
LCOs urge Congress to guide U.S. EPA 
WASHINGTON, DC — Don't 
expect anything earth shaking 
from the 106th Congress. In 
fact, don't expect much at all 
until after the 2000 general 
elections, predicted Charles 
Cook, a popular political 
pundit here and the dinner 
speaker at PLCAA's Day on 
the Hill in July. 

A do-little Congress is not 
good news for the pesticide-
using segments of the green 
industry. Indeed, most indus-
tries that relay upon pesti-
cides, including agriculture, 
are urging Congress to pass 
legislation that would, in ef-
fect, put a leash on the U.S. 
Environmental Protection 
Agency's enforcement of the 
1996 Food Quality Protec-
tion Act (FQPA). They want 

legislation that "directs" how 
the U.S. EPA enforces th 
FQPA. 

To date, the EPA's inter-
pretations of FQPA indicate 
that it favors eliminating 
classes of chemical products 
(organophosphates are high 
on the list) to reduce the 
public's cumulative exposure. 
But, the Agency is not basing 
these interpretations on 
sound science, many in the 
green industry contend. 

Getting this message to in-
dividual legislators was the 
top issue of the 70 or so pro-
fessionals attending this year's 
Day on the Hill. 

Allen James, executive di-
rector of Responsible Indus-
try for Sound Science (RISE), 
briefed industry members on 

H.R. 1592, the House's ver-
sion of The Regulatory Fair-
ness & Openness Act of 
1999. By month's end it had 
attracted about 170 cospon-
sors. On July 29 Senators 
Chuck Hagel (R-NE) and 
Blanche Lincoln (D-AR) in-
troduced a companion bill in 
the U.S. Senate. 

The legislation would: 
• Prevent unnecessary loss 

of pesticides. 
• Provide for a smooth 

transition to accommodate 
evolving changes in science 
policy and allow for the de-
velopment of newly needed 
data. 

• And, most important, 
require the EPA to regulate 
pesticides based on reliable 
data and sound science. 

"We're not asking Con-
gress to change the law," 
James told the lawn pros. 
"We're asking Congress to 
enter a set of amendments . . 
. to tell the EPA how to im-
plement the law." 

How likely is it that Con-
gress will pass the legislation 
that RISE and its members 
are seeking? 

There is strong support 
for it Capitol Hill where 
much of July was spent 
squabbling on how large (or 
small) of a tax break legisla-
tors will give taxpayers. 

"Don't count on a heck of 
lot happening with this Con-
gress," Cook told the lawn 
pros several hours after James 
briefed them, and the 
evening before they hustled 
to Capitol Hill to petition 
their legislators. 

Cook pointed out that the 
Republicans have a scant 
majority in the Senate and are 
hugging the middle of the 
road with elections approach-
ing. 

"This could be one of the 
least productive Congresses 
in modem history," he added. 

The green industry, along 
with agriculture, is working 
the Hill to make sure that, at 
least, it passes legislation clari-
fying the U.S. EPA's interpre-
tation of the FQPA. 

—Ron Hall 

U.S. EPA meets deadline; bans uses of products 
WASHINGTON, DC — 

The U.S. EPA on Aug. 3 banned most uses for two organophosphate pesticides used al-
most exclusively in agriculture. 

"This was the first big deadline the EPA had to meet with the FQPA," Elizabeth Lawder 
of Responsible Industry for a Sound Environment (RISE), told Landscape Management. 
Under the 1996 law, the agency faced a deadline to finish reviewing the first third of hun-
dreds of chemicals by early August. 

Starting next year, the pesticide methyl parathion may not be used on a variety of crops 
from apples to turnips. Uses on some other crops will continue. Also banned was azinphos 
methyl, again mostly used in agriculture (but also with some uses for nursery crops and mos-
quito control). 

While pesticide-using industries complain that the agency isn't using sound science in its 
FQPA decisions, the National Resources Defense Fund threatened a lawsuit against the EPA 
because it doesn't think the U.S. EPA is moving fast enough to remove chemical pesticides 
from the marketplace. 
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FOR HOUSING AMD 
TRAVEL INFORMATION 

Call Travel Worldwide Network at 
(800) 631-9675 or visit them at 

www.travelworidwldenetwofk.com 

Show Schedule 
CONFERENCES 

November 13 -16,1999 

TRADE SHOW 
November 15 -16,1999 

What Exhibitors Said About GIE/98: 
• "Still working on outstanding 

leads from the GIE Show." 
• "Always a great show for us." 
• "Keep up the good work. We 

appreciate the opportunity to 
be a part of the show." 

• "Well organized, professional 
show." 
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November 14,1999 
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>HOT TOPICS 

Internet sites match contractors with clients 
Two new Internet services 
might make it easier for land-
scape managers to connect 
with potential clients. The 
sites, www.imandi.com and 
www. impro venet. com 
allow consumers to seek bids 
for landscape design, build, 
installation and lawn 
care/maintenance services. 

The cofounder of Imandi, 
Raghav Kher, says the idea 
stemmed from his own diffi-
culties in finding an appropri-
ate landscape contractor. 
When he retired from Mi-
crosoft, his wife gave him a 
long to-do list. Frustrated 
with finding a landscaping or 

lawn care company for his 
property, he established 
imandi.com so other home-
owners would have an easier 
time finding such companies. 

"It was such an inefficient 
process," says Kher. "I wasted 
so much time tracking down 
lawn care companies, leaving 
messages and playing phone 
tag. Then, it occurred to 
me—I could change this 
process myself." 

Improvenet.com will re-
search your company's legal 
and financial status, which it 
rates for online users. It also 
allows you displays pho-
tographs of finished projects. 

Landscaping Projects 

1 b 

After a consumer com-
pletes the online forms at ei-
ther site specifying his or her 
needs, the sites list several 
local firms in their database. 

It's up to the contractors 
to contact consumers directly 
with competitive bids (Imandi) 
or appointments (Improve-
net). — Jim Guyette 

Team Turfco 
Aerate Zero to 33,000 sq. feet 

in 3,600 seconds! r nwm 
No More Daily Chain Service! 
End Annual Bearing Replacement! 
Speeding down the track will only 
pay off when you keep the 
pit-stop time to a minimum. 

Competitive machines require 
daily chain service because they 
put the drive chain and bearings 
right down in the dirt between the tines. 

The Turfco Aerator design gets the chain 
up out of that gritty torture chamber by 
enclosing it in a durable housing keeping 
it clean all season. Win the profit race 
with an aerator from Turfco! 

Call Now for your FREE Getting Started Kit 
Step-by-step instructions for starting a profitable Aeration business. 
FREE start-up supply of "Why Aerate My Lawn" 
brochures for you to mail to your customers. 

® Turfco Mfg. Inc. 
1655 101st Ave. N.E. • Minneapolis, MN 55449-4420 • (612) 785-1000 

2 Models 
20 inch or 26 inch 

(612) 785-0556 
Circle 105 

http://www.imandi.com


You, the readers, chose some familiar products as your favorites in our 1999 
Emerald Awards contest — Lesco, Kubota, Echo — as well as a 
newcomer, Walker Manufacturing. By R E D M O N D C A R O L I P I O 

The 1999 Emerald Awards are the chance 
for you; the readers, to sound off about 
the products that you believe are the best 
in the green industry. You were encour-
aged to fill out entry forms, noting your 

favorite products in many categories, which included 
riding mowers, walk-behind mowers, turf fertilizers 
and turf insecticide. We then counted the votes and 
the product with the most votes ended up winning 
the award. 

This year, many LANDSCAPE MANAGEMENT read-
ers named perennial favorites in categories such as 
compact tractors, turf aerators, leaf blowers and line 
trimmers. 
New king of the riding mower hill 

Unlike the past years, a new face emerged in the 
riding mower lineup. Walker managed to edge out 
Toro as the favorite among this year's voters. 

Bob Walker, owner of Walker Manufacturing 
Company in Ft. Collins, CO, said he was very excited 
about winning the award for the first time. One of his 
more popular models is the MTGHS mower, a 20-hp 
unit with a 48-in. deck. 

"It fits in nicely with the work contractors are 
doing," he says. "It has a nice balance in terms of size 
and capacity. The overall job time is favorable." 

Dale Beard, owner of Botanica Services Inc. in 
Hagerstown, MD, says that he likes the "quality of 
the cut," which is why he selected Walker mowers. 
"They're also built like a tank." 

The walk-behind mower category proved to be fa-
vorable for Toro in Bloomington, MN, a perennial 
winner in this particular category. 

Brian Masterson, senior marketing manager for 
Toro's landscape contractor equipment division, says 
the reaction to winning the award is "positive," espe-
cially when the customers have input on their fa-
vorite products. Masterson mentioned some of the 
features that are unique to a Toro mid-size mower. 

"There is the T-Bar single-control system, which 
offers speed and direction at the same time," he says. 

Your 1999 
Our Rpariprs' Picks 

RIDING MOWER 
Walker Manufacturing Co. 

WALK-BEHIND MOWER 
Toro 

LINE-TRIMMER 
Echo SRM2601 



"There's also the operator presence switch, 
which disengages the blade without killing 
the engine." 

Masterson also mentioned the super-
flow system (where the cutting chambers 
cut and discharge grass separately, enabling 
each blade to work individually), as well as 
a floating deck, which pivots on four points 
and enables the mower to adjust to various 
types of terrain. 

Judy Stoltenberg, landscape designer for 
Freelance Landscaping in East Moline, IL, 
says that easy maintenance was the first 
thing that she noticed about Toro walk-be-
hind mowers, as well as their light weight 
and durability. 
Lesco and Echo win big 

Lesco, of Rocky River, OH, was no 
lightweight in this year's awards, receiving 
most of the readers' votes in four cate-
gories: turf fertilizer, pre-emergence herbi-
cide, perennial ryegrass and turfgrass mix 
or blend. 

Ken Sekley, vice president of marketing 
for Lesco, says that he's not really surprised 

at the outcome, given Lesco's rapid 
growth. "We're pleased that Lesco's pres-
ence in the industry continues to grow," he 
says. "We realize that we're serving profes-
sionals, so the quality of our products is a 
key thing." 

Another familiar name heads the leaf 
blower and line trimmer lists, as Echo 
managed to take home awards for the 
fourth consecutive year. 

Robin Pendergrast, public relations con-
sultant for Echo, says while Echo is pleased 
about winning the award, the results do 
not really surprise them. 

"(The results) are indicative of the mar-
ket dominance we have as a manufac-
turer," he says. "It's kind of an international 
phenomenon." 

Pendergrast cited the PB-46LN "Quiet 
1" blower, which produces a mere 65 
decibels when at full throttle. Pendergrast 
touts it as "the quietest leaf blower ever 
made." 

Budd Perlman, owner of Tex-Scape in 
Piano, TX, apparently speaks for other vot-

ers when he says that his landscape crew 
members prefer Echo leaf blowers because 
of their toughness. 

"From a durability and maintenance 
standpoint, they are far superior to any-
thing else we've used," he says. 

Pendergrast also credits the evolution of 
the SRM-2601 line trimmer for its Emer-
ald Award success this year. 

"(The SRM-2601) has a great power-
to-weight ratio," he explains. "It also 
doesn't weigh as much as all of the other 
competing products, which means longer 
use for the owners." 
Chain saws that lead the pack 

Stihl in Virginia Beach, VA, cut right 
through the competition by taking the 
biggest slice of the votes in the chainsaw 
category. 

Jim Hampton, product manager for 
Stihl's chainsaws, seemed flattered to leam 
that Stihl was chosen by LM's readers. 

"It's an honor to know that the readers 
recognize Stihl as a quality product with 
quality features," he says. 

Emerald Award winners 

LEAF BLOWER 
Echo PB46LN 

PRE-EMERGENCE 
HERBICIDE • 

Lesco 

PEREIUMIAL 
RYECRASS 

Lesco 

TURFGRASS M I X 
OR BLEIMD 

Lesco 

<TURF FERTILIZER 
Lesco 



1999 Emerald Awards 
Hampton says that one of Stihl's most 

popular models is the 029 chainsaw, 
which features a side access chain adjuster, 
and well as "ease of service." 

One of Stihl's newest products, the 
018C chainsaw, will feature a quick chain 
adjuster, or QCA, says Hampton. This will 
allow users to find the proper chain tension 
without the use of a tool. 

Mike English, owner of Perfect Image 
Lawn Care in Danville, LA., listed some of 
the advantages he sees in a Stihl chainsaw. 

"They're light, powerful and quiet," he 
says. "They're also the most comfortable 
to work with, and they have good resale 
value." 
Compact tractors for versatility 

The compact tractor category remains 
unchanged from last year, as Torrance, CA 
-based Kubota managed to win again. Pat 
Carroll, national advertising and public re-
lations manager for Kubota, says that the 
company is proud to have won the award. 

"Kubota is committed to innovating 
quality products that are environmentally 
friendly and built to last," she says. 

Tom Jones, budget director of Country-
side Lawn and Landscape in Newark, DE, 

can attest to the durability of a Kubota 
tractor. 

"They're very reliable," he says. "We 
have one that we've used for 15 years that 
still runs as well as the day we got it." 
Favorite trucks and aerators 

Pick-up trucks from Ford in Bloomfield, 
MI, picked up another award from land-
scape readers, and added to the collection. 

John Zabel, president of Greenworks, 
Inc., Conway, AR., says that his Ford al-
lows him more room to operate. "I've got a 
lot of stuff back there," he says. "The club 
cab doors open on both sides, which makes 
it more accessible." 

Landscape managers again named the 
Ryan turf aerator from Textron in Racine, 
WI, as their favorite product, snagging an 
award once again this year. According to 
Peter Whurr, vice president of Textron 
turf care and specialty products, the results 
speak for themselves. 

"It just goes to show you that the prod-
uct the people have been voting for does 
the job," he says. "It shows that we listen to 
the customer." 

Whurr also noted the longevity of a 
Ryan turf aerator as one of its advantages. 

"The machine will just keep going and 
going," he says. 

Marty LeBeau, a technician for Spring-
Green Lawn and Tree Care in Bradley, IL., 
likes the way the Ryan aerator is designed. 

"It's unique because the wheel is in the 
front and the aerator is in the back," he 
says. "It uses the weight of the whole ma-
chine to put more pressure in the ground. 
There's also a lever there to lift up the back 
wheels, so it's more maneuverable." 
Chemicals, PGRs & bluegrass 

Moving from hard equipment to chem-
icals, Bayer's Merit insecticide came out on 
top in the turf insecticide category. 

Neal Cleveland, turf and ornamental 
manager for Bayer in Kansas City, MO, 
sees the victory for the six-year-old insecti-
cide as a confirmation of the landscape pro-
fessionals' trust. 

"I think that by choosing Merit for this 
honor two years in a row, our customers are 
communicating that they still trust its long-
residual, broad-spectrum control," he says. 

LeBeau says that Merit's long-lasting 
nature can eliminate some worries. "Since 
it's longer lasting, you don't have to worry 

cont. on page 19 
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The Crusaders (Mid) 24" 

Tulips for Fall Planting The Royals (Mid) 24" 

Stop the Car (Early-Mid) 24" 

Salmon Run (Mid) 22" 

THE PERFECT MARKETING FLYER 
Use this simple color menu of new ideas to offer 

flowerbulbs direct to your customers. Just insert this flyer 
with your monthly statements in the late summer 

and early fall. Your customers can then choose from the insert 
and order directly from you. 

This 8 1/2" x 11" marketing flyer, printed both sides in color 
and folded for easy insertion into #10 envelopes, is 

available for $9 per hundred delivered. 
Call Tim at COLORBLENDS WHOLESALE for more information 

or a catalog 1-888-TIP-TOES or 1-888-847-8637. 
This text area will be left blank for your company's 

business card, stamp or label. 



Yellow Sun, aka King Alfred (Early) 14 

Daffodils and Crocus for Fall Planting 
FLOWERBULB LIFE CYCLE 
April: Tulips bloom in The Netherlands. 
June/July: Flowerbulbs are dug from the ground, 
graded and stored at proper temperature. 
August: Flowerbulbs are packed for export to the US. 
September: Flowerbulbs arrive in the US. 
October/November/December: Flowerbulbs are 

delivered and planted* in US gardens before the 
onset of Winter. 
March/April/May: Crocus, daffodils and tulips 
bloom in gardens in the US. 

*The flowerbulbs will be delivered in the Fall when soil temperatures in your area 
drop below 60°F. This is the proper time for planting. Tulip, daffodil, crocus 
flowerbulbs, etc., have to be planted in the Fall to establish a root system before the 
onset of Winter. 

Circle No. 106 on Reader Inquiry Card 

Ice Follies (Early) 18 Hocus Crocus (Very Early) 

Apricot Daffodil (Early) 14 



1999 Emerald Awards 
Branch manager wins $500 big ones 

Congratulations to Daniel Wood, branch manager of the Orlando, FL office of TruGreen-
ChemLawn. He won the drawing for $500 in our 1999 Emerald Awards contest where 
lawn/landscape/grounds professionals tell us about their favorite green industry products. 

Wood, who started in the landscape business 17 years ago, submitted his entry while he 
was a grounds manager for Sea World in Orlando, and it took us a while to track him 

down to let him know of his good fortune. Upon receiving word that he'd won the 
dough, Wood remarked that he's known from his first days in the green industry 

that the landscape business was for him. 
Wood's TG-CL branch numbers 120 employees, and he says one of his 
biggest challenges is showing the Orlando market that TG-CL does consid-

erable work for commercial clients. "When people see the TruGreen 
name, they sometimes think that we're just residential," said Wood. 

Our second place winner, Marc Clement is the owner of Clement 
Landscaping, Georges Mills, NH. Marc has been in the landscaping 

business three years. His doubled in size last year, he pointed out. "I 
don't want to grow too big, too fast. I don't want to lose touch 

with my customers," he said. Clement Landscaping is about 70% 
maintenance/30% design, Marc added. He receives $300 from LM. 

Our third winner ($200) is Marty LeBeau, Bourbonnais, IL, a lawn 
technician with the big lawn care company, Spring Green. Marty 

has been involved with landscaping for six years. 
Look for LM's 2000 Emerald Awards contest entry forms in future issues 

of the magazine. Fill them out and tell us which products you like so that you can 
be in the running for some cool cash, compliments of Landscape Management 

Our Readers' Picks 
DELALIO SOD FARMS 

TURF FUNGICIDE 
Daconil (by Zeneca) 

PLANT GROWTH 
REGULATOR 

Primo (by Novartis) 

TURF TYPE 
TALL FESCUE 

Rebel II (ABT/Lofts) 

KENTUCKY 
BLUEGRASS • 

Midnight (Turf-Seed) 

cont. from page 16 

about the timing of your spray or preci-
sion," he says. 

Round-Up, by Monsanto Co., St. Louis, 
MO, won in the post-emergence herbicide 
category. 

"The great thing about Round-Up is that 
you can spray it all over ivy, and the ivy 
won't be affected," says Rich Buchanan, 
area manager of Contra Costa Landscape in 
Martinez, Ca. 

The readers named Daconil as the turf 
fungicide of choice. Tony Rademaker, turf 
marketing manager for Zeneca Professional 
Products in Wilmington, DE, says that Da-
conil has been a leading product in the turf 
industry for more than 30 years. 

"It has a broad spectrum, meaning that 
it handles many diseases," he says. "There 
also hasn't been a documented resistance to 
it in 30 years of service, and it is a very ver-
satile and economical product." 

Primo from Novartis in Greensboro, 
NC, dominated the plant growth regulator 
category. 

The Kentucky Bluegrass category of 
seed was won by Midnight of Turf-Seed, 
Inc. in Hubbard, OR. 

Tom Stanley, marketing manager for 
Turf-Seed, says that Midnight has been at 
the top since its arrival in the early 1980s. 
Midnight also has some unique features that 
set it apart from other bluegrass products. 

"It has a very dark, green color," he says. 
"It's darker than anything else out there. It 
also ranked at the top in both the high and 
low maintenance NTEP trials, and it's a 
low-growing, dense variety, lending itself to 
sod production, golf fairways, home lawns 
and athletic turf. 

"In the early years, the supply could not 
meet the demand," he continues. "But 
today, we have a lot of both blue-tag certi-
fied and gold-tag sod quality." 

Rebel II from AgriBioTech/Lofts Seed 
Inc., Winston-Salem, NC, finished in first 
place in the turf-type tall fescue category. 
LM 



You've got customers to please, a schedule 

to keep and no time for weed control callbacks. 

That's why Roundup PRO® is the perfect 

herbicide for all your yards. 
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