
PREVENT 
GRUBS. 

STOP THEM IN 
THEIR TRACKS. 
irS NOT EVEN 

AN ISSUE. 



Now you can control grubs preventatively or 

curatively. With a single application. Only with 

new MACH 2™ Turf Insecticide. 

MACH 2 is a powerful killer with a new 

chemistry that accelerates the molting process of 

target insects. 

Just hours after ingesting MACH 2, the insect 

stops feeding. Then it dies beneath the surface 

in 2 to 3 weeks. It's that simple. 

With MACH 2™ Turf Insecticide, you'll kill 

target enemy insects all season long. Grubs. 

Cutworms. Armyworms. Sod webworms. 

Plus, odorless MACH 2™ is easy to apply. 

You don't even have to water it in immediately. 

So don't let grubs control your grounds, or your 

schedule. Depend on MACH 2™ Turf Insecticide. 

It's all you need to prevent or cure. 

For more information or for the distributor 

nearest you, call 1 -888-764-6432 and visit our 

website at www.mach-2.com. 

MACH 2 
TURF INSECTICIDE 

ALL YOU NEED 
TO PREVENT OR CURE. 

Circle No. 141 on Reader Inquiry Card 

TM/RohMid LLC Company ©1998 Always read and follow label directions. 

http://www.mach-2.com
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FROM ONE 
PROFESSIONAL TO 

ANOTHER. 
For more than 20 years, professionals like you have counted 
on Orthene® Insecticide. In recent years, Valent has added 

several other high-quality products to our Professional Products 
lineup, including Pinpointf a granular form of ORTHENE; 

Envoff your most practical grass herbicide choice; and Distance® 
Fire Ant Bait, an effective new way to break the fire-ant life 

cycle and kill the entire colony 

For more information about our growing lineup of products 
and services, visit the Valent web site at www.valent.com 

or call 1-800-89- VALENT. 

A Company You Can Grow With 

Readand follow the label instructions before using. DISTANCE, ENVOY, PINPOINT and TAME arc registered trademarks of Valent U.SA Corp. ORTHENE is a registered trademark of Monsanto Company. 
SUMAGIC is a registered trademark of Sumitomo Chemical Company Ltd. NOTE: TAME is a restricted use pesticide. ©1999 Valent U.S.A. Corporation. 9900-PPG-ADTGC 

http://www.valent.com


The Landscape 
Management 

Handbook 
The best single-source reference containing 

the most current and comprehensive information 
on the basics of turf grass and landscape 

management available today! 

edited by 
William E. Knoop 

125 pages, softcover 
Item #LSMB830 

$24: 95 

The 
Landscape $ . 
Management * 
Handbook 
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% Provides an overall 
understanding of turf 
and landscape care and 
management and covers 
all the basics of the 
green industry 

Covers all the topics golf course superintendents and 
students of turfgrass and landscape management 
need to know 

# Combines practical information with the tried 
and true basics of management to provide a single, 
practical, affordable and up-to-date text 

Features detailed information, charts, diagrams, 
figures and tables to illustrate key information points 

The Landscape Management Handbook provides a 
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. It's an ideal 
handbook for golf course and lawn care superintendents 
and crew members, and is also appropriate for schools 
that teach basic turf and landscape management. 

CaU 1-800-598-6008 
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Outside the U.S. 218-723-9180 
Order on-line at www.landscapegroup.com 

ADVANSTAR MARKETING SERVICES 
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Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. International, Hawaii. Alaska, 
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IA, IL. MN, NJ, NY, OH 
and T X must add sales tax. Price subject to change. CODE: 950854 
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A proud supporter of these green industry 
professional organizations: 

Associated Landscape Contractors of America 
150 Elden Street, Suite 270, Herndon, VA 20170 
(703) 736-9666; http://www.alca.org 

American Nursery & Landscape Association 
1250 I St. NW, Suite 500, Washington, DC 20005 
(202) 789-2900 

Independent Turf and Ornamental 
Distributors Association 
1217 Wayburn 
Grosse Pointe Park, MI 48230 
(313) 331-7739 

The Irrigation Association 
8260 Willow Oaks Corporate Dr. Suite 120 
Fairfax, VA 22031-4513 
(703) 573-3551; http://www.irrigation.org 

National Arborist Association 
The Meeting Place Mall, P.O. Box 1094, 
Amherst, NH 03031-1094 
(603) 673-3311; http://www.natlarb.com 

Ohio Turfgrass Foundation 
1100-H Brandywine Blvd.,PO Box 3388, 
Zanesville, OH 43702-3388 
(888) 683-3445 

The Outdoor Power Equipment Institute 
341 South Patrick St. 
Old Town Alexandria, Va. 22314 
(703) 549-7600; http://opei.mow.org 

Professional Grounds Management Society 
120 Cockeysville Rd., Suite 104, 
Hunt Valley, MD 21031 
(410) 584-9754 

Professional Lawn Care Association of America 
1000 Johnson Ferry Rd., NE, Suite C-135, 
Marietta, GA 30068-2112 
(770) 977-5222; http://www.plcaa.org 

Responsible Industry for a Sound Environment 
1156 15th St. NW, Suite 400, 
Washington, DC 20005 
(202) 872-3860; http://www.acpa.org/rise 

Sports Turf Managers Association 
1375 Rolling Hills Loop, Council Bluffi», IA 51503-8552 
(712) 366-2669; (800) 323-3875; 
http://www.aip.com/stma 

m A n . Turf and Ornamental Communicators Association 
Wi I I I , A P.O. Box 156, New Prague, MN 56071 
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Sometimes imitation is the fondest form 

of flattery. But when it comes to parts for 

your John Deere commercial equipment, 

flattery will get you nowhere. That's why 

John Deere has packaged its original 

equipment replacement parts for your 

specific machine into one convenient 

box. John Deere Recommended Parts 

Match (RPM) Kits* have everything you 

need for 500 hours of scheduled 

maintenance. Oils, filters, fluids, belts, 

blades and plugs. Get the real deal. Pick 

up an RPM Kit today. 

*Not available in Canada. 

Nothing Runs Like A Deere® 
Circle 111 
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When professionals need superior results they know they can count on the 

#1 line of gas powered blowers...Echo. Every Echo power blower is 

designed to handle the toughest jobs from start to finish. Power blowers 

that are quiet, comfortable and deliver maximum performance when you 

need it most — every hard-working day. That's Echo Pro Performance! 

Built by the team 

that knows exactly 

what professionals 

need: quality, durability and power. 

For more information call 1-8QO-432-ECHO (3246). 



OPENING SHOTS 

Sitting 
Alan 
Greenspan's 
chair 

SUE GIBSON 
E x e c u t i v e E d i t o r 

Everyone thinks Alan Greenspan's job 
is so hard, but I don't think so. As 
chairman of the Federal Reserve, he is 
one of the most powerful people on 
the planet. Every time his limo glides 

up to Capitol Hill, the world's financial commu-
nities wait with bated breath and listen for his 
predictions. All he has to do is mention adding 
more money to the nation's money supply or say 
he's just considering a teeny jump in the Fed's in-
terest rates to banks, and world's financial mar-
kets react (or overreact) instantly. 

I had the pleasure of 
touring the Federal Re-
serve's Washington D.C. 
headquarters last year 
with my business school 
class. We sat through a 
dull lecture on the Fed's 
operation, then got to the 
meat of the tour — the 
Federal Reserve Board's 
meeting room. This place 
was cool. It reeked of 
money. 

The large, elegant 
room has an impressive 
wooden oval table for 
about 20 people in the 
center, plus a gallery for 

spectators and the press. The walls are decorated 
with framed collections of United States paper 
money in editions dating back to the early 1900s, 
showing denominations as rare as $10,000 bills. 

The tour guides' favorite part is when they flip 
the switch at the door. This activates pop-up 
monitors in the table, projection screens and 
cameras from the ceiling and 20-foot-tall window 
screens that drop to shut out the light. I liked that 
show, but the part I loved best was the opportu-
nity to sit in Mr. Greenspan's chair. In the eco-
nomic world, this is like sitting on the emperor's 
throne. Each of us took a turn sitting in that chair 
and each hoped to get some monetary wisdom or 
even dumb luck from the experience. 

The chair I sit in now is a lot different, yet my 
job is somewhat similar to Mr. Greenspan's. I'm 

not sure if any of his vision filtered through to 
me, but we're doing our part to analyze the in-
dustry in this month's cover story — the State of 
the Industry report. Unlike Alan Greenspan, 
however, we don't have legions of economists to 
analyze our industry, forecast its ups or downs 
and make educated recommendations. When he 
goes to Capitol Hill, he relies on the work and 
brains of thousands of experts. 

Our job at Landscape Management is different, 
because as our industry's largest firms and our 
competitors have found out, there are very little 
"hard data" available. This industry is so young 
that few government offices keep detailed infor-
mation about it. Some numbers on the industry's 
size, revenue potential and buying power become 
established for lack of any others, then are end-
lessly repeated as "fact." 

That isn't good enough for me. I'm no Alan 
Greenspan but I do see my role as offering you 
bona fide information, statistically valid data and 
educated projections that you can rely on. We've 
started this process at LM with our latest report 
and will be adding more of our own original re-
search in the near future. 

Take a look at this year's overview, which 
starts on page 23. It's based on our own research, 
as well as other recent industry figures we trust. 
We've even added a few projections of our own 
(which, of course, rely partly on Mr. Greenspan's 
moves). 

Now that I think of it, maybe his job is really 
difficult. If he makes the wrong recommendation, 
millions will lose money and he is held responsi-
ble. That's one tough position! In our industry, 
success is defined more by how well you do, not 
how well we project. And so far, you're doing 
just fine. LM 



The Crusaders (Mid) 24 

Salmon Run (Mid) 22' Tulips for Fall Planting 

Pink Margarita (Mid) 26" 

THE PERFECT MARKETING FLYER 
Use this simple color menu of new ideas to offer 

flowerbulbs direct to your customers. Just insert this flyer 
with your monthly statements in the late summer 

and early fall. Your customers can then choose from the insert 
and order directly from you. 

This 8 1/2" x 11" marketing flyer, printed both sides in color 
and folded for easy insertion into #10 envelopes, is 

available for $9 per hundred delivered. 
Call Tim at COLORBLENDS WHOLESALE for more information 

or a catalog 1-888-TIP-TOES or 1-888-847-8637. 
This text area will be left blank for your company's 

business card, stamp or label. 

The Royals (Mid) 24" 

Lava (Mid) 24" 



Yellow Sun, aka King Alfred (Early) 14" 

Daffodils and Crocus for Fall Planting 
FLOWERBULB LIFE CYCLE 
April: Tulips bloom in The Netherlands. 
June/July: Flowerbulbs are dug from the ground, 
graded and stored at proper temperature. 
August: Flowerbulbs are packed for export to the US. 
September: Flowerbulbs arrive in the US. 
October/November/December: Flowerbulbs are 

delivered and planted* in US gardens before the 
onset of Winter. 
March/April/May: Crocus, daffodils and tulips 
bloom in gardens in the US. 
•The flowerbulbs will be delivered in the Fall when soil temperatures in your area 
drop below 60°F. This is the proper time for planting. Tulip, daffodil, crocus 
flowerbulbs, etc., have to be planted In the Fall to establish a root system before the 
onset of Winter. 

Ice Follies (Early) 18 Hocus Crocus (Very Early) 

Apricot Daffodil (Early) 14 


