When grubs are actively feeding, you need more than an ordinary
insecticide. You need DYLOX® Insecticide. DYLOX is the fastest grub control
available. In many cases, it works ovemight. And in nearly all cases, control is
obtained within 48 bours. Speed isn't the only thing DYLOX bas going for it. Its
available in two formulations. Both the 6.2% granular formulation and the 80% water-soluble X \

Bayer b

ALWAYS READ AND FOLLOW LABEL DIRECTIONS. © 1998 Bayer Corporation Printed in US.A. 9851740042




powder formulation are low-odor in addition to being
high-power. DYLOX. When you need it, you really need
it. Isn't it nice to know its there if you do> To find out more,

contact Bayer Corporation, Garden & Professional Care, Box 4913,

Kansas City, MO 64120. (800) 842-8020. bttp://usagri.bayer.com

WE DONT JUST DELIVER
GRUB CONTROL.
Circle No. 108 on Reader Inquiry Card WE OVERNIGHT IT.


http://usagri.hayer.com

AUGUST 1998

VOLUME 37« NUMBER 8 HE- VOICE THE GREEN_ TNDUSTRY

LANDSCAPE

managemen [

FEATURES

16 1998 EMERALD AWARDS
Learn which supplier products are
favorites among readers who
entered our annual contest.
Winners tell us what they like in a
product. Service sells!
JAMIE PETERS

COLUMNS 21 LM REPORTS: SPREADERS

The broadcast or drop spreader you

8 OPENING SHOTS choose has to match the job it’s
designed for. We list suppliers and
11 A En specs for select models.
121 ARBOR VIEW CURT HARLER

DEPARTMENTS 26  SEED INDUSTRY REPORT

We review events of the seed
14 HOT TOPICS industry field days held this past
June to get the latest news on seed
43 EVENTS industry research, production and
A4 SUPPLIERS CORNER seedl avallatiiny, The seed industry
is more active than ever, as science
44 INFO CENTER continues to develop genetically
enhanced seed varieties.
45 PRODUCTS TERRY MCIVER
G5 CLASSIFIED [ SSSEEE SRRt
34 WARM-SEASON ANNUALS
D1 AREEER Annuals and herbaceous plants to
56 GRABBAG add color during winter months is
one option which can add to the Visit us on the web at www.landscapegroup.com
visual appeal of the landscape.

ON THE COVER: POND INSTALLATION CAN BE A VERY
PROFITABLE SERVICE OFFERING THAT SETS YOU APART
FROM THE CROWD

NANCY STAIRS

PHOTO COURTESY AQUASCAPE DESIGNS

Subxnptlon rates: one year, $39, two y
$14 i Mex ') t S e To subscribe,
Office of pubhcaucm A AN A

Copyngh! 01998 by Advanslar (ommunu.mons Inc

INTERNATIONAL

Canadian G.S.T. Number

POSTMASTER: Send add

2 LANDSCAPE MANAGEMENT \ugust 1998



Use a truck for
work? We'd like
to recommend
Dodge Ram.
New this
year for Ram is our
Quad Cab" door option! Twice the
doors. Twice the convenience. And
behind those doors? Amenities like
a fold-down center console.
But don'’t let the niceties fool you. This
is still a Magnum®-powered beast. There's a choice
of two V-8s, an awesome
300-horsepower V-10, or
a newly refined,
more powerful
24-valve
Cummins
Turbo Diesel

, with 460 Ib-ft of standard torque.

Here’s another strong
point: Dodge Rams
are the longest-
lasting full-
size pickups
on the road’

To make your
work experience even better,
there’s our On The Job
program, which gives special
treatment to qualified
commercial customers. You get a choice of our
100,000-mile/5-year Powertrain Care Plus™ service
contract, or $300 to

$500 cash back’ Now | =
there are more reasons |
than ever to put Dodge

Ram to work for you.

Ram [8%) The New Dodge

For more information, call 1-800-4-A-DODGE, or visit our Web site at www.4adodge.com

Always use seat belts. Remember a backseat is the safest place for children
!Club and Quad Cabs, and 5.2L V-8 not available on chassis cab models. 2Based on percentage of 7/88-7/97 new pickup registrations still registered on 7/197. Data Source
The Polk Company. “N/A on Ram Quad Cab 1500. Service contract option not available in AL, FL, MS, OK or UT. No refund if canceled. Some vehicles ineligible. There is a $100
deductible for each covered repair visit. Tire coverage covers only complete or pro-rated replacement for original four tires, excluding spare. See plan copy and full details at dealer


http://www.4adodge.com

Ribiication!

This new single-source reference provides
the most current and comprehensive information
on Lhe basics of turfgrass and landscape
management available today!

The Landscape
Management Handbook

edited by &
William E. Knoop FY 2 e
125 pages. softcover e i
W

ltem #LSMB830 ! g "

$34%

\# Provides an overall
understanding of turf
and landscape care and LAmmecre
management and covers
all the basics of the
green industry

\% Covers all the topics both golf course superintendents
and students of turfgrass and landscape management
need to Know about

\# Combines practical information with the tried
and true basics of management to provide a single,
practical, affordable and up-to-date text

\# Features detailed information, charts, diagrams,
figures and tables to illustrate key information points

The Landscape Management Handbook provides a
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. It's an ideal
handbook for golf course and lawn care superintendents
and crew members, and is also appropriate for schools
that teach basic turf and landscape management.

Call 1-800-598-6008
Fax: 218-723-9146
Outside the U.S. 218-723-9180

ADVANSTAR MARKETING SERVICES
Customer Service Dept. ¢ 131 W. Ist SL., Duluth, MN 55802

Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. International, Hawaii, Alaska,
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IL, MN, NJ, NY, OH and
TX must add sales tax. Price subject to change. CODE: 950071
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A proud supporter of these green industry
professional organizations:

- Associated Landscape Contractors of America
AI““ 150 Elden Street, Suite 270, Herndon, VA 20170

(703) 736-9666; hn;‘ /www.alca.org

AN l A American Nursery & Landscape Association
S 1250 I St. NW, Suite 500, Washington, DC 20005
American Nurse (2“2‘ _\‘\qu““

ry &
Landscape Awwociation

Golf Course Superintendents Assn. of America
1421 Research Park Dr

Lawrence, KS 66049-3859

(913) 841-2240; http//www.gcsaa.org

Independent Turf and Ornamental
Distributors Association

1217 Wayburn

Grosse Pointe Park, MI 48230

(313) 331-7739

The Irrigation Association

8260 Willow Oaks Corporate Dr. Suite 120
Fairfax, VA 22031-4513

The Irrtgation Association (‘(ﬂ) 573-3551; h!(p //www.irrigation.org

National Arborist Association

A
The Meeting Place Mall, P.O. Box 1094,
Ambherst, NH 03031-1094
MATIONAL AABOSRS T 3 p
ASSOCIATION

(603) 673-3311; http://www.natlarb.com

I National Golf Foundation
' 1150 South U.S. Highway One, Jupiter, FL. 33477
) ¥

e sarreesrner - (001) 744-6006

e ] Ohio Turfgrass Foundation
P.O. Box 14824, Columbus, OH 43214

(614) 760-5442

The Outdoor Power Equipment Institute
341 South Patrick St

Old Town Alexandria, Va. 22314

(703) 549-7600; http://opei.mow.org
Professional Grounds Management Society

120 Cockeysville Rd., Suite 104,
Hunt Valley, MD 21031
(410) 584-9754

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135,
Marietta, GA 30068-2112
,,,,, http://www.plcaa.org

% Responsible Industry for a Sound Environment

1156 15th St. NW, Suite 400,

Washington, DC 20005
(202) 872-3860

~ a—m.  Sports Turf Managers Association
Wm 1375 Rolling Hills Loop, Council Bluffs, IA 51503-8552
Tt £

\i g (712) 366-2669; (800) 323-3875;
(o http://www.aip.com/stma

0 Turf and Omamental Communicators Association
r’ TOCA P.O. Box 156, New Prague, MN 56071
(612) 758-5811

INFORM ¢ INTRODUCE ¢ INFLUENCE ¢ INSTRUCT

0 e i
FPRINTS
| J

Reprints are highly effective when
you use them to:

¢ Develop direct-mail
campaigns

¢ Provide product/service
literature

¢ (Create trade show
distribution materials

¢ Present information at
conferences and seminars

¢ Train and educate key

| personnel, new hires

- ¢ Enhance press kits

| Compile reference materials

¢ Track trends and emerging
technologies
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TAKE HiGH PERFORMANCE
To New HEIGHTS.

At Echo, we've been giving landscaping professionals exactly what they need for over twenty-five years: superior outdoor power
equipment that more than performs...day after day after bumping, jostling, banging, hard-working day.

The result? Power equipment that exceeds professional demands for quality, durability and dependability. Echo Pro Performance.
Built by the team that knows what professionals need. Maybe that's why more landscaping professionals choose Echo than any
other brand of outdoor power equipment. For more information on Echo Pro Performance products call 1-800-432- ECHO (3246).
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Uy s Echo Power Pruners™
"L AN | |
,A e “ give you greater reach and superior
¥

cutting. That's Echo Pro Performance. Like our
— PPT-2400, the longest engine powered pruner on the
market. Its smooth, snag-resistant cutting head sports a
12" bar running a quick-cutting, narrow kerf chain. Plus, there are optional extensions
and accessory cutting attachments available for added versatility. And of course, the
Power Pruners™ are powered by our legendary, world-class, two-stroke engine. Just

what you'd expect from the number one name in outdoor power equipment.

-
EXTENDS FULLY TO 12’10”. OPTIONAL 5’ EXTENSION REACHES NEARLY 18°’.
Most Power Pruners™ easily fit in the bed of a full-size pickup truck.

The Pro Performance Team

Circle No. 105 on Reader Inquiry Card © 1998 Echo, Inc.




OPENING SHOTS

Seed industry
makes noise
as buyouts,
science merge

TERRY McCIVER
Editor-in-Chief

8 LANDSCAPE MANAGEMENT

he turfgrass seed industry has carved a
new profile for itself as it embarks in
directions that would have been con-
sidered impossible 20 years ago.

Those developments are taking
place in the business and scientific aspects of
seed, and they will change the way turfgrass is
bred, grown, maintained and marketed.

Here’s a look at some of what we heard during
our visit to seed country in mid-June.

The giant that is Agri Bio Tech keeps on grow-
ing. But once it buys all the companies it can,
what'’s next? ABT was
not represented during
the Oregon field days,
which is unfortunate;
but suffice it to say, the
company is going to be
closely watched by
other industry players
who have said “no” to
ABT'’s offer to buy,
and those who would
love to become part of
the ABT family.

ABT's goal: acquire
the rights to as many
of the best varieties as
possible, then get li-
censing for gene enhancement from Monsanto or
Scotts. Can the company begin to make a return
on its considerable investment? At least two
major seed company reps say it's impossible; oth-
ers say they have time to play with before show-
ing big returns. CEO Johnny Thomas reports
that the company’s “platform is exceptionally
strong and it appears we will achieve all the goals
we had set for December 31, 2000 by December
31, 1998 - two years ahead of schedule.”

ABT wants to build a base of biotechnology
patents and then apply those gene characteristics
to its acquired turf seed varieties.

Other scientific advancements continue, such
as endophyte enhancement in turfgrass, and the
ability to make turfgrass herbicide resistant. Jack-
lin’s Sui Chang Sun is doing lots of endophyte
work, and Turf-Seed, Inc./Pure Seed Testing, and

August 1998

O.M. Scotts, have made great strides in develop-
ing herbicide-resistant turfgrass.

The big question to ask with this kind of ge-
netic manipulation, however, is: will the en-
hancement be passed on to the progeny of the
improved variety?

Fine Lawn Research is excited about the
prospects for Poa supina, a shade- and wear-toler-
ant species that's good for athletic turf and tee
boxes, with a lightning fast, four- to five-day ger-
mination time. Some researchers have ignored
this species, due to its lighter color and aggressive
growth habit, but Poa supina has held up nicely
in tests at Michigan State University, where it's
survived on 5 percent sunlight, say Dennis
Combs and David Lundell of Fine Lawn. And if
Trey Rogers at MSU likes it, that says a lot.

(And, how often have you heard a golfer com-
plain about the color of the tee box?)

At press time, Fine Lawn was on the way to
becoming an ABT acquisition. Fine Lawn is also
doing more research into seeded zoysiagrass as an
alternative to ryegrass in hot, humid climates. It's
also more cold tolerant.

The seed harvest generally looks good, say
people we spoke with, maybe too good. With
help from lower wheat prices and fewer renova-
tions due to a mild winter, this year has the
largest amount of perennial ryegrass acreage in
the history of the industry, which causes some to
cast doubt on the industry’s ability to continue to
withstand overproduction from one year to the
next. There's also lots of low quality offshore seed
coming in to the US at much lower prices from
New Zealand and Australia, and the ban on open
field burning is expected to soon catch up with
the quality of seed and the yields per acre.

See our report on page 26 for more. LM

Our website is ready

LANDSCAPE MANAGEMENT, TurfGrass Trends and Ath-
letic Turf Maintenance & Technology are now ready
for viewing at our new website. Visit www.land-
scapegroup.com to reach the Advanstar Communi-
cations Landscape Group of publications.



wi, — “I'LL TAKE
I~ MANHATTAN!

25 years of top performance make
Manhattan 3 a consistent favorite.

Denser growth and
darker green ... an
easy-to-maintain
m turf that retains color and
resists rust. Manhattan 3 is
the longest-improved genetic line
of perennial ryegrass, consis-
tently earning high ratings
in the NTEP trials. Developed,
grown and distributed by the
people who know turf. See for
yourself how Manhattan 3 takes
ryegrass quality to a new level.
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TURF MERCHANTS, INC.

33390 Tangent Loop = Tangent, Oregon 97389
541/926-8649 = 1-800/421-1735 = Fax: 541/926-4435
tmi@turfmerchants.com = turfmerchants.com
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ERFECTING
TURGRASS
PERFORMANCE

Product Focus:
TMI sources from private breeding programs the
latest in improved turfgrass seeds. Our major focus
is on improved turfgrasses for the professional mar-
kets of golf, landscaping and landscape architec-
ture. These include creeping bentgrasses, turf-type
tall fescues, perennial ryegrasses, and Kentucky
bluegrasses. TMI also offers domestically-produced
warm-season grasses such as bermudagrass and
zoysiagrass. From its own conventional breeding
program, to university sources such as Rutgers
University and Texas A&M, TMI is looking forward
to offering the latest technologically advanced vari-
eties available anywhere.

Manufacturing Facilities:
Turf Merchants, Inc. is located in the heart of
Oregon: southern Willamette Valley, where over 65
percent of the world’s supply of grass seed is grown.
Natural rainfall and expertise in production make
the quality of Oregon grass seed the best in the
world. TMI operates from three satellite warehouses
located strategically around the valley with points
north, south and west. This makes customer
response an industry standard, with promptness and
accuracy in shipments that are unparalleled. TMI
has the ability to blend, process and ship simultane-
ously from any of these locations where over 30 mil-
lion pounds of seed are processed each year.

P

Tech

Support |

Training:

TMI has a variety of technical support through
extensive trial systems, product literature and data
bases. Results from turf trials in dozens of locations
make the process of selling a simplified matter
when comparative data is essential. Color slides of
the production process and research add an addi-
tional dimension to the support available.

Major Product Lines:
Turf-type perennial ryegrass: Affinity,
Manhattan 3, Rodeo II, Allaire II,
Patriot II, Evening Shade, Nomad
(spreading type), Paragon, and VIP II.
Turf-type tall fescue: Aztec 11, Millennium,
Bonsai 2000, Twilight II, Taurus, Turf Gem II,
Adventure II, Micro, Earthsave, Avanti II.
Kentucky bluegrass: Gnome, Cobalt, Sodnet,
Rugby, Viva and Trueblue.
Creeping bentgrass: Backspin and Trueline.
Zen zoysiagrass and Del
Sol bermudagrass: round
out the warm-
season lines.
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TURF MERCHANTS, INC.

Turf Merchants Inc. 33390 Tangent Loop, Tangent, OR 97389
(800) 421-1735 = Fax: (541) 926-4435 = tmi@turfmerchants.com
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