
LANDSCAPE 

Boom slows in most areas as '90s begin 
W A S H I N G T O N , D.C. — 
The boom in landscaping in 
the 1980s is slowing slightly 
as the new decade begins, 
according to statistics from 
the National Landscape As-
sociation (NLA). 

The NLA sees continued 
growth in the Great Lakes 
region and Florida, but is 
not as optimistic elsewhere 
in its 14th annual economic 
survey of member firms. 

The NLA also notes that 
the National Association of 
Home Builders reports stag-
nant or fa l l ing pr ices in 
some former real estate hot 
spots on the East and West 
coasts. The builder 's group 
was somewhat pessimistic 
about fu tu re homes sales, 
b u t t h i s d i d n ' t t o t a l l y 
dampen the NLA's outlook. 
It reasoned that if people 
s tay in t h e s a m e h o u s e 
longer, they'll be more apt 
to u p g r a d e t h e i r l a n d -
scaping. 

The NLA survey accord-
ing to region: 

Northeast. An economic 
slowdown. Total landscape 
sales for 1989, "by far" the 
wors t r e p o r t e d w i t h an 

1989 ACTUAL BUSINESS 
Change from 1988 

Region Total 
Gross Sales 

New 
Residential 

New 
Commercial 

Residential 
Renovation 

Commercial 
Renovation 

Residential 
Maintenance 

Commercial 
Maintenance 

Northeast 
Southeast 
Great Lakes 
Great Plains 

+ 6.0% 
+29.1% 
+ 20.3% 
+ 18.6% 

-0 .3% 
+21.9% 
+ 10.8% 

+ 3.5% 

-1 .8% 
+ 19.1% 
+ 14.6% 
+ 5.0% 

+ 5.5% 
-2 .7% 

+ 12.7% 
+20.0% 

+ 1.3% 
-0 .8% 
-3 .0% 

+2.7% 

+ 11.7% 

+ 1.3% 
+ 19.8% 

+9.1% 

Survey avq. + 16.1% +7.1% + 6.9% + 8.9% -0 .1% + 7.0% + 7.5% 

1990 EXPECTED BUSINESS 
Change from 1989 

Region Total 
Gross Sales 

New 
Residential 

New 
Commercial 

Residential 
Renovation 

Commercial 
Renovation 

Residential 
Maintenance 

Commercial 
Maintenance 

Northeast 
Southeast 
Great Lakes 
Great Rains 

+ 13.0% 
+ 26.5% 
+ 16.9% 
+ 16.8% 

+ 5.2% 
+ 18.2% 
+ 11.7% 

+5.0% 

-2 .4% 
+ 19.4% 
+ 14.6% 
+ 12.3% 

+ 18.7% 
+ 8.8% 

+ 14.1% 

+ 5.8% 
+ 6.0% 
+3.7% 

+ 14.7% 

+ 17.6% 

+ 13.7% 
+ 11.1% 
+ 10.7% 

Survey avq. + 16.7% + 9.8% +7.9% + 15.3% +5.1% + 16.1% + 12.3% 

"not enough r esponses Source: National Landscape Assn. 

average 6 percent growth. 
Overa l l , sa les , i n c l u d i n g 
maintenance, were up only 
2.3 percent. 

The NLA pointed to sev-
eral factors for the slow-
down: Wall Street fluctua-
t i o n s t ha t c a u s e d m a n y 
layoffs, continued high un-
employment in some areas 
a n d e a r l y w i n t e r 1989 
freezes. 

S o u t h e a s t . S l o w i n g 

g r o w t h e v e r y w h e r e b u t 
Florida. NLA's survey re-
ports an overall growth of 
29.1 percent in total land-
scape sales for 1989. Over-
all, sales, including mainte-
n a n c e , w e r e u p 1 6 . 3 
percent. 

O u t l o o k : H u r r i c a n e 
H u g o d e v a s t a t e d t h e 
Charleston, S.C., area. De-
mand for landscaping there 
should be high but it will 

takes years for the area to 
recover. 

Midwest (Great Lakes). 
A resurgence. Factories are 
making a comeback. The 
farmbelt got an economic 
boost with wor ldwide de-
m a n d for U.S. g r a i n u p 
more than 35 percent last 
year. Total landscape sales 
reflect the brightening eco-
nomic picture in this area— 

continued on page 12 

RESERACH 

Dr. Michael Raupp, a Maryland ex-
tension entomologist, inspects a 
landscape diagram identifying pest/ 
plant symptoms. Such diagrams can 
help develop site-specific IPM. 

Maryland researchers 
refine IPM techniques 
COLLEGE PARK, Md. — Researchers 
at the University of Maryland are con-
centrating on effective integrated pest 
management (IPM) techniques for the 
green industry. 

Dr. John Davidson directs a land-
scape IPM program for n e w l y - i n -
stalled corporate building landscapes. 
He is evaluating p lan t /pes t systems, 
recommending corrective measures 
and developing an IPM program for 
landscape managers. 

"With the large number of office 
bui ld ings springing up a round the 
state, we felt this was an important 
area to focus on," Davidson notes. 

Davidson also coope ra t ed wi th 
eight nurseries, showing that an IPM 
program based on frequent monitor-
ing, evaluation and spot spraying pro-
vides equal or better plant protection 
than traditional practices. "One nur-

seryman cut his pest control costs by 
about $6,000 while reducing pesticide 
use by 96 percent ," says Davidson. 

Another urban entomologist, Dr. 
Michael Raupp, recently completed a 
three-year project with the National 
Park Service at historic sites like Fort 
McHenry , the ba t t l e f i e l d s at Get-
tysburg and Independence Mall. 

"Basically, we assisted Park Ser-
vice personnel in implement ing an 
approach that will protect important 
ornamental plants while reducing the 
loss of beneficial insects," Raupp says. 

He and graduate s tuden t Nancy 
Owen hope the project will have long-
term benefi ts for the Park Service, 
landscape managers and home gar-
deners. A document being written by 
Owen will offer guidance on how to 
use IPM at park sites and managed 
landscapes. • 



LANDSCAPING 

California's landscapers 
take advantage of drought 
SACRAMENTO, Calif. — 
Landscape con t rac tors in 
this drought - r idd led state 
are taking advantage of the 
lack of water this year to 
fur ther service customers ' 
lawns and landscapes. 

Wal t e r Bar rows ' com-
p a n y in S a n t a B a r b a r a , 
where lawn watering is re-
s t r i c t e d , is u s i n g g r e e n 
paint on brown, dormant 
turf. 

"California 's rainy sea-
son really ends in Apri l ," 
notes Larry Rohlfes, com-
m u n i c a t i o n s d i r ec to r for 
the Cal i forn ia Landscape 
C o n t r a c t o r s A s s o c i a t i o n 
(CLCA). "So we don' t ex-
pect any more rain until fall 
this year." 

The CLCA's position on 
water states, in part: "The 
key is eff ic ient irr igation 
m a n a g e m e n t . Far m o r e 
water can be saved by im-

proved irrigation manage-
ment than by other water-
c o n s e r v i n g l a n d s c a p e 
practices." 

R o h l f e s says t ha t t h e 
CLCA has been busy dis-
s e m i n a t i n g w a t e r - s a v i n g 
hints to the public through 
the mass media. 

"This is the fourth year 
of d r o u g h t , " n o t e s ho r -
t icul tural extension agent 
Janet Hartin of San Bernar-
dino County. "People are 
beginning to water more in-
telligently—in the morning 
and on a schedule. We've 
put together a lawn water-
ing guide for homeowners 
with min imums and forty 
commonly-asked questions 
and their answers. 

"We are all in total agree-
ment out here: do the grunt 
work on your irrigation sys-
tem and save 10 to 20 per-
cent of your water." • 

NO MATTER WHAT YOUR NEEDS. 
W E H A V E I T | t ) S O L U T | O M 

GROWTH PRODUCTS 
LIQUID PROFESSIONAL 
FERTILIZERS AND 
MICRONUTRIENTS are 
formulated for your 
special turf and 
horticultural needs.Our 
products make it EASIER 
for you to SPOON FEED 
special areas like Tees 
and Greens or SOLVE 
DEFICIENCY 
PROBLEMS. Take one 
minute to look over our 
product l ine.. . 

Our complete balanced blend with 
methylene ureas for slow release 

nitrogen and micronutrients. 

Growth Products Liquid Professional Fertilizers are exclusive 
products manufactured with only the highest quality materials 
to assure the BEST RESULTS for your turf and horticultural 
programs. Our products are TRUE SOLUTIONS. 
. . . . AND CALL US ON OUR TOLL FREE NUMBER FOR 

OUR CLOSEST DISTRIBUTOR OR TO DISCUSS YOUR 
PARTICULAR NEEDS . . . 
Available in all size containers, 55 gal. drums and bulk deliveries. 

1-800-648-7626 
914-428-2517 in NY 
FAX: 914-428-2780 

PRODUCTS LTD P.O. Box 1259 
White Plains, NY 10602 

Real or artificial? 
KANSAS CITY, Mo. — It's real, explains turf expert 
George Toma (left, with Jonathan Harmer of Great Bri-
tain). Noting that dirt tends to accumulate in artificial turf, 
Toma decided to sow some Ph.D. ryegrass into the mat and 
dust it lightly with sand. The pre-germinated seed 
sprouted within four days and is nourished with Bov-A-
Mura organic fertilizer and Ferromec liquid iron. The real 
grass/turf mat can be playable within a couple weeks, 
after which a high pressure hose can be used to blast the 
grass out, says Toma. This novel grass-growing approach 
is one of several possibilities for re-turfing artificial sur-
faces to meet the World Cup Soccer standards. 

GOLF 

Golf courses offer 
a n s w e r s to p rob lem 
PEBBLE BEACH, Calif. — 
The golf industry needs to 
conv ince the publ ic that 
golf is part of the solution to 
e n v i r o n m e n t a l p roblems , 
not par t of the problem, 
says Perry Dye, president of 
the Golf Course Builders of 
America. 

" W h e t h e r it 's bui ld ing 
e n v i r o n m e n t a l habi ta t or 
taking care of water prob-
lems, golf courses are part 
of the solution, not part of 
the problem," says Dye. 

"The studies we need to 
compe te in today ' s envi -
ronmental arena have to be 
three to five years old, they 
have to be very well docu-
mented, and they ' re very 
expensive," says Dye. "The 
e n v i r o n m e n t a l i s t s h a v e 
spent the money, so we're 
behind in our research in 
order to provide that one 
piece of informat ion that 

proves that golf courses are 
part of the solution." 

Dye says an important 
"buzzword" in 1990s will 
be "spoon-feeding." 

" I th ink spoon-feeding 
through irrigation is some-
thing that's going to help us in 
the fu ture ," he says. "We 
n e e d to s p o o n - f e e d o u r 
grasses in s t ead of us ing 
heavy applications and do 
soil balancing and soil mixing 
at the time of construction. 
Sites will then be environ-
mentally safe for a long, long 
time and require less chemi-
cals for maintenance." 

Dye notes reports from 
Japan that more than 90 
c a d d i e s h a v e d e v e l o p e d 
skin problems and rashes 
due to mis-applicat ion of 
pesticides. Such incidents 
demonstrate the need to ex-
port our knowledge of turf 
management. 



management. 
"Today it's a major sales 

job on our behalf to prove 
that we're part of the solu-
tion, not part of the prob-
lem," says Dye. "I 'm an 
eternal optimist. I think 
we've done major things for 
the environment. It's a ma-
jor g ive-and- take today, 
and we give up a lot more 
than we get to take, but we 
have to be perceived as part 
of the solution." • 

ACADEMIA 

Japanese visit 
Virginia Tech 
BLACKSURG, Va. — The 
turfgrass research and Ex-
tension programs at Vir-
ginia Tech and Michigan 
State Universities were re-
cent ly shown to a con-
t ingent of 30 t u r f g r a s s 
professionals from Japan. 

Among the group visit-
ing was Dr. Y o s h i s u k e 
Maki, past-president of the 
International Turfgrass So-
ciety. Others included Jap-
a n e s e a c a d e m i c s , i n -
ustrialists, golf club owners 
and golf c o u r s e s u p e r -
intendents. • 

EQUIPMENT 

Haul Master buys 
vehicle maker 
MENDOTA, 111. — Haul 
Master, Inc. has acquired 
C.H.I. Industries, an orig-
inal equipment manufac-
turer of general-purpose 
utility vehicles. 

C laude W. Mar t inez , 
president of Haul Master, 
says the acquistion brings 
enhanced engineering and 
manufacturing support to 
Haul Master's established 
product line of rugged, de-
pendable, and economical 
utility vehicles. 

C.H.I. Industries' opera-
tion has been combined 
with Haul Master's manu-
facturing facilities in Men-
dota, 111. • 

Moving? 
Be sure to let us know your new 

address. Please enclose a complete 
address label from one of our 

recent issues. 

ORTHENE Turf/Tree 
& Ornamental Spray 
keeps pests 
out of your club. 

Stop pests from playing a round 
on your course with ORTHENE Turf, 
Tree & Ornamental Spray. One 
treatment provides a broad spectrum 
of protection for turf as well as a wide 
variety of trees and ornamentals. 

ORTHENE kills quickly on contact, 
then by systemic action. So you'll keep 
hard-to-kill pests like mole crickets, 
armywormsand leafhoppers under 

control. ORTHENE supplies long-
lasting residual action against other 
insects including tent caterpillars, 
aphidsand thrips. 

ORTHENE Turf,Tree & Orna-
mental Spray. Ifs more than enough 
to drive unwanted pests right off 
your course. 

Turf, Tree & Ornamental Spray 
Avoid accidents. For safety, read the entire label including precautions. 
Use all chemicals only as directed. Copynght © 1990Valent U.S.A. 
Corporation. All rights reserved. ORTHENt is a registered trademark of 
Chevron Chemical Co 

VALENT. 



PEOPLE 
Dr. Wilkinson 
new at Lawnmark 
Dr. James F. Wilkinson has 
been appointed to the posi-
tion of chief operating offi-
cer of Lawnmark, an Ohio-
based lawn care company. 
"Jim brings to us experi-
ence, perspective, and un-
derstands our industry and 
the challenges it faces for 
the 90s," says J. Martin Er-
baugh, president and chair-
m a n . " E v e r y o n e w h o 
knows the green industry 
respects him. I'm glad he's 
now on our team." 

Wilkinson most recently 
served as the executive di-
rector of the Pesticide Pub-
lic Policy Foundation. He is 
a past-president of the Pro-
fessional Lawn Care Asso-
ciation of America. 

Rutgers loses 
Indyk to Turfcon 
As of June 30, Dr. Henry 

Dr. Wilkinson Dr. Indyk 

Indyk leaves beh ind 30 
years on the facu l ty of 
Rutgers University to join 
T u r f c o n p r o f e s s i o n a l 
turfgrass consultants, a re-
cently-formed division of 
GSI Consultants. 

Indyk will be Turfcon's 
chief agronomist, though 
he will continue work in 
the construction, renova-
tion and maintenance of 
athlet ic fields and other 
sports turf facilities. 

Indyk was the Irrigation 
Association's "Man of the 
Year" in 1978, elected to the 

New Jersey Turfgrass Hall 
of Fame in 1985, and has 
been general chairman of 
the New Jersey Turfgrass 
Expo for 16 years. 

Changes for 
others in industry 
Dr. Dave Shetlar has ac-
cepted a position with The 
Ohio State University as 
landscape entomologist. 

Shetlar, who has been 
with ChemLawn for the 
past five years as research 
entomologist, began his du-

ties May 1. 
"I've really loved what 

I've done at ChemLawn and 
I really had to think about 
switching," said the former 
Penn State University pro-
fessor. 

Shetlar's appointment is 
70 percent extension and 30 
percent research. 
Rene H. Evelyn Veere has 
been appointed engineer-
ing scientist at Lyntone en-
gineering, a consultant to 
Rain Bird Sprinkler Corp. 
"Rene has made outstand-
ing contributions to the irri-
ga t ion i n d u s t r y , " says 
Lyn tone vice p r e s i d e n t 
James Shearer. "He is truly 
the father of central control 
irrigation." 

M e a n w h i l e , at Ra in 
Bird, Don Clark is new resi-
dential products manager, 
Turf Division. He will de-
velop rotors, spray heads 
and micro-irrigation used 
in r e s i d e n t i a l a p p l i c a -
tions. • 

Plant water-absorbing polymer to 
reduce amount and frequency of 
watering. 48" swath with blades 
on 6" centers. 
Call Your Nearby Olathe/Toro Dlst. For Demo I 

100 Industrial Parkway 
Industrial Airport, KS 66031 

913-782-4396 
FAX: 913-764-1473 

PTO Powered featuring 7" 
diameter capacity, spring loaded 
throwout clutch and a 500 lb. 
cutter drum. Reduces brush & 
limbs to a mulch chip. 
Call Your Nearby Olathe/Toro Dlst. For Demo I 

100 Industrial Parkway 
Industrial Airport, KS 66031 

913-782-4396 
FAX: 913-764-1473 

Place water-absorbing polymer to 
extend watering intervals and 
aerate with a water reservoir 
around the root systems of 
plants, trees and shrubs. 
Call Your Nearby Olathe/Toro Dlst. For Demol 

100 Industrial Parkway 
Industrial Airport, KS 66031 

913-782-4396 
FAX: 913-764-1473 



It's also tough to putt around. Fortunately, 
there's an easier solution, because the best grub 

control you can buy comes in a bag: 
CHIPCO® MOCAP® brand 5G pesticide. In 

fact, studies at a leading university show that 
CHfPCO® MOCAP® brand 5G delivers up to 

97% effective control of white grubs. Plus, superior 
control of chinchbugs, sod webworms, oluegrass 
billbugs, black turfgrass Ataenius and mole crickets. 

And, you can use CHIPCO® MOCAP® 
brand 5G pesticide with confidence on 

nearly all types of turfgrass, including 
Bent, Bahia, Bermuda, Centipede, 

Fescue, Kentucky Bluegrass, 

(tP RHÔNE-POULENC 

St. Augustine, Zoysia and Perennial Rye species. 
Need another reason for choosing CHIPCO® 

MOCAP® brand 5G? Then, consider this: 
CHIPCO® MOCAP® brand 5G provides this 
outstanding control for up to five full weeks. 
That saves time, trouble and money. So, let the 
Army worry about gas mileage. Get the most 
effective grub control money can buy with 
CHIPCO® MOCAP® brand 5G pesticide. 
Available at your turfcare chemicals 
supplier today. 

Chipco'Mocap'5G 
A Brand ftsticide 

As with any crop protection chemical, always read and follow instructions on the label. CHIPCO and MOCAP are registered trademarks of Rhone-Rmlenc. C1990 Rhone-ft>ulenc Ag Company 



simple. Control the force and 
flow of air under the deck and 
you Ve gone a long way toward 
controlling the quality of cut. 

Contoured baffles around the 
blades on our 48- and 52-inch 
mowers lift grass uniformly so 
the three offset blades can give 
it a manicured cut. 

Large baffles in the front 
of the V-shaped deck can be 
lowered to minimize blowout in 

A 12.5 or 17-hp 
Kawasaki 
engine is avail-
able, depending 
on model. 

dry mowing conditions. Or 
moved up to maximize produc-
tivity in tall grasses. 

There's really nothing com-
plicated about John Deere 
controls either. All are conve-

There's really nothing com-
plicated about the reason John 
Deere commercial walk-behind 
mowers deliver such a smooth, 
even cut. 

The whole idea of baffling, 
in fact, is ± 
really quite 
Heavy-duty 
transaxle with 
ad gears 
provides five speeds, 
plus reverse. 



cutis so simple it's baffling 
niently located at your finger-
tips. Steering levers. Individual 
brake controls. 5-speed trans-
mission. Mower blade and 
traction drives. 

And nothing could be simpler 
or more reassuring than John 
Deere product support— 
undeniably the best in the 
industry. Expert service and 
repair. Plus a computerized 
parts system that usually 

delivers overnight. 
For quality commercial mow-

ing, the choice is quite simple. 
See your John Deere dealer for 
more information. Or call 
1-800-544-2122. 
Choose a 32- or 36-inch 
mower. Or the 48- or 52-inch 
model shown at tight. 

Nothing Runs 
Like a Deere 



DYNAMK 

ianon Pro 
with 

ucts have teamed up to lead the 
sect pests? It's Lebanon Pro 

percent DURSBAN - a new and 
improved fertilizer/insecticide formulation. We've 
taken our 20-3-5 fertilizer base, with four units of 
sulfur-coated, slow-release urea and added a 
higher concentration of DURSBAN, a time-tested 
and effective insecticide. So you can get early 
green-up and sustained feeding while controlling 
surface and soil insects-without the time-
consuming efforts of two applications. And for 
straight granular insect control, try Lebanon 
DURSBAN 2.32 percent. From your source for pre-
mium quality turf products. 

T O T A L T U R F C A R E 
A division of Lebanon Chemical Corporation 

800-233-0628 
'DURSBAN is a Registered Trademark of The Dow Chemical Company. 

SHORT curs 
ALIVE, BUT HOLDING...The Pest ic ide Publ ic 

Policy Founda t ion (3PF), for the t ime being, 
will not have a n e w director . Tha t was the 
decis ion of its board of d i rec tors in May. Dr. 
James Wilkinson left as director of 3PF to be-
c o m e the CEO of L a w n m a r k in mid-spr ing . 
"3PF will con t i nue as an ent i ty t hough , " says 
assis tant d i rec tor Paul Skorupa , w h o will m a n 
the 3PF p h o n e (401/294-6133). Skorupa says 
the 3PF will focus on the act ivi t ies of its State 
Affairs Commi t t ee w h i c h is d raf t ing policies 
for mater ia l s recycling, con ta inmen t , mix ing 
and loading. 

PGMS SCHOLARSHIP. . . app l i ca t ions a r e 
being accepted unti l July 15. Anyone in teres ted 
in a p p l y i n g s h o u l d contac t PGMS at 10402 
Ridgland Rd., Sui te 4, Cockeysvi l le , MI) 21030; 
or call (301)667-1833. 

SOOTY HATS?..."The publ ic will respond to 
people in whi te hats doing good things, but 1 
think our wh i t e hat has gotten a little soot on 
i t ," says Jim Brooks, execu t ive vice-pres ident 
of the Professional Lawn Care Association of 
Amer ica (PLCAA). Brooks, speaking to execu-
tives at Sandoz Crop Protect ion, con t inued : "In 
July 1986, Dan Rather l aunched us into the era 
of de f end ing ourse lves against pest ic ide con-
troversy. We ' re going into the decade of the 
env i ronmen t , and a lot of educa t ion will have 
to be done in a lot of d i f ferent areas. We have to 
try to re inforce the benef i ts of lawn care and 
deal wi th the safety i ssue ." 

A FLYING START. . .The G u e l p h (Canada) 
Tur fgrass Inst i tute 's $1.5 mill ion fund- ra i s ing 
campaign has gotten off to a flying start. George 
M. (Mac) Frost and his wife Beth, who have 
o w n e d and opera ted golf courses in the Toronto 
area s ince 1946, have dona ted $500,000. Frost 
says that the donat ion "is the result of a long-
term invo lvement in turf and greens mainte-
nance and an apprecia t ion of the impor tance of 
eco log ica l ly s o u n d turf r e s e a r c h and prac-
t ices." 

MORE PESTICIDES. . .The do l la r v a l u e of 
s h i p m e n t s by the pes t ic ide indus t ry is pro-
jected to grow n ine percent annua l ly until the 
year 2000, says a "Leading Edge" report . How-
ever , roughly two- th i rds to one-hal f of this 
growth will be inf lat ionary. Non-agr icul tural 
use of pest ic ides will grow to 38 percent of total 
dollar use in the next 10 years, the s tudy notes, 
up f rom 29 percent in 1990. For more informa-
t i o n , ca l l L e a d i n g E d g e R e p o r t s at (216) 
791-5500. 



Improved deck offers better 
cut performance. 

transmission 
offers a smoother, more 
comfortable walking speed. 

Look what's new for 1990! 

New! Operator presence 
controls help ensure safety. 

Improved hand controls are 
easier to o p e r a t e . « _ _ 

New! Five-gallon plastic gas 
tank for fewer fill-ups and 
greater productivity. _ ^ 

The LESCO 36 and 48 Commer-
cial Rotary Mowers keep moving 
ahead to keep pace with your 
needs. Just count our new features 
and improvements, including a new 
nylon grasscatcher with three-
bushel capacity. Plus your choice 
of Kawasaki or Kohler engine! 
It all adds up to a better mower. 

To learn more about what's 
new for 1990, visit your nearest 
LESCO Service Center or call 
toll free (800)825-3726. 



EVENTS 
JUNE 

19-20: Jacklin Seed Com-
pany, Discovery Tour, Post 
Falls, Idaho. Contact: Jack-
lin Seed Company, (208) 
773-7581. 

20: Midwest Sports Turf In-
stitute, College of DuPage, 
Glen Ellyn, 111. Contact: 
Sports Turf Managers Asso-
ciation, (714) 981-9199 for 
registration; Tim Leverich, 
(708) 858-6112 for t rade 
show/demo area. 

21: Turf-Seed, Inc. Field 
Day. Contact: Turf -Seed 
Inc., P.O. Box 250, 3017 G 
St., Hubbard, OR 97032; 
(800) 247-6910. 

21: University of California/ 
Riverside Tree Trou-
bleshooting Seminar. Con-
tact: Hartley Bennett, P.O. 
Box 414, Wickenburg, AZ 
85358; (602)684-7308. 

21: University of Massachu-
setts Turfgrass Research 
Field Day, Research Center, 
South Deerfield, Mass. Con-
tact: Dr. Richard J. Cooper. 
Dept. of Plant and Soil Sci-
ences, University of Mass. 
01003; (413)545-2353. 

22-24: Trees in the Urban 
Forest Workshop, Re-
search Triangle, N.C. Con-
tact: American Society of 
Consulting Arborists, 700 
C a n t e r b u r y Rd., Clear -
w a t e r , FL 34624; (813) 
446-3356. 

25-26: Northwest Turfgrass 
Associat ion Summer 
Turfgrass-Fest. Contact : 
NTA, P.O. Box 1367, Olym-
pia, WA 98507; (206) 754-
0825. 

25: Atlantic Seedmen's As-
sociation summer mem-
bership meeting, Hyat t 
Grand Cypress Hotel, Or-
lando, Fla. Contact: Dr. John 

•ASSAULT ON 
LYME DISEASE. 

• • • • • * 

Authorized Damminix 
Distributors as of 
May 1, 1990*: 

Connecticut 
Nutrico 
Shemin Nurseries 

Massachusetts 
New England Arborware 
Shemin Nurseries 

New Jersey 
Grass Roots Turf Products 
Monmouth Feed Supply 
Northeast Vector Mgmt. 
PCO Supply 
York Chemical 

• Stocking Damminix - FOR PROFESSIONAL USE 

Damminix is registered by the EPA and in all states in which Lyme disease is a significant problem. 

Pennsylvania 
American Arborist Supply 
Fisher and Son 
Shemin Nurseries 

Wisconsin 
Reinders Brothers 
Spring Valley Turf Products 

Or Call 
M800) 
234-TICK 

E. Baylor, 298 McCormick 
Avenue, State College, PA 
16801; (814) 237-0330. 

27-July 14: Landscape Ar-
chitecture Tour of Europe. 
Contact: UCLA Extension, 
L a n d s c a p e A r c h i t e c u r e 
Program, 10995 LeConte 
Ave., Suite 414, Los An-
geles, CA 90024. 

JULY 

12-16: A.A.N./Tennessee 

Nurseryman's Association 
annual convention in 
Nashville, Tenn. Contact: 
American Association of 
N u r s e r y m e n , (202) 789-
2900. 

18: Maryland Turfgrass 
Field Day, Silver Spring, 
Md. Contact: Peter Der-
noeden, Dept. of Agron-
omy, University of Mary-
land, College Park, MD 
20742; (301) 454-3717. 

Pebble Beach is 
not only host 
To the editor: 

T h e a r t i c l e e n t i t l e d 
"Tournament-Level Mana-
ger" (January 1990) pro-
vided an interesting insight 
into country club manage-
ment. Your interview with 
D.J. Pakkala, director of golf 
course operations for Peb-
ble Beach Company, of-
fered a candid look at the 
complexi ty of providing 
high quality golf courses. 

In one part of your arti-
cle you men t ioned that 
Pebble Beach is the only 
public course in the U.S. to 
hold a major professional 
tournament. To set the rec-
ord straight, I know of at 
least one other golf course 
that has been host to sev-
eral major tournaments. 

Keller Golf Course in St. 
Paul, Minn., a public course 
owned and operated by the 
Ramsey County Parks and 
Recrea t ion Depar tmen t , 
has been a major attraction 
to both the PGA and LPGA 
tours. Keller was home to 
the St. Paul Open from 
1930-1968 as a regular stop 
on the men's tours. Keller 
was home to the St. Paul 
Open from 1930 to 1968 as a 
regular stop on the men's 
tour. 

T h e Pa t ty Berg Golf 
Classic was an LPGA event 
at Keller from 1973-1980. 
Keller also hosted the West-

ern open in 1949 and the 
Men's National PGA Cham-
pionship in 1932 and 1954. 

Keller Golf Course does 
not have the same national 
exposure as Pebble Beach, 
but it nonetheless is as rich 
in t r a d i t i o n . R e c e n t 
grounds renovat ion and 
clubhouse remodeling pro-
jects at Keller will make it a 
golf course that again at-
tracts major tournaments. 

Landscape Management 
magazine is required read-
ing for the superintendents 
and park supervisors in our 
department. Our staff en-
joys the variety of informa-
tion provided through the 
diverse articles written. It is 
always good to read about 
how others are managing 
t h e i r l a n d s c a p e s . Your 
magaz ine is a va luab le 
l e a r n i n g t o o l in o u r 
business. 

Keep up the good work. 

Kevin C. Finley 
Ramsey County Parks & 

Recreation 
Maplewood, Minn. 

(Thanks for the correc-
tion and compliments. 
Since that article was pub-
lished, D.f. Pakkala has 
moved on. He is now associ-
ated with International Golf 
Management, the manage-
ment group for Interna-
tional Golf Partners. The 
company plans to develop 
high-prestige, business-ori-
ented golf courses in major 
U.S. business centers.—ED.) 


