
PURE. PENNCROSS. 

THE BUCKET 
Lot number identifies 
grower, field, year 

Oregon 
Blue 
1kg 

Putting Green 
Quality tag 
(on handle) — 

Registered 
trademark. 

Marketed only by 
Tee-2-Green Corp. 

• Certified 

White, 6 gallon 
reusable bucket 

For more than 30 years, 
Penncross remains the 
most specified putting 
green grass . . . of any 
species. 
T&lk about tried and true! Penncross 
creeping bentgrass has established a 
track record that stands to this very day. 
Steady performance through heat, 
drought, snow, storms and floods have 
established Penncross as the premium 
putting green surface for the most de-
manding players and superintendents. 

This reputation can only be earned 
through years of dependable service. . . 
and most importantly.. .consistent 
putts! 

A putting green is no place to putter 
around with an unknown bentgrass. Go 
with what you know. . .and you know 
Penncross from its jtears oti topj)fthe 
leaderbo&rd *' ' ' - > 

THE 
SEED! 

THE GREEN 

!ORE THAN 
,7,000,000 
SEEDS PER 
POUND. 

Penn State University authorizes Penncross seed to be grown only from stolons and sold only 
as certified seed. Seed produced from Penncross seed cannot be labeled Penncross. 

Available through select distributors 

TEE-2-GREEN CORP. 
PO BOX 250 • HUBBARD, OR 97032 

FAX - 503-981-5626 

1-800-547-0255 • TWX 510-590-0957 

THE BAG Lot number identifies 
grower, field, year 

Putting Green 
Quality tag 

Certified 

Bright 
burlap 
bag 

Registered 
trademark -

Marketed only by 
Tee-2-Green Corp. 



The choice is yours. Whether 
your customers need season-long 
preemergence weed control by itself 
or on fertilizer from leading formula-
tors, Team fits. 

Either way, you can control 
crabgrass and goosegrass season-
long with just one application. Or 
even a split application, if need be, 
to better fit your program. 

Team granular also fits your 
high standards of annual grass weed 
control. University tests show it's out-
standing. Team gets to the ground and 
stays put to form a zone of protection 
that keeps weeds out all season long. 

And Team does all this without 
hurting your turf, including sensitive 
bentgrass. 

So spread it straight in granular 
form. Or spread it on fertilizer avail-
able from leading formulators. Team 
fits your program. See your Elanco 
representative. Or call toll-free: 
1-800-352-6776. 

Elanco Products Company 
A Division of Eli Lilly and Company 
Lilly Corporate Center 
Dept E-455, Indianapolis. IN 46285. U S A 
Team1" — (benefm+trifluralin, Elanco) 
Refer to Team label for complete use directions ^ 

Circle No. 111 on Reader Inquiry Card 

Spread it your way. 

Team "granular. 
\ 

Team on fertilizer. 



THE BEST NEWS TO I 
© 1987 CIBA-GEIGY Corporation CIBA-GEIGY Turf and Ornamental Products Box 18300 Greensboro NC 27419 Always read and follow label directions Tnumph is a restricted use pesticide and is not for use on sandy soils 
For retail sale to and use only by certified applicators or persons under their direct supervision and only for those uses covered by the certified applicator certification 



New Triumph* from CIBA-GEIGY, provides, 
on average, over 90% grub control in just two to three 
days. And there are over 10 years of major university 
and CIBA-GEIGY trials to prove it. 

Triumph offers broad spectrum control of 

surface feeders like chinch bugs, sod webworms, 

army worms, chionodes, plus sub-surface mole 

crickets and annual bluegrass weevils. 

Application in late summer to fall can 

prevent turf insect damage by eliminating grubs 

when they're small, before they can damage roots. 

And if grub damage appears in spring and summer, 

application of Triumph quickly stops further 

damage. 

When your customers call you with a 

grub problem, they want results fast. And that's 

what they get with Triumph. And, because 

Triumph is restricted to lawn care applicators, 

your customers can only get it from you. 

ODUCING TRIUMPH. 
IT LAWNS N W\RS. 

CIBA-GEIGY 
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One great discovery deserves another. 
We call ours the Kubota F2000 front mower. 

The first front mower with 4-wheel 
drive,it makes fast work of those nooks,cran-
nies, curbs and slopes you can't landscape 
into submission. 

Add front wheel differential lock, a 20-
horsepower diesel engine, and travel speeds 
up to 9.5 mph, and it flies in the face of rain, 
snow and mud. With Kubota-like ease. 

It has a hydrostatic transmission to spare 
© 1987 Kubota Tractor Corporation 

you the trouble of clutching. Rear-wheel 
power steering and independent front 
brakes for precision maneuverability. And 
your choice of 60"or 72"mowers, a sweeper 
or snowblower. All lifted hydraulically. 

Next time your turf throws you a curve, 
let our F2000 straighten it out. 

Send for our free Grounds Maintenance 
Equipment Guide by writing to Kubota 
Tractor Corp., P. O. Box 7020-A, Compton, 
California 90224-7020. Nothing like it on earth. 

THE FIRST MOWER BUNION THE 
THEORY THAT THE EARTH IS ROUND. 



NEWS/TRENDS LM 
by the Editorial Staff 

Slight rebound for commercial turf care 
• After a dismal 1986, members of the Outdoor Power Equipment 
Institute are forecasting 44a slight rebound" in 1987 for commercial 
turf care. The report shows a slow, steady growth in sales of walk-
behind rotary mowers, riding rotary turf mowers and riding reel 
mowers. Landscape and lawn care is viewed as the fastest-grow-
ing segment of the market. 

Sales of walk-behinds are forecast to be up to 80,800 units from 
1986,s 72,500. Riding rotaries should be at the 16,100-unit level 
after a 15,000 1986. And riding reels appear to be headed to the 
4,200-unit mark. 

The OPEI's extended forecast has walk-behinds at the 95,000 
level, riding rotaries at 20,100 and riding reels at 5,400 by 1991. 

'Variety Not Stated' means beware 
• The battle against the sale of generic seed continues. Interna-
tional Seeds of Halsey, Ore., has produced a flier entitled 44 'Vari-
ety Not Stated' Is Another Way of Saying 'Buyer Beware.' " The 
flier points out that, no matter what a seller tells you is in the bag, 
you don't know what you'll get. By purchasing a bag of seed 
labeled44 Variety Not Stated," the buyer gives the seller the right to 
put any kind of seed in the bag—forage grass, whatever. And in 
most states it's legal. What can be done by the buyer for protec-
tion? Simple: buy properly labeled seed—the real thing. 

Researcher produces test tube walnut tree 
• 44Plantlets" of genetically superior walnut trees have been cre-
ated in the test tubes of Susan Stefan at the University of Missouri 
in Columbia, Mo.The plantlets resemble seedlings but are root-
less and a fraction of the size of normal seedlings. 

Stefan grafts shoots from the plantlets onto walnut rootstocks, 
which are small seedlings that have had their tops removed. 
According to Stefan, it takes 10 days for the graft to become secure, 
and another week for the grafted shoot to grow to 25 times its size, 
or the normal seedling size, ready for planting. 

Plantlets are created by taking tissue from the disease-free 
meristem tip region of a branch from the largest healthiest trees, 
then placing the tissue in an artificial growth medium containing 
nutr ients and hormones. The result is a clone of a large, healthy 
walnut tree. 
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aggressiveJnnovative 
The Brouwer Turf Maintenance Team ... the one to beat. 
Check our product line and you are sure to find the 
machine to suit your requirements. 
Golf courses, school boards, landscapers, municipalities, 
highway departments, parks and recreation departments 
will all find a machine that fits the bill - and the budget! 

Brouwer... the name and the products that you can have 
confidence in. Confidence in the quality, the innovative en-
gineering, the rugged reliability, the lasting value. Con-
fidence in a company that gives "second-to-none" after 
sales service. Get the best results from your turf 
maintenance equipment - put the Brouwer turf 
maintenance team to work - today. 

BROUWER 
TURF EQUIPMENT LIMITED 
An Outboard Marine Corporation Company 

7320 Haggerty Rd./Canton, Ml. 48187 Telephone (313) 459-3700 
Woodbine Avenue/Keswick, Ontario, Canada L4P 3E9 Telex 065-24161 Telephone: (416) 476-4311 

BROUWER 
turf maintenance team 

5-GANG TRACTOR MOUNT MOWER 
PARKS & GOLF COURSE MODELS 

5-GANG VERTI-CUT VERTICAL MOWER 

BROUWER 24-IN SEEDER/OVER SEEDER THE BROUWER SOD CUTTER 

THE BROUWER GREENSMOWER BROUWER TRIPLEX-376 TURF ROLLERS MODELS 230 & 130 

3.5 & 7 GANG P.T.0 MOWERS 
HYD. & MANUAL LIFT 



GREEN INDUSTRY NEWS 
CONFERENCES 

November: top month for conference-goers 
ALCA/PGMS PLCAA OPEI 

The GREEN TEAM In Washington 

The Associated Landscape Con-
tractors of America (ALCA) and the 
Professional Grounds Management 
Society (PGMS) will hold their second 
annual joint conference Nov. 8-11. 

This year, the "Green Team" con-
ference is at the Hyatt Regency Crys-
tal City in Arlington, Va. Labeled "A 
Committment to Success," it features 
a full array of speakers, seminars, 
workshops, trade show, awards pro-
gram and optional tours. 

Jeffrey O'Connell, co-author of the 
principal work which proposed no-
fault auto insurance and a professor of 
law at the University of Virginia, wll 
be the keynote speaker. 

There will be a welcoming recep-
tion on Nov. 7, and a supervisor's ses-
sion on leadership skills will be held 
on Nov. 8. 

The official opening session will 
begin at 8 a.m. Monday, Nov. 9. An-
nual awards will be presented at a 
luncheon that day. Later Monday, the 
PGMS will hold a business meeting 
while ALCA attendees will be able to 
participate in the highly popular 
"buzz sessions." 

Topics of other presentations in-
clude snow removal, safety, trees and 
shrubs, pesticides and liability. 

For more information, call either 
the ALCA or the PGMS at (respec-
t ive ly ) (703) 241-4004 or (301) 
667-1833. 

All signs indicate that this year's Pro-
fessional Lawn Care Association of 
America (PLCAA) Conference and 
Trade Show will break all records. 

"Certainly, we still have a bit of 
selling to do," said PLCAA executive 
vice-president Jim Brooks earlier this 
year, "but I'm excited about the qual-
ity of the exhibitors, the size of the 
booths they wish to use and the new-
comers to the show. 

"Baltimore is certainly going to be 
tough to beat, but I know we'll do it." 

The show will be held Nov. 12-15 in 
San Antonio, Tex. 

The popular "Early Bird" recep-
tion will be held Nov. 12 at 8 p.m., 
following the trade show's 1:30 p.m. 

N O V E M B E R 1 2 - 1 5 . 1 1 1 7 

opening. Keynote speaker Roger 
Staubach, a member of the Pro Foot-
ball Hall of Fame, speaks at 8:30 a.m. 
Nov. 13. 

Educational sessions, for the first 
time ever, are organized with three 
different tracks: business, agronomics 
and landscape. This advanced educa-
tional format allows attendees to tar-
get specific interests and make the 
most of their time. 

Small engine clinics will be held 
each day, and the third annual Out-
door Equipment Demonstration is 
scheduled for 9 a.m. to noon Sunday, 
Nov. 15. 

For more information, call the 
PLCAA at (800) 458-3466. 

The first Professional Landscape Con-
tracting, Turf and Grounds Mainte-
nance Expo (Pro Show 87) is being 
held Nov. 18-20 at the Dallas (Tex.) 
Convention Center. 

The seminar program opens Tues-
day, Nov. 17, with a full-day session 
on "Computer Applications in Land-
scaping." Here are highlights of the 
other 35 seminars: 

• workshops on preventive main-
tenance of small engines 

• "Sports Turf and Athletic Field 
Problems" 

• "Proper Irrigation Design" and 
"Irrigation Equipment Selection" 

• "Power Equipment Selection 
and Use," sponsored by the Outdoor 
Power Equipment Institute, which 
sponsors Pro Show 87. 

Admission fees for the seminars 
range from $25 to $100, depending on 
length. Twelve are free. 

Entrance to the trade show floor is 
also free. Exhibit hours will be 9 a.m. 
to 5 p.m. on Nov. 18 and 19; 9 a.m. to 3 
p.m. on Nov. 20. 

Entertainer Mac Davis will per-
form Thursday, Nov. 19 at the Dallas 
Convention Center solely for Pro 
Show participants and their guests. 
Tickets are $25 each. 

For more information, call (800) 
654-0349. From Kentucky or outside 
the continental U.S., phone (502) 
582-1672. 

Pro Show 87 

INDUSTRY 

Deere moving from the farm; 
finding home in the suburbs 

Horicon plant workers assemble a lawn tractor. 

John Deere & Co. is investing 
more and more in the consumer 
and commerical product market 
as the agricultural equipment 
market remains weak. 

The investment includes the 
completion of a $24 mi l l ion 
paint facility at Deere's Horicon 

works in Horicon, Wis. The sys-
tem applies the company's tra-
ditional green and yellow colors 
to equipment more efficiently 
and effectively. 

The company showed off the 
new system, as well as 30 new 

continued on page 12 



SHORTCUTS 
A S S O C I A T I O N S 

Wilkinson is named 
director of PPPF 
Jim Wilkinson, president of the Pro-

fessional Lawn Care Association of 

America, is the new executive direc-

tor of the Pesticide Publ ic Policy 

Foundation. 

"He possesses the unique capabili-

ties that make h im eminently qualif-

ied," says Eric Haupt, PPPF board 

chairman. Wilkinson owns a Ph.D. in 

agronomy; he headed a lawn care 

c o m p a n y ; h e 

worked with reg-

ulatory agencies 

for the PLCAA. 

" T h e oppor-

tunity to work for 

PPPF interested 

me , " Wi lk inson 

says. " I like the 

regulatory, envi-

ronmental issues 

Wilkinson arena." 

Wilkinson will 

work for 3PF as a consultant on a con-

tract basis in Providence, R.I. He says he 

will probably seek other clients. 

First order of business wil l be to 

solicit funds for PPPF, the new execu-

tive director says. The PLCAA and the 

National Arborists Association have 

been the primary supporters. Wilkin-

son says he will seek to better involve 

the golf course, nursery and struc-

tural pest control industries. 

Wilkinson was general manager of 
Old Fox Lawn Care, Providence, for 
the last seven years. Replacing him is 
John Kenenski, who was formerly op-
erations manager. 

Wilkinson succeeds Dave Dietz of 
Salem, Ore., who had been personally 
involved with the PPPF since its in-
ception. Dietz is recovering from a se-
rious automobile accident that put 
him into a coma earlier this year. He is 
currently at a rehabilitation center 
undergoing physical therapy. 

A mail poll of PPPF members was 

unanimously in favor of discontinu-

ing the association's contract with Di-

etz. In a letter to Dietz dated Aug. 13th, 

PPPF board chairman Erik Haupt of 

Bart lett Tree, Os terv i l l e , Mass. , 

wrote: 

"It goes without saying that we 
were grievously saddened when we 
learned of the accident. On behalf of 
the Board, I extend my hand in thanks 
and appreciation for all you have done 
for the pesticide user groups. With 
kindest regards and wishes for a 
speedy recovery..." 

WATER WOES?...Algae in your standing water? Weeds infesting 
your ponds? The answer to your troubles might be a combination of 
things, according to Charlie Barebo of Barebo, Inc., Emmaus, Pa. 
"Water is one of the least understood commodities we deal with," 
Barebo says. "One tool alone (for control of aquatic weeds and algae) 
is not enough. A balanced approach is the best solution." Proven 
means of weed and algae control are by fertilization, by drawdown, 
with biological controls, with chemical controls and with mechan-
ical devices. Harvesters fall into the last category, as do aquatic 
aerifiers like the ones manufactured by Barebo. 

AND YOU THINK YOU'VE GOT PROBLEMS?...Oak Pointe Golf 
Club near Brighton, Mich, lost 60 prime golf days to vandalism last 
summer, and it's a tribute to the course's crew and the assistance 
from Vidosh Brothers Landscaping that it wasn't longer. Eight 
greens and one tee on the three courses were killed out overnight 
when vandals spread a toxic chemical (not related to golf) on those 
parts of the courses. Flushing was first tried unsuccessfully. 
Eventually, three inches of soil had to be replaced and 6,000 yards 
of prime bentgrass sod was installed. More about this mammoth 
task will appear in a future issue of LANDSCAPE M A N A G E M E N T . 

IF YOU NEED MILORGANITE...In 61 years, the Milwaukee Met-
ropolitan Sewerage District has sold more than 3.7 million tons of 
Milorganite fertilizer. Demand continues at a fast pace, so the 
MMSD is expanding its plant to boost production by 25 percent to 
75,000 tons a year. The company is also planning over-the-counter 
sales to the consumer market. 

POTASH PRICE HIKES...A duty on potash imports could make 
some fertilizer blends slightly more expensive, suppliers say. The 
U.S. Commerce Department recently announced steps to prevent 
Canadian dumping of potash in response to suits filed by U.S. 
potash producers. As a result, potash prices have jumped 35 to 40 
percent for wholesale buyers. Paul Mengle of Lebanon Chemical 
says the impact on the turf industry will be long-range. His com-
pany has planned no price increase for fertilizer blends containing 
potash this coming fall. Mengle estimates the eventual increase 
for blends at two or three percent. Peter Machin of The Andersons 
says his company plans no price increases either. Eventually, he 
sees a possible increase of one to three percent. The impact is 
expected to be much greater in the agriculture industry. 

THE PRINCE VISITS...Kansas State University, home of the first 
graduate and undergraduate horticultural therapy programs, 
greeted the crown prince and crown princess of Japan last month. 
The horticultural therapy program, under Richard Mattson of the 
horticulture department, prepares students to work with the 
mentally and physically disabled, the aged and with persons in 
correctional facilities. It was begun in 1971. 

BREEDING SUCCESS...Kevin McVeigh, Ph.D., and his wife 
Rose formed Willamette Valley Plant Breeders of Brownsville, 
Ore. earlier this year. Purpose of the new company is to test, 
evaluate and develop varieties of turfgrass that have been re-
leased to Cascade International Seed by the Rutgers University 
Agricultural Experiment Station. McVeigh received his doctorate 
in plant breeding from Rutgers. Cascade is a subsidiary of 
Jonathan Green, which markets turfseed. 



Ryan keeps your 
business growing strong. 

Ryan equipment is a great addi-
tion to your business. Because with 
the Ryan line, you can do more jobs 
faster at less cost. There's less 
downtime and more worktime. And 
the more work you can do, the more 
business you'll take on. 

With competitive equipment, 
what you save on the purchase price 
you'll pay in replacement costs. But 
Ryan is designed to go the distance. 
So when you're considering Ryan, 
consider what Ryan can do for you 
in the long run. 

The long-term value of the 

Lawnaire IV.® 

The Lawnaire IV is the 
highest-quality, roll-type aerator on 
the market today. It combines speed 
and precision for fast and effective 
core aeration. 

Self-propelled by a rugged 
3-hp. industrial engine, the Lawn-
aire IV features a 38 lb. removable 
weight bar and a 55 lb. water drum, 
made of durable, corrosion-resis-
tant polyethylene for tine penetra-
tion up to 2% inches. The 30 coring 

tines penetrate the soil evenly every 
33A inches across a 19-inch path. A 
convenient lift handle raises and 
lowers the machine for easy maneu-
verability in tight spots. A single 
clutch-throttle lever on the han-
dlebar makes operation a snap. 

Add Ryan's durable, low-
maintenance, chain-drive design, 
and you've got an aerator that will 
keep you on the job and out of the 
repair shop for years to come. 


