Questions!! Questions!!

FACT: There is no status quo in grounds management.
You either move ahead or fall behind. o

Question No. 1: What is your profession, and what should you do about it?

Answer: If you are an institutional grounds professional or independent landscape contractor, you belong with the full
range of your fellow professionals, as represented by the Professional Grounds Management Society, where you
are an individual, not just part of a member organization. (PGMS is the oldest, most fully inclusive organization
of grounds professionals.)

Question No. 2: So, what are the steps to getting ahead?

Answer: Join and participate in YOUR professional society
Read Green Industry publications
Attend Educational conferences
Become certified

Let PGMS join you in your future.
We don’t just expect you to join us for joining’s sake. We’re vitally interested in our members’ futures. Let us add
our expertise and strength to you for your greater attainment.

PGMS Membership Benefits (partial list):

® local branch meetings
® annual conference and Green Industry Expo
® regular national newsletter ’
® personal ID (membership card, certificate, hats, jackets, decals)
® Certified Grounds Manager program*
® training manuals
® discounts — books, rental cars
® membership directory (Who’s Who In Grounds Management)
® awards
® information clearinghouse

*Conferred by PGMS, grounds manager certification is a program of developing and administering a program of voluntary peer
review to establish acceptable competence levels, and to help the grounds professional attain his personal goals.

BOTTOM LINE

Your industry is moving ahead. Are you moving ahead with it? The only way you
really know is if you’re involved. If you’re in grounds management, you belong

—r with other grounds managers, and not trying to do everything alone.

Take the first step by completing and returning this coupon.

To: PGMS
120 Cockeysville Road, Suite 104 m

Hunt Valley, Maryland 21031 Tel. (410) 584-9754  FAX (410) 584-9756 o Sk

SOCIETY

I want to grow with PGMS. Please send more information explaining how.

Name Orgn.
Street
City/State/Zip

Telephone
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1995 ARTICLE INDEX

ATHLETIC TURF:

Soldier Field, Jan. p. 20G; use pat-
terns, Mar. p. 7G; sand-based field
installation, Apr. p. 10G; problem-
solving, Apr. p. 11G; turf mainte-
nance, May, p. 32G; stadium con-
versions, July, p. 8G; a balancing
act, Sept., p. 12G; athletic field ex-
tras, Sept., p. 12; working smarter,
Oct., p. 1G; SportGrass, Oct., p.
8G,; problem-solving, Nov., p. 11G

RUDUBON SOCIETY:

Audubon Society and Collier's Re-
serve, Jan. p. 12G; Audubon Soci-
ety’s “Backyard Sanctuary Pro-
gram,” Jan. p. 2L

high-end jobs, Jan. p. 4L; collection
tips, Feb. p. 30L; how to grow,
Feb. p. 32L; direct mail marketing,
Mar. p. 18L; pricing, Mar. p. 20L;
time management, Mar. p. 11G;
balancing your checkbook, Mar. p.
10L; working with volunteers, Mar.
p. 10G; communication, Apr. p.
22; extended warranties, Apr. p.
1L; interviewing for a new job,
Apr. p. 14G; marketing to win,
Apr. p. 16L; out-of-state accounts,
Apr. p. 20; adding retail sales,
May, p. 17L; dealing with low-
priced competition, May, p. 22L;
predicting financials, May, p. 26L;
educational advertising, June, p.
4L; selling out?, June p. 6L; barter-
ing, June, p. 7L; back tax refunds,
June, p. 10L; avoiding burnout,
July, p. 6L, 12G; bank borrowing,
July, p. 12L; cost-cutting tricks,
Oct., p. 12L; cutting insurance
costs, Oct., p. 16L; liability insur-
ance, Oct., p. 16; reducing call-
backs, Nov., p. 25

COMPOSTING:

composting, Feb. p. 26L; compost
as an amendment, Apr. p. 24,
composting pays off, Sept., p. 8G

in landscaping, Jan. p. 18L, 20L;
CAD at Bio Green, Feb. p. 36L;
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new software, June, p. 5L; more
on..., Oct., p. 18L

communication with, Jan. p. 24L;
customer selection, Jan. p. 12L;
customer service, Feb. p. 38L;
when the customer moves, Mar. p.
6L, keeping customers, Apr. p.
11L; learning from complaints,
Apr. p. 16L; an ear to, Aug., p.
13L; the care and feeding of, Aug.,
p. 14L; a goofy outlook, Nov., p.
30L; surveys, Nov., p. 18L

DISEASE CONTROL:

oak leaf spot, Jan. p. 24; snow
mold identification, Feb. p. 52;
cool-season guide, May, p. 42;
warm-season guide, May, p. 44,
diseases in home lawns, May, p.
20L; ornamental disease diagnosis,
June, p. 28; treating summer de-
cline, July, p. 26; two better than
one, July, p. 28; on the golf course,
July, p. 29; social responsibility,
July, p. 30; preventing black layer,
Aug., p. 6G; summer patch, Aug.,
p. 27; ...and the gridiron, Sept., p.
14G; six rules for diagnosis, Nov.,
p. 30

hiring on personality, Jan. p. 16;
hiring practices, Feb. p. 44L, the
employee crunch, Mar. p. 6; get-
ting and keeping employees, Apr.
p. 16; how to pay, July, p. 8L, 14G;
ways to motivate, Aug., p. 24,
...and risks, Sept., 18L; keeping
workers productive, Sept., p. 10G;
steady workers at Ridgewood C.C.,
Nov., p. 2G

bio-pesticide market, Jan. p 44,
IPM, Jan. p. 45; bio-control prod-
ucts, Feb. p. 28L; California golf,
Feb. p. 22G; eco-rose arrives, Apr.
p. 10L; saving water, Apr. p. 36;
solving water problems, May, p.
17G; manure as a soil amendment,
June, p. 32; saving dollars, June, p.
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14G; ozone in D.C., July p. 19; sav-
ing dollars at Highlands, July, p.
1G; natural golf at Oregon G.C.,
Aug., p. 3G; study backs pesticide
use, Aug., p. 30; wetlands mitiga-
tion, Aug., p. 14; easy-to-use con-
trol products, Sept., p. 8

diesel engine maintenance, Jan. p.
22; trailers and accessories, Jan. p.
14, utility vehicles, Feb. p. 12; mar-
ket grows, Mar. p. 36; pick-up
trucks, Mar. p. 18; reel grinding,
May, p. 36; supers willing to pay
more, May, p. 26G; extending
equipment life, June, p. 17; real
costs of, June, p. 19; more on reel
sharpening, Aug., p. 1G; truck ac-
cessories, Aug., p. 12; extending
life, Oct., p. 13

spring, Feb. p. 49; Oklahoma City
fertilizer frenzy, June, p. 34; fall,
Aug., p. 26; micronutrients, Sept.,
p. 20

Jim Nicol, renaissance man, Jan. p.
8G; “State of the Industry,” Feb. p.
8; budgeting, Feb. p. 29G; com-
municating, Feb. p. 36G; defining
fairways, Feb. p. 42G; greens man-
agement, Feb. p. 28G; manage-
ment tips, Feb. p. 32G; planning
for guests at the Greenbrier, Jan. p.
13G; pond construction, Feb. p.
38G; surviving grow-ins, Feb. p.
26G; the future of, Feb. p. 21G;
rescuing ailing greens, Mar. p. 1G;
weather stations, Mar. p. 6G; pub-
lic relations, Apr. p. 6G; GCSAA
wrap-up, Apr. p. 16G; what price
speed?, June, p. 7G; renovating
greens, June p. 10G; a new buying
co-op, July, p. 6G; municipal
courses, July, p. 18G; maintenance
pitfalls, Aug., p. 7G; making space
for boomers, Aug., p. 10G; bunker
upkeep, Aug., p. 11G; nine-hole
stress, Aug., p. 16G; re-designing,
Sept., p. 5G; living a dream, Oct.,
p. 6G; designing tees, Nov., p. 9G;
learning by doing, Nov., p. 4G

bentgrasses, new, Jan. p. 4G; fine

fescues, Jan. p. 1G; selecting, Jan.
p. 32; ornamental grasses, Mar. p.
22; wear-tolerant species, May, p.
39; new cultivars released, May, p.
48; velvet bentgrass, May, p. 20G;
seed availability, Aug., p. 8; man-

aging roots, Nov., p. 28; salt-toler-
ance of, Oct., p. 17

seasonal color displays, Apr. p. 6L,
wildflowers, May, p. 40; hardy
plants, June, p. 11L; color har-
mony, June, p. 24, the popular
hosta, Aug., p. 12L; plants that
love wet ground, Sept., p. 15;
plants for shade, Sept., p. 26; spe-
cially-adapted plants, Sept., p. 27

...Is everything, June, p. 8; golf
image and education, June, 1G;
golf courses as good neighbors,
June, p. 4G; image enhancement,
June, p. 1L; defining, July, p. 8

INSECT CONTROL:

fire ants, Jan. p. 26; cool-season
guide, Apr. p. 30; warm-season
guide, Apr. p. 34; ambrosia beetle
spreads, Aug., p. 30; tick alert,
Sept., p. 32; digging for answers,
Nov., p. 12

a plague of zebra mussels, June, p.
12G; custom-designed, Oct., p. 8;

quality water, Oct., p. 21; football

field, Oct., p. 14G

“State of the Industry” Jan. p. 8,
1L and Nov., p. 26L; regenerative
landscapes, Feb. p. 24L; small
spaces, Feb. p. 38L, 36G; subcon-
tracting, Feb. p. 21L; hardscaping,
June, p. 14; new business ideas,
June, p. 12L; boosting property val-
ues, July, p. 1L; ingenuity at The
Hermitage, July, p. 16L; landscape
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timbers, Aug., p. 18; selling natural
gardens, Aug., p. 5L; firescaping,
Aug., p. 7L; at the Rock ‘n’ Roll
Hall of Fame, Sept., p. 30; night-
lighting, Sept., p. 13L; Racusin on
excellence, Sept., p. 15L; snow re-
moval products, Oct., p. 22L;
perimeter spraying, Oct., p. 26L,;
proven solutions, Nov., p. 27L;
roadside brush control, Nov., p.
6G; starting a business, Nov., p.
34L

environmental care at the Weed
Man, Feb. p. 42L; beware free-
ballers, Mar. p. 14L; bonus page
for the customer, Mar. p. 17L; fo-
cusing on lawn health, Mar. p. 4L;
front-page news, Apr. p. 14L;
LCOs as firefighters, Apr. p. 4L;
growing to the south, May, p. 48;
using the airwaves, July, p. 13L;
bang for the buck, Sept., p. 24L;
the hometown advantage, Oct., p.
11L; starting a company, Nov., p.
20L; in Houston, Nov., p. 22L

LEGISLATION:

influencing your legislators, Jan. p.
16L; New York ruling overturned,
Mar. p. 37; small business wins
big, May, p. 8; legislative report,
Oct., p. 28

available mowers, Mar. p. 8, 12;
getting the most out of mowers,
Nov., p. 26

PEST CONTROL:

baits and traps, Oct., p. 11;
Canada geese, Nov., p. 20

PRIVATIZATION:

no civil service layoffs, Apr. p. 6;
bidding wars, Apr. p. 7; golf course
leases, Apr. p. 10; breaks on prices,
Apr. p. 12; municipal contracting,
Apr. p. 12; at Washington Univer-
sity, Sept., p. 20L

sodding vs. seeding, Apr. p. 20L,
1G,; hydraulic seeding, Oct., p. 14;
dormant, Nov., p. 10G

a new growing medium, Apr. p.
40; soil contamination, Sept., p.
22; the source of life, Oct., p. 23;
synthetic, Nov., p. 16

on golf courses, Feb. p. 44G; stak-
ing and filling, Mar. p. 14G; salt
tolerance of, Apr. p. 36; protecting
budget dollars, May, p. 30G; sell-
ing with photos, May, p. 30L; avail-
able tools, July, p. 14; perfect prun-
ing, July, p. 22; cottonwood on life
support, July, p. 19; safe tree
felling, Sept., p. 14; survival keys,
Oct., p. 24L

learning from natural diseasters,
Apr. p. 18; battling floods, Aug., p.
14G; hot and brown, Oct., p. 26;
your worst nightmare, Oct. p. 12G;
humidity equals diseases, Nov., p.

pre-emergence, Jan. p. 8L; manag-
ing Poa annua, Feb. p. 40G; cool-
season guide, Mar. p. 26; warm-
season guide, Mar. p. 30; aquatic
weeds, May, p. 33; 2,4-D update,
June, p. 30; annual bluegrass con-
trol, June, p. 16G; on industrial
sites, Nov., p. 32L

CONTRIBUTING AUTHORS

Almond, Dan:
“Football field irrigation,” Oct., p.
14G

Andrews, Bob:

“Learning from complaints,” Apr.,
p. 16L; “Now is a great time to
survey customers,” Nov., p. 18L

Ard, Tim:
“Safe tree felling,” Sept., p. 14

Battersby, Mark:
“Back tax refunds,” June, p. 10L

Berndt, Dr. W. Lee:
“Preventing black layer,” Aug., p.
6G; “Quality water,” Oct., p. 21

Brandenburg, Dr. R.L.:
“Insect control guide, warm-sea-
son,” Apr., p. 34

Burchfield, Gary:
“Owning a new business,” Nov.,
p. 34L

Burden, lan:
“The right mower,"” March, p. 12

Calhoon, Mike:
“Working with volunteers, ”
March, p. 10G

Calsin, John B., Jr.:

“When to say ‘no’,” Jan., p. 12L;
“Tips on making collections,” Feb.,
p. 30L; “LM Reports on mowers, "
March, p. 8; “Learning from nat-
ural disasters,” Apr., p. 18; “Wet-
lands mitigation,” Aug., p. 14;
“The care and feeding of cus-
tomers,” Aug., 14L

Carrow, Dr. Robert:
“Managing roots for maximum
turfgrass growth,” Nov., p. 28

Chatfield, Jim:
“Six easy rules for diagnosing plant
problems,” Nov., p. 30

Clayton, Debbie:
“Firm'’s ‘goofy’ outlook keeps
clients happy,” Nov., p. 30L

Cobb, Bill:
“Controlling fire ants,” Jan., p. 26

Cobb, Dr. Pat:
“Controlling fire ants,” Jan., p. 26
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Cockerham, Dr. Steve:
“Problem-solving on fields,” Apr.,
p. 11G

Cranshaw, Dr. Whitney:
“Insect control guide, cool-sea-
son,” Apr., p. 30

Dinelli, Dan:
“What weather stations can do,”
March, p. 6G

Fech, Dr. John:
“Soil, the source of life,” Oct., p.
23

Flax, Arthur:
“The new pick-ups,” March, p. 18

Fox, Paul:
“Reel mower sharpening,” Aug. p.
1G

Gilmer, Maureen:
“Firescaping, coast to coast,”
Aug., p. 7L; “Plants that love wet
ground,” Sept., p. 15

Good, Judy:
"Educational advertisements,”
June, p. 4L

Guyette, James:

“Planning for guests,” Jan., p.
13G; “Composting as a profit-cen-
ter,” Feb., p. 26L; “Equipment
market grows,” March, p. 36;
“New growing medium,” Apr., p.
40; “Show and sell,” May, p. 30L;
“A plague of zebra mussels,” June,
p. 12G; “Manure as a soil amend-
ment,” June, p. 32; “Ambrosia
beetle spreads,” Aug., p. 30; “Sell-
ing natural habitat gardens,” Aug.,
p. 5L; “Landscape timbers,” Aug.,
p. 18; “Treating for soil contamina-
tion,” Sept., p. 22; “Baits & traps,”
Oct., p. 11; “Smoking out brush
control on roadsides,” Nov., p. 6G

Harrigan, William:
“The right service at the right
time,” Feb., p. 38L

Holter, James:
“Custom-designed sprinklers,”
Oct.,p.8

Hummel, Dr. Norm:
“Managing poa,” Feb., p. 40G

Jaquette, Leslee:
cont. on page 36
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The company that was chosen from

nearly 300 for the maintenance of
Arlington National Cemetery had a
somewhat easier time when it came to
choosing their equipment.

For Ernie Leister, vice president of opera-

tions for Winter Maintenance and Landscaping,

WAS CALL JOHN DEERE

-

there was really only one
choice all along—John Deere.
“Arlington is as demanding a

client as there is, there’s

Tom Speirs

absolutely zero tolerance here on quality,” says
Ernie, “that’s why we've gone with John Deere.”

Tom Speirs, president of Agro-Lawn,Winter's
partner on the project, agrees. Not only is their
client demanding, but also the job itself.

“The cemetery is about 620 total acres. The
developed areas are about 500 acres of general
turf and 20 acres of specialized. We mow general
turf weekly, 38 times a year, on a 5-day cycle,
not counting the trimming. The specialty areas
we mow twice a week. With a schedule like that,
you know these mowers have to be tough.”

The floating decks also help. Says Ernie, “In
real rough terrain like we have here, they won't
scalp. Any other machine you put down here
will. But with John Deere’s floating deck and

easy adjustment, you can fine-tune, almost like

Six commercial

walk-behinds front mowers

Arlington National Cemetery does not endorse the products of John Deere or any other manutacturer

A John Deere 4x2 Gator*
Utility Vehicle helps the
crew lay more than 34,000
yards of sod a year.
trimming an airplane wing

when you're flying.”

To handle the mowing,
with less than half the manpower of the
previous contractor-Tom and Ernie use six

front mowers (five F935s and one 4-wheel-drive
F1145) plus five wide-area walk-behinds.

Their crew also refills
graves, puts down 34,000
yards of sod per year, picks
up trash, and removes
leaves in the fall. That's
where their six Gator
Ernie Leister vehicles and the 755
Tractor/loader/tiller come in.

Of the Gators, Tom says, “They make this
operation possible, especially when you're sod-
ding a 5x10-foot site in the middle of a 22-acre
parcel, and you have three more 40 acres away.
How you gonna get there? Wheelbarrows? We
also use them for floral pickup. Before we got
our Gators, our guys were drivin’ along the road-
way with a truck, then runnin’ in 300 yards to
collect the flowers, then runnin’ back to throw
them in the truck. These vehicles are a real
work saver. They're worth their weight in gold.”

For more information
or the dealer nearest you,
call 1-800-503-3373.

755 Tractor with
loader and tiller

Six 4x2 Gator
Utility Vehicles

Circle No. 111 on Reader Inquiry Card
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“Battling floods and wildlife,”
Aug., p. 14G; “Your worst night-
mare,” Oct., p. 12G; “Designing
from middle tees,” Nov., p. 9G

Johnson, Tom:

“Small business wins big,” May, p.
8; “Proven solutions for age-old
woes,” Nov., p. 27L

Kane, Tom:

“Diesel engine maintenance,” Jan.,

p. 22

Kassell, Larry:
“It's fine fescue,” Jan., p. 1G

Kruzick, George:
“Golf course leases,” Apr., p. 10

Lamarche, J. Paul:
“The real costs of equipment,”
June, p. 19

Langer, Tom, Jr.:

“Getting and keeping employees, "

Apr., p. 16

Lederer, Peter:

“Snow removal products,” Oct., p.

22L

Lindenfelser, Don:
“Reel grinding,” May, p. 36

Luster, Eli:
“Extending equipment life,” June,
p. 17

May, Bess Ritter:

“Keeping your old reliables,” Apr.,
p. 11L; “Affordable liability cover-
age,” Oct., p. 16

McNamara, Dr. John:
“Weed control guide, cool-sea-
son,"” March, p. 26

Minner, Dr. David:
“Turf maintenance for athletic
fields,” May, p. 32G

Moffitt, Richard:
“Budgeting priorities,” Feb., p.
29G

Mrock, Ken:
“Forcing grass to grow,” Jan., p.
20G

Murphy, Dr. Tim:
“Weed control guide, warm-sea-
son,” March, p. 30

Neal, Dr. Joseph:
“ Annual bluegrass control,” June,
p. 16G

Olds, Darcy:
“Focusing on lawn health,” March,
p. 4L

Perry, Phillip:

“Seven ways to motivate,” Aug.,
p. 24; "Cutting health insurance
costs,” Oct., p. 16L

Petry, Greg:
“Image and education,” June, p.
1G

Rao, Dr. Balakrishna:
“Ask the Expert,” appearing
monthly

Rieke, Dr. Paul:
“Fall fertilization,” Aug. p. 26

Rimelspach, Joe:
“Identifying snow molds,” Feb., p.
52

Roberts, Dr. John:
“Spring fertilization,” Feb., p. 49

Rodier, Rick:
“The right mower,” March, p. 12

Sautner, Dan:

“Balancing your checkbook, "
March, p. 10L; “Predicting your fi-
nancial future,” May, p. 26L;
“Bank borrowing,” July, p. 12L

Schmidt, James:
“Color harmony,” June, p. 24

Schmitz, John:
“Too much salt?” Oct., p. 17

Schumann, Dr. Gail:
“Control alternatives,” Feb., p. 28L

Simone, Dr. Gary:
“Disease control guide, warm-sea-
son,” May, p. 44

Skogley, Dr. C.R.:
“The future of temperate greens,”
May, p. 20G

Springer, Julie:
“Direct mail marketing,” March, p.
18L

Tilley, Lisa:
“More on computers,” Oct., p. 18L
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Trusty, Steve:

“Enticing and challenging,” Feb.,
p. 22G; “Athletic field balancing
act,” Sept., p. 12G; “Working
smarter,” Oct., p. 1G

Trusty, Suz:

" Athletic field balancing act,”
Sept., p. 12G; “Working smarter,”
Oct., p. 1G

Turnbull, Jay:
“Beware freeballers,” March, p. 14L

VanderKooi, Charles:
“Hiring on personality,” Jan., p. 16

Walter, Ken:
“Sand-based field installation, ”

Apr., p. 10G

Wandtke, Aaron:

“The employee crunch,” March,
p. 6; “Don't be a casualty,” Apr.,
p. 20; “Dealing with low-priced
competition,” May, p. 22L; “Image
enhancement,” June, p. 1L; “An
ear to the customer,” Aug., p. 13L

Wandtke, Ed:

“The employee crunch,” March, p.
6; “Don't be a casualty,” Apr., p.
20; "“Dealing with low-priced com-
petition,” May, p. 22L; “Image en-
hancement,” June, p. 1L; “An ear
to the customer,” Aug., p. 13L

Watkins, Dr. John:
“Disease control guide, cool-sea-
son,” May, p. 42

Wetmore, Jack:
“Going on-line,” Jan., p. 18L

Wightman, Steve:
“Stadium conversions,” July, p. 8G

Wilkinson, Dr. James:
“Compost as an amendment,”
Apr., p. 24

Williams, Nancy:
“Annual bluegrass control,” June,
p. 16G

Zenk, Christopher:
“High-end jobs,” Jan., p. 4L,
“Going retail,” May, p. 17L

1996
Editorial
Calendar

Cover story: Preparing for 1996
LM Reports: Line trimmers
Tech Center: Dormant pruning
Lawn/Landscape: Great crew
leaders

Golf/Grounds: GCSAA show
planner

Product Spotlight: Top-
dressers, herbicides

How-To: Conduct a safety audit

Cover story: New products for ‘96
LM Reports: Chain saws

Tech Center: Fertilization Guide
Lawn/Landscape: Telemarketing
Golf/Grounds: Winter projects
Product Spotlight: Power
blowers, insecticides

How-To: Control erosion

Cover story: Dealer/distributor
relations

LM Reports: Power edgers
Tech Center: Weed Control
Guide

Lawn/Landscape: Drug & alco-
hol testing

Golf/Grounds: Bunker drainage
Product Spotlight: Mowers,
fungicides

How-To: Computerize tree man-
agement

Cover story: Washington issues
LM Reports: Pruners

Tech Center: Insect Control
Guide

Lawn/Landscape: Mining your
customers

Golf/Grounds: IPM, athletic fields
Product Spotlight: Rain sen-
sors, line trimmers

How-To: Survey clients
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Cover story: Stewardship
LM Reports: Leaf blowers
Tech Center: Disease Control

Guide

Lawn/Landscape: Worker safety

Golf/Grounds: Caring for greens
Product Spotlight: Hedge &
tree pruners, chain saws

How-To: Get free publicity

Cover story: State of the Green

Industn

JUSLUTY
LM Reports: Spray equipment
Tech Center: Thatch control

Lawn/Landscape: Difficult cus-

tomers
Golf/Grounds: The U.S. Open
Product Spotlight: Iirgation
equipment, wetting agent

How-To: Analyze efficiency

Cover story: Employee training
LM Reports: Aerators

Tech Center: Soll analysis
Lawn/Landscape: Water trea-
sures

Golf/Grounds: Balancing the
budget

Product Spotlight: Acrators
vertcutters

How-To: Handle problem
employees

BONUS: Seed Pocket Guide

RUGUST

Cover story: Emerald Awards
LM Reports: Spreaders

Tech Center: Turfseed availability

Lawn/Landscape: Residential
maintenance

Golf/Grounds: Heat stress
Product Spotlight: Aquatic
fountains, seeders

How-To: Attend a convention

Cover story: "The Landscape
Management 100

LM Reports: Chippers/shredders
Tech Center: Micronutrients
Lawn/Landscape: Getting
certified

Golf/Grounds: Ready for football?
Product Spotlight: Soil amend-
ments, snow control

How-To: Schedule the off-season

OCTOBER

Cover story: lmgation initiatives
LM Reports: Trenchers/backhoes
Tech Center: Controlling snow
molds

Lawn/Landscape: Snow
removal

Golf/Grounds: Maintenarice
innovations

Product Spotlight: Tree
movers,
How-To: Inventory equipment

stump cutters

Cover story: "People of the
Year"”

LM Reports: Geotextiles

Tech Center: Popular ormamentals
Lawn/Landscape: Green
Industry Expo planner
Golf/Grounds: Delegating
authority

Product Spotlight: Utility vehi-
cles, golf cars

How-To: Plan your career

DECEMBER

1997 Green Book:
Associations
Cooperative Extension
Distributors

Events

Products

Suppliers

..much, much more

Biodegradable & non-toxic EarthRight® lubricants offer an ecological, high-performance advantage over
petroleum-based products. Hydraulic fluids, two-cycle motor oils, tractor fluids, bar & chain oils...all
specifically designed to protect your equipment and your course. EarthRight lubricants won't destroy root
systems or result in ground contamination like petroleum lubricants. And our dust control products actu-
ally promote seed growth in hydroseeding applications. Call toll-free for a worldwide distributor near you.
Visit us at Booth #4945 at The GCSAA Show in Orlando, FL Feb. 8-11, Distributor inquiries welcome.

— . : ‘

e" "g ~++++eestsi[ Applying “6c@-logic” for Lubricant S'olutions.]---------»‘

" TECHNOLOGIES,INC 35375 Melinz Pkwy. * Eas!lake.&)_ﬂ ‘4095 * 216-951-1017 Fax:'216-951-9013’
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DOWELANCO

DowtElanco has produced three guides for responsible pest control,
designed espedially for lawn care, landscape and nursery professionals
They're filled with practical
information on
managing
weeds and in-
sect pests effi-
ciently and ef-
fectively for both
warm- and cool-
season turfgrasses

Other easy-to-use ref-
erence quides from

DowtElanco give you
quick, yet thorough information about Dow-Elanco active ingredients,
including Dursban insecticide, Team, Gallery, Snapshot and Surflan
(on southern turf or nursery/ornamental use) pre-emergence herbi-
cides and Confront post-emergence herbicide

Each guide offers information about pests controlled by each product,
along with timing and application recommendations

Cirdle 280

For managing broadieaf and grassy
weeds, DowElanco offers lawn care and
landscape professionals a complete weed
control program of time-proven pre-
emergence and post-emergence herbi-
cides. Learn more about this program,
which incdludes Surflan, Tearm and Gallery
pre-emergence herbicides, and Confront
post-emergence herbicide, with the
DowElanco “Border to Border Weed
Control Program” brochure

This four-color brochure provides the facts on controlling even the
toughest grassy and broadieaf weeds, effective product applications
and timing, weed control on omamentals, and the facts about how a
sound weed-control program will help lawn care professionals build
better working relationships with their customers
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Get the latest information on Dursban, one of the most widely-used,
effective pest control products available
today, with the “Durs-
ban Insecticide”
brochure. This piece of-
fers information about
several Dursban formula-
tions including Dursban
Pro and Dursban 50W,
and includes university
data on Dursban effective-
ness with some of the
toughest insect pests, in-
cluding chinch bugs and sod webworms
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To order any of the DowElanco publications, select the guide that
best fits your needs and fax your request on business letterhead to
the DowtElanco Customer Information Service at (800) 905-7326;

or call (800) 352-6776. When requesting literature, please refer to
the following numbers

Cool-season pest control edition, #301-00-016;
Warm-season pest control edition, #301-00-017;
Nursery and landscape edition, #301-00-018;
Surflan (on southern turfgrasses), #305-74-012,
Surflan (on nursery/or-
namentals), #304-74-
002,

“Border to Border
Weed Control”, #301-
00-034;

Dursban, #301-10-012;
Team #301-86-002;
Gallery, #301-78-005;
Snapshot, #301-81-009;
Confront, #301-61-005,

Dursban, #301-10-010

EXCEL MANUFACTURING

Commerdial rotary mowers for turf
and grounds from Excel Manufac-
turing are featured in the com-
pany’s latest product brochures
These brochures descnbe the latest
Excel models, including the all-new
and compact Model 2500, which
features a low-profile design and
dual-hydrostatic drive system
Also featured are the five
“Hustler” models of hydro-
static mowers, available in
diesel or gasoline versions

The company’s UTR—UIti-
mate Tumning Radius—is de-
scribed in detail, with dia-
grams and photographs of
mowers in use in landscape,
roadside, airport and other
turf management operations
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MELROE COMPANY

The Bobcat Worksaver “Bobcatalog” from Melroe Company is a
free, 32-page buyer's guide to Bobcat Compact Equipment. This
full-color catalog has complete de-
scriptions of Bobcat skid-steer loaders,
mini-excavators, accessories and 30
job-matched attachments. The Bob-
catalog contains end-user stories,
helpful selection criteria and even fi-
nancing options. For an automated
faxed response, call (800) 662-1907

To order by mall, contact Melroe
Company at P.O. Box 6019, Fargo,
ND 58108-6019
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GRAVELY INTERNATIONAL

Gravely International nding tractors, chippers and the company’s
Promaster riding mowers are featured in three separate booklets
published by the equipment manufacturer. Professional G-Series
riding tractors have welded steel and cast-iron structures with no

belts to slip or break. The Promaster
series of riding mowers have been designed to

reduce mowing time. The Pro Chip series includes four chippers of
varying sizes, each one easy to haul and operate. Contact Gravely
at 150 South Stratford Rd., Suite 530, Winston-Salem, NC 27104,
(910) 777-1122
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PBI/GORDON CORPORATION

Literature on Encore DSC Dry Sprayable Concentrate is available from

PBVGordon Corporation. Encore DSC is a patented formulation con-

taining no 2,4-D, and is the newest broadleaf herbicide marketed by
“The Tnmec People.”

Encore DSC is packaged in dissolv-
able, water-soluble bags, to reduce
worker exposure and eliminate mea-
suring. Container disposal problems
and triple-rinsing are eliminated

Encore DSC dissolves in cold water with
minimal agitation and-not being a sus-
pension—it stays in solution. Pre-mea-
sured packets allow accurate dosages
with increased ease of handling

For literature, contact PBVGordon Cor-
poration, P.O. Box 014090, Kansas City, MO 64101
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WALKER MANUFACTURING

Walker Manufacturing shows the way to “Fast, Easy, Beautiful Mow-
ing" in its latest product brochure for green industry professionals.

Specifications and diagrams are given for the company’s four mod-
els for the professional mower, with information on snow removal

Fast, Easy, Baawtirur MowinG

and dethatching attachments

Also available from Walker is Walker Talk magazine, a reqular pub-
lication which includes success stories of green industry profession-
als who have integrated Walker mowers into their businesses

For either publication, contact Walker Manufacturing Company,
5925 East Harmony Rd., Fort Collins, CO 80525; (970) 221-5614.
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TERRA PROFESSIONAL PRODUCTS

Terra Professional Products offers a variety of product literature for
1996. The company’s Professional Products Catalog is available in
editions for the northern and southern United States. Both publica-
tions contain 60 pages of information on products for turf and
aquatics. Included are fungicides, herbicides, insecticides, plant
growth regulators, specialty chemicals, turfgrass seed, fertilizer,

greenhouse and nursery products, and vegetation management
products. Conversion charts and measurement tables are included,
to ensure accurate applications

Also available from Terra 1s the "Talk to Terra” brochure, a brief de-
scription of company philosophy and professional product sales lo-
cations. Contact Terra International, Inc. Professional Products Divi-
sion, P.O. Box 6000, Sioux City, IA 51102-6000; (800) 831-1002

Terra also publishes an “Adjuvant Technical Handbook, " as a guide
to adjuvant usage in the turf, ornamental and vegetation manage-
ment industries
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RMERICAN CYANAMID

Amencan Cyanamid offers a helpful variety of product literature
on its Pendulum broad-spectrum herbicides

"Pendulum Means Business” de-
P E N D u l U M scribes at length the season-long
control and formulation and appli-
cation flexibility that is possible with
Pendulum. Learn which turfgrasses
have excellent product tolerance, at
M E A N S appropriate application rates. The
publication includes pocket-sized,
removable cards with illustrations of
some of the weeds controlled by

BUSINESS e
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American Cyanamid also publishes
product descriptions of Pendulum
60 WDG herbicide; Pendulum 3.3
EC herbicide and Pendulum Herbi-
cide Plus Fertilizer. Learn about
broad-spectrum control advan-
tages, season-long performance
and cost-effectiveness of these
American Cyanamid products

For more information or the
name of the Pendulum distributor
nearest you, call (800) 545-9525

Circle 290

SANDOZ AGRO, INC.

Sandoz Agro, Inc. offers new, four-color brochures on two of its
leading products. Sentinel 40WG turf fungicide is featured in an 8-
page publication. The product controls summer patch, dollar spot

and brown patch in golf course turf. “Peak Performance” de-
scribes the solubility, length of control and application rates for the
company’s Barricade pre-emergence herbicide.

Both brochures are free from the Sandoz Specialty Products Service
Line at (800) 248-7763; ask for publication’s TO#242 and TO#257
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CIBA

Ciba Turf & Omamental Products de-
scribes 12 of its professional turf
products in this six-page brochure. In-
cluded is information on fungicides,
insecticides, herbicides, Primo growth
regulator, and Sprint micronutrient
solution. Use sites, packaging infor-
mation and application perameters
s Dl & Orroatinsosisl Prisdinctt are given in detail. Contact Ciba at
P.O. Box 18300 Greensboro, NC
27419-8300; (910) 547-1164. Ask for publication 910-000778
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AGREVO USA COMPANY

ProStar Plus from AgrEvo USA Company provides enhanced con-
trol of the two most devastating
turf diseases; brown patch and dol-
lar spot. A twin-pack of fungiaides
containing two independently-
registered products, Prostar Plus
provides precise measurements
of Prostar SOWP Fungicide and
Bayleton SOWP fungicide. For
literature on Prostar, contact
AgrEvo USA Company at Little
Falls Centre One, 2711 Cen-
terville Rd., Wilmington, DE
19808; (302) 892-3000
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TEE-2-GREEN CORPORATION

Learn the history, quality standards and use recommendations of the
Penn Pals vaneties of bentgrass in Tee-2-Green Corporation’s “Penn

Pals Portfolio.” Penncross, Penn-
The Pes, Pals Portfolio

eagle and PennLinks, and Penn-
way and Penntrio blends per-
form under a wide variety of
conditions, and may only be sold
as certified seed. Contact Tee-2-
Green at P.O. Box 250, Hubbard,
OR 97032; (800) 547-0255
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SCOTTS

Scotts revolutionary new Precsion-Pro Spreader is made of a heavy
duty, unibody construction. It won't rust or break, and is built to last
a lifetime. Large, 13-inch pneumatic
tires roll easily, even over rough ter-
rain, and the handle s designed for
greater comfort and less fatigue

The hopper holds 85 pounds of ma-
terial

For literature on the Precision-Pro
Rotary Spreader, contact The Scotts
Company at 14111 Scottslawn Rd.,
Marysville, OH 43041, (513) 644-
0011
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