In the ever-changing world of business
and industry, one thing remains the same.
Dodge is dedicated to
people who are dedicated
to their work.

For evidence look no
further than our On The
Job program, which gives
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What makes our
* On The Job
program
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nesses commer-
m cial breaks, so

to speak.
The program includes a new flexible

financing and leasing plan, which lets you

tailor-make a deal based on your individual
business needs. Even open-end leases and

portant
commercial
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Ram Vans and Wagons, with more
available Magnum® power, more

truly
outstanding,
however, are the capa-
ble commercial Dodge
trucks it covers. The
newly redesigned Dodge

safety features,

and three
different body
lengths to
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choose from.
Dodge Ram
Pickup,”



upfitting equipment for

a new vehicle are

covered. (When

we say flexible

% Q? financing, we mean
S yeP flexible.) Plus, there’s a

choice of our extended 100,000-mile/5-year

Powertrain Care Plus®™ service contract

with Road Hazard Tire Coverage,” or up to
$500 cash back! And all that’s over and
above any national consumer incentives.
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available with an

improved Cummins
Turbo Diesel. And
of course, Dodge
Dakota,” the

only pickup in
its class with an
available V-8.
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Whatever your next
commercial venture,
Dodge has an

excellent way
to help you sponsor it.

*Service contract not available in AL, FL, MS, OK or UT. No refund if canceled
Some vehicles ineligible. There is a $100 deductible for each covered repair visit

Tire coverage covers only complete or pro-rated replacement for original four tires,
excluding spare. See plan copy and full details at dealer.  73300-3500 cash back
depending on model.  T7Select models only

Always use seat belts. Remember a backseat is the safest place for children

' The New Dodge

For still more hardworking info, call 1-800-WORK RAM. Or stop by our Web site: www.4adodge.com



http://www.4adodge.com
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What other mowers dream of becomina.

Nestled in their sheds at night,
ordinary mowers dream of only one
thing: growing up to be a Kubota F-60
Series. And it’s easy to see why.

The Kubota F-60 Series features
our exclusive Auto Assist 4WD with
Dual-Acting Overrunning clutch.
It automatically transfers power to the
rear wheels when the going gets

tough. Or, you can manually engage

4WD on the go. Either way, it gives you unequalled

traction and maneuverability while

damage to your valuable turf.

Visiblity and manuverability will
increase your productivity.

reducing the

dealer today.

The durable, independent hydraulic PTO clutch

lets you engage and disengage PTO

ments

driven imple-

on the move.

A real time-saver in

Kubota’s advanced E-TVCS diesel
engines are designed to deliver maxi-
mum power with minimum vibration
and noise. Plus, these super-efficient
powerplants go a long way in cutting
fuel costs and emissions.

Available in 22, 25 and 30 horse-
power 4WD models, the Kubota F-60
Series also comes in a 25 horsepower
2WD model.

So if you're looking for a front-end mower that

handles like a dream, see your authorized Kubota

For more information please write fo:

IK<uholq

KUBOTA TRACTOR CORPORATION

tight situations.

Available with 60"

or 70" side discharge

mower or 60" or 72"
rear discharge mower.

PO. Box 2992-IM
Torrance, CA 90509-2992
1-888-4KUBOTA ext. 403
Financing available through

Kubota Credit Corporation

©1998 Kubota Tractor Corporation
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Riblication!

This new single-source reference provides
the most current and comprehensive information
on the basics of turfgrass and landscape
management available today!

The Landscape
Management Handbook

edited by " ‘#
William E. Knoop "

125 pages, softcover
Item #LSMB830
$34%

\# Provides an overall
understanding of turf
and landscape care and
management and covers
all the basics of the
green industry

\¢ Covers all the topics both golf course superintendents
and students of turfgrass and landscape management
need to know about

\¢ Combines practical information with the tried
and true basics of management to provide a single,
practical, affordable and up-to-date text

\# Features detailed information, charts, diagrams,
figures and tables to illustrate key information points

The Landscape Management Handbook provides a
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. It's an ideal
handbook for golf course and lawn care superintendents
and crew members, and is also appropriate for schools
that teach basic turf and landscape management.

Call 1-800-598-6008
Fax: 218-723-9146
Outside the U.S. 218-723-9180

ADVANSTAR MARKETING SERVICES
Customer Service Dept. ¢ 131 W. 1st St., Duluth, MN 55802

Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. International, Hawaii, Alaska,
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IL, MN, NJ, NY, OH and
TX must add sales tax. Price subject to change. CODE: 950071
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A proud supporter of these green industry
professional organizations:

Associated Landscape Contractors of America
Alm 150 Elden Street, Suite 270, Herndon, VA 20170
(703) 736-9666; http://www.alca.org

AN’{ A American Nursery & Landscape Association
= 1250 1 St. NW, Suite 500, Washington, DC 20005

oo Assacinion (202) 789-2900

Golf Course Superintendents Assn. of America
1421 Research Park Dr

Lawrence, KS 66049-3859

(913) 841-2240; http//www.gcsaa.org

v‘”‘w Ao’

Independent Turf and Ormamental
Distributors Association

1217 Wayburn

Grosse Pointe Park, MI 48230

(313) 331-7739

?
i
4

The Irrigation Association

8260 Willow Oaks Corporate Dr. Suite 120
Fairfax, VA 22031-4513

(703) 573-3551; http://www.irrigation.org

oEMBe, National Arborist Association
The Meeting Place Mall, P.O. Box 1094,
Ambherst, NH 03031-1094
wnow aomer (003) 673-3311; http://www.natlarb.com
ASSOCIATION

National Golf Foundation
1150 South U.S. Highway One, Jupiter, FL. 33477
(407) 744-6006

Foundation

| Ohio Turfgrass
p P.O. Box 14824, Columbus, OH 43214
4

T2 (614) 261-6750

The Outdoor Power Equipment Institute
341 South Patrick St.

Old Town Alexandria, Va. 22314

(703) 549-7600; http://opei.mow.org

Professional Grounds

Management
120 Cockeysville Rd., Suite 104,
Hunt Valley, MD 21031

(410) 584-9754

Society

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135,
Marietta, GA 30068-2112

(770) 977-5222; http://www.plcaa.org

Responsible Industry for a Sound Environment
1156 15th St. NW, Suite 400,
HSE Washington, DC 20005
(202) 872-3860
Kt ke,
Assocktion

Turf Association
1375 Rolling Hills Loop, Council Bluffs, IA 51503-8552
(712) 366-2669; (800) 323-3875;
http://www.aip.com/stma

P.O. Box 156, New Prague, MN 56071

‘ Turf and Omamental Communicators Association
!’ITOCA (612) 758-5811

Feel the extraordinary bal-

ance. The comfortable 30° angled

grip ends that give you better leverage. The

“cushy” absorption during high-repetition, high-impact
cutting. Then notice the sure, swift, clean shearing per-
formance of its fully forged blades. The AH 6900

Series Aluminum Handled Hedge Shears by Corona.

TV NOI S 340 848d

Amazing comfort plus outstanding performance.

Coromn

PROFESSI O

© 1998 Corona Clipper / A Harrow Company 1540 E. Sixth St. / Corona, CA 91719
800/847.7863 or 909/737.6515 / Fax 909/737.8657 / www.coronaclipper.com

Circle 102

The Ultimat

No more wheelbarrows! Add .srvvd, efficiency, productivity and profit to
your landscaping and erosion control projects with an

Enpress Jlower

P> Blows organic mulch with a range of up to 350 ft with a flow rate of up
to 55 cu. yds. per hour.

P One man operates the system by remote control for “on demand”
adjustments in flow rate

P> Features automatic feed & dust suppression systems (patents pending)

800-285-7227

For product information:
expressblower.com

Circle 104
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Professional hedge clippers that not only maximize your reach, but deliver improved
power and better balance. That's Echo Pro Performance. Like our remarkable Shaft
Hedge Clippers with an innovative shaft-type design that offers you maximum reach and
superior balance to enhance professional resulfs. And of course, these hedge clippers are
powered by our legendary, world-class, two-stroke engine. Just what you'd expect from

the number one name in outdoor power equipment.

At Echo, we've been giving landscaping professionals exactly what they need for over twenty-five years: superior outdoor power equipment
that more than performs...day after day after bumping, jostling, banging, hard-working day.

The result? Power equipment that exceeds professional demands for quality, durability and dependability. Echo Pro Performance. Built by the

team that knows what professionals need. Maybe that's why more landscaping professionals choose Echo than any other brand of outdoor
power equipment. For more information on Echo Pro Performance products call 1-800-432-ECHO (3246).
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OPENING SHOTS

A bug like
no other

TERRY McIVER
Editor-in-Chief

8 LANDSCAPE MANAGEMENT

he “Milennium Bug” (a.k.a. YK2) is
getting closer, and like a hungry June
beetle, chomps away at the time the
computer industry has to solve a po-
tentially devasting computer glitch.

This seemingly simple problem is the result of
a surprising lack of foresight by computer pro-
grammers during the industry’s initial heyday.

“Currently, most computer operating systems
and applications software only store the last two
digits of the year (98) with the century (19)
generally implied,” explains Karen Kerrigan of
the Small Business Survival Committee,
Washington, D.C.

“Thirty years ago, hardware was expensive and
storage capacity limited,
thus the two-digit practice
became the norm. What
was a best practice for the
industry back then, now
will make the year 2000
(00) indistinguishable
from the current century,”
says Kerrigan.

This is one expensive
problem. In May, service
giant Waste Management
had to take a pretax
charge of $70 million to
$90 million for costs re-
lated to the software bug. It cut its quarterly divi-
dend from 17 cents to a penny in a cost-saving
measure. It's dropped its in-house strategy to
eliminate the problem, and will follow parent
USA Waste Service, Inc.’s plan.

Fortune Publisher Steve Forbes, in a heads-up
memo to Congress and business and conservative
leaders, says technical corrections to the bug will
cost between $300 billion to $600 billion globally.

The Year 2000 Information Center—
www.year2000.com—provides a forum for infor-
mation and discussion about the year 2000 prob-
lem and possible solutions. The site lists more than

100 vendors who say they can help cure the bug.

One of the experts in this area is Peter de
Jager of de Jager & Company, Limited, co-author
of “Managing 00: Surving the Year 2000 Com-
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puting Crisis,” (John Wiley & Sons, 1997).

“In a world of business problems, the Year 2000
problem is unique,” says de Jager, “Every modem
company is affected by it, must fix it, and shares
exactly the same immovable, uncaring deadline.”

If your fiscal year begins sometime around
mid-1999, your troubles are even closer.

This problem goes beyond employee problems
or payroll problems or scheduling problems. In-
stead, it is related to all of them.

If your business software is year 2000 compli-
ant, you're halfway there, says Jon Huntress,
writer/producer for the Tanagra Corp., sponsors
of the year 2000 web site. Huntress likens it to a
winter storm that will eventually pass, but only if
you are prepared for a flurry of confusion.

“If you are planning for your business to sur-
vive a week-long blizzard, you're probably going
to be all right,” says Huntress. But you have to be
certain your suppliers are up to speed.

“Find another way to get to your customers.
Make sure that your product and money can
come in, and your product can go out.

“You have to look at every single supplier, and
your bank. They should have asked about your
year 2000 plan by now. I would stockpile chemi-
cals to make sure I had a little extra. Don't rely
on ‘just in time’ delivery.”

“Many small companies with newer PCs may
not experience any problems,” says Brandon Utt-
ley of software provider Alydaar.

“Larger companies, however, with networked
systems should consult with their software providers
to determine what programs may cause problems.
They may also contact companies like Alydaar to
determine the need for a risk assessment.”

And we hear it's a good idea to check with
your attorney about your potential liabilities re-
lated to this problem.

Visit the year 2000 web site at
www.year2000.com for a list of software providers
and more information on the bug. LM
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ALWAYS IN DEMAND?
IT'S A PAGER/CELL PHONE/2-WAY RADIO ALL IN ONE.

With Nextel, you can carry less and get more done. That's because our Motorola® digital cellular
phones include text/numeric paging plus a feature that only Nextel has — Nextel Direct Connect*" This
works like a digital two-way radio so you can instantly contact a person or a group with the push of a

button. No voice mail. No waiting. Plus, with Nextel Direct Connect you can talk as much as you want

for a fraction of the cost of cellular. So go ahead - you the man - make the call. NEerL

YOU'VE NEVER USED A PHONE LIKE THIS BEFORE?" CALL 1.800.NEXTELS.

©1998 Nextel Communications. All rights reserved. Nextel, the Nextel logo, Nextel Direct Connect and You've Never Used A Phone Like This Before.
are trademarks and/or servicemarks of Nextel Communications, Inc. *Motorola is a registered trademark of Motorola, Inc. www.nextel.com
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WITNESS PROTECTION

i
For some, viotection can ©ve a matter of 1life and dJdeath. ©tut when it comes to
viotecting you: ornamentals, death is not an orvtion if you use Surflan® herbvicide fiom
Dow fgioSciences. In fact, while veine safe over the tor of 400 iyves of ornamentals,
it's st1ill tourli as mnails on weeds. Surilan cives you extended cont:iol of 50 weeds

such as c:abriass and goosergrass. Il also stiiong-arims

small-seeded vioadleaf weeds

lite



