ASSOCIATIONS

Departing president urges responsible
management, education on golf front

LAS VEGAS, Nev. — The
role of the golf course su-
perintendent is changing
and intensifying, says
Gerald Faubel.

In his final speech as
president of the Golf
Course Superintendents
Association of America
(GCSAA), Faubel said
watchwords are “environ-
ment” and “education.”

“We are on the brink of
new understanding based
on scientific research of the
uses and benefits of golf
courses and the urban and
suburban ecosystems they
provide,” he said.

‘“The environmental
agenda will continue to
create new challenges that
will demand an action of
the golf course industry,”
promised Faubel. “It is im-
portant as stewards of the
land to be leaders in the en-
vironmental arena.”

Faubel, superintendent
of the Saginaw Country
Club in Saginaw, Mich.,
said the Turfgrass Informa-
tion Center (TGIF)at Michi-
gan State University offers
the most current technical
information to superinten-
dents through computer
link-up, telephone and mail
response.

That service is coupled
with the association’s six-
point Environmental Main-
tenance Program (EMP), an
educational series that
Faubel said raises profes-
sional standards.

The EMP, with 14 semi-
nars now under develop-
ment, focuses on under-
ground storage tanks,
integrated plant manage-
ment, employee safety,
water quality and applica-
tion, golf course develop-
ment and storage, disposal
and recycling.

Faubel said superinten-
dents with those skills and
other professional certifica-
tions in the resume will be
in demand in years ahead.

Faubel also advised su-
perintendents to cultivate
contacts with local media,

Shown here are the GCSAA’s board of directors for 1991-92, left to right: (standing)

directors Charles Passios, Randall Zidik, Joseph Baidy, Gary Grigg, Bruce Williams;
(seated) Randy Nichols, secretary/treasurer; Gerald Faubel, immediate past
president; Stephen Cadenelli, president; William Roberts, vice-president. All are
certified golf course superintendents.

Knowledge essential, says new president

LAS VEGAS, Nev. — Presi-
dent Bush wanted to be
“the education president.”

Stephen Cadenelli
wants to forge a similar
path, but for golf course su-
perintendents.

The new president of the
Golf Course Superinten-
dents Association (GCSAA)
says ‘‘professionalism
through education” is a
motto he plans to live by
throughout his GCSAA
term and beyond.

“I never want to stop
learning, says the GCSAA’s
55th president, who is the
superintendent at the
Metedeconk National Golf

Club, Jackson, N.J.

“Idon’t believe thereisa
substitute for education. I
truly believe there will be
no way to survive and func-
tion in this world as a
turfgrass manager without
a broad educational back-
ground.”

Environmental issues
are at the top of Cadenelli’s
“to do” list, prmiarily in
areas of professional and
public education.

“It is essential that
GCSAA help its members
meet their responsibilities
to the environment. We
also must go on educating
the public as to the benefits

of golf courses and of the
fact that, in the capable
hands of highly educated
superintendents, golf
courses are a positive con-
tributor to the environ-
ment,” Cadenelli says.

According to Cadenelli,
a “continued working rela-
tionship’’ between the
United States Golf Associa-
tion and the Environmental
Protection Agency bodes
well for golf. “The results
from these efforts,” says Ca-
denelli, “will help insure
the game’s future.”

More than 16,400 people
attendend the assocation’s
show here in February. O

getinvolved in area govern-
ment and work to create a
positive public perception
of the value of green space
in the community.

“Golf courses,” Faubel
said, “‘are assets to the com-
munity. This must be com-
municated to the public
(and) it is our job to do so.

“Any instance of non-
compliance can and will be
magnified under the close
scrutiny of the public and
media,” he said.

—Jack Simonds(]

MANAGEMENT

Planning your business

OCEANSIDE, Calif. — From Smith-Huston, Inc., a man-
agement consultant firm, comes a new book called “Stra-
tegic Planning for Landscape and Irrigation Contractors.”

The $49 book provides a step-by-step guide for analyz-
ing your busines and includes a 12-month plan of prac-
tical steps to make business improvement changes.

The book was written with strategic planning pro-
cesses for landscapers and irrigation contracts who gen-
erally operate under $10 million in gross annual sales.

Address for Smith-Huston, which also offers other
business services, is: P.O. Box 4433, Oceanside, CA

92052. O
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A BaYLETON AND DYRENE
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Treat your fairways with For summer patch, nobody beats Mobay. BAYLETON [n‘m*:d('\ superb

BAYLETON and DYRENE control. And, Mobay can give you the information and practices to help

It keeps your customers from keep this disease from coming back
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BAYLETON has an unequalled reputation for stopping dollar spot. And,
{ | g
it controls anthracnose and other major turf diseases.

Nothing works better on leaf spot than DYRENE. N
Of course it also controls a broad spectrum of diseases including \.‘
brown patch

BAYLETON gives you broad-spectrum

CONITC '! onaw A'uIL' vanetyof ornamental ["!(.’Hb

AYLETON is a Reg. T™ of Bayer AG, Germany. DYRENE is a Reg. T™ of Mol
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- TS BAYLETON is a powerful systemic
DYRENE is the only contact fungicide
with its type of chemistry. Apply both
as a program during the summer

months.
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Envy. Youcanseeitin
their eyes as they look at
your tees, greens, and fair-

ways. | hey may even start

comparing. But deep

down, vou know they

! TS R Y

can't touch your course.

LA

This kind of satisfaction starts with BAYLETON® 25
Turf and Ornamental Fungicide and DYRENE® 4 Turf

Fungicide. Both have a long history of unparalleled

performance.

Team them up for your premium fungicide program.

They'll keep your course and colleagues turning green.

For more information contact your Mobay rep-

resentative or Mobay Corporation,
Specialty Products Group, Box
4913, Kansas City, MO 64120.
(800) 842-8020.
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GOLF

Unique floating green ‘nothing special’
to keep up, according to superintendent

COEUR D’ALENE, Ida. —
The world’s first floating
golf green was unveiled at
Coeur d’Alene Resort’s golf
course here April 1.

The 14th green floats be-
tween 100 and 150 yards off-
shore. To golfers, it will
look much like any other
green, complete with trees,
sand traps, flower beds and
a bentgrass putting surface.
Golfers will have to board a
small ferry to get from the
fairway to the green.

‘““We have a custom-
made pontoon boat stored
in our boathouse,” notes
superintendent Dan Moore.
“We’ll be able to transport
all the equipment—includ-
ing a push rotary or Flymo
for rough areas—in the
boat.”

Moore says some consid-
eration was given to design-

LAWN CARE

ing a bunker in which to
“hide” maintenance equip-
ment on the island.
“There’s not much to main-
tain, though, really,” Moore
says. “It really is nothing
out of the ordinary as far as
maintenance.”

The flotation system is,
though. The 15,000 sq. ft.
green sits on more than 100
separate concrete modules
with solid expanded poly-

styrene cores. Built in two
layers with a sandwich of
metal and foam between,
the modules are locked to-
gether by an intricate sys-
tem of 550 vertical through
rods. Each module is 10 by
30 feet and weighs 25,000
lbs. The system was de-
signed by Bellingham Ma-
rine Industries, Bell-
ingham, Wash.

Runoff, which could

Public awareness campaign
helps customers understand

HUDSON, Ohio — A
unique concept in cus-
tomer relations has been
implemented by one of the
largest lawn care com-
panies in the Midwest.

The Lawnmark Envi-
ronmental Committee will
provide information to the
public on environmentally
responsible lawn care.

“We will help continual
development of Lawn-
mark’s internal systems
and will be a voice to the
public on issues of impor-
tance to consumers,” says
Dr. James Wilkinson,
Lawnmark’s chief opera-
ting officer.

Lawnmark president ]J.
Martin Erbaugh believes
the committee’s informa-
tion will not only help the
public but also the com-
pany. “We have already re-
duced pesticide use by
more than 35 percent in
areas of grub and weed con-
trol without sacrificing
lawn quality,” he notes.

“This has been accom-
plished mainly through
equipment improvements
and intensive employee
training.

““This new environ-
mental committee will as-
sist Lawnmark to further
reduce usage without sacri-
ficing quality or customer
satisfaction. This is part of
our commitment to envi-

ACADEMIA

ronmental responsibility.”

Members of the commit-
tee are Wilkinson, Lawn-
mark vice president Mark
Laube, attorney Stephen G.
Brooks, county extension
agent Jim Chatfield and
LANDSCAPE MANAGEMENT
technical advisors Dr.
Marty Petrovic of Cornell
University and Dr. Jack
Hall of VPI-SU. O

contain fertilizer and
pesticides, is not allowed to
flow into the lake. All water
coming down through the
soil is collected and sent to
an onshore treatment plant
via an umbilical cord. Two
mechanical rooms beneath
the green contain this sys-
tem and winches that ad-
just the hole’s distance.

The course sits on ap-
proximately 150 acres of
land that housed a lumber
mill for more than 90 years,
so environmental concerns
weighed heavily on its de-
sign. The golf green is sta-
tioned on Lake Coeur
d’Alene where the mill
once floated more than 30
acres of logs at a time. Using
this area for the green actu-
ally returned more than 20
acres of lake to public
use. O

Dr. James Wilkinson: new
program provides a ‘voice
to the public’

Budget ax falls on SUNY’s hort programs

RIVERHEAD, N.Y. — The
State University of New
York/Farmingdale’s hor-
ticulture department hopes
state lawmakers will be
generous in funding SUNY
educational programs for
1991-92.

A recent fundraising
campaign by the Long Is-
land Nurserymen’s Associ-
ation raised $105,000 from
industry, but the depart-
ment still needs $250,000 to

14 LANDSCAPE MANAGEMENT/APRIL 1991

preserve the curriculum.
More than $2 million in
cuts have been made to uni-
versity programs across the
state.

Budget battles were on
at press time, to meet the
April 1 budget deadline.

In a politically moti-
vated role-reversal, Gov.
Mario Cuomo is apparently
trying to make drastic
spending cuts to raise New
York from fiscal oblivion,

and thereby improve his
chances for the Democratic
presidential nomination in
1992, should he decide to
run.

“We’'re trying to get sup-
port from the state assem-
bly and state legislature to
get additional funding back
in the budget,” says land-
scape contractor Gus Wade
of Wade Associates, Wyan-
danch, N.Y.

continued on page 22



When it comes

insects combined.

togrubs,it’s [ . v oromss Triumph®
CONTROLLED
not enough ‘: ischanging
just to sup- | * all that.
press them. | W = Unlike
You want et sssss  most insec-

to squash them.
Pulverize them.
Grind them into
dust. Send the lit-
tle buggers to the
root zone eternal.

And who could
blame you?

After all,this one
creature has prob-
ably baffled more
turf professionals,
made a mockery
of more chemical
company claims,
than all other turf

ticides, which are
unpredictable at
best, Triumph
has been
proven in
over ten
years of
testing
to consis-
tently rid
turf of over
90 percent
of grubs pres-
ent. And within
just 2-3 days of
application.

HOWTO

SQUASH A GRUB.

Better yet,once
applied to the soil,
Triumph keeps on
working for up to

10 weeks, depend-

pest.

ventive application

in late summer or
early fallis allthat’s
needed to protect

turf from costly

ingonthetarget

grub damage.
And protect you
from losing what
profits you have
made to callbacks.

contact your turf
products distribu-
tor or Ciba-Geigy

representative.

TRIUMPH

© 1990 CIBA-GEIGY Corporation, Turf and Ornamental Products, Box 18300, Greensboro, NC 27419. Always read and follow label directions.
For retail sale to and use only by certified applicators or persons under their direct supervision, and only for those uses covered by the applicator certification
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This Time We Did
Eompetltlon,We Out

/ 4 To make a dramatic turnaround in your productivity, put yourself behind the N\
wheel of the machine that outmaneuvered them all: The new Groundsmaster®

220-D or the new gas-powered 224 from Toro. No other out-front rotary mowers

are as maneuverable, as effortless to operate or provide as much trim productivity.

Fourlink power steering is your link to unmatched

mancuverability. Now operators can make sharper,
casier turns with less fatigue. This makes timming

/ / around any obstacle quick and almost effortless.

/ Togive
/ you even
/ / MOre cutting
control, Grounds-

/ )
/ masters feature a

/ / single knob deck-to-
/ tractor weight transfer
/ system. A twist of the wrist
4 is all it takes to balance .
/ cutting unit flotation to When it comes to engine

size, Toro gives you the power

height of cut and traction ZC, 1 U
of choice. The new Groundsmaster

needs. The result is better
traction and better flota- : ¢ pl .
tion without scalping. 3-cylinder Mitsubishi diesel engine.
The new Groundsmaster 224 gives
you the same engine ina gas model,
providing you with the durability
diesels are known for, but with
more power. Both give you all the
speed and power needed for the
most demanding jobs.

The Groundsmaster220 also
1s available with a 20 hp air-cooled
gas engine.

“Toro™ and “Groundsmaster™ are registered trademarks of The Toro Company. ©1988 The Toro Company.



n't Overpower The

euvered Them.

A small, compact wheelbase provides
a small uncut trim circle and tight turn-
around enabling you to trim close around
any obstacle. Just what you need
to getinto or out of
tight areas.

With all these performance features,
it’s obvious why the new Groundsmaster
220-Dand 224 are so popular. And why
Toroisthe leader in out-front niding
rotary mowers. To request a
demonstration, call
your local Toro
distributor or con-
tact Toroatthe
address below.

TORO.

The Professionals
A patented, heavy-duty carrier frame with floating cutting decks allow the That Keep\()u Clming.
cutting units to follow ground contours for a superb quality of cut. For added
cutting control, there are three decks to choose from: 72", 62" or 52". And the
52" 1savailable with an optional grass collection system.

The Toro Company, Commercial Marketing Services, 8111 Lyndale Ave. So., Minncapolis, MN 55420.
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WORK
THE BUGS
OUT OF THE

SYSTEM.

Greenskeeper 20-4-10

Control your most costly pests—and give
your turf the premium, homogeneous feeding it
hungers for—in one easy application! Introducing
Greenskeeper 20-4-10 with Dursban. This new,
premium balanced fertilizer with 4.8 units of WIN
is combined with one of the most effective, time-
tested insecticides around! From the source
for premium quality turf products—your local
Lebanon distributor.

dgreenskeeper

Greenskeeperis a product of Lebanon Chemical Corporation.

TURF PRODUCTS
800-233-0628

£ 1991 Lebanon Chemical Corporation

*‘DURSBAN is a registered trademark
of DowElanco.

NEWS BRIEFS
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LANDSCAPE DEGREE...Columbus State
Community College in Columbus, Ohio, now
offers courses to fulfill a degree as a Landscape
Technician. “Students gain an understanding
of plant material and landscape maintenance,
both areas that help designers do a better job in
creating designs that last longer,"” says Steven
C. O’Neal, faculty and program coordinator of
the program. Internships are available with
companies in Cleveland, Cincinnati, New York
and Florida. For information, call (614)
227-2400.

RIGHT-TO-KNOW...The Professional
Grounds Maintenance Society (PGMS) now of-
fers a complete right-to-know training program
for the landscape management industry. The
program includes a training manual, videotape,
employee handbooks, compliance instructions,
forms and training certificate. For costs and
other information, contact PGMS at (301)
667-1833.

ONLEAVE...is Dr. Paul Rieke, soils specialist
from Michigan State University. Rieke is on a
six-month sabbatical in New Zealand at
Massey University, where he will begin a book
on turfgrass soils and fertility. Rieke will also
visit turfgrass installations throughout New
Zealand. Look for a report from the good doctor
at next January's Michigan Turf Conference.

YES, VIRGINIA...According to a report from
AP Newsfeatures, turf managers in Virginia
have something to look forward to: a bluegrass
variety that will grow will in the acid soil there.
According to the report, scientists at the USDA
in Beltsville, Md. are concentrating on breeding
plants to suit environmental extremes. Re-
search projects include turf and bedding plants.

TV COMPOSTING...A new video produced
by Compost Productions entitled “Composting:
Recipe for Success” demystifies the compost-
ing process and offers viewers a simple, easy-
to-follow method for making clean, odor-free
soil-conditioning material. Though the video
was produced mainly for home gardeners, host
Cort Sinnes, a syndicated columnist, writes a
compost recipe that can also be adapted to land-
scape operations. For a copy, mail $17.95 to
International Marketing Exchange, P.O. Box
775, McHenry, IL 60051. For more information,
call (815) 363-0909 or fax (815) 363-0933.




MAZDA FLEET SALES

(OUR REPUTATION PRECEDES UIS.

1986: #1 IN TRUCK CUSTOMER SATISEACTION
1987: #1 IN TRuck CUSTOMER SATISFACTION
1988: #1 IN TRuck CUSTOMER SATISFACTION
1989: MOST TROUBLE-FREE TRUCK LINE IN AMERICA
1990: #1 IN TRUCK CUSTOMER SATISFACTION
1990: MOST TROUBLE-FREE TRUCK LINE IN AMERICA

We've always believed that if we made good trucks, All with standard features like confidence-inspiring

word would get around. And that's what's happening,  rear anti-lock brakes. And all backed by our 36-month/

if our rankings in recent ].D. Power and Associates 50,000 mile, no-deductible, “bumper-to-bumper” warranty—
surveys are any indication. This year, for the fourth one of the best basic warranties' in the truck business.
time in the last five, our entire line of trucks ranked To get the lowdown on the complete line of tough,
number one in customer satisfaction.’ reliable Mazda trucks, call our National Fleet Sales

And Mazda received the award office at (714) 727-6453. As you'll quickly see, your

for most trouble-free compact business can benefit from choosing Mazda. Because
truck line in America for the only our reputation precedes us.
second straight year."* We think *1.D. Power and Asscciates 1986, 1987, 1988, 1990 Light Duty Truck Customer Satisfaction with
Product Quality and Dealer Service™ *#].D. Power and Associates 1989 and 1990 Compact
that’s a pretty goc yd indication of Truck Initial Quality Survey™ Based on owner reported problems during the first 90 days of

ownership. TContact the National Fleet Sales Office for limited-warranty details

what you, as a fleet operator, can expect from Mazda.

Choose from a complete range of models, 2- and mazopa
-
4-wheel drive, and a choice of engines to suit any purpose. IT ] UST FEELS RIGHT.

£ 1990 Mazda Motor of America, Inc
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In this age of environmental concern, it's nice to know that there’s an effective way to protect your turfgrass, trees and ornamentals against
damaging pests without compromising the environment: CHIPCO® SEVIMOL” brand carbaryl insecticide. You see, not only does
CHIPCO® SEVIMOL* control your worst turf enemies, it also protects trees and ornamentals against 86 troublesome insects

. 8

CO

0 and SEVIMOL are registered trademarks of Rhone-Poulenc




