“There are so many things
to do as far as pre-notifica-
tion goes," says Sek, “it will
be hard to do a good job of
scheduling and completing
a project on a timely basis.”

Title 10 requires com-
mercial lawn care ap-
plicators to enter into
written contracts with cus-
tomers, provide warnings,
and post the perimeter of
treated areas with warning
signs. The new notification
regulations require most
pesticide applicators to pro-
vide detailed written noti-
fication to owners and oc-
cupants of buildings or
commercial property
where pesticides are ap-
plied. The regulations man-
date posting warning signs,
specific contract language
and “cover sheets' be given
to the owners or occupants
of homes or businesses
prior to a pesticide applica-
tion.

More ‘labelling’

The combined forces of the
green industry and pesti-
cide groups argue that the
entire notification system
constitutes additional “la-
beling," prohibited by Sec-
tion 24(b) of FIFRA.

“We're in favor of noti-
fication,” says Schroeder,
“but we feel that the noti-
fication regulations are
confusing and are not going
to properly notify the con-
sumer. So much paperwork
is involved that the con-
sumer will not be able to
pick out the important
facts.”

Schroeder believes the
case basically stems from
an abuse of power by the
state DEC.

Optimism?

James F. Wilkinson, execu-
tive director of the
Pesticide Public Policy
Foundation, says the coali-
tion has reason to be op-
timistic.

“We have been discuss-
ing the issue from a legal
perspective with several
different attorneys,"’
Wilkinson says. “The Pesti-
cide Coalition did not jump
into this thing without
checking it out with dif-
ferent people, and the con-
sensus: we have a good
chance of winning." O

LANDSCAPING

Job estimating: don’t guess;
practice, practice, practice

Have you ever completed a
job, picked up the check
and deposited in the bank,
and find yourself asking the
question, “Did I price that
job fairly?"

Sure you have. Or will.
That’s why it's important—
in the interest of fairness
and good business—to
practice accurate and thor-
ough estimating.

Phil Christian, president
of PDC Consultants, is a
stickler for accurate esti-
mates, which he spoke on at
the recent Landscape Ex-
position in Nashville, Tenn.

“Estimating is a pro-
cedure that we must go
through to establish a sale
price for our services," said
Christian. “The cost esti-
mate must include all labor,
material, equipment and
overhead, plus profit. Esti-
mating the cost of services
on a specific landscape
means the estimate must be
unique to the site.”

And, of course, you must
also know each gquantity in
the estimating formula. “If
you don't know the dis-
tance you travel to the job,

Estimating, says Phil Christian, is a procedure that we
must go through to establish a sale price for our services.

there can be no calculations
due to the absence of a
known quantity,” Christian
said.

Christian believes pro-
duction factors are vari-
ables, and may be adjusted
as required to protect the
accuracy of the estimate.

“If we noted during the
first hour of the trip that we
were below our production
factor of 50 mph,” Christian
continued, “what could we
do to protect the original es-

LAWN CARE

by media contacts.

Companies rally behind PR plans

In light of recent regulatory and legislative
mudslinging, the Professional Lawn Care Associa-
tion of America (PLCAA) has formed a public rela-
tions network. This action is being taken to reinforce
the industry’s reputation with the consumer.

Rick Steinau, president of Greenlon and Ace Ex-
terminating Co. and a PLCAA director, said the cam-
paign has a two-fold purpose. The first is to beat anti-
pesticide groups to the punch by informing the me-
dia of the issues first. The second is to publicize the
benefits of effective lawn care and landscaping ser-
vices (cooling effects, erosion control, noise abate-
ment, etc.). Monthly news releases will be sent to
local garden editors, on company stationery, with
appropriate quotes included. Steinau says response
to the program has been fantastic.

“It's what I predicted would happen,” says
Steinau. “Once we had an opportunity to present the
program to the membership, and they saw the ease
with which it would happen, it was accepted.”

Steinau said at least 77 cities are now represented

Contact companies will have to foot an annual
mailing bill of about $300, but that’s a small price to
pay, considering the plan's potential benefits.

The first releases will be mailed in February. O

timated time of arrival? We
could increase the produc-
tion factor to 50 mph, or in-
crease production to fit the
new circumstances, and
keep the original estimate.”

Measuring the land-
scape is easy, and simply in-
volves four basic quan-
tities: area of turf, linear
feet of edging, area to be
pruned, and area of shrub
beds or mulch area. Com-
bine these areas or take per-
centages of them to
estimate the linear feet cov-
ered by all maintenance
activities.

““Measure all the turf
area,” advises Christian,
“no matter what condition
the turfisin. Any large bare
spots are included in the
measurement, and duly
noted on the analysis
report.”

Make a category called
“push mower,” for all areas
that cannot be mowed with
a 36-inch or larger mower.
Examples? Very steep
slopes or areas too narrow
for a 36-inch mower to han-
dle without disturbing the
beds on both sides.

Other special attention
areas should be indicated
as such:

® rough-cut areas, or
areas to be bush-hogged
several times each year;

® large open areas or
athetic fields that may re-
quire special equipment or
frequency; or

@ wet or swampy areas. [J
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This Time,We Did
_Competition,We Ou

To make a dramatic turnaround in your productivity, put yourself behind the

/ wheel of the machine that outmaneuvered them all: The new Groundsmaster®
220-D or the new gas-powered 224 from Toro. No other out-front rotary mowers
are as mancuverable, as effortless to operate or provide as much trim productivity.

Fourlink power steering is vour link to unmatched
mancuverability. Now operators can make sharper,

casier turns with less fatgue. This makes trimming
around any obstacle quick and almost effortless.

/ / Togive
you even
// more cutting

control, Grounds-

// masters feature a
/ / single knob deck-to-
tractor weight transfer
/ / system. A twist of the wrist
isall it takes to balance
/ cutting unit flotation to
height of cut and traction
needs. The result is better
traction and better flota-
tion without scalping.

When it comes to engine
size, Toro gives you the power
of choice. The new Groundsmaster |

3-cylinder Mitsubishi diesel engine.
The new Groundsmaster 224 gives
you the same engine in a gas model,
providing you with the durability
dieselsare known for, but with
more power. Both give you all the
speed and power needed for the
most demanding jobs.

The Groundsmaster220 also
is available with a 20 hp air-cooled
gas engine.

“Toro™ and “Groundsmaster” are registered trademarks of The Toro Company. £1988 The Toro Company
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Tt Overpower The

1 euvered Them.
- A small, compact wheelbase provides

a small uncut trim circle and tight turn
around enabling you to trim close around
any obstacle. Just what you need
to get into or out of
tight areas.

With all these performance features,
it’s obvious why the new Groundsmaster
220-D and 224 are so popular. And why
Torois the leader in out-front nding
rotary mowers. To requesta
demonstration, call
your local Toro
distnbutor or con
tact Toroat the
address below.

The Professionals
A patented, heavy-duty carrier frame with floating cutting decks allow the That Kﬁ‘pYou O.ming.

cutting units to follow ground contours for a superb quality of cut. For added

cutting control, there are three decks to choose from: 72", 62" or 52", And the

52" isavailable with an optional grass collection system.

The Toro Company, Commercial Marketing Services, 8111 Lyndale Ave, So,, Minncapolis, MN 55420

Circle No. 166 on Reader Inquiry Card
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SHORT CUTS

ORIGIN OF SPECIES...Ever wonder where kikuyugrass got
its name? Ann Reilly, a noted garden writer, has a theory.
During a trip to Kenya, she made these revelations: “I don’t
know for sure, but I supect the grass was named for the African
tribe of the same name who were instigators of the Mau Mau
rebellion back in the ‘50s. The Kikuyu tribe believes its god
lives on top of Mount Kenya. If it does, he certainly gave them a
grass that seems to never be bothered by insects, disease or lack
of water.”

FROM THE ORIENT...Much ado has been made about the
business acumen of the Japanese, and with reason. Here are
some observations that Roger Funk, Ph.D., of the Davey Com-
pany made at the most recent PLCAA conference: “The reason
Japan is more successful in service industries is that they have
learned to ask the customers what they want. Clients have
changed and lawns have changed and many of you haven't.
The customer is getting more sophisticated, more demanding
than ever. We want to target the client that wants and needs
and can pay for all our services. All you have to do is track
who’s buying what services.” Funk always makes it sound so
easy.

LUCKY FELLER...Speaking of the PLCAA conference, Delta
offered two tickets anywhere the airline flies, to those PLCAA
attendees using the airline to get to and from New Orleans. The
lucky guy was Nick Dennis of Pro Lawn Plus in Jacksonville,
Fla. And a bon voyage and sayonara to him.

SUPER STATS...Industry figures that emerged from Elanco
Company’s distributor’s meeting late last year: @ In 1975, 12,800
golf courses spent $75 million on fertilizers and chemicals; by
2000, the numbers are expected to be 15,270 spending $455
million. @ In 1975, 2.2 million residential lawns were being
professionally serviced with fertilizer and chemical sales of $72
million; in the year 2000, those numbers might be 7.7 million
with sales of $835 million. @ In 1975, 1.55 million landscaping
customers spent $59 million on fertilizers and chemicals; in
2000, they see 2.7 million customers spending $480 million.

THINGS NEVER CHANGE...From the October, 1962 issue of
Weeds and Turf: “We just saw a letter to the editor of a local
paper, in which a lady gardener protests, on behalf of her
garden club, about the so-called misuse of pesticides. This
worried do-it-yourselfer says she asked her club (about 40
ladies) how many read labels on their garden chemicals and
only four answered ‘yes.’ This, the lady proceeds, is the reason
we need more laws about pesticides! Some hardworking cus-
tom applicator, who’s spent years trying to convince his cus-
tomers that labels must be read, would no doubt like to refute
this Rachel-Carson-in-the-bud, since it is frequently the pro-
fessional who gets unjustly blamed for the amateur’s mistake.”

14 LANDSCAPE MANAGEMENT/JANUARY 1989

SURVEY from page 11

Duncan is this survey fact: 75 per-
cent of the time, the male of the
household makes the decision to pur-
chase lawn care.

“That’s no slight to the females,’
assures Duncan. “ That'’s just the way
itis.”

To make the best use of this fact,
Duncan says LCOs must prospect
more at night and in person. “You
have to figure out ways to get to the
male decision-maker.”

Professional users are likely to be
over 40 (73 percent), are college grad-
uates earning more than $25,000 in-
comes and live in the mid-Atlantic
region of the northeastern United
States.

DIYs are generally under 40 years
of age, earning $15,000 to 35,000 per
year. Chances are 50-50 of a college
education.

3. Attitudes toward lawn care

Duncan uses the term “psycho-
graphics” to describe this category.

The DIY is guided by the belief that
an attractive lawn is indeed important
and worth the necessary time. How-
ever, the DIY is unimpressed with
lawn care and believes it to be “not
worth the expense.” Brand names
mean nothing to the classic DIY.

Professional customers believe an
attractive lawn is important and
worth the expense. They attach to
that belief a sense of pride in their
lawn’'s appearance. Brand names
mean a lot to professional users, and
they will pay more for quality
work. O

LAWN CARE

PLCAA draws 700
companies to
convention

Though it didn’t crack any records for
overall attendance, the Professional
Lawn Care Association of America
convention and trade show drew
more lawn care companies than it
ever has.

“We had fewer people per com-
pany, but we drew almost 700 com-
panies,’’ said PLCAA assistant
executive director Doug Moody.
“There’s a certain levelling off in
terms of growth. We're going to have
to try some new twists on the show
floor next year.”

The 1988 conference and trade
show was held in the Louisiana Su-
perdome with 185 manufacturers and
suppliers buying space.

“Who would've thought, four
years ago, that we'd be in the Super-
dome,"” noted executive vice-presi-
dent Jim Brooks. ‘““And the
Republicans (at the Republican Na-



To apply granular XL is to excel in and longer than anything else. Most
your preemergence weed control importantly, XL is gentle on a broad
With just one application, you can range of ornamental species. Even
keep your ornamental and landscaped when it's applied to wet foliage
areas free from many grass and broad- So excel with XL. See your
leaf weeds, for six to eight months Elanco distributor. Or call toll-free
1d because XL contains Surflan? 1-800-352-6776.
vour control’s also stronger than Ronstar
against crabgrass. And just as strong or
stronger against many other weeds
At less cost, too.
Not only that, XL stays put. And
once activated, it forms a barrier
to prevent weed breakthroughs better

exce

-

= =

New for ornamentals.
Contains Surflan’
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tional Convention) used
only half of it. We got the
whole damned thing!"

Mike Spicer of Perma
Green in Boise, Idaho, ac-
cepted Lawn Care Industry
magazine's ‘‘Man of the
Year” award on behalf of
former owner Jim Marria,
who died in a plane crash
on his way home from the
1987 PLCAA convention.

“Jim kind of looked at
this association as his com-
pany,” Spicer said of the
former PLCAA president.
“If Jim were here today,
he’'d be very honored.”

PLCAA president Rus-
sell Frith of Lawn Doctor,
Matawan, N.]., speaking at
the annual business meet-
ing, said the organization is
establishing a $100,000
foundation in the names of
former presidents Marria
and Bill Fischer, who
passed away earlier in the
year.

Frith noted that the
PLCAA gained about 300
new members in 1988 to
bring its membership to

1300, three times what it
was four years ago.

Frith also presented a
plaque to Dow Chemical's
Larry Speer for the dona-
tion the company made to
the Special Olympics in the
PLCAA’s name. Monsanto,
Ciba-Geigy, Elanco and
Dow also received plaques
for contributions to the
organization, [

PRODUCTS

New fertilizer
is all organic

More than 35 golf course
superintendents, hor-
ticulturists and landscapers
were in Hilton Head, S.C.,
recently to preview a new
organic fertilizer specially
designed for sports turf and
landscape use.

The product, Bio-Turf,
is a safe, all-natural
organic fertilizer for
greens, tees and fairways,
plus general landscaped
areas. It is non-toxic, non-
burning and non-pollut-

ing. It contains no urea.
“This was our first time
out, and we were all very
pleased with the reaction of
these turf professionals to
our new product,” Bio-Turf
founder Bob Onorato says.
“Dr. Keith Karnok’s talk on
the growing importance of
natural turf care products
was informative and well-
received by the group.”
Karnok, a University of
Georgia agronomist, is sci-
entific advisor to Bio-Turf.
For more information on
the product, contact the
company at 23-B Shelter
Cove Lane, P.O. Box 6507,
Hilton Head Island, SC
29938; (803) 686-4700. [J

Corrections

The October issue of
LANDSCAPE MANAGEMENT
contained an error (p. 26)
relative to the formulation
of Riverdale Chemical Co.'s
Weedestroy product.
Weedestroy does not con-
tain dicamba. The correct
formulation is MCPA +

mecoprop + dichloroprop.

The October story on tree
and shrub growth regulators
incorrectly listed
paclobutrazol (Clipper) as a
turf regulator product of O.M.
Scott & Sons (p. 54). Clipper is
a tree growth regulator, mar-
keted exclusively by Mon-
santo under license by ICI
Americas. The only labeled
application method presently
approved for Clipper is by
injection.

We apologize for any con-
fusion these errors may have
caused. OJ

EQUIPMENT

Deep aeration
arrives in U.S.

What is called “deep-tine
aeration’ is being learned
from landscape managers
on the British Isles by their
counterparts in the U.S.
That, according to Stan
Zontek of the USGA Green
Section.

“When I first saw deep-
tine aeration at St. Andrews

terrian

durability.
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MOW AREAS WITH THE 84"
TRIPLEX THAT OTHER
MOWERS JUST CAN'T GO!

» A 12hp kohler and a low center of gravity
makes even the toughest hills easy work.

» Three 30" mowing units allows the
mower to follow your most difficult

» Sophisticated simplicity with no hydralics
allows for years of dependability and

a1

The Difference is Dramatic

NATIONAL MOWER COMPANY

700 Raymond Avenue
(612) 646-4079 FAX (612) 646-2887

VS. Rotary

Minnesota 55144
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by 75 percent.
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*} CUSHMAN

o7 » TURFTRUCKETER .

Introducing the new Cushman
Core Harvester™ attachment.

Now one person in a Turf
Truckster® vehicle can scoop up,
load and dump aeration cores in the
same time it takes three workers
with shovels. In fact,with the revo-
lutionary new Core Harvester at-
tachment, you can clean up an aver-
age 7,000 sq. ft. green in about 15
minutes — two to three times faster
than you’ve ever done it before.
As gentle as it is quick.

The Core Harvester's unique

spring-balanced parallel link flota-
tion system protects your fine turf
from scuffing. Because they float,
the Core Harvester’s gathering
blades automatically adjust to un-
dulating greens for quick, gentle
operation.

The Core Harvester attaches
easily to Turf Trucksters, and
retrofits 1985 and newer models.
After the Core Harvester has been
attached, it’s easy to take off by just
removing four bolts, two hoses, and
you're ready to go.

aeration labor

There’s nothing else like it on
the market today. The new Core
Harvester, only from Cushman. For
a convincing demonstration on your
course, contact your Cushman
dealer today. Or call toll free:

CUSHMAN

5412 Cushman, OMC-Lincoln, P.O. Box 82409, Lincoln, NE 68501

Circle No, 109 on Reader Inquiry Card
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It’s Effective. Grower and university
trials have shown that Safer’ Insecticide

Concentrate kills a broad spectrum of insects.
It's effective on aphids, mites, leafhoppers,
scales, and whiteflies that affect plants,
vegetables, trees, and fruits. Made from
naturally occurring fatty acids, Safer’ Kills
pests fast, on contact, by penetrating cell
membranes. Yet it spares many beneficials.
And it eliminates the problem of resistance
buildup, too.

It’s Safe. In addition to use during the
growing season, Safer” Insecticide Concentrate
can be used as a pre-harvest clean-up spray. It's
safe for workers to re-enter as soon as the spray
is dry.

Workers can mix, handle, and apply Safer
without undue concern about exposure. Neither
special equipment nor special safety gear is
required. And Safer” Insecticide Concentrate
won't contaminate soil or ground water because
it’s biodegradable.

[NSECI.ICIDE r— ~ It’s Easy to Use. safer fits in with most
CONCENTRATE ~ production practices. It can be used by itself as
FOR COMMERCIAL Us part of an integrated pest management system.
R e S N POUAGE PLANTS. FLOWERS SHAUBS Or, it can be tank mixed with other chemicals at
BN A rnes, m’?cigss'ﬁases - reduced rates to broaden the spectrum of insect
o control and achieve the same effectiveness.

Get a Free Sample. Judge for yourself just how
effective this new, natural insecticide really is. Fill
out and return the coupon and Safer” will send
you a free sample, a user’s guide, and complete
information including field trials. This offer
expires April 30, 1989. Limit one sample per
customer. Or see nearest dealer for special cash
rebate offer.

——— e — e e e e s e e e — — —
™

=
COUPON & SURVEY = ’
’ Mail to: Safer* Free Sample — at‘er
P.O. Box 11613 — S >
St Louis, MO 63105 w=.- INCORPORATED
The Natural Insecticide™
| have completed the simple survey questions on the left. Now

send me my FREE sample of Safer* Insecticide Concentrate along
with a user's guide and field trial data.

Type of operation (fruits, vegetables, trees, or plants grown)

Number of acres:

Your Name:

Who supplies your chemicals?

Operation Name:

Address:

City: State: Zip:

City: State: Zip:

For additional information about this offer or about Safer* natural
insecticides, call toll-free; 1-800-423-7544. Phone:! )




ALABAMA
Cassco

Highway 231 N.
Montgomery, AL
(205) 272-2140

ARIZONA
Wilbur-Ellis Co.
Ehrenberg, AZ
(602) 923-9606
Wilbur-Ellis Co.
2130 W. 24th St.

Yuma, AZ

(602) 782-6570
CALIFORNIA
Agricultural Supply
1328 S. Allec St.
Anaheim, CA
(714) 991-0960

Helena Chemical Co.
5600 S. Union Ave.
Bakersfield, CA
(805) 831-7730

Western Farm Service
1610 Norris Rd.
Bakersfield, CA
(805) 399-5551

Moyer Products, Inc.
Sante Fe Rd.

Ballico, CA

(209) 667-6013
Helena Chemical Co.
101 W. Carey Rd.
Brawley, CA

(619) 344-6400

Target Specialty Prod.

17710 Studebaker Rd.

Cerritos, CA
(213) 865-9541

Wilbur-Ellis Co.
696 Naples St.
Chula Vista, CA
(619) 422-5321
Agricultural Supply
1435 Simpson Way
Escondido, CA
(619) 741-0066

L & M Fertilizer
1043 E. Mission Rd.
Fallbrook, CA

(619) 728-1400
Helena Chemical Co.
1630 E. Shaw
Fresno, CA

(209) 224-8904
Moyer Products
Fresno, CA

(209) 226-4664
(209) 485-0114

Western Farm Service
Fresno, CA

(209) 436-0450
Wilbur-Ellis Co.
Fresno, CA

(209) 442-1220
Western Farm Service
35 Kellogg Ave.
Goleta, CA

(805) 964-3501

Western Farm Service FLORIDA

1015 E. Wooley Rd.
Oxnard, CA
(805) 487-4961

Asgrow Florida Co.
Hwy. 441
Alachua, FL

Source One, California (904) 462-1242

(209) 436-0457
(408) 757-7809
(714) 945-1004
(800) 826-6667
Salinas, CA
Wilbur-Ellis Co.
20750 Spence Rd.
Salinas, CA

(408) 758-1397

McCalif Grower Supp.

2215 Ringwood Ave.
San Jose, CA
(800) 533-4559

McCalif Grower Supp.

460 W. California
San Jose, CA
(619) 941-1606
Target Smhﬂg
1280 N. 10th St
San Jose, CA
(408) 293-6032

Western Farm Svc.
1015 Linda Vista Dr.
San Marcos, CA
(619) 744-1750
Moyer Products
3321 W. Castor
Santa Ana, CA
(714) 549-2871

Wilbur-Ellis Co.
11171 E. Mt. View
CA

elma,
(209) 888-2035
Wilbur-Ellis Co.
Shafter, CA
(805) 746-6344
Wilbur-Ellis Co.
Tipton, CA
(209) 752-4248
Moyer Products
834 Walker St.
Watsonville, CA
(408) 722-2683
Pure Gro Co.
215 Riverside Rd.
Watsonville, CA
(408) 724-5629
Pure Gro Co.
1276 Hal Yard Dr.
W. Sacramento, CA
(602) 892-0513
Wilbur-Ellis Co.
1962 Hays Lane
Woodland, CA
(916) 662-0287
COLORADO

American Clay Works

857 Bryant St.
Denver, CO
(303) 534-4044

Colorado Garden
Supp.
4747 vy St.

Harmony Farm Supply Denver, CO

4050 Ross Rd.
Graton, CA

(707) 823-9125
Helena Chemical Co.
1075 S. Vineland
Kerman, CA

(209) 846-7383

Helena Chemical Co.

400 Grogon Ave.

Merced, CA

(209) 383-1090

Peaceful Val. Farm
Supply

11173 Peaceful
Valley Rd.

Nevada City, CA

(916) 265-3276

Cal. Agri. Resources

635 Rose Ave.

Oxnard, CA

(805) 487-0696

Pure Gro Co.

4075 LuFair Rd.

Oxnard, CA

(805) 488-3646

(303) 331-0114

Denver Whisle.
Florists

4800 Dahlia St.

Denver, CO

(800) 525-1620

CONNECTICUT
Agway, Inc.
Greenwich, CT
Shemin Nurseries
Glenville Station
Greenwich, CT
(203) 531-7352
Imperial Nursery
Windsor, CT

(203) 688-0598
DELAWARE
Helena Chemical Co.
Laurel, DE

(302) 875-4455
DIST. OF
COLUMBIA

Helena Chemical Co.
Hwy. 441

Alachua, FL

(904) 462-4157

V-J Growers Supply
Apopka, FL
(305)886-5555

So. Agri-Insecticides
7600 Bayshore Rd.
Aubonia, FL

(813) 722-3285

Asgrow Florida Co.
425 N.W. Ave. L.
Belle Glade, FL
(407) 996-2093

Helena Chemical Co.
1336 N.W. Ave. L.
Belle Glade, FL
(407) 996-2011
Asgrow Florida Co.
9293 State Rd. 7
Boynton Beach, FL
(407) 737-1200
V-J Growers Supply
9343 State Rd.
Boynton Beach, FL
(407) 736-0600

Helena Chemical Co.
Rt. 1, W. Atlantic
Delray Beach, FL
(407) 499-0486
Helena Chemical Co.
Hwy. 542

Dundee, Fl.

(813) 439-1551

Asgrow Florida Co.

3203 U.S. Hwy.
301 N.E.

Ellenton, FL

(813) 722-4564

Asgrow Florida Co.
2546 Fowler St.

Ft. Myers, FL

(813) 334 2171
Helena Chemical Co.
Ft. Pierce, FL

(407) 464-8660
Asgrow Florida Co.
Hwy. 207 East
Hastings, FL

(904) 692-1502
Asgrow Florida Co.
790 N.W. 10th Ave.
Homestead, FL
(305) 247-1521
Helena Chemical Co.

Fla. City Farmers Mkt.

Homestead, FL
(305) 245-0433
Asgrow Florida Co.
218 W. New
Market Rd.
Immokalee, FL
(813) 657-2455
Helena Chemical Co.
New Market Rd.
Immokalee, FL
(813) 657-3141
Asgrow Florida Co.
Marianna, FL
(404) 526-2040

Helena Chemical Co.
Hwy. 46

Mt. Dora, FL

(904) 383-8139
Asgrow Florida Co.
3706 Progress Ave.
Naples, FL

(813) 643-4433
Odessa Natural Ent.
1846 Country Line Rd
Odessa, FL

(813) 920-4477

Helena Chemical Co.
1408 20th Ave. E.
Palmetto, FL

Lea’s Green Meadows (813) 722-3253

41P. St. S.E.
Washington, D.C.
(202) 488-1818

Asgrow Florida Co.
103 S. Alexander St.
Plant City, FI

(813) 752-6351

Asgrow Florida Co.
Hwy. 441
Plymouth, FL
(407) 886-4744
V-J Growers Supply
24400 S.W.

137th Ave.
Princeton, FL
(305) 258-6083

Helena Chemical Co.

Tampa, FL

(813) 626-5121
Asgrow Florida Co.
1858 S. Dixie Ave.
Vero Beach, Fl
(407) 562-2142
Asgrow Florida Co.
Hwy. 17 South
Wachula, FL

(813) 773-4543

Helena Chemical Co.

Hwy. 64-A
Wachula, FL
(813) 773-3187
GEORGIA
Shemin Nurseries
4200 Jimmy
Carter Bivd.
Norcross, GA
(404) 934-5210
IOWA
Hawkeye Seed Co.
900 2nd St. S.E.
Cedar Rapids, 1A
(319) 364-7118
Fosters, Inc.
Waterloo, I1A
(319) 235-6548
ILLINOIS
Arthur Clesens
543 Diens Dr.
Wheeling, IL
(312) 537-2177
KANSAS
Greenhouse
Chemical Co.
Toulon Rd.

Hars, KS
(913) 735-2888
KENTUCKY
Smith Home &
Gdn. Supp.
1517 Industrial Dr.
Hopkinsville, KY
(502) 886-3087
LOUISIANA
Louisiana Nursery
Outlet

12289 Florida Bivd.
Baton Rouge, LA
(614) 272-9795
Landscape Nursery

Gdn. ugpty
331 Rock Rd
Hammond, LA
(504) 567-1171
MARYLAND
Shemin Nurseries
4100 Sandy

Spring Rd.
Burtonsville, MD
(301) 412-1220

MASSACHUSETTS

Pest Mgt. &
Supply Co.

Amherst, MA

(413) 253-3747

Griffin Greenhouse

upp.
1618 Main St.
Tewksbury, MA
(508) 851-4346
New England
Arborware
10 Sibley Rd.
Weston, MA

.(617) 647-9660

MICHIGAN

J. Mollema & Son
5400 36th St., S.E.
Grand Rapids, MI
(616) 940-1441
Shemin Nurseries
6900 Pardee Rd.
Taylor, MI

(313) 291-1200

MICHIGAN
Plymouth Lighting
1925 Sherlynn Dr.
Brighton, M|
(313) 229-8757

Bcgham Chemical

orp.
24800 N. Industrial
Farmington Hill, MI
(313) 474-7474

Shemin Nurseries

100 Weyerhaeuser Dr.

Mahwan, NJ

(201) 529-0099

Helena Chemical Co.

Woodstown, NJ

(609) 769-0147

NEW YORK

Griffin Greenhouse
Sup

ply
North Star Evergreens 6 Interstate Ave.

Eastwood Plaza Bldg.
Park Rapids, M|
(218) 732-5818

MISSISSIPPI
BWI, Inc.
Jackson, MS
(601) 922-5214

MISSOURI
Standard Seed Co.
931-37 W. 8th St.
Kansas City, MO
(816) 842-3838
Pennington Seed Co.
338 Industrial Park
Greenfield, MO
(417) 637-5978

A.H. Hummert
Seed Co.

2746 Chouteau Ave.

St. Louis, MO

(314) 771-0646

Ouédw Equipment

160 Weldon Parkway
St. Louis, MO
(314) 569-3232

NORTH
CAROLINA

So. Agri-Insecticides
Bamboo Rd.

Boone, NC

(704) 264-8843

V-J Grower Supplies
4941 Chastain Ave.
Charlotte, NC

(704) 525-7723

Horticulture
Products/Supp.
1307 W.

Moorehead St.
Charlotte, NC
(704) 374-0900
So. Agri-Insecticides
5th and Maple
Hendersonville, NC
(704) 692-2233
NEW JERSEY
Terre Co.
206 Delawanna Ave.
Clifton, NJ
(201) 473-3393

Good-Prod Sales, Inc.

825 Fairfield Ave.
Kenilworth, NJ
(201) 245-5055

Albany, NY

(518) 489-8419
Bissett Nursery Corp.
323 Long Island Ave.
Hortsville, NY

(516) 289-3508
Helena Chemical Co.
Lima, NY

(716) 624-3495

Esco

580 W. Hoffman Ave.
Lindenhurst, NY
(516) 226-5115
Agway, Inc.

Milton, NY

(914) 795-2551

Al Saffer & Co.
Pearl & Williams St.
Port Chester, NY
(914) 937-6565
Agway, Inc.
Syracuse, NY
(315) 477-6264
OHIO

Helena Chemical Co.
Bowling Green, OH
(419) 354-0253

B.F.G. Supply Co.

14500 Kinsman Rd.

Burton, OH

(216) 834-1883

Leatherman's, Inc.

1203 Tuscarawas
B,

Camon OH

(216) 452-8866

OKLAHOMA

Weyerhaeuser
Garden Supply

Magnolia Seed
Division

3704 S. Harmon

Oklahoma City, 0K

(405) 681-9498

OREGON
Pacific Horticultural

Supp.

28500 S.E. Orient Dr.
Gresham, OR

(503) 663-0164
Western Farm Service
800 E.8th St.
McMinnville, OR
(503) 472-1464

Alfred Teufel Nursery
12345 N.W.

Barnes Rd.
Portland, OR
(503) 646-1111

Wilbur-Ellis Co.
3145 N.W. Yeon
Portland, OR

(503) 227-3525

Woodburn Fertilizer
868 N. Front St.
Woodburn, OR
(503) 981-3521
PENNSYLVANIA
Imperial Nursery
1029 Concord Rd.
Aston, PA

(215) 358-0220

E. C. Geiger

Rt. 63

Barleysville, PA
(215) 256-6511

way, Inc.
Biglerville, PA
(717) 677-6107
Agway, Inc.
Kittanning, PA
(412) 543-1426
Wetsel Seed Co.
Rt.422
Kittanning, PA
(412) 545-7181
D&L Grower Supplies
5468 E. 28th Div.
Hwy
Litit
(717) 627 6737
Fisher & Sons
237 E. King Dr.
Malvern, PA
(215) 644-3300
Brighton By-Products
Blockhouse Run Rd.
New Brighton, PA
(412) 846-1220
Shemin Nurseries
100 Green Tree Rd.
Oaks, PA
(215) 666-0596
American Arborist

Supplies
882 Matlack St.
West Chester, PA
(215) 430-1214
SOUTH
CAROLINA
Piedmont Farm &

Nursery
113C Belton Dr
Sg) nanbur?

03) 583-1443
TENNESSEE
BWI

Memphis, TN
(901) 725-5255

TEXAS

Esco Distributors, Inc.
Corpus Christi, TX
(512) 883-1521
Growers International
707 Demel
Schulenburg, TX
(409) 743-6522

BWI Texarkana
Texarkana, TX

(214) 838-8561

UTAH

Wilbur-Ellis Co.
1345 North 100 East
Spanish Fork, UT
(801) 789-8643
VIRGINIA

Wetsel Seed Co.

961 N. Liberty St.
Harrisonburg, VA
(703) 434-6753

Imperial Nursery
8309 Quarry Rd.
Manassas, VA
(703) 631-8133
Helena Chemical Co.
Mt. Crawford, VA
(703) 234-9358
Necessary Trading
420 Salem Ave.
New Castle, VA
(703) 864-5103

Helena Chemical Co.
Tasley, VA

(804) 787 2033
Helena Chemical Co.
Winchester, VA
(703) 667-2371

Blackwell Seed &
Chemical, Inc.
Hwy. 15
Wylliesburg, VA
(804) 735-8141
WASHINGTON
Wilbur-Ellis Co.
8643 S. 212th
Kent, WA
(206) 872-6920
Roof Care
14909 N.E. 40th St.
Redmond, WA
(206) 883-3878
Stl::ulm Distributing

Snohomish, WA
(206) 568-2626
IFM
3338 Ohmer
Garden Rd.
Wenatchee, WA
(509) 662-3179
WISCONSIN
DHD Tree Products
2467 S. 170th St.
New Berliii, WI
(414) 354-2210

There is an authorized Safer™ dealer near you!
Ask about the complete line of Safer™ natural insecticides
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in half
the time.

Lebanon
Country Club
Fertilizers with
Ronstar.

For a premium-quality feeding and
safe, season-long control of crabgrass,
goosegrass and annual broadleafs in
one cost-effective application, choose
Lebanon. Both our 7-3-22 and 19-4-6 fer-
tilizer and Ronstar formulations offer
you homogeneous Country Club quality
plus excellent crabgrass control on
Southern grasses.

Contact your distributor today, or
call our Greenline at 1-800-233-0628, for
more information.

Lebanon

TOTAL TURF CARE

A division of Lebanon Chemical Corporation
P.O. Box 180 * Lebanon, PA 17042

Not for use on home lowns

Ronstor® is o registered trodemark of Rhone-Poulenc, Inc

Circle No. 135 on Reader Inquiry Card
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in Scotland, they did the
whole golf course,” Zontek
told attendees at the Ohio
Turfgrass Conference.
“The machine, called a
Verti-Drain, allows you to
aerate to depths of 6 to 12
inches. You bring up a tre-
mendous amount of soil.”

“The kicking action is
the key to the Verti-Drain,”
Zontek continued. ““The
deeper you can punch a
hole in troublesome soils,
the better off you are.”

The Verta-Drain is in
use at Pine Valley Golf
Course in New Jersey, ac-
cording to Zontek. Other
pieces of equipment that
can be used with similar re-
sults are the Floyd McKay
drill aerifier and the Aer-
Way aerator, Zontek said.

“They give you a way to
manage greens as an alter-
native to reconstruction,”
he concluded. O

LABOR

Firm provides
temporary help

Amigos Empleo Legal Inc.
provides temporary help to
the green industry, accord-
ing to company owner Bob
Wingfield Jr.

“We have placed both
laborers and foremen from
Florida to New York with
great success,’” he says.
“Feedback from con-
tractors indicates increases
in production from 30 to 100
percent, not to mention re-
liability, which is second to
none."

Amigos deals strictly
with workers, both male
and female, documented
under the Irrigation Reform
and Control Act of 1986.
The company charges a
modest fee to companies
hiring the help.

For more information,
write or call Wingfield at
5415 Maple Ave., Suite 112-
A, Dallas, TX 75235; (214)
634-0500. O

CHEMICALS

Confront nears
new EPA label

Confront herbicide, a new
non-phenoxy broadleaf

mixture under develop-
ment by Dow Chemical Co.,
is expected to be approved
by the Environmental Pro-
tection Agency next year.

““We submitted it for
EPA registration in Novem-
ber,”” explains product
technical manager Moni-
que Mackasey, “and will
hopefully get it by the third
quarter of 1989."

The product is a post-
emergence herbicide de-
signed to control dandelion,
narrow-leaf plantain, Can-
ada thistle, oxalis, ground
ivy and other weeds in
cool-season grasses. Con-
front is an amine salt
formulation containing one
part clopyralid to three
parts triclopyr per gallon.

Triclopyr amine is avail-
able for commercial sale in
the Turflon line of her-
bicides, but clopyralid is a
newly-developed herb
icide.

Rob Peterson, Dow's turf
marketing manager, sees a
good fit for the product.
“We think Confront offers
several unique benefits to
the turf care industry, in-
cluding a significantly re-
duced active ingredient pay
load per acre,” he says.

Results from an Indi-
anapolis, Ind., test show
that, eight weeks after
treatment, tank mixtures
achieved 91.7 percent con-
trol of broadleaf plantain,
91.7 percent control of
ground ivy and 90 percent
control of dandelion. A sim-
ilar study at the University
of Illinois in Urbana reports
100, 80 and 67 percent con-
trol of white clover, broad-
leaf plantain and dan-
delion, respectively. O

ORGANIZATIONS

Colo. grounds
group expands

Attention all Colorado
landscape managers: The
Colorado Association of
Campus Grounds Profes-
sionals needs you.
Established in Decem-
ber 1987, the association is
an informational and edu-
cational assistance organi-
zation for college and
university campus land-




