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Kubota

Product focus:

Incorporated in California in1972, Kubota
Tractor Corporation (KTC) has since be-
come a leading U.S. marketer and distribu-
tor of under-40 hp compact tractors by con-
sistently marketing high-quality products
that meet the needs of today’s customers.
Kubota Tractor Corporation markets a com-
plete line of tractors from 12.5 to 91 PTO
horsepower, along with a complete line of
performance-matched implements, compact
construction equipment, pumps and genera-
tors, consumer lawn and garden equipment,
and commercial turf products.

Description of manufacturing
facility/facilities:

KTC is affiliated with the Kubota
Corporation of Osaka, Japan, which intro-
duced the first Kubota tractor to the United
States in 1968. Kubota Corporation has af-
filiates and subsidiaries that manufacture
and/or market in 11 countries around the
world, and Kubota Corporation products are
sold in more than 130 countries. In the
United States, Kubota Tractor Corporation,
Kubota Credit Corporation (KCC) and
Kubota Manufacturing of America (KMA)
support authorized Kubota dealers and cus-
tomers. Kubota Manufacturing of America
is located in Gainesville, Ga. Production
started in 1989, making loaders for Kubota
B- and L-Series tractors. Backhoe produc-
tion began in 1990. And, in 1995, the new T-
Series lawn tractor, the first Kubota tractor
manufactured in the United States, started
rolling off the assembly line.

Based in Torrance, Calif., KTC has facili-
ties throughout the United States. Division
offices are located in Columbus, Ohio;
Atlanta, Ga.; Dallas, Texas; and Stockton,
Calif. The Engine Division is located in
Schaumburg, I1l. Nearly 1,200 dealers com-
prise Kubota Tractor Corporation’s coast-to-
coast network.

Description of technical support,
sales, training and/or customer
service:

Kubota Tractor Corporation supplements

its high-quality, dependable products with
the service, parts, training and financing
necessary to ensure customer satisfaction.
Service personnel in the dealerships are
provided with annual training on new prod-
ucts, and additional in-shop service training
is available through printed materials and
video-based programs. Kubota also provides
dealers with a computerized parts ordering
system which links dealerships to an inven-
tory of more than 60,000 part numbers
strategically located in four warehouses
across the country. Kubota Credit
Corporation offers flexible programs such as
low A.P.R. financing, equity financing, tai-
lored customer repayment plans, rental pur-
chase plans and leasing options.

Major product lines:

Kubota’s residential and commerical mow-
ing equipment consists of the newly intro-
duced F-60 Series front mower, T-Series
lawn tractors, G-Series garden tractors and
GF-Series front mowers, along with a vari-
ety of implements. Designed to deliver top
performance, Kuobta's tractor and imple-
ment line-up features the B-Series tractors,
Grand L Series and L-Series products, M-
Series tractors and the newest edition to
the M-Series family, the M-Series Turf
Special. Kubota’s compact construction
equipment line boases the powerful KX-
Series excavators, newly intorduced R20-
Series wheel loaders, L35 tractor-loader-
backhoe and an impressive array of related
implements and attachments. Ideal for a
range of indoor and outdoor construction
and emergency-power applications, Kubota
offers customers an extensive line of gas
and diesel generators and pumps.

LANDSCAPE MANAGEMENT
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Kubota Tractor Corp.
3401 Del Amo Blvd
Torrance, CA ¢ 3
(310) 370-33
Staff:

Mr. S. Majima, president

Mr. Robin Killian, senior vice
president of sales
Mr: Michael Heitman, director

of marketing
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PBI/Gordon Corp.

Product Focus:

Gordon’s Trimec Broadleaf Herbicides were the first products formulated
specifically for the professional turf management industry, and have set
the standard for premium broadleaf weed control. The company’s research
staff and formulation chemists at Gordon’s laboratories have excelled in
developing new uses and improved products from existing chemistries,
making them more compatible with the needs of the ultimate user.

Description of Manufacturing Facility/Facilities:

Formed through the merger of Gordon Chemical Co. and Private Brands,
Inc. (hence, the “PBI”), private label manufacturing has been an important
facet of the company’s operations since 1947. The company’s two Midwest
plants produce liquid, powdered and granular products. Professional prod-
uct development and manufacturing is not a secondary operation for
PBI/Gordon—it’s our only business.

Description of Technical Support, Sales, Training and/or
Customer Service:

Gordon’s customer service and technical personnel are always ready to
help a user obtain optimum results from the company’s products.
Strategically located in the Midwest, our distribution center is capable of
physically handling orders of any size with same or next-day service.

Major Product Lines:

Unlike many companies that serve the turf and ornamental industry but
have a primary focus on the agricultural market, PBI/Gordon’s primary
product line is Gordon’s Professional Turf and Ornamental Products. The
company’s marketing, research, formulation and manufacturing systems
are focused on finding, testing and producing the highest quality turf
products available.
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Ransomes
America
Corporation

Product Focus:

Ransomes America Corporation manufactures a full range of Ransomes,
Cushman and Ryan turf and professional lawn care equipment. The prod-
ucts are available internationally through an extensive network of dealers
and distributors.

The product line includes: the Ransomes E-Plex, the industry’s first all-
electric greens mower; the Ransomes Bob-Cat ZT 200 series of zero-turning
radius rotary mowers; Ryan LA IV, LAV and LA 28 aerators, and the in-
dustry-leading Cushman Turf Truckster.

Manufacturing Facilities:

Ransomes America corporation has manufacturing facilities in Lincoln,
Neb. (headquarters), Johnson Creek, Wisc., and Edgewater, Fla.

Parent company Ransomes plc is based in Ipswich, England.

Tech Support/Training:

Ransomes America Corporation offers yearly sales and product training to
its dealers and distributors on all products. Service training schools are
held at the company’s Lincoln headquarters for dealer service technicians.
Customer service and technical support is available at (402) 474-8570.
Company territory managers are the primary sales contact for dealers and

Ransomes America
distributors. Corporation

PO. Box 82409
Major Product Lines: Linco 2409
Ransomes riding and walk-behind mowers (reel and rotary); Cushman ¢
utility vehicles and fifth-wheel implements; Ryan aerators, overseeders, Fax number:
power rakes and sod cutters. Also, Cushman Groom Master bunker 402) 474-8522

rake/sports field groomer.
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STIHL Territory
Home of the Next Generation of Top-Rated Tools

Virginia Beach, Virginia is the U.S.
headquarters for STIHL Incorporated and

': the home of the new STIHL Professional
j’ Series. STIHL produces this newest family
L of lawn and garden equipment, powered

by a unique STIHL engine, exclusively at STIHL
Incorporated for worldwide distribution.

STIHL's new lawn care products, now powered by a
STIHL engine, advance a 70-year leadership tradition.
A tradition of providing top performance products

>

with the highest quality and the best overall value A

available anywhere.

Fully half of the products )
manufactured each year by e
STIHL Incorporated are
lawn and garden tools. The 600 men and
women of STIHL's quality award winning
Virginia Beach plant manufacture over

thirty different trimmers, blowers, e v

edgers and chain saws including the acclaimed 017.

It's easy to find yourself in STIHL Territory. STIHL
products are on the job wherever lightweight, versatile
tools with dependable power and durable construction
are important considerations.

Cutting grass or concrete, blowing leaves or pressure
washing patios, shaping hedges or eliminating the dead-
wood, STIHL power tools are at work.

Professional arborists, landscapers, grounds keepers,
foresters, contractors, rescue workers, home owners

with multi-acre spreads and town home dwellers
/& alike, trust STIHL for value and reliability.
Trust your power tool needs to
STIHL and its independent sales and
; J servicing dealers.
\ ]
For more information or for the name of
your nearest STIHL retailer, please call

’ 1-800 GO STIHL (1-800-467-8445).

STIHL

Number One Worldwide



Tee-2-Green

Product Focus:

Tee-2-Green is a registered trademark of
Tee-2-Green Corp., founded in 1973 to mar-
ket Penncross creeping bentgrass produced
by the Penncross Creeping Bentgrass
Association, in agreement with Penn State
University. The growers association and
Tee-2-Green have maintained the high pro-
duction standards set forth in 1955 by
Professor Bert Musser, then assisted by Dr.
Joe Duich. As Dr. Duich later released
Penneagle and PennLinks, the varieties be-
came the “Penn Pals,” and set high stan-
dards for tees, fairways and putting greens
worldwide.

The Penn “A” and “G” series, plus Seaside
I1, developed by Dr. Duich, were introduced
in 1995 and are the new generation of creep-
ing bents. The “A” and “G” series are finer
and denser than other commercial varieties,
and demand close mowing. Seaside II is salt
tolerant and was developed exclusively for
fairway use.

Manufacturing Facility:

All of the Penn bentgrass varieties are
grown and certified in Oregon and meet
higher standards than any other creeping
bentgrass produced anywhere in the world.
Seed is conditioned in the individual
grower’s cleaner, and stored in one of Tee-2-
Green’s warehouses. Shipments are care-
fully palletized and shrink-wrapped to avoid
contamination. Pure Seed Testing, Inc.,
West and East facilities maintain ongoing
research and evaluation of all the “Penn
Pals” varieties. Demand for the new genera-
tion of Penn bents results in increased
planting. The above photo shows planting in
a Penn A-1 production field.

Technical Support, Education:
Tee-2-Green supports distributors and golf
course superintendents through advertis-
ing, tech sheets and publications, plus trade
show and seminar participation. Technical
representatives Russ Hayworth in Arizona
and Rick Elyea in Ohio work with golf
course architects and distributors to help
spec the right bentgrass for their courses.

Tee-2-Green supports education through
scholarships for Penn State University turf-
grass students, and through The Annual
Musser Golf Tournament which awards
scholarships to graduate students involved
in turfgrass research.

Major Product Lines:
Tee-2-Green markets only premium bent-
grasses for turf maintenance professionals.
Penncross, introduced in 1955, remains
the best-selling bentgrass year after year.

Penneagle, introduced in1979, is an excel-
lent choice for fairways, and consistently
tops fairway trials.

PennLinks, introduced in 1986, rapidly
became the new choice for true putting.

Pennway: Economical fairway and winter
overseeding blend

PennTrio: Certified creeping bentgrass
blend with % each Penncross, Penneagle and
PennLinks

Penn A-1, Penn A-2, Penn A-4, Genn G-1,
Penn G-2 and Penn G-6, the new “Penn
Pals,” are typically lower growing and well-
adapted to a cutting height of %-inch. They
are dense, fine leafed and have an upright
growth habit.

Seaside 11 is salt tolerant, and was devel-
oped exclusively for fairway use.

LANDSCAPE MANAGEMENT
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Tee-2-Green
PO. Box 250

Fax number:

503) 651-

Date founded:

1973

Staff:

Bill L. Rose, president
Charlotte Flowers, genera
manager

Dr. Joe Duich, consultant
Russ Hayworth, consultant
Rick Elyea, consultant
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The Toro Company
8111 Lyndale Ave.S.
Bloomington, MN 55420-
1196

(612) 888-8801

Fax number:
(612) 887-8258

The Toro Company

Product Focus:

The Toro Company offers one of the broadest lines of outdoor power equip-
ment available for landscape professionals worldwide. Toro listens to con-
tractor needs and translates them into innovative products designed to
achieve the highest level of productivity. A Toro product signifies superior
engineering, guaranteed service and a commitment to operator safety.

Description of Manufacturing Facility:

Toro’s Tomah, Wisc. manufacturing plant, the main manufacturing facil-
ity for commercial products, has achieved the prestigious ISO 9002 certi-
fication for international quality consistency. This certification is tangi-
ble proof that Toro has a documented system and the long-term
commitment to provide the level of process consistency and quality that
customers expect.

Description of Technical Support:

Toro is supported by an exclusive network of highly-trained and knowl-
edgeable distributors and dealers. This distribution network offers su-
perb parts availability and convenient after-sale services. Every Toro
product comes with owners and parts manuals. Also available are in-
structional videos for training employees in operating procedures and
safety precautions.

Major Product Lines:

Toro offers a wide variety of product lines including: ProLine hydro- and
gear-drive mid-size mowers, Z Master zero radius tractors, Groundsmaster
outfront riding rotary mowers, Workman utility vehicles, as well as debris
management and aeration equipment. All backed by Toro’s exclusive tech-
nologies that increase productivity, operator safety and versatility.
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Turf
Merchants,
Inc.

Product Focus:

TMI sources from private breeding pro-
grams the latest in improved turfgrass
seeds. Our major focus is on improved turf-
grasses for the professional markets of golf,
landscaping and landscape architecture.
These include creeping bentgrasses, turf-
type tall fescues, perennial ryegrasses, and
Kentucky bluegrasses. TMI also offers do-
mestically-produced warm-season grasses
such as bermudagrass and zoysiagrass.
From its own conventional breeding pro-
gram, to university sources such as Rutgers
University and Texas A&M, TMI is looking
forward to offering the latest technologically
advanced varieties available anywhere.

Manufacturing Facilities:

Turf Merchants, Inc. is located in the heart
of Oregon: southern Willamette Valley,
where over 65 percent of the world’s supply
of grass seed is grown.

Natural rainfall and expertise in produc-
tion make the quality of Oregon grass seed
the best in the world. TMI operates from
three satellite warehouses located strategi-
cally around the valley with points north,
south and west. This makes customer re-
sponse an industry standard, with prompt-
ness and accuracy in shipments that are un-
paralleled. TMI has the ability to blend,

process and ship simultaneously from any of
these locations where over 30 million pounds
of seed are processed each year.

Tech Support | Training:

TMI has a variety of technical support
through extensive trial systems, product lit-
erature and data bases. Results from turf
trials in dozens of locations make the
process of selling a simplified matter when
comparative data is essential. Color slides of
the production process and research add an

additional dimension to the support avail-
able.

Major Product Lines:
Turf-type perennial ryegrasses including
Affinity, Manhattan 3, Rodeo II, Allaire II,
Patriot II, Evening Shade, Nomad (spread-
ing type), Pennfine II, and VIP II.
Turf-type tall fescues include Bonsai 3,
Twilight II, Taurus, Turf Gem II, Adventure
I1, Micro, Earthsave, Avanti I1.
Kentucky bluegrasses are Gnome, Cobalt,
Sodnet, Rugby, Viva and Trueblue.
Creeping bentgrasses are Backspin and
Trueline.
Zen zoysiagrass and Del Sol bermuda-
grass round out the warm-season lines.

LANDSCAPE MANAGEMENT
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Turf Merchants Inc.
33390 Tangent Loop
Tangent, OR 97389
(541) 926-8649

Fax number:

(541) 926-4435

Staff:

Steven PTubbs, president
Nancy Aerni, vice president
John Cochran, vice president
Frank Gill, vice president

Robin Mankle, secretary/
treasurer
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Turf-Seed Inc.

651-2130

Fax number:
503) 651-2351

Date founded:

1970

Staff:

Bill L Rose. president

Gordon Zie

vice president
Darcy Loscutoff, general
manager

Tom Stanley, m

Duane Klundt, ¢

service

Russ Hayworth, southwest

marketir

LANDSCAPE
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Product Focus:

Turf-Seed, Inc. was founded in 1970 by Bill
Rose, president, to market only premium
quality turfgrass cultivars and blends, for-
agegrass cultivar and mixtures, plus wild-
flower mixtures through an established dis-
tributor network. Golf courses, sod
production farms, athletic field managers,
parks departments and homeowners rely on
Turf-Seed’s Research/Production/Marketing
(RPM) program. Turf-Seed’s industry-wide
reputation for top-performing proprietary
varieties developed by Pure Seed Testing,
Inc., production by Roselawn Seed and se-
lect contract growers, plus systematic mar-
keting managed by Tom Stanley complete
the RPM cycle.

Manufacturing Facility:

Turf-Seed, Inc. is located near Hubbard,
Oregon, in the center of the fertile
Willamette Valley, “grass seed capital of the
world.” Most of the production comes from
this region, with its ideal growing condi-
tions. Crops are cleaned by growers or
nearby seed conditioning plants where blue
tags are attached, and delivered to the Turf-
Seed warehouses. Blends and mixtures are
made at this Turf-Seed facility on two
blending lines. Turf-Seed’s corporate offices
are attached to the warehouse for efficient
marketing communication and shipping co-
ordination. Employees enjoy breaks and
lunch on the grassed picnic area in the back.

September 1996

Turf-Seed,
Inc.

Technical Support, Education:
Turf-Seed sets the pace in providing infor-
mation to distributors and consumers
through technical publications, Turf-Seed
Trends newsletter, variety and blend tech
sheets, vis-a-vis trade show and seminar
participation, plus the first and largest inde-
pendent field day in the United States. This
annual event, now in its 15th year, is held al-
ternately at the Pure Seed Testing West 110-
acre research farm near Hubbard, Oregon,
or Pure Seed Testing near Rolesville, North
Carolina. The Oregon event, held the third
Thursday in June during even-numbered
years, focuses on cool-season grasses, while
the North Carolina event is Friday preced-
ing ASTA, and features tall fescue, bermuda-
grass and zoysia, and addresses humidity-in-
duced disease pressures. For information,
call (503) 651-2130.

Major Product Lines:

Perennial reygrass: Alliance Brand blend;
BrightStar, Catalina, Charger, Citation III,
Manhattan 3, Navajo, QuickStart, Sunrye
(246). Tall fescue: Confederate blend,
MowLess blend, Triathalawn blend; Apache
I1, Coronado, Eldorado, Monarch, Olympic
I1, Safari, Silverado, Tomahawk, 5LMR
Galaxy Brand blend. Kentucky bluegrass:
Blacksburg, BlueStar, Challenger,
Columbia, Livingston, Marquis, Midnight,
Unique, Voyager. Poa trivialis: Winterplay.
Fine fescue: Aurora, Discovery hard fescues;
Shademaster II creeping red fescue;
Seabreeze slender creeper; Shadow, Tiffany
chewings fescue; Bighorn sheeps fescue.
Creeping bentgrass: PennTrio blend,
Pennway blend; Penncross, Penneagle,
PennLinks, Penn A-4, Penn G-6, Seaside II.
Wildflowers: Bloomers wildflower mixture,
Baby Bloomers wildflower mixture,
DeBlooms annual wildflower mixture.



