
BEFORE YOU BUY 
JUST ANY BENTGRASS, 

GO BY THE BOOK. 

Phone 1-800-547-0255 today for your complimentary 
copy of the Penn Pals catalogue. You'll see why 
Penncross, Penneagle, PennLinks and Pennway blend 
set the standard for bentgrass on golf courses. 

Tee-2-Green Corp. 
PO Box 250, Hubbard, OR 97032 

FAX 503-981-5626 
1-800-547-0255 
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30 C O V E R S T O R Y : 
T R I M M E R S C O M E O F A G E 
By Jay Holtzman, contributing 
editor. You've got to look at small 
differences in string trimmers to 
find the one best suited to your 
work. 
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W A R M - S E A S O N I N S E C T C O N T R O L G U I D E 
by Pat Cobb, Ph.D. The dry summer and mild winter means 
that southern turf managers can expect a fierce battle on their 
hands this year. 

C O O L - S E A S O N I N S E C T C O N T R O L G U I D E 
by Harry Niemczyk, Ph.D. The good news is that the drought 
last summer reduced grub populations. The bad news is that 
chinch bugs will pick up the slack. 

T H E P O L I T I C S O F W A T E R 
by Terry Mclver. As drought possibilities loom, legislators and 
industry associations vie for equitable distribution of good ol* 
H20. 

N O S P E E D L I M I T 
by Karl Danneberger, Ph.D. Despite what club members might 
say, there's more to a quality green than speed. Here are some 
management tips to keep your greens looking good. 

T H E S E A R C H F O R Z O Y S I A G R A S S 
by Judy and Doug Brede, Ph.D. There's no limit to what 
researchers will do to find zoysiagrass. And there's no limit to 
what it might do for you. 

T H E V A N D A L I S M G A M E 
by Will Perry. Even the most well-managed facilities are at the 
mercy of vandals. Though you can't always stop them, there 
are steps you can take can make them think twice. 

S T A R T I N G M O W E R S 
It's time to put away your snowthrowers and prepare your 
mowers. A couple hours of work now will make sure each is 
ready when you are. 
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Announcing a new direction 
Now John Deere lets you make 
reverse decisions at the push of 
a lever. 

Both our new 48- and 52-inch 
A new heavy-
duty transaxle 
with cut gears 
provides better 
speed selection 
and a reverse gear, too. 

commercial walk-behinds now 
feature a reverse gear. And the 
same transaxle that we use on 
our 100 Series Lawn Tractors. 

Which means they now have 
the same kind of speed and 
direction control as our tractors 
have, too. 

But what this means to you is 
easier operation in tight areas. 
No more muscling, pulling or 

A 12.5-hp Kawa-
saki engine is 
standard equip-
ment on all 
models. With a 
17-hp Kawasaki 
available as an 
option on the 48-and 52-inch models. 

tipping to back out of those blind 
alleys or boxed-in areas. 

It also means better mowing 



in John Deere walk-behinds 
performance flat out, too. With 
speeds from 1.6 to 6.2 mph. 

There's even a 17-hp 
Kawasaki engine available as 
an option on the 48- and 52-inch 
models. So you've got more 
mowing muscle for steep slopes, 
deep grasses and tight schedules. 

Find out how a new John 
Deere walk-behind can change 
the direction of your mowing 

operation. Get behind a new 
John Deere at your dealer's 
soon. Or write, John Deere, 
Dept. 51, Moline, IL 61265. 
John Deere walk-behinds are 
available in 32-, 36-, 48- and 
52-inch cutting widths. 

Nothing Runs 
Like a Deere' 



AS I SEE IT... 

My, h o w J y 
t h i n g s c h a n g e ! , ^ f v / " 
I can remember it as yesterday. 

During the November, 1982 convention of the Professional 
Lawn Care Association of America (PLCAA) in Indianapolis, at 
least two farsighted people actually mentioned pesticide regula-
tions in seminars. Jerry Faulring and Don Burton, PLCAA past 
president and future president, respectively, were the first to 
warn us of pending legislation. At the time, though, not many 
people were listening. 

One of the earliest headlines I ever wrote for the green industry 
was this one: "Environmentalists: A threat to the industry's sur-
vival." It went on top of a Lawn Care Industry article bylined by 
Faulring, the first really in-depth article concerning the "environ-
emotionalists" to appear in a trade magazine. 

Next to that article appeared another headline that read 
"Pesticide applicators now united." It concerned the beginning of 
what is now the Pesticide Public Policy Foundation (PPPF). 

Since those August, 1983 articles in LCI, the lawn care industry 
hasn't yet come full circle. The "environ-emotionalists" are still 
out there, and still trying to get legislators to pass silly laws 
limiting the effectiveness of urban pesticide applicators. 

But now, in 1989, the green industry has some excellent organi-
zations in place to combat the misinformation that has, in the past, 
been promulgated by the "other side." Jim Brooks, a salesman for 
LCI and LANDSCAPE MANAGEMENT back in 1982, is execut ive vice 
president of the PLCAA. Jim Wilkinson, who worked for Old Fox 
Lawn Care back then, is now executive director of the PPPF. Then 
there are Bob Felix of the National Arborists Association (NAA) 
and Harvey Gold of the National Pest Control Association 
(NPCA), both active proponents of judicious, safe use of urban 
pesticides. 

Have I forgotten somebody? Of course. There are many more 
active green industry businessmen out there on the state level. 
And it would behoove each and every one of you to get active at 
the state and local levels, if not personally at least monetarily. 

But the point is, that as pesticide laws move inward to the heart 
of America from both coasts, machinery is in place to make cer-
tain that the green industry gets—at the very least—an even 
break from our legislators. 

It wasn't like that back in 1982. 

Jerry Roche, editor 
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CERTIFIED SEED 

Aurora Hard Fescue, Shadow Chewings 
Fescue and Bighorn Sheep Fescue . . . 
three shade and drought tolerantJineJescuesJor 
golf courses, parks, home lawns, roadsides and 
reclamation areas. 
Aurora, Shadow and Bighorn have 
consistently topped fine fescue turf 
trials, and have years of'experience1 

in low maintenance and high per-
centage shade areas. 

These fescues mix well with 
perennial ryegrasses and Kentucky 
bluegrasses for use in sod produc-
tion and golf courses; Aurora and 
Bighorn in the roughs and Shadow 
on the fairways. 

When seeded in a monostand, 
our fescues will help give a course 
the 'Scottish links' look around tees 

and in roughs, and blue-grey 
Bighorn adds another color dimen-
sion to course design. 

Low growing Aurora, Shadow 
and even shorter growing Bighorn 
require less mowing, making them 
ideal for roadsides and other low 
maintenance areas. 

All-in-all, when your turf area is 
in the shade, where water, nutrients 
and maintenance are costly, it'll pay 
you to look into Aurora, Shadow 
and Bighorn . . . the good look in 
fine fescues. 

Aurora, Shadow and Bighorn qualify 
for Uirf-Seed's blue tag incentive 
program. Write us or call your seed 
distributor for details. 

Aurora PVP 8700070 
Shadow PVP 8100155 
Bighorn PVP Applied for 

Produced and Marketed by 

Turf-Seed, Inc. 

P.O. Box 250, Hubbard, OR 97032 
503/981-9571 
TWX 510-590-0957 

VARIETY NAME 

NO. 123456 

CALL TOLL FREE Q A A O V l 7 C Q 1 A 
OUTSIDE OREGON 0 1 / 1 / / " D t / I U 

J,\*\ ;(U ; u i m y f i r f f T m w l 
w K t ^ ^ r m m ^ m ^ ^ m u m ^ m Am i mini 11 ^H^TIIL^MIIIBI • n -

B L L l I i I f l i i l l f c l > J ^ I ^iU PI l i f t y i i ^ ic j ^ M 



From tee 

And everythi 
From the first tee to the 18th 

green, your reputation depends 
on the quality of every square 
foot of playing surface. That 
means fairways, too. 

It takes a special fungicide 
to keep that much turf disease-
free. It takes CHIPCO® 

brand 26019 fungicide. 
CHIPCO® 26019 provides 

unsurpassed control of major 
turf diseases, including: Hel-
minthosporium Leaf Spot, 
Melting Out, Dollar Spot, 
Brown P&tch, Fusarium Blight, 
and Red Thread. It even 

protects against Pink and 
Gray Snow Mold. 

And if it's economy you're 
looking for, CHIPCO® brand 
26019 fungicide is your best 
disease control buy. Just one 
application protects turf 
for up to 4 weeks. 

As with any crop protection chemical, always read and follow instructions on the label. CHIPCO is a registered trademark of Rhone-Boulenc. 
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to green. 

ng in between. 
Add the fact that CHIPCO® 

26019 does not burn turf-
grasses, and is available in two 
convenient formulations— 
wettable powder and smooth-
pouring flowable—and it's easy 
to see why so many top super-
intendents are making it their 

first choice for full-season 
disease control. 

CHIPCO® 26019. 
It goes the distance. 

Chipco 26019 
A Fungicide 

RHONE-ROULENC 
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GREEN INDUSTRY NEWS 

INDUSTRY 

Scapers see growth in '89 
WASHINGTON — Though 
expansion wasn't as great 
as it was in 1987, land-
scapes did meet their 1988 
expectations and remain 
optimistic about increasing 
business in 1989, according 
to results of the 14th annual 
Landscape Business Survey 
by the National Landscape 
Association (NLA). 

Work that accounted 
for the greatest sales in-
crease in 1988 included 
r e s i d e n t i a l r e n o v a t i o n 
( + 69%) and new commer-
cial landscaping ( + 60%). 
This year, 84 percent of 
those polled said they ex-
pect new residential land-
scaping sales to increase, 
followed by residential ren-
ovation ( + 78%). 

Last year NLA members 
predicted a 13.9 percent in-
crease in business and en-
joyed actual expansion of 
13.7 percent. This year they 
are looking to grow by as 
much as 14.3 percent. 

The table at right illus-
trates regional variations as 
well as overall averages 
from the NLA survey. • 

LAWN CARE 

PLCAA says it 
will a d d to staff 
MARIETTA, Ga. — The 
Professional Lawn Care As-
sociation of America (PL-
CAA) is moving ahead with 
plans to hire a communica-
tions specialist and a direc-
tor of state government af-
fairs. The goal is better 
relations between PLCAA, 
its m e m b e r s and s ta te 

N L A D e c e m b e r 1 9 8 8 B u s i n e s s S u r v e y 

T h e a c c o m p a n y i n g tab les s h o w regional variat ions, as wel l a s the overal l a v e r a g e s f rom the current survey. 

1 9 8 8 1 9 8 9 

% R e p o r t i n g % C h a n g e % Repor t ing % C h a n g e 
R e g i o n U p S a m e D o w n R e p o r t e d - 8 8 / 8 7 U p S a m e D o w n E x p e c t e d - 8 9 / 8 8 

N E W R E S I D E N T I A L L A N D S C A P I N G 
N o r t h e a s t 8 6 4 1 0 + 11 .9 8 8 7 5 + 15 .8 
S o u t h e a s t 6 4 18 18 + 9 . 9 7 3 21 6 + 9 .1 
G r e a t L a k e s 7 8 7 15 + 11 .9 9 0 10 0 + 13 .3 
G r e a t P la ins 6 7 12 21 + 5 .4 8 6 1 0 4 + 8 .9 

Survey A v g . 7 4 % 9 % 1 7 % : + 1 0 . 1 % 8 4 % 1 2 % 4 % + 1 2 . 2 % 

N E W C O M M E R C I A L L A N D S C A P I N G 
N o r t h e a s t 5 8 19 2 3 + 12 .5 6 5 19 16 + 11.1 
S o u t h e a s t 5 6 2 5 19 + 7 . 8 71 2 3 6 + 11.1 
G r e a t L a k e s 71 18 11 + 10 .2 7 8 15 7 + 10 .5 
G r e a t P la ins 5 0 12 3 8 + 2 . 3 5 9 18 2 3 + 1 .6 

S u r v e y A v g . 6 0 % 1 9 % 2 1 % : + 9 .2 7 0 % 1 8 % 1 2 % : + 9 .0 

R E S I D E N T I A L R E N O V A T I O N 
N o r t h e a s t 7 3 17 1 0 + 1 1 . 6 7 8 2 2 0 + 12.1 
S o u t h e a s t 6 7 2 3 1 0 + 10 .7 7 3 2 7 0 + 11 .4 
G r e a t L a k e s 7 0 2 3 7 + 1 1 . 3 8 5 15 0 + 10 .8 
G r e a t P la ins 7 2 17 11 + 7 . 8 8 8 12 0 + 11 .2 

Survey Avg . 6 9 % 2 1 % 1 0 % + 1 0 . 7 % 7 8 % 2 1 % 1 % + 1 1 . 0 % 

C O M M E R C I A L R E N O V A T I O N 
N o r t h e a s t 2 8 64 8 + 2 . 5 5 3 4 3 4 + 6 .8 
S o u t h e a s t 3 6 5 0 14 + 4 . 8 4 5 5 5 0 + 7 . 1 
G r e a t L a k e s 4 5 4 9 6 + 4 . 7 5 2 4 5 3 + 5 .4 
G r e a t P la ins 2 0 3 0 5 0 - 3 . 0 6 0 4 0 0 + 5 . 5 

Survey Avg . 3 6 % 5 0 % 1 4 % + 3 . 2 % 5 0 % 4 7 % 3 % + 5 . 8 % 

R E S I D E N T I A L L A N D S C A P E M A I N T E N A N C E 
N o r t h e a s t 6 8 2 4 8 + 12 .2 5 9 2 9 12 + 9 .7 
S o u t h e a s t 5 0 4 6 4 + 16 .7 4 5 4 5 10 + 7 . 0 
G r e a t L a k e s 61 3 2 7 + 7 . 2 7 0 3 0 0 + 6.1 
G r e a t P la ins 8 3 17 0 + 9 .1 8 0 1 0 10 + 7 .5 

S u r v e y A v g . 6 3 % 3 1 % 6 % + 1 1 . 8 % 6 1 % 3 2 % 7 % + 7 . 9 % 

C O M M E R C I A L L A N D S C A P E M A I N T E N A N C E 
Nor theas t 4 8 4 8 4 + 11 .4 6 2 3 8 0 + 17 .8 
Southeas t 71 17 1 2 + 12 .5 8 0 2 0 0 + 16.2 
G r e a t L a k e s 5 6 4 1 3 + 6 . 6 61 3 6 3 + 5 .5 
Grea t Plains 5 0 4 0 1 0 + 5 . 0 6 0 3 0 10 + 4 .5 

S u r v e y A v g . 5 6 % 3 6 % 8 % + 1 0 . 2 % 6 5 % 3 1 % 4 % + 1 1 . 5 % 

S o u r c e : N L A 


