
Golf course superintendent Bill Roberts (left) and Dr. F. 
Eugene Hester (right) of the National Park Service testify. 

SENATE from page 8 
public should be protected 
from pesticide advertise-
ments that convey the im-
pression of safety," Guerrero 
said, noting possible cancer 
risks, birth defects and other 
potential long-term effects of 
pesticides. "The industry 
continues to make advertis-
ing claims that its products 
are safe or non-toxic while 
federal enforcement actions 
against such claims remain 
limited." 

The lawn care industry 
contends that use of such 
terms as "practically non-
toxic" in advertising are ac-
cepted in the scientific 
c o m m u n i t y a n d n o t 
misleading. 

"The disputed facts are 
before the court but, as of 
this date, have not been ad-
judicated," said Dr. Roger 
Yeary of ChemLawn. 

Sen. Reid, chairman of 
the subcommit tee , sig-
nalled the hearing's tone 
with his opening statement: 

" R e m e m b e r , l a w n 
chemicals by their very de-

sign are dangerous," he 
noted. "Pesticides are de-
signed to kill. And what 
kil ls garden pests and 
weeds can also have an ad-
verse hea l th ef fec t on 
people." 

Sen. Lieberman, whose 
statement was also made 
before the media's mass ex-
o d u s , was even more 
emphatic. 

"In some cases," Lieber-
man noted, " lawn care 
chemicals are toxic to hu-
mans. In some cases, lawn 
care chemicals can kill peo-
ple. That is truth. 

" T o o m a n y of t h e 
makers of lawn care chemi-
cals and the purveyors of 
lawn care services have 
been irresponsible in deal-
ing with the risks associ-

ated with the products. 
And, I'm sorry to say, the 
government has been dere-
lict in its duty to protect the 
public interest." 

Taking the stand to de-
fend turf pesticides were 
Roberts, Tom Delaney of 
the Professional Lawn Care 
Association of America, Dr. 
James Wilkinson of the 
Pesticide Public Policy 
Foundation, Jay Vroom of 
the National Agricultural 
Chemicals Association, 
Yeary, Dr. Warren Stickle 
of the Chemical Producers 
and Distributors Associa-
tion and Dr. Michael Gough 
of the Task Force II on 2,4-D 
Research Data. 

Lining up on the other 
side were Guerrero, Ryan, 
Malhotra, Prior, Attorney 
General Robert Abrams of 
New York, Dr. Sheila Zahm 
of the National Cancer In-
stitute, Anne Bloom of Pub-
lic Citizen and Jay Feldman 
of the National Coalition 
Against the Misuse of 
Pesticides. 

—Jerry RocheO 

WHAT THEY SAID IN WASHINGTON... 
Selected quotations from testimony offered to the 
Senate Subcommittee on Toxic Substances, Envi-
ronmental Oversight, Research and Development: 

• "These are issues that have been neglected. We'll 
hear testimony that will get people talking." 

—Sen. Harry Reid 

• "I'm really concerned that the EPA has let this go on 
and on. We're dealing with real problems that deal 
with real people" 

—Sen. Reid 

• "The industry has stonewalled us in court. Your 
own estimates indicate that as many as 30 to 40 mil-
lion people could be chemically sensitive." 

—Hon. Robert Abrams 

• "We do not intend to take the time of the subcom-
mittee to present a detailed critique of the (Public 
Citizen) report, except to state that it is un-
authoritative, inaccurate and misleading." 

—Dr. Roger Yeary 

• "The GAO says that we have too little information 
about most of the widely used lawn chemicals to say 
they are safe for people. Yet all of them are sold with 
the words 'EPA Registered' right on the label. And 
none of them are sold with adequate warnings. 

—Sen. Joseph Lieberman 

• "GAO found that the lawn pesticides industry con-
tinues to make claims (prohibited by FIFRA) that its 

products are safe or non-toxic. EPA considers these 
claims to be false and misleading." 

—GAO report 

• "Of the 40 pesticides that comprise over 95 percent 
of the chemicais used by commercial lawn care firms, 
12 are suspected carcinogens, 21 have been shown to 
cause other long-term health effects in lab animals or 
humans, and 20 have been shown to cause short-
range damage to human central nervous systems." 

—Anne Bloom 

• "We are facing a national pesticide exposure crisis, 
the dimensions of which are not adequately calcu-
lated by the U.S. EPA. At the same time, people are 
getting sick from non-agricultural pesticide exposure 
in their homes, offices, schools and workplaces, 
through direct exposure, drift, volatilization, or by 
way of residues on treated landscapes." 

—Jay Feldman 

• "Manufacturers are making significant strides in 
diagnostics. These improved programs, involving 
state-of-the-art detection and identification kits, go a 
long way toward enhancing our targeted use of avail-
able technology." 

—Jay Vroom 

• "EPA should address the public's confusion about 
pesticide registration by banning pesticides con-
taining known or probable carcinogens to be used for 
aesthetic purposes like lawn care." 

—Mr. AbramsD 



For retail sale to and use only by cart if lad applicators or parsons undar thair direct supervision, and only for those uses covered by the applicator certification. Triumph is approved under FIFRA 



M A N A G I N G 

A GOLF 

COURSE, LIKE 

PLAYING 

O N E , I S M O R E 

A T E S T O F 

J U D G E M E N T 

T H A N POWER. 

If Triumph* were a golf 

club, it would be graphite. 

It is that advanced.lt is 

that powerful. 

In fact, no other turf in-

secticide achieves faster, 

longer lasting control of 

problem pests. 

But along with this pow-

er comes the tremendous 

responsibility to always 

use it properly. 

After all, the beauty of 

your golf course isn't the 

only thing we are working 

hard to preserve. 

24(c) and FIFRA 2(e)(a) labels in.AL, AR, CT, FL. GA, IL, IN, IA. KS. LA, MD, Ml, MS, MO, NE, NH. NJ, NC, OH, PA, SC. TN, TX, VA, WV. 



T PESTS: 
YOUR DAYS 

ARE 
NUMBERED! 

W ! ' 

Fertilize for fast green-up and extended feeding 
while you control soil and surface insect pests with 
Country Club 19-4-6 with DURSBAN. It contains a 
quality homogeneous fertilizer with 26% organic 
nitrogen—impregnated with .60% DURSBAN insecti-
cide. You save time and money by doing two jobs in 
one application! For straight granular insect control — 
try Lebanon DURSBAN 2.32%. From the source for 
premium quality turf products—your local Lebanon 
distributor. 

Lennon 
TOTAL TURF CARE 

A division of Lebanon Chemical Corporation 

800-233-0628 
'DURSBAN is a Registered Trademark of The Dow Chemical Company. 

SHORT CUTS 
FLORIDA PROFESSIONALS...The projected 

completion date for the first professional land-
scape standard in Florida is June 1, according to 
Florida Nurseryman magazine. The Florida 
and Nursery Growers Association (FNGA) has 
established a Certified Landscape Contractor 
(CLC) Committee that is busy formulating the 
standard. "The program was established in re-
sponse to unprofess iona l b idding pract ices 
from newcomers who didn't understand the 
cost of doing business nor have the professional 
knowledge required," the magazine notes. For 
more information on the CLC program, contact 
the FGNA at 5401 Kirkman Rd., Suite 650, Or-
lando, FL 32819; (407) 345-8137. 

MOWING FOR FREE...George E. Renault I I I , 
superintendent at the Chevy Chase (Md.) Club, 
won the use of a Ransomes Fai rway 5000 
mower for one year, in a drawing held at the 
February GCSAA convention. "It feels great to 
be the winner ," says Renault, "and I'm really 
looking forward to using the Fairway 5000 this 
season. We're anxious to put it to the test." 

DECIDING THE FUTURE...Tom Lied believes 
the landscaping industry is "young, dynamic 
and on the threshold of busting loose." In com-
ments to the Ohio Landscape Association, the 
o w n e r of L ied ' s N u r s e r y , S u s s e x , Wise. , 
stressed the importance of looking ahead. "We 
look 10 years ahead, we decide where we want 
to be, then we do something about it," Lied said. 
According to Lied, " the client is king," and 
everything a company does must be done to 
satisfy the client. "We got big by serving our 
clients, and by listening to them. If they wanted 
something, we granted their request ." 

PLEASE WELCOME...the Associa t ion of 
Montana Turf and Ornamental Professionals 
(AMTOP), w h i c h was recen t ly fo rmed in 
Helena. AMTOP's new president is John Bass, 
who believes in the need for unity and profes-
sionalism. AMTOP has also selected a board of 
directors and formed a committee to formulate 
the group's goals. Welcome to the fold. 

A NEW FACE...The world's first landscaped 
garden, begun in the first half of the 18th cen-
tury, at Stowe in the rolling English county of 
Buckinghamshire, northwest of London, is to 
be restored to its original splendor at a cost of 
£10 million (about $16 million). A recent anony-
mous donation of £2 million will be used, along 
with monies from a public appeal for £1 million. 
A boys' school, which took over a house on the 
property, will remain. 

Circle No. 127 on Reader Inquiry Card 
14 LANDSCAPE MANAGEMENT/MAY 1990 



When it comes to maintaining 
the grounds of the $22 million 
Marbella Golf & Country Club, 
Corey Eastwood, CGSC, can be 
very stubborn. 

For the past four decades Corey's 
life has been on the green. And in 
all that time he hasn't found any-
thing that works as hard as the new 
Kawasaki Mule~2020. 

The 2020 has many of the same 
features as our Mule 1000—which 
Corey also has. Like rugged suspen-
sion, powerful two-wheel drive and 
more than enough room for two big 
groundskeepers. But, the 2020 also 

comes standard with 
our newly designed 
smooth turf tires. 

When it comes to 
muscle, the 2020 has 
plenty to flex. It not 
only can carry a 
payload of 1,330 
pounds, but with the 
optional trailer hitch 

will haul an additional 1,100. 
The Mule's flat bed design and 

construction makes it easier to load 
and unload awkward-sized objects, 
too. Simply slide them on then slide 
them off. 

In fact, the only thing that works 
as hard as a Mule is Kawasaki's 
12-month, limited warranty with no 
mileage limitation. 

MULE 2020 

Removable side walls and tailgate 
are available options. 

That's why when it comes to 
settling for anything less than a 
Kawasaki Mule, people can be darn 
stubborn. Call: 1-800-661-RIDE for 
a free brochure and location of your 
nearest dealer. 

Kawasaki 
Let the good times roll. 

© 1990 Kawasaki Motors Corp.. U.S. A Always wear 
protective equipment appropriate tor the use of the 

vehicle See the Owners Manual for more information 
Never operate under the influence of drugs or 

alcohol Protect the environment. Obey laws and 
regulations that control the use of your vehicle. The 
Kawasaki Mule is an off-highway vehicle only and is 
not designed, equipped or manufoctured for use on 

public streets, roads or highways Specifications 
subject to change without notice. Availability 

may be limited 



H o w to k e e p y o u r a c r e s 
a n d a c r e s of e a r t h looking l i k e 

a l i t t l e s l ice ol h e a v e n . 

Adopt a Mobay fungicide 
program, and start producing turf that's 
a cut above. 

Start with BAYLETON® Turf 
and Ornamental Fungicide. It has an 
unequaled reputation for stopping dollar 
spot w hile giving you broad spectrum 
disease control. 

In addition, BAYLETON 
eliminates costly multiple applications. 
You see, it works systemically, entering 
the plant and working from tke inside. 
Since BAYLETON won't wask off, it 
lasts longer. 

For leaf spot, treat with 
DYRENE® Turf Fungicide. Quite sim-
ply, nothing works better. Plus, the 
flowable formulation of DYRENE gives 
you longer residual control than regular 
contact fungicides. And that adds up to 
a lower cost per day of control. 

Best of all, both BAYLETON 
and DYRENE have a long history of 
unmatched performance. 

For more information, contact 
your Mobay distributor or Mobay sales 
representative. They can set you up 
with a fungicide program that'll help 
you keep your acres looking like a little 
keaven on eartk. 

Plant turf varieties that resist diseases 
in your area. Apply a balanced fertilizer. 
Aerate, irrigate, and dethatch periodically. 

Treat your fairways with 
BAYLETON and DYRENE 
It keeps your customers from 
tracking disease up onto your 
tees and greens, and raises tke 
overall quality of yo your course. 

Apply BAYLETON for oroaa 
spectrum control on a wide 
variety of ornamental plants. 

BAYLETON and DYRENE are Reg TMs of Bayer AG. Germany C1989 Mobay Corporation 



In addition to dollar spot, BAYLETON 
prevents summer patch, anthracnose, and 
other major turf diseases. 

DYRENE prevents h rown patch an J leaf 
spot with excellent residua! control. 



The Hon. Cooper Evans talked to LCOs in Washington's Executive Office Building. 

LEGISLATION 

'Day on the Hill' 
goes over big; 
LCOs surprised 
WASHINGTON, D.C. — A 
"Day on the Hill" program 
here, co-sponsored by the 
Professional Lawn Care As-
s o c i a t i o n of A m e r i c a 
(PLCAA) and Monsanto 
Chemical Co., resulted in 
35 visits by lawn care busi-
nessmen to their Senators 
and Congressmen. 

"The feedback we got 
was extremely positive," 
said Dr. Dave Duncan of 
Monsanto. "Most of the 
LCOs had some anxiety 
coming in, but when they 
got up on the Hill, they 
found out that their repre-
sentatives were real people. 

"We also found out that 
the PLCAA really needs to 
have a legislative agenda. A 
presence in Washington 
has been missing." 

Eighty representatives 
from the lawn care industry 
and its media turned out for 
the two-day event, said Jim 

Altemus of Monsanto. 
Besides the visits with 

their legislators, LCOs also 
sat in on a presentation by 
the Hon. Cooper Evans, 
special assistant to Pres. 
Bush for agriculture and 
food issues, at the White 
House; and one by Dr. Paul 
Shouda of the EPA Office of 
Pesticide Programs. 

Evans noted that the 
Bush administration will 
continue to support states' 
rights when it comes to 
pesticides. 

"The administration has 
a fundamental belief in 
states' rights, (except when) 
the situation on a national 
scale becomes chaotic. But 
until we have re-done the 
reviews, it is the adminis-
trat ion's belief that the 
states have no right to pre-
empt federal legislation." 

PLCAA president Rick 
Steinau, who—with Dun-
can—originated the "Day 
on the Hill" concept, was 
pleased. 

"This turnout is a defi-

nite statement that the 
PLCAA did a good job," he 
said. "We also want to get 
the state associations in-
volved in this kind of event, 
too." 

Any lawn care operator 
with questions or an inter-
est in attending "Day on the 
Hill" 1991 should direct 
them to the PLCAA, 1000 
Johnson Ferry Rd. NE, 
Suite C-135, Marietta, GA 
30068-2112; phone (404) 
977-5222. 

—Jerry Roche • 

Many other quality products 
from Hammer's are available 

ROM WHERE 
WE'RE SITTING 

Hammer's Park Benches 
are built to last. They're made 
from durable 100% recycled 
plastic that offers a high 
quality, cost effective, low 
maintenance alternative. 

Hammer's Park Benches 
come in either 4' or 6' lengths, 
and can be secured by either 
surface or T-stake mounts. 

Solid coloring throughout 
means no painting or fading, 
backed by our five-year 
limited warranty. 

Hammer's: Building the 
best, while protecting our 
environment. 

A Manufacturer of 
Recycled Plastic Products 

1. Garbage Can 
300* 

2. Landscape Timbers 
301* 

3. Picnic Table 
302* 

4. Dura Bench 
303* 

5. Hi-back Bench 
304* 

RR 3, Box 182 (515) 648-5073 
Iowa Falls, Iowa 50126 

HPR-PB1 
Circle No. 119 on Reader Inquiry Card 

indicates Reader Service Number for 
individual product. 



L E G I S L A T I O N 

EPA administrator promises 
a closer look at lawn care 
WASHINGTON, D.C. — 
Testifying at a Senate sub-
committee hearing, Victor 
J. Kimm of the Environ-
mental Protection Agency 
(EPA) sounded a warning to 
lawn pesticide applicators. 

"EPA will be paying 
close attention to lawn care 
and other home pesticide 
uses, as we go through the 
r e - r eg i s t r a t i on p rocess 
m a n d a t e d by the 1988 
amendments to FIFRA," he 
promised. 

Kimm, deputy assistant 
administrator for pesticides 
and toxic substances, said 
the EPA will monitor ad-
vertising. 

"In light of our increas-
ing concerns over lawn care 
advertising as well as gen-
eral pesticide advertising, 
EPA and the Federal Trade 
Commission (FTC) met on 
Feb. 22 and decided to im-

plement formal procedures 
for referral of pesticide ad-
vertising cases between the 
two agencies." 

Kim also noted some Na-
tional Pesticide Telecom-
m u n i c a t i o n N e t w o r k 
(NPTN) statistics in his tes-
timony. 

From April 1 through 
Sept. 30,1989, for instance, 
the NPTN received 18,935 
telephone calls, including 
3,148 calls reporting ad-
verse effects. Of those call-
ers, 424 reported lawn care-
related incidents, including 
233 cases of human expo-
sure, 96 cases of animal in-
cidents and 95 cases of 
damage to plant material. 

"These figures suggest 
t ha t i n c i d e n t s a re oc-
curring, although not nec-
essarily at an alarming 
rate," Kimm said. "Also, 
this information should be 

treated with some caution 
since it is unverified." 

This s u m m e r , Kimm 
said, the EPA plans to con-
duct a National Home and 
Garden Pesticide Use Sur-
vey, in terv iewing 2,000 
Americans, to provide data 
on all types of pesticide use 
by homeowners, including 
lawn care pesticides. 

Kimm noted that the 
EPA is considering legisla-
tion requiring lawn care 
and landscape companies 
to post after pesticides are 
applied. 

"Although we are not 
seeing evidence that lawn 
care is a use pattern posing 
an unusual degree of health 
or environmental risk, we 
can agree that there are is-
sues here that require the 
agency's careful considera-
tion." 

—ferry Roche • 

BUSINESS 

Design/build 
tops expansion 
CLEVELAND — A recent 
survey conducted by this 
magazine indicates that 
more landscape contracting 
companies are crea t ing 
new or expanding existing 
design/build capabilities 
than ever before. 

Of 118 responses to the 
question "How do you in-
tend to expand your com-
p a n y ? , " 55 r e f e r r e d to 
design/build services. 

Next most popular area 
into which landscape con-
tractors are expanding are 
ornamental care and aera-
tion/renovation. 

Q u e s t i o n n a i r e s were 
mailed this spring to 500 
landscape contractors who 
receive LANDSCAPE M A N -
AGEMENT. 

Environmental consid-
erations—including cur-
rent and pending legisla-
t ion—were ci ted by 34 
percent of the respondents 
to another question: "What 
trends will change your 

n N 
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New s the t ime to remember Roundup® 
herbicide to keep your customers' lawns 
free of weeds. Remember tha t Roundup 
controls a broad spectrum of weeds, 
roots-and-all. Use Roundup for edging 
along driveways, fences, s idewalks-al l 
around the lawn. For more information, 
call toll-free 1-800-323-1421, and 
REMEMBER THE ROUNDUP 
Always read and follow the label for Roundup* herbicide. 
Roundup' is a registered trademark of Monsanto Company 
CMonsanto company 1990 RGP-0-770L 

All around the customers' lawn... 



How do you intend to expand your company? 

Design / Build i 46.6 I 

Ornamentals i 37.3 I 

Aeration i 36.4 1 

Renovation i 36.4 | 

Mowing i 28.8 | 

Insect Control i 27.1 p 

Tree Fertilization i 27.1 | 

Irrigation f — 
r 

26 3 ¡f 

Weed Control 

f — 
r 26.3 | 

Disease Control 1 25,4 s 
Turf Fertilization 

i 25.4 1 

Nursery Services [ 24.6 | 
Hydroseeding 11.9 0 

Aquatic Weeds f lT f 
0 10 20 30 40 50 

Source: LM Reader Poll 

company or force you to 
change the way you cur-
rently do business?" 

Second behind environ-
mental considerations was 
the labor shortage. (Most re-
cent statistics compiled by 
the U.S. Department of La-
bor indicate that unem-

ployment is decreasing by 
about Vioth of one percent 
per month . ) Also men-
tioned as business consid-
erations in the landscape 
industry were waste dis-
posal , i n s u r a n c e ra tes , 
housing starts, use of com-
puters and water consid-

erations, in that order. 

(See chart.) 

Among new services 
landscapers plan to provide 
to clients this year, the most 
popular is lighting (9.3 per-
cent). Others cited by mul-

t i p l e r e s p o n d e n t s are 
aeration, irrigation, nur-
sery/garden centers, tree 
care services and "hard-
scaping." • 

LEGISLATION 

Reporting law 
passes in Calif. 
FRESNO, Calif. — Califor-
nia's new pesticide report-
ing law—A.B. 2161—is now 
in effect throughout the 
state, and requires that vir-
tually every pesticide user 
report all monthly pesticide 
applications. 

The new law covers the 
reporting of materials that 
users have not had to report 
in the past, and applies to 
pesticide applications on 
golf courses and turf and 
sod farms, in cemeteries 
and parks, and along road-
ways. Reports are due by 
the 10th of each month pre-
ceeding the application. 

Indus t ry sources say 
they hope the law will help 
to temper the initiative 
drive of California Atty. 

PTO Powered featuring 7" 
diameter capacity, spring loaded 
throwout clutch and a 500 lb. 
cutter drum. Reduces brush & 
limbs to a mulch chip. 
Call Your Nearby Ola the /Toro DIst. For Demo I 

100 Industrial Parkway 
Industrial Airport, KS 66031 

800-255-6438 
913-782-4396 

Plant water-absorbing polymer to 
reduce amount and frequency of 
watering. 48" swath with blades 
on 6" centers. 
Call Your Nearby Ola the /Toro DIst. For Demo I 

100 Industrial Parkway 
Industrial Airport, KS 66031 

800-255-6438 
913-782-4396 

Place water-absorbing polymer to 
extend watering intervals and 
aerate with a water reservoir 
around the root systems of 
plants, trees and shrubs. 
Call Your Nearby Olathe/Toro DIst. For Demo I 

100 Industrial Parkway 
Industrial Airport, KS 66031 

800-255-6438 
913-782-4396 


