
UNLEASH THE BIG CATS. 
Tall, thick grass. Undulating terrain. Even snow. 

You name it. Jacobsen Turfcats do more than survive 
tough operating condi-
tions. They master them. 
Quickly and efficiently. 

Pounce on one of 
seven gutsy Turfcats 
from 17-hp to 36-hp, in 
3-wheel and 4-wheel 
models. Exclusive 
2-speed, full-time, 
limited-slip transaxle 
delivers maximum 
power and traction in 
low range, to cut more and climb higher. Shifting 
to high range increases transport speeds, so you 
lose less time between jobs. 

For superior stability, Turfcats have a low center 
of gravity and a hill-hugging, wide-track stance. 
Plus, quick, easy steering lets these agile cats 
dart around trees and in-and-out of tight spots. 

The largest Turfcats give you an exclusive 
hydraulic implement drive system that elimi-
nates belts, drive shaft and universal joints for 

reduced maintenance. And the harder you work 
this power delivery system, the better it works. 

Tackle mowing tasks with your choice of durable 
50'/ 60" or 72" rotary decks. The rugged Deep-

Tunnel rotary decks 
channel clippings 
out faster to increase 
cutting capacity 
without windrowing 
or clumping. 
In areas where 
thrown objects and 
noise are a concern, 
use the 50" or 60" 
fine-cut flail decks 
with downward 

discharge and a cut rivaling reels. 
Turfcats won't hibernate once your mowing's 

done. Blades, brushes, snow blowers and a variety 
of other attachments keep these cats producing 
year-round. 

So take a Turfcat for a run. Arrange a free dem-
onstration with your Jacobsen distributor today. 
Attractive lease and finance plans available. Or 
for more information contact: Jacobsen Division 
of Textron Inc., Racine, Wl 53403. 

TEXTRON 
Jacobsen Division of Textron Inc. 

© J a c o b s e n Div is ion of Textron Inc 1 9 8 8 j -6-6 
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Slow and quick 
Quickly-available sources: These are water-soluble and 
not dependent on temperature to release their nitrogen. 

Some, such as potassium nitrate, contain N in the 
form of nitrate (N03). Others, such as urea, ammonium 
sulfate, mono- and diammonium phosphate, have ni-
trogen in the form of ammonium (NH4). 

Ammonium nitrate contains both forms of nitrogen. 
Urea is an important N source, since it forms the basis 
for nearly all of the slowly-available nitrogen fertilzers, 
with the exception of the natural organic fertilizers. 

The quickly-available nitrogen sources are ideal for 
"spoon feeding" and for use under cold conditions, 
when many many slowly-available sources do not per-
form adequately. They are relatively inexpensive, but 
may result in higher labor costs if they are applied 
frequently. The potential for "burn" is also greater with 
the quickly-available sources, mainly due to their 
higher salt indexes. 

Slowly-available sources: It is more difficult to keep 
up with the types of fertilizers in this category, since 
changing technologies continue to result in new fertil-
izers. Within this category are slow-release (or con-
trolled release) fertilizers that encapsulate a quickly-
available fertilizer (usually urea) with a sulfur or plastic 
coating that degrades over time, slowly releasing the 
enclosed nitrogen source. Examples include the sulfur-
coated and resin-coated fertilizers. These types of fertil-
izers generally contain enough free urea, or other solu-
ble N source, to provide adequate short-term response, 
while providing the benefits of long-term, slow-release 
fertilization. Sulfur-coated urea has a history of per-
forming well in lawn care and many golf course applica-
tions. 

A new product from Grace-Sierra, with the trade 
name Once, can be applied once during the year to 
provide season-long feeding. In two years of testing at 
Colorado State University this resin-coated product has 
performed very well. These coated products require 

release fertilizers 
adequate soil moisutre to aid in breakdown of the coat-
ing, as well as to allow for solubilization of the enclosed 
N source and its subsequent movement into the root-
zone. They will not perform well under dry conditions. 
On heavily-trafficked turf (especially if compacted and 
with little thatch), the coated products are subject to 
mechanical breakage, thus negating the slow-release 
characteristics of the fertilizer. On very close-cut turfs, 
such as tees or putting greens, the particles may be 
damaged (or picked up) during mowing. 

Slowly-soluble: This category would include such 
fertilizers as IBDU and ureaformaldehyde. The N in 
these fertilizers is released via the action of hydrolysis 
(water) and /or microbial activity. Both types are quite 
moisture dependent. The UF fertilizers are also tem-
perature-dependent, since the level of microbial activity 
is governed by soil temperature, in addition to the pres-
ence of adequate moisture. Thus, IBDU should work 
effectively under cool, moist conditions, while long-
chain UF types will not perform nearly as well. Fertil-
izers containing UF are better-suited to summer use. 

N a t u r a l o r g a n i c s p o p u l a r 
Natural organic fertilizers have become quite popular in 
recent years. Derived from plant or animal by-products, 
they include products like activated sewage sludge 
(Milorganite), dehydrated poultry waste (Richlawn 
products, Sustane), and dried blood, bone and seed meals 
(the Ringer products). These fertilizers depend on micro-
bial activity to release much of the nitrogen contained in 
them. Interestingly, the Ringer and Richlawn products 
have performed very well under cool condintions in 
Colorado testing, probably because blood meal will re-
lease N quite quickly. These products require good lev-
els of soil moisture to work well, and may not perform up 
to expectations under dry conditions (even if tem-
peratures are warm). 

—Dr. KoskiD 

C h a r a c t e r i s t i c s o f N i t r o g e n F e r t i l i z e r s 

Fertilizer Source N Percentage N Source 
Moisture 
Dependence 

Temperature 
Dependence 

Residual 
Activity 

Burn Potential 

QUICKLY AVAILABLE N 
Ammonium nitrate 
Ammonium phosphates 
Ammonium sulfate 
Urea 

33 
11-21 
21 
46 

ammonium nitrate 
mono/di-amm. phos. 
ammonium sulfate 
urea 

low 
low 
low 
low 

low 
low 
low 
low 

short 
short 
short 
short 

high 
high 
high 
high 

SLOWLY AVAILABLE N 
Slow-Release Sources 
Sulfur-coated 
Resin-coated (ONCE'") 

14-38 
24-35 

urea, ammoniacal N 
ammoniacal N. urea, nitrate 

moderate 
moderate 

moderate 
moderate 

long 
long 

low 
low 

Stowly Soluble Sources 
31 IBDU high low long low 

Ureaform Products 
Nitrotorm 
FLUF 
Nutralene 
Scotts methylene urea 
CoRoN 
Formolene Plus 
N-Sure 

38 
18 
40 
39 
28 
30 
28 

ureaformaldehyde 
ureaformaldehyde/urea 
methylene urea polymers 
methylene urea polymers 
methylene urea/urea 
methylene urea/urea 
triazone/urea 

high 
moderate 
moderate 
moderate 
low 
low 
low 

high 
moderate 
low 
moderate 
low 
low 
low 

long 
medium 
medium-long 
medium-long 
medium 
medium 
medium 

low 
low 
low 
low 
low 
low 
low 

Natural Organic Products 
Ringer fertilizers 
Sustane 
Richlawn fertilizers 
Milorganite 

6-10 
6 
6-14 
6 

blood, bone, seed meals 
composted turkey waste 
DPW, blood & bone meal 
activated sewage sludge 

high 
high 
high 
high 

high 
high 
high 
high 

long 
long 
long 
long 

low 
low 
low 
low 

Source: The author 

more, depending on the source) later 
in t h e s p r i n g w h e n it b e c o m e s 
warmer. Alternatively, use a mixture 
of slowly- and quickly- available N 
w h e n you cannot make f r e q u e n t 
spring applications (see sidebar). 

O t h e r n u t r i e n t s 
Most often, other nutrients are ap-
plied with (or in addition to) regular 
nitrogen applications. Potassium (K) 
applications, even when soil tests say 

levels are adequate, have been touted 
in recent years as providing an added 
degree of drought resistance and /o r 
heat tolerance. 

Many turf managers believe that they 
see this effect in the field, although 



The Natural Sulfate of Potash Producer 
P.O. Box 1190 • Odgen, Utah 84402 • I -800-453-4515 
Great Salt Lake Minerals 

NATIONAL GOLF FOUNDATION 

SPONSOR 
MEMBER 

CLASS GRASS. 
Thanks to GSL Sulfate of Potash, this healthy expanse 
of turf is exhlbitingHIGH STRESS RESISTANCE 

Stress is the enemy of quality turfgrass. 
Fertilizing with increased levels of potassium builds 

stress resistance, but all potassium sources are not 
the same. 

From nutrient-rich 
natural ponds fed 
by the Great Salt Lake, 
comes GSL Sulfate 
of Potash. 

It's the perfect source 
of potassium for turf-
grasses. Not only does it 
contain essential sulfur 
in its most effective 
form, but it has the low-

est salt index of any potassium source, plus it's practi-
cally chloride free. 

You can apply the high rate of potassium necessary 
for resistance to drought, tolerance to cold and wear, 
stronger roots, and improved nutrient uptake, without 
the risk of "turf bum" a higher salt index can cause. 

So, for class grass that stands up to stress, specify 
GSL Sulfate of Potash. 



N o w y o u c a n t rea t s m a l l a r e a s w i t h 
Liquid H y d r o - W e t Turf W e t t i n g A g e n t . 

In cases of mite damaged turf, recovery can sometimes occur with 
adequate spring fertilization and watering. 

research on the subject has not proven 
conclus ively that supp lementa l K 
provides such benefits. 

Less has been said about phospho-

rus (P) in this regard, but many turf 
managers provide regular supple-
ments of potassium in their programs. 
It is unlikely that these higher levels 

of K or P can cause any harm, but one 
should consider whether any benefit 
is gained by using high levels of ei-
ther, especially when one considers 
the extra cost involved. Routine use 
of both is encouraged, however, on 
those sites where grass clippings are 
regularly removed. 

Iron applications can enhance turf 
color w i thou t s t imu la t i ng excess 
shoot production. Iron in the spring 
can be advantageous if it allows you to 
reduce the amount of N applied. Re-
search by Wehner and Haley at the 
University of Illinois found that iron 
can be substituted for a portion of 
s o m e N f e r t i l i z e r s ( u r e a a n d 
Formolene), while still attaining a re-
sponse equivalent than that obtained 
from a full rate of nitrogen. 

In certain parts of the country 
where iron chlorosis is prevalent 
(high pH soils), it may be necessary to 
apply iron at least once per year. Ni-
trogen appl icat ions to a chlorot ic 
(yellow), i ron-de f i c i en t turf will 
worsen the chlorotic condition. 

Iron is most effective when applied 
as a foliar spray. LM 

Dr. Koski is an assistant professor and ex-
tension turfgrass specialist at Colorado 
State University. 

KALO 
Kalo, Inc. Overland Park. KS 66211 
800-255-5196 

Unlike tablet appl icators, the new Pro-Ap 
del ivers quick and accurate appl icat ion. 
It's unique. You can adjust rates and apply 
liquids. 
T h e Pro-Ap is sold wi th Hydro-Wet RTA, a 
Ready-To-Apply formulat ion. 

S e e your Hydro-Wet distr ibutor or 
call us. 



Agri-Plex®and Lawn-Plex® micronutrients 
solve your tank mix problems. 

Turf management professionals around the world are 
finding that AGRI-PLEX and LAWN-PLEX are the 
liquid micronutrients formulated to truly buffer your 
tank mix to pH 6.0-7.0. 

Don't be misled by other claims about pH. Most 
liquid micronutrients, especially those contain-
ing nitrogen, are formulated at a pH of 2.0-3.0 
and, at suggested use rates will lower your tank 
mix to around 3.0-3.5, even when pesticides are 
added to the tank. Regardless of the water source, 
these numbers hold true because, practically 
speaking, water as well as pesticides do not have 
the ability to resist change in pH. A rare excep-
tion is water that is high in bicarbonates. 

AGR1PLEX and LAWS-PLEX effectively 
buffer your tank mix to 6.0• 7.0. 

AGRI-PLEX and LAWN-PLEX provide other 
benefits since they are fully chelated with a patented 
organic phosphate-citrate chelate. This means you have 
full tank mix compatibility and a longer lasting greenup 
response without phytotoxicity. Micronutrients con-

taining nitrogen are, at best, only partially 
chelated and may cause compatibility problems. 

AGRI-PLEX and LAWN-PLEX are the 
micronutrients golf course superintendents and 
lawn care operators are using. They eliminate 
problems and provide enhanced results. Now, 
isn't that a relaxing thought? 

Do you want the FACTS on pH and micro-
nutrients? See your local RGB Distributor or call 

us toll free 1-800-879-4766. 

RGB 
LABORATORIES INC I 

We Specialize in Micronutrients for Turf and Ornamentals 
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S U R V I V I N G I N A 
T R O U B L E D E C O N O M Y I I 

by Rudd McGary, Ph.D., AGMA, Inc. 

Perhaps the most important key 
to being a stong company in the 
coming years is marketing: 

standard practices of past years aren't 
going to take a company through the 
'90s. Much of what used to be stan-
dard will become o ld - fash ioned 
and—worse—ineffective. Here are 
some ideas about the ways in which 
you need to market to survive in the 
'90s. 

At t rac t a n d re ta in 
Most green industry companies have 
emphasized at tract ing customers. 
This is apparent by strong efforts in 
direct mail and—with larger com-
panies—in television and radio ad-
vertising. The idea was to keep on 
f inding new customers year af ter 
year, with the suppostition that there 
was a never-ending supply of them. 

Unfortunately for compaies which 
thought this way, the supply is just 
about used up. By that I mean that 
there aren't likely to be many poten-
tial customers in major metro markets 
who are just now finding out about 
companies for lawn and landscape 
care, as well as consturction and de-
sign. Particularly lawn care, since ad-
vertising for this service has been 
done for at least a decade. This cus-
tomer base knows that the services 
are available and generally has an 
idea about their costs. 

What does this mean for survival? 
Simply that you had better look at re-
taining your customers and making 
sure that your growth is predicated on 
a strong customer base rather than by 
trying to replace your customers (or at 
least a large part of them) each year. 

R e t e n t i o n vs. a t t rac t ion 
Retention is a good marketing strat-
egy, not only for survival, but for any 
company looking for strong growth. 

One reason is that it costs less than 
attraction. Depending on your budget 
for advertising, and on how much you 
budget for retention efforts, attracting 
a new customer generally will cost 
three to six times as much as retaining 
one. Reason enough here to focus on 
retention. 

But the true survival part of this 
strategy is linked to the fact that if a 
satisfied customer tells a potential 

customer about your services, you're 
likely to get the business. If you're 
focusing on retention—making sure 
that the customer is satisfied—then 
you're likely to have a strong base of 
referrals, and growth is likely. Trying 
the opposite, to attract and not retain, 
is a sure way to perish. 

T h e p e r s o n a l t o u c h 
A second major part of survival strat-
egy deals with how you treat the 
customer. If you're interested in keep-
ing customers, you need to make sure 
that you work on keeping in personal 
touch. That means several things 
from a marketing standpoint: 

Advertising can be useful, but if 
you focus on retention and the per-
sonal touch, you should shift your 
emphasis to more personal sales. 
(This doesn't mean you should go 
more toward telephone sales. That's 
not a personal sale, it's a phone call.) 
You should go more toward a trained 
sales staff that knows how to explain 
your services to a consumer in a way 
that will help that consumer make a 
decision to buy your company's offer-
ings. 

There is a place for advertising, but 
relying on advertising to bring you 
new business is not a way to survive. 
Advertising can raise awareness, but 
it's not going to help retain your cus-
tomers and it's not a personal touch. 

Instead of mass advertising, you 
might consider using some of your 
budget to get people who work on cus-
tomer retention. If you're in lawn 
care, you could have people call after 
the first and last rounds to make sure 
that the customer is satisfied, with 
both the results of the service and the 
way in which he or she was treated. If 

you're in landscaping, you should call 
after your jobs to make sure that the 
client was serviced in such a way that 
he or she is likely to refer you to a new 
customer. 

In addition, you might take some 
money out of your advertising budget 
and spend it on the office staff. They're 
the people who will make the first im-
pression on the public, and also the 
ones who will deal with problems first 
as incoming calls occur. By finding 
ways to compensate the office staff for 
helping to retain your customers, you 
can help the entire company focus on 
retention. 

At the same time, making sure that 
you look for a personal touch rather 
than mass advertising is likely to give 
you a group of customers who will 
help you grow through referral and 
word of mouth—the two most impor-
tant ways to grow any type of green 
industry company. 

In short , to surv ive: 
1) Stop thinking about attracting new 
customers. Simply going after new 
customers each year isn't a good strat-
egy, particularly in times when the 
word "survival is being used. By 
worrying about how you're going to 
keep customers (and this includes 
work quality), consumers become the 
focus of everything the company 
does. 

In a survival mode, the retaining 
customers becomes more and more 
important. 

2) Use less mass media and more 
personal touch. The days of mailing 
out large amounts of direct mail 
pieces and getting a decent return are 
becoming history. You need to have a 
good sales force and a good retention 
force, people that can work with the 
consumers, in order to survive. 

For most companies, taking care of 
the customer was the way to start and 
grow. In a survival mode, you should 
look at what the customer wants and 
make sure to deliver the service so 
that customers will want to come back 
or at the very least, give us a good 
recommendation. People can choose a 
lot of different companies for their 
green services. Those companies that 
give the personal touch are the ones 
that will survive and prosper. LM 



MANAGEMENT 

Spotlighting product literature 
to the entire Landscape industry. 

Get more information on the products you're interested in-
simply return the reader service card today. 

There's no cost and no obligation. 

Everyone from the largest contractor 
to the small landscaper will find a 
Finn Hydro Seederi® or straw mulcher 
sized to fit their specific needs. 
Receive information on the complete 
line of Finn Equipment and 
consumable products. Your options, 
and your profits keep growing. 

Finn Corporation 
9281 LeSaint Drive 
Fairfield, OH 45014 
(800) 543-7166 
Fax: (513)874-2914 
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Anti-Wash®-GeoJute® is a highly 
economical and effective method to 
establish vegetation on slopes and 
waterways. It holds mulch and seed in 
place and completely biodegrades 
after one year. 

Belton Industries 
8613 Roswell Rd. 
Atlanta, GA 30350 
(800) 225-4099 
Fax: (404) 992-6361 
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Stimulate Growth and Improves 
Stress Tolerance 
Independent tests have demonstrated 
that Roots stimulates up to 90% more 
root growth than ordinary fertilizers 
alone. With a better root system, your 
plants can absorb more water and 
nutrients. They'll become established 
more quickly, and be more tolerant of 
stress from heat, drought, insects and 
disease. 

Roots Inc. 
25 Science Park 
New Haven, CT 06511 
Roots is a trademark of 
Lisa Products Corp. 
(800) 342-6173 
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Pene-Turf—Tough on Turf Problems 
Pene-Turf soil treatment, an exclusive 
product of Four Star Services, Inc., in 
Bluffton, IN, works deep into the soil 
and works at the problem of 
compaction. Pene-Turf improves: soil 
structure, aeration and root growth, 
soil drainage; reduces: water run-off, 
erosion, wet and dry spots. 

Pene-Turf is a non-toxic, 
biodegradable soil treatment and is easy 
to use. Pene-Turf solves turf problems 
and solves them quickly and easily. 

Four Star Services 
PO Box 463 
Bluffton, IN 46714 
(800) 348-2608 
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WIN™ "Professional Landscaper" 
Maintenance Products—WIN 
landscape products are specially 
formulated with environmentally 
oriented IBDU® slow release nitrogen 
to give you superior agronomic 
results, less clippings, and earlier 
green-up while reducing the risk of 
ground water contamination. WIN 
products are developed and 
manufactured by PAR EX Specialty 
Products Division, Vigoro Industries, 
Inc. 

Vigoro Industries, Inc. 
Specialty Products Div. 
2121 Third St. S.W. 
Winterhaven, FL 33880 
(813) 293-3147 
Fax: (813) 294-3823 
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Encore Manufacturing Company's 
complete line of commercial turf 
equipment is featured in this new eight-
page, full color PRO-Line brochure, 
including model descriptions, 
photographs and specifications on 
Encore's PRO-Line, PRO-Thatch, Power-
Slice and riding sulky and grass catcher 
accessories. An Important feature 
highlighted is the PRO mowers' double V 
band drive belt to eliminate slippage. 
This brochure is the first to focus on the 
complete PRO-Line of equipment and 
accessories. The information and a price 
quote sheet make a handy reference tooL 

Encore Manufacturing Co. Inc. 
P.O. Box 888, Beatrice, NE 68310 
(402) 228-4255 
Fax: (402) 223-4103 
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People with leaf problems have been 
solving them for years with a Woods 
leaf mulching Model 80. For more 
than three decades Woods Model 80's 
have been mowing and mulching an 
80" swath over golf courses, parks, 
airports, rights-of-way and more. For 
tractors rated 30 to 60 h.p. there is the 
choice of pull-type or 3-point hitch 
mounted models. And pull-types are 
available in center-pull or offset. 

Woods 
Division of Hesston 
P.O. Box 1000 
Oregon, Illinois 61061 
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Handy pocket-size brochure tells how 
ORTHENE Turf, Tree & Ornamental 
spray protects 110 kinds of plants 
from over 45 different types of insects. 
ORTHENE is the perfect tool for golf 
course managers and LCOs who are 
serious about eliminating serious turf 
pests. 

Valent U.S.A. Corporation 
1333 N. California Blvd., Suite 600 
P.O. Box 8026 
Walnut Creek, CA 94596-8026 
(415)256-2700 
Fax: (415)256-2777 
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Landscapes' Supply Corp. of New 
York and Tennessee has released its 
new 1991 catalog. It's filled with over 
2500 items of commercial equipment, 
engines, parts and accessories at 
wholesale prices. We ship right to 
your door via UPS. All you have to do 
is to call us toll-free at 1-800-222-4303 
(in NY, call 914-429-8300). 

Landscapers' Supply Corp. 
1 Bridge St. 
P.O. Box 343 
Garnerville, NY 10923 
(914) 429-8300 
Fax: (914) 429-8988 
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CURV-RITE ALUMINUM 
EDGING offers a unique telescoping 
design saving time, product and 
money. The flexible yet durable 
structure allows smooth, flowing 
curves or interlocking circles. Curv-
rite connectors create simple and 
precise corners or angles. Available in 
mill finish, black painted or anodized 
finish in 'A" by 3" or 4", Vi6" x 4" or 5 
l/2" suitable for planting beds, paving 
areas, or maintenance strips. 

Curv-Rite, Inc. 
P.O. Box 2745 
Grand Rapids, MI 49501-2745 
1-8OO-FON CURV (1-800-366-2878) 
(616) 878-3845 
Fax: (616) 878-1302 
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NOR-AM Chemical Company offers a 
complete line of professional products for 
professional results. For additional 
information contact George J. Raymond, 
Marketing Manager, NOR-AM 
Chemical Company. 

NOR-AM Chemical Company 
P.O. Box 7495 
Wilmington, DE 19803 
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For "CLASS GRASS" use Great Salt 
Minerals Sulfate of Potash. No other 
potassium source has a higher K 2 0 
content, lower salt index, or lower 
chloride content. GSL SOP also 
contains 18% sulfur for optimal 
turfgrass nutrition. Available in 6 
grades. 

Great Salt Lake Minerals 
6950 W. 56th Street 
Mission, KS 66202 
(913) 362-6150 
Fax: (913) 362-9766 
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Proprietary Seeds, Inc. offers four full-
color flyers, each featuring a grass seed 
formulated for top performance for 
specific turf requirements: "Crew-
Cut" Tall Fescue (dwarf type), 
j Bonanza" turf-type tall fescue, 

J'Magnum" Brand turf-type perennial 
^ryegrass mixture, and "Vantage" 

perennial ryegrass. 

Proprietary Seeds, Inc. 
2882 Howell Prairie Rd NE 
Salem, OR 97305 
(503) 585-7033 
Fax: (503) 585-3273 
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Growth Products is adding to its 
LIQUID PROFESSIONAL 
PRODUCTS, MICREL TOTAL, the 
most complete micronutrient package, 
with the highest concentration of 
micronutrients: a True Solution... 
leaves nothing in suspension. Eight 
essential micronutrients are balanced 
in the proper ratio to improve plant 
vigor and correct deficiencies. No 
mixing or special agitation is needed. 

Growth Products 
P.O. Box 1259 
White Plains, NY 10602 
(800) 648-7626 
Fax: (914) 428-2780 
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New full-color Grasshopper literature 
outlines the Gemini 700 Series of six 
outfront, zero-turn-radius mowers 
with the exclusive Gemini dual-
hydrostatic direct drive, in 18 hp to 25 
hp, air-cooled gas and liquid-cooled 
gas or diesel, powerplants. 
Deck options from 44" to 72". Year-
round attachments. 

The Grasshopper Company 
P.O. Box 637, One Grasshopper Trail 
Moundridge, KS 67107 
(316) 345-8621 
Fax: (316) 345-2301 
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Mobay Corporation has literature on 
its full line of turf and ornamental 
products. Brochures contain technical 
data and information on handling, 
application and storage of each 
product. Mobay manufactures turf 
and ornamental fungicides, 
insecticides and herbicides. 

Mobay Corporation 
Specialty Products Group 
P.O. Box 4913 
Kansas City, MO 64120 
(816) 242-2333 
(800) 842-8020 
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Distributor of Professional turf, tree 
and ornamental products: fertilizers, 
insecticides, herbicides, fungicides, 
irons, adjuvants, product/program 
consulting and other special services. 

SPECIAL PRODUCTS 
A UAP Company 
P.O. Box 78666 
Indianapolis, IN 46268 
(317) 471-3850 
(800) 659-6689 

Columbus, OH 
(800) 821-0170 
(800) 222-9963 (OH) 
(614)759-1133 
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Six different fertilizers for trees. All 
contain a good balance of slow & fast 
release nitrogen and all contain iron, 
copper, manganese, & zinc. These 
products were designed for hydraulic 
injection into the soil, in the root 
zone. 

Tha Dogget Corporation 
30 Cherry St. 
Lebanon, NJ 08833 
(201)236-6335 
Fax: (201)236-7716 
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Reemay, Inc. offers a 12-page installation 
brochure and products sample for its 
Typar® Landscape Fabric. This Fabric 
is lightweight, tough, permeable 
spunbonded polypropylene fabric 
which helps minimize landscaping 
maintenance by blocking weeds. It 
allows air, water and liquid nutrients 
to pass through to plant roots, and is 
used in landscaping beds, as plant/pot 
liners, under brick or block patios and 
walkways, behind retaining walls and 
under wooden decks. 

Reemay Inc. 
70 Old Hickory Blvd. 
P.O. Box 511 
Old Hickory, TN 37138 
Fax: (615) 847-7068 

CoRoN 28-0-0 Controlled Release 
Nitrogen. This clear liquid fertilizer 
provides long term release in a non-
burning formulation. Suitable for turf, 
ornamentals, foliar and deep-root 
feeding of trees and shrubs. Mixes 
easily with fertilizer materials and 
other plant protection products. 

CoRoN Corporation 
P.O. Box 198 
Souderton, PA 18964 
(800) 338-0836 (215) 723-5099 
Fax: (215) 721-2800 
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Enhance your courses' beauty with 
UNIPAR® silica sands. Chemical 
purity, pH neutrality and minimal 
clay and silt guarantee superior 
performance in bunker construction 
and soil building. These high quality 
bunker and soil dressing sands are 
available throughout the United 
States and Canada. 

Unimin Corporation 
258 Elm Street 
New Canaan, CT 06840 
(800) 243-9004 US 
(800) 554-3347 Canada 
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CORE AERATION AT A FASTER 
PACE. Triple your profits with the 
Feldmann Pull Behind Gang System. 
Pull with approximately 20 HP utility 
tractor for wider and more 
comprehensive coverage. Core 
aeration encourages healthy turf and a 
subsequent resistance to disease. 
Increases moisture infiltration and 
rooting. The 2340-32" units ganged in 
three will encompass an area of eight 
feet. The 2340-48" ganged together 
will cover an area of eleven feet, nine 
inches. 

Feldmann Engineering & 
Manufacturing Co., Inc. 
520 Forest Avenue, 
Sheboygan Falls, WI 53085-0908 
(800) 344-0712 
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This six page color brochure tells 
"The inside story" about Onan's 
16-24 horsepower "Performer" engine 
series. It features component photos 
together with detailed descriptions of 
features and benefits. A table of 
specifications and list of standards and 
optional features is also included. 

Onan Corporation 
1400 73rd Ave. NE 
Minneapolis, MN 55432 
(612) 574-5000 
Fax: (612) 574-8289 
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RYERSON STEEL LANDSCAPE 
EDGING brings permanence and 
definition to your designs. Retains 
crushed rock or gravel. Reduces edge 
erosion of asphalt drives. Separates 
lawns and ground cover from other 
medium. Quick, easy installation. 
Bulletin includes plastic edging for 
free-form designs. 

Joseph T. Ryerson & Son, Inc. 
P.O. Box 8000 
Chicago, IL 60680 
(312) 762-2121 
Fax: (312) 762-6317 
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PERMALOC ALUMINUM 
EDGING is a heavy gauge permanent 
landscape edging offering easy 
installation, low maintenance and 
lasting beauty. If you are tired of 
edging products that do not meet your 
longterm expectations, allow 
Permaloc to perform for you just as it 
has for Epcot, Sea World and others. 
Available finishes include mill, black 
dura-flex (painted) and black 
anodized. PERMALOC is available in 
•A" or 3/i6" thickness by 4" and 5l/2" 
depths. 

PermaLoc Corporation 
13505 Barry Street 
Holland, MI 49424 
(800) 356-9660 
Fax: (616) 399-9770 
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SDI offers over 80 models from 50 
thru 1000 gallon size, featuring 
custom molded fiberglass tanks, 
exclusive self lubricating mechanical 
agitator, and various pump and power 
options to cover most spray 
applications. 

Spraying Devices, Inc. 
P.O. Box 3107 
Visalia, CA 93278-3107 
(209) 651-1306 
Fax: (209) 651-5024 
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GreenGraphics® Green Permanent 
Turf Colorant-this water-based 
modified acrylic coating significantly 
improves visual appearance of all 
turfgrass types, holds its color, 
decreases incidence of cuticle 
breakdown, and will normally require 
only one seasonal coating. Non-toxic, 
non-phytotoxic. Since 1972. Call 
1-800-544-8523. 

Green Graphics 
1101 Montclaire NE 
Albuquerque, NM 87110 
(800) 544-8523 
(505) 898-4595 

Circle No. 260 on Reader Inquiry Card 

Woods '91 mow'n machines are 
available in seven tractor models, 
and five sizes of mower decks. 
Attachments include three Vac 
models, snowblower, dozer blade, 
"Sweepster" brush and roll-over-
protection (ROPS). Twelve page 
brochure including complete 
specifications is now available from 
Woods. 

Hesston Corporation 
Woods Division 
P.O. Box 1000 
Oregon, IL 61061-1000 
(815) 732-2141 
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