
IF THIS is W H A T YOU THINK PRIMO DOES TO YOUR GRASS, 

IT'S T IME W E SET YOU IN T H E RIGHT DIRECTION. 

Lots of people know that Primo® 
regulates the growth of grass. But not 
as many understand how. 

Primo doesn't stunt turf. Instead, 
it redirects the grass's growth. 

Unlike other growth regulators, 
which actually stop cell division, grass 
treated with Primo will still be actively 
growing, producing the same amount 

of new cells.Only now the cells will be 
smaller. Smaller cells mean a more 
compact plant. 

Nutrients that otherwise would 
be needed above ground are now 
channeled into the roots, giving you 
a thicker stand, and up to 25% more 
root mass. So the grass can more effi-
ciently take up water and nutrients. 

And Primo is foliar-absorbed, so 
there's less risk of inconsistent uptake. 

The result? The easiest-to-
manage, best-looking M 
turf you can imagine. 

It's easy to 
see why all 
roads lead 
to Primo 

<Di995 Ciba-Geigy Corporation, Turf and Ornamental Products supports the DON'T BAG IVprogram. Always read and follow label directions. 



Table 1. Names of warm-season turfgrass post-emergence hercbicides1 

Common name Trade name(s) Uses 
asulam Aulox grass weed control in St. Augustinegrass 
atrazube Aatrex, others pre- and post-broadleaf and grass weed 

control 
bentazon Basagran T/O primarily used for yellow nutsedge control 
bentazon + atrazine Prompt yellow nutsedge and broadleaf weed con 

trol incentipedegrass, St. Augustine 
grass and zoysiagrass 

bromoxynil Buctril broadleaf weed control 
2,4-D numerous formulations broadleaf weed control 
2,4-D + dicamba Eight-One broadleaf weed control 
2,4-D + dichlorprop Weedone DPC Amine 

Weedone DPC Ester 
broadleaf weed control 

2,4-D + mecoprop Lescopar; 2 Plus 2 broadleaf weed control 
2,4-D + mecoprop + 

dicamba 
Trimec Classic; Trimec 992; 
Three-Way 

broadleaf weed control 

2,4-D + mecoprop + 
dichlorprop 

Weedestroy Triamine; 
Weedestroy Tri-Ester 

broadleaf weed control 

dicamba Banvel broadleaf weed control 
diclofop-methyl2 lloxan gooseqrass control in golf course 

bermudagrass 
diquat Reward winter annual weed control in dormant 

bermuda grass 
DSMA numerous formulations grass weed control in bermudagrass and 

zoysiagrass 
ehofumesate Prograss pre- and early post-poa annua (annual 

bluegrass) control in overseeded 
bermudagrass. Common bermuda 
grass suppression in St. Augustine 
grass 

fenoxaprop Acclaim annual grass weed control and suppres 
sion of bermnudagrass in zoysiagrass 

glyphosate Roundup winter annual weed control in dormant 
bermudagrass and bahiagrass 

haalosulfuron Manage controls yellow and purple nutsedge 
imazaquin Image nutsedge and wild garlic control in warm-

season turfgrasses (except bahia 
grass). Also controls certain annual 
broadleaf weeds. 

mecoprop Mecomex; Lescopex broadleaf weed control 
mecoprop + 2,4-D 

+ dicamba 
Southern Trimec 
Trimec Bent 

broadleaf weed control 

MCPA + mecoprop + 
dicamba 

Trimec Encore, 
Encore DSC 

broadleaf weed control 

MCPA + mecoprop + 
dichlorprop 

Weedestroy Triamine II, 
Weedestroy Tri-Ester II 

broadleaf weed control 

metribuzin Sencor Turf goosegrass control in bermudagrass. 
Also controls prostrate spurge, winter 
annual broadleaf weeds. 

MSMA numerous formulations grass weed control in bermudagrass and 
zoysiagrass 

MSMA + 2,4-D + 
mecoprop + dicamba 

Trimec Plus grass and broadleaf weed control in 
bermudagrass and zoysiagrass 

pronamide Kerb T/O annual bluegrass control in bermuda 
grass 

sethoxydim Vantage annual grass control and suppression of 
bahiagrass in centipedegrass 

triclopyr + clopyralid Confront broadleaf weed control in bermudagrass, 
centipedegrass & zoysiagrass 

1 Refer to the herbicide label for a complete listing of tolerant turfgrasses and labeled application sites. 
2 Diclofop-methyl has a state label for use in Alabama, Florida, Georgia, Mississippi, North Carolina, South Carolina and Texas. 
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O u r scientists have been work ing with a wide range of organic ingredients to d e t e r m i n e the opt imum formulat ion 

for root growth and plant health. The result is ROOTS2, a complex formulat ion that has proven significantly bet ter 

than any of the first genera t ion bio-stimulants, including the original ROOTS. 

Please contact your ROOTSinc. distr ibutor or call 1-800-342-6173 for addit ional information. 

L ISA Products C o r p o r a t i o n • 3120 W e a t h e r f o r d Road • Independence , MO 64055 
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Post-emergence use suggestions 

• Apply post-emergence herbicides to small, actively-growing 

weeds. Perennial and annual weeds that are growing under good 

soil moisture conditions at moderate air temperatures are easier to 

control than weeds that are stressed due to adverse environmental 

conditions. 

• Target the application to coincide with good soil moisture condi-

tions at air temperatures of 60-90° F. Applications on cold, wintery 

days, or to drought-stressed weeds will result in poor weed control. 

• Post-emergence herbicide use should be avoided when turfgrass-

es and weeds are stressed due to high air temperatures or drought. 

The tolerance of warm-season turfgrasses to post-emergence her-

bicides decreases at air temperatures greater than 90° F when turf-

grasses are drought-stressed or when they are growing under high 

soil moisture and high relative humidity conditions. 

• Herbicides that contain 2,4-D, dicamba, mecoprop, dichlorprop, 

imazaquin, MSMA and DSMA should not be applied at high air tem-

peratures (greater than 90° F), since there is an increased risk of 

unacceptable turfgrass injury. Always follow the most restrictive 

warning on the label, additionally, the tolerance of warm-season 

turfgrasses to herbicides is generally lower during spring green-up 

than when the turfgrass is dormant or after full green-up. 

Fortunately, research has shown that the decrease in turfgrass qual-

ity that may result from the use of post-emergence herbicides dur-

ing green-up is temporary and persists for 2 to 6 weeks after applica-

tion. If a dense weed population requires a post-emergence herbi-

cide during green-up, use only the lowest recommended or one-half 

the recommended rate to minimize herbicide injury to the turf-

grass. If needed, the application can be repeated after full green-up. 

• Single applications at high rates generally cause more turfgrass 

injury than repeat applications at low rates. 

Additionally, single, high rate applications often do not control 

perennial weeds. The repeat application is usually made at intervals 

of seven to 14 days after the first application, or when regrowth of 

the weed is noted. 

• Mowing schedules must be coordinated with post-emergence 

herbicide applications. Generally, mowing should be delayed three 

to four days before or after a post-emergence herbicide application 

to increase the leaf surface area of the weed and spray deposition. 

The delay after application is necessary to allow adequate time for 

herbicide absorption and translocation in the target weed species. 

• Do not apply post-emergence herbicides immediately before 

rainfall or irrigation. Rainfall or irrigation immediately after appli-

cation can wash the herbicide from the treated weed foliage and 

decrease control. On irrigated sites, watering drought-stressed 

weeds one to two days before a post-emergence herbicide applica-

tion will usually improve control of the problem weeds species. 

• Use surfactants and crop oil concentrates according to label 

directions. 

• Calibrate all spray equipment and train the operator. 

— Dr. Murphy 

Problem 
weeds 

Common bermudagrass. Unless desired, 

common bermudagrass is an aggressive, 

competitive weed. Multiple applications of 

Vantage can suppress bermudagrass in cen-

tipedegrass. In zoysiagrass, repeat applica-

tions of Acclaim at three-week intervals dur-

ing the summer months will suppress it.. 

Prograss can be used to suppress actively-

growing common bermudagrass in St. 

Augustinegrass. 

Bahiagrass. Repeat applications of MSMA 

or DSMA at seven- to 10-day intervals will 

control bahiagrass in MSMA/DSMA-tolerant 

turfgrasses. In centipedegrass, repeat applica-

tions of Vantage at 10-1 

Dallisgrass. A perennial, dallisgrass is 

hard to control. In bermudagrass or zoysia-

grass, 2-4 repeat applications of MSMA or 

DSMA will be necessary. Also an non-ionic 

surfactant should be used with MSMA or 

DSMA to control dallisgrass. Applications 

should be made when dallisgrass is growing 

under good soil moisture conditions. Staying 

on the application schedule (2-4 applications, 

each at a 5- to 10-day interval) will be 

required to control dallisgrass. 

Nutsedge(s). Basagran T/O will provide 

good control of yellow nutsedge, but not of 

purple nutsedge. Monthly applications of 

MSMA or DSMA in tolerant turfgrasses in the 

late spring and summer months can sup-

press the growth of both species. With the 

exception of bahiagrass and carpetgrass, 

Image can be used in warm-season turfgrass-

es for yellow and purple nutsedge control. 

MSMA to Image generally improves nutsedge 

control in MSMA-tolerant turfgrasses. 

A repeat application, 6- to 8-weeks after 

the first, of Image or Image+MSMA is 

required to control nutsedge during the 

summer months. Manage (halosulfuron) is 

now registered for nutsedge control in warm-

season turfgrasses. Manage provides good to 

excellent control of purple and yellow 

nutsedge. A repeat application 6- to 10-weeks 

after the first application may be needed for 

season-long control. Warm-season turfgrass-

es have excellent tolerance to Manage. 

Virginia Button weed. The most difficult 

to control broadleaf weed in southern turf-

grasses. This warm-season perennial repro-

duces by seed, cut plant pieces, and fleshy 

roots. Research shows that repeat applica-

tions, at intervals of three to six weeks, of a 

two-way or three-way herbicide is needed in 

the summer to suppress Virginia button-

weed. 

Research in Mississippi shows that 2,4-D 

undergoes more translocation to the roots of 

Virginia buttonweed than other broadleaf 

herbicides. Therefore, two-way or three-way 

herbicides with a high concentration of 2,4-D 

may provide better Virginia buttonweed con-

trol than products low in 2,4-D or products 

that do not contain,4-D. 

Wild garlic. Fall (November) plus a winter 

(January-February) application of 2,4-D or 

two-way or three-way products that contain a 

phenoxy herbicide or dicamba over a two to 

three year period will control wild garlic. 

Early- to mid-winter applications of Image 

have also provided good to excellent control 

of emerged wild garlic. 

—Dr. Murphy 
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Interior 
Landscape Design 
by Nelson Hammer, ASIA 

LSM-BK-800 S65.00 
This reference discusses the basic 
principles of interior landscape 
design and covers such topics as 
tree planting, designing large 

planting beds, balcony plantings, cost estimation, natural 
and electric lighting, irrigation and more. Particularly 
useful to those in the field are five case studies which 
demonstrate design and construction processes for an 
interior landscape project. 288 pages, hardcover. 

Urban Trees 
A Guide for Selection, 
Maintenance, and 
Master Planning 
by Leonard I. Phillips, jr. 

LSM-BK-801 $37.00 
This complete guide to urban 
tree care and planning covers 

everything from new methodologies for cataloging 
existing trees to selecting the right species for your 
climate and site to running a high-power, cost-saving 
maintenance program and much more. Landscape 
architects, urban foresters, municipal administrators and 
students will leam how to develop effective municipal 
street tree master plans, take street tree inventory, choose 
the best trees for a community, care for trees and promote 
public awareness. 273 pages, hardcover. 

The Process 
of Landscape 
Design 
bySeamusW.Rbr 

LSM-BK-802 $40.00 
Five completed projects 

illustrate the general principles followed by landscape 
architects in developing designs from concept to 
implementation. Each case includes a summary of the 
principles which generated the design; a study of the 
architect's response to special conditions; a description 
of the stages of development; and an assessment of 
performance since completion. The five projects cover: 
landscape planning, urban regeneration, new town 
development, university campus and recreational 
development. 160 pages, hardcover. 

Landscape 
Architecture 
A Manual of Site Planning 
and Design 
by/ohnOrmsbeeSimonds 

LSM-BK-803 $73.00 
Written for landscape 
architects, architects, planners 

and engineers, this book features descriptions of proven 
procedures, includes useful charts, tables, checklists and 
teaching diagrams, and offers innovative ideas and fresh 
thoughts of direct application in the design studio, 
drafting room and field. 331 pages, hardcover. 

Turfgrass Science 
and Management 
by Robert D.Emmons 

LSM-BK-805 $37.50 
Intended for turfgrass managers 
and students, this text discusses 
the establishment and mainte-

nance practices used by successful turfgrass managers 
and reviews relevant scientific theory as well as practical 
management skills. 451 pages, hardcover. 

Soil Science & 
Management 

Ornamental 
Horticulture 
Science, Operations & 
Management 
2nd Edition 
byladilngels 

LSM-BK-807 $40.95 
Offering a balanced study of ornamental horticulture as 
an applied science, a craft, a profession and a business, 
this introductory text reviews plant structure, the role 
of soil, the plant classification system, growth regulators, 
reproduction, and pests and their control. Floral design; 
the interior use of plants; landscape design, installation 
and maintenance; turf selection, establishment and 
maintenance; and techniques of plant propagation are 
also examined, along with the floriculture, nursery and 
landscape industries, greenhouse and nursery production 
techniques and business considerations. 554 pages, 
hardcover. 

Landscaping 
Principles & 
Practices 
4th edition 
by lack E. Ingels 

LSM-BK-806 $29.95 
This introductory text leads the landscaping student from 
the basic principles of landscape design and graphics, 
through methods of installation and maintenance, to the 
business methods of beginning the business, bidding and 
cost estimating. 401 pages, hardcover. 

Second Edition 
by Edward I. Plaster 

LSM-BK-804 $39.95 
This text introduces the reader 
to the soil and water resources 

of the United States, presents soil science theory as it 
applies to soil use by the grower, shows how soil is used 
by farmers and horticulturists, and covers the basics 
of soil and water conservation. An instructor's guide, 
summaries of each chapter and review questions are 
provided. 514 pages, hardcover. 

Landscape 
Plants 
Their identification, 
Culture, and Use 
by Perrell M. Bridwell 

LSM-BK-808 $49.95 
The text is invaluable in assisting 

students, nursery workers, landscape architects, educators 
and others in identifying landscape plants. More than 
450 ground covers, vines, shrubs, trees, grasses, palms 
and bamboos are depicted in full color with physical 
descriptions, geographic growth zone information, pest 
problem data and other details. 560 pages, hardcover. 

Managing 
Turfgrass 
Pests 
by Thomas LWatschke, Peter H. 
Demoeden & David \. Shetlar 

LSM-BK-766 $69.95 
Emphasizing the philosophy of 

minimizing pests through well-defined and organized 
cultural practices, this book contains specific recommen-
dations for a number of pests. Turfgrass weeds, diseases, 
insects, invertebrates and vertebrates are described and 
cultural, biological, mechanical and chemical solutions 
are provided. 361 pages, hardcover. 

Call 1-800-598-6008 • Outside the U.S. call216-826-2839 
ADVANSTAR MARKETING SERVICES • 7500 Old Oak Blvd. Cleveland, OH 44130 

CODE: 949027 



Chippers, shredders to lead 
equipment market growth 

EPA restrictions and more 
golf maintenance will drive 
equipment sales. 
by James E. Guyette 
Contributing Editor 
CLEVELAND—An industry analyst pre-

dicts that you will be called upon to chip 

and shred more brush, adapt to using new 

models of electrically-powered equipment, 

and service more golf courses. Residential 

clients will be more plentiful, too. 

Chippers and shredders are expected to 

be the highest growth category within the 

power equipment marketplace, according 

to a study here by The Freedonia Group. 

An anticipated annual expansion rate of 

16 percent through 1998 is largely based 

on increased environmental concerns 

among consumers and restrictions on yard 

waste being enforced by state and local 

governments, says analyst Kathleen 

O'Brien, who authored the 225-page study. 

It sells for $2,800. 

"Environmental regulations are also 

causing changes in manufacturing," she 

notes. "For instance, new EPA standards 

that will regulate the amount of air emis-

sions are forcing manufacturers to 

redesign their products." 

Expect electric tools to play a bigger 

role in the power equipment marketplace 

based on mandates from the EPA. O'Brien 

predicts that the total electric market will 

grow by close to 20 percent annually, and 

that it will account for 12 percent of all 

the U.S. lawn and garden equipment ship-

ments by 1998. 

She believes that advances in battery 

U.S. DEMAND FOR POWER LAWN & GARDEN EQUIPMENT 

Item 1983 1993 1998 % annual growth 
83-93 93-98 

Equipment shipments 2777 5458 6820 7.0 4.6 
Residential 2510 4603 5710 6.3 4.4 

Lawnmowers 1303 2528 3060 6.9 3.9 
Other 1207 2075 2650 5.6 5.0 

Commercial 267 855 1110 12.3 5.4 
(figures in millions of dollars) 

Source: The Freedonia Group, Inc. 

technology along with more stringent 

emissions standards will result in greater 

use of electric motors in larger pieces of 

equipment such as lawn mowers. 

The demand for outdoor power equip-

ment in general is expected to grow at 4 

percent annually through 1998, with the 

market reaching $5.8 billion at manufac-

turers' prices. Commercial gear sales may 

see a 6 percent yearly increase based on 

the construction of more new golf courses, 

a strong replacement demand from muni-

cipalities and a rise in dual-income house-

holds that will create a bigger demand for 

professional landscaping services. 

Exports are another equipment issue as 

manufacturers cope with a largely mature 

U.S. marketplace. "The commercial export 

market will be especially strong due to the 

fact that most other nations do not have 

established commercial lawn and garden 

equipment-producing firms," O'Brien 

forecasts, adding that "the explosive popu-

larity of golf in certain areas creates an 

instant need for a wide variety of commer-

cial maintenance equipment." 

Contact: The Freedonia Group, 3570 

Warrensville Center Rd., Suite 201, Cleve-

land, OH 44122; phone (216) 921-6800 

Power blower ban 
is unconstitutional 
in New York village 
SCARSDALE, N.Y.—Scarsdale Village 

Justice Virginia Knaplund found the 

June, 1993 seasonal ban on gasoline-

powered leaf blowers unconstitutional 

last month. 

The ban was contested by Trolio 

Landscaping of Mount Vernon, which 

was represented in court by Thomas 

Beirne of Cuddy & Feder of nearby 

White Plains. 

Scarsdale is a community just north 

of Yonkers, very near New York City and 

within six miles of both Connecticut and 

New Jersey. 

The decision found the Village of 

Scarsdale regulation "arbitrary, irra-

tional and unduly oppressive." The 

statute must be found unconstitutional, 

wrote Judge Knaplund, "if an ordinance 

is unduly oppressive and a valid govern-

ment objective can be accomplished by 

less restrictive means," according to an 

continued on next page 
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article in the Scarsdale Inquirer. The 

newspaper quoted the judge: 

"When you're depriving someone 

of his livelihood, you have to do it by 

the least restrictive means, and if 

there are regulations that would do it, 

then you have to do it that way." 

Michael Bellantoni of the New 

York State Green Industry Association 

was pleased with the outcome. 

"This was an important decision 

for our industry," he noted, "and a 

recognition of the view of the silent 

majority of our customers who appre-

ciate the tools of our trade. 

"This, of course, does not relieve us 

from using prudence in the use of leaf 

blowers, in a way that minimizes 

inconvenience or disturbance to sur-

rounding neighbors. This decision will 

(also) require us to contest other leaf 

blower bans." 

Such laws remain in effect in 

Pelham, New Rochelle, Atlantic Beach 

and Larchmont, N.Y., and certain 

other communities in California and 

Michigan. 

January thaw may lead to fewer 
spring flowers in northern states 
UNIVERSITY PARK, Pa.—You may have 

noticed flowering bulbs sending up shoots, 

and buds opening on shrubs and trees dur-

ing January's warm spell. This may be bad 

news for some spring flowers, says J. 

Robert Nuss, professor of ornamental hor-

ticulture at Penn State. 

"Warm weather, thawed soil and plenty 

of moisture can cause woody ornamentals 

and many spring flowering bulbs to break 

dormancy and begin growing," says Nuss. 

"With temperatures of 60°F and higher in 

January, the flower buds on many trees 

and shrubs have expanded and have even 

begun to show color. 

"These buds are likely to be killed dur-

ing the freezing weather that followed (in 

February and early March)," Nuss adds. 

Shrubs that flower early are most likely to 

suffer from bud damage: forsythia, flower-

ing quince, jasmine, weigela, lilac, witch 

hazel and some kinds of viburnum and 

rhododendron. 

"The extent of injury will depend on 

the amount of available moisture, how 

much the buds have opened, and how cold 

it gets during the remainder of winter," 

Nuss says. "Plants at higher elevations and 

in colder areas probably have remained 

dormant and won't be injured." 

There is nothing that landscape man-

agers can do about the problem. 

However, foliage on spring bulbs send-

ing up premature shoots probably will not 

be injured much, Nuss notes. 

He cautions that premature foliage will 

need some protection against nibbling 

rabbits. "A thin layer of straw or mulch 

over the leaves will conceal them," he says. 

"This also helps keep the shoots from 

being crushed by ice and snow." 

If flowers are lost, take heart—it 

doesn't mean the plant will die. "Most 

trees and shrubs are quite durable and can 

survive temperature fluctuations," Nuss 

concludes. "In any case, those buds that 

survive will be all the more welcome this 

spring." 

" G o with 
o proven 

w i n n e r . . < 
Easy Marker 

Mike 
Ditka 

Coaching Great Mike Ditka says, 
"Easy Marker is the perfect tool for your 

temporary marking needs!" 
easy marker® 

"Meets temporary marking needs for special 
events, construction and utility projects, 
golf course and landscape work. Saves 
money by clearly marking work sites with 
instructions to avoid costly mistakes." 

AISO from FOX VALLEY SYSTEMS 

SUPER STRIPER® gs 

STRIPE... 549 
• Parking Lots! 
• Warehouse Floors! 
• Athletic Fields! 

SUPER STRIPE TRAFFIC POWER 
PAINT CARTRIDGES Perfect for either 
covering old faded lines or for striping 
new ones. Paint is fast drying, offers 

one coat coverage even on a variety of surfaces and comes 
in eight choices of colors. One case will cover about 2,400 
linear feet of bright crisp 3" lines. 

12 (18 oz.) cans per case $ 4 9 9 5 

SUPER SUPREME TRAFFIC 
POWER PAINT CARTRIDGES Our 
best paint is specially formulated 
with modified acrylic for a harder 
finish. Ideal for heavy traffic areas. 

12 (18 oz.) cans per case 
U S patent numbers 4126273. 4895304. 4940184. 4943008, 4946104. DM0757. D324053 

SOME USES.. 

• Construction 

• Utility 
Companies 

• Landscaping 

• Golf Courses 

: • ' a r a t e •• 
easy marker ®/trig-a-cap 

GREAT FEATURES.., 

SPRAY CAN - specially 
designed with the patent-
ed EASY MARKER/TRIG 
A-CAP nozzle for consis-
tent paint flow, easily 
inserted into the holder 

Lightweight 
EASY MARKER 

HANDLE 
is the Ultimate 

Temporary Marking 
Tool! 

Only $895 
O 1995 FOX VALLEY SYSTEMS, INC. 
U.S. and foreign patents pending 

NEW COMFORT 
HANDLE -
revised plastic 
grip with locking 
option for 
extended use 

PLUS... 
detachable 
Wheel to aid in 
the application of 
straight lines -
simply remove 
for freehand use! 

POWER PAINT CARTRIDGES 
Best paint on the market because it's loaded with 
pigment which means you get more marks from 
every can, about 
21/2 miles per 
case! Available in 
paint cartridges or 
in chalk for less 
permanent mark-
ing. Can be used 
out of the holder 
for hand marking. Made exclusively for use in 
easy markers and for handheld applications. Call 
for the full selection of colors. 

12 (17 oz.) cans per case $28 
See your local dealer for 

product information or call: 

1-800-MARKERS 
1 -800-627-5377 

DEALER INQUIRIES INVITED 

FOX VALLEY SYSTEMS, INC. 
DEPT. 4216 • 640 INDUSTRIAL DRIVE • CARY, ILLINOIS 60013 
The Old Fashioned Company with Old Fashioned Values 



No time for 
smugness in 
Washington 
ORLANDO, F/a.—Don't get too smug 

about the recent silence of lawn care crit-

ics, particularly in Washington D.C., warns 

LCO Robert Andrews. 

"Historically, when do we get into trou-

ble? When we're not under the gun," says 

Andrews. 

Andrews, the 1993 president of the 

Professional Lawn Care Association of 

America (PLCAA), says the Republican 

landslide this past November heartened 

many LCOs, but political fortunes can 

change rapidly. "Two years ago (President) 

Clinton was on top of the world. He's down 

now, but don't count him out. 

"If we start to mess up. If we let our 

guard down. If we get sloppy, the wolf will 

be back at the door." 

Also, points out Andrews, agriculture's 

clout in Washington D.C. will likely con-

tinue declining. An example is the broad-

sides being aimed at farm subsidies. 

"That big umbrella that agriculture 

protects us with, to a great extent, is 

declining," says Andrews who owns a lawn 

care company near Indianapolis. He made 

these comments at a seminar he conduct-

ed here in January on behalf of PLCAA. 

—Ron Hal! 

Massachusetts 
gets pre-emption 
SPRINGFIELD, MASS.—At the end of the 

1994 legislative year Governor William 

Weld signed into law preemption legisla-

tion in Massachusetts. This law gives the 

state exclusive authority to regulate pesti-

cies. It goes into effect at the end of March. 

The Massachusetts Association of Lawn 

Care Professionals along with the 

Associated Landscape Contractors of 

Mass., the Mass. Arborists Association, and 

the New England Pest Control Association 

worked for the last three years to insure 

passage of this bill. 

Landscape managers told 
to educate the public 
TWIN FALLS, Ida.— Members of the 

Environmental Care Association were told 

by Doug Fender that they must become 

more proactive by sharing scientifically-

based facts about the benefits of turfgrass 

with the public. 

Fender, executive director of Turfgrass 

Producers International, made his com-

ments during the organization's annual 

meeting here earlier this year. 

He said everyone in the turfgrass 

industry must counter the pseudo-scientif-

ic attacks by people he termed "eco-terror-

ists" during his hour-long presentation. 

"What does a rain forest do that a lawn 

doesn't also do?" Fender asked rhetorical-

ly. "Both lawns and rain forests are made 

up of thousands or millions of plants. The 

average lawn...is a forest of grass. Who 

knows: maybe like the hope we hold for 

the rain forests, the cure for many diseases 

may be waiting to be discovered, right 

under our feet." 

INFO 
CENTER 

Books, literature and videos for the green industry 

NOW ON CD-ROM...A computer CD-

ROM disk is now available from Colorado 

State University's Cooperative Extension 

Service for horticulturists. It features a col-

lection of CSU's latest research on lawn 

care, selection and care of trees and shrubs, 

and flower and perennial growing. 

It also contains the following CSU pub-

lications: "Woody Landscape Plants for the 

High Plains," "Flowering Herbaceous 

Perennials for the High Plains," "Insects 

that Feed on Colorado Trees," and "Shrubs 

and Household Insects of the Rocky 

Mountain States." 

The disk contains more than 5,000 fact 

sheets and 2,000 graphics. It is available in 

Windows, DOS, Mac and Unix versions. 

Send $40 to Resource Center, 115 General 

Services Bldg., CSU, Fort Collins, CO 

80523 or phone (303) 491-6198. 

WEEDS & DISEASES..."Biological 

Control of Weeds and Plant Diseases" by 

Elroy L. Rice, professor emeritus of 

botany, is available from the University of 

Oklahoma. The 448-page text contains 

information useful to plant pathologists, 

agronomists, foresters and horticulturists. 

To order, send $55 to the University of 

Oklahoma Press, P.O. Box 787, Norman, 

OK 73070 or call (800) 627-7377. Stipulate 

publication #2698-1. 

PRECIPITATION RATES...A new irri-

gation training program entitled 

"Precipitation Rates and Sprinkler Irri-

gation," from Hunter Industries, is for 

educators, distributors, contractors and 

irrigation designers. It includes an in-

structor's manual, student manuals, 75 

slides and a quick-calc slide rule. Cost is 

$45: additional student manuals are $1.50 

each. To order, call (619) 744-5240. 

TREE TRIMMING MANUAL...ACRT 

Institute is selling "The Line Clearance 

Tree Trimmer Certification Manual" for 

$120. Using it for training will fulfill 

OSHA's special training requirement that 

went into effect Jan. 31. The manual has 

more than 200 illustrations. To order, or 

for more information, call ACRT at (800) 

622-2562 or write ACRT, P.O. Box 219, 

Kent, OH 44240. 

ENVIRONMENTAL GOLF..."An Envi-

ronmental Approach to Golf Course 

Development" is available from the Amer-

ican Society of Golf Course Architects. The 

48-page brochure, which includes a fore-

ward by the U.S. EPA, shows how golf 

courses can complement the environment, 

and includes case studies and specific 

checklists for reference during the process 

of applying for the appropriate permits. 

Copies are available for $10 each from: 

ASGCA, 221 N. LaSalle St., Chicago, IL 

60601. 

STREET TREES...A 188-page full color 

book titled "Street Trees Recom-mended 

for Southern California" is available from 

Street Tree Seminar, Inc. The book con-

tains more than 350 photographs of 85 dif-

ferent trees. The text is designed for seri-

ous students, professional tree managers 

and casual reference. For more informa-

tion, write to Chairman, Publica-tions 

Committee, Street Tree Seminar, P.O. Box 

3222, Anaheim, CA 92803; or phone (714) 

991-1900. 



SUPPLIER'S 
CORNER 

• Tadd Seitz relinquishes his CEO position 

to Theodore Host, who had been COO at 

The Scotts Co. Seitz will continue to be 

actively involved with the company as 

chairman of the Board of Directors... 

• American Cyanamid expands its Turf, 

Ornamental and Pest Control Products 

Group with the promotion of Brian 

Stidham to national sales manager and 

Lendel Schutzman to key accounts manag-

er. Other changes: Gary Curl to senior mar-

ket manager, Kyle Miller to senior market 

development manager and Dr. John 

Thomas to product development manager... 

• Up to $1,000 will be awarded to each 

of 23 U.S. universities by AgrEvo USA as 

part of its Turf Scholarship Program. 

Scholarships are being awarded through 

this month... 

• Richard E. DeVaughn is new vice 

president, engineering at Jacobsen 

Division of Textron... 

• Bill Scheele is new to the Encore 

Manufacturing engineering department... 

• Robert F. Killian Jr. is new senior 

vice president of sales and marketing at 

Kubota Tractor Corp.... 

• New at Lofts Seed: Dr. Richard 

Hurley promoted to vice president, direc-

tor of research and professional sales; 

Vickie Wallace to technical service coordi-

nator, John Brader to manager of the 

Maryland facility. Mary Beth Ruh is new 

manager of the new Allentown warehous-

ing/shipping branch... 

• The Toro Co. forms a new Recycling 

Equipment Division to manufacture and 

market equipment for the growing global 

recycling equipment industry. Mike 

Hoffman is managing director... 

• Lofts Seed awards scholarships of 

$1000 and $2000 to 14 students in the 

name of co-founder Peter Selmer Loft, the 

11th straight year such presentations have 

been made... 

• Jerry Curtice, long of Aquatrols, 

retires. Taking his place is Jim Turner, 

previously southeast territory manager... 

• Donald Dungjen is appointed nation-

al market man-

ager for Buckner 

Irrigation's resi-

dential and commercial products divi-

sion... 

• Zeneca Professional Products names 

Ernie Mahlmann technical sales lead... 

• Operating profits reached £14.4 mil-

lion in nine months to September 1994 for 

Ransomes pic of Ipswich, England, parent 

company of Ransomes America Corp. That 

compares to £2.4 million for 12 months in 

1993, which includes exceptional costs of 

£5.8 million... 

• Guy Mikel is promoted to vice presi-

dent of the Specialty Business Unit at 

Sandoz Agro. Also, Terri Lohmann 

becomes marketing services associate... 

• Hunter Industries has seven new 

regional sales and service reps: Jeffrey 

Bower (Fla.), Steve Emerson (no. Calif., 

no. Nev.), John George (no. Texas, Okla., 

no. N.M.), Mark McKernan (cent. Calif., so. 

Nev.), Bruce Morgan (central plains), Don 

Neely (so. Texas) and Todd Van Dyne (N. 

Eng., east Canada). 

APRIL 
22-29: American Society of Golf Course Architects annual 

meeting, Scotland. Phone: ASGCA, (312) 372-7090. 

25-26: Sports Turf Management for Professionals course, 

Davis, Calif. Phone: University of California, (800) 752-0881 or 

(916) 757-8777. 

25-27: International Erosion Control Association semi-

nars, Nashville, Tenn. Phone: IECA, (800) 455-4322. 

27: Southern California Sports Turf Managers 

Association Landscape and Lawn Seminar, Sea World, San 

Diego. Phone: Chris Bunnel, (619) 432-2421. 

28: Certified Landscape Professional exam, sponsored by 

Associated Landscape Contractors of America, Cal Poly San 

Luis Obispo. Phone: ALCA, (703) 620-6363. 

29: Certified Landscape Professional exam, sponsored by 

Associated Landscape Contractors of America, Sandhills 

Community College, Pinehurst, N.C. Phone: ALCA, (703) 620-

6363. 

Correction 
• In the January 1995 issue LM mistakenly reported that 

Providence creeping benting had been developed at the Univ. 

of Arizona. The developer, in fact, was the Univ. of Rhode 

Island. 

Tired of wearing what you're spreading? 

The Applicator's friend™ shield is your solution. 

The /Applicator's *?rieild ™ shield: 

• A transparent shield that encloses rear portion 
of spreader to limit applicator's exposure to 
spreader material during operations. 

• Available for Lesco and Scott s R7X commercial 
spreaders. 

• Made of top quality durable, corrosion-resistant 
materials. 

• Does not affect spreader operation or spread 
pattern. 

• Cleans easily with water 
• Mounts m minutes with a drill and screwdriver. 

f ^ v e r s f d e ( g a r d e n s 

1 65 Riverside Drive • Johnson City, NY 1 3 7 9 0 
1-800-595-2774 
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JOB TALK 
SEA OF COLORS 
Texture and color combine to brighten 
water park surroundings. 

by James E. Guyette 
• There's nothing fishy about the selection of plant materials at 

Sea World of Aurora, Ohio. The aquarium-oriented theme park 

avoids missing the boat by following through with themes when 

choosing the flowering fauna that adorns the grounds. 

"Not a marigold or tree goes in unless it's part of a theme," 

says Rob McCartney, Sea World horticulturist. "We theme every-

thing—and at Sea World we use aquatic colors." 

Blues and greens are commonplace, and plants are carefully 

picked to carry forward a certain aspect or illusion that coincides 

with the area to be decorated. One striking example is a flowerbed 

outside a shark tank that bears a striking resemblance to an under-

sea scene—yet it's done entirely with above-ground plantings. 

"We've done a lot of things with color, and now we're doing 

things with texture," McCartney explains. In addition to items like 

the afore-mentioned aquarium area, efforts are made to reel in 

the patrons tactilely. 

"We're focusing more and more on touch. People love to touch 

things," says McCartney. "We've positioned our baskets (of flow-

ers) so people can touch them." 

Patrons who want a flower in their hair or one for the baby's 

stroller won't be forced to walk the plank for borrowing one from 

the many color spots at Sea World. 

"If you want to pick flowers—fine. But we don't have problems 

with people destroying our park like other (amusement) parks 

have," McCartney notes (the clientele has a healthy helping of 

grandparents and small children to help put a damper on hooli-

ganism). "One reason is that we don't have many 15- to 17-year-

olds is because we don't have rides." 

Bubbling with enthusiasm—The texture technique is applied 

throughout the entire park as people are enticed to become a part 

of the actual decor. Roped-off regions and barricaded byways are 

kept to a minimum. Large rocks are placed so that they make an 

inviting spot to rest. 

"We have people sitting on boulders when there's a bench 

right there—and then they become part of the landscape." 

Catering to creature comforts is a Sea World strategy that can 

applied by landscape managers at other public enterprises. "Find 

out what people want," McCartney advises. "Taking a survey is 

something you can do." 

M M 
At the entrance to the Shark Encounter exhibit, a bull shark done 
in topiary 'swims' between boulders over a bed of plume ferns. 

"If people want shade—give it to them." So many amusement 

parks seem to be intent on punishing people with acres and acres of 

concrete, boiling under a hot sun, yet most folks are quite content 

with "simple things like shade and a place to sit on the grass." 

Sea World is user-friendly in that a man taking his family on 

an outing to look at fancy fish—when in reality he'd rather be sit-

ting down to dinner to eat one—can find enjoyment by taking in 

the natural beauty supplied by McCartney and his staff. Hanging 

planters are recommended for areas that might not lend them-

selves to conventional flower beds. 

"A little touch of color in an area where you don't expect it is 

good," says McCartney, who spoke at the Northeast Ohio Green 

Industry Educational and Winter Trade Show. Proper planning 

can add a lot to such seemingly mundane installations. "Around a 

lemonade stand, use lemon-colored marigolds." 

Plants are adjusted to match climate conditions and ensure a 

suitable display. "People spend more than $20 to come to Sea 

World in May and to come to Sea World in August, but the people 

in May also deserve to see (an acceptable floral show); we can't tell 

them it's too early in the year," says McCartney. 

A species that is prone to disease or pest problems is given the 

deep-six. "We don't bother with fungicides and all that. If it looks 

bad, we rip it out," McCartney explains. 

The park's floral foundation is enhanced by getting all the other 

employees involved when the big spring sowing session is planned. 

"We plant all of them in 15 days' time," McCartney reports. "We get 

accountants and everyone's mother" to help with the landscaping. 

—The author is a resident of South Euclid, Ohio, where he writes 

on a freelance basis for landscape and other trade magazines. 


