers and employ-
ment opportunities before adopt-
ing any ordinance that prohibited
commercial leaf blower use. Those
local jurisdictions would also have
to make a determination that no
alternatives would be as effective
and less burdensome to affected
private persons.

Website correction

A recent LM article contained an in-
correct web address for Ferris In-
dustries. The correct address is:
www.ferrisindustries.com.
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Pertection

You've got customers to please, a schedule
to keep and no time for weed control callbacks.

That's why Roundup PRO* is the perfect

herbicide for all your yards.

WPRO/71a11cE

TECHNOLOGY

X g\ Ve




With its PROformance Technology, to stay on schedule and keep your

Roundup Pro penetrates the leaves and roots customers happy, rely on Roundup PRO
of weeds faster. The result is more complete with PROformance technology.

weed control with no regrowth. And rainfastness For more details today, visit your

in 1-2 hours for wider windows of application. retailer or call 1-800-ROUNDUP.

Roundup PRO also carries a caution label

for your peace of mind. So when you've got

Always read and follow label instructions
Roundup PRO 15 a registered trademark of Monsamo Company
4862 15 5/99) €1999 Monsanto Company. PRO-LCO-4862 99
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Keep an eye peeled for giant salvinia

Authorities are urg-
ing aquatic gardeners
and landscapers who
install and maintain
ponds and water
gardens to be on the
alert for Salvinia molesta.
Also known as kariba weed,
the floating fern is a “Class A”
noxious, federally prohibited weed
that some nurseries continue to sell as an
ornamental.

The weed, a native of Brazil, forms a
thick mat which displaces and destroys
all native flora. In agricultural settings, it
poses a serious threat to irrigation and
water management.

“Giant salvinia has the potential to be
one of the most damaging nuisance
aquatic plants that we might experience

$3,750

« oper 250,000 sqft

pecause of thas
Ride-on

Rob McCoy, Lawn Tech

Custom Care, Chadds Ford, PA

FREE VIDEO 800.346.2001
Mfg. by Perma-Green Supreme
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in the U.S., “ says Colette Jo-
cano of the U.S. Geolog-
ical Survey, part of
a multi-agency

federal task

force formed

to fight the
spread of the
aquatic weed.

So far, it has been documented grow-
ing in Hawaii, Alabama, Florida,
Louisiana, Mississippi and Texas. It ap-
parently has the potential to survive and
spread in all areas where fresh waters re-
main unfrozen in winter.

“It is very likely to spread to other
areas of the country,” Jocano warns. “Its
potential range extends along the Gulf
and Atlantic coasts of the U.S. from
Texas to Virginia and west to California,
and as far north as the San Joaquin River
Delta.”

If you find giant salvinia in your
neighborhood, call this toll-free number,
877/STOPANS.

New digs for Mary-
land’s turf research

COLLEGE PARK, MD — The University
of Maryland’s Cherry Hill turf research
facility is moving to a new site on 40
acres of land owned by the U.S. Depart-
ment of Agriculture. The new turf re-
search site will open this summer.

The Maryland Turfgrass Council pro-
vided $100,000 for the new site, which
was needed because the owner of the for-
mer research property, the State Depart-
ment of Health and Mental Hygiene, de-
cided to sell that property. People with
the University and the Maryland Turf-
grass Council worked hard to come up
with a new site which was finally made
possible through a special act of the
Maryland legislature.
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Criffin adds chlorothalonil

VALDOSTA, GA — Griffin L.L.C.

and Nation’s Ag Il LLC have part-

nered to enter the speciality turf,

nursery and ornamental markets
with chlorothalonil, in addition
to agricultural and industrial
markets. The global business al-
liance will source, develop, regis-
ter and market chlorothalonil-
based fungicides.

Nufarm acquires

Riverdale

ST. JOSEPH, MO — Nufarm, a
producer of herbicides and the
world’s largest phenoxy producer,
has purchased Riverdale Chemical
Company. Riverdale serves the agri-
cultural, industrial, turf and aquatic
markets, with its core business based
on phenoxy herbicides. The merger
increases Nufarm’s interest in phe-
noxy herbicides; Nufarm purchased
the phenoxy business of Rhone-Po-
lenc in 1998, as well as gaining ac-
cess to glyphosate.

Eco Soil adding products

RANCHO BERNARDO, CA—

Eco Soil Systems Inc., has taken steps
to acquire the Agricultural Biologi-
cal Division, a research group of
Agrium, Inc. (NYSE: AGU). The acqui-
sition would expand the number of
biological products available to Eco
Soil, including biopesticides and Rhi-
zobium inoculants. Eco Soil devel-
ops, marks and sells proprietary bio
and traditional chemical products.

Deere sues over Gator®
MOLINE, IL—

Deere & Company on June 24 filed a
federal lawsuit to stop Howard Price
Turf Equipment Inc., Chesterfield,
MO, from manufacturing and selling
a product that Deere alleges is a
copy of its popular Gator utility vehi-
cle. Howard Price declined comment
on the action.



No, this isn’t a closeout sale. It's the Honda UMK Series, 4-stroke trimmer/brushcutters. 7 |
Thanks to some dramatic reductions, now you really can do more with less
Honda'’s UMK trimmers take advantage of their 4-stroke engine’s combustion format fo 1
dramatically decrease noise. [l elablRCTe [Wlerilelald-stroke engines are well
known for producing fewer emissions than comparably sized 2-stroke engines, making
them very environmentally friendly. In fact, Honda's timmers meet all EPA and CARB
emission standards. ondo s fimmers use straight
gasoline, eliminating the hassle of mixing gas and oil. And they can run two times longer
than comparable 2-stroke engines on the same amount of fuel! [iSifelalitt=Te(¥leijlela}
The engines also suppress spark plug carbon buildup and carburetor clogging, main-

taining like-new starting ease. REEErETe(SleiilelalStarting under $320,

Honda's hard-working, durable string fimmers are some of the

most efficient and cost-effective string frimmers available.

www.honda.com

For a free brochure and location of the Honda Lawn & Garden Dealer

nearest you call 1-800-426-7701

For optimum performance and safety, please read the owner’s manual before operating your Honda Power Equipment. ©1999 American Honda Motor Co., Inc
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Irrigation specialists form a new
association; it’s called ALIRT

FORT WORTH, TX — From his offices here Greg Mitchell is forging the Association of
Landscape Irrigation Repair Technicians (ALIRT), a national organization comprised

HOT TOPICS
New Holland buys Case

RACINE, W1 — For $4.3 billion in
cash, New Holland will acquire Case
Corp. to create a company rivaling
Deere and Co., as the world’s
largest maker of tractors, com-
bines and other agricultural
equipment.
New Holland’s headquarters
will move to Case’s home of
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of men and women who repair, maintain and retrofit sprinkler systems. Racine, WI.
“We need to work together,” says Mitchell, who claims it's about time to do some-
thing to reduce the frustration and complaints of consumers suffering with wasteful, BExmark eams settlement

inefficient and ineffective irrigation systems.
“How about mandatory ‘as built’ plans for new installations?” asks Mitchell.
Mitchell envisions an organization in which members are committed to “quality,
service and integrity.”

“It is through associating ourselves with individuals of this caliber that we can truly
set ourselves apart from the fray and become an elite organization,” says Mitchell,
president of Fort Worth-based Turf Surgeons, an irrigation services company.

Plans call for election of officers, educational conferences, a membership directory

and, within two years, an association newsletter. For information on ALIRT, contact
Greg Mitchell at 817/496-8653 or e-mail him at turfsurg@flash.net.

BEATRICE, NE—

The Exmark Manufacturing Com-
pany, a subsidiary of The Toro Com-
pany, obtained a favorable settle-
ment of a patent lawsuit against
F.D. Kees Co., and Yazoo/Kees
Power Equipment. The suit, filed in
December 1998, claimed certain fea-
tures of Kees ZT Max brand of mow-
ers infringed on a patent Exmark
holds on its Lazer Z™ brand of lawn
mowers.

— Mike Perrault
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No Matter Where You Grow Turf and Ornamentals,

VW&R Would Like to be Your Supplier.

* Working to supply the
products you need for
weeds, diseases,
insects and specialty
chemical uses.

* Building a team of turf
professionals with the S
right stuff to earn your [
business.

* VWW&R has been serving B8
chemical specialty
customers since 1930.

e Qver 80 U.S. locations.

* We will be calling on
you Soon.

-2 Van Waters & Rogers Inc. Call Your Local 1 800 888_4VWR
anovar pacroeo comeany  VWE&R Office at...
We understand that failure is not an option for our customers
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A good business relationship
begins with quality products.

But a great business relationship

-------------

includes outstanding service,
convenience and value.

LESCO offers the most complete
line of professional products in the
landscape management business. But
quality products are just the begin-
ning. Service, convenience and value
make the relationship complete.

SERVICE. Every product LESCO
sells is backed by service and techni-
cal expertise. With knowledgeable
professionals at all LESCO Service
Centers® and a full staff of technical
service representatives at our
corporate headquarters, product
recommendations and technical

input are yours for the asking.
Whether it's agronomic program
development, soil testing or locating a
hard-to-find item, LESCO can help.
And with on-site service technicians
at most locations, equipment service
and repair are also part of the
package.

CONVENIENCE. With 234 LESCO
Service Centers in 38 states, most
landscape managers can simply pick
up the product they need, when they
need it—even on Saturday. And that’s
not all. LESCO also offers traditional

direct delivery, a just-in-time program
and an express ordering system.
VALUE. Put it all together and
what you have is an overall commit-
ment from a company dedicated to
meeting your needs.That's called
value. It's everything you could ask for
in a great business relationship. For
the location of the LESCO Service
Center nearest you, call 800-321-5325.

[ ESCO
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Outdoor lighting is estimated to
be a multi-million dollar business
nationally. Yet, there is still plenty

of opportunity for the budding

entreprencur to succeed.

Outdoor Lighting Perspectives
is an ideal complement to your
existing landscaping business. The
profit potential is enormous and
there’s very little technical skill
required. Find out more about this
exciting franchising opportunity.

OUTDOOR LIGHTING
7 PERSPECTIVES
FRANCHISE CORPORATION
6930 Ancient Oak Lane

Charlotte, NC 28277 * (704) 849-8808
wiwnw.outdoorlights.com
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Forget the gasoline, filler’ up with zinc?

CARLSBAD, CA — Electric mowers and
other large maintenance equipment for
the landscape industry are increasingly
likely thanks to advances in fuel cell tech-
nology.

Toro is assessing fuel cell power for
greens mowers, and Textron for its
Cushman and E-Z-GO utility vehicles.
Both are collaborating with San Diego-
based Metallic Power, the developer of
the fuel cells.

Dr. Jeff Colborn, CEO of Metallic
Power, tells Landscape Management that
his company’s zinc/air fuel cells produce
several times more energy than compara-
bly sized lead/acid batteries. This means
that fuel cell-powered equipment, in-
cluding mowers, can work longer be-
tween recharges. Equally important, says
Colborn, the fuel cells can be refueled
(recharged) in less than 15 minutes.

Equipment powered by traditional bat-

teries usually needs an overnight
recharge.

While it's unlikely that fuel cells will
replace gasoline- or diesel-powered
mowers and other equipment in the
foreseeable future, they do offer advan-
tages such as reduced noise and virtually
no emissions, which landscapers would
find attractive in some situations.

Colborn describes his company’s
zinc/air technology as a closed loop sys-
tem. Fresh zinc pellets constitute the
fuel. When it reacts with air it creates en-
ergy. The resulting by-product is zinc
oxide which, when the equipment is at-
tached to an electrically powered “refuel-
ing station,” is reconverted to zinc, which
can be used again, and air.

Colborn says Metallic Power will have
prototype greens mowers to demonstrate
to Toro, and also utility vehicles for Tex-
tron’s evaluation late this year.

Lawmakers mull notification in NY

ALBANY, NY — The New York State Senate passed S-2543 in June, a bill requir-
ing that neighbors be advised 48 hours in advance of an application of pesticides to
a property. But, whether the bill will actually be enacted into law is uncertain. The
bill needs the okay of the NY Assembly, too.

How likely is this? Not very, at least not without substantial compromises. The
NY Assembly passed its own notification bill this past February and there appears
to be big differences between the supporters of the two bills.

Even so, Assembly Speaker Sheldon Silver on June 18 called upon the Senate

to join the Assembly in immediately establishing a conference committee to reach

a consensus on pesticide notification legislation.

Green industry and ag-related groups are fighting provisions of the two bills,
which they claim are unneeded and just plain unjust. In May, the New York State
Turfgrass Association — and other pesticide-using groups — asked members to let
their state legislators know that they opposed the notification proposal.

These and other actions spurred last minute changes to S-2543, including re-
stricting the provisions of the bill to New York City and three NY counties — Suf-
folk, Westchester and Nassau. If enacted, the bill would allow these areas to estab-

lish local laws requiring notification.

With budget talks expected to take up much of the NY Senate’s time when it re-
turns in mid-July, it's uncertain how far the notification legislation will get in 1999.
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C21508 LAWNMOWER

Low Profile —
/ A 21-inch Aluminum
Cast Deck

A 8" Front, 10" Rear

Wheels with Zerk
Fittings

A Heavy Gauge One
Piece Steel Handle
(Adjustable}

A Durable High
Vacuum Blade

A Large Capacity
Commercial Grass Bag :
A Flywheel Brake System with Zone Start

A Safety Interlock System on Grass Bag

: Self Propelled
: LAWNMOWER

: A 21-inch Aluminum Cast
: Deck

: A 8" Front with Bearings
Dual Ball Bearing Steel :
: A 5-Speed

:+ Transmission/Differential

: A Variable Speed 1.1t04.3
: m.p.h.

: A Heavy Gauge One Piece
: Steel Handle (Adiustable)

: A Durable High Vacuum

f Blade

C2150HP
High Profll7 /

and 9" Rear Wheels

A Large Capacity Commercial Grass Bag

: A Flywheel Brake System with Zone Start

: A Safety Interlock System on Grass Bag

. A Eight Grass Cutting Heights from 3/8" to 3 5/8"

C2150HQ

Shown w/opt.
steel catcher

&
ON

STHA

then the competition .

A Cutting height adjustment ranges from 3/4" to 3". It is easy
to adjust, no tools are necessary. The wheels are attached with
an axle bolt handle. Simply turn handle, lift or lower to desired
cutting height and tighten by hand.

A Both mowers feature a one piece heavy duty steel handle
with all controls in easy reach of the operator. Best operator
comfort and control features.

Powered By:

A Replaceable cloth grass catcher. A safety
interlock system. No trap door design. It mounts
solidly, removes easily and holds more grass

A Both rear side discharge and mulching
attachments are available. Quick and easy slide
in and out like grass catcher..

C2150HQ

HONDA
ENGINES

High Profile Models
A Eight quick height adjustments from 3/8" to 3 5/8" give
the widest mower cutting range in the industry .

A TRU-CUTS own five speed ALL STEEL gear
transmission and differential provides speed selection from
1.1 to 4.3 m.p.h. with shift on the go. Along with a new
patented clutch drive system.



