last year’s St. Louis show.
And we did receive quite a
number of new mem-
berships on site.”

Added Alan Shulder, ex-
ecutive director of the PGMS,
“It was an idea whose time
had come five years ago.”

Reported problems were
few. ALCA registration at a
separate locale was incon-
venient, but sources say
next year all three groups’
events will be held in a
main convention center.

Smaller exhibitors, ac-
cording to Shulder, said the
exhibit floor should have
been open longer than the
scheduled 10 hours. O

ASSOCIATIONS

PLCAA and Kmart join hands to promote
environmental awareness to Americans

NASHVILLE, Tenn. — The
Professional Lawn Care As-
sociation of America
(PLCAA) announced here
that Kmart Corp. will sup-
port the association’s na-
tional environmental
awareness campaign,
‘“Grasscycling: Today's
Turf, Tomorrow’s Earth.”
The 4,000-store retail
chain will incorporate the
program'’s logo, slogan, and
envronmental message on
package labels for Kmart's

4§
R

James Brooks (right) accepts the Lawn Care Industry *Man

of the Year award from LCI's publisher, Jon Miducki

line of Super K-Gro lawn
and garden products.
Scheduled to appear early
in the 1991 merchandising
season, the new labeling
will be included on all
packaged items of Kmart
household plant products,
liquid and granular fertil-
izers, and insecticides.
“We are pleased to be in-
cluding the PLCAA's
Grasscycling identifiers on
our lawn care products,”
says William L. Chilcutt,

Kmart buyer for hor-
ticulture and decorative
flowers. “Kmart’s environ-
mental program focuses on
the solid waste stream, and
the PLCAA'’s program fits in
nicely with our overall en-
vironmental mission of a
healthier environment for
America.”

The campaign's goal is to
urge homeowners to leave
grass clippings on the
ground while mowing. The

to page 12

Vince Patterozzi (left) gets his “Landscape Manager of the
Year” award from current PGMS president Ted Shull
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KMART from page 11
two-pronged result is fewer
tons of waste, and healthier
lawns.

The labeling concept
was presented to Kmart by
The Andersons, a diver-
sified agribusiness which
formulates and packages
products for major retail,
lawn care and golf course
distributors.

“We presented the con-
cept to Kmart last sum-
mer,"” said Peter Machin,
manager of sales and mar-
keting for The Andersons’
Lawn Fertilizer Division.

“We felt the “Grasscyc-
ling"” program was very ap-
propriate to Kmart’s com-
mitment to enhance, pro-
tect and preserve the global
environment,’” said Ma-
chin.

When the Grasscycling
program was introduced
earlier this year, PLCAA’s
Sandy Marting said, “This
program provides a prac-
tical solution for eliminat-
ing millions of tons of
clippings taking up space in
our municipal landfills.” O

ENVIRONMENT

Chemical manufacturers lead
parade to support pesticides

NASHVILLE, Tenn. — Spe-
cialty pesticide manufac-
turers have united to forma
new organization to better
support the green indus-
try’s battle against misin-
formation.

Responsible Industry for
a Sound Environment
(RISE), an autonomous
standing committee within
the National Agricultural
Chemicals Association
(NACA), will act as an um-
brella organization. It will
address the issues affecting
the $1.3 billion green indus-
try. A key part of the effort,
according to sources, is
“speakingin a unified voice
to communicate the envi-
ronmental, health and
safety benefits of the proper
use of pesticides.”

“We are constantly bom-
barded by federal, state and
local issues, regulations,
legislation and misinforma-

Budget for RISE is $440,000,
including $10,000 for member-

ship acquisition.

tion,” says Bill Liles of
Ciba-Geigy. “This constant
attack has cost us all valu-
able resources. In most
cases, our defense has been
weak and poorly focused
due to a lack of a central,
coordinated effort.”

Allen Haws of the
Mobay Specialty Products
Group says RISE will “sup-
port the position that judi-
cious use of pesticides can
prove positive in the care,
maintenance and protec-
tion of public health and
property in the urban, sub-
urban and industrial envi-
ronment.

“It is our mission,” says

Haws, “to be responsible to
the public and support the
industry.”

The RISE membership
drive has begun as a way to
seek industry support and
to create a large, strong en-
tity that will have a voice of
authority in the public and
private sectors. RISE will
serve as a clearinghouse of
information on specialty
markets, to promote and
expand opportunities for
the industry.

Integral in the program
are lobbying at all levels of
government, education for
the public and end user
programs on proper

© 1990 Rhone-Poulenc Ag Company, 2 T.W. Alexander Drive, Rescarch Triangle Park, NC 27709. For additional information, please call

26019 For turfthat thrive

1-800-334-9745. As with any crop protection chemie!
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pesticide use and han-
dling.

The group’s initial pro-
posed budget is $440,000.
Of that amount, $220,000 is
earmarked for salaries for a
director, a secretary, office
expenses, benefits and
travel. Membership acqui-
sition kitty is $10,000. An
additional $200,000 is to be
used for projects like coor-
dinating university sup-
port, addressing state and
local issues, developing ed-
ucational programs and ad-
dressing environmental is-
sues.

RISE urges participation
to unite all resources neces-
sary to the organization’s
efforts.

Membership in RISE is
open to end users like golf
course superintendents,
landscape contractors and
public employees. It is also
open to basic manufactur-
ers, formulators, distribu-
tors, associations, media
and equipment manufac-
turers.

Those joining before Jan.
31,1991 will achieve charter
member status. OJ

LEGISLATION

Sanity prevails:
‘Big Green’ fails

SACRAMENTO, Calif. —
“Big Green' has turned
blue.

State Proposition 128,
which would have turned
California into a legislative
jungle and severely limited
pesticide use, was a loser in
the Nov. 6 general election
here.

Voters refused to foot
the bill for “Big Green,”
which would have cost an
estimated $90 million in its
first year, mostly through
higher energy and food
prices.

“People finally clued in
on what 128 would mean to
California’s economy and
what it would mean to Cal-
ifornia’s environment,
which is not much,” says
Scott MacDonald, who op-
posed the legislation. Mac-
Donald says the bill failed
to address smog, ground-

water contamination and
toxic waste, which he says
are California’s true envi-
ronmental culprits.

Failure of the initiative
does not, however, mean
that Californians are apa-
thetic to a clean environ-
ment, says Richard Wood-
ward, director of the
anti-128 campaign. He be-
lieves the vote, “means that
Californians are not willing
to make faulty proposals a
law of the state merely be-
cause they are called pro-
environment by their pro-
moters.”

“Big Green' was spon-
sored by Assemblyman
Tom Hayden (D-Santa
Monica), and Atty. Gen.
John Van de Kamp. Many
motion picture and televi-
sion personalities joined in
the effort to pass the pro-
posed bill, givingit high vis-

ibility among voters.

Hayden said efforts to
protect the environment
would be accelerated.

“We will get clean food,
clean air, a clean ocean and
government clean enough
to stand up to the polluters
in Sacramento,” Hayden
said. Prop 128 may reappear
on ballots in two years.

“Big Green” would have
provided $300 million in
bond funds to buy and pre-
serve ancient redwood
trees, curb auto and other
emissions, banned oil de-
velopment in state waters,
and barred pesticides sus-
pected of causing cancer.

Former Surgeon General
C. Everett Koop was among
128's opponents. Koop
echoed the concern of other
“Big Green” opponents, by
saying the bill would in-
crease food, gas and utility
prices and eliminate jobs.

Also failing at the polls
in California were Prop.
130, a forestry protection
measure, and Prop. 135, a
pesticide counter-initiative
sponsored by the agri-
cultural industry. O

under PIESSUIe.

Your high-value turf will never need to withstand the
punishment of a cattle drive, but there’s another kind of pressure
your turfgrasses are facing right now: increased traffic. And it
can make even the hardiest varieties more vulnerable to disease
damage.

That’s why more turf pros rely on CHIPCO® brand 26019
fungicide than any other disease control.

Even turf-killer diseases like Helminthosporium Leaf Spot
and Melting Out, Dollar Spot, Brown Patch, Fusarium Blight,
Red Thread, Pink and Gray Snow Mold and Fusarium Patch
knuckle under to the power of CHIPCO® brand 26019.

And the long-lasting protection of CHIPCO® 26019 makes
it the perfect foundation for a season-long disease management
program. Just one application protects turf for up to four full
weeks.

This year, invest in the best: CHIPCO® brand 26019 fungicide.

B~

§ Chipco26019

Fungicide
-always read and follow instructions on the label. CHIPCO is a registered trademark of Rhone-Poulenc
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NEWS BRIEFS

DUDECKS’S A GRANDDAD...LM editorial
advisor Dr. A.E. Dudeck (University of Florida)
became a grandfather on Oct. 5th. Daughter
Kathy Collart gave birth to Timothy Collart at
9:31 a.m. Dudeck says that waiting in the deliv-
ery room with son-in-law Dave, “brought back
memories of 30 years ago; I felt like an expec-
tant father again.” Congratulations to the Du-
deck family.

PROMOTING SAFETY...A new “ALCA Su-
pervisor's Safety Handbook” is available from
the Associated Landscape Contractors of
America. The book covers safety policies,
meetings, proper clothing, general first-aid,
equipment certification, material handling and
(are you listening?) chemical safety. The book
is available to members for $4; non-members
can get it for $20 (maybe it’s time you joined...?).
Contact ALCA at (703) 241-4004; order by fax at
(703) 532-0463.

TAKING CHARGE...Harold Vaubel has been
hired by Signal Landmark as golf course super-
intendent for Eagle Crest Country Club, now

under construction in the hills of Escondido,
Calif.

IN COLLEGE, IN BUSINESS...Word comes
from Centerville, Ohio, about the business suc-
cess of Martin Grunder, a college student who
operates a thriving landscaping business.
Grunder, a senior finance major at the Univer-
sity of Dayton, cleared $300,000 in gross sales
last summer. “I've operated my own business
since | was in seventh grade,” says Grunder,
who began his business career as a grass cutter.
Today, he employs about 10 workers. “The
darn phone is ringing off the hook,” Grunder
says.

SPEAKING OF GETTING CLIPPED...Calgene
Pacific of Melbourne, Australia, is nearing
completion in the breeding of a blue rose.
Latest research was to isolate the gene that
makes other flowers blue. The blue hue is to be
transferred into roses, gerberas, carnations and
chrysanthemums. But does Calgene really
think, as reported, that a blue rose will fetch
$100 per stem? Wake up and smell the roses! A
Japanese firm has invested $5 million into Cal-
gene’s other gene research that seeks to pro-
duce flowers that last longer in the vase. What
might those cost?
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PEOPLE

‘Dad’ Gill passes
away in Milwaukee

MILWAUKEE, Wisconsin
Harry Gill, a founder of the
Sports Turf Managers Asso-
ciationand a friend to every
athletic turf manager who
ever raked an infield, died
here of natural causes on
Oct. 25.

“His passing represents
a great loss to us individu-
ally and as an organiza-
tion,” notes Dale Keller Jr.,
executive director of the
STMA. “Under his guiding
hand, the association grew
in membership and stature.
Harry dedicated his life to
making it a strong group
with a main purpose to edu-
cate sports turf managers.”

Gill, 69, was planning to
retire on Nov. 1.

For the last 16 years of
his life, Gill was superin-
tendent of grounds and
maintenance for the Mil-
waukee Brewers at County
Stadium here and at Com-
padre Stadium in Chandler,
Ariz. During those final 16
years, he won virtually
every major turf award, in-
cluding Sports Turf maga-
zine's “Man of the Year” in
1990.

A press release from the
Brewers aptly notes:

‘““To the Milwaukee
Brewers, his friends and
family, Harry Gill will be
remembered affectionately
as ‘Dad,’ a warm reception
he often used when greet-
ing someone he knew.

“Gill was soft-spoken,
but was always able to cap-
tivate an audience,
whether it was addressinga
couple hundred at a con-
vention or a couple in the
Brewers’ front office. A
good-natured, friendly in-
dividual, he always found
time to share a humorous
tale with someone, usually
leaving him with a smile.
That’s what made Harry
Gill the king of the hill.”

Gill was especially fond
in recent years of telling au-
diences about his experi-
ence during the filming of
“Major League” at County
Stadium, and about his one-
on-one conversations with

Q.
HARRY C. GILL
1921-1990

such baseball notables as
Henry Aaron.

As a tribute to his lead-
ership, the Harry Gill Turf
Scholarship was estab-
lished in 1987 through the
STMA.

Prior to joining the
Brewers (where former as-
sistant Gary Vanden Berg
becomes his successor), the
Milwaukee native was a
groundskeeper and facili-
ties director of a 45-hole
golf course and 700-seat
restaurant in Rockford, Ill.

Mary, his wife of 40
years, has requested that
donations be made to the
Gill Scholarship Fund or
the local heart/diabetes
funds or needy food pro-
grams.

—Jerry Roche OJ

WATER
Districts sign
to save water

SACRAMENTO, Calif. —
Two Southern California
water districts recently
signed an agreement which
will ease the drain on that
region’s evaporating water
supply.

The Irrigation Associa-
tion reports that the Metro-
politan Water District of
Southern California will
pay the Imperial Irrigation

to page 15




ENVIRONMENT

Hlinois wetlands are facing extinction

ST. CHARLES, Ill. — The
once-thriving Illinois
prairie wetland is now a
drop in the bucket, and a
concerned landscape archi-
tect has taken steps to pre-
serve what little remains.
“Nearly 90 percent of
the wetlands that charac-
terized the Illinois land-
scape when the earliest
settlers arrived...are now
gone,” says Greg Stevens,

senior landscape architect/
project manager with The
Lannert Group here.

According to Stevens,
widespread drainage and
development are the two
biggest causes of shrinking
wetlands, which are now
recognized more as vital
and important ecological
systems.

But controversy has
arisen over what today con-

stitutes a wetland.

“Because it is impossible
and ill-advised to com-
pletely stop development,”
says Stevens, “we have to
find some better way to dis-
tinguish between those
wetlands that should be
preserved and those that
add nothing tangible to the
environment.”

It is in education that
Stevens says landscape ar-

chitects can play a useful
role.

The government wild-
life department describes
wetland as having:

® hydrophytic vegeta-
tion, or plants typically
found in wetland and other
aquatic habitats;

@ hydric soil, which is
saturated, flooded or
ponded during the growing

to page 18
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District about $97 million to
build conservation facili-
ties in the agricultural dis-
trict, and another $23
million for indirect costs
over the program’'s first five
years. Another $2.6 million
will be paid annually to
cover the Imperial Irriga-
tion District’s direct cost of
the program.

Under the program, Met-
ropolitan will finance 16
conservation projects in the
Imperial Valley and, in
turn, will receive an esti-
mated 106,100 acre-feet of
water per year that would
be saved.

The projects include au-
tomated control structures,
concrete lining of earthen
irrigation canals and new
reservoirs. The conserved
water will remain in the
Colorado River and be
available for Metropolitan
to import into its service
area through its Colorado
River Aquaduct.

Metropolitan provides
water service to more than
14.7 million Southern Cal-
ifornians in six counties.
Imperial delivers water
from the Colorado River to
agricultural users or about
500,000 acres farmland, in
the fertile Imperial Valley.

According to Carl Bor-
onkay, general manager of
Metropolitan, “Implemen-
tation of this landmark
water conservation en-
deavor between the farm-
ers in the Imperial Valley
and urban Southern Cal-
ifornia exemplifies the
growing role water man-
agement and conservation
will play in meeting (our)
future water needs.” O

Can you risk downhill runaway? -

S —

_ Exmark Midsize Walker

Experience an Exmark and
Mow in complete control.

Exmark’s Turf Tracer™ and
Midsize Walkers eliminate
dangerous downhill runaway
and freewheeling. Five speeds
and positive reverse provide
exceptional handling. We invite
you to ask your dealer for a
demonstration and see for
yourself how Exmark commer-
cial mowers keep you in
complete control. For the dealer
nearest you call Exmark:

402/223-4010

v .

Experience an Exmark.

Industrial Park NW, Box 748, Beatrice, NE 68310 FAX: 402223-4154

®
MFG. CO. INC.
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Competition,We Out

/ To make a dramatic turnaround in your productivity, put yourself behind the N\
/ wheel of the machine that outmaneuvered them all: The new Groundsmaster®

220-D or the new gas-powered 224 from Toro. No other out-front rotary mowers

are as maneuverable, as effortless to operate or provide as much trim productivity.

Fourlink power steering is your link to unmatched
mancuverability. Now operators can make sharper,
casier turns with less fatigue. This makes tnmming

// around any obstacle quul\ and almost effortless.

/ Togive
/ you even
/ / more cutting
control, Grounds-
masters feature a

/ / single knob deck-to-

/ tractor weight transfer

/ system. A twist of the wrist

4 isall it takes to balance ' J—
/ cutting unit flotation to When it comes to engine

size, Toro gives you the power
of choice. The new Groundsmaster
220-D featuresa 20 hp liquid-cooled, }
3-cylinder Mitsubishi diesel e m_,lm
The new Groundsmaster 224 gives
you the same engine in a gas model,
providing you with the durability
diesels are known for, but with
more power. Both give you all the
speed and power needed for the
most demanding jobs.

The Groundsmaster220 also
1savailable with a 20 hp air-cooled
gas engine.

height of cut and traction
needs. The result is better
traction and better flota-
tion without scalping.

“Toro™ and “Groundsmaster™ are registered trademarks of The Toro Company. ©1988 The Toro Company.



n't Overpower The

aneuvered Them.

‘ . ¥ A small, compact wheelbase provides

a small uncut trim circle and ight turn-
around enabling you to trim close around
any obstacle. Just what you need
to get into or out of
tight arcas.

\

With all these performance features,
it’s obvious why the new Groundsmaster
220-D and 224 are so popular. And why
Toro s the leader in out-front nding
rotary mowers. To request a
demonstration, call

your local Toro
distributor or con
tact Toro at the
address below.

The Professionals
A patented, heavy-duty carrier frame with floating cutting decks allow the That KL‘c'p\{)u Cumng
cutting units to follow ground contours for a superb quality of cut. For added

cutting control, there are three decks to choose from: 72", 62" or 52". And the
52" isavailable with an optional grass collection system.

T'he Toro Company, Commercial Marketing Services, 8111 Lyndale Ave. So., Minneapolis, MN 55420
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season to develop anaero-
bic conditions in the upper
part; and

® hydrology, which is
the science of dealing with
the properties, distribution
and circulation of water.

Section 404 of the Clean
Water Act requires devel-
opers to obtain a permit be-
fore any dredging or fill ac-
tivity occurs in property
encroachinginto a wetland.

“If the proposed devel-
opment is found to impact
the wetland area,” explains
Stevens, the landscape ar-
chitect must devise an al-
ternative layout or develop
a plan that mitigates lost
wetland to another on-site
location.”

To determine the exact

EVENTS

boundaries of wetland area,
Stevens says The Lannert
Group uses a wetland con-
sultant, a soil scientist and a
botanist.

That crew studies sites
and makes the proper de-
termination by using vari-
ous factors:

@ the amount of wetland
vegetation present,

@ the limits of the hydric
soil and

@ a computer-plot overa
map or aerial photograph.

“This not only preserves
an irreplaceable natural re-
source, but also achieves
the highest and best possi-
ble use of that wetland,”
says Stevens. More people
are able to enjoy the
amenity, while its impor-
tant ecological function has
been retained.” O

DECEMBER

12-14: Pacific Coast Turf
and Landscape Con-
ference and Trade Show,
Washington State Conven-
tion and Trade Center,
Seattle. Contact: Jones and
Associates, Park Center,
Suite 200, N. 908 Howard
St., Spokane, WA 992-
01-2261; (509) 327-5904.

13-14: New England Ar-
borists Exposition, Sher-
aton Inn and Conference
Center, Boxborough, Mass.
Contact: Elizabeth Collins,
Massachusetts Arborists
Association, 288 Walnut
St., Suite 300, Newton, MA
02160; (617) 332-8683.

JANUARY

4-6: Mid-Atlantic Nur-
serymen’s Trade Show,
Baltimore Convention Cen-
ter. Contact: P.O. Box 314,
Perry Hall, MD 21128.

7-9: Maryland Turfgrass
Council Conference &
Trade Show, Baltimore
Marriott Inner Harbor.
Contact: Cheryl Gaultney,
Michigan Turfgrass Coun-
cil, 12 Pressie Lane,
Churchville, MD 21028.

9: Sacramento Valley Land-
scape & Nursery Expo, Sac-
ramento Community Con-
vention Center. Contact:
Patti Adkins, (916) 7292606.

13-18: National Institute of
Golf Management, Oglebay
Park Resort and Con-
ference Center, Wheeling,
W.V. Contact: NIGM,
Wheeling Park Commis-
sion, Oglebay, Wheeling
WV 26003, or Department
of Continuing Education at
Oglebay, (800) 624-6988.

14-16: Great Lakes Nursery
& Landscape Trade Show,
Ammway Grand Plaza
Hotel and Grand Center,
Grand Rapids, MI. Contact:
Michigan Nursery and
Landscape Association, 819
N. Washington Ave., Suite
2, Lansing, MI 48906; (517)
487-1282.

14-17: Virginia Turf and
Landscape Conference &
Trade Show, Richmond
Centre and Richmond Mar-
riott, Richmond, Va. Con-
tact: Randeen Tharp, (804)
340-3473.

14-17: University of Mary-
land Advanced Turfgrass
IPM Short Course, College
Park, Md. Contact: Lee
Hellman, (310) 454-7130.
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ATHLETIC TURF

Rebuilding and resodding

Vicnor Farms of Connoquenessing, Pa. uses
an innovative method of installing athletic
fields.

The company strips off existing vegetation,
tills, and adds lime, fertilizer and soil amend-
ments. Fields are graded and sodded with a
bluegrass blend.

Vicnor says the soil amendments loosen
tight soils, reducing future soil compaction.
Another amendment reduces the frequency of
irrigation. According to Vicnor, amending the
existing soil rather than using a sand base re-
duces divots caused by athletic cleats. Fields
are playable in four to six weeks.

Vicnor Farms, which will consult with
schools in maintaining rebuilt fields, is located
at Box 227, Connoquenessing, PA 16027. Its
phone number is (412) 789-7811.

Natural turf in domes

Technology for installing and maintaining
natural turf athletic fields in domed stadiums
and other indoor facilities is now available
from the Greenway Group of Horsham, Pa.

Greenway, says Thomas L. Ripley Sr., has a
patent pending on the Integrated Turf Manage-
ment (ITM) System, which can also be used
over existing artificial surfaces.

ITM provides the first transportable natural
turfgrass system, complete with an all-new
greenspec lightweight growing medium. The
system, which Dr. Henry Indyk of Rutgers Uni-
versity helped develop, weighs a fraction of
typical growing alternatives. ITM systems also
can be interchanged to meet the demand of the
sports activity.

For more information, contact Greenway at
(215) 343-0110.

Brochure is offered

Dr. Bruce Augustin and Art Wick of Lesco,
Inc. have authored a new brochure entitled
“Athletic Field Turf Maintenance Handbook.”
The 12-page brochure gives specifications for a
variety of athletic fields. To receive a copy, call
the Sports Turf Managers Association at (702)
739-8052 or Lesco at (800) 825-3726.




TheTurf Care

*Roundup is a registered trademark of Monsanto Company. Always follow label directions carefully when using turf chemicals.

Professional
turf performers.

First-rate disease and weed control demands
a professional’s touch. And here are the Turf
Care products that have what it takes.

Daconil 2787® The cornerstone of a professional spray
program. Daconil 2787 is economical to use and the most
effective, broadest-spectrum turf fungicide on the market.
Controls 12 major turfgrass diseases. Available as a
flowable or wettable powder formulation.

Daconil 2787® WDG. A new water-dispersible granular
formulation that is virtually dust-free. Pouring and mixing
are fast and easy. The 5-1b. reclosable container means
better handling, storage and disposal.

Dacthal® The preemergence herbicide that consistently
delivers superior broad-spectrum control of crabgrass,
spurge and 22 other tough annual grasses and broadleaf
weeds. Available as a flowable or wettable powder
formulation.

Daconate® 6. The proven postemergent herbicide.
Highly effective against pesky weeds such as crabgrass.
(Sold as Bueno® 6 in western states only.)

2 Plus 2 (MCPP + 2,4-D Amine). As effective as it is
economical against more than 20 hard-to-kill broadleaf
weeds such as clover and dandelions. Contains no dicamba.

Frigate® adjuvant. The only product specifically
formulated to enhance the performance of Roundup* for
control of perennial and annual weeds. For turf renovations
and non-cropland use, too.

When it comes to turf care, you'll see the difference in
the professional’s touch.

Fermenta ASC Corporation,

5966 Heisley Road, P.O. Box 8000,
Mentor, OH 44061-8000.
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B THE STATE
OF THE
INDUSTRY

Green industry professionals are dealing
with five burdensome issues today:
dwindling labor pools, high insurance costs,
regulations, marketing and maintaining a
professional image.

one are the days when the as-
G piring landscaper, grounds
manager or golf course super-
intendent could rely entirely on his
horticultural expertise to churn out
beautiful landscapes. A new era in
landscape management has begun, a
business-based era where the bottom
line is not wholly affected by the land-
scape’s appearance.
And so goes the facts of life for to-
day’s landscaper, according to the re-

sults of a recent industry poll
conducted by the editors of
LANDSCAPE MANAGEMENT.

“If you came out of school with a
degree in ornamental horticulture,
you're not prepared to be a busi-
nessman,’’ notes Gerry Leider of
Tropical Plant Renters, Riverwood,
[11. “All the personnel issues, govern-
ment employee and pesticide regula-
tions that you have to abide by have
become a hell of a lot more complex.”
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Bill Russell of Chem-Turf Land-
scapes, Norcross, Ga., has a Ph.D. in
agronomy, yet his company prospers
because of his business acumen.

“You can be a whiz-kid as far as
landscaping,” Russell notes, “but if
you don’t run the business, you're
going to fail.”

Klaus Ahlers of Carlacio Land-
scape, Fullerton, Calif., who has a
background in business administra-
tion, agrees: “Just undertanding the
different government programs that
affect the landscape industry, you'd
better have some kind of background
in business.”

Labor: where is it?

The Association of Landscape Con-
tractor’s 1989 “Crystal Ball Report”
wrote that “firms face the problem of
attracting formally-trained individu-
als who want to work from the bottom
to the top and stay with the firm. Ex-
isting firms also encounter those indi-
viduals who go into business for
themselves, and because of inex-
perience, become unfair com-
petitors.”

The industry’s labor force is
largely composed of 18- to 25-year-
olds. That group is shrinking, how-
ever, a problem which which requires
immediate attention.

“The day of the $4.50-an-hour la-
borerisover,” says ALCA, “and we all
better realize it. And the day of the 15
percent payroll costs is over, and we
better recognize it.”

The labor situation has, however,
gotten better in some areas, like along
the eastern seaboard.

“The construction trades have
fallen off considerably,” explains
Mike Stewart of Control Environ-
mental Services, Edison, N.J., “so
there’s a lot less building in this area.
We get an overwhelming response
from ads for laborers."”

Stewart also does a good amount of
recruiting from SUNY's Cobleskill
college or other schools offering 2-
year agriculture/recreational land
management degrees. Notes William
Heyser of Heyser Landscaping, Nor-
ristown, Pa.: “The labor shortage is no
longer an issue. The economy has
taken care of that.”

Running out of gas

Gasoline prices—which started their
skyrocket well into the growing sea-
son this year—have affected most
landscapers, but probably none more
than Russell’s Chem-Turf.

“They’ve gone from .79 cents to
$1.25 a gallon here,” notes Russell.
“That’s been a major glitch in our pro-
fit margins. If it gets to $1.50 a gallon,
you're talking double the original



