
David Riedman, Superintendent, Crooked Stick GC, Carmel, Indiana. 

When the 1991 PGA comes 
to Crooked Stick, the 
pros will be playing 
on 27 acres of Penneagle/ 
Penncross fairways. 
Superintendent David Riedman is preening this exciting Pete Dye 
designed course for one of the major events in golf. His job: provide 
them with the best playing conditions possible. The turf the pros, as 
well as the club members, are pleased to play: Penneagle and 
Penncross. 

To find out how David prepares 27 acres of Penn Pals bentgrass 
fairways for the PGA, call or write Tee- 2-Green Corp. for a copy of 
our new 16 page booklet "Focus on Fairways", with comments by 
Byron Nelson and Patty Berg. 

Tee-2-Greeh Corp. 
PO Box 2 50 
Hubbard, OR 97032 
1-503-981-9574 
FAX 503-981-5626 
1-800-547*0255 
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IT'S ALL R 
You don't have to be Einstein to 
discover the relativity between 
our lawn and garden tractors 
and our largest 4-wheel-drives. 

Sure, one has more energy, by 
around 350 horses. But both 

have diesels with cast iron blocks 
and cylinder liners for longer life. 

And, yes, one has more mass, 
by around 31,000 pounds. But 
both have robotically precision-
welded steel frames and other 

heavy-duty components for 
extra strength. 

Then to be fair (and square) 
about velocity, the larger one 
offers over twice as much. In fact 
with our largest plow, it'll handle 



ELATIVE 
up to 17 acres an hour. 

Our lawn and garden tractor 
won't even come close to that. 
But, with optional tiller, it will 
prepare the average garden in 
less than an hour's time. Then 

move on to mow more than an 
acre an hour. 

For more facts, not just theory, 
on John Deere relativity, see 
your dealer today. NOTHING RUNS 

LIKE A DEERE® 



AS I SEE IT... 

Reflections 
in the desert 
T h e desert sun reflected off the shiny sea of Mercedes, Jaguars, 
and BMWs with a vengeance, assaulting my tender eyes. " S o this 
is Palm Springs," I thought, squinting, walking through T h e 
Springs Club's parking lot. (We weren't really in Palm Springs but 
Rancho Mirage, Calif., and that's close enough.) 

My tour guide was Mel Robey, turfgrass instructor at the Col-
lege of the Desert in nearby Palm Desert. In 1987, he'd offered to 
show me around "a few of the 75 golf courses in this area . " It was 
nearly four years later, and there were now more than 80 courses, 
but I finally took him up on it. 

Robey, former superintendent for Purdue University's 36 golf 
holes, had the perfect preface to our tour of the area: "People 
expect better maintained golf courses around here because of the 
money they pay and what they see on television." 

What he didn't say is that many of the tournaments Palm 
Springians see on television are taking place in their own back-
yards—literally. 

Robey maintains a close working relationship with many of the 
Coachella Valley's golf course superintendents, including Ross 
O'Fee, a transplanted New Zealander who's now at T h e Springs 
Club. O'Fee is also president of the Hi-Lo Desert GCSA and a born 
talker who began our conversation by agreeing with Robey. 

" I f members see changes happening on their course, they don't 
get bored," he said. "But one of the problems with being a superin-
tendent around here is that you're constantly being compared to 
the other courses . " 

For that reason, superintendents in the Coachella Valley form a 
close fraternity, O'Fee notes. Similar demands are placed on them 
by their high-rolling members. This situation has led to lots of 
equipment-swapping among supers and other cooperative efforts. 

O 'Fee mows his bentgrass greens at 9/e4th of an inch. That 's 
right: bentgrass greens, here in the heart of the desert. 

" T h e trend around here is away from bermudagrass greens," 
O'Fee notes. "Bentgrass is faster than bermuda, and that's what 
our golfers want . " 

While most other Californians are experiencing water bans 
resulting from a five-year drought, those nestled at the foot of the 
San Jacinto Mountains have their own little aquifer that will 
supposedly supply the area with water for hundreds of years to 
come. Hence the trend toward the higher water-use bentgrass. 

Bentgrass vs. bermudagrass is a controversy we'll explore more 
fully in our August issue. But for now, wave with us—if you 
will—at Ross O'Fee and Mel Robey disappearing in the rear-view 
mirror as we high-tail it out of the lush Coachella Valley, through 
the desert, back toward La-la-land and the long flight home. 

Jerry Roche, editor 
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A new, dwarf turf-type tall fescue with darker color, improved 

MON 
performance, density and very good heat, cold and shade tolerance. 

Description: 
Monarch is an attractive, lower growing, 
deep rooted dwarf turf-type tall fescue 
with improved performance, density 
and a darker blue-green color. Monarch 
was bred for resistance to leaf spot and 
brown patch. Monarch shows very good 
drought, cold, shade and wear tolerance, 
making it ideal for a variety of uses. 
Monarch's broad genetic base makes 
Monarch widely adapted throughout 
the transition zone and to the North as 
far as tall fescue is normally used. 

Use: 
Monarch is a finer-leafed, lower growing 
tall fescue that can be used for sod 
production, home lawns, athletic fields, 
golf course roughs, parks, industrial 
campuses, highway shoulders and 
other low maintenance and high traffic 
areas. 
Monarch works well in blends with 
other low-growing, darker green tall 
fescues. Monarch sod can be harvested 
quickly when netting is used. While tall 
fescues do not mix well with other 
species, Monarch mixed with 5% 
improved Kentucky bluegrass like 
Columbia or Challenger will make an 
excellent, exquisite turf. 

Turf-Seed, Inc. 

P.O. Box 250, Hubbard, OR 97032 
503/981-9571 TWX 510-590-0957 
1-800-247-6910 
FAX 503-981-5626 

Circle No. 131 on Reader Inquiry Card 



EXPLORE HOW DYLCK RE 

PROGRAM ANDYOULL DISCOV 

I 

Choose DYLOX Insecticide in a soluble powder or 

now in granular form. 

DYLOX doesn't have the restrictions that limit other 

products. You can treat tees and greens as well as 

fairways. 

In addition to grubs, DYLOX controls cutworms, 

sod webworms and armyworms. 

DYLOX is a Reg. TM of Bayer AG, Germany. 
© 1991 Mobay Corporation 911462 

D Y L O X stops grubs in 24 to 48 

hours. Nothing works faster. 

To identify grub infestation, 

look for wilted or dying turf. 

The pruned roots make it 

easy to pull back the turf 

like carpet. 

JAN. FEB. MAR. APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. 

You'll find grubs at various depths according to their develop-

ment, soil moisture and temperature. 

Scout and document grub populations, then time applications 

accordingly. This eliminates unnecessary applications. 



LATES TO A PRE-DAMAGE 
ER SOME IMPRESSIVE LINKS. 

Top grub control experts agree that a pre-
damage program offers the most effective and 
efficient use of insecticide. Of course, you need 
a product that works fast after you identify a 
problem and before damage occurs. 

Look how DYLOX® Insecticide fits. It 
doesn't require the lead time other insecticides 
need to control grubs. Nothing stops grubs 
faster. 

Connect DYLOX with your pre-damage 
program. And discover some impressive links 
of your own. 

For more information contact your Mobay 
representative or Mobay Corporation, 

Specialty Products 
Group, Box 4913, 
Kansas City, M O 
64120. (800) 842-8020. 

Mobay ( $ 
A Bayer USA INC COMPANY 

Circle No. 119 on Reader Inquiry Card 
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LEGISLATION 

Green industry petitions 
for practical regulations 
WASHINGTON, D.C.— 
Green industry representa-
tives campaigned here on 
May 9 for lawn care prod-
uct legislation that simply 
makes sense, during Senate 
hearings on pesticide use. 
And despite an emotional 
offensive from alleged vic-
tims of pesticide poison-
ing, industry spokesper-
sons believe their voices 
were heard. 

"I felt good about the 
approach the senators 
took," said Ann McClure, 
executive director of the 
Profess ional Lawn Care 
Assoc ia t ion of America 
(PLCAA). "They were on a 
fact-finding mission. They 
are willing to take a look at 
the issue. There's no doubt 
that public citizens want to 
know if they're in danger. 
They deserve to know, but 
there's a broad spectrum of 
choices of ways to solve 
it." 

It 's not that PLCAA 
doesn't want notification 
s tandards , it just wants 
those standards to be prac-
tical. 

McClure out l ined for 
the subcommittee the noti-
fication and training pro-
grams it supports for both 
commercial and non-com-
mercial users of lawn care 
products. 

"PLCAA endorses the 
concept of reasonable and 
responsible national regu-
lation of the lawn care ser-
v ices i n d u s t r y , " said 

PLCAA's McClure: "I can't overemphasize our concern 
when we hear stories about reactions to chemicals." 

McClure, "and is pleased 
to share with this subcom-
mittee an outl ine of the 
very positive program we 
support." 

The PLCAA program 
includes standards for: 

• Pre-notification, one 
day in advance , to cus-
tomers who tell the appli-
cator they wish to be noti-
fied; persons whose prop-
erty abuts an applicator's 
customer's property who 
notify the applicator that 
they wish to be pre-noti-
fied; and persons whose 
names are registered as 

"chemically sensitive." 
# Posting a 4 x 5-inch 

sign at the primary point of 
access to the property 
immediately following an 
appl icat ion. Residential 
propert ies of more than 
four fami l ies would be 
marked at all primary 
points of entry. 

# Licensing and train-
ing for all commercial pes-
ticide applicators, regard-
less of whether the pesti-
cides applied are classified 
for general or restricted 
use. 

"What we're disagreeing 

o n , " said Sen . Joseph 
Lieberman (D-Conn.), "is 
the nature of the right-to-
know. " 

"We do highly recom-
mend to our members that 
they tell customers exactly 
what they are doing," 
repl ied McClure , when 
asked by Lieberman why 
the burden of seeking 
information is placed on 
the customer. "The ques-
tion we're addressing now 
is, who else needs to 
know? 

"We think that other 
people who may suffer a 
reaction to the chemicals 
certainly ought to know 
also. It's got to be done in 
some practical way." 

The Not i f icat ion of 
Chemical Application Act 
of 1991 (S.B. 849), intro-
duced by Lieberman and 
Harry Reid (D-Nev.) would 
require commercial appli-
cators of lawn care and 
other non-agricultural 
c h e m i c a l s to provide 
detailed written contracts 
to all customers. Others 
who may come in contact 
with lawn care products 
would also have to be noti-
fied. Notification would 
inc lude persons within 
1000 feet of the property, a 
draconian provision that 
would play havoc with 
company time and sche-
duling. 

" W h e n you get into 
broad contexts of the bill," 
said Warren Stickle, presi-


