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WITNESS PROTECTION PLAN

“ i

For some, protection can be a matter of life and death. But when it comes to
protecting your ornamentals, death is not an option if you use Surflan® herbicide
from DowElanco. In fact, while being safe over the top of 400 types of ornamentals,
it's still tough as nails on weeds. Surflan gives you exXtended control of 50 weeds
such as crabgrass and goosegrass. It also strong-arms small-seeded broadleaf weeds



ORNAMENTAL PROTECTION PLAN

like chickweed and henbit — weeds that are usually untouchable. Plus Surflan can be
used in many tank miXes. So when it comes to protecting ornamentals while killing
weeds, let's just say we've got an offer you can't refuse. For further information
on Surflan or any other product in the exXtensive line of DowElanco products,
call 1-800-352-87768. Always read and follow label directions. ‘.

DowElanco

*Trademark of DowElanco
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e ONE CRAB WE CONTROL.
THE OTHER ONE’S UP TO YOU.

In your business two types of crabs area  used on bluegrass, ryegrass, zoysiagrass, fine
fact of life. New Acclaim® Extra Herbicide  fescue and tall fescue. And Acclaim Extra
provides excellent control of the controls crabgrass escapes
crabgrass escape type. Even more from the 1-leaf stage right
concentrated than the original up to just before seed head
Acclaim, Acclaim Extra is 14% formation.

stronger. So lower rates give you No preemergence
the same dependable spot treat- herbicide is perfect, so make
ment control without damaging postemergence Acclaim Extra
your existing turf. a part of your season-long

Plus, Acclaim Extra also lets you crabgrass control prog)ram As for that
reseed fescue and ryegrass immediately other type of crab. . . sorry, but you're on
after the spray dries” It can also still be YOUr OWN. Wit 3 weeks for bluegrass, zoysiagrass

Acclaim’ Extra

HERBICIDE 602 AgrEVO
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OPENING SHOTS

Research
money: now
you see it,
now you don‘t

TERRY McIVER
Editor-in-Chief

ver wonder who will fund turfgrass
research in the days ahead? So do
some of the people doing that very re-
search that helps fuel industry growth
and product improvements.

“At almost all universities there have been enor-
mous cutbacks,” says one researcher who wants to
remain anonymous. “In order to preserve faculty
positions, a lot of the support services positions are
being lost. Those are the people who take care of
the farms, the technical people.”

Some turf profs are even being asked to pay for
their projects.

On the upside, there
are grants here and there
from industry to fund
product research on behalf
of the manufacturers of
control products or equip-
ment. But in between are
the cracks through which
fall jobs and individual re-
search projects.

“The money for ag re-
search is more than likely
going to be coming from
funds raised from state
and regional turfgrass as-
sociations through confer-
ences and trade shows,
and also through industry grants. The money
coming from the USDA is going to be less and
less,” says Dr. Eliot Roberts of Rosehall Associ-
ates, Sparta, Tenn.

“With so many humanistic concerns higher on
the list, the agricultural/turfgrass industry can
well afford to provide the funds for turf research
so federal funds can be used for humanistic con-
cerns,” says Roberts.

Turfgrass is becoming the USDA's poor cousin
who has to look elsewhere for help.

As Jim Elgin, USDA national program leader
for forage grasses told me, programs in food
safety, human nutrition and environmental is-
sues—$26 million worth—are priority items.
Which explains why Congress plans to eliminate
the $55,000 it gives to the National Turfgrass
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Evaluation Program, this time for good.

“The [NTEP] program has matured, and has
arrived at the point where it’s capable of support-
ing its own needs,” says Elgin.

NTEP receives more than $600,000 from seed
companies. The $55,000 is a drop in the bucket,
but Kevin Morris, NTEP director, believes the
USDA and Congress are blind to the intangible
benefits of NTEP support.

“We're trying to get them to understand we're
good for them,” says Morris. “I get a lot of na-
tional and international visitors here. To have a
national program for research so close to D.C.
makes sense.”

Dr. Tim Murphy of the University of Georgia
says the funding there is sufficient for now.

“We get pretty good support...from our state
appropriation and some federal dollars the uni-
versity uses for turf and ornamental research, ex-
tension and teaching.

“Within the state, our state associations, the
Golf Course Superintendents Association, and
the Georgia Turfgrass Association provide monies
to the Georgia Turf Foundation, which in turn
funds various projects and activities.”

However, Murphy sees a trend at the federal
and state levels in terms of cash support for
salaries, physical plant expenses and the like.
“Those funds will likely remain level or decrease.
‘Level funding’ is actually a cut, when inflation is
factored in,” Murphy explains.

The money is out there. Lofts Seed, for exam-
ple, this year presented a generous $670,000 in
endowment/royalty money to Rutgers University
and the University of Rhode Island, and another
$14,000 to the USGA.

Associations are indeed doing their part,
through golf tournaments, scholarships or out-
right cash contributions, and it looks like more of
that kind of support will be needed in the days
ahead. Support research whenever you can. LM

What's your opinion on the state of research
funding in the green industry? Whrite to us at 7500
Old Oak Blvd., Cleveland, Ohio 44130. Or e-mail
to tmciver@advanstar.com
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Practical turfgrass management information you can depend on.

Your subscription to TURFGRASS TRENDS gives you the information you need to manage the
toughest turfgrass problems. Written by experts in the field, timely information and latest
leading-edge research give you practical, proven answers to the challenges you face.

o disease management e nutrients e insect management
e genetic improvement e irrigation « weed management

TURFGRASS TRENDS is the hands-on tool you've been looking for to keep up to date on the latest
cutting edge research and proven turf management practices. Find out why others are calling
TURFGRASS TRENDS “the #1 research digest for turf managers.” Begin your subscription today!

( En T : -
H.E Golf Course Superinendont

Golf Course Superintendent Oak Hills Country Club

Lake Wildwood Country Club San Antonio, TX

Penn Valley, CA

O Yes! Begin my subscription to TurfGrass NDS %/_ TarfGrass

: Maximizing Turfgran
US.&CANADA.................... O 6 Months $96 ............ O 1 Year $180 inguion iy
ALL OTHER COUNTRIES . ........ ot i cicinssmsionsiasasnitan O $210 (1 Year) o i =
Payable in U.S. funds drawn on a U.S. bank. i e =y
Back issues available at $15 each, prepaid. i‘_:.‘::..:.::::.:-.z-.::
*

an ADVANSTAR pumicanon

O My payment enclosed. (Make checks payable to TURFGRASS TRENDS.)

(O Charge my subscriptionto: (O VISA (O MasterCard (O American Express

Signature Date
Account # Exp. Date
Billing Address

City State Zip/Postal Code

Fax completed form with credit card information to 218-723-9437, or mail coupon with your payment to
TurrGRAss TRENDS, 131 West First Street, Duluth, MN 55802-2065.

Name (please print)

Title

Business

Address

City State Zip/Postal Code

Country

Internet/E-Mail Address




Professional hedge clippers that not only maximize your reach, but deliver improved
power and better balance. That's Echo Pro Performance. Like our remarkable Shaft
Hedge Clippers with an innovative shaft-type design that offers you maximum reach and
superior balance to enhance professional results. And of course, these hedge clippers are
powered by our legendary, world-class, two-stroke engine. Just what you'd expect from

the number one name in outdoor power equipment.

At Echo, we've been giving landscaping professionals exactly what they need for over twenty-five years: superior outdoor power equipment
that more than performs...day after day after bumping, jostling, banging, hard-working day.

The result? Power equipment that exceeds professional demands for quality, durability and dependability. Echo Pro Performance. Built by the

team that knows what professionals need. Maybe that's why more landscaping professionals choose Echo than any other brand of outdoor
power equipment. For more information on Echo Pro Performance products call 1-800-432-ECHO (3246).




REeacH For THE
HIGHEST PERFORMANCE.
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The Pro Performance Team




Rublication!

This new single-source reference provides
the most current and comprehensive information
on the basics of turfgrass and landscape
management available today!

The Landscape
Management Handbook

edited by ; ‘#
William E. Knoop Fo i ¥
* ¥

125 pages, softcover ‘ y 3‘3
Item #L.SMB830 ( iy SO
$347

\# Provides an overall
understanding of turf
and landscape care and
management and covers
all the basics of the
green industry

\& Covers all the topics both golf course superintendents
and students of turfgrass and landscape management
need to Know about

\¢# Combines practical information with the tried
and true basics of management to provide a single,
practical, affordable and up-to-date text

L

\¢ Features detailed information, charts, diagrams,
figures and tables to illustrate key information points

The Landscape Management Handbook provides a
unique, single-source reference of comprehensive informa-
tion on a variety of turf and landscape topics. IU's an ideal
handbook for golf course and lawn care superintendents
and crew members, and is also appropriate for schools
that teach basic turf and landscape management.

Call 1-800-598-6008
Fax: 218-723-9146
Outside the U.S. 218-723-9180
ADVANSTAR MARKETING SERVICES
Customer Service Depl. ¢ 131 W, 1st St.. Duluth, MN 55802

Shipping/Tax: UPS—add $5 per order, plus $1 per additional book. Intemational, Hawaii, Alaska,
Canada and expedited shipments—call for rates. Residents of CA, CT, GA, IL, MN, NJ, NY, OH and
TX must add sales tax. Price subject to change. CODE: 950071
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Fairway Blend Deepshade™ Watertight™ Plus

Fast Grass Sports Quality RyteRye™

Watertight™+ Rye | Median Mix™ E Watertight™  Best Blue™

Special Mix Fine Fescue Mix Sunny Mix

The Word Is Spreading,

The word from Terra® is seed. With 14 different blends,  in-depth research, agronomic expertise, and quick
we've got you covered on golf course fairways, roughs,  delivery. Terra’s high-quality seed and excellent selection

non-play areas, lawns, landscapes, sports fields, of turf care products make Terra the one-stop

parks, rights-of-way and commercial areas. The @ shopping place for your ////’Tem‘
best of hearty, attractive bluegrass, perennial W turf needs. Talk to your  Tera industries Inc.

P ol . P.O. Box 6000

ryegrass and fescue varieties — scientifically blended  Terra Professional Products  sioux City, lowa 51102
1-800-831-1002

to provide top performance. Every one is backed by  representative today. www.terraindustries.com
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- Reduce Your Emitter
Installatlon Time By 50%

Y
B TY Xerigation
P,

~ Introducing the 5-function Xeriman™ tool.
e ‘\bu‘re going to be amazed at what it can do.

RanI BIrD

For more information:
1-800-247-3782 or http://www.rainbird.com
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'PRINTS

Reprints of Landscape Management

articles, advertisements, news items or special
announcements are available through Advanstar
Marketing Services. Customized to meet your
specific needs, reprints are highly effective when
you use them to:

+ Develop direct-mail campaigns

+ Provide product/service literature

+ Create trade show distribution materials

+ Present information at conferences and seminars
+ Train and educate key personnel, new hires

* Enhance press kits

+ Compile reference materials

+ Track trends and emerging technologies

ARTICLES

NEwS ITEMS MNDSGPE

PRI management
ADVANSTAR MARKETING SERVICES
1-800-736-3665
216-891-2744

Fax: 216-891-2740
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A proud member of these green industry
professional organizations:

Associated Landscape Contractors of America
M m 150 Elden Street, Suite 270, Herndon, VA 20170
(703) 736-9666

/ American Association of Nurserymen
(National Landscape Association)
1250 | St. NW, Suite 500, Washington, DC 20005
OF NLRSBYVEN

AVBYON
AP (202) 789-2900

Lawrence, KS 66049-3859

Golf Course Superintendents Assn. of America
1421 Research Park Dr.
< (913) 841-2240

1217 Wayburn
Grosse Pointe Park, MI 48230

Independent Turf and Ornamental
& Distributors Association
s Sl (313) 331-7739

International Turfgrass

Crop & Soil Environmental Sciences, VPI-SU,
Blacksburg, VA 24061-0403

(561) 996-3062

The Meeting Place Mall, P.O. Box 1094,
Ambherst, NH 03031-1094
e (603) 673-3311

o‘"ﬁi National Arborist Association

National Golf Foundation
1150 South U.S. Highway One, Jupiter, FL 33477
(407) 744-6006

s Ohio Turfgrass Foundation
r P.O. Box 14824, Columbus, OH 43214

~——  (614) 261-6750

Professional Grounds Management Society
m 120 Cockeysville Rd., Suite 104,
Hunt Valley, MD 21031

(410) 584-9754

Professional Lawn Care Association of America
1000 Johnson Ferry Rd., NE, Suite C-135,
Marietta, GA 30068-2112

(770) 977-5222

Responsible Industry for a Sound Environment
1156 15th St. NW, Suite 400,

Washington, DC 20005

(202) 872-3860

Sports Turf Managers Association
urf, 1375 Rolling Hills Loop, Council Bluffs, IA 51503-8552
Manager’s Association J

(712) 366-2669; (800) 323-3875

- Turf and Omamental Communicators Association
ﬁ TO CA P.O. Box 156, New Prague, MN 56071
& (612) 758-5811
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