
"Talking about PennLinks is like talking about my kids.. .1 could go on forever." 
A few of Tom Walker's words on PennLinks: 
" T h e first thing that impressed me about PennLinks was its 
pleasant color. And our longer 5/32" cut promotes good root 
growth and reduces chance of scalping." 

" I n less than a year, 
PennLinks' roots reached a 
depth of 14 inches in our 
compacted soil. This 
increased carbohydrate re-
serve helps carry PennLinks 
through stressful times." 

"PennLinks' fine texture 
and upright growth allows a 
longer cut with less grain 
and a respectable speed. You 
just can't ask for a better 
putting green grass." 

One ofthe'Penn Pals' 

PennLinks 
C R E E P I N G B E N T G R A S S any better there, either." 

And about his boys: 
" I couldn't have done 

Tee-2-Green Corp. • PO Box 250, Hubbard, OR 97032 • 503-981-9574 • FAX 510-981-5626 • 1-800-547-0255 
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Tom Walker, Supt. 
Inverness Club, Toledo, Ohio 
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Hie new number for improved operator assistance is 



(Please make a note of it) 

Our highest powered hydrostatic yet. Call 800/544-2122 for more facts. 
Circle No. 109 on Reader Inquiry Card 

JOHN DEERE 



AS I SEE IT... 

The facts are 
on our side 

Nary a turf conference goes by where attendees aren't warned 
that Joe Public sees them and their pesticides as part of today's 
environmental problem. In Indianapolis recently it was Steve 
Hardymon's presentation, National Pesticide Legislative Issues, 
that sounded the alarm. 

Dr. Hardymon pointed out that protecting the environment and 
fear of pesticide contamination top American's list of concerns in 
the post-Reagan years—ahead of substance abuse, our failing 
public education system and AIDS. Pretty strong stuff. 

Dr. Hardymon's statistics were startling, but it was a six-year-
old girl who really spelled it out for me. 

One day last fall I watched my niece as she happily came 
running across my in-law's lawn in anticipation of one of those big 
hello hugs she seems to live for. About halfway across the lawn, 
however, she noticed the " p o s t " marker from the local lawn care 
company and immediately beel ined back to the porch. There , she 
stared at her little shoes with a look of confusion and horror, as if 
expecting her feet to melt before her eyes. 

That vision of her, coupled with Dr. Hardymon's speech, shed 
light on how volatile the situation is today. T h e question is, what 
do we do about it? How do we become proactive? How do we 
defuse such a politically popular topic or respond to network 
advocacy? 

Dr. Rick L. Brandenburg of North Carolina State University has 
a few answers in his article When Chemophobia Strikes (page 66). 
Dr. Brandenberg says that the battle must be waged one customer 
at a t ime , us ing p r o f e s s i o n a l i s m , e d u c a t i o n and j u d i c i o u s 
pesticide use as our weapons. "Let the homeowner decide based 
on facts, not emot ion, " concludes Brandenburg. 

I walked with my niece over the lawn and explained to her that 
the sign meant men had come and put down food for the grass and 
a spray to keep bugs away, that's all. " O h , " she said with surprise. 
"That ' s a l l ? " 

Will Perry, managing editor 
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Aurora Hard Fescue, Shadow Chewings 
Fescue and Bighorn Sheep Fescue . . . 
three shade and drought tolerantJineJescuesJor 
golf courses, parks, home lawns, roadsides and 
reclamation areas. 
Aurora, Shadow and Bighorn have 
consistently topped fine fescue turf 
trials, and have years of'experience1 

in low maintenance and high per-
centage shade areas. 

These fescues mix well with 
perennial ryegrasses and Kentucky 
bluegrasses for use in sod produc-
tion and golf courses; Aurora and 
Bighorn in the roughs and Shadow 
on the fairways. 

When seeded in a monostand, 
our fescues will help give a course 
the 'Scottish links' look around tees 

and in roughs, and blue-grey 
Bighorn adds another color dimen-
sion to course design. 

Low growing Aurora, Shadow 
and even shorter growing Bighorn 
require less mowing, making them 
ideal for roadsides and other low 
maintenance areas. 

All-in-all, when your turf area is 
in the shade, where water, nutrients 
and maintenance are costly, it'll pay 
you to look into Aurora, Shadow 
and Bighorn . . . the good look in 
fine fescues. 

Aurora PVP 8700070 
Shadow PVP 8100155 
Bighorn PVP Applied for 

Aurora, Shadow and Bighorn qualify 
for Tlirf-Seed's blue tag incentive 
program. Write us or call your seed 
distributor for details. 

CALL TOLL FREE Q A A 0 A H C A 1 A 
OUTSIDE OREGON O U U ^ T l ^ O i / I l / 

BRIGHT AND BEAUTIFUL IN THE SHADÉ 

Produced and Marketed by 

Turf-Seed, Inc. 

CERTIFIED SEED 
VARIETY NAME 



You've designed the ultimate floor 
Compared to all the work that goes into 

building a golf course these days, choosing the 
seed and fertilizer is simple. 

You simply choose the proven, the failsafe, 
the best. Scotts. HD Starter. Fertilizer and 
PennPals* bentgrass seed. 

HD (for high density) Starter Fertilizer 
gives new seedlings everything they need, 
except sunshine and water. It provides control-
led-release nitrogen in proper balance with 
readily-available phosphorus and potassium 

to promote vigorous seedling growth and root 
development. And its homogenous, free 
flowing, high density particles provide even 
distribution of required nutrients. 

You don't have to worry about it burning or 
quitting early, either. HD Starter uses a readily-
available phosphorus source (monoammonium 
phosphate) to stimulate rapid response and 
safely transform newly seeded areas into thick, 
attractive turf. While controlled-release nitrogen 
assures sustained, vigorous top growth. 



plan. Don't skimp on the carpeting 
But, of course, no matter what fertilizer you 

use, you have to start with the best seed. 
Penncross, Oregon Blue Tag Certified Seed, is 
the standard of the industry. For thirty-five 
years it's proven itself through heat, drought, 
snow and flood as the premium surface for 
greens, tees and fairways. 

Your Scott Tech Rep-a trained agronomist 
-can help you design a seeding and fertility 
program to fit your exact floor plan and your 
budget. Which makes it seem silly to consider 

anything else. Because the way we see it, de-
signing a golf course and skimping 
on the turf is like designing 
a swimming 
pool and 
skimping on 
the water. 

C 198» (>.M. Scott a n d Sons. * l¥nncn>ss, I t o i nea t f e . I V n n L i n k s a n d FVnnway Mend from Tfce-2-Green Corp. 
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INNOVATIONS 

New construction benefits 
superintendents, students 
GCSAA starts on 
its new facility 
L A W R E N C E , Kan. — A 
state-of-the-art educational 
facility will be included in 
the new headquarters of 
the Golf Course Superin-
t e n d e n t s A s s o c i a t i o n of 
America (GCSAA), sched-
uled for a 1991 opening. 

44 We're excited to see the 
new building become a re-
ality," says GCSAA presi-
dent Dennis Lyon. " T h i s 
new facility will allow us to 
keep meeting the needs of 
our growing membership 
for many years to come." 

A periodical library and 
a d v a n c e d a u d i o - v i s u a l 
equipment will help the 
GCSAA's educational staff 
expand and develop their 
programs and seminars. 

"It will allow us to bring 
GCSAA members here to 
Lawrence to attend educa-
tional activities in a facility 
that is custom-designed to 
m e e t our i n s t r u c t i o n a l 
needs," says director of ed-
ucation Col leen Smal ter 
Pederson. • 

New classroom 
honors Smalley 
COBLESKILL, N.Y. — A 
new turfgrass building in 
honor of Dr. Ralph Smalley 
was dedicated recently at 
the State University of New 
York (SUNY) here. 

The 24-by-80-foot wood 
and concrete structure con-
tains insulated and heated 
classroom space for courses 

in turfgrass management 
and recreation and sports 
area management. There is 
also an equipment storage 
area. 

Dr. Smalley, plant sci-
ence professor emeri tus , 
began SUNY Cobleski l l ' s 
turfgrass c u r r i c u l u m in 
1962. He received the State 
U n i v e r s i t y C h a n c e l l o r ' s 
Award for e x c e l l e n c e in 
teaching in 1981. 

T h e New York S t a t e 
Turfgrass Association con-
t r i b u t e d $ 2 6 , 0 0 0 of the 
$35,000 total cost, and also 
donated an IBM Model 30 
computer, printer and mon-
itor to the turf program. A 
matching funds grant of 
$ 5 , 5 0 0 was awarded by 
SUNY Research Founda-
tion. ChemLawn Corp. do-
nated $2,500 and Stanford 
Seed Co. $700. • 

The planned new headquarters of GCSAA in Lawrence, 
Kansas, is scheduled to be completed in the spring of 1991. 

Dr. Ralph Smalley (left) at the dedication ceremony of 
SUNY Cobleskill's turfgrass building. Dr. Bob Emmons 
holds a plaque awarded to NYSTA for monetary support. 
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