Penneagle/Penncross
Right on Course

David Riedman, Superintendent, Crooked Stick GC, Carmel, Indiana.

When the 1991 PGA comes
to Crookied Stick, the

pros will be playing

on 27 acres of Penneale/
Penncross fairways.

Superintendent David Riedman is preening this exciting Pete Dye

designed course for one of the major events in golf. His job: provide

them with the best playing conditions possible. The turfthe pros, as Tee'2'Green corp'

well as the club members, are pleased to play: Penneagle and POBox250

PC'}"CﬁmsS- s T ; . Hubbard, OR 97032
o find out how David prepares 27 acres of Penn Pals bentgrass : LOR1.

fairways for the PGA, call or write Tee-2-Green Corp. for a copy of 1-503-981-9574

our new 16 page booklet “Focus on Fairways”, with comments by FAX 503-981-5626

Byron Nelson and Patty Berg. 1-800-547-0255
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They shine
on any surface

VACUUM SWEEPERS

Debris never falls where you want it. That’s the
problem. And that’s why it makes sense to have
debris cleanup machines that can work anywhere.
Machines like the John Deere 142,152, and 162
Vacuum Sweepers.

All three work equally well on turf or pavement
because they don’t have wear parts beating the
ground. They use vacuum power.

A heavy-duty steel impeller is the key. It creates
tremendous suction and can handle everything

fmm l eaves and Cllp John Deere vacuums work equally well
on turf or pavement because they have

pmgb to cans and no wear parts hitting the ground.
bottles—actually

crushing and mulching
the material before it
goes into the hopper.

Talk to your John
Deere distributor
today for more infor-
mation on all we have
to offer. Or write John Deere, Dept. 956, Moline, IL
for free literature. We know you're going to like
what you see.

NOTHING RUNS
LIKE A DEERE’
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Lawn care
bashers get
‘just dessert’

When last we visited, you might remember, I had just read an
article in the hometown newspaper that raised the hackles on the
back of my neck. In the bylined article, the professional lawn care
industry took some unkind and undeserving hits from a self-
styled “environmental activist.”

Like a good industry steward, I responded via mail. The stamp
was slapped on the letter with some vehemence.

Barely a week later, I received a call from the editorial depart-
ment at the newspaper. A kindly voice asked my permission to
print my letter, en toto, in the paper’s “Forum” department, and I
agreed.

Shortly thereafter, a “Letter to the Editor” signed by an old
acquaintance, Gary Chamberlain, a regional agronomist for
ChemLawn, appeared in the paper.

“I propose that we dismiss the demagogues of doom who hide
under the banner of environmentalism and pay attention to the
people who are doing something positive for our environment,”
Chamberlain wrote. “Too often, we let fear-feeding misinforma-
tion get by without challenge.”

Two days later, when the paper used my piece, it was—sur-
prisingly—virtually exactly as I had written it. The headline
exclaimed, in large type, ‘“Lawns won't bite.” I submit to you its
conclusion:

“To put everything in perspective—and this is what the land-
scape and lawn care industries have believed all along—the risks
associated with lawn pesticides are so minor as to be negligible if
used according to label directions.

“It may be the (newspaper’s) mission to uphold free speech
principles for misplaced doomsayers. But it should also be its
mission to see that the public is truthfully informed in a complete
and impartial manner.”

I have yet to receive a phone call from the author of the original
article. I don’t suspect that I will. For he knew when he was
writing the article, and knows today, that he was twisting the
truth, playing on the public’s emotions, and—most despicably—
not telling the whole story.

There is a moral here. The mass media are indeed searching for
real truths. They are neither our friends nor our enemies. They
listen. But they need someone to listen to; and that’s where we
come in—if we are brave enough and intelligent enough to tell our
side of the story.

So the next time the lawn care bashers show their faces in your
community, be brave and be intelligent. Don’t let them get away
with their half-truths and emotional appeals. If you don’t defend

yourself, no one else will. /%17 Z
/
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| A BLEND OF FOUR PREMIUM PERENNIAL RYEGRASSES FROM TURF-SEED, INC.
FOR WINTER OVERSEEDING, LAWN RENOVATION, ATHLETIC FIELDS AND PARKS.

Datk Green, Drought Toletant, Insect
and Disease Resistant Turf. .. Naturally!

CitationII  Saturn Charger 246 Sunrye

* Contains a high level of * The number 1 variety in the * Improved resistance to leaf * Very dark blue-green col-
endophyte that enhances 1986 National perennial spot, brown patch, stem ored turf-type variety
insect resistance. ryegrass trial and crown rust. Tolerance * Dwarfer growth habit than

* Very good resistance toleaf ~ * Dark blue-green colored to red thread. other varieties in overseed-
spot, brown patch, crown low growing variety * Good performance under ing trials in Palm Springs
and stem rust, tolerance to » Improved heat tolerance, low fertility and improved area.
red thread. and resistance to leaf spot, color and growth under * Improved resistance to leaf

* Rich dark green color with brown patch and stem rust. cool weather conditions. spot, brown patch, and
good mowing quality » Very good performance in * Early maturity and tested as stem rust.

* Excellent heat and wear California overseeding 2HH. * Contains a moderately high
tolerance. trials. level of endophyte to

enhance insect resistance.

Turf-Seed, Inc. POBcx250 Hubbard, OR97032 503-981-9571 FAX 503-981-5626 1-800-247-6910
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It takes at least four
of theirs :»

to do what one
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ountry Club® Homogeneous




That's just part of what makes Country Club the better choice.

A COMPLETE FEEDING IN EVERY COUNTRY CLUB Nitrogen Iron

GRBANULE ¢ . h ¢ | Phosphorus Manganese
ecause of our unique homogeneous formula-

tion, each Country Club fertilizer granule con- P;;zr: B Z;‘:izd:num

tains Nitrogen, Phosphorous and Potassium, ; j

plus Slow Release Nitrogen and important sec- Magnesium — g Boron

ondary and micro nutrients. Unlike simple Zinc ¥ ] Copper

blended fertilizers, each granule contains a full
complement of essential nutrients.

BETTER SPREADABILITY AND
NUTRIENT DISTRIBUTION

Homogeneous Country Club
fertilizers give substantially
better plant food distribution
than simple blended fertilizers
because each granule has the
same density and contains the
same ratio of nutrients. Even at
half rates, there is always a con-
sistent distribution of fertilizer,
assuring your turf a balanced,
uniform feeding.

2 a4

Blend Country Club® Homogeneous

THE CHOICE FOR PREFERRED GROWTH AND COLOR

Country Club fertilizers are specially designed with the
N-P-K ratios recommended by leading university and turf
experts. They are formulated with time-proven methylene
ureas—one of the most predictable, economical, and envi-
ronmentally sound sources of WIN. As a result, you get more
plant nutrients per acre, making Country Club the best fertil-
izer value available today.

AVAILABLE PRODUCT, WHEN AND WHERE YOU NEED IT

With over 100 Country Club distributors nationwide,
you're guaranteed fast delivery and prompt, reliable ser-
vice. That also means quick response to your changing
inventory needs and vital information on product applica-
tion and timing. Most importantly, our distributors are
experts in local soil conditions and turf requirements so
they can assist you in selecting the right products for your
fertility program.

For more information on Country Club homogeneous fer-
tilizers and the distributor nearest you, call Lebanon Turf
Products at 1-800-233-0628.

TURF PROOLICTE
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COUNIRY\CLUB

The Better Choice For Better Turf

£ 1990 Lebanon Turf Products Country Club® is a registered trademark of Lebanon Chemical Corporation
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RIGHTS-OF-WAY

Rights-of-way study shows
chemical control efficient

MADISON, Wisc. — A re-
cent analysis by the
Wisconsin Forestry/
Rights-of-Way/Turf Coali-
tion shows that hundreds of
dollars per acre can be
saved along U.S. Forestry
rights-of-way by using
chemical control products.

Stem densities are also
shown to be significantly
higher after cutting than
they would be if control
products were used.

The study (see chart)
was conducted in response
toa decision by the Forestry
Service to defer herbicide
use in seven national for-
ests and right-of-way areas
in Michigan, Minnesota
and Wisconsin.

According to Terri Am-
broz, state coordinator with
the Minnesota Pesticide In-
formation and Education
Organization, the Forest
Service is now managing
only small hardwood plan-
tations, which can be man-
aged without herbicides.

“They extended their
decision to all the per-
mitees,” explains Ambroz,
“saying the permitees must
each prepare environ-
mental impact statements
before using herbicides,
which the Forest Service
may or may not accept.”

As one of the survey's
most glaring examples of
waste, chemical use in St.
Louis County near Duluth,
MN, costs $115 per acre dur-

RIGHTS-OF-WAY COST COMPARISONS

CHEMICAL CHEMICAL CUTTING CUTTING COST/ACRE/YEAR(1)
COST/ACRE CYCLE COST/ACRE CYCLE CHEMICAL CUTTING

St. Louis County $i5 7 $650 2 $436  $10213
 Pabie Sorvics $17 6 $1200 3 $626 $12176
Minnesota Power (2)  $130 7 $400 4 4% 2813
NSP Wisconsin $128i1001 <7 $380 3 $664  $3650
Enron s160 7 $310 5 $607  $1666
Wisconsin Electric (3)  $130 5 $170 5 $694  $9.12

(1) Assumes 4% escalation rate and 11% cost of capital.
(2) Cutting costs to increase as densities increase.

(3) Cutting costs to increase as densities increase and cutting cycle will increase.

Source: Wisconsin Forestry & ROW Coalition

ing the seventh chemical
use cycle. The cost of cut-
ting the same land in the
second cutting cycle rock-
ets to $650 per acre.

Russ Weisensel, the
coalition's executive direc-
tor, says the survey’s harsh
realities have had no effect
on the government.

“Idon’t think there’sany
argument with these guys
that herbicides cost less
than mechanical control,”
Weisensel says. ““They
would have to add that to
the cost of what it takes to
prepare environmental im-
pact statements; plus,
they'd immediately be
forced with lawsuits and tie
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up valuable foresters in red
tape.”

“We're looking at the
public interest,” says Am-
broz. “It would make more
sense,"” explains Ambroz,
“for the Forest Service to
produce one Environ-
mental Impact Statement
for the entire region than it
would for us to be preparing
hundreds of impact state-
ments.”

Weisensel believes the
government is working
against itself with the deci-
sion.

“President Bush wants
to plant one billion trees in
the next 10 years,"” marvels
Weisensel, “‘and Wiscon-

sin's Governor Thompson
wants to plant 110 million
trees in our state during the
same time span, yet our
U.S. forests in this region do
not feel they need to man-
age for fiber production."”

“The irony,” exclaims
Weisensel, ““is that (the de-
cision) comes at a time
when the use of paper prod-
ucts is being suggested to
replace many plastics and
when we will need to in-
crease forest productivity.”

Weisensel urges for-
esters and rights-of-way
professionals to write or
call their senators and con-
gressmen in support of her-
bicide use. O



