David Riedman, Superintendent, Crooked Stick GC, Carmel, Indiana.

When the 1991 PGA comes
to Crooked Stick, the

pros will be playing

on 27 acres of Penneaale/
Penncross fairways.

Superintendent David Riedman is preening this exciting Pete Dye
designed course for one of the major events in golf. His job: provide
them with the best playing conditions possible. The turfthe pros, as
well as the club members, are pleased to play: Penneagle and
Penncross.

To find out how David prepares 27 acres of Penn Pals bentgrass
fairways for the PGA, call or write Tee-2-Green Corp. for a copy of
our new 16 page booklet “Focus on Fairways”, with comments by
Byron Nelson and Patty Berg.
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enneagle/Penncross
Right on Course

Tee-2-Green Corp.
PO Box250
Hubbard, OR 97032
1-503-981-9574
FAX 503-981-5626
1-800-547-0255
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environment must be a major concern when planning a golf
course expansion project. It's not an easy task, but an important
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THE HOW-TO OF SPILL CONTAINMENT
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fertilizers and is without an integrated system of safe storage,
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42 CLIPPING, FERTILIZER AND MONEY

J.A. Hall Kent Kurtz
Extension Agronomist Professor
VPI & SU
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THE COST OF BEING CARELESS

by Ed Wandtke. Each day, more than five percent of service
industry workers have an accident. Here's a look at how the
costs add up.
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Think ofit as

your 10-horse
SWAT team

AMT 626 UTILITY VEHICLE

Don't blink. You may miss the busiest machine
on the course —the AMT" 626 All Materials
Transport. Your immediate response vehicle.

Versatile design and simple operation keep the
626 in demand. Here, an overhead valve 10-hp
engine delivers power while an automatic variable
speed transmission provides no-shift acceleration
to over 15 mph.

Operators feel immediately at home with
automotive-type steering wheel, brake and foot
throttle. A big benefit when 2
many crew members wind

up operating the same
machine.

Add its two-person
design, 1000 pound towing

o Hydraulic dump option
capability and 600 pound on the AMT 626 allows you
. 1o emply its cargo box
cargo capacity (on level SO

ground) and you can see why

the AMT 626 spends so much time in motion.
Ask your John Deere dealer for a demo today.

Or write John Deere, Dept. 956, Moline, IL

61265 for free literature. It’s probably your best

chance to see one sitting still.

N

NOTHING RUNS
LIKE A DEERE’

JOHN DEERE |
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ASISEEIT ...

Corrupting
our young

Truth in communication was trashed recently by a story in
Ranger Rick, a kids’ magazine published by the National
Wildlife Federation. (Thankfully, the NWF is not tax-funded.)

Rick is a cartoon raccoon who fights for a clean and healthy
environment. That’s something we all want, but it’s notable how
tactics toward achieving a goal can differ.

In the May issue, Rick and his wildlife friends “find deadly
dangers in the deep green grass.” Those “dangers” are lawn care
chemicals, which are presumed to kill worms and fish, and
cause distress to Casey Cottontail and Becky Hare. Rick and Co.
take violent action against a man spraying a lawn, causing a
swarm of wasps to attack him. (It’s assumed that the applicator
will drench a nest of bunnies.)

The epilogue reads: “How dangerous are lawn chemicals to
people, pets and wildlife? No one knows for sure. So until we
know they’re completely safe, it’s better not to use them at all.”

Allen James, executive director of RISE (Responsible Industry
for a Sound Environment) wrote to Gerald Bishop, the editor of
Ranger Rick, noting that, “the story’s implications and misstate-
ments...serve to induce the ‘fear factor’ in children regarding
chemicals used to protect and maintain our lawns...”

James offered Bishop the services of RISE members in devel-
oping a more balanced story.

Bishop’s response (italics mine): “We are confident that what
we presented is in the best interest of all children who may be
exposed to such toxic products. We properly point out that
while direct harmful effects on children and animals from lawn
care chemicals have not yet been conclusively demonstrated, it
makes sense to avoid their use through the choice of non-toxic
alternatives.”

Notice that Bishop says harmful effects have not been proven,
yet, in the story, the rabbits experience watery eyes and sneez-
ing, which is blamed on the product.

Bishop never returned my calls, but I spoke with Allen James.

“The RISE governing board reviewed the response and was
discouraged with (the magazine’s) attitude,” says James. No
more letters are planned.

The most harmful aspect of this is that the people at Ranger
Rick believe that they are “educating” children.

We beg to differ. The magazine’s “thanks-but-no-thanks” atti-
tude is stubbornly defensive and overbearingly self-righteous.
Combined with the article’s exercise in misinformation, we have
to wonder whether the truth really matters to Ranger Rick.

.0
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A BLEND OF FOUR PREMIUM PERENNIAL RYEGRASSES FROM TURF-SEED, INC.
FOR WINTER OVERSEEDING, LAWN RENOVATION, ATHLETIC FIELDS AND PARKS.

Datk Green, Drought Ioletant, Insect
and Disease Resistant Turf. .. Naturally!

CitationII  Saturn Charger 246 Sunrye

* Contains a high level of * The number 1 varietyinthe  * Improved resistance to leaf » Very dark blue-green col-
endophyte that enhances 1986 National perennial spot, brown patch, stem ored turf-type variety.
insect resistance. ryegrass trial. and crown rust. Tolerance * Dwarfer growth habit than

» Very good resistance to leaf  * Dark blue-green colored to red thread. other varieties in overseed-
spot, brown patch, crown low growing variety. * Good performance under ing trials in Palm Springs
and stem rust, tolerance to » Improved heat tolerance, low fertility and improved area.
red thread. and resistance to leaf spot, color and growth under * Improved resistance to leaf

* Rich dark green color with brown patch and stem rust. cool weather conditions. spot, brown patch, and
good mowing quality. » Very good performance in * Early maturity and tested as stem rust.

* Excellent heat and wear California overseeding 2HH. » Contains a moderately high
tolerance. trials. level of endophyte to

enhance insect resistance.

Turf-Seed, Inc. POBox250 Hubbard, OR97032 503-981-9571 FAX503-981-5626 1-800-247-6910
Circle No. 214 on Reader Inquiry Card




Exprrore How Dyrox Ri
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Choose DYLOX Insecticide in a soluble powder or
now in granular form.

DYLOX doesn't have the restrictions that limit other
products. You can treat tees and greens as well as
fairways.

In addition to grubs, DYLOX controls cutworms,

sod webworms and armyworms.

DYLOX is a Reg. T™M of Bayer AG, Germany

£ 1991 Mobay Corporation AN1462

DYLOX stops grubs in 24 to 48

hours. Nothing works faster.

To identify grub infestation,
look Jor w ilted or J\uu: wrf.
The pruned roots make it
easy to pull back the turf

1{1&( carpet

JAN. FEB. MAR. APR. MAY JUN, JUL. AUG. SEF. OCT. NOV. DEC

You'll find grubs at various depths according to their develop
ment, \'m[ moisture uml (L’m{x'mluw
Scout and document grub populations, then time applications

accordingly. This eliminates unnecessary applications.




LATES TO A PRE-DAMAGE
FR SOME IMPRESSIVE LINKS.

Irrigate a day prior to
treatment. Water in an
d[vplulllumlmlJL‘['lhu]
I to 1% inches.

DYLOX controls all
species of white grubs

including the Japa-

nese Beetle and the
Black Trfgrass

Ataenius Beetle.

Top grub control experts agree that a pre-
damage program offers the most effective and
efficient use of insecticide. Of course, you need
a product that works fast after you identify a
problem and before damage occurs.

Look how DYLOX® Insecticide fits. It
doesn’t require the lead time other insecticides
need to control grubs. Nothing stops grubs
faster.

Connect DYLOX with your pre-damage
program. And discover some impressive links
of your own.

For more information contact your Mobay
Yrepresentative or Mobay Corporation,
Specialty Products
Group, Box 4913,
Kansas City, MO
64120. (800) 842-8020.

Mobay @

A Bayer USA INC COMPANY
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NLA survey indicates
slump and successes

WASHINGTON — The
National Landscape Asso-
ciation’s 16th annual eco-
nomic survey indicates
that 1990 was a year of
slumps and successes.

The Northeast, accord-
ing to the survey, has been
hit hard by what econ-
omists are now calling a
recession. Landscape sales
were off 0.7 percent in the
Northeast as housing starts
declined 17.3 percent.

Other regions were
down somewhat from the
pace set in previous years,
but overall reported mod-
est gains in sales.

Despite a decrease of 30
percent in housing starts,
landscaping in the South-
east grew 24.2 percent—
but member firms there
expected growth to level
off at 4.7 percent in 1991.

(The adjacent survey
tables include Connecticut,
Maine, Massachusetts, New
Hampshire, New Jersey, New
York, Penn-sylvania, Rhode
Island and Vermont in the
Northeast region. Alabama,
Deleware, Florida, Georgia,
Kentucky, Maryland,
Mississippi, the Carolinas,
Tennessee, Virginia and
West Virginia make up the
Southeast. Great Lakes states
are Illinois, Indiana,
Michigan, Ohio and
Wisconsin. Due to lack of
responses, all other states
were lumped together.) (]

1990 GROSS SALES:
UP 20.2%

1991 EXPECTED SALES: J

) UP 6.4% EXPECTED SALES;
'\ UP 2.7% /
\ | B
\ e
1990 GROSS SALES:
SURVEY AVERAGES | 1990 GRoSS S/

+9.6% L 4991

1990 GROSS SALES
EXPECTED
1991 EXPECTED SALES ... +4.4% SALES:

UP 4.7%

\
Northeast Southeast Great Lakes All Other Average

1890 ACTUAL BUSINESS (percent changes from 1889)

New residential -3.8 +7.3 +2.2 +6.7 422
New commercial 95 +11.7 -54 +8.2 -0.1
Res. renovation +2.0 +6.3 +3.6 +11.0 +49
Comm. renovation -6.3 +4.6 +3.5 +2.7 +0.2
Res. mainienance +1.2 +20.0 +9.0 +7.9 +8.0
Comm, maintenance +6.3 +19 +8.0 +10.3 +6.6
1991 EXPECTED BUSINESS (percen! changes from 1990)

New residential +0.2 +2.7 +0.4 +3.7 +1.2
New commercial -5.0 29 114 +32 -47
Res. renovation +7.9 +8.6 +10.2 +104 +89
Comm. renovation +0.1 +7.9 +64 +4.4 +44
Res. maintanance +1.9 -3.7 +8.9 +63 423
Comm. maintenance +7.8 +7.6 +54 +8.7 +7.4
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101 118 135 152 169 186 203 220 237 254 271 288 305 322 ‘839 356
102 119 136 153 170 187 204 221 238 255 272 289 306 323 340 357
103 120 137 154 171 188 205 222 239 256 273 290 307 324 341 358
104 121 138 155 172 189 206 223 240 257 274 291 308 325 342 359
105 122 139 156 173 190 207 224 241 258 275 292 309 326 343 360
106 123 140 157 174 191 208 225 242 259 276 293 310 327 344 361
107 124 141 158 175 192 208 226 243 260 277 294 311 328 345 362
108 125 142 159 176 193 210 227 244 261 278 295 312 329 346 363
109 126 143 160 177 194 211 228 245 262 279 296 313 330 347 364
110 127 144 161 178 195 212 229 246 263 280 297 314 331 348 365
111 128 145 162 179 196 213 230 247 264 281 298 315 332 349 366
112 129 146 163 180 197 214 231 248 265 282 299 316 333 350 367
113 130 147 164 181 198 215 232 249 266 283 300 317 334 351 368
114 131 148 165 182 199 216 233 250 267 284 301 318 335 352 369
115 132 149 166 183 200 217 234 251 268 285 302 319 336 353 370
116 133 150 167 184 201 218 235 252 269 286 303 320 337 354 371
117 134 151 168 185 202 219 236 253 270 287 304 321 338 355 372
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101 118 135 152 169 186 203 220 237 254 271 288 305 322 339 356
102 119 136 153 170 187 204 221 238 255 272 289 306 323 340 357
103 120 137 154 171 188 205 222 239 256 273 290 307 324 341 358
104 121 138 155 172 189 206 223 240 257 274 291 308 325 342 359
105 122 139 156 173 190 207 224 241 258 275 292 309 326 343 360
106 123 140 157 174 191 208 225 242 259 276 293 310 327 344 361
107 124 141 158 175 192 209 226 243 260 277 294 311 328 345 362
108 125 142 159 176 193 210 227 244 261 278 295 312 329 346 363
109 126 143 160 177 194 211 228 245 262 279 296 313 330 347 364
110 127 144 161 178 195 212 229 246 263 280 297 314 331 348 365
111 128 145 162 179 196 213 230 247 264 281 298 315 332 349 366
112 129 146 163 180 197 214 231 248 265 282 299 316 333 350 367
113 130 147 164 181 198 215 232 249 266 283 300 317 334 351 368
114 131 148 165 182 199 216 233 250 267 284 301 318 335 352 369
115 132 149 166 183 200 217 234 251 268 285 302 319 336 353 370
116 133 150 167 184 201 218 235 252 269 286 303 320 337 354 371
117 134 151 168 185 202 219 236 253 270 287 304 321 338 355 372
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MY PRIMARY BUSINESS AT THIS LOCATION IS:

(PLEASE CHECK ONE ONLY IN EITHER

A,BORC)

A. LANDSCAPING/GROUND CARE AT ONE OF THE
FOLLOWING TYPES OF FACILITIES:

0005 ()Golf courses
0010 OSport complexes
0015 OParks
ORights-of-way maintenance for highways, railroads & utilities
0025 OSchools, colleges & universities
0030 Oindustrial & office parks/plants
C wums/apartments/h g d pments/
hotels/resorts
0050 OCemeteries/memorial gardens
0060 OMilitary installations & prisons
0065 CAirports
0070 OMultiple government/municipal facilities
OOther type of facility (please specify)

B. CONTRACTORS/SERVICE COMPANIES/CONSULTANTS:

0105 OLandscape contractors (installation & maintenance)

0110 OLawn care service companies

0112 OCustom Chemical Applicators

0125 OlLandscape architects

0135 OExtension agents/consultants for horticulture
O)0ther contractor or service

(please specify)
C. SUPPLIERS:

0205 (1Sod growers DOther supplier (please specity)
0210 ODealers, Disiributors

What is your title? (please specify)

| would like to receive (continue receiving)
LANDSCAPE MANAGEMENT each month: YESCO NO D
Your Signature: Date:

LANDSCAPE S0 os
This card is void
MANAGEMENT after Sept. 15, 1991
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(PLEASE CHECK ONE ONLY IN EITHER

A.BORC)

A. LANDSCAPING/GROUND CARE AT ONE OF THE
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0010 OSport complexes
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0030 Olindustrial & office parks/plants
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hotels/resorts
0050 ()Cemeteries/memonial gardens
0060 CMilitary installations & prisons
0065 OAirports
0070 OMultiple government/municipal facilities
(0ther type of facility (please specify)

B. CONTRACTORS/SERVICE COMPANIES/CONSULTANTS:

0105 OlLandscape contractors (installation & maintenance)
0110 OLawn care service companies
0112 OCustom Chemical Applicators
0125 OLandscape architects
0135 OExtension agents/consultants for horticulture
(Other contractor or service
(please specify)

C. SUPPLIERS:

0205 OSod growers
0210 ODealers, Distributors
JOther supplier (please specify)

What is your title? (please specify)
| would like to receive (continue receiving)
LANDSCAPE MANAGEMENT each month: YES(J NO )

Your Signature: Date:
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