Gen. John Van de Kamp,
due to come up for a vote in
November. The initiative
seeks to outlaw all control
products containing inert
ingredients known to cause
cancer or birth defects —
even if enormous, unre-
alistic doses of those ingre-
dients are required for a
person to be at risk.

If passed, 50 to 80 per-
cent of pesticides used in
California will be elim-
inated. OJ

This arboretum a handy reference

Research associate Ron Walden poses in front of the Tide-
water Arboretum at the Hampton Roads (Va.) Agricultural
Experiment Station. The arboretum is a handy reference
for landscapers in that section of the country. “People
always want to do landscape design over the phone,” says
VPI-SU extension agent Randal W. Jackson. “I've stopped
doing that. I tell them to visit the arboretum.” Walden says
the arboretum lets landscapers see what mature plants
will look like in the landscape. The arboretum, estab-
lished in 1975, includes more than 300 relatively new and/
or unusual plants, most of which have been donated by
Virginia nurserymen. The plants are fertilized with
18-6-12 Osmocote, a product of Sierra Chemical Co.

LITERATURE

ALCA releases
a pair of ‘tools’

FALLS CHURCH, Va. —
The Associated Landscape
Contractors of America
(ALCA) has released a de-
tailed report on contracting
in the 1990s and, along with
it, a 21-minute pesticide
training video.

The report, “Landscape
Contracting Today and in
the Year 2000,” looks at
market trends, marketing
and public relations, busi-
ness structure and systems,
legislation and other sub-
jects. Written by ALCA's
“Crystal Ball” Committee,
it can be obtained for $3.

The training video is de-
signed to show interior-
scape technicians and
supervisors who train tech-
nicians how to safely apply
pesticides and how to clean
up and handle spills.

The video's price is $65
for members and $95 for
non-members.

To order either, phone
ALCA at (703) 241-4004. O

bicide stays where you put it. That
means there's no washing or leaching to
harm customers’ shrubs or other desir-
able vegetation. All around the house,
garage, pa%?, and more —REMEMBER

RéMEMBER THE
Roundup

THE ROUNDUP For more information, call
toll-free 1-800-323-1421.

Always read and follow the label for Roundup® herbicide,
Roundup® is a registered trademark of Monsanto Company.
¥4 ©Monsanto Company 1990 RGP-0-870L
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The consistent moisture available from Gelscape*
ensures faster germination and early establishment
of turf, even on stressed areas. Gelscape's ability to
re-release this moisture reduces irrigation frequency
while providing better survival of turf and plantings
Reliable moisture for faster
establishment and better survival.

1 8“ 83'2 87'88. AAGLUKON AQRI-PRODUCTS

50 N. Harrison Ave. Congers, New York 10920 (914) 268-2122

Circle No. 101 on Reader Inquiry Card

/NO MATTER WHAT YOUR NEEDS)
WE HAVE IT

GROWTH PRODUCTS

LIQUID PROFESSIONAL )
FERTILIZERS AND e
MICRONUTRIENTS are &S

formulated for your =

special turf and =

horticultural needs.Our gcnaer'
products make it EASIER PRODUCTS

for you to SPOON FEED 1838

special areas like Tees e

and Greens or SOLVE

DEFICIENCY

PROBLEMS. Take one Our complete balanced blend with
minute to look over our methylene ureas for siow release
product line. . . nitrogen and micronutrients

Growth Products Liquid Professional Fertilizers are exclusive

products manufactured with only the highest quality materials
to assure the BEST RESULTS for your turf and horticultural

programs. Our products are TRUE SOLUTIONS.

....AND CALL US ON OUR TOLL FREE NUMBER FOR

OUR CLOSEST DISTRIBUTOR OR TO DISCUSS YOUR

PARTICULAR NEEDS...

Available in all size containers, 55 gal. drums and bulk deliveries.
1-800-848-7626

914-428-2517 in NY
FAX: 914-428-2780

GROWTH*

\. K3PRODUCTS 17D. {3255, 1o

Circle No. 118 on Reader Inquiry Card
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TURFSEED

Feds raid seed company,
allege false statements

SALEM, Ore. — Federal
agents entered the offices of
the Olsen-Fennel Seed Co.
here, seeking evidence of
alleged false statements
made to obtain phytosani-
tary seed inspection
certificates.

Records, ledgers and
documentation were seized
during the April 5 search.

The affidavit alleges that
Olsen-Fennel officials ob-
tained the certificates for
seed previously imported
from Argentina by repre-
senting the seed as U.S.-
grown. The seed was then
exported to foreign buyers.

Assistant U.S. attorney
Kent Robinson says such
actions would be in viola-
tion of the U.S. Code which
prohibits false statements
lo government agencies
and wire fraud. Both carry
maximum penalties of five
years imprisonment and
fines of up to $250,000 for
individuals and $500,000
for corporations.

In an unrelated action,
the state Department of Ag-
riculture suspended the
company'’s license for thirty
days for selling or attempt-
ing to sell uncertified, mis-
labeled seed from Argen-
tina to various U.S. buyers.

LETTERS

Investigations revealed
the company knowingly
sold grass seed lots that
were mislabeled and
misrepresented.

Company vice president
Richard Olson said federal
officials are at fault.

“This Argentina tall fes-
cue entered the country
with (federal) approval and
they authorized us to go
ahead and distribute it,”
said Olson. “After we did
distribute it, that is when
they found serrated tussock
in it, and found out that
their records were not cor-
rect and they should not
have allowed it (into the
U.S.) in the first place.”

Olson withheld com-
ment on the allegations that
company officials made
false statements, but again
charged the federal govern-
ment with delaying action.

“It's ironic that when we
asked the federal govern-
ment for help in this situa-
tion,” said Olson, “they
didn’t have the time or the
money to help us out of a
problem they created. But
they certainly seem to have
the time and the money to
pursue it from the other
direction.”

—Terry Mclver(

Florida super
intends no harm

To the editor:

I would like to clarify my
position on an interview
done with me in your Feb-
ruary 1990 issue (“Florida’s
Best"').

While I don’t think it
was the intent to produce a
negative article, several of
my peers interpreted it as
such.

In the interview con-
cerning northern superin-
tendents coming to Florida,
I did not initiate the subject
but was asked my opinion.
My emphasis was as strong

about a southern superin-
tendent going North as a
northern superintendent
coming to Florida.

My objective was to
point out how complex and
diversified golf course su-
perintendents’ positions
are today in light of ag-
gressive environmental
regulations, membership
expectations, etc. If anyone
believes that a transition
from extreme North to
South or vice versa is easy,
they are not saying much
about the complexity of our
jobs.

William T. Hiers
John’s Island Club,
Vero Beach, Fla.




Mistaken plant

To the editor:

Your February issue in-
cluded an article entitled
“Shout Spring With Color-
ful Bulbs" by Ann Reilly,
While the article was well
written, | did note one er-
ror. The caption under the
first photograph indicated
that the scene was located
in Colonial Williamsburg;
however, this is not the
case. The photograph was
taken in the Virginia Beach
Municipal Center.

While we are pleased
and indeed flattered that
our efforts have been con-
fused with those of Colo-
nial Williamsburg, we
would like to, nonetheless,
point out this error.

Edward S. Barnes
Landscape Administrator
Virginia Beach, Va.

To the editor:

Regarding Dr. Rao's an-
swer to a question on pH
adjusting in LANDSCAPE
MANAGEMENT, February):

Additional products

widely used to buffer pH
(not acidize the tank as
most other iron products or
phosphoric acid will do) are
Agri-Plex and Lawn-Plex
by RGB Laboratories. We
don’t know of any other mi-
cronutrient products which
are true buffers (adjust pH
up or down) besides the
above-mentioned products.
Therefore, you need not
buy pH-adjusting solutions;
you get the iron/micro-
nutrients for nothing.
Stephen L. Gaynes
RGB Laboratories
Kansas City, Mo.

Correction

In the special advertising
supplement which ap-
peared in the February is-
sue of LANDSCAPE MANAGE-
MENT, it was stated that
Paul Luccia works for
Heyser Landscaping.
Luccia is not, nor was he
ever, employed by Heyser.
LANDSCAPE MANAGEMENT
apologizes for the error and
any inconveniences attrib-
utable to the error. [J

EVENTS

MAY

16: North Carolina Turf and
Landscape Field Day, N.C.
State University Turf Field
Center and Arboretum.
Contact: Bill Wilder, P.O.
Box 400, Knightdale, NC
27545; (919) 266-1777.

28-June 1: International
Conference on Geotextiles,
Geomembranes and Re-
lated Products, The Hague,
Netherlands. Contact: The
Secretary General, 4th Geo-
textiles Conference, Hol-
land Organizing Center, 16
Lange Voorhout, 2514 EE,
The Hague, Netherlands.

JUNE

8-9: Playground Design and
Safety Symposium, Chi-
cago, Ill. Contact: National
Institute, P.O. Box 1936,
Appleton, WI 54913,

11-12: Metropolitan Tree Im-
provement Alliance annual

conference, Morton Ar-
boretum, Lisle, Ill. Contact:
Tom Perry, METRIA exec-
utive director, Natural Sys-
tems Associates, 5048
Avent Ferry Rd., Raleigh,
NC 27606; (919) 859-0031.

11-15, 18-22, 25-29: Land-
scape School of the South
Short Courses, Louisiana
State University. Contact: Dr.
Neil Odenwald, LSU, (504)
388-6621 or (800) 234-5049.

14-16: Lighting World Trade
Show, McCormick Place
Exhibition Hall, Chicago,
[11. Contact: Bill Schoen-
fisch, Illinois Chapter,
American Society of Land-
scape Architects, (914)
658-8393.

21: Troubleshooting Semi-
nar for Tree Planting, Uni-
versity of California, River-
side. Contact: Hartley
Bennett, P.O. Box 414,
Wickenburg, AZ, 85358;
(602) 684-7308.
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‘All around the house...

Remember that environmentally friendly
Roundup® herbicide is biodegradable.
! |t won't build up in the soil, So you can
use Roundup with confidence along AR s N s LY
customers'’ driveways, sidewalks and P G SRl e S e T AR K e A O
fences, and —wherever trimming, edging oL DS, REMEMBER THE

or weed problems pop up. For more infor- :
Roundup

mation, see your dealer, or call toll-free
1-800-323-1421 and REMEMBER
THE ROUNDUP

Always read and follow the label for Roundup?® herbicide. o
Roundup? Is a registered trademark of Monsanto Company. SRSl
©Monsanto Company 1990 RGP-0-970L | S
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It you run into a turt-management

keep running.

But for virtually every other turf-management
problem you face, you can count on a quality
Chipco® product to deliver the proven performance
you demand.

Take our premium fungicides, for example.
Chipco®brand 26019 fungicide provides unsurpassed
control of all major turf diseases. And its long-
lasting protection makes it the perfect foundation
for a season-long disease control program.

For Pythium control, you can’t beat Chipco®

CHIPCO, RONSTAR, ALIETTE, MOCAP, SEVIMOL, SEVIN and WEEDONE are registered trademarks of Rhone-Poulenc. © 1990 Rhone-Poulenc Ag Company

Aliette® brand fungicide. Its powerful systemic action
protects turfgrasses for up to 21 days.

Grubs, mole crickets and surface-feeding insects
a problem? Depend on the powerful twosome of
Chipco® Mocap® 5G and Chipco® Sevimol?® Chipco®
Mocap® 5G pesticide delivers effective, fast, depend-
able control of grubs, mole crickets—all species—
and a wide variety of surface-feeding pests.

Chipco® Sevimol® is a special liquid formulation
of Sevin® brand carbaryl insecticide for broad
spectrum defense against grubs, sod webworms,
chinch bugs, bluegrass billbugs, mole crickets and
more than two dozen other turf pests. Chipco®



Y

Sevimol® can be used to protect your trees and
ornamental Elunlings. as well.

Chipco® Ronstar® brand herbicide tackles more
than 20 of the toughest broadleaf and grassy weeds—
including goosegrass and crabgrass—for up to 120
days from a single re-emergence ap lication.

And Chipco® Weedone® brand DPC herbicide

gives you unmatched post-emergence control of
more than 65 annual broadleaf weeds.

So, for the turf-management problem Chipco®
roducts can’t solve, keep a pair of sneakers handy.
r all the others, turn to the first name in quality

turf care: Chipco®

Circle No. 143 on Reader Inquiry Card

As with any crop protection chemical, always read and follow instructions on the label.




FINDING
(AND KEEPING)
SEASONAL HELP

Tomorrow’s leaders are among today’s seasonal
labor force. Challenging, educating, and having
fun with them is one way to insure a bright
future for the entire industry.

by Will Perry, managing editor

ike most young American col-
I lege kids, Gerald Faubel needed

a summer job. So between se-
mesters at lowa State University, the
young man jumped at an opportunity
to work at a central Illinois golf course
owned by a friend’s uncle.

So began a life-long love affair with
the game and the role of superinten-
dent.

“I really knew I wanted to be on a
golf course,” said Fauble in a recent

magazine profile. “1 was fortunate
finding that out early.”

Today Faubel is superintendent of
beautiful Saginaw Country Club in
Michigan. He has been an active
member of the Golf Course Superin-
tendents Association of America
(GCSAA) for years, working on the
organization’s Scholarship and Re-
search and Governmental Relations
programs. Today, as GCSAA's newly-
elected president, he's in a position to

26 LANDSCAPE MANAGEMENT/MAY 1990

give even more to the industry and the
game in the 1990s.

Faubel'’s association and contribu-
tions to the green industry date back
to that first summer job on the course.
Like Faubel, hundreds of other green
industry leaders began their careers
with that summer job at a golf course,
landscaping or lawn care company.

That time again

Atthis time of year, when landscapers
across the country are gearing up for
summer, thousands of young people
will seek some of the many oppor-
tunities open to them in the green in-
dustry. By providing an intriguing,
educational, and fun work environ-
ment, it encourages their contribu-
tions.

The first step in hiring summer la-
bor is finding the strongest candi-
dates. The catch is that if you started
looking today, you're already too late.

“If you're looking now, you're
probably too late as far as finding the
best employees,” says Ed Wandtke,
senior associate member of All-Green
Management Associates, a Columbus,
Ohio-based consulting firm that
works closely with the green indus-
try. “What you're going to find now is
what's still available.”

Year-round job

Wandtke says finding the best and
brightest seasonal employees is a
year-round job. “Most often the ideal
time to meet those kids is in the fall,"”
says Wandtke. "If you can bring them
on board part time or even for a few
days in the off-season, you get a good
test of their abilities and give them an
idea of what the work is like."”

Wandtke warns that by waiting un-
til summer for seasonal hiring, mana-
gers run the risk of losing people who
feel the job isn’t what they thought it
would be. “It's a job that requires long
hours at relatively light pay, so mana-
gers have to work that much harder to
find individuals who are willing to
start at the bottom of the pay scale and
work their way up.”

The preferred method of finding
people remains referrals from current
employees. Wandtke suggests offer-
ing employees a $50 bonus if you hire
their referral, $50 to each after the
new employee completes 90 days, and
perhaps $100 apiece if the referral
stays on board for the entire season.
“From a competitive point of view,
there's not a lot of people doing that
right now, but there should be,"” says
Wandtke.

Where to advertise
He also recommends advertising in
local churches as opposed to news-




Wandtke: Churches are
a great source for part
time help.

Voigt: Just because
they’re students doesn’t
mean you pay less.

Lied: Motivation is a
good environment, pay,
and overtime.

papers. ‘“‘People who attend church
traditionally offer much more stable
employment. It's the transference of
the fact that the person has certain
values in his or her life. Whether or
not you agree with the church they go
to is irrelevant. The fact is there's a
significant difference between them
and a lot of other people.”

From Pebble Beach to
Augusta, the men and
women who have and
will continue to shape
the industry have often
risen from the ranks of
seasonal labor.

Michael McKinley concurs. “You
recruit every day of your life,” says
the Eau Claire, Wisc.-based consul-
tant. ““You never stop looking for peo-
ple, even if you have a full staff or
plenty of time until spring.”

Stay in touch

Evenin the dead of winter you can keep
prospective employees at hand by stay-
ing in contact with them. McKinley
suggests inviting them to a holiday
party or winter planning meeting, Let
them know they'll be an important part

Summer workers interested in land-
scaping as a career should be given a
broad range of work experience and
plenty of encouragement.

of your spring operations.

Other stocked labor pools include
local community colleges and univer-
sities (especially horticulture stu-
dents), job fairs, area athletic coaches,
state career centers, and government
training programs.

Seeing a star

Employees who are strong candidates
for careers in the green industry dis-
play responsibilty, dedication and en-
thusiasm for the work. They should
be provided an environment that will
give them the broadest range of expe-
rience, says Tom Lied, president and
founder of Lied's Landscape Design
and Development in Sussex, Wisc.

“We do everything we can, and I
think all industries should,” Lied
says. “Give them a wide range of ex-
perience and let them test their enjoy-
ment of the industry instead of having
to dig holes all day. That's certainly
not going to give them an idea of what
the industry is all about.

“The students who might be look-
ing for a career in our industry come
to us to test their aptitude for the work
and their enjoyment of it. They ought
to be handled differently and, quite
frankly, too often in our industry
they're not. They're taken advantage
of. They're told they're going to get
experience, but what they often get is
an experience in futility because
they're not allowed to find out what'’s
going on or to challenge themselves.

continued on page 28
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They’re used as cheap, grunt labor.”

The curious employee tends to ask
a lot of questions about why things are
done or how the company operates.
Therefore, strong employee-manager
communication is important to de-
velop this person.

Mentors on hand

“Every organization should have a
mentor who the student can feel good
about approaching with perplexing
questions he or she might want to
bounce off somebody. They need
someone to guide their progression,
someone who listens to them and ad-
dresses their concerns,’”” Lied
continues.

Another sign that you've got some-
one special on board is by measuring
their progress. McKinley says an em-
ployee’s progress is an accurate in-
dicator of his or her potential.

“We're always evaluating people
around us, even if it’s in a sub-
conscious way,” says McKinley. “As
supervisors, there are things that
really turn us off, like a kid standing
around leaning on his shovel all day.
Ask yourself, ‘Are these people better
employees than they were two weeks
ago? What have they done that’s spe-
cial? What have they done to help me
make money?””’

Lied adds that the industry could
employ more women by restructuring
workloads so women can cope with
more of it.

“It’s not sexist to say that a woman,

McKinley: Reward
doesn’t necessarily
mean a huge monetary
effort. Try a special gift
as incentive.

generally speaking, is not as physi-
cally strong as a man, and probably
doesn’t have the endurance or
stamina a man has for some very
heavy work,” says Lied. “By the same

Employees who demonstrate a special interest in landsaping operations
benefit from working with a mentor who can educate them as well.
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token, she tends to be more meticu-
lous, faster, and more complete in
work that involves manual dexterity,
quickness, tidiness and foresight.”
Lied says by adjusting jobs to enable
them to do more work, by using
equipment tailored to make the job
easier, or by giving them director-
level positions, more women can con-
tribute to the industry.

“Take a look at your job flow charts,”
adds Lied. “You'll probably find that jobs
can be broken out into patterns so that a
person with less physical strength can
still be a part of the team.”

What to pay?

Light compensation for field level em-
ployees is a given in the green
industry. But educators and en-
lightened managers realize that em-
ployees who demonstrate enthusiasm
and aptitude for landscaping deserve
a little more.

“We get calls from people who
think that since they’re providing
such an outstanding educational op-
portunity to the student that they
don’t think they have to pay them
very much. That'’s just not the case,”
says Tom Voigt, assistant professor of
agronomy at the University of Illinois
in Urbana. “They don’t have to get
what an experienced, full time em-
ployee receives, but like anyone else
they respond better to a job they're
compensated fairly for.”

Money as motivation

Lied suggests landscape managers re-
member that students are working for
one reason: to earn money, usually for
college. They're interested in a job
they can feel good about, while enjoy-
ing the highest level of earning capa-
city, he says. Consequently, overtime
is often desired.

But there are a lot of other, more
creative ways to reward an employee
for a job well done. McKinley suggests
giving them the unexpected. It might
be as simple as a supervisor taking the
time to pull an employee aside and
say, “nice job.”

“Or better yet, write them a note
and send it to their home,” says
McKinley. “Nobody gets letters like
that. It’s as easy as ‘Dear John, thanks
for the good work.” You'll blow peo-
ple’s eyes out!”

McKinley concludes by reminding
landscapers that employee turnover
is part of the nature of the business.
“You're going to have people move
on, and I say that’s great. Isn’t it some-
thing when a college student works
for you, earns money, goes to college,
and is now out there fulfilling their
destiny? You can be an important part
of these people’s lives.”



Above and
beyond tough.

Jacobsen wasn't satisfied with a tougher mower, so we
also made it more productive.

Whether your fleet includes one mid-size rotary or one
hundred, it takes more than a tough machine to cut it as
an income producer. The Jacobsen Crew King is tough,
but it doesn't stop there.

The simple yet reliable, heavy-duty drive system maximizes
productivity. A rugged transmission with five forward
speeds precisely matches power to application, for efficient
high-production mowing. A reverse gear makes maneu-
vering easier in tight spots. The Crew King also climbs
curbs easily, because large drive wheels and top-mounted
transmission provide excellent ground clearance.

Double-width, double-A drive belts improve traction and
reduce slippage, even in the wettest conditions, for a
smooth dependable cut. Plus, the
brake drums and drive pulleys can
be replaced individually, for more
convenient, cost-effective mainte-
nance than welded units.

JACOBSEN

Jacobsen Division of Textron Inc
Circle No. 123 on Reader Inquiry Card

Or, choose the variable speed, live-axle drive Jacobsen
Crew Chief. Both units incorporate operator presence
controls for safe, efficient mowing. And individual drive
wheel brakes allow 0" turning—a must for quick, precise
trimming.

Select 36" or 48" cutting widths, complete with heavy-duty
decks, large casters, easy top-access grease fittings on

the spindles, front bumpers, large elevated fuel tanks, easy
cutting-height adjustments and clean trimming sides with

a diagonal-corner design that snugs up against trees, walls
or other obstacles. A choice of proven commercial engines
and options like riding sulkies and grass catchers let you
match the machine to the job. And they're all backed by
Jacobsen, the leader in turf maintenance equipment.

To see one in action, contact your Jacobsen Com-
mercial Products dealer, today.
Attractive lease and finance plans
available.

Jacobsen Division of Textron Inc.,
Racine, WI 53403.

© Jacobsen Division of Textron Inc. 1989
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erennial Ryegrass

This advance generation turf-type
perennial ryegrass is setting new stan-
dards for quality, color, and performance.
Its dark green color, fine leaf texture,
and environmental tolerance gives you
beautiful and functional results, while
its high seed count stretches your grass
seed dollar. Use Fiesta Il straight or in
Futura 2000 where it is blended with
Blazer II and Dasher II perennial rye-
grasses. A genetically superior combina-
tion for perennial turf in the North and
overseeding in the South.

Bani

Kentucky Bluegrass

Banff is a vigorous dwarf variety that
was discovered on the Banff Springs Golf
Course in Alberta, Canada. There, Banff
survived twenty years of continual heavy
watering, repeated attacks from snow
mold, and close mowing on a putting
green. Just imagine what it could do for
you. Banff establishes quickly and forms
a disease resistant, cold tolerant, dark
green turf.

Tou

KENTUCKY BLUEGRASS

Since Touchdown’s discovery by the
late Tom Rewinsky on the National Golf
Links of America on Long Island, this
elite bluegrass has become the top choice
of sod producers. Its aggressive growth
habit and rapid establishment crowds
out weeds and Poa annua while develop-
ing an even, dark green turf.

TURF-TYPE TALL FESCUE

Mustang is the tall fescue that looks
like bluegrass. Its finer texture, darker
green color, and wear and drought toler-
ance have made it the choice for sports

field, sod, park, and home lawn use. Mus-

tang is available straight or in TEAM —
a three-way turf-type tall fescue blend
that also contains Maverick II and
Thoroughbred.

POA TRIVIALIS
Colt is an Oregon produced variety
that offers you domestic seed production
benefits. It combines superior turf per-
formance and turf quality with genetic
adaptation to North American growing
conditions. It is dark green, shade toler-

ant, disease resistant, and very winter
hardy. Colt is a vigorous, low-growing

variety that has excellent overseeding
qualities,

For a varie

For the fourth consecutive year Victory
was the highest rated commercially avail-
able chewings fescue in the national Fine
Fescue Trials. Victory is a low growing,
shade tolerant variety that has possibly
the darkest green color of any other
chewings fescue. It exhibits superior uni-
formity and disease resistance, too. If
you like picking winners, pick Victory.




