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Always read and follow label directions. 
'PRE-M* and LESCÔ  are registered trademarks of LESCO, Inc. CP-0173A 

It's simple. PRE-M" is the country's leading pendimethalin herbicide. And no wonder. 
With over 12 years of proven performance and formulation improvements, 
PRE-M is here to help your business grow. 

What's more, PRE-M comes from the leading supplier in the professional 
turf care industry, LESCO® 

Talk to your LESCO 
professional about new, special 

* rebates for PRE-M purchases, 
or call 800-321-5325. And put 
the leading edge to work for yoy. 

The Leading Edge. 
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FROM ONE 
PROFESSIONAL TO 

ANOTHER. 
For more than 20 years, professionals like you have counted 
on Orthene® Insecticide. recent years, Valent has added 

several other high-quality products to our Professional Products 
lineup, including Pinpointf a granular form of ORTHENE; 

Envoff your most practical grass herbicide choice; and Distance® 
Fire Ant Bait, tf « effective new way to break the fire-ant life 

cycle and kill the entire colony. 

For more information about our growing lineup of products 
and services, visit the Valent web site at www.valent.com 

or call 1-800-89- VALENT. 

VALENT : A Company You Can Grow With 

Read and follow the label instructions before using. DISTANCE, ENVOY, PINPOINT and TAME arc registered trademarks of Valent U . S A Corp. ORTHENE is a registered trademark of Monsanto Company. 
SUMAGIC is a registered trademark of Sumitomo Chemical Company Ltd. NOTE: TAME is a restricted use pesticide. ©1999 Valent U.S.A. Corporation. 9900-PPG-ADTGC 

http://www.valent.com
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A proud supporter of these green industry 
professional organizations: 

Associated Landscape Contractors of America 
150 Eiden Street, Suite 270, Herndon, VA 20170 

AM LA 

(703) 736-9666; http://www.alca.org 

American Nursery & Landscape Association 
1250 I St. NW, Suite 500, Washington, DC 20005 
(202) 789-2900 

Golf Course Superintendents Assn. of America 
1421 Research Park Dr. 
Lawrence, KS 66049-3859 
(913) 841-2240; http//www.gcsaa.org 

Independent Turf and Ornamental 
Distributors Association 
1217 Wayburn 
Grosse Pointe Park, MI 48230 
(313) 331-7739 

The Irrigation Association 
8260 Willow Oaks Corporate Dr. Suite 120 
Fairfax, VA 22031-4513 
(703) 573-3551; http://www.irrigation.org 

National Arborist Association 
The Meeting Place Mall, P.O. Box 1094, 
Amherst, NH 03031-1094 
(603) 673-3311; http://www.natlarb.com 

National Golf Foundation 
1150 South U.S. Highway One, Jupiter, FL 33477 

NATIONAl QOLF FOUNDATION (561) 744-6006 

Ohio Turfgrass Foundation 
1100-H Brandywine Blvd.,PO Box 3388, 
Zanesville, OH 43702-3388 
(740) 452-2552 

The Outdoor Power Equipment Institute 
341 South Patrick St. 
Old Town Alexandria, Va. 22314 
(703) 549-7600; http://opei.mow.org 

Professional Grounds Management Society 
120 Cockeysville Rd., Suite 104, 
Hunt Valley, MD 21031 
(410) 584-9754 

Professional Lawn Care Association of America 
1000 Johnson Ferry Rd., NE, Suite C-135, 
Marietta, GA 30068-2112 
(770) 977-5222; http://www.plcaa.org 

Responsible Industry for a Sound Environment 
1156 15th St. NW, Suite 400, 
Washington, DC 20005 
(202) 872-3860; http://www.acpa.org/rise 

Sports Turf Managers Association 
1375 Rolling Hills Loop, Council Bluffe, IA 51503-8552 
(712) 366-2669; (800) 323-3875; 
http ://www. aip. com/stma 

Turf and Ornamental Communicators Association 
P.O. Box 156, New Prague, MN 56071 
(612) 758-5811 

7 earn 78% more with 
a FINN HydroSeeder 

Brian Kerber. The Lawn Firm. Excelsior. MN 
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"I bought my first hydromulching 
machine for price. But it's a toy 
compared to my new FINN 
HydroSeeder. I've easily doubled 
my production." 

No other machine compares to 
a FINN HydroSeeder for high 
production and long trouble-free 
service life. You'll get faster 
loading, better coverage, longer 
spray distance, and more reliable 
performance. You can get a real 

HydroSced«" is a registered trademark 
of FINN Corporation 

HydroSeeder for as little as $149 
a month. You'll soon know why 
the most successful contractors 
agree, "Nothing makes money like 
a FINN HydroSeeder." Call today. 

FINN 
cMy&ioSeeAeA. 

Innovative Equipment Enhancing 
the World's Landscape 

1-800-543-7166 
9281 LeSaint Drive. Fairfield. OH 45014 

Fax: (513) 874-2914 
www.finncorp.com 

Circle No. 146 on Reader Inquiry Card 
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5 MEN AND A 
WHEELBARROW 
A typical 5-person crew 
can spread 8 cubic yards 
per hour. 

I MAN WITH THE 
EXPRESS BLOWER 
One person, can blow 
30 to 100 cubic yards 
per hour. 

With our ALL NEW Injection System, the 
Express Blower can inject seed, fertilizer or 
other additives with only one application. 

Get a jump on your competition. Call today 
and find out how you can expand your possi-
bilities with an Express Blower! 

Visit our web site at 
w w w . e x p r e s 8 b l o w e r . c o m 
A division of Remus Forest By-Products, Inc . Eugene, OR 

Circle 104 

z mulch, compost and soil mixes 
by hand is a costly, labor intensive 
process. The Express Blower will turn an 

inefficient process into a profit center and 
blow your competition away! 

The Express Blower can be operated by one 
person, with remote control, in any weather, 
on any terrain. Spread any number of 
organic materials for landscaping, lawn 
restoration, erosion control and much more. 

THE ULTIMATE 
WHEELBARROW 

http://www.alca.org
http://www.gcsaa.org
http://www.irrigation.org
http://www.natlarb.com
http://opei.mow.org
http://www.plcaa.org
http://www.acpa.org/rise
http://www.finncorp.com
http://www.expres8blower.com


A reputation doesn't build on itself, unless you work at it. That's why we wait to introduce a piece of new 
equipment until we're sure it will end up as legendarily reliable, and as durable as its predecessors. We 
buck trends, too. We stamp most of our mower decks, rather than going the easier — and less durable — 
fabricated route. Our goal in designing our wide-area walk-behind transmissions was to back them with a 
3-year limited warranty. (No wonder they ended up unlike any others.) We didn't rest until the F620 Z-Trak 

Please see dealer for warranty details. 

XT120SE Stick Edger F620 Z-Trak™ Zero-Turning-Radius Mower 

We Build Our 
Reputation 

BP40 Backpack Blower F1145 Front Mower 



T Utility Tractor 

HD75 17-hp 
Hydrostatic Mower 

F725 Front Mower 

GS45 14-hp Gear-Drive Mower H20D Hedge Trimmer 

Mower was the easiest to service zero-turning-radius mower in the industry. And we held out until the new 

John Deere XT Series handhelds set new standards in sound quality, low vibration, and power. Take a look 

at any piece of John Deere equipment, from the largest to the smallest, and you'll discover equal devotion 

to quality and innovation in every one. And you'll find it all at your local John Deere dealer — who truly 

has the best reputation of all. For the one near you, call 1-800-537-8233, or visit www.deere.com. 

Circle No. 118 on Reader Inquiry Card 

N o t h i n g R u n s L i k e a D e e r e 

XT 140 Line Trimmer 

JX85 Commercial 
Walk-Behind 

One Piece At 
At A Time 

http://www.deere.com


O P E N I N G SHOTS 

You speak 
out loud and 
clear 

RON HALL 
M a n a g i n g E d i t o r 

My column concerning certifica-
tion in the Oct. 98 issue of 
LM riled a few of you. It got 
your dander up and you let 
me know it. Some of you let 
me know that you agreed 

with what I wrote. 
Thanks for your comments, both pro and con. 
"Certifying landscapers should be used as a tool to 

separate informed, quality-minded companies from 
the rest of the competition," wrote Rick Poro, owner 
Cutting Edge Landscape, Hampton, VA, in re-
sponse to the column. "What gets us is the amount 
of 'scab' landscapers who don't register with the city, 

pay withholding state and 
federal taxes, and on and 
on. Because of this they can 
lowballjobs, bringing down 
prices and quality." 

Jim Park, grounds 
manager for Point Loma 
Nazarene University, San 
Diego, CA, likewise feels 
that certification is a good 
tool against unscrupulous 
workers. "This industry is 
long overdue for a way to 
measure the degree of com-
petency of people working in 
this field," he wrote, in 

part. "I think certification is a great idea. It's good 
enough for most industries—why not ours?" 

Jones C. Abemethy III, a licensed landscape 
architect and contractor, added these thoughts: 
"Protection of the public health, safety and general 
welfare is the primary goal of any licensure or certifi-
cation program. The alternative to licensure and cer-
tification is that anyone can get $25 worth of busi-
ness cards printed and say that they are a 
'professional' (fill in the blank) and go out and in-
flect themselves on the public. 

"Any profession that does not wholeheartedly 
support certification and licensure as minimum re-
quirements for practice is a profession not worthy of 
the name. Regarding education? Everyone gets edu-
cated a little bit every day as they go about their 
jobs. Just who is responsible for educating the jack-

legs, fly by nights and incompetents? The customers, 
inspectors, landscape architects? I don't think so. 

"Certification is not 'a gate to keep competitors 
out.' Certification is one way to protect the public 
from incompetent practitioners. The success of an in-
dustry is to have people doing good work and satisfy-
ing their customers." 

We appreciate all of your comments and plan 
to explore the issue of certification in more depth 
in future issues. LM 

Agree? Disagree? Contact Ron at 440/891-
2636; fax 440/891-2683; e-mail rhall@ad-
vanstar.com 

[PEOPLE & PROJECTS] 

Janssen heads Stiles Landscape 
Joseph E. Janssen,CLP, took over as president of 
Stiles Landscape Service Co., Fort Lauderdale, FL. 
Janssen, the former owner of his own landscape 
firm also served as a regional manager for ISS dur-
ing his 15 years in the industry. Stiles Landscape Ser-
vice is a division of Stiles Corporation, a full-service 
commercial real estate development and invest-
ment company. 

Vollmer Associates lands East 
Boston project 
Vollmer Associates is providing the engineering and 
landscape architectural services for the rehabilita-
tion of Constitution Beach, a 28-acre recreational 
breach facility in East Boston, MA. The project in-
volves rehabilitating the beach with 3,7600 cu. yds. 
of clean sand, replacing a pedestrian bridge and de-
veloping a small urban park. The $4.5-million pro-
ject should take about 18 months. 

Gardener's Guild honored 
Gardener's Guild, Inc., San Rafael, CA, earned a 
1998 Waste Reduction Award for its program to re-
cycle grass clippings and landscape waste. President 
and CEO Linda Novy said the company made "great 
strides in converting our waste stream to resource 
recovery" with help from its 200 Bay area clients. 



Don't play around with what they play on. 

Increased nx)t mass and root depth. Optimal plant utilization. Health and vigor. If 
you operate a course like the one shown here, you probably have no pressing need 
lor Focus and Launch -- the premium biostiiiiulants from the Trimcc' people. 
But if you're a tough operator - you supervise turf at a course where the big people 
play - you certainly don't want to play around with the turf grasses they play on. 

Launch new sod or seed, and vou'll see results within davs. 
Focus on distressed areas, and you'll be amazed at how fast they recov er. 
The evidence speaks for itself. 

Apply Focus™ and Launch™ to make your turf grasses more vigorous. Your course 
becomes more wealthy ... and everyone will know you're wise! Get out of the rough 
and onto the green with Focus™ and Launch™. 

Call, write, or visit oor web site for a distributor nearest yoo. 

Your Focus™ and Launch™ distributor has some more exciting points 
to make about our products. Call, write, or visit our web site now: 

www.pbigordon.com 
or - www.trimec.com 
Tel: 1-800-236-5172 
Fax: 816-474-0462 

JjtH 

An Employee-Owned Company 
Always read and follow label direction». ©Copyright 1WH 
IDIA.ordon Corporation. .All right* reserved. 

There Are 
Only A Few Places 

Where Focus and Launch " 
Wont Make A Difference. 

FOCUS has been appked m cooper- Sod profile cores are taken penodi- Washed root samples are lab-evalu-
ttor stu&es across the country. caky to compare root lengths ated lor increased root mass. 

http://www.pbigordon.com
http://www.trimec.com


ASK THE E X P E R T 

BALAKRISHNA RAO 
Manager of Research and 

Technical Development 

for the Davey Tree 

Expert Co., Kent, Ohio 

SEND YOUR 
QUESTIONS TO: 

"Ask the Expert" 
Landscape Management 

7500 Old Oak Blvd. 
Cleveland, OH 44130 

Please allow two to three 
months for an answer to 
appear in the magazine. 

Spruce spider mites 
We are having some problems 

in managing spruce spider mites. 
What would be the strategy or pro-
gram we should practice ? 

— MINNESOTA 

Spruce spider mites can pre-
sent a serious problem if not 
managed properly. This cool-
season mite is active in the 
spring and again in the fall 
when the temperatures are 
cool. However, most people 
notice the damage during sum-
mer and often treat at that time 
with mixed results. During 
summer, when the temperature 
is 80°-90°F or higher, mites will 
go dormant or undergo dia-
pause (in effect, resting or inac-
tive). At this time treatment re-
sponse will be poor. 

Reports indicate that some 
mite activity can occur during 
summer if the temperatures are 
cooler. In these situations, thor-
oughly check the suspect plants 
for mite activity. This requires 
shaking the spruce branches, 
which show the mite feeding 
symptoms of stippling, over a 
white cloth or paper. If mites 
are found, provide proper man-
agement as needed. 

Treatment timing and rota-
tion is the key for a successful 
mite management program. 
Often multiple applications of 
miticides may be needed 
throughout the season. The fol-
lowing mite management pro-
gram guidelines should work in 
your situation. 

Apply a fall or winter appli-
cation of horticultural oil to 
manage the adult, nymphs and 

overwintering eggs. Remember 
that oil does not have any resid-
ual. It can be a hit-and-miss op-
eration so make sure to provide 
proper coverage, following the 
label guidelines. 

Miticide products such as 
Morstan, Kelthane, Hexagon, 
Avid, Talstar, Dursban, Or-
thene soil injection and insecti-
cidal soap can be applied in 
April-June. 

Since the residual effect of 
some of these products may 
vary from a few days to three to 
four weeks and the economics 
and regulatory requirements 
vary from product to product, 
you will want to consider which 
product is best for you. 

Inspect the suspected spruce 
plants for mite activity during 
summer. If found, treat as 
needed. If the mites are inac-
tive, treatment performance 
may not be satisfactory at this 
time. 

Mite activity may peak dur-
ing fall so consider treating 
again with any of the above 
listed products during the Sep-
tember-October period. 

Be aware that horticultural oil 
treatments will remove the blue 
color from blue spruce by re-
moving the whitish coat. How-
ever, subsequent new growth 
will have the blue coloration. 

Review the product label 
and other pertinent literature 
regarding economics, safety, ef-
ficacy, and environmental con-
cerns. Use the chosen products 
on a rotation basis to avoid pos-
sible resistant population 
buildups. Read and follow label 
specifications for best results. 

Needling Austrian pine 
What causes the banding on 

Austrian pine needles? We see 
some browning of the needles. Is it 
related to a disease? What is the 
best control? 

—WISCONSIN 

Based on the description of 
the problem and symptoms 
you are describing, the problem 
is likely to be a needle blight 
disease caused by Dothistroma 
pini. This fungus can produce 
dark spots or bands on one-
year-old needles. The problem 
begins to show up in late sum-
mer. Often the infected portion 
may be swollen and the needle 
section above this site turns 
light brown and dies. The tree 
may drop needles prematurely 
under severe disease incidence. 
As a result, the tree may have a 
thin canopy. 

To control this disease, con-
sider applying fungicides such 
as Bordeaux mixture, Cleary's 
3336 or other copper fungicides 
in late April or early May. Pro-
vide the second application ap-
proximately three weeks later 
to help manage the needle 
blight disease. 

Read and follow label speci-
fications for best results. LM 


