READERS RESPOND

Has the dry
weather af-
fected your
turf at all
this season?

Unless you've been off the
planet for the last month or
two, you know that most of
the country is experiencing
drought conditions which
are, in some cases, pretty
severe.

It may be good for the ir-
rigation business, but how
has the drought affected
turf and landscape mana-
gers? During the first week
of July, LANDSCAPE MAN-
AGEMENT asked turfgrass
and landscape managers
about the drought.

‘Life Chairmanship’

Fred V. Grau, Ph.D., has been made Honorary Life Chairman by the Musser
International Turfgrass Foundation after serving 20 years as president.
Described as “‘a man of vision who influenced the future through his quest
for new turfgrasses, improved management practices and expanding
turfgrass research,” Grau (seated) received his award from Eliot C. Roberts,
executive director of The Lawn Institute.

“Lawns are not doing
well in some places, but so
far we've been pretty lucky.
I don’'t think it's affected our
lawn care business. We nor-
mally only put light appli-
cations of fertilizer on at this
time of year. “In the short
run, itwon’t hurt. In the long
haul, if it stays droughty all
fall, people might do any-
thing for next year.

‘“We’'re anticipating
more seeding and aeration
this fall.”

—Paul Schnare, Ph.D.

Accu-Grow

Cape Girardeau, Mo.
————_1

3

“We're working on our
fifth week without rainfall.
Temperatures have been in
the high 90s to low 100s.
We've set four records.
Lawns are dormant, fairly
crisp.

“I don’t think the service
calls are excessive and I
don’t think the cancella-
tions are excessive. The
mowing crews are hurting.
That’s where they make
their money. Quite a few are
mowing anyway."”

—Phil Catron
MAVC Services
Damascus, Md.
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“A lot of places, includ-
ing ourselves, are just run-
ning out of water. Next week
we'll decide if we should
stop watering fairways.

“We're finding out what
our strong and weak points
are. We're not getting dev-
astated yet, but the next few
weeks could get ugly. But
I'm optimistic.”

—Brice Gordon
Jackson CC
Carbondale, Ill.

Does.

The TM-Jr is our smallest and most
economical Power Mulcher, yet it will
blow hay or straw mulch (and even some
bark mulches) a distance of 30 feet (100
feet with extension hose) at a rate of up

to two bales per minute. The “Jr’* can
also be used as a vacuum for leaves.

For larger mulchin%\iobs, consider
models TM7-30 or M80C. For more
% information on our Power Mulch-

B 7}‘& ers, mulch diskers (crimpers)
B 3 ¥ Vg OFOUr complete line of
PR S Hydrograssers, write
L Bt 233 *)’ e T or call toll free,
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Reinco

P.O. Box 512
Plainfield, NJ 07061
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“WE MAKE MONEY
OTHER COMPANIES

“Ten years ago when we first started  fifteen hours —total. And that
using Roundup® herbicide for reno-  includes one spray pass with
vations, some lawn care operators Roundup followed up by one day’s
in the area thought we were making  work about two weeks later to
mistakes...misapplying the product.  aerate, thatch, slit-seed and fertilize.
I mean our signs started showing There’s no mud and no mess. Plus,
up in a lot of browned-out yards. it's about half the time it would take
We were doing renovations without  to rototill and easily half the cost it
rptotillgég or lS(I)d remlov(al and get- WOUI?‘h be to remt(])ve the dsod <k Q,W’ >/
ting predictable results every time. “The guys who avoid renova- | P ———— '

“That’s the thing about Roundup, tions are ?hinking of all the E COMPLE T EA?ION 3;
it eliminates a lot of variables and problems of mechanical methods. ‘ LAWN RENOV i
problems that you can have with That’s why we only use Roundup. 0
rototilling or overseeding. With Incidentally, the lower cost of chem- T SANAGOMENT
Roundup you get a uniform stand ical renovation helps make it an 1 186-005
of quality turf. You don't inherit easier sell to the homeowner, too” I———
any weeds or old turf to cause G AL e

eorge Kanavas

problems. Kanavas Landscape = - .

“With Roundup we can do a Management, Inc. George Kanavas, pioneered with
10,000 square foot lawn in about Elm Grove, Wisconsin Roundup in lawn renovations over

10 years ago. Now it’s the only kind
of treatment he uses.

e e ot —
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WON'T TOUCH?

1 ROUNDUP TURNS PROBLEMS
INTO PROFITS

George Kanavas' experience in
renovating lawns using Roundup®
herbicide is typical of operators
across the country. Roundup turns
renovations into profit opportunities

instead of problems. It's the modern,

time, labor, and cost effective way to
renovate. Using Roundup avoids the
problems of rototilling or overseed-
ing. It gives the homeowner the
lawn he wants. And gives you the
chance for referrals, continued
maintenance and additional work
from a satisfied customer.

~ GETTHIS FREE SALES KIT
Learn how Roundup can help
build your business with profitable

renovations. Send in the coupon or
‘call 1-800-323-1421 and you'll
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receive a free Roundup herbicide

Lawn Renovation Guide plus a com-

plete sales kit with samples of

letters, invoice stuffers, doorknob
hangers and a prospecting guide
that shows you how to build this

profitable segment of your business.

You can't lose because there’s no
obligation. But there’s sure a lot of
business out there you could be
getting.

Call or send in the coupon for
this free sales kit. It tells you every-
thing you need to start profiting
from renovations with Roundup.

Monsanto

i. A

[J Yes, I'd like to learn how to
make money on renova-
tions with Roundup. Send
me the Lawn Renovation
Guide and Sales Kit.

Name

Company

Address

City

State Zip

Phone

Send to: Lawn Renovation Kit Offer
Monsanto Industrial
and Residental
Marketing C2NC
800 N. Lindbergh Blvd.,
St. Louis, Missouri 63167

,:él.'- J ] ALWAYS READ AND FOLLOW THE LABEL
.' LN ) . - Roundup is a registered trademark of Monsanto Company
:‘ : ¥y © Monsanto Company 1988
‘: Y ;: s
{ A/) "’ ir,,‘, RIP-8-201D
\ l/,
[— W/ Ihallllas
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SHORTCUTS

WHOOPSL...A landscape architect does not a golf course ar-
chitect make, says F. Truitt Rabin Jr., ASLA, who was quoted in
our April issue. “(In the article) I am described as a landscape
architect and golf course designer. I surely do not consider
myself a golf course architect,” Rabin writes. ‘“Perhaps 10 or 15
years ago I would have been naive enough to say, ‘yes, our firm
can lay out a golf course.’ But, having worked with qualified
golf course architects, I know that the art and science of golf
course design is best in the hands of those trained to do it.”
Thank you for the clarification, Mr. Rabin.

FERMENTA RESPONDS...In the wake of the Prior vs. Dia-
mond Shamrock (now Fermenta Plant Protection Inc.) lawsuit,
Fermenta has issued a public statement defending its product,
Daconil 2787. Daconil, of course, was declared innocent in the
death of Navy Lt. George Prior. The statement noted that
Daconil has been used on golf course turf for more than 18 years
with more than 3 billion rounds of golf being played without
any reported incidents of toxic epidermal necrolysis (TEN),
which Lt. Prior died from. “A review of all medical writings
regarding TEN confirmed that Daconil 2787 has never been
associated with the disease,” it concluded.

CHARTER MEMBERS...Whitey Herzog, manager of last
year’s National League champion St. Louis Cardinals, and his
wife Mary Lou were presented charter memberships in the
Champions League of Quail Creek Golf Club, St. Louis. Course
president Richard J. Stahlhuth and Hale Irwin, a fellow St.
Louis sports figure and course designer, also presented the
Herzogs with an architect’s rendering of the course. The Cham-
pions League was established by Irwin to honor sports figures
who exemplify the spirit and determination of St. Louis sport-
ing tradition. Members are entitled to complimentary golf and
other benefits.

ARNIE’S ARMY...Lofts Seed will continue to march in step
with golf great Arnold Palmer until 1993. Lofts president Jon
Loft recently made the agreement with Palmer, who has served
as a company spokesman for nine years. One of Lofts’ proprie-
tary ryegrasses is named after Palmer.

GREAT AMERICAN...You need a trencher? Go with Ditch
Witch, Fortune magazine says. Fortune named Ditch Witch
trenchers one of the “100 Products America Makes Best” in its
March 28 issue. “Building a family business from a single idea,”
notes president Ed Malzahn, “and watching an entire industry
spring up is exciting. We believe it is indicative of never giving
up...never sacrificing principles for expediency or quick pro-
fit.”
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PEOPLE

Penn State agronomist
retires after 30 years

John C. Harper II, an extension agron-
omist at Pennsylvania State
University, retired June 30 from his
position with the university.

“It caught us a bit by surprise,”
notes Elwood Hatley, Ph.D., one of
Harper's colleagues at Penn State.

Harper was a fixture in the Agron-
omy Department for 30 years. “I just
figured I'd worked enough,” Harper
decided. He
will remain in
contact with
the industry
as a turf
consultant.

‘“‘He was
kinda Mr.
Turf around
here for so
long,” Hatley Dr. John Harper
adds. “It will be hard to fill his shoes.”

Before joining the staff at Penn
State, Harper was an agronomist with
Toro. Before Toro, he headed USDA's
Beltsville, Md. research facility. He
received his Ph.D. from Penn State.

In addition to consulting, Harper
plans to travel and play golf in his
retirement.

SEED

Oregon seedsmen

to publish report

The Oregon Seed Council and the
Oregon Seed Trade Association will
publish a “State of the Industry” re-
port about Oregon’s multi-million
dollar seed business.

“This report will review our his-
tory, provide useful reference and
explain many of the technical as-
pects of the business,” says Dennis
Hays, executive director of the
Oregon Seed Trade Association.
““We want to educate our legislators
and other Oregonians about how vi-
tal this industry is.”

The 32-page, full-color magazine
will be mailed in mid-September
and will be published by Medi-
America, Inc. It will be circulated to
agricultural professionals, public
officials, regulatory agencies and
legislators. It will also appear in
next month’s Oregon Business
magazine.

WEEDS
Weevil and spraying
control water hyacinth

A weevil introduced in Florida 16



ean green

w-thirst
~machine.

Arid’s finer leaves, rich dark-green color, lower growth and deep roofs create
an attractive turf requiring less maintenance. Deep roofs enable Arid to
better withstand temperature extremes—cold winters and hot summers. Arid
is an excellent choice for humid transition

zones. It has improved drought and heat

tolerance and requires less water. Arid’s low-

growth characteristics mean less mowing.

Order Arid from your
seed wholesaler or sod distributor.

R T T L T

Another fine, quality controlled
product of

Jacklin Seed Company TURF TYPE TALL FESCUE
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Keep your fairways

looking great.
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Golfers love to play on
beautiful fairways. It's that
simple. Which is why it’s so
important to keep your course
in top shape. That means
controlling diseases like dollar
spot and anthracnose. And
that means a program using

BAYLETON® fungicide.
BAYLETON is taking care
of more and more beautiful
fairways because more super-
intendents are discovering

'li

how long it lasts. How much
they save in application costs
by making fewer applications.
And how good it makes them
and their fairways look.
BAYLETON. Because golfers
play favorites. Specialty
Products Group, Box 4913,
Kansas City, MO 64120.

Circle No. 127 on Reader Inquiry Card
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Mobay Corporation

JSA INC COMPANY

A Bayer

| Bayer
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What puts you
in the groove
for greener lawns?

L
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ANSWER: The Ryan Mataway™ Overseeder: It
feeds seeds directly into the groove it cuts for
maximum germination and greener results. It's the
only changeable overseeder that gives you the
flexibility to power rake, overseed, or do both at the
same time. For all the facts, return the reader service
card in this publication today.

RYAN'

BUILT TO LAST

6188 Ryan, OMC-Lincoln, P.O. Box 82409, Lincoln, NE 68501
Toll Free: 1-800-228-4444

© Outhoard Marine Corporation, 1987 All rights reserved
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MULTI-PURPOSE
TURF EDGER

Just like a small sod
cutter, the Blade does
not spin, the oscillating
motion does not throw
debris.

Self-propelled and push
models available.

Rugged design for
commercial use.

[

(f—;'@ | Optional Blades:

°- \ 5% | gDisc Blade for cutting straight edge

|4 along sidewalks and driveways.
DicSade  Right Angle Blade for golf course H |

sand traps, and flower beds. >
« V" Blade for removing a strip of turf o-rRr o

along a sidewalk.

V-Blade Write or call
Turfco Mfg., Inc. for detailed
3456 N. Washington Ave. literature
Minneapolis, MN 55412-2688

Ph. 612/588-0741
Telex 5106013762
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NEWS from page 14

years ago combined with more frequent spraying has
helped significantly reduce the state’s water hyacinth
problem, says Joe Joyce, Ph.D., a University of Florida
water weed expert.

The Neochetina weevils' population in Florida is so
strong that hyacinth, once Florida's most prevalent weed,
now accounts for less than 20 percent of aquatic weed
spraying in Florida, or only $2 million of the states $11.6
million agautic weed control budget.

“Ithink Floridians have every reason to be proud of
the state's recent record on control of water weeds,”
said Joyce. ‘In 1973, 31,000 acres of the St. John's River
were sprayed for water hyacinth. Last year less than
5,000 acres were sprayed by state and federal
agencies.”

Using systematic maintenance control reduces the
amount of herbicide needed, lessens the impact of the
plant on swimming, boating and fishing and allows
some flexibility about when you spray, adds Joyce.

INDUSTRY

Chevron, Sumitomo form joint
venture called Valent U.S.A.

Chevron Chemical Company and Sumitomo Chemical
Company Ltd. of Japan signed a joint venture agreement
creating Valent U.S.A. Corporation, which will develop
and market agricultural chemical products in the United
States.

The new company will be headquartered in Walnut
Creek, Calif., and will be staffed by about 250 employees
on loan from the two parent companies, according to
Chevron's Mike Marcy.

Major existing products that will be handled by Valent
U.S.A. Corp include: Bolero, Cobra, Diquat, Genate Plus,
Genep, Furloe and Rhino herbicides; Orthene, Dibrom,
Monitor and Volck insecticides; Ortho X-77 spreader adju-
vant and Sprout Nip.

LEGISLATION
Court puts OSHA regulation on hold

Enforcement of the Occupational Safety and Health Ad-
ministration’s new reporting requirements has been
temporarily delayed by a federal court. The U.S. Court of
Appeals for the District of Columbia Circuit has tem-
porarily stayed OSHA's Hazard Communications Stan-
dard for non-manufacturing employers.

The requirements, which apply to LCOs and all other
employers who work with hazardous materials, were to
become effective May 23. The court ordered the stay a
week before that date.

The reporting requirements will not change from
their present form with the possible exception of a few
industries, OSHA spokesperson Akio Konoshima says.
He notes that the stay was sought since the construc-
tionindustry didn’t feel it had enough time to comment
on the standard.

“Our recommendation,” says Richard I. Lehr, gen-
eral counsel for the Professional Lawn Care Associa-
tion of America, ‘‘is that lawn care employers proceed
with implementation of compliance with the Hazard
Communications Standard.” The PLCAA has available
materials to help LCOs meet the requirements, which
include keeping records of product labels and instruct-
ing employees on various aspects of hazardous materi-
als handling. Contact the PLCAA for more information
at: 1225 Johnson Ferry Rd., NE, Suite B-220, Marietta,
GA 30068; (404) 977-5222. LM



