PennLinks

is on top of it all at The Cliffs

“Things are bigger here in Possum
Kingdom, Texas. For instance, our
180,000 square feet of PennLinks
greens that perform flawlessly in our
extremes of heat, humidity and cold.

“We hand mow our greens at 3/16".
The longer cut stresses the plant
less, and promotes deeper, healthier
roots. With PennLinks’ upright
growth habit, there’s no need to
mow shorter for a ‘true’ putt and the
leaf length helps hold the ball on our
extremely contoured greens.

“We realize a substantial monetary
and labor savings with PennLinks. Its
strong root system requires less
syringing; we verticut and topdress
only twice yearly, and have not had
to apply any preventive fungicide
since seeding in the spring of 1987.

“PennLinks also shows quick
recovery from Texas-type trials like
drought, water loss for 3-4 days, 2
inch hailstones, pythium and deer
damage.

“I feel any superintendent who looks
at all available bents with an open
mind, and does his homework as
have, will choose PennLinks over
any other. That's why PennLinks is
on top at The Cliffs”

Randy Thompson, CGCS

Director of Golf and Course Management
The Cliffs, Possum Kingdom, TX

In the
exclusive
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“I like PennLinks because it’s " a .
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easier to live with” )

503-981-9574 / FAX 503-981-5626

1-800-547-0255

Randy Thompson
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This low-risk investment y

A good track record means a
lot when investing. That’s why
it's good to know that tens of
thousands of John Deere front
mowers have logged hundreds
of thousands of operating hours
since their introduction in 1984.
They work. Period.

Four simple benefits key
their success. Every John Deere
front mower 1s easy to operate,
easy to service, built for durabil-

ity and...can flat-
out mow. All in-
vestments should
be this nisk free.
Today, you
have six solid
models to choose from.
The liquid-cooled diesel F915

and F935, the liquid-cooled gas-

powered F912 and F932 and
the air-cooled gas-powered F910
and F930.

Changing implements is safe
and simple with a John Deere
front mower. Stmply pop four
pins and unhook the quick-release
driveshaft. Optional attachments
include a broom, blade, snow
thrower; thatcher and more.

All six are designed
around a number of com-
mon advantages that

include a unitized, welded steel
frame; two-pedal hydrostatic
speed and direction control;
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ields high-volume returns

o

power steering; differential lock;  look at the impressive daily |

and thick, stamped-steel mower  returns these mowers deliver.

decks. Or write John Deere, Dept. 956,
Mower deck options include ~ Moline, IL. 61265 for more

50-, 60- and 72-inch side information.

discharge designs as well as a

60-inch rear discharge camman  Johyi Deere mower

model. y decks don't wrinkle with
See vour - m, = . age. All side discharge decks

3 * & are made from stamped steel
/

John Deere !

o S o with a reinforcing bar around Noth_in Runs
dealer today . their perimeter to protect them . .
for a firsthand ~ from impacts. swoun) Likea Ic

-
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Pay me now,
pay me later

The soccer field sloped a good three feet from its southern goal
mouth to its southwest corner. One of the turf experts surveying it
said that if he were coach he’d “put my best left-footed kicker on
the top of the hill and everybody else at the bottom.”

Just down the road, the varsity football field was rutted, muddy in
spots and hard. There was no way, I thought, that I'd ever play on that
field—even if it meant a date with the head cheerleader.

These are real fields. Though their poor condition is a com-
monality, the reasons for their poor condition are radically different.

The soccer field is in a beautiful public park. There is money to
improve the field; it’s just been mis-appropriated by those holding
the purse strings.

Taxpayers spent their park money on wonderfully modern
halogen lights for the softball fields, a paved fitness trail and picnic
pavilions, instead of opting to level the soccer fields. Someone—
the architect, the engineer, the construction company—had sim-
ply misplaced priorities.

The football field is nestled behind a fairly large old high
school. There is no money to improve the football field; no money
to paint the grandstand; no money, even, to replace some of the
windows in the school building. What little available money is
directed toward other needed projects, like textbooks.

“If only he had some resources,” one of my comrades noted,
pointing at the field manager. “There’s a man who loves his work,
is dedicated to it. But his hands are tied.” Any leftover money
appropriated for landscape work is automatically diverted to the
school’s front lawn, where passing motorists can easily see their
tax dollars at work.

What the taxpayers don't realize, however, is that when you
spend money on things other than making athletic fields safe,
you're flirting with disaster. That’s the seven-letter type of disas-
ter called L-A-W-S-U-I-T.

There’s never been a survey done, but I'd bet that for every rutted,
ill-kept athletic field in this country there exist about 15,000 attorneys,
each waiting for the imminent twisted limb or broken neck that will
pay for his or her next trip to Acapulco.

Insurance specialist Jim Leatzow, a frequent contributor to this
magazine, agrees.

“When a kid gets hurt in a high school football game and there’s a
bald spot anywhere near where the accident occurred, multiple attor-
neys will come out of the woodwork,” Leatzow notes from experi-
ence. “They allege either improper design or maintenance.”

Leatzow says the quest for libel suits against the owners of
athletic fields and park systems “is hot stuff.” Further, he makes
the point that if fields are not well designed and maintained,
“they’re flirting with disaster.”

If this sounds serious, it is. Their message is clear for those in charge
of athletic fields: “You can pay now, or you can pay later.”

/Qw%ﬁaa,
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“W chse Triathalawn Tall Fescue for Deer Creek based
on National performance trials for our region
...and some sound advice from Williams Lawn Seed.”

Larry Hanks, VP Golf Operations;
North Star Development Co., Inc.
at Deer Creek, Overland Park, KS.

“When planning our World-class,
Robert Trent Jones II designed golf
course in the Kansas City area, we
had to seriously consider our hot,
dry summers. We simply could not
leave the all-important turf areas to

A
Triath\ﬁawn

Turf-Type Tall Fescue Blend

chance. Penncross bent was selected
for the greens, zoysia for the tees and
fairways, and tons and tons of Tri-
athalawn blend was seeded into the
roughs. Our tees, greens and fair-
ways will receive adequate water, but
we're counting on Triathalawn’s
deep-rooting to look good in the
unirrigated areas ... especially
around our stately trees.

Deer Creek is a privately owned
course open for fee play. After observ
ing how tall fescues handled the
wear, shade and 1988 drought at
neighboring private and public

types were up to the task. When it
came to selecting a brand name, we
picked Triathalawn blend, to make
the very best of a real good thing.”

Produced by

®

- TURFSEED

PO Box 250, Hubbard, OR 97032
FAX 503-981-5626 TWX 510-590-0957

courses, we agreed that the new turf- 1'800'2 47'69 10
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Dependable, economical post-emerge control

Crabgrass
& Nutsedge |

Plus the broadleaves in ornamental turf

Take advantage of our special get-acquainted

offer to find out for yourself why Trimec" Plus
is the fastest growing new product
in professional turf management...
You're in for a pleasant surprise.

Everett Mealman, President
PBI/Gordon Corporation

ellow nutsedge can be devas-

tating if it gets out of hand

because of the way it spreads
from its roots. Just ask Lentz Wheeler,
superintendent of the Hidden Creek
Country Club in Reston, Virginia,
which is recognized as one of the better
maintained courses in the Washington
D.C. area.

“We had two years of drought,” says
Wheeler, “followed by a year of exces-
sive rain, and it brought on an undesir-
able infestation of yellow nutsedge” —

totally unacceptable for a course like

Hidden Creek.

Wheeler goes on to say that he tried
several post-emerge herbicides but, in
his words, “the main thing we got from
them was a lot of phyto, which I wish
had been on the nutsedge rather than
on our fairway grass.

“Irimec Plus turned out to be the
product that came to our rescue. One
treatment with Trimec Plus,” says
Wheeler, “gave us back the type of
fairways we could be proud of.”

So Trimec Plus gets vellow nutsedge,
and it is economical. But how about
crabgrass?

“If you want to talk about crabgrass,
talk to us.” say Ted Davenport and
Gerald Krohn, of Bay Landscaping,
Inc., Essexville, Michigan (Saginaw,
Midland, Bay City).

To fully appreciate what thev have
to say about Trimec Plus and crab-
grass, you need to know that the
residential division of Bay Landscap-
ing mainly services upscale homes,
most of which they originally land-
scaped. They have their own pride in
those lawns, and they can’t abide even
the slightest blemish.

“We nearly always have excessive
spring moisture,” says Davenport. “It
tends to leach out the pre-emerge and
when the hot weather hits, so does the
crabgrass, right along with the sum-
mer annual broadleaves. To be on the
safe side, our program consists of a
broadcast treatment of Trimec Plus for
the second and third applications.

“This will be our fourth year with
Trimec Plus,” continues Krohn, “so you
know what we think of it . . . It does a
beautiful job of controlling crabgrass
and other course grasses, along with
every conceivable type of broadleaf.”

So Trimec Plus gets yellow nut-
sedge; it gets crabgrass; it gets broad-
leaves; it's economical, But how fast
does it work?

Lentz Wheeler, perintendent of Hidd
Creek Country Club in Reston, Virginia,
savors his handiwork on an immaculate
fairway that once was plagued with yellow
nutsedge. Wheeler says that Trimec Plus did
a thorough job of cleaning out the nutsedge,
and the cost was surprisingly low. Wheeler
was equally impressed by the fact that Trimec
Plus also did an excellent job on the few tough
broadleaves that were present.

!



Ted Davenport, left, lawn care applicator of Bay Landscaping,
Essexville, Michigan, and Gerald Krohn, in charge of lawn service.
They always carry an SP1 Back Pack Sprayer loaded with Trimec
Plus. They have found that the SP1 and Trimec Plus are the ideal
combination for spot weeding. Not only does Trimec Plus get grassy

ds and nutsedge, but broadleaves as well. The SP1 Back Pack

Sprayer is a $100.00 value, but you can receive one for only $35.00

Reed Hull, left, president of Vita Lawn Corp., Rancho Cordova,
California, and Bradley Beicher, general manager, say that Trimec
Plus often knocks out crabgrass in one application without any phyto
or discoloration to their Bermudagrass turf. Before the advent of
Trimec Plus, Vita Lawn used 6-1b. MSMA, which usually required three
or even four treatments to get crabgrass without phyto. They are also
very pleasantly surprised by the control of dallisgrass they are

when you buy Trimec Plus.

You want fast results — you want to
talk to Reed Hull and Bradley Belcher
of Vita Lawn Corp., located in the
Rancho Cordova surburb of Sacramento.

Vita Lawn is a very highly regarded
lawn service company, and when the
crabgrass hits in Sacramento, Vita
Lawn’s phone rings off the wall with
homeowners who want to become new
customers . . . right now!

“We've traditionally sold these new
customers a three-application rescue
program for their grassy weeds,” says
general manager Belcher. “In the past,
using 6-lb. MSMA, we had to spread it
out over three treatments or more to
get the crabgrass without phyto.
Trimec Plus often will do the job with
just one application and, if we're back
two or three times, it is usually
because we're after dallisgrass.”

What is Trimec Plus?

Trimee Plus is a Complex that was
designed by PBI/Gordon research to
solve the problem of grassy weeds like
crabgrass, dallisgrass and barnyard-
grass, as well as nutsedge, in ornamen-
tal turf.

In terms of cost and effectiveness,
MSMA used to be the herbicide for
nutsedge and grassy weeds ... but it

pbi /cordon
G corporation

getting with Trimec Plus.

has a major flaw when used in orna-
mental turf. To get enough of it into
grassy weeds requires rates of applica-
tion that can result in burning and
discoloration of the turf.

When MSMA is locked into a
Complex with Trimec, you have the
ultimate post-emergence herbicide for
ornamental turf. . . excellent control of
grassy and broadleaf weeds, plus
yellow nutsedge, plus maximum safety
to Kentucky bluegrass and Bermuda-
grass. Plus unmatched economy.

We are so eager to get a gallon of
Trimec Plus into your hands that we
are making an offer you just can't — or
at least shouldn’t — refuse. We're
offering to send you a SP1 Back Pack
Sprayer that is worth $100.00 for only
$35.00 when you buy 2% gallons or
more of Trimec Plus. It is also packed
in a gallon size which treats up to one
acre of turf.

We sent out hundreds and hundreds
of these sprayers last year to people
who bought Trimec Plus and we have
never experienced such a flood of
appreciation — for both Trimec Plus
and the sprayer. This year it’s your turn
to do yourself a favor.

Toll-free 1-800-821-7925

1217 WEST 12th STREET
P. 0. BOX 4080
KANSAS CITY, MISSOURI 64101
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Trimec® is a registered trademark of PBL Gordon Corporation

®

1990, PBI'Gordon Corporation

PLUS

Special Get-Acquainted
BACK PACK
SPRAYER OFFER

* Sealed diaphragm,

up to 70 psi pressure.
* Four-gallon capacity.
* Large 6-in. fill opening.
* Built-in carrying handle.
-
.

Check valve in lid.
Brass nozzle and wand.

$100 Value

ony >39%°

Delivered via UPS

How to get your sprayer:

Buy at least 2'2 gallons of Trimec
Plus between April 1 and October
30, 1990. Send proof of purchase
(sales receipt or invoice) to PBI
Gordon, 1217 West 12th St., PO.
Box 4090, Kansas City, Mo. 64101,
along with your
name and ad-
dress and your
check for
$35.00. This
offer is limited
to one sprayer
per customer.

HERBICIDE

738-490



GREEN INDUSTRY NEWS

MAY 1990, VOLUME 29, NUMBER 5

LANDSCAPE
MANAGEMENT

LEGISLATION

Lawn and golf pesticides
get kicked in the backside

WASHINGTON, D.C. —
Green industry interests
were joking that Lt. George
Prior has become “the man
who wouldn’t die.” But it
was no joke as the U.S. Sen-
ate held a subcommittee
hearing on the alleged dan-
gers of turf pesticides here
March 28.

The most forceful and
bitter witness to appear
during the all-day session
was Thomas Prior of
Maplewood, N.J., who
graphically recounted the
death of his brother George
eight years ago—several
weeks after playing golf at a
local course. Prior un-
hesitatingly blamed the
death on exposure to a
fungicide which had been
applied to the golf course.

“Thereis aclear need for
the government to take a
more active role (in
pesticide control),” Prior
said. “It was established
beyond doubt that chlo-
rothanil (Daconil) killed my
brother.”

Prior also said that test-
ing laboratories paid for by
pesticide manufacturers
“have been abused” and
that “there are no industry-
wide standards for training
or application.”

Also taking the stand
were 11-year-old Kevin
Ryan of Arlington Heights,
I1l. and Sharon Malhotra of
Murrysville, Pa.

Ryan said, “I can’t func-
tion mentally when I'm ex-
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Room 216 of the Hart Building in Washington, D.C. was site of a Senate subcommittee
hearing on lawn pesticides. Sen. Harry Reid (D-Nev.) (center, facing camera) presided.

posed to pesticides. I can’t
even play in my own yard
because my neighbors
spray their lawns. And
beingon a baseball teamisa
dream I've given up on be-
cause all the ballfields are
treated.

“They (lawn care com-
panies) are robbing me of
my childhood, and I am an-
gry with my country for al-
lowing these untested
chemicals to be applied by
untrained applicators.”

Said Malhotra, who
complained of severe head-
aches, numbness, nausea
and muscle twitches be-
cause of pesticides: “Every-
time I leave my home, I'm
risking exposure to
pesticides. Hundreds of
thousands of Americans’

8 LANDSCAPE MANAGEMENT/MAY 1990

lives have been seriously
compromised.’”” Then—
with passion: “Give us a
chance to live normal, pro-
ductive lives again.”

Senators in attendance
were John Warner (R-Va.),
Harry Reid (D-Nev.)and Joe
Lieberman (D-Conn.). They
did not ask for testimony in
favor of turf pesticides until
later in the day, when most
media representatives had
left to file their stories.

Representing the golf
course industry was
William R. Roberts, govern-
ment relations chairman of
the Golf Course Superin-
tendents Association of
America (GCSAA).

“The goal of the GCSAA
is to work with legislators
and regulators to protect

the environment,” Roberts
said. “We do not intend to
deal in the emotions of the
moment. We will spend our
dollars on research and ed-
ucation. We will not spend
our dollars in the court-
room challenging the reg-
ulatory process.

“Golf is honestly trying
to...leave our home base
here on earth...a little bit
better.”

The hearing was called
as a response to a General
Accounting Office (GAO)
report. Testifying for the
GAO was associate director
Peter F. Guerrero, who
chose to focus on alleged
cases of false advertising by
the lawn care industry.

“We believe that the

continued on page 11



