FOR UNNIMCI‘IEI) Nothing is more effective and

longer lasting than CHIPCO®
L GONTROLOF CRABGRASS - [MCATEIRES
S When you're up against tough
: competitors like crabgrass and

goosegrass, play to win. Protect
your golf turf with CHIPCO
RONSTAR G herbicide.

No other herbicide can match
it for preemergent control.

No other herbicide can give
you such excellent control for a
whole season with just one early
application.

No other herbicide is so tough
on grassy weeds yet so safe on all
major turf grasses — with no root
runing or inhibition. And it won't
1arm nearby U\ees,}omumenmls
or ground cover either.
ofanee e In short, no other herbicide can
ACTIVE INGREDIENT- match the winning form of

radiazon [2-ter-outy4- CHIPCO RONSTAR G.

S-isopropoxyphenyy)- ) :
INERT INGREDIENTS - " Don't lose your grip on crabgrass

or goosegrass this season. Get your
hands on CHIPCO RONSTAR G
herbicide.

Rhone-Poulenc Inc., Agrochem-
ical Division, Monmouth Junction,
NJ 08852. (#fcne s

CHIPCO® and RONSTAR® are registered trademarks of Rhdhe -Foulenc Inc
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THE RIGHT
TOOL FOR
THE JOBS

A John Deere compact utility tractor fits
perfectly into almost any job.

With the right implement (and we offer over
50), you can spht logs, blow snow, dig trenches,
grade roads, cut weeds, build fences, pull stumps,
and haul anything, quickly and easily.

And of course, you can also mow grass.

But while any tractor can boast versatility,
nobody can talk quality and dependabilift?'
the way John Deere can. We make six different
models rangl’i% from 17 to 37 horsepower
(14.5 to 33 hp). And we make -
them all tough.

They've all got heavy-duty diesel engines
and rugged shdmg -gear transmissions. o keep
them oing S ocﬁ year after year. They’ve also

erential lock and optional mechanical front-
wheel drive to make the going easier on slopes,
banks and other inconvenient places where grass
thrives but tractors often fail.

For more information about our gear-driven
compact utility tractors (or about our new mod-
els with hydrostatic drive), write John Deere, Dept.
67/79, Moline, llinois 61265. Or call 800-447: 9126
toll free (800-322-6796 in lllinois) for the name
of the dealer nearest you.

Check out a John Deere compact utili
tor today. Because if you've got a lot of di rent
jobs to do, you don't need a lot of different tools,
you just need the right one.

j“ | Nothing Runs Like a Deere’
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LANDSCAPE PROFILE

WEED BUSTERS

Two Virginians approach the chemical spraying
business differently. They go for the industrial
and commercial accounts, those who usually
don’t use the custom applicator for weed control.

yle Anderson and Dave

Schoonover developed a new
market while starting a spray
business last year.

“Our business came from an
increased piece of the market pie,”
says Schoonover. “We picked up 150
industrial and commercial accounts.
Ninety-eight percent never before

had hired a custom applicator to kill
weeds.”

Says Anderson, “When I wasn't
spraying, I was selling. We decided
we didn’t like to drive by potential
new business.”

Where do they find this new
business? “Practically any operation
with a gravel lot or storage area,”

Dave Schoonover (left) and partner Lyle Anderson (right) talk with Larry
Sharpe, northeast marketing manager at Forshaw Chemicals.
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says Anderson. “We look at
warehouses with surrounding areas
prone to weeds, firms with outside
storage areas, steamline companies,
pipeline companies, property
management companies, major
manufacturers, utilities, and wood
preservation firms."

Adds Schoonover, “We'll be
developing lots of these and others
similar to them in 1986. We are going
from our one rig operation to three
units. We'll triple our number of
accounts.”

Incorporated in 1985, Custom
Weed Control operates within a 65-
mile radius of Roanoke, Va.

“The potential is enormous,” says
Schoonover. “Keeping down weeds
is not just for aesthetics. The
practice has dollar value, though the
aesthetics do constitute a value by
improving the image of the business
to a customer. Our customers are
finding lots of additional economic
values.”

More workable areas

He says Custom Weed Control
cleaned up an auto salvage firm at
less than $1 per car and made the
area workable. “Employees not only
find it easier to spot a designated
model, but can pull parts without
competing with a flourishing weed
crop.”

Partner Anderson stresses further
that gravel storage areas, once
overgrown, have to be mowed or dug
up—unless the weed crop is killed
out by chemicals.

“Weed encroachment carries soil
and these areas quickly require
more gravel. Chain link fences
deteriorate more rapidly when
overrun by weeds. Fences free of
weed growth are not as prone to
rust,” he says.

The business fulfills a dream for
the partners. Schoonover and
Anderson, veterans of custom spray
operations, both hold business
degrees and wanted to use their
experience with their own firm.

“Our goals the first year (1985)
were to determine which market
areas were available to us, the most
effective equipment and products to
use, develop new business, and
operate at a profit. We feel we
accomplished these goals,” says
Schoonover.

Market saturation
Initial business was sold by
developing a mailing list of prospects



—

NEW IMIDAN 1E IS KNOCKING
MORE BUGS OUT OF THEIR TREES.

For trees, shrubs and evergreens, expensive miticides—and is easier Stauffer Chemical Compan
the new liquld formulation of on beneficial insects than most other Cgeclalty Products, APD, Westport
Imidan® insecticide offers real leading insecticides. nnecticut 06881. AJways follow
advantages over other insecticides. In fact, biodegradable Imidan is label directions carefully.

First, its quick knockdown and the perfect complement to an
good residual controls gyg?é moth, Integrated Pest Management (IPM)

tent caterpillar, Ja program. You keep beneficials work- e
inchworm, mealybug and a long list m%.l with you instead of having to S!jt]}{ﬂ?"
of other tree pests. t on alone. B

Plus, unlike Sevin* Imidan also % our su;zgl}]er about new
controls mites—without adding Imldan 1-

*Sevin s a Registered TM of Uniom Carbide Chemical Company

Insecticide
TOUGH ON PESTS, EASY ON BENEFICIALS.
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from many sources—Chamber-of-
Commerce, trade magazines, and
business and industrial directories.

Direct mail, complete with a
return reply card, was followed up
by a phone call. Personal sales calls
were the next step.

“We wanted market saturation—
not a job here and there. As a result,
we have many small, standard-size
accounts plus some major
manufacturing firms and electrical
co-ops,” says Schoonover.

“We needed an effective product
and we needed a system,” he
continues. “We leaned on distributor
and company representatives and
they came through.

One herbicide, Arsenal, has
worked well for Custom Weed
Control. Schoonover says, “We
needed a post-emergence product
because, early on, our customers—
new to chemical weed control—had
to have weed problems and the
promise of bare ground control
before we could sell the job.”

First-time customers are informed
that total kill with Arsenal takes

about a month. The customers are
appraised of each time, thus giving
them an education in weed control.

The partners say more than hard
work is needed to begin this kind of
business. They cite the need for
effective products and equipment,
and the right kind of on-the-job
company support.

Long-term clients

The partners see their business as an
annual service. After the first year of
cleanup, they write a yearly
maintenance contract. “We want
total customer satisfaction, and we
expect most every account to be a
repeat customer,” Schoonover states.

To both partners, image is
important.

Company shirts and uniforms are
standard. After every job is assessed
and customer satisfaction is assured,
a thank-you note is written to the
customer.

Also, for keeping customers
appraised of results, and especially
for selling new accounts, a before
and after photo record is kept of

every job. These photos are kept in a
binder and used for every call
relating to new business.

A great help in this first year of
business has been off-season
demand for their spray rig as a
power washer. With major flooding
in the fall of 1985, they ran 12-hour
days helping clean up warehouses. A
crew with industrial squeegees
accomplished the task much faster
with help of the power washer.

Another factor that builds
customer confidence is the use of a
spray pattern indicator, a blue
colorant tank mixed with the spray.

“We use eight ounces of colorant
per 100 gallons of water,"” says
Anderson, “and customers can see
immediately that we have provided
thorough coverage.”

The entire sprayed area
temporarily carries a blue haze
cover and is easy to see.

“We save chemical because we
don't overlap, and skips are easy to
spot, reducing our retreatment cost.
We have a saying, ‘If it’s blue, it's
dead,” says Anderson. WT&T

A GREAT TRAILER
4 for TURF MANAGEMENT!

There is a Capacity to Fill Your Needs from 1-Ton to 5-Ton

Steel structured for maximum life and minimum main-
tenance. Wells Cargo trailers are an easy, economical,
efficient way to haul nursery stock, fertilizer, seed,
sprayers, implements, mowers . .. everything your

job requires.

We have manufacturing sales & service facilities in IN,
GA, TX, & UT and a national network of dealers to

serve you.

For FREE literature call TOLL FREE 1-800-348-7553

or write

Wells Cargo, Inc.
P.O. Box 728-595
Elkhart, IN 46515

(219) 264-9661

.

¢
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SANDANCER

UTILITY VEHICLE

» Model 4: 3 wheels

« 1500 Ib. payload

« 5foot tilt bed 3

« Strongest utility vehicle built

« 7 major automotive components

SPECIAL $4,495 PRICE FOR 3 MONTHS ONLY!

Orders must be received by April 30, 1986.
Contact your local distributor or call direct.

TURF VAC CORPORATION
P.O. Box 90129
Long Beach, CA 90809

{213) 426-9376
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Start growing bigger profits...
from the ground up.

Lebanon Professional Turf
Products keep you in control.

You know what you're Iooking for when it comes to main-

faining your customer’s lawns. And we've got what you're
looking for in a wide range of flexible products.

Take our famous homogenous granules, for instance.
Each contains a special chemical combination of nitrogen,
phosphorous and potash, plus secondary and trace ele-
ments. So every plant comes into contact with every vital
element, plus you get more even plant-food distribution,
more economically.

Our sulphur-coated urea blends, on the other hand, let
you custom-tailor a lawn care program to meet your custom-
er's needs. You can control the time of greening, as well as
the length, to keep profitability at a maximum.

Quick green up...extended feeding.

The secret is our exclusive “C.I.L. Prilled S.C.U." Its
consistent, round granular size results in a more even break-
down of nitrogen, plus you get a high sulphur content. Your
customers’ lawns show lush results fast—and stay green for
as long as 3 months or more!

No turf is too tough for
Lebanon’s products.

We have more than three dozen standard fertilizer, sul-
phur-coated urea blends and fertilizer/chemical control prod-
ucts to solve just about any turf problem. But soil conditions
vary, and so do your customers’ requirements. Just tell us
what you need, and we'll be happy to put our more than 35
rears' experience to work to meet your needs. We can formu-
ate an exclusive blend just for your company that will coax
the kind of turf you want, when you want it.

Servicethat’s ahead of the competition.

It can help put you ahead of your competition, too. From
custom-designed turf care programs to a solid nationwide
distribution network, Lebanon can assure you of knowl-
edgeable, prompt service. And our entire range of proven
top-performance products are developed to help you give
your customers better lawn care where it counts. From the
ground up.

Call us today...and start getting
what you need.

We'll send you a free copy of our agronomy manual
at no obligation. And we'll tell
you how we can start giving
you and your customers better
quality turf from the ground up.
Call our Greenline
today at 1-800-
233-0628;
in Pennsylvania,
717-273-1687.

Lebanon

TOTAL TURF CARE

A division of Lebanon Chemical Corporation
P.O.Box 180 * Lebanon, PA 17042
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huddled

w free.

Fungus diseases. They're spoilers.
Give them an inch and they’ll take
a fairway.

But can you afford to keep
your fairways as clean and green as
your tees and greens? You can with
economical ®BAYLETON Turf and
Ornamental fungicide.

BAYLETON is absolutely the
most economical fungicide you can
use, With its lasting residual, up to
30 days and longer, you make fewer
applications. And that saves you
time, manpower, and money. Plus,
BAYLETON is now available at an
attractive new price. For control of
dollar spot, anthracnose, and other
diseases, there’s nothing more
effective, or cost-effective, than
BAYLETON.

Tee to green and every inch in
between, keep your golf course fun-
gus free. With BAYLETON. Always
read the label before use.

Mj‘\‘“’—]

iR
. new
- PRICE

BAYLETON.
IT STOPS THE SPOILERS.
Mobay Chemical Corporation

Specialty Products Group
Box 4913, Kansas City, Mo. 64120

BAYLETON is a Reg. TM of the Parent Company
of Farbenfabriken Bayer GmbH, Leverkusen
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WARM-SEASON TURF

by Ray Dickens, Auburn University, and Euel Coats, Mississippi State University

Weeds are a fact of life. No turf or landscape will
remain weed-free without man'’s intervention.
Landscape exposed to heat, drought, poor soil,
shade, and traffic will surrender to weeds. S
That’s why there will always be work for the
landscape manager.

His job is to shift the balance in favor of the
desirable species and keep it that way. He does
this by putting stress on weeds and reducing stress on desir-
able plants.

Stress may stem from poor soil; excessive shade, slope,
moisture, and wind; improper plant selection; and mainte-
nance practices such as mowing too low, using unnecessar-
ily heavy machinery on turf areas, over-irrigating, over-
fertilization and mis-timed aerification.

Correction of stress factors is an important component of

) /
r.‘/
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‘The yellow Woodsorrel. !~ .-
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a weed control program. If stress can’t be cor-
rected, stress-tolerant plants should be selected
and planted.

In this guide, weed control is divided into
four categories: turf (warm and cool season),
ornamental, rights-of-way, and aquatic.

Each area may require a different approach,
though many of the chemicals and weeds are
the same. It’s important that a landscape manager ap-
proach each in the proper way.

Editor’s note: Throughout the sections of the Weed Con-
trol Guide, there are references to herbicides that the
authors say have been shown to be effective in combating a
certain weed problem. The herbicides labelled as effective
are not endorsed by Weeps Trees & Turr. They have been
shown to be effective in research experiments.

¥
Common goosegrass.




