
THE WORST PART ISN'T 

THAT SHE'S CALLED BACK 

THREE TIMES, OR THAT 

SHE PROBABLY WON'T RENEW. 

THE WORST PART IS THAT 

SHE'S GOT NEIGHBORS. 

If she's calling you about grubs, fire 

ants, or mole crickets, you can bet her 

neighbors are hearing about you, too. 

Makes you wish you'd used Triumph, 

doesn't it? You could have delivered up to 

90% control in just 2 to 3 days. Too bad. 

Bet you'll use Triumph first, next time. 

I s s u l f u r l i s t i n g n e e d e d -Turfgrass management and so turf-M l grass fertilizers have evolved as an off-

' A A l l l l l l A t A ' n i l t y i t l A l l O shoot from strictly agricultural models. 

I I I I U U l l i p i \ # l \ # M U I T I U U M • Maybe its time we turfgrass managers rec-

ognize and treat turfgrasses as the unique 

OVERLAND PARK, Kans.—The current major nutrient required of turf fertilizers 'crops' they are. 

definition of macro-nutrients (aside from before they should be termed 'complete.' "The N-P-K-S designation for a 'com-

C-H-O) for turfgrass fertilization consists "Sulfur is usually found in tissue analy- plete' turf-type fertilizer will be of far more 

of nitrogen, potassium and phosphorus, ses of healthy turfgrass in amounts greater value to serious turf nutritionists, 

and represents those elements historically than that of phosphorus. Sulfur in the Consumers also should have every right to 

accepted as required for a "complete" fer- plant-available sulfate form is also general- expect the 'complete' fertilizer they buy for 

tilizer. ly much more lacking in most soils than lawn is just that: complete with the four 

In this letter to L A N D S C A P E M A N A G E M E N T , are the other two 'secondary nutrients,' basic nutrients most important and most 

Dan Nason, marketing manager for potash calcium and magnesium. often found lacking for optimum turfgrass 

products at Great Salt Lake Minerals Corp. "The nutritional value of sulfur in turf- health and nutrition." 

here, thinks another should be added: grasses has been overshadowed for far too ^ ^ — 

"As a turfgrass specialist for the past 15 long by sulfur's use as a soil amendment IN COMING MONTHS: 
years, I have been interested in the nutri- to modify soil pH, yet sulfur is responsible JULY 
tional needs of turfgrass in order to main- for a great number of plant processes of Color in the landscape 

tain optimal health and minimize the neg- particular importance to turfgrasses ver- Soil testing equipment 

ative impacts of a wide array of stressful sus other crops. Sulfur is a major factor in Being a better boss 

situations. turf's ability to provide for improved Turf and iron 

"I suggest that in the specific case of drought tolerance, winter hardiness, color AUGUST 
turfgrass nutrition, there are four—not and density; this is in addition to its Recession-fighting tips 

three—primary nutrients which are criti- important role in many metabolic func- Landscape lighting 

cal to the healthy completion of the nor- tions which are commonly accepted as S E P T E M B E R 
mal life cycle. Sulfur should be the fourth beneficial for other plant groups. Buyer's Guide 



Joint-venture subsurface products 
designed to save landscape water 

Amid an industry-wide scramble for 
solutions to national and global water 
shortages, a new line of products from 
Toro Irrigation is designed to preserve 
landscape beauty and reduce water use. 

"Water conservation and attractive 
landscapes are compatible," says Steve 
Snow, the company's retail and new busi-
ness manager. "We think this is a major 
step in getting answers to irrigation prob-
lems from a single source." 

Components of the new line are sub-
surface drip irrigation, drip irrigation, 
microspray, a high-flow shut-off device, a 
Rainswitch, new controllers, an adjustable 

'There's a demand 
for irrigation solutions 
to odd shapes, against 
buildings and in high 
wind areas/ says Toro's 
Steve Snow. 

stream rotor nozzle and Flo-Pro valves. 
"We have formed strategic partnerships 

with a number of industry leaders so that 
we can offer a full selection of irrigation 
products," Snow relates. "Some of it is 
Toro technology. But the biggest part 
comes from strategic partnerships with 
companies like Netafim, the world leader 
in drip irrigation." 

• Subsurface drip irrigation products 
put water at the plant rootbase, where it's 
most needed. 

"Drip irrigation is coming up in con-
versations with contractors more and 
more," Snow contends. "There's a demand 
for irr igat ion solutions to odd shapes, 
against buildings and in high wind areas, 
for example. Square and rectangular land-
scapes are not as common as they've been 
in the past. And sprinklers are just not 
designed for some of those areas." 

Both of Toro's surface and sub-surface 
drip systems offer a complete line of com-
ponents, including fittings, pressure regu-
lators, filters and tubing. 

• The microspray is designed for use in 

small or narrow planting areas with a 
radius of 3 to 10 feet, or in color beds with 
fragile plantings. Features include flush 
mount micro bases which retrofit to any 
Toro 570 pop-up body or shrub adapter. 
Other features are: 

1) pressure compensation to provide 
un i fo rm appl icat ion over elevation 
changes and long runs: 

2 ) low flow and precipitation rate to 
reduce runoff in tight soils: and 

3) six nozzle patterns and color-coded 
bases. 

• The h igh-f low shut-off device 
reduces water flow to a damaged or van-
dalized sprinkler without interrupting the 
remaining irrigation system. It delivers no 
more than 1/2 gallon per minute within 60 
seconds and is easy to install. 

• The Rainswitch, which requires no 
maintenance or cleaning, suspends irriga-
tion during rainfall. 

• Toro's new controllers include three 
commercial/government central control 
systems featuring radio capability. All con-
trollers feature long run times for low vol-
ume irrigation. 

• The new Omni adjustable nozzle for 
Toro's stream rotor sprinkler increases 
ease and flexibility in design and installa-
tion. 

• And the company's Flo-Pro valves are 

adjustable from 0.25 to 30 gallons per 
minute. Various body configurations are 
available. 

"These give Toro Irrigation the most 
comprehensive product lines in the busi-
ness," Snow concludes. 
Circle No. 191 on Reader Inquiry Card 

TechLine makes it possible to irrigate 
curved, angular, narrow median strips 
without overspray and water run-off. 

Toro/Netafim's TechLine is typically installed in a grid pattern, 4- to 6-inches 
below the surface. Tubing spaces 12- to 24-inches apart with emitters every 12-
to 24-inches creates an even distribution of water. 

GREEN INDUSTRY 

SHOWCASE 



Diffused-air system cleans 
lakes of five or more acres 

Otterbine/Barebo, Inc. now offers a dif-

fused-air aeration system to its line of 

water management products. 

According to the company, the product 

also fights purpling due to a cold-induced 

phosphorus deficiency on established turf. 

Air-Flo aerates and circulates water in 

lakes that are a minimum 12- to 18-feet in 

depth and cover five or more acres, reduc-

ing aquatic weeds and algae without dis-

turbing the natural surroundings of the 

lake environment. 

Otterbine/Barebo says the diffused air 

aeration system is efficient and inexpen-

sive in both capital and operational costs, 

and requires minimal maintenance. 

Operates at 115 volts. 

The system is silent, with no splashing, 

electricity or moving parts in the water. 

The Air-Flo retains the integrity of the 

lake's natural surroundings, and provides 

effective bottom to top mixing, and, and 

breaks down thermal stratification. 

Circ le No. 1 9 2 on R e a d e r Inquiry Card 

Turf Starter available, now 
with improved coating 

O.M. Scott & Sons has marketed its 16-

25-12 Turf Starter Fertilizer with the com-

pany's new POLY-S fertilizer coating. 

The high-phosphorus product pro-

motes vigorous seedling development and 

root establishment in new seedlings on all 

soil types. Readily-available potassium 

facilitates seedling development, and the 

POLY-S nitrogen meets the needs of grow-

ing turf, providing extended greening 

response. 

mph in reverse. 

The three-blade deep draft cutting deck 

cuts a 42-inch swath, and cutting height 

can be adjusted from 1.5 to 4.5 inches in 

1/4-inch increments. 

Circ le No. 1 9 4 on Reader Inquiry Card 

Utility truck equipped with 
many user accessories 

Jacobsen utility trucks are versatile 

enough to accommodate a variety of oper-

ator safety and comfort accessories. 

For all-weather protection, a full cab 

Circ le No. 1 9 3 on R e a d e r Inquiry Card 

New riding mower turns on a 
dime, recycles clippings 

Ransomes newest riding mower, the 

Lynx 2000, features zero turning radius 

and optional clippings pick-up. 

With the Lynx 2000, the operator has 

the versatility of collecting clippings or, by 

changing a pin and removing a quick-

change panel, clippings can be discharged 

back to the turf. 

Changing from side-discharge to blow-

er pick-up of clippings takes just a few sec-

onds and can be done without tools. 

The Lynx 2000 is powered by a 16hp 

Vanguard Twin engine and features twin 

hydro-ground drive with individual steer-

ing control to each wheel. Ground speed is 

from 0 to 6 mph forward and up to three 

with windshield wiper is available on all 

three-quarter and half-ton Jacobsen 

trucks. All four models can also be 

equipped with front and rear turn signals. 

Jacobsen's gas and electric Express 

trucks can be fit with a canopy with a 

canopy and windshield or a protective ball 

cage with plexiglass windshield. For added 

safety, a light bar kit is available for both 

models. An hour meter can be added to 

both. A charge meter is available for elec-

tric-powered trucks. 

Circ le No. 1 9 5 on R e a d e r Inquiry Card 

Fungicides now available 
in dry-flowabie formula 

Sierra Horticultural Products Company 

has introduced Vorlan turf fungicide and 

Fungo systemic turf and ornamental 

fungicide in safe and convenient dry flow-

able forms. New Vorlan DF and Fungo 85 

DF provide excellent control of key dis-

eases, including brown patch, fusarium 

blight, summer patch, necrotic ring spot 

and anthracnose. The dry-flowable forms 

are easy to dispense and packaged in small, 

space-saving cardboard boxes that do not 

require special disposal services. 

Circ le No. 1 9 6 on R e a d e r Inquiry Card 



630 - TURFGRASS: 
SCIENCE AND CULTURE 
by James Beard 
Used in many leading university 
turf programs, this comprehensive 
text and reference source includes 
findings of current research 
compiled from more than 
12,000 sources. $ 6 2 . 9 5 

110-TURF MANAGERS' 
HANDBOOK 
by Daniel and Freeborg 
Second edition. 
Entirely updated! Innovations 
resulting from research and prac-
tice have been added to reflect 
current techniques. Chapters on 
grasses, growth regulators and 
diseases nave had extensive 
modification. $39.95 

GOLF 
615 - TURF MANAGEMENT 
FOR GOLF COURSES 
by James Beard 
Ideal reference and "how to" 
guide, this fully illustrated U S G A 
sponsored text details all phases 
of golf course operations - design 
and construction, turf manage-
ment, course administration, 
irrigation, equipment and disease 
and pest control. $ 7 4 . 0 0 

GENERAL 
410-DISEASES & PESTS OF 
ORNAMENTAL PLANTS 
by Pascal Pirone 
Learn when and how to use the 
most effective fungicide, insecti-
cides and other control methods on 
nearly 500 varieties of ornamental 
plants grown outdoors, under 
glass or in the home. This essential 
reference covers both diagnosis 
and treatment. $55.00 

LANDSCAPE 
345 - KERR'S COST DATA FOR 
LANDSCAPE CONSTRUCTION 
by Norman L. Dietrich 
Eleventh edition. 
Gives you all the pricing data you 
need in one convenient source! 
Save hours on time-consuming 
research and calculations. Covers 
site, recreation and landscape 
development, plus specific aata 
on materials, equipment, labor. 

$46.95 
305 - LANDSCAPE MANAGEMENT 
by James R. Feucht 
and Jack D. Butler 
Learn important principles of 
installed landscapes - tree, shrub 
and turfgrass soils and fertilizers, 
improved planting and pruning 
techniques, integrated pest and 
disease management, sprav-equip-
ment calibration and care. $ 4 2 . 9 5 

370 - LANDSCAPE OPERATIONS: 
MANAGEMENT, METHODS & 
MATERIALS 
by Leroy Hannebaum 
Combines technical training in 
landscape science with easy-to-
understand accounting, business 
management, marketing and sales 
techniques - all in one handy vol-
ume! Covers lawn installation, 
landscape planting and 
maintenance. $ 5 4 . 9 5 
365 - LANDSCAPE PLANTS IN 
DESIGN 
by Edward C. Martin 
Annotated photographic guide to 
aesthetic and functional use of 
ornamental plants in landscape 
design. Trees, shrubs, vines, 
ground covers and turfgrasses are 
illustrated with over 1,900 black 
and white photographs. Contains a 

3uick reference guide to particular 
esign qualities, growing conditions. 

$75.95 

102 - LANDSCAPE PROBLEM 
MANAGEMENT 
by Balakrishna Rao, Ph.D 
Enjoyable and educational! Dr. 
Rao has revised and updated his 
popular "Problem Management" 
columns and arranged them in a 
convenient, categorized format. 
Dr. Rao sheds light on a wide 
range of questions • $ 3 9 . 9 5 

TREES & SHRUBS 
430-DISEASES OF TREES 
AND SHRUBS 
by Sinclair, Lyon & Johnson 
A comprehensive pictorial survey 
of diseases and environmental 
damage to trees and woody orna-
mental plants in the U.S. and 
Canada. Up-to-date developments 
in fungal biology, taxonomy, 
bacteriology, virology, and envi-
ronmental stress. $ 5 2 . 5 0 

690 - INSECTS THAT FEED ON 
TREES AND SHRUBS 
by Johnson and Lyon 
Essential information on readily 
identifying more than 650 insect 
pests and recognizing the injuries 
they cause. Enhanced with more 
than 200 color illustrations. $ 5 2 . 5 0 

720 - SHRUB IDENTIFICATION 
by George Symonds 
Pictorial key to shrub identification. 
Contains more than 3,500 illustra-
tions. Popular and botanical 
names are given to each shrub. 
Handy index tabs for quick 
reference. $19.50 
750-TREE IDENTIFICATION 
by George Symonds 
Pictorial reference to tree identifi-
cation. Illustrates leaves, buds, 
branches, fruit and bark. Like its 
sister publication, SHRUB IDENTI-
F I C A T I O N , popular and botanical 
names are listed with index 
tabs for easy reference. $ 1 7 . 9 5 

TURF 
220-CONTROLLING 
TURFGRASS PESTS 
by Shurtleff, Fermanian, Randell 
N o professional can be without this 
new comprehensive guide which 
provides the most recent informa-
tion available on the identification, 
biology, control and manage-
ment of every type of turfgrass 
pest. $56.95 
235-LAWNCARE: A 
HANDBOOK FOR 
PROFESSIONALS 
by H. Decker, J. Decker 
An invaluable guide for playing 
field managers, golf course man-
agers, lawn care practitioners. 
Written by turfgrass professionals, 
this handy reference covers 
all aspects of turfgrass 
management. $56.95 
640 - TURF IRRIGATION MANUAL 
by James Watkins 
Keep pace with the latest devel-
opments in turf and landscape ir-
rigation. Rotary sprinkler and golf 
course design systems, and 
expanded engineering and refer-
ence material make this a great 
reference for engineers, architects, 
designers and contractors! $ 2 9 . 9 0 

620-TURF MANAGEMENT 
HANDBOOK 
by Howard Sprague 
Practical guide to turf care under 
both healthy and poor conditions. 
Covers special turf problems in cool 
and warm regions, fertilizer use, 
regular turf care, weed and 
disease control. Includes useful 
seasonal schedules. $ 2 6 . 6 0 



Successful Practitioners 
Solve Customers7 Problems! 
Learn the things you need to know — 
keep your library up-to-date. Your 
investment in these valuable reference 
guides will pay off for you over 
and over! 

BUSINESS BUILDER SERIES 
LANDSCAPE CONTRACTORS 
Turf Managers Handbook $ 39.95 
Landscape Operations $ 54.95 
Kerrs Cost Data $ 46.95 
Landscape Management $ 40.95 
Landscape Plants in Design $ 72.95 
Landscape Problem Management $ 39.95 
TOTAL VALUE $295.70 

Save! Buy the entire set at only $265.00! 

LAWN CARE OPERATORS 
Turf Managers Handbook $ 39.95 
Landscape Problem Management $ 39.95 
Controlling Turf Grass Pests $ 56.95 
Lawncare: A Handbook for Pros $ 56.95 
Diseases and Pests of Ornamentals $ 55.00 
Turfgrass Science and Culture $ 62.95 
PURCHASED SEPARATELY, TOTAL $311.75 
Combined price for the set, only $280.00! 

NEW RELEASE! 
102-LANDSCAPE PROBLEM MANAGEMENT 
by Balakrishna Rao, Ph.D 

Enjoyable and educational! Dr. Rao has revised and 
updated his popular "Problem Management" columns and 
arranged them in a convenient, categorized format. Dr. Rao 
sheds light on a wide range of readers' questions about weeds, 
insects, disease, plant selection, and landscape issues. $ 3 9 . 9 5 

KEEP AHEAD OF YOUR COMPETITION - ORDER TODAY! 

Yes! I'd like to order the following books to keep myself up-to-date and 

informed about landscape issues and management. My payment is enclosed. 

Book Number and Title Quantity Price Total Price 

GOLF 
Turf Managers Handbook $ 39.95 
Landscape Problem Management $ 39.95 
Controlling Turf Grass Pests $ 56.95 
Turf Management for Golf Courses $ 74.00 
Landscape Plants in Design $ 72.95 
Turf Irrigation Manual $ 29.90 
PRICED INDIVIDUALLY, SET TOTALS $313.70 

Great savings! This set just $282.00! 

PAYMENT MUST ACCOMPANY ORDER 

Please charge to my • Visa • MasterCard • American Express 

Account Number 

Expiration Date _ 

Name _ 

C o m p a n y . 

Street Address _ 

City State _ 

Phone N u m b e r . 

Signature _ 

D a t e . 

Total 

Postage & 
Handling 

Tax (CA, C O , CT, 
G A , IL, M N , NJ, 

NY , O H , T X ) 

Total 
Enclosed 

Domestic: Please a d d $ 4 . 0 0 per 
order plus $ 1 . 0 0 per addi t ional 
copy for postage a n d handl ing. 
Internat ional : Please a d d $ 1 0 . 0 0 
per order plus $ 2 . 0 0 per addi -
t ional copy for postage a n d 
handl ing. 
Al low 6 to 8 weeks for del ivery. 
Prices subject to change. Quant i t y 
rates ava i lab le on request. 
RETURN THIS C O U P O N T O : 
A D V A N S T A R D A T A / L M 
7 5 0 0 O L D O A K BLVD., 
C L E V E L A N D , O H 4 4 1 3 0 

Questions? Call toll free 1-800-225-4569 (ext. 839). In Ohio 216-826-2839. 0 2 0 5 9 2 M 

>ULD HAVE! 
LANDSCAPE 



CUSTOMER SERVICE 
TIPS 

Make time for service calls 
b y E . T . W a n d t k e 

• One of the most difficult tasks for a lawn 

service company is making time to follow 

up on customer service calls during the 

busiest times of the year. These scheduling 

conflicts will not disappear, but the follow-

ing tips will help you to weather the cus-

tomer service pressure easier: 

1) Use the team approach. The team 

approach means that any employee is able 

to solve a customer service problem that's 

brought to their attention. Whenever a 

customer who needs help calls, the office 

can dispatch the nearest available service 

technician, even if the customer is not his. 

2) Review the nature of service 

requests. When customer service requests 

and service delivery requirements are the 

highest, it is important to review and rank 

the type of customer service request being 

received. 

Take the time monthly or biweekly to 

review and discuss the nature of service 

call requests and what can be done to 

reduce them. Use this review period as a 

time to reinforce your company's commit-

ment to delivering the best service the first 

time you are on a customer's property. 

3) Focus on quick attention to a service 

COMMERCIAL INSURANCE 
for 

LAWN CARE OPERATORS 

M.F.P. Insurance Agency, Inc. 
50 West Broad Street, Suite 3200 

Columbus, OH 43215 
(614) 221-2398 

Contact: 
Richard P. Bersnak, President 

or 
Jeanne Bartkus 

Circ le No. 188 on Reader Inquiry Ca rd 

call. Much of a lawn service company's cus-

tomer service pressure comes from not 

attending to service calls on a timely basis, 

or from not communicating with the cus-

tomer. Implement a "minimum response-

time policy." Then put in place a system of 

written follow ups for the service calls to 

make certain the customer is satisfied with 

what you did to solve their service call 

request. 

These customer service systems will 

help relieve customer anxiety over delayed 

follow-up. The team approach helps you 

provide the service you promise in the con-

tract, and demonstrates your commitment 

to their satisfaction. 

In addition, your employees will be 

more comfortable knowing that your com-

mitment to customer service is based on 

the trust and confidence you have in their 

ability to solve a customer's problem. 

J U N E 
1 7 : Sports Turf Field Day, Talbot Theatre, 

University of Western Ontario, London, 

Ontario, Canada. Contact: Sports Turf 

Association, 82 Rodney Blvd., Guelph, 

Ontario, Canada, NIG 2H3; (519) 763-9431. 

1 7 - 1 8 : Midwest Grounds Management 

Conference, Miami University, Oxford, 

Ohio. Contact: Professional Grounds 

Management Society, 10402 Ridgland 

Road, Suite 4, Cockeysville, MD 21030; 

(301) 667-1833; or K. Havens, Miami 

University (513) 529-6786. 

1 7 - 1 8 : "Systems Approach to Practical 

Tree Care," by Dr. Alex Shigo, Holiday Inn 

on the Lane, Columbus, Ohio. Contact: 

Lana J. Ahlum, Ohio Chapter/International 

Society of Arboriculture, P.O. Box 967, 

Hilliard, OH 43026; (614) 876-3694. 

1 8 : Tree Pruning Seminar, University of 

California, Riverside. Speakers include 

Donald F. Blair, Dan Condon, Ken Dyer, 

Alden Kelley, Ted Stamen, Seymour D. Van 

Gundy, Guy Witney. Contact: Hartley 

Bennett, U.C.C.E. Seminar Coordinator, 

P.O. Box 414, Wickenburg, AZ 85358; (602) 

684-7308. 

22: Fourth Annual Golf Tournament, to 

benefit scholarship and research, 

Normanside C.C., Delmar, N.Y. Contact: 

Northeastern Golf Course Superintendents 

Association, P.O. Box 391, Latham, NY 

12110; (518) 783-1322. 

2 2 - 2 3 : Park & Recreation Design 

Symposium, Baltimore, Md. Contact: 

National Institute on Park and Grounds 

Management, P.O. Box 1936, Appleton, WI 

54913; (414) 733-2301. 

2 4 : Turfgrass Research Field Day, 

Turfgrass Research Facility, South 

Deerfield, Mass. Contact: Dr. Rich Cooper, 

Stockbridge Hall, Univ. of Mass., Amherst, 

MA 01003; (413) 545-2353. 

JULY 
1: Cornell Turfgrass Field Day, Pine Island, 

Orange County, N.Y. Contact: Cornell 

Cooperative Extension Education Center, 

Dillon Drive, Community Campus, 

Middletown, NY 10940; (914) 344-1234. 

8 - 9 : Pennsylvania Pesticide Institute meet-

ing, The Embers, Carlisle, Pa. Contact: 

Pennsylvania Nurserymen's Association, 

(717) 238-1673. 

1 2 - 1 4 : Summer Meeting, National 

Fertilizer Solutions Association, Peabody 

Hotel, Memphis, Tenn. Contact: Kelly 

O'Brien-Wray, 339 Consort Dr., St. Louis, 

MO 63011; (314) 256-4900. 

1 5 : Nursery Field Day, Hampton Roads 

Agricultural Experiment Station, Virginia 

Beach, Va. Contact: Dr. Bonnie Appleton, 

1444 Diamond Springs Rd., Virginia Beach, 

VA, 23455; (804)363-3906. 

1 5 : Maryland Turfgrass Field Day, Cherry 

Hill Turfgrass Research Facility, Silver 

Spring, Md. Contact: Dr. Peter Dernoeden, 

Dept. of Agronomy, University of Maryland, 

College Park, MD 20742; (301) 405-1337. 

1 6 - 1 9 : Florida Foliage Association Annual 

Convention, Jupiter Beach Hilton. Contact: 

Ann King, Florida Foliage Association, P.O. 

Box 2507, Apopka, FL, 32704-2507; (407) 

886-1036. 

GREEN INDUSTRY 
EVENTS 

IN T H E 

GREEN 



For all-purpose mowing, there's nothing 

agile as the Reelmaster 216 from Toro. It's a greaf^l 

way to steer clear of trouble. For a demonstration, call 

your lcKal distributor or contact Toro at the address below. 
The Professionals 

Tliat KeepY>u Cutting. 

"Rrdnustcr" and "Torn" arc registered trademarks of The Toro Gxnpanv. © 1989 The Toro Gimpany Gimmcrcial Marketing Sciviccs, 8111 Lvixlak Av. So., Minneapolis, MN 55420 

Avoid Running 
Into Problems. 

! m&A 

For added performance, 

traction and versatility, the 

Reelmaster 216 features 

3-wheel drive. Plus 

quick-adjusting 

height of cut. Op-

tions include 

grass catchers 

and a choice of 

front rollers that 

let you adapt easily 

to varying needs. 

The Reelmaster 216 

is so easy to operate that 

anyone can become an expert 

on the first ride. One lever con-

trols the 

cutting reels. One ped-

controls the forward 

and reverse speeds and 

the braking. It's 

that simple. 

Announcing a turning point in mower 

history. The Reelmaster® 216 from Toro. 

It's nimble. Lightweight. And extremely 

maneuvcrable. Perfect for mowing -

around trees, signs, any obstacle 

standing in your way. And perfect j f ^ 

for formal mowing and cutting 
^ ^ ^ ^ ^ ^ slopes. ^ I 
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BUSINESS OPPORTUNITIES 
FOR SALE: Well established contracting and 
maintenance business servicing Chicago's ex-
clusive and very wealthy North Shore suburbs. 
Must have good horticulture or landscape archi-
tectural training and experience. Send resume to 
LM Box 489. 6/92 

FOR SALE: Small landscape maintenance/con-
struction service in Santa Rosa, California. Estab-
lished 15 years. Commercial maintenance and 
residential/commercial installation. For more in-
formation write to P.O. Box 5085, Santa Rosa, CA 
95402. TF 

LET THE GOVERNMENT FINANCE your new or 
existing small bus iness. Grants/loans to 
$500,000. Free recorded message: (707)448-
0330. (OL8) 7/92 

NOW... LEARN PROFESSIONAL LANDSCAPING 
AND GARDENING AT HOME! Accredited program 
provides thorough training in all phases of com-
mercial and residential landscaping. Diploma 
awarded. Free booklet describes program and op-
portunities in detail. Lifetime Career Schools, 
Dept. A-578,101 Harrison St., Archbald, PA 18403. 

9/92 

Live and work on the beautiful island of Maui in the 
State of Hawaii. Well established landscape & 
lawn maintenance business for sale. Major com-
mercial and residential contracts. Long list of 
equipment in like new condition. Work year-round. 
Excellent growth possibilities. Illness forces sale. 
Asking $300,000. Call (808)877-3644. 6/92 

ARE CHEMICALS KILLING THE CHEMISTRY BE-
TWEEN YOU AND YOUR CUSTOMERS? If you're 
not growing, you might want to consider convert-
ing to or adding a NaturaLawn Franchise. We are 
the industry leader in organic-based lawncare. We 
offer reduced franchise fees to existing busi-
nesses with a minimum of $50,000 in existing an-
nual lawn care revenue. NaturaLawn of America, 
Mike Catron, 1 -800-989-5444 (C). 7/92 

HELP WANTED 
LANDSCAPE MAINTENANCE SUPERVISOR: 
Largest full service landscape maintenance com-
pany in Northwest Florida seeking individuals with 
strong supervisory skills and southern horticulture 
experience. Must be qualified for Florida certified 
pesticide application exam or currently licensed. 
Salary, benefits and advancement opportunities. 
Award winning beaches - great climate. Send re-
sume and salary history to: Greenscape of Destin, 
Inc., P.O. Box 1269, Santa Rosa Beach, FL 32549. 
An equal opportunity employer. 6/92 

REGION/BRANCH LEVEL 
SERVICE AND SALES POSITIONS 
Locations in the North Central, Northeast, 
Southeast, West. Use your outstanding lead-
ership ability and people-handling skills to es-
tablish a career with a real future as the 
recognized leader in lawn care services to 
both residential and commercial accounts. We 
are expanding our market penetration and 
need talented self-motivated branch and sales 
managers who can take us to the top. 
You will receive: 
•COMPETITIVE SALARY 
•COMPLETE TRAINING 
•CAR ALLOWANCE/COMPANY VEHICLE 
•FANTASTIC BONUS POTENTIAL 
•COMPREHENSIVE BENEFITS 
If you have: 
•PROFIT AND LOSS RESPONSIBILITY EX-
PERIENCE 

•SALES OR SALES MANAGEMENT EXPERI-
ENCE 

•SUPERVISORY EXPERIENCE 
Start your future today by sending your re-
sume in complete confidence to: 

ORKIN LAWN CARE 
Pat Guy 

2170 Piedmont Road NE 
Atlanta, GA 30324 

Bozzuto Landscaping Company - An expanding 
firm in the Washington D.C., Maryland and Virginia 
markets is currently looking for qualified, career 
oriented professionals. Opportunities are avail-
able in our commercial grounds maintenance divi-
sion for sales and marketing, area managers, 
foremen and assistant foremen positions. Bene-
fits include vacation and sick leave, health care 
package, disability and retirement. Send resumes 
to: Thomas W. Davis, 15127 Marlboro Pike, Upper 
Marlboro, Maryland 20772 or fax to: 301-627-7011. 

6/92 

TECHNICAL EDITOR: Golf Course Management 
monthly magazine seeks technical editor to solicit, 
edit & write material & manage book publishing. 
Bachelor s degree in agronomy, horticulture or 
related discipline required along with technical 
knowledge & experience. Letter & resume to GCM 
Search, GCSAA, 1421 Research Park Dr., Law-
rence, KS 66049. 6/92 

Searching for the right employee? Time for a new 
position? Contact Florapersonnel, Inc., interna-
tional search and placement firm for the land-
scape, irrigation industries and allied trades. Con-
fidential. Fee paid by employer. Florapersonnel, 
Inc., 2180 W. 434, Suite 6152, Longwood, FL 
32779-5008. Phone: (407)682-5151 Fax: 
(407)682-2318. TF 

Regional Sales Manager - Georgia/Florida/Mid-
west: Harmony Products Inc., the nation's fastest 
growing manufacturer of organic and organic 
base products, is seeking an experienced sales-
person. Golf Course/Lawn Care fertilizer sales 
and soil agronomics highly preferred. Write to Har-
mony Products, 2121 Old Greenbrier Road, 
Chesapeake, VA 23320. 6/92 

FOR SALE 
Terra-Sorb"4 Superabsorbent Polymer only $189 
per 50 lb. box! Saves Water/Labor, Insures sur-
vival, #1 Choice of Professionals Worldwide. 
Call or write for more info or to order: EarthWise 
Products, Inc., 6595 Roswell Road, Suite 785, At-
lanta, GA 30328. 404-399-9640. 6/92 

Howard Gem 20" reconditioned $3,500 plus en-
gine choice also 24'' and 30" Gems. Recondi-
tioned BCS 745 14 h.p. Kohler or Ferrari 14 h.p. 
diesel electric start $2,000. Disc Trenchers-Root 
Cutters, Stump Cutters, Chain saws, Power feed 
Chippers 18 h.p. to 120 h.p. Commercial Tillers/ 
Engines-parts & service, Dowdeswell (Howard 
Gem), BCS, Howard, Maschio, Mainline, Wiscon-
sin, Kohler, Acme. For the Quality Service you 
expect. G & S TILLER SALES, 2031 Fourth Ave-
nue, Joliet, IL 60433. (815)726-7921. 7/92 

NEW AND USED BROUWER EQUIPMENT: 
Mowers - VACS - Fork Lifts - Harvesters - and full 
line of replacement parts. Contact Ed or Glenn 
Markham at 1-800-458-3644. TF 

PIPE LOCATOR INEXPENSIVE! Locates, traces 
underground drain, water pipe lines of clay, PVC, 
ABS, steel, cement. Finds sprinklers, valves, 
clogs. Bloch Company, Box 18058, Cleveland, 
Ohio 44118. (216)371-0979. TF 

FOR SALE: Jacobsen E10 5 gang Blitzer $4,750. 
Jacobsen 3 gang Blitzer $1,500. Toro Park Master 
7 gang mower $7,250. (OBO). (501)776-3802, Jim. 

6/92 

FOR SALE: Reputable and prosperous Lawn 
Care, Tree Care and Lawn Irrigation business in 
Southern New Jersey. Gross sales $500,000. 
Customer accounts: 1,075 Lawn Care, 300 Tree 
Care and 975 Irrigation. Highly skilled personnel. 
Tangible assets exceed $150,000. Modern office 
and operations center on 6.5 acres available. 
Great expansion opportunity for growth oriented 
company. Owner retiring. Call Doug after 6 p.m. 
609-726-1521. 6/92 

HYDRO-MULCHERS AND STRAW BLOWERS: 
New and used. JAMES LINCOLN CORPORA-
TION, 3220 S. Jupiter Rd., Garland, TX 75041. 
(214)840-2440, (800)527-2304. TF 

C L A S S I F I E D S 


