Changing the Course.

ow, golf course superintendents can

change the course of turfgrass disease

control with HERITAGE, a completely
new fungicide with a novel mode of action.
HERITAGE will give your golf course round-the-
clock protection against devastating diseases. With
its powerful combination of preventative and curative
activity and its high level of effectiveness against 18
of the toughest turf diseases, HERITAGE will make
an outstanding difference in the quality and health
of your turfgrass.

['he active ingredient in HERITAGE is based

on naturally occurring fungicides, called strobilurins,
which are found in certain mushrooms.

HERITAGE has a novel mode

of action which is different than any
other fungicide now on the market.

It has both preventative and curative
activity and is absorbed into

the leaf blades and stems

New HERITAGE" Fungicide.
Changing the Course of Disease Control.

as well as taken up by the roots. This ensures that
your golf course 1s protected from the devastating
effects of turfgrass diseases

HERITAGE is the only fungicide available
that controls both brown patch and Pythium, as
well as take-all patch, summer patch, anthracnose
and snow mold —an unprecedented advantage for
the turf professional’s disease program. HERITAGE
is also effective against certain fungicide-resistant
pathogens, making it an extremely useful tool in

resistance management strategies.

ZENECA Professional Products



Superintendents will find that HERITAGE

is exceptionally compatible with the environmental
balance of their courses. HERITAGE poses minimal
risk to birds, mammals and fish, and its low use rates
and extended application intervals mean less active
ingredient is released into the surroundings.

For more information on HERITAGHI
Fungicide and how it’s changing the course
of disease control, contact your Zeneca Sales
Representative or call Zeneca Professional Products

Toll Free at 1-888-617-7690.

Once you learn about the powerful,
round-the-clock protection this new fungicide
offers, you'll agree that it’s time to change the
course of your turfgrass disease management

program, with HERITAGE.

Heritage

Circle No. 135 on Reader Inquiry Card
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Move to Kubota
country and you’ll
find versatility, dura-
bility and operator
comfort. The Kubota
B-Series (13 to 18 PTO
horsepower) tractors
are compact to fit in
tight places and pow-
erful to get lots of jobs
done. Kubota perfor-
mance matched implements include rotary
tillers, front loaders, mid and rear mount
mowers, boxscrapers and snowblower.

Need more power? Move up to the
innovative Grand L-Series (25 to 37 PTO
horsepower). Hydrostatic steering, shuttle
transmission with shift-on-the-go provides
ease of operation. Kubota’s exclusive optional
Glideshift transmission has clutchless opera-
tion through all eight speeds, forward and

reverse. These trac-
tors are smooth and
quiet, with Kubota’s
E-TVCS engine
which ensures clean
emissions while

providing high

torque rise. Get one
with an integral cab
with heat and air-

conditioning for year
‘round comfort.

Visit your Kubota
dealer and find out
how to make your
move - to Kubota
country!

For more information, please write to:

A

KUBOTA TRACTOR CORPORATION
P.O. Box 2992, Dept. LM
Torrance, CA 90509-2992

or call Toll Free 1-888-4 KUBOTA ext. 403

(1-800-458-2682 ext. 403)

Financing available through Kubota Credit Corporation
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he LM 100 class of 1997 is comprised
of “great” green industry people and
organizations that deserve some
recognition due to their ongoing stan-
dard of quality and service.

We don’t concern ourselves too much with

sales figures here—frankly, not everyone wants to
report them. In the golf category, we don't look

LM 100:
models of
growth,
and ‘go
‘em’!

TERRY McIVER
Editor-in-Chief

4 LANDSCAPE M

at prestige as a deciding
factor, or total rounds
played or who designed
the course. We looked at
reputation, uniqueness
and initiative. Has this or
that green industry orga-
nization kept up a stan-
dard of quality or tradi-
tion that is worth
mention, or a special way
of getting the job done?
Barnes Nursery has a
model composting pro-
gram in place that pro-
vides high quality materi-
als for use in landscapes. It

guts
get

saves money, recycles

yard waste, and generates

profit for the company.

Some companies, such

as Bozzuto Landscaping
Company or Blondie's Treehouse, have received
awards from their communities or from an asso-
ciation for the work they do to beautify their cor-
ners of the world.

Internal company programs to train and stretch
employee potential are worthy of note. Coronis
does it in Nashua, New Hampshire, and so does
Dennis’ Seven Dees, Orlando. With the continu-
ing challenge to find good, long-haul workers—
workers who want careers beyond June-July-Au-
gust—more companies have realized the need to
treat people as more than a recyclable commodity.

Some companies began in the ‘60s, and are still
solid, such as the Hermes Company of Lenexa,
Kan. They quietly went about their work, did
what they needed to do, established their niche,
and kept customers happy. That photo we have of

ANAGEMENT September 1997

John Hermes kind of sums it up: a happy man
who's spent his life in a business he loves, in a
company that's well run and efficient.

John Swingle started his company with one
Jeep and one helper. Laurence Coronis was also a
one-man shop. Marty Grunder started with a $25
mower and a crazy dream that's become a $1.6
million reality.

Golf course supers who made it into this
year's class have monumental tasks. Thousands of
acres of turf and trees need daily care, often on a
limited budget. Same for athletic field managers
and parks and recreation directors. What a bag of
challenges. Green speed; bunkers; golfers; fair-
ways. Little League; soccer; players; coaches.

Tradition really enters the picture when you
talk about a golf course. Baltusrol’s certainly got
it. So does Cog Hill. The father-son team of
Clyde and Kevin Nettles at the Dallas Athletic
Club counts for much, and so does Frank Ekas'’
40 years at Saxon Golf Club.

Each green industry segment has a solid core
of dedicated professionals who give the industry
its good name and make it run. This year's LM
100 are off and running each and every day.

Phil Christian, a popular green industry consul-
tant who founded, and for a time led ChemLawn's
Commercial Services Division, died of a heart attack
on September 1. He was 56.

Christian was bom and raised in Atlanta. He
graduated from Aubum University in 1963 with a
degree in Building Technology. For 11 years he
worked in his family's construction business, which
he bought in 1970 and sold in 1974. He then joined
ChemLawn, where he pioneered the commercial pric-
ing system for lawn care applications, and began to
develop what is known today as “Practical Site and
Landscape Management,” a computer-assisted land-
scape management system.

Christian formed PDC Consultants in 1982.

“Phil’s family has lost a father, husband and
grandfather, I have lost a good friend and the indus-
try has lost a giant,” said John Allin, The Allin
Companies, Erie, Pa., who had worked with Christ-
ian on various projects. LM



There’s more than
fertilizer in this bag.

Qﬁ&g‘\\& <
-ere‘s a total resource. One ‘V@‘Q\\Q“ fertilizer. The product
that can help you grow healthy, w that will do the job for

green turf with a strong root system
and a solid base. Turf that’s healthy
and better able to fight disease,
pests and everyday wear and tear.
That resource is Terra. You’ll find

a complete, new line of Terra
Professional Fertilizers — with
primary, secondary, micronutrient
and pesticide packages available.
Plus, you can count on the support,
service, assistance and expertise

it takes to select and use the right

you. For fertilizers, turf seed,
plant protection products and a
whole lot more — work with Terra.
You'll get more.

»Terra

Terra Industries Inc.

P.O. Box 6000

Sioux City, lowa 51102
1-800-831-1002
www.terraindustries.com

Working with you.
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http://www.terraindustries.com

Professional hedge clippers that not only maximize your reach, but deliver improved
power and better balance. That's Echo Pro Performance. Like our remarkable Shaft
Hedge Clippers with an innovative shaft-type design that offers you maximum reach and
superior balance to enhance professional results. And of course, these hedge clippers are
powered by our legendary, world-class, two-stroke engine. Just what you'd expect from

the number one name in outdoor power equipment.

At Echo, we've been giving landscaping professionals exactly what they need for over twenty-five years: superior outdoor power equipment
that more than performs...day after day after bumping, jostling, banging, hard-working day.

The result? Power equipment that exceeds professional demands for quality, durability and dependability. Echo Pro Performance. Built by the

team that knows what professionals need. Maybe that’s why more landscaping professionals choose Echo than any other brand of outdoor
power equipment. For more information on Echo Pro Performance products call 1-800-432- ECHO (3246).
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This new single-source reference provides
the most current and comprehensive information

on the basics of turfgrass and landscape
management available today!

The Landscape
Management Handbook

edited by o
William E. Knoop & 9 U
125 pages, softcover g §
Item #L.SMB830 1 g
$34”

\# Provides an overall
understanding of turf
and landscape care and
management and covers
all the basics of the
green industry

\¢ Covers all the topics both golf course superintendents
and students of turfgrass and landscape management
need to Know about

\# Combines practical information with the tried
and true basics of management to provide a single,
practical, affordable and up-to-date text

\# Features detailed information, charts, diagrams,
figures and tables to illustrate key information points

The Landscape Management Handbook provides a
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. It's an ideal
handbook for golf course and lawn care superintendents
and crew members, and is also appropriate for schools
that teach basic turf and landscape management.

Call 1-800-598-6008
Fax: 218-723-9146
Outside the U.S. 218-723-9180
ADVANSTAR MARKETING SERVICES
Customer Service Depl. ¢ 131 W, 18t St., Duluth, MN 55802

Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. International, Hawaii, Alaska,
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IL, MN, NJ, NY, OH and
TX must add sales tax. Price subject to change. CODE: 950071
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What | Did Last Summer...

by John L. Mower

N '
Q , got up. It was a sunny morning and | had
Y LIS

W
.7'.‘“_

Thanks to my very loud

planned to spend some time on the lake catching JEREEE =g
had a major problem in the yard. The trees were growing nicely,

but the bermudagrass was not. It looked as if we had been watering with

a very small ) ! Summer was slipping ( -“-\\ ') away and the stress

~

N7
was mounting. Obviously, it was a growing problem so | began to we

in-depth clues.

Then, | had a very l‘} idea. | hurried right to the and called

| g . .
SGE‘Dlgegt’ the bermudagrass experts. Their great selection of CERTIFIED
bermudagrasses gave me exactly what | needed. They told me about

Sul aD. brand bermudagrass and that | could ha»ve a denser, darker

Soon, everything was just d ). 1 even had time

//.'

and finer textured

to hit the lake and catch some . For a great summer, you should

call SEEDS WEST, too.

Seeds West Professional Turf Group

Yuma, Arizona » Phone: 520.783.2050 Fax: 520.783.8401
www.seedswest.com
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invest in my success.
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This new single-source reference provides
the most current and comprehensive
information on the basics of turfgrass and
landscape management available today!

The Landscape
Management Handbook

edited by William E. Knoop
125 pages, softcover, ltem #L.SMB830 $34%

The Landscape Management Handbook provides
a unique, single-source reference of comprehensive
information on a variety of turf and landscape topics.
It's an ideal handbook for golf course and lawn care
superintendents and crew members, and is also
appropriate for schools that teach basic turf and
landscape management.

Call 1-800-598-6008
Fax: 218-723-9146 # Outside the U.S. 218-723-9180
ADVANSTAR MARKETING SERVICES » Customer Service Dept. « 131 W. 1st St., Duluth, MN 55802

Shipping/Tax: UPS—add $5 per order; plus $1 per additional book. International, Hawaii, Alaska,
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IL, MN, NJ, NY, OH and
TX must add sales tax. Prices subject to change CODE: 950072
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management

A proud member of these green industry

ALCA

P 4 Comese: Wt

.@.

TiTOCA

professional organizations:

Associated Contractors of America
150 Elden Street, Suite 270, Herndon, VA 20170
(703) 736-9666

American Association of N

(National Landscape Association)

1250 I St. NW, Suite 500, Washington, DC 20005
(202) 789-2900

Golf Course Superintendents Assn. of America
1421 Research Park Dr

Lawrence, KS 66049-3859

(913) 841-2240

Independent Turf and Ornamental
Distributors Association

1217 Wayburn

Grosse Pointe Park, MI 48230

(313) 331-7739

International Turfgrass Society

Crop & Soil Environmental Sciences, VPI-SU,
Blacksburg, VA 24061-0403

(561) 996-3062

National Arborist Association

The Meeting Place Mall, P.O. Box 1094,
Ambherst, NH 03031-1094

(603) 673-3311

National Golf Foundation
1150 South U.S. Highway One, Jupiter, FL 33477
- (407) 744-6006

Ohio Turfgrass Foundation
P.O. Box 14824, Columbus, OH 43214
(614) 261-6750

Professional Grounds

120 Cockeysville Rd., Suite 104,
Hunt Valley, MD 21031

(410) 584-9754

Society

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135,
Marietta, (xA 30068-2112

(770) 977-5222

Responsible Industry for a Sound Environment
1156 15th St. NW, Suite 400,

Washington, DC 20005

(202) 872-3860

Turf Managers Association
1375 Rolling Hills Loop, Council Bluff\ IA 51503-8552
(712) 366-2669; (800) 323-3875

Turf and Omamental Communicators Association
P.O. Box 156, New Prague, MN 56071
(612) 758-5811



