
Changing the Course. 
New HERITAGE™ Fungicide. 
Changing the Course of Disease Control. 

Now, golf course superintendents can 

change the course of turfgrass disease 

control with HERITAGE, a completely 

new fungicide with a novel mode of action. 

HERITAGE will give your golf course round-the-

clock protection against devastating diseases. With 

its powerful combination of preventative and curative 

activity and its high level of effectiveness against 18 

of the toughest turf diseases, HERITAGE will make 

an outstanding difference in the quality and health 

of your turfgrass. 

The active ingredient in HERITAGE is based 

on naturally occurring fungicides, called strobilurins, 

which are found in certain mushrooms. 

HERITAGE has a novel mode 

H of action which is different than any 

u ^ A other fungicide now on the market. 

It has both preventative and curative 

activity and is absorbed into 

the leaf blades and stems 

as well as taken up by the roots. This ensures that 

your golf course is protected from the devastating 

effects of turfgrass diseases. 

HERITAGE is the only fungicide available 

that controls both brown patch and Pythium, as 

well as take-all patch, summer patch, anthracnose 

and snow mold—an unprecedented advantage for 

the turf professional's disease program. HERITAGE 

is also effective against certain fungicide-resistant 

pathogens, making it an extremely useful tool in 

resistance management strategies. 

ZENECA Professional Products 



Superintendents will find that HERITAGE 

is exceptionally compatible with the environmental 

balance of their courses. HERITAGE poses minimal 

risk to birds, mammals and fish, and its low use rates 

and extended application intervals mean less active 

ingredient is released into the surroundings. 

For more information on HERITAGE 

Fungicide and how its changing the course 

of disease control, contact your Zeneca Sales 

Representative or call Zeneca Professional Products 

Toll Free at 1-888-617-7690. 

Once you learn about the powerful, 

round-the-clock protection this new fungicide 

offers, you'll agree that it s time to change the 

course of your turfgrass disease management 

program, with HERITAGE. 

Always read and follow label directions. HERITAGE" i s a trademark of a Zeneca Group Company. CL997. Zeneca Inc. 
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1 7 'PEOPLE OF THE YEAR' 
Our choices for 1997: Tom Lied; 
Jeff Bourne; Paul R. Latshaw; and 
Dr. Roger Funk. Each has a long 
history of contributions to the 
Green Industry. They've given their 
time, talent and leadership. 
RON HALL/TERRY MC1VER 
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CLEARING EQUIPMENT 
These equipment 'linemen' are 
brought in to get the ground ready 
for the 'pretty boys.' Use them for 
the big clearing/leveling jobs. 
CURT HARLER 
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OF EQUIPMENT MAINTENANCE 
Modem equipment maintenance 
means you watch for use patterns, 
trust mechanic intuition and have 
an inventory system that works. 
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Most professionals know winter is 
the time to prune trees, to reduce 
potential for injury. Here's a review. 
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When it comes to season-long control of crab- herbicide gets down to business. No other 

grass, goosegrass, oxalis, spurge and many preemergent turf herbicide can match its spec-

other troublesome weeds, PENDULUM® trum of weeds controlled and cost-effective-

ness. • PENDULUM brand Pendimethalin 

also offers greater flexibility than ever before, 

with a complete preemergent product line 

that includes sprayable formulations, combi-

nation fertilizer products and ftow a 2 % 

granular formulation. • When you consider 

cash rebates available to you from American 

Cyanamid, it's easy to see that PENDULUM 

really does mean business. Smart Business. 

• To learn more about the rebate offer or for 

the name of the PENDULUM distributor 

nearest you, call 1-800-545-9525, Ext. 931. 

CKAMAMm 
Agricultural Products Division 
Specialty Products Department 
One Campus Drive, Parsippany, NJ 07054-4492 
©1997 



OPENING SHOTS 

'People of 
the Year' have 
always led 
the charge 

f S 

TERRY McIVER 
E d i t o r - i n - C h i e f 

This month, we present to the Green 
Industry our "People of the Year" re-
cipients for 1997. 

What an excellent quartet of Green 
Industry leaders: Tom Lied; Jeff 

Bourne; Dr. Roger Funk; and Paul Latshaw, Sr. 
The criteria for the "People of the Year" award 

is that a Green Industry professional exhibits a 
history of contributions to the Green Industry 
during the course of a career or during a signifi-
cant portion of that career. 

Our winners have done just that, and show no 
sign of slowing down. 
They're long-ball hitters. 
Team players. Coaches. 
Managers. 

Tom Lied, president of 
Lied's Landscape Design 
and Development, has 
been a regular contributor 
to the Associated Land-
scape Contractors of 
America, including being 
a co-founder of the group 
in 1962. He learned the 
business from his father, 
Delmar, and is one of 
those people who never 
looked back. He knew his 
career path and interests, 

and attacked his work with excitement and vigor. 
Jeff Bourne, our grounds management win-

ner, is in charge of about 6000 acres of property 
and 3000 parcels of dedicated open space in 
Howard County, Md. He is responsible for an 
operating budget of $13 million, including 600 
employees (career, part time and contractual). 

Paul Latshaw—his son is also Paul—could be 
called a "Tournament Specialist" in the superin-
tendent ranks. Throughout his career, he has pre-
pared several country clubs for championship 
play, with great results. His most recent was the 
U.S. Open Championship at Congressional CC, 
where he has been superintendent since 1993. 

Dr. Roger Funk of the Davey Tree Expert 
Co., has been a leader in horticultural science and 
plant health care for Davey since 1973. 

He has authored numerous papers on horti-
cultural topics, and has brought some very good 
ideas to the table in the interest of reduced prod-
uct use and "plant health care." 

Besides a definite tendency towards excel-
lence, our "People of the Year" share something 
else in common. Each one entered the Green In-
dustry at a very early age, and knew early on that 
this was where they wanted to be; where they 
wanted to make their marks; where they wanted 
to make a difference. 

Lied started in his father Delmar's nursery 
company as a young boy. After earning a degree 
in horticulture, Lied went back to serve the com-
pany, and began his career full throttle. He was 
also a co-founder of ALCA. 

Latshaw was fresh out of the Navy, and had 
turned from a potential occupation of poultry 
farmer when in 1962 he started at a Pennsylvania 
golf course. 

Bourne's involvement with grounds began as a 
student of Community and Outdoor Recreation 
at Springfield College, Springfield, Mass. 

Roger Funk joined the Davey Tree Expert Co. 
in 1973 as a horticulturist. He's been there ever 
since, and has been the technical force behind it's 
initiatives into the concept of Plant Health Care 
and other lawn care/tree care-related programs. 

We congratulate our "People of the Year" for 
1997. We know we could find four times that 
number on any given day, because there are 
many committed Green Industry Professionals 
out there who have made life-long contributions. 

The "People of the Year" will receive their awards 
during the Green Industry Expo in November and 
GCSAA show in February. To learn more about 
them, see the story that begins on page 17. LM 



"It takes more than 
good products to get 
my job done right" 

"I don't need someone who's going 
to sell me a product and walk away. 
What I need is someone with the 
energy, know-how and resources to 
actually help me get the most out 
of the products I buy. Someone that 
will work with me to figure out what 
needs to be done - and the best way 
to do it. For me, that's Terra. They've 
got the products I need, when I 
need them. Turf seed. Fertilizers. 
Pesticides. All of the major brands, 

Working with you. 

including their own line of Terra 
Professional Products. And I can 
count on them for the kind of product 
information, agronomic advice and 
technical support that I can really 
use. Terra makes my job easier - my 
life simpler. One call is all it takes. 
I know I'll have the product I want 
and the answer I need." 

# T e r r a 
Terra Industries Inc. 
P.O. Box 6000 
Sioux City, Iowa 51102 
1-800-831-1002 
www.terraindustries.com 

http://www.terraindustries.com
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It's called taking the best 

I N T R O D U C I N G crabgrass herbicide anywhere and tweaking 

the formulation until it works 

TEAM P R O . even better. New Team ' Pro herbicide 

is more consistent on everything 

J U S T T H I N K OF IT 
from crabgrass to spurge and oxalis. 

Ihe only crabgrass preventer with a unique 

AS TEAM 
blend of two active ingredients 

covers great at 4 lbs. per 1,000 sq. ft. 

WITH A 
But it still won V stain your customers' 

WITH A 
property and is safe to nearby ornamentals. 

T U R B O C H A R G E R . 
Always read and follow label directions. 

Por more information, call lis 

toll-free at 1-800-352-6776. 

% DiMtJanui 

Team Pro 



This new single-source reference provides 
the most current mid comprehensive information 

on the basics of turf grass and landscape 
management available today! 

The Landscape 
Management Handbook 

edited by 
William E. Knoop 

125 pages, softcover 
Item #LSMB830 

$349r> 

% Provides an overall 
understanding of turf 
and landscape care and 
management and covers 
all the basics of the 
given industry 

('overs all the topics both golf course superintendents 
and students of turfgrass and landscape management 
need to know about 

Combines practical information with the tried 
and true basics of management to provide a single, 
practical, affordable and up-to-date text 

{(i Features detailed information, charts, diagrams, 
figures and tables to illustrate key information points 

The lÁimlscíipe M<inu#cnwnt Ihmdbook provides a 
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. It's an ideal 
handbook for golf course and lawn care superintendents 
and crew members, and is also appropriate for schools 
that teach basic turf and landscape management. 

Call 1-800-598-6008 
Fax:218-723-9146 

Outside the U.S. 218-723-9180 
ADVANSTAR MARKETING SERVICES 

Customer Service Dept. • 131 W. 1st St.. Duluth. MN 55802 

Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. International, Hawaii, Alaska. 
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IL, MN, NJ, NY, OH and 
TX must add sales tax. Price subject to change. CODE: 950071 
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P L C A A -
GROWING LEADERS FOR SUCCESS 

A proud supporter of these green industry 
professional organizations: 

Is n ^ Associated Landscape Contractors of America 
¡MM M J M 150 Elden Street, Suite 270, Herndon, VA 20170 
" " * * m (703) 736-9666; http://www.alca.org 

Golf Course Superintendents Assn. of America 
1421 Research Park Dr. 
Lawrence, KS 66049-3859 
(913) 841-2240; http//www.gcsaa.org 

Independent Turf and Ornamental 
Distributors Association 
1217 Wayburn 
Grosse Pointe Park, MI 48230 
(313) 331-7739 

International Turfgrass Society 
Crop & Soil Environmental Sciences, VPI-SU, 
Blacksburg, VA 24061-0403 
(561) 996-3062 

National Arborist Association 
The Meeting Place Mall, P.O. Box 1094, 
Amherst, NH 03031-1094 
(603) 673-3311; http://www.natlarb.com 

National Golf Foundation 
1150 South U.S. Highway One, Jupiter, FL 33477 
(407) 744-6006 

Ohio Turfgrass Foundation 
P.O. Box 14824, Columbus, OH 43214 
(614) 261-6750 

The Outdoor Power Equipment Institute 
341 South Patrick St. 
Old Town Alexandria, Va. 22314 
(703) 549-7600; http://opei.mow.org 

Professional Grounds Management Society 
120 Cockeysville Rd., Suite 104, 
Hunt Valley, MD 21031 
(410) 584-9754 

Professional Lawn Care Association of America 
1000 Johnson Ferry Rd., NE, Suite C-135, 
Marietta, GA 30068-2112 
(770) 977-5222; http://www.plcaa.org 

Responsible Industry for a Sound Environment 
1156 15th St. NW, Suite 400, 
Washington, DC 20005 
(202) 872-3860 

Turf and Ornamental Communicators Association 
P.O. Box 156, New Prague, MN 56071 
(612) 758-5811 

f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f f \ 
The Professional Lawn Care Association of Ami r \ is in the business of "Growing Leaders." 

Growing your career, your company and your industry, apar's our mission. From all parts of the 
United States, Canada and around the world, PLCAA members are dedicated lawn ;ind 
landscape professionals, grounds managers, industry suppliers, and students committed to 
professionalism and success. 

Invest in your success, join PLCAA today! As a member, you can take advantage of 

> Year-Round Business, Legal and Technical Advice 
> 1-800 Resource Hotline & Web Site 

> Comprehensive Benefits Package Including Insurance & Retirement Planning 
> Tools to Promote Your Role as an Environmental Steward 

> Discounts on Educational Products, Ginferences & Workshops 
> Discounts on a University-Directed Industry Certification Program 

> Legislative Support and Updates on the Issues 
> Subscriptions to Informative Publications 

> Discounts on PLCAA's Operating Efficiency Study 
> Public Awareness Campaigns to Spread the Good Word About Turf 

> Discounts on Green Industry Expo Booth Space for Suppliers 
> Exclusive Use of the Symbol of Good Practice Logo 

"Wi timimitf OUT membership m 
PLCAA ti) take advantage of the 
many henefb. Sflrengrfi m 
liflsLnu' again at the local and 
national lettb. and specialists on 
staff uK> are a phone cat away 
lead the list Together Eumurw 
Accomplishes More (TEAM)" 
thruagh PLCAA." 

SwMc Tre« Company 
Denver, Colorado 

Michael Kemaghen 

V -

•PLCAA keeps our 
company sharp, which 

translaus am efficiency 
The many benefits tur 

receive Jo mckle dam to 
the botum Ime We Mur» 
U' many assuciaa- ind 
PLCAA is truly th. leader 

m imdersunlmg and 
serweingia members." 

I I k V / r r I Help me invest in my success. 
! - J 7 t O ; Send m d me information on PLCAA. 

Introducing A 
New Kind of 
Savings Plan: 

Jiffy-Pots' from 
Jiffy Products 

Plant pot -and-a l l ! 

J i f fy -Pots are 1 0 0 % 
b i o d e g r a d a b l e - roots 
g row right th rough 
t h e pot wall! 

All na tura l J i f f y - P o t s f r o m Jiffy P r o d u c t s i n c r e a s e ef f ic iency, 

e l i m i n a t e w a s t e a n d a d d f a v o r a b l y t o your b o t t o m line. 

A v a i l a b l e in a full r a n g e of s i zes t o m e e t a n y p lan t ing n e e d . 

Call 1-800-323-1047 t o star t your n e w s a v i n g s p l a n t o d a y ! 

Jiffy Products 
Jiffy Products of America, Inc. 
Batavia, IL 60510 
Fax: 630-406-3906 
www.jiffyproducts.com 

» S a v e m o n e y . 

C i r c l e 1 1 2 

http://www.alca.org
http://www.gcsaa.org
http://www.natlarb.com
http://opei.mow.org
http://www.plcaa.org
http://www.jiffyproducts.com


BALAKRISHNA RAO 
Manager of Research and 

Technical Development for 

the Davey Tree Expert Co., 

Kent, Ohio 

SEND YOUR 
QUESTIONS TO: 

"Ask the Expert" 
Landscape Management 

7500 Old Oak Blvd. 
Cleveland, OH 44130 

Please allow two to three 
months for an answer to 
appear in the magazine. 

Va. buttonweed in 
bentgrass, fescue 

Virginia buttonweed has be-
come established on bentgrass skirts 
and fescue fairways on our golf 
course. We applied Confront to 
areas around the green; it appeared 
to have killed the weed, but one 
year later we noticed it had re-
turned. In addition, Confront killed 
the bentgrass. We have tried weed-
ing but with little effect. Nothing 
has been applied to fescue areas 
fearing that the applied product 
may kill the grass there also. And 
these areas have a great deal of Vir-
ginia buttonweed. 

- K E N T U C K Y 

The confront herbicide is la-
beled for use on both bentgrass 
and fescue. It is a postemergent 
herbicide. In my opinion, it 
helps manage the Virginia but-
tonweed present at the time of 
application. Recognize the fact 
that this is a difficult weed to 
manage. Often, repeat applica-
tions at two- to three-week in-
tervals may be needed to help 
manage this weed. 

You say that you noticed 
weeds a year later. It is possible 
that the new weeds might have 
appeared from seeds which can 
remain viable for 10-15 years in 
the soil. New seeds can also be 
introduced from adjacent areas. 

Since Confront is labeled for 
bentgrass use at 1 pt./acre, it is 
unlikely that is caused this 
problem at the recommended 
rate. However, if it was not 
used according to label guide-
lines, problems may occur. 

Check your records for mix-
ing and gallonage application 

rates. The bentgrass kill you 
mentioned also could be related 
to a disease like Pythium blight 
or some insect damage. 

As far as fescue, you may be 
referring to coarse fescue or tall 
fescue. Confront is also labeled 
for use on fescue. There should 
not be any problem if it is used 
according to label guidelines. 

Tall fescue clumps 
a problem 

How late can we apply Lesco-
TFC to manage tall fescue as a 
weed in Kentucky bluegrass lawns? 

-PENNSYLVANIA 

A Lesco representative says 
Lesco-TFC herbicide can be ap-
plied as long as the soil is not 
frozen. After treatments are ap-
plied, tall fescue plants may not 
show severe declining symp-
toms or die during the fall sea-
son of the treated year. Instead, 
the tall fescue plants usually dis-
appear the following spring. Re-
ports indicate that fall applica-
tions are better than spring 
because during the fall season 
root absorption increases. 

Also, tall fescue would be 
more susceptible to TFC herbi-
cide because of decreasing tem-
perature. 

Treating tall fescue in the fall 
can allow Kentucky bluegrass 
and other desirable turfgrasses 
to fill in during spring. 

Avoid treating areas that have 
ryegrass as a component of turf -
grass in the lawn. Lesco-TFC her-
bicide will remove perennial rye-
grass from Kentucky bluegrass. 

Another option for the tall 
fescue clumps is to dig them 

out. These areas can then be 
seeded with certified seed 
mixes. Where this is not practi-
cal and chemical approach is 
highly desirable. 

Read and follow label speci-
fications for better results. 

Tree soil compaction 
Older trees on the town com-

mons are suffering from years of soil 
compaction. What can we do? 

- O H I O 

There are only a few things 
that can be done to relieve 
compacted soils. Where practi-
cal, try to correct compaction 
with hydraulic pressure. Soil in-
jecting, root feeding tools can 
be used. The key is to get the 
water pressure deep into the 
root zone to break up the com-
pacted soil. In most situations, 
the active roots of plants will be 
in the top 18-24 inches. 

Another approach is to drill 
vertical holes in the ground 
using a soil auger and filling 
them with loose amendments 
like mulch or peat moss. If poor 
drainage appears to be a prob-
lem, filling these holes with pea 
gravel would be useful. Reports 
also indicate that radial trench-
ing within the dripline of trees 
and filling with amendments 
will allow good drainage and 
aeration for the root systems. 

The best way is to recognize 
the potential for compaction 
from traffic or construction, and 
provide corrective measures and 
treatments before the antici-
pated compaction occurs. LM 


